a 


do  people  deliberately  seek  out  ads  of  products  which  they 
ore  about  to  buy. 


is  advertising  so  highly  regarded  as  news  in  itself. 


is  advertising  welcomed  with  such  friendly  attention. 


do  readers  themselves  become  advertisers. 


can  national  advertisers  reach  a  truly  mass  audience. 


does  national  advertising  enjoy  such  complete  flexibility, 


does  consumer  advertising  also  have  an  important  trade 
impact. 


can  national  advertisers  achieve  such  a  close  selling  relation* 
ship  with  local  retailers. 


does  advertising  reach  more  people  than  in  any  other  medium. 


And  in  the  Chicago  market,  nothing  sells  like  the  Chicago  Trib¬ 
une.  It  carries  the  most  advertising ...  and  sells  the  most  goods 


“THE  MOST  PRODUCT  ON 
AND  THE  BEST  PRINt  !NQ 
AND  SERVICE  PER  DOL;  AR 
EXPENDED” 


The  Buell  Building, 
of  the  Woonsocket  Call. 
Established,  1892.  The 
Call  is  the  only  Rhode 
Island  daily  printing 
color.  Editions  run  from 
12  to  40  pages  with  a 
paid  daily  circulation 
over  25,000. 


WALTER  SCOTT  i  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Pioinfieid.N.j. 
EXECUTIVE  &  SALES  OFFICE:  SOI  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


NEW  PRESS  UNITS  FOR  THE  CALL  Mr. 

W.  Hudson,  editor  and  publisher  says: 

“We  purchased  the  SCOTT  Press  after  months  of 
careful  investigating  and  study,  including  trips  to 
see  recent  installations  by  three  different  manufac¬ 
turers.  It  seemed  to  us  that  SCOTT  would  give  us  the 
most  production  and  the  best  printing  per  dollar 
expended.  We  felt  sure  that  we  could  depend  on 
SCOTT  for  giving  service  and  we  are  looking  forward 
to  the  improvements  we  can  make  in  The  Woon¬ 
socket  Call  when  the  new  press  is  in  operation.” 

Four  streamhned  SCOTT  black  and  white  units, 
equipped  with  Color  Cylinder  and  3-2  Folder  and 
4  WOOD  Reels,  Tensions  and  Pasters  will  print 
over  25,000  papers  daily  at  speeds  up  to  52,500  PPH. 

SCOTT  Presses  are  available  in  any  number  and 
arrangement  of  units,  equipped  with  Color  Cylinders 
or  Couples.  We  invite  inquiries. 


SCOTT 


j 


THAT’S  WHY  THE 

WOONSOCKET  CAIL 

CHOSE 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1875 


A  CLIPPING 
OF  INTEREST  TO 
EVERY  NEWSPAPER 
EDITOR... 


Naturally,  we're  pleased  and 
proud  to  join  our  cartoonists, 
Ernie  Bushmiller 
creator  of  "Nancy" 
and 

Charles  M.  Schulz 
creator  of  "Peanuts," 
in  thanking  the  Reverend  Dunnam 
and  the  Biloxi-Gulfport  (Miss.) 
Daily  Herald  for  permission  to 
reprint  this  sincere  tribute  to 
these  two  great  comic  strips. 


Channels 
1  Challenge  .  .  .  . 


“Sermons  in  the  Comic  Strips” 

If  you  get  tired  listening  to  your  preacher,  (does 
this  ever  happen?)  why  not  try  the  comic  strip? 
There  are  sermons  there.  Of  course  they  are  not 
clothed  in  the  eloquence  of  pulpit  oratory,  but  we 
can  do  without  that  anyway.  They  are  not  vague 
and  over-worldly,  but  this  is  hardly  necessary  for 
vital  religion.  There  is  no  effort  on  the  part  of  the 
cartoonist  to  be  so  intellectual  that  his  readers  are 
impressed  only  by  his  mental  gymnastics  as  in  the 
case  with  some  who  expound  from  the  pulpit.  The 
point  is  sometimes  subtle,  but  not  so  subtle  as  to  be 
missed.  I’m  not  suggesting  that  you  stay  away  from 
church.  Go  listen  to  your  minister.  Then  read  the 
sermons  in  the  comic  strips. 

Here  are  two  I  read  recently.  They  are  brief 
(that’s  another  thing  I  like  about  them).  The  first 
comes  from  “Nancy.”  In  the  first  frame  she  is 
entering  the  home  of  her  little  friend.  Irma.  Nancy 
is  her  normal  self,  dressed  in  her  normal  way.  Irma 
is  burning  with  anger.  Nancy  recognizes  this  fact. 
Then  it  dawns  on  her  why  this  is  so.  It  is  a  costume 
party  and  she  has  forgotten  about  it.  Everyone  gives 
her  dirty  looks.  In  the  sixth  frame  she  is  really  out¬ 
done.  In  exasperation  she  asks,  “I  wonder  why 
they’re  all  so  sore  at  me?”  The  seventh  frame  is  the 
climax!  Nancy’s  friends  in  their  costumes,  one 
aopearinp  to  be  George  Washington,  another  as 
Martha  Washington,  and  another  as  Abe  Lincoln, 
exclaim:  Such  conceit!  Swell-head!  What  an  egotist! 
And  on  the  wall  is  this  large  poster:  “Costume 
Party:  Come  as  your  favorite  person.” 

You  don’t  miss  the  point  there  do  you?  Though 
unawares  Nancy  expressed  a  piercing  truth:  Too 
often  we  are  our  favorite  person. 

Here  is  another  sermon.  I  found  it  in  “Peanuts.” 
It  is  my  favorite.  Charlie  Brown  is  his  gloomy  self. 
He  is  in  the  depths  of  despair.  “Nobody  loves  me,” 
he  says.  “No  one  cares  about  me.”  “That  may  not 
be  so,”  answers  his  little  girl  friend.  “I  bet  some 
people  love  you.  Maybe  people  in  Slavonia  love 
you.”  That’s  right,  Charlie  Brown  begins  to  think. 
His  face  lights  up  and  he  is  happy.  But  then  a  new 
thought  comes.  Into  despairing  gloom  he  sinks 
again  as  he  says,  “It  looks  like  they  would  write.” 

You  can  And  a  lot  of  truths  in  that.  If  you  love 
someone  you  ought  to  show  it.  If  you  are  a  friend 
exercise  your  friendship.  If  you  love  God  act  as 
though  you  do. 

Believe  it  or  not,  there  are  sermons  in  the  comic 
strips. 

.  Maxie  D.  Dunnam,  Minister 
Trinity  Methodist  Church 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y 


Cultivating  a  rich  field 
calls  for 

DEPTH  OF  PENETRATION 

Unless  you  are  using  THE  CHRISTIAN 
SCIENCE  MONITOR  as  a  regular  part  of 
your  advertising  program,  you  are  very 
likely  doing  little  more  than  scratching 
the  surface  of  the  important  MONITOR 
market.  This  great  international  daily 
newspaper  commands  the  respect  and 
retains  the  loyalty  of  its  readers  because 
of  fairness  and  accuracy  of  its  world 
reporting  and  because  of  the  reliability 
of  its  advertising. 

The  MONITOR  has  the  depth  of  penetra¬ 
tion  that  gets  beneath  the  surface  interest 
of  its  readers  — down  to  where  the  sales 
action  really  starts. 

Your  business  will  profit  from  a  program 
of  planned  MONITOR  advertising.  We  shall 
gladly  submit  a  tailor-made  proposal  at 
your  request.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 

Science 

Monitor 

An  frtfmmaftono/  Daity  N^^spoper 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  $88  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W. C.  2:  Connaught  House, 
163/4  Suand 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

24-28 — Journalism  Week,  University  ot  Rorida,  Gainesville,  Ra.  ! 

24- 26 — Ohio  Circulation  Managers  Association.  Statler-Hilton,  Qsvsia, 

25—  Associated  Press  meeting  and  luncheon,  Waldorf-Astoria,  New  Yal 

25— 28 — American  Newspaper  Publishers  Association.  Waldort-Astoris. 

26 —  National  Cartoonists  Society  dinner,  Waldorf-Astoria  Hotel. 

27 —  Mid-Atlantic  Circulation  Managers  Association,  Colonial  Court  M«ts 
Florence,  S.  C. 

27-30 — Photojournalism  Conference,  University  of  Miami.  Coral  Gabiti  R, 
30 — UPl  Indiana  Newspaper  Editors,  Sheraton-Lincoln,  Indianapolii 
30-May  I — New  England  Daily  Newspaper  Composing  Room  Gtcut;.,, 
Association,  Taunton  Inn,  Taunton,  Mass. 


MAY 

1-4— National  Newspaper  Promotion  Association,  Phoenix,  Arii. 

1- 7— Journalism  Week,  Missouri  School  of  Journalism,  Columbia,  Mo. 

2- 13 — Publishers,  Editors  and  News  Executives  seminar,  Columbia  UnivsniN 

New  York. 

4— Canadian  Press,  Royal  York  Hotel.  Toronto. 

4- 7 — National  Editorial  Association,  75th  convention.  Dinkier- Plaza,  AHm 

Ga. 

5- 6 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hotg 

Toronto. 

6- 7— University  of  Wisconsin  Journalism  Institutes. 

6-7 — News  Executives  Conference,  School  of  Journalism,  UnivarsHv  i 
Minnesota,  Minneapolis. 

6- 7— Interstate  Advertising  Managers  Association,  Williamsport,  Penns. 

7—  Minnesota  AP  Newspapers,  Minneapolis. 

7-8 — North  Carolina  Associated  Press  News  Council,  Hotel  Charles.  Shsih 
N.  C. 

7- 8 — Georgia  Associated  Press.  Blltmore  Hotel.  Atlanta. 

8 —  Georgia  Associated  Press,  Biltmore  Hotel,  Atlanta. 

10-11 — Iowa  AP  Managing  Editors,  Burlington. 

j  1 1 — Journalism  Alumni,  Columbia  University.  New  York. 

13— United  Press  International  Newspaper  Editors  of  Massachusetts,  Sons 
sot  Hotel,  Boston. 

i  13-14— North  Carolina  Editorial  Writers'  Conference.  Chapel  Hill,  N.  C 

13- 14— Wisconsin  Associated  Press,  Northland  Hotel,  Green  Bay. 

14- 15— The  Associated  Press  Society  of  Ohio.  Fort  Hayes  Hotel,  Coluxht 

15-  lexas  AP  Managing  Editors,  Baker  Hotel,  Dallas. 

15-17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Shsr#. 
Inn,  Binghamton,  N.  Y. 

15-17 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Jao 
Hotel,  Nashville.  Tenn. 

15-18 — Cooperative  Editorial  Association  Institute,  Iowa  State  UniwM 
Ames.  Iowa. 

I  16— New  England  Associated  Press  News  Executives  Association,  Bci 
1  Globe  Building,  Boston. 

1  16-27 — American  Press  Institute,  New  Methods  of  Producing  Newsp::- 
1  seminar  (for  newspapers  over  50,000  circulation],  Columbia  Unive-i 
New  York. 

j  17— New  England  Daily  Newspaper  Association,  Sheraton-Plaza  H  ■ 

I  Boston. 

18 —  Connecticut  Circuit  AP.  Manchester  Country  Club. 

I  18-21 — Accredited  Home  Newspapers  of  America.  Somerset  Hotel,  Br  ■ 

19— 21 — Canadian  Managing  Editors  Conference,  Empress  Hotel,  Yc 

I  B.  C. 

20 —  Pennsylvania  UPl  Editors,  University  Park. 

20- 21 — Pennsylvania  Press  Conference.  NIttany  Lion  Inn,  University  Psrt  " 

'  20-22 — New  Jersey  Press  Association,  advertising  conference, 

Hotel,  Atlantic  City,  N.  J. 

21 —  North  Carolina  UPl,  Carolina  Hotel,  Raleigh. 

21 — Ohio  UPl  Editors,  Press  Club,  Columbus. 

21-22— California  Press  Association,  tour  and  meeting,  Hearst  Csi'; 
San  Simeon,  Calif.,  and  California  State  Polytechnic  College  Prr  ' 
School. 

21-22 — Arkansas  AP  Association,  Petit  Jean  State  Park,  Morrllton,  M 
21-22 — Alabama  AP  Association,  Anniston, 

21-22 — Michigan  UPl  Editors,  Fidelman's  Resort,  South  Haven,  Midi. 
21-22 — Indiana  AP,  Hotel  Marott,  Indianapolis. 

23-25— International  Federation  of  Publishers  (FIEJ),  Blltmore  Hotel,  N. 

26-28 — Newspaper  Personnel  Relations  Association,  Roosevelt  Hotel,  '''• 


Orleans,  La. 
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SPIRITS  SOAR  ON 
FIRST  STREET  IN 
LOS  ANGELES 


In  June,  1957,  the  Los  Angeles 
Times  opened  its  pages  to  liquor 
advertisers.  Inside  of  three  short 
months,  all  other  Los  Angeles  news¬ 
papers  were  far  behind  in  liquor  lin¬ 
age.  Have  been  ever  since. 

It’s  pretty  evident  that  The  Times 
reaches  the  biggest,  growingest,  most 
able-to-buy  newspap)er  audience 
west  of  the  Mississippi. 

If  you  want  to  sell  Los  Angeles, 
a  good  place  to  start  is  on  First  Street. 
That’s  the  home  of  The  Times. 

First  in  the  nation’s  No.  2  market 

LOS  ANGELES  TIMES 


represented  by  CRESMER  and  WOODWARD.  INC..  NEW  YORK.  CHICAGO.  DETROIT.  ATLANTA  AND  SAN  FRANCISCO 


Cofl^  Wctt>spa(2C;ts 

ARE  BELL  RINGERS  IN 

CALIFORNIA  AND  ILLINOIS! 


CALIFORNIA /THE  SAN  DIEGO  union  •  evening  tribune  •  ALHAMBRA  post-advocate  •  BURBANK  DAILI 
REVIEW  •  CULVER  CITY  EVENING  STAR-NEWS  •  GLENDALE  NEWS-PRESS  •  MONROVIA  NEWS-POST  •  SAN  PEDK'I 
NEWS-PILOT  •  VENICE  EVENING  VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 

SERVING  AND  SELLING  THESE  MARKETS:  SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL  •  MONTEREY  PARK  •  BURBANkl 
CULVER  CITY  •  GLENDALE  •  MONROVIA  •  ARCADIA  •  DUARTE  •  SAN  PEDRO  •  VENICE  •  HERMOSA  BEACH  •  REDONDcJ 
BEACH  •  MANHATTAN  BEACH  •  PALOS  VERDES  •  TORRANCE  •  EL  SEGUNDO 

ILLINOIS/ELGIN  COURIER-NEWS  •  AURORA  BEACON-NEWS  •  JOLIET  HERALD-NEWS  •  ILLINOIS  STATE  JOURNA.| 
ILLINOIS  STATE  REGISTER 

SERVING  AND  SELLING  THESE  MARKETS:  AURORA  •  ELGIN  •  JOLIET  •  SPRINGFIELD 
TOTAL  CIRCULATION:  529,638.  Daily  Morning  and  Evening  /  ABC  /  9-30-59 


‘‘The  Ring 


of  Truth" 


Copleif  Ncttfspojms 


Served  by  The  Copley  Washintton  Bureau  and  The  Copley  Newt  Service.  REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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...IN  THE  MOST  DESIRABLE 

l| 


HOME  AREAS  OF  THE  NATION’S 
NUMBER  ONE  MARKET  -  NEW  YORK! 

LONG  ISLAND  DAILY  PRESS  302,368 
LONG  ISLAND  STAR-JOURNAL  103,270 
STATEN  ISLAND  ADVANCE  4S,S4S 

ABC  Publishers  Statements— 1st  Quarter,  1960,  subject  to  audit. 


national  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 


editorial 


Prayer  for  ASNE-ANPA 

T^far  Father  of  us  all,  Source  of  all  our  free<loms: 

Aware  that  ‘‘reverence  for  the  Eternal  is  the  first  thing  in 
knowledge,”  as  we  are  instructed  in  the  Book  of  Proverbs,  we  invoke 
your  blessing  ujxin  this  assembly  of  newsj>a|>er  editors,  upon  our 
profession  of  journalism  and  upon  our  daily  product,  the  loving 
labor  of  our  minds  and  hands. 

Guide  us  by  Your  Holy  Light  anti  Your  Truth  so  that  we  may 
fulfill  the  biblical  injunction  to  "proclaim  liberty  throughout  the 
land  unto  all  the  inhabitants  thereof.”  Help  each  of  us  to  search 
for,  to  find,  to  ennoble  and  to  share  the  Truth  in  every  way  on 
every  day;  to  winnow  fact  from  fanes';  to  use  well  our  powers  of  reason 
and  logic,  good  sense  and  fair  play. 

Fire  our  hearts  with  the  highest  sense  of  personal  and  public 
responsibility,  with  imagination  and  kindness,  svith  courage  ami 
determination,  with  mental  discipline  and  moral  fortitude,  with 
charity,  humility  and  faith — faith  in  the  ultimate  gootlness  ami 
justice  of  Your  Word. 

Inspire  us  always  to  keep  the  press  a  servant  of  the  public,  seeking 
to  generate  the  dynamic  power  of  an  informed  free  people — leading 
them  to  constructive  action. 

Let  each  of  our  newspaj>ers  be  a  shield  against  secrecy,  injustice 
and  tyranny.  Gird  us  with  Emerson’s  reassurance  that,  though  “we 
.are  of  different  opinions  at  different  hours,  we  always  may  be  said 
to  be  at  heart  on  the  side  of  Tnith.” 

Teach  us  to  find  true  freedom  by  striving  for  the  freedom  of 
others,  as  men  and  women  of  good  will  have  done  throughout  the 
ages.  In  freetlom  and  in  peace,  dear  Lord,  may  we  help  break  bonds 
of  ignorance  that  shackle  and  debase  the  spirit  of  man.  Amen. 

Invocation  prepared  hy  Oxie  Reichler,  editor  of  the 
Yonkers  (N.  Y.)  Herald-Statesman,  for  opening  of  the 
annual  meeting  of  the  American  Society  of  Newspaper 
Editors,  Washington,  D.  C.,  April  21,  1960. 


^‘Common  Situs^^  Picketing 

^  I  ’  he  nation’s  newspaper  publishers  who  are  investing  $100  million 
this  year  in  plant  improvement  and  expansion  (who  averaged 
that  much  in  1957,  1958,  1959,  and  will  probably  spend  again  in 
1961)  should  take  a  close  look  at  the  Kennedy-Thompson  "common 
situs”  picketing  bills  now  before  the  labor  committees  of  the  House 
and  Senate. 

The  bills  would  legalize  secondary'  boycotts  (now  outlawed  under 
the  Landrum-Griffin  .\ct)  at  the  site  of  building  construction  projects 
by  permitting  a  union  which  has  a  labor  dispute  with  one  building 
contractor  to  strike  and  picket  all  other  contractors  and  subcontractors 
merely  because  they  happen  to  be  tvorking  on  the  same  building 
project  and  without  regard  for  the  fact  that  neither  they  nor  their 
employes  are  involved  in  such  labor  dispute. 

This  special  privilege  is  supjjosed  to  be  confined  to  unions  in  the 
construction  industry.  If  approved  here  it  would  doubtless  be  demand¬ 
ed  by  unions  in  oUter  industries. 

The  secondary  picketing  permitted  under  the  Kennedy-Thompson 
bills  could  be  used  to  halt  or  harass  any  construction  work  lieing 
done  by  a  newspaper,  as  it  could  be  used  against  any  kind  of  con¬ 
struction.  And  it  is  conceivable  that  such  picket  lines  might  force 
the  suspension  of  any  newspap>er  involved  in  a  plant  expansion 
where  a  subcontractor  has  a  labor  dispute. 
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fie  not  tn'ereome  of  oril,  hut  orrrna 
eril  with  good.— Homans,  \ll,  21. 
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Headlines : 

Women  Spend  More  Time  In  Kitchen 
Despite  Advances.  —  Harrisburg  (Pa.) 
Sunday  Patriot-Xeu's, 

• 

Green  Seat  Wide-Open  Race  Seen.  — 
iroonaoclret  (R.  I.)  Call. 

• 

Rape  of  Man  Said  Hoax.  —  Farming- 
ton  (N.  M.)  Daily  Times. 

• 

Scout  Troop  Slates  Father-Sin  Ban¬ 
quet.  —  Gastonia  (N.  C.)  Gazette. 

• 

Breeding  Technicians  Given  Service 
Cards.  —  Sunbury  (Pa.)  Daily  Item. 


FOR  THE  WEEKLIES 

After  reading  E  &  P  for  40  years  it  is 
good  to  find  that  you  are  running  a  page 
for  the  weeklies.  The  number  of  former 
daily  men  who  are  operating  weeklies 
is  amazing  and  many  of  us  hnd  all  sorts 
of  interesting  articles  in  E  &  P.  Besides 
many  problems  are  mutual.  I  like  the  new 
feature. 

William  J.  Slator 

Addison  Independent, 

Middlebury,  Vt. 


NEA  MEMBERSHIP 

Your  Washington  Focus  Cktlumn  (April 
2)  reduced  the  membership  of  our  asso¬ 
ciation  by  almost  a  third  and  overlooked 
an  important  daily  division  in  stating  “the 
National  Editorial  Association,  which  rep¬ 
resents  about  4000  weeklies  .  .  .” 

At  latest  count  the  membership  of  the 
NEA  was  in  excess  of  5600  newspapers 
of  which  525  are  dailies. 

Incidentally,  this  makes  NEA  the  largest 
and  oldest  national  newspaper  associa¬ 
tion  in  America.  We  hold  our  75th  Anni¬ 
versary  Convention  May  4-7  in  Atlanta. 

Edgar  S.  Bayol 

Washington.  D.  C. 
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New  York  w  show-business . . .  so  big  a  show 
it*s  unmatched  by  any  other  city  in  the  world. 

And  the  Trib  takes  you  directly  to  the 
people  in  and  of  New  York  who  have  the  most 
money  to  spend  on  pleasure  and  leisure. 

Among  all  New  York  papers,  the  Trib  has 
the  highest  concentration  of  families 
with  $7,000-and-up  incomes.  No  one  but  the  Trib 
delivers  aU  these  families— a  quality  market 
larger  than  the  metropolitan  areas  of  Syracuse, 

Richmond  and  Peoria  combined.  No  wonder  the  Trib 
carries  the  fourth  largest  volume  of  general  advertising 
of  all  U.  S.  newspapers.  You— and  your  business- 
are  missing  plenty  if  you  don’t  advertise  where  you  reach 
the  most  appreciative  audience ...  in  the  New  York 

Hcralb  tribune 


The 

billion  dollar 
baby 

New  Yorkers  have  more  fun  than 
anybody  except  perhaps  for  our  14,000,000  visitors 
who  alone  will  spend  $1,000,000,000  for 
entertainment  in  New  York  this  year.  They  join 
with  the  natives  in  running  up  an  annual 
bar-bill  of  $650,000,000,  enough  to  treat  every 
soul  behind  the  Iron  Curtain  to  a  badly-needed 
drink.  And  our  visitors  build  a  $190,000,000 
annual  gross  at  the  box-office  of  our  theatres. 


Scolaro,  Meeker  A  Scott:  Chicago  ST  2-4197 ^  Detroit  TR  2-7819^  Philadelphia  LO  2-5491  •  Doyle  dt  Hawley:  Lo* 


LACROSSE  TRIBUNE  Becomes  the 

Outstanding  Paper 


Has  Over  33,000  Circulation  to 
Families  Consistently  Above  State 
and  National  Average  Income 


Dedicated  to  the 
Best  and  Most 
Constructive  Interests 
of  the  Newspapers 
it  is  privileged 
to  serve . . . 


Is  140  Miles  From  the  Nearest  Major 
Newspaper  Influence 


HERE’S  WHAT  FAJKIllf  WltKlY  OFFERS  TO 
SELECTED  IHAJOR  MIDDlt  MARKET  HEWSPAPERS: 


Covers  Wisconsin's  3rd  Largest 
Market  in  ABC  City  and  Retail  Trad¬ 
ing  Zone 


.  .  .  Increased  editorial  interest,  vitality  and  excitement  with 
topnotch  features,  recipes,  children’s  pages  and  entertain¬ 
ment  for  the  entire  family. 


Influences  a  Retail  Trading  Area  of 
218,281  Persons  With  a  Consumer 
Spendable  Income  of  $300,000,000 
Annually 

LIKE  Family  Weekly's 
other188  papers- 

The  La  Crosse  Tribune  is  of  prime 
value  to  its  community,  giving  com¬ 
plete  editorial  and  market  coverage. 


.  .  .  Added  bulk  and  color  to  your  Sunday  edition 

.  .  .  Immediate  and  long-range  profit  potentials 

.  .  .  New,  exciting  reader  appeal  that  can  add  circulation, 
and  circulation  revenue  through  justifying  increases  in  sub¬ 
scription  prices 

.  .  .  An  effective,  continuing  promotion  effort  directed  to 
national  advertisers  and  agencies  on  behalf  of  major  middle 
markets 

•  .  .  Excellent  opportunities  for  extra  local  linage  through 
tie-in  advertising 


WGGlcIyr  magazine,  INC. 

Leonard  S.  Davidow,  President 

153  North  Michigan  Ave.,  Chicago  1,  Illinois 


The  Only  Feature  that  Improves  Your  Sunday  Package  and  Increases  Revenue  Without  Increasing  Publishing  Costs! 


HY  YOU  SHOULD  PREFER 

MOWRER 

ON  WORLD  AFFAIRS 


EDGAR  ANSEL  MOWRER 

He  knows  what  he  is  talking  about. 

He  is  aloof  from  all  political  parties. 

He  says  what  he  believes  in  complete  in¬ 
dependence — an  exception  in  this  age  of 
conformity. 

He  knows  the  world  through  frequent 
travels  and  long  personal  experience. 

He  knows  the  various  countries  and  the 
men  who  govern  them,  not  by  hearsay,  but 
personally. 

He  has  had  personal  interviews  with  most 
all  heads  of  governments  from  de  Gaulle 
to  Chou  En-lai. 

He  has  shown  an  uncanny  ability  to  be  right 
more  often  than  many  others,  as  proven 
by  his  successful  predictions  on  World  War 
II,  and  on  Russia's  continued  postwar  ad¬ 
vance  if  permitted  to  equal  the  United 
States  in  military  power. 


^  He  thinks  for  himself — he  acts  and  gets 
action. 

^  He  provides  the  answers  in  his  column 
"What's  Your  Question  on  World  Affairs?" 
— a  unique  type  of  feature. 

His  thrice-weekly  international  comments 
appear  in  papers  throughout  the  country, 
and  as  far  away  as  Greece,  Latin  America 
and  the  Philippines. 

His  advice  is  sought  by  many  high  officials 
before  making  speeches  or  decisions  on 
important  subjects. 

He  foresaw  the  trouble  over  Panama  at 
the  time  of  the  Suez  crisis. 

He  has  written  eight  books  on  various 
aspects  of  world  affairs. 

He  is  a  Pulitzer  prize  winner  for  interna¬ 
tional  reporting. 


Will,  all  fhoM  exceptional  qualifications,  MOWRER  costs  newspapers  no  more  than  less  experienced,  less  tested  writers  in  the  field. 

^ire  or  write  for  territories,  sample  releases  and  rates  to  General  Features  Corporation,  250 
'ark  Avenue,  New  York  17,  N.  Y.,  or  phone  YUkon  6-7625. 


Offering  two  different  feature* — three  thought-provoking  column*  per  week  .  .  .  and  a  highly  informative  weekend  Q  &  A  column! 


I  I  Sl)[<  J|0rk  Sinter 


K'- 


TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS,  1959 


Company 

Investment 

Rank 

Change 

1.  General  Motors  Corp . 

$38,622,558 

1 

-t-  11.6 

2.  Ford  Motor  Co.  . 

19,679,542 

2 

—  1.6 

3.  Chrysler  Corp. 

17,193,094 

3 

+  7.1 

4.  General  Foods  Coro. 

13,738,272 

4 

—  3.2 

5.  Distillers  Corp. -Seagram's  Ltd. 

11,373,763 

5 

—  6.0 

6.  American  Tobacco  Co. 

9,257,883 

8 

+  5.7 

7.  American  Motors  Corp. 

8,507,433 

21 

-1-  98.0 

8.  Reynolds  Tobacco  Co.,  R.  J.  .  . 

8,192,351 

18 

+  57.1 

9.  National  Distillers  &  Chem  Corp. 

8,069,376 

12 

+  20.4 

10.  Schenley  Industries,  Inc . 

7,624,421 

7 

—  14.3 

1 1 .  General  Electric  Co. 

7,591,773 

10 

+  8.4 

12.  Colgate-Palmolive  Co. 

7,300,542 

9 

—  11.8 

13.  General  Mills,  Inc. 

7,064,547 

15 

+  21.9 

14.  Lever  Bros.  Co . 

6,876,767 

6 

—  25.4 

15.  Lorillard  Co.,  P. 

6,779,442 

14 

+  14.4 

16.  National  Dairy  Products  Corp. 

6,545,894 

13 

•f  8.6 

17.  Proctor  &  Gamble  Co.,  The 

6,249,563 

II 

—  10.4 

18.  Pillsbury  Co. 

5,305,357 

34 

+  79.6 

19.  Morris,  Philip,  Inc.  .  . 

4,923,560 

16 

—  11.6 

20.  Campbell  Soup  Co . 

4,906,207 

20 

+  6.9 

21,  Eastern  Air  Lines,  Inc.  . 

4,294,856 

24 

+  18.1 

22.  Quaker  Oats  Co..  The 

4,060,609 

23 

+  4.4 

23.  American  Home  Products 

3,967,967 

19 

—  14.5 

24.  Kellogg  Co. 

3,927,363 

46 

+  62.7 

25.  Borden  Co.,  The 

3,799,166 

55 

+  81.5 

26.  Studebaker-Packard  Corp . 

3,743,778 

39 

+  36.7 

27.  Trans  World  Airlines,  Inc. . 

28.  Walker-Gooderham  &  Worts,  Ltd., 

3,635,011 

41 

+  39.6 

Hiram  . 

3,445,156 

28 

+  8.6 

29.  Standard  Brands.  Inc. . 

3,388,216 

38 

+  22.4 

30.  American  Airlines.  Inc. 

3,302,266 

33 

+  11.4 

31.  Liggett  &  Myers  Tobacco  Co. 

3,262,609 

59 

+  64.5 

32.  Standard  Oil  Co.  (Indiana) 

3,252,097 

27 

+  0.6 

33.  Pepsi-Cola  Co. 

34.  Goodyear  Tire  &  Rubber  Co. 

3,222,211 

25 

—  lO.I 

Inc.,  The 

3,207,669 

40 

+  20.4 

35.  Doubleday  &  Co.,  Inc. 

3,055,069 

29 

—  0.8 

36.  Carnation  Co . 

2,987,661 

43 

+  18.3 

37.  Swift  &  Co . 

2,919,317 

54 

+  37.4 

38.  Socony  Mobil  Oil  Co.,  Inc. 

2,850,711 

37 

+  0.5 

39.  Heinz  Co.,  H.  J. 

2,843,715 

49 

-f  24.1 

40.  Shell  Oil  Co . 

2,566,606 

44 

+  4.1 

41.  National  Biscuit  Co . 

2,500,723 

32 

—  16.2 

42.  Pan  American  World  Airways 

2,488,295 

45 

+  1.8 

43.  Florida  Citrus  Commission 

2,452,765 

* 

-1-440.2 

44.  Curtis  Publishing  Co.  , . 

45.  Steel  Companies  Coordinating 

2,442,500 

53 

+  13.1 

Committee 

2,405,469 

-F  Inf. 

46.  Rexall  Drug  Co . 

2,337,297 

35 

—  18.9 

47.  Brown-Forman  Distillers  Corp. 

2,268,221 

64 

+  21.3 

48.  Westinghouse  Electric  Corp. 

2,212,259 

30 

—  27.7 

49.  Liebmann  Breweries,  Inc.  . 

2,210,468 

42 

—  13.3 

50.  Continental  Baking  Co . 

2,177,571 

69 

+  25.7 

51.  Standard  Oil  Co.  (New  Jersey) 

2,175,411 

26 

—  34.2 

52.  Delta  Air  Linas  . 

2,154,953 

67 

+  21.4 

53.  Phillips  Petroleum  Co. 

2,145,939 

58 

+  8.1 

54.  Columbia  Broadcasting  System,  Inc 

2,127,269 

* 

+  201.9 

55.  Standard  Oil  Co.  of  California 

2,087,706 

56 

+  2.0 

56.  National  Airlines,  Inc. 

2,083,415 

92 

+  65.6 

57.  Brown  8r  Williamson  Tobacco  Corp 

2,063,356 

« 

+  99.5 

58.  Sterling  Drugs,  Inc.  .  . . 

2,017,570 

48 

—  13.4 

59.  Gillette  Co.,  The  . 

1,977,553 

50 

—  12.1 

60.  Eastman  Kodak  Co.  . 

1,965,392 

* 

+  125.1 

61.  Consolidated  Cigar  Sales  Co.,  Inc.. 

1,961,160 

94 

+  57.2 

62.  Firestone  Tire  &  Rubber  Co. 

1,954,355 

89 

+  52.9 

63.  United  Air  Lines.  Inc . 

1,924,971 

61 

—  2.4 

64.  American  Dairy  Assn. . 

65.  Prudential  Insurance  Co.  of 

1,923,548 

97 

+  60.4 

America,  The  ... 

1,913,440 

47 

—  18.5 

66.  Sun  Oil  Co.  . 

1,892,928 

51 

—  15.2 

67.  Derby  Foods,  Inc.  . 

1,886,115 

+  744.7 

68.  Helene  Curtis  Industries,  Inc. 

69.  Warner-Lambert  Pharmaceutical 

1,874,654 

80 

+  31.4 

Co.,  Inc. 

1,817,364 

71 

+  II. 1 

70.  Zenith  Radio  Corporation 

1,807,925 

82 

+  32.3 

71.  Du  Pont  de  Nemours  &  Co.,  Inc.,  E. 

1,806,412 

63 

—  3.5 

72.  Rubenstein  Inc.,  Helena  ... 

1,759,850 

+  346.0 

73.  Goodrich  Co.,  B.  F.,  The 

1,758,200 

57 

—  11.5 

74.  Radio  Corp.  of  America  .... 

1,748,709 

* 

+  55.7 

75.  General  Cigar  Co.  .  . 

1,746,957 

+  137.5 

76.  Libby  McNeil  &  Libby . 

1,720,453 

83 

+  27.4 

77.  Heublein  Inc . 

1,716,558 

68 

—  0.9 

78.  Simoniz  Co. 

1,686,887 

91 

+  33.4 

79.  Miles  Laboratories,  Inc. 

1,636,860 

« 

+  111. 1 

80.  Readers  Digest  Assn.,  Inc.,  The  . .  . 

1,631,430 

70 

—  2.9 

Company 

Star  Kist  Foods,  Inc. 

Time,  Inc. 

Armour  &  Co. . 

Minute  Maid  Corp. 

Green  Giant  Co. 

Corn  Products  Company,  The 
Wrigley  Co.,  Wm.  Jr. 

Renfield  Importers  Ltd. 
Anheuser-Busch,  Inc. 

Institute  of  Life  Insurance 
New  York  Life  Insurance  Co. 
United  Steel  Workers  of  America 
Greyhound  Corp.,  The 
.  Beacon  Co.,  The 
.  Whirlpool  Corp. 

.  Nestle  Co.,  Inc.,  The 
.  Continental  Air  Lines 
.  Glenmore  Distilleries 
.  Plough,  Inc.  . 

.  Capital  Airlines  . 


Luke  Carroll  Goes 
To  Chicago  As  ME 

Chicago 

Executive  staff  changes  at 
Chicago’s  American  were  an¬ 
nounced  this  week  by  Edward  P. 
Doyle,  executive  editor,  as 
follows : 

Harry  Reutlinger,  managing 
editor,  becomes  managing  editor 
of  the  Sunday  paper,  succeeding 
Jere  Hagen,  resigned. 

Luke  Carroll,  formerly  assist¬ 
ant  to  the  executive  editor  of  the 
New  York  Herald  Tribune,  has 
been  named  the  new  managing 
editor. 

John  Madigan,  assistant  man¬ 
aging  editor,  has  been  named 
city  editor,  succeeding  John  L. 
Sullivan,  who  will  handle  special 
assignments. 


1,595,339 

1,594,441 

1,544,650 

1,530,796 

1,496,288 

1,459,015 

1,444,073 

1,403,105 

1,374,218 

1,365,083 

1,364,095 

1,359,524 

1,332,863 

1,315,878 

1,314,286 

1,309,016 

1,301,893 

1,300,905 

1,263,772 

1,216,512 


Wes  Nunn  Retires, 
Irons  Is  Promoted 


Wesley  I.  Nunn,  advertiilfl 
manager  of  Standard  Oil  Cufl 
pany  (Indiana)  for  more  tlM 
23  years,  will  retire  April  2t  tf 
the  age  of  65. 

Robert  B.  Irons,  who  joiai 
the  company  24  years  ago  h 
been  assistant  advertising  nas 
ager  since  1957,  will  be  p» 
moted  to  advertising  manage 

Karl  Mueller,  with  Stanii 
20  years,  will  be  advanced  b 
the  position  of  assistant  adwi- 
tising  manager  of  the  corapuT 
at  Chicago. 

Mr.  Nunn,  who  will  mow  I 
his  ranch  near  Heavener,  Okk. 
will  continue  an  active  intew 
in  advertising. 


Emporia  Gazette  Wins 
Ayer  Typography  Cup 


Philadelphia 
The  Emporia  (Kans.)  Gazette, 
an  evening  daily  with  a  circula¬ 
tion  of  under  10,000,  topped  a 
list  of  859  newspapers  to  win  the 
N.  W.  Ayer  Cup  for  typograph¬ 
ical  excellence. 

The  Gazette  was  adjudged  the 
winner  in  the  30th  annual  com¬ 
petition  for  typography-makeup 
and  printing  sponsored  by  the 
N.  W.  Ayer  advertising  com¬ 
pany. 

In  the  50,000  and  above  circu¬ 
lation  class,  first  honorable  men¬ 
tion  was  given  to  the  Atlanta 
(Ga.)  Constitution;  second  men¬ 
tion  to  the  Christian  Science 
Monitor;  and  third  mention  to 
the  Oklahoma  City  (Okla.) 
Daily  Oklahoman, 

In  papers  of  10,000  to  50,000 
circulation,  mention  was  given 


to  the  Oil  City  (Pa.)  Denii, 
the  Rutland  (Vt.)  Herald;  u( 
Pittsfield  (Mass.)  Berhiia 
Evening  Eagle. 

For  papers  of  less  than  Ifl,!# 
circulation,  the  Sumter  (S.tl 
Daily  Item  took  first  raent* 
Sault  Ste.  Marie  (Mich.)  Ste 
ning  News  second  mention;  »i: 
Albion  (Mich.)  Evening 
corder  third  mention. 

The  York  (Pa.)  GazetU  t’’ 
Daily  was  named  winner  in  tk 
tabloid  division.  Two  yean  if 
it  won  the  Ayer  Trophy. 

Judges  were  Gilbert  SeHft 
director  of  the  Annenberg  StW 
of  Journalism,  University^ 
Pennsylvania;  Raymond  Mote, 
political  columnist,  Newsm^ 
and  Harold  W.  Wilson,  assoaf 
professor  of  graphic  arts,  V* 
versity  of  Minnesota. 
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i  BliSHERS’  W  EEK  ROLLS  AROUND 


ANPA  Opens 
8826  Million 


High  Note 
National’ 


The  74th  Annual  Convention  Housing  a  Meredith  publication,  is  going 

if  the  American  Newspaper  Equipment 27,038,000  ahead  with  a  Southern  (12- 

>ublishers  Association  wheels  up  Publications  24,181,000  state)  edition  in  June,  offering 

e  the  Waldorf-Astoria  Hotel  Public  Utilities  . . .  23,677,000  advertisers  special  inducements 

jii?  weekend  on  the  high  road  Hotels  &  Resorts  .  20,638,000  to  buy  this  market, 

if  advertising  volume.  (The  list  of  advertisers’  ex-  There  was  ever>'  likelihood 

Official  figures  from  the  Bu-  penditures  begins  on  Page  120,  that  magazine  competition  for 

this  issue.  There  are  1,595  com-  the  advertising  dollar  would 

panies  spending  more  than  $25,-  steal  the  spotlight  from  tele- 

000  for  3,740  products.)  vision  in  the  Publishers’  Week 

Although  total  newspaper  ad-  conversations.  Other  topics  of 

vertising,  including  retail  and  prime  interest  will  be  shopping 

classified,  increased  10%  over  center  advertising,  Saturday 

1958’s  linage  and  resulted  in  an  morning  (rather  than  evening) 

estimated  $3.5  billion  volume,  editions,  search  for  talent  at 

publishers  arriving  for  ANP.A  “reasonable”  pay,  and  the  for- 

sessions  beginning  Monday  were  mation  of  newspaper  market 

curious  as  to  re})orts  that  zoned  package  groups, 

advertising  in  magazines  was  This  will  be  the  20th  year 
cutting  into  newspaper  revenue.  Cranston  Williams  has  directed 

This  question  was  tossed  into  an  .ANPA  convention  as  general 

the  box  for  the  Tuesday  e.xecu-  manager  and  his  last  in  that 

tive  meetings:  “What  can  new.s-  role,  since  his  retirement  as  of 

papers  do  to  combat  the  new  July  31  has  been  authorized  by 

competitive  factor  of  the  maga-  the  Board  of  Directors.  His  first 

zine  regional  advertising  and  convention  in  1940,  after  he  had 

editorial  setup?”  succeeded  Lincoln  B.  Palmer, 

Both  queries  refer  to  the  rapid  was  concerned  mostly  with  the 
trend  toward  the  “Magazone”  maintenance  of  a  supply  of 

MR.  PRESIDENT _ Completing  the  concept  put  into  effect  last  Fall  newsprint  (at  $48  and  $50  a 

Mcond  year  of  hit  term  of  office,  by  Look  magazine,  a  Cowles  pub-  ton),  the  institution  of  the  Con- 
Drrid  Tennant  Bryan  will  preside  lication.  Several  major  maga-  tinuing  Study  of  Newspaper 
•t  tatsions  of  ANPA.  He  is  presi-  zines  have  adopted  their  own  Reading  by  the  Bureau  of  .Ad- 
daat  and  publisher  of  the  Rich-  versions  of  the  basic  plan  and  vertising,  and  legislation  atfect- 
mond  (VaJ  Times-Dispatch  and  Better  Homes  &  Gardens,  ing  newspaper  advertising. 


SPEAKER  at  the  Bureau  of  Adver¬ 
tising  dinner  Thursday  will  be  Dr. 
Wernher  von  Braun,  chief  of  the 
ballistic  missile  center  at  Hunts¬ 
ville,  Ala. 


Mr.  M’illiams’  designated  suc¬ 
cessor,  Stanford  Smith,  will  be 
on  the  scene  helping  with  next 
week’s  convention  details. 

In  the  usual  order  of  business, 
Mark  Ferree,  executive  vicepres¬ 
ident  and  general  business  man¬ 
ager  of  the  Scripps-Howard 
Newspapers,  will  be  elected 
Thursday  as  president  of  ANPA, 
succeeding  David  Tennant 
Brj’an  of  the  Richmond  (Va.) 
Newspapers  who  is  winding  up 
two  years  in  the  top  command. 

Another  anticipated  change  at 
the  top  will  come  in  the  election 
of  Russ  Stewart,  a  vicepresident 
of  the  Newspaper  Division  of 
Field  Enterprises  and  general 
manager  of  the  Chicago  Sun- 
Times,  to  the  chairmanship  of 
the  Bureau  of  Advertising,  suc¬ 
ceeding  Louis  .A.  Weil,  president 
of  Federated  Publications  and 
publisher  of  the  Lafayette 
(Ind.)  Journal  and  Courier. 

The  speaker  at  the  Associated 
Press  luncheon  Monday  will  be 
Secretary  of  Defense  Thomas 
Gates  Jr.  The  Bureau  dinner 
headliner  Thursday  will  be  Dr. 
Wemher  von  Braun,  who  heads 
the  ballistic  missile  agency  at 
Huntsville,  Ala. 

The  Government’s  tax  depre¬ 
ciation  policy  which  stifles  the 
introduction  of  newspaper  equip¬ 
ment  will  be  scrutinized  by 
Richard  C.  Steele,  New  York 
Herald  Tribune. 

Activities  of  a  reorganized 
mechanical  research  program 
will  be  reported  by  ANPA  Re¬ 
search  Institute  President  James 
S.  Copley  and  Research  Institute 
Managing  Director  Charles  H. 
Tingley. 

George  E.  Carter  and  Dan 
Ruthenberg  of  the  Cleveland 
(Ohio)  Press  &  News  will  tell 
what  it  is  like  to  build  and  move 
into  a  newspaper  plant. 


.  $154,540,000 

jwholic 

®«»erages  .  62,300,000 

fansportation  ...  49,986,000 

.  41,498,000 

Wet  Requisites  . .  29,540,000 

^0  and  TV _  28,688,000 
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GENERAL  STAFF — Cranston  Williams,  seated,  prepares  to  turn  over  the 
responsibilities  of  the  position  of  General  Manager  of  ANPA  to  his 
aide,  Stanford  Smith,  at  left,  who  came  to  the  ANPA  staff  several  years 
ago  from  the  Georgia  Press  Association.  Mr.  Williams,  also  a  Georgian, 
came  here  from  the  Southern  Newspaper  Publishers  Association.  He  and 
Mrs.  Williams  will  move  to  their  home  at  Lynchburg,  Va.  during  the 
summer. 


Motley,  Johns  Head 
ANPA  Labor  Session 


PUBLISHERS’  WEEK  TIME  TABLE 


Arthur  H.  (Red)  Motley,  pub¬ 
lisher  of  Parade  magazine  and 
president-elect  of  the  United 
States  Chamber  of  Commerce, 
and  Winthrop  A.  Johns,  assist¬ 
ant  general  counsel.  National 
Labor  Relations  Board,  are 
scheduled  to  speak  at  the  Mon¬ 
day  ANPA  labor  conference. 

The  Monday  session  for  ex¬ 
ecutives  of  ANPA  newspapers 
will  be  directed  by  George  N. 
Dale,  chairman  of  the  Special 
Standing  Committee.  ANPA 
President  D.  Tennant  Bryan, 
Richmond  (Va.)  Times -Dis¬ 
patch,  will  speak  at  the  opening 
session.  Also  on  hand  will  be 
ANPA’s  general  counsel,  Elisha 
Hanson  of  Washington,  D.  C. 

A  panel  to  handle  the  ques- 
tion-and-answer  periods  will  in¬ 
clude  Thomas  A.  Brennan, 
Hearst  Legal  Department;  Ar¬ 
thur  J.  Gucker,  Miami  (Fla.) 
\ews;  Eugene  McGuckin  Jr., 
Duluth  (Minn.)  News-Tribune 
and  Herald;  John  F.  O’Keefe, 
secretary-manager,  Chicago 
Newspaper  Publishers  Associa¬ 
tion;  Anton  F.  Peterson,  Salt 
Lake  City  (Utah)  Tribune  and 


(All  meetings  at  Waldorf-Astoria  unless 
otherwise  indicated) 


WEDNESDAY 


SUNDAY 

10:00  a.m. — American  Council  on  Education  for  Jour¬ 
nalism,  Pillement  Suite. 


MONDAY 


8:00  a.m. — United  Press  International  Regional  Editors 
Association  officers.  Breakfast  meeting. 
Empire  Room. 

9:00  a.m. — American  Council  on  Education  for  Jour¬ 
nalism,  White  Room,  Carpenter  Suite. 

10:00  a.m. — Labor  Relations  Conference  for  ANPA 
members.  Jade  Room.  All  day. 

11:00  a.m. — Associated  Press  membership.  Sert  Room. 

1 :00  p.m. — AP  luncheon,  U.  S.  Secretary  of  Defense 
Thomas  S.  Gates,  speaker.  Grand  Ballroom. 

2:30  p.m. — AP  meeting  resumes,  Sert  Room, 


9:00  a.m. — UPl  international  executives,  UPl  olcil 
9:30  a.m. — National  Newspaper  Week  Planning  C^l 
mittee.  Overseas  Press  Club  I 

10:00  a.m. — ANPA,  general  session.  Grand  BaNrsttl 
1 1 :00  a.m. — AP  Board  of  Directors,  AP  office. 

Noon — Pennsylvania  Newspaper  Publishan 
ciation  luncheon,  Jade  Room. 

Noon — New  York  State  Publishers  Asiaciatwl 
luncheon,  Louis  XVI  Suite.  | 

1 :00  p.m. — AP  luncheon  for  former  Diradon,  aJ 
ofRce. 

2:00  p.m. — Bureau  of  Advertising,  ANPA  Sre 
Ballroom. 

2:00  p.m. — Advisory  Council,  Syracuse  Un 
School  of  Journalism.  Louis  XVI  Saiti. 


THURSDAY 


TUESDAY 


9:00  a.m. — UPl  executives,  UPl  offices. 

9:30  a.m. — This  Week  publishers,  Jansen  Suite. 

10:00  a.m. — American  Newspaper  Publishers  Associa¬ 
tion,  74th  convention.  Executive  sessions: 
Under  10,000  circulation,  Louis  XVI  Suite; 
10-50,000,  Jade  Room;  over  50,000,  Basil¬ 
don  Room.  All  day. 

1 1 :00  a.m. — AP  Board  of  Directors,  AP  office. 


9:00  a.m. — UPl  executives,  UPl  office. 

10:00  a.m. — ANPA,  general  session.  Grand  Bdknii| 
10:30  a.m. — American  Association  of  Newspiptr  lt»| 
resentatives.  Executive  meeting.  Piik/w| 
nue  Suite,  South. 

Noon — ANPA,  annual  meeting.  Grand 
6:00  p.m. — Bureau  of  Advertising  reception, 

Room. 

6:30  p.m. — Bureau  of  Advertising  dinner.  Addnskl 
Dr.  Wernher  von  Braun,  Director  d  ki| 
Development  Operations  Divisieeiii 
Ballistic  Missile  Agency.  Grand 


fective  July  1.  He  will  succeed 
Herbert  Meeker  of  Scolaro, 
Meeker  &  Scott,  New  York. 
Election  of  AANR  officers  is 
Telegram;  Dan  Ruthenberg,  slated  for  Thursday  at  the  an- 
Cleveland  (Ohio)  Press  &  News;  nual  meeting  of  AANR  members 


SOCIAL  EVENTS 

(By  Invitation  Only) 


TUESDAY 


SUNDAY 


Chester  E.  Clark  and  Miles  P. 
Patrone,  Chicago  ANPA  staff. 


E&P  in  Astor  Gallery ; 
‘Extra’  on  Thursday 


at  the  Waldorf-Astoria.  Nomin¬ 
ated  for  AANR  vicepresident  by 
the  New  York  Chapter  is  Fred 
Pitzer  of  Jann  &  Kelley,  Inc. 


The  Chicago  Chapter  has  also  Starlight  Roof. 


4:30  p.m. — Goss  Printing  Press  Com¬ 
pany,  Crystal  Room,  Park  Lane. 

5:00  p.m. — Consolidated  Paper  Sales, 
Limited,  reception.  Crystal  Ballroom, 
Park  Lane. 

5:00  pm. — Parade  Publications,  buf- 


nominated  A.  J.  Engelhardt  Jr., 
Branham  Co.,  for  AANR  secre- 


Editor  &  Publisher  will  have  Frank  H.  Carpenter,  Jann 

its  customary  place  in  the  Astor  ^  Kelley,  has  been  nominated  to 


6:30  p.m. — Moloney,  Regan  &  Schmitt, 
dinner  for  publishers  of  MRS  papers, 
Savoy-Hilton  Hotel. 


MONDAY 


Gallery  during  Publishers’  Week,  apm  serve  as  treasurer.  Nomm-  p.m.— Newsweek,  Louis  XVI  Suite 

All  *.1^^ _ _ !_•  _  __  arAii  Trkt*  Ttvim  I  ,niP5l.C)^rt  ^  .  _ 


All  those  attending  the  conven-  ated  for  directors  from  Ch^go  ^  jjq  p.m.— Wright  Company,  stag 


8:15  a.m. — Family  Weekly  "Afd  i 
Holland"  Champagne  Breakfaltt 
Room. 

12:15  p.m. — Banshees  lunch 
Grand  Ballroom. 

4:00  p.m. — Perkins-Goodwit  Csl 
Trianon  Room,  Sheraton-Ea#iHlit| 
reception  and  cocktail  party. 

4:00  p.m. — Bache  &  Co.,  Suite  Mj 
4:00  p.m. — St.  Croix  Paper  Ce,  f 
nadian  Club. 

5:00  p.m. — Allen-Klapp  Cem^n 
58th  anniversary,  cocktails. 

Room,  Barclay  Hotel. 

7:00  p.m. — National  CartooeMs  M 
ciety,  Reuben  Award  Dinner,  Stii!:;*| 
Roof, 


tion  are  cordially  invited  to  James  J.  Ccwper,  John  Bodd  425  Park  Avenue, 

drop  in.  Co.,  A.  P.  Mackinnon,  New  York  g-Qo  — American  Weekly  party. 

Copies  of  the  traditional  E&P  Times;  and  William  W.  Sauer-  st.  Regis  Roof. 

Convention  Extra  edition  will  herg,  Ward-Griffith  Co.,  Inc. 
be  available  Thursday  morning. 


WEDNESDAY 


The  E&P  Convention  Number, 
which  goes  to  press  Thursday 
night  at  the  conclusion  of  the 
convention  program,  will  contain 
the  complete  news  record  of  the 
week’s  events. 

The  following  members  of 
E&P  will  be  on  hand  to  welcome 
visitors:  Robert  U.  Brown, 
James  W.  Brown  Jr.,  Jerome  H. 
Walker,  Henpr  C.  Thiele,  Don 
L.  Parvin,  William  F.  Hamilton, 
R.  L.  Cary,  John  F.  Boyle, 
George  E.  Wilt,  J,  C.  Bollinger 
and  George  McBride. 


Sinding  Nominated 
AANR  President 


Thomas  A.  Binding  of  John¬ 
son,  Kent,  Gavin  &  Binding  has 
been  nominated  by  the  Chicago 
Chapter  to  be  elected  president 
of  the  American  Association  of 
Newspaper  Representatives,  ef- 


THURSDAY 


"Oh,  it's  a  little  paper  .  . .  under  10,000!' 


Address  List 

of  those  attending 
convention  .  .  .  begii'* 

onP*?** 
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8:30  a.m. — Connecticut  Daily 
papers  Association,  breakfast.  Hr 
Barclay. 

Noon-— Ohio  Newspaper  A« 
Hawaiian  Room,  Lexington  Hdd  | 
4:00  p.m. — Bache  &  Co.,  SuHt  C 
5:00  p.m. — Chicago  Tribune-Nsel:* 
News  Syndicate,  Grand  Balk«*:| 
Hotel  Plaxa. 

5:00  p.m.  —  Mergenthaler 
Co.,  Jade  Room. 

5:00  p.m. — Time,  Inc.,  8th  flow  f’ 
race.  Time  &  Life  Building. 


Ch 

Kd 


4:30  p.m. — Abitibi  Service,  In*..  I 
Suite,  Sheraton-East. 

5:00  p.m. — Hearst  Advertising 
ice,  Louis  )(VI  Suite. 

5:00  p.m. — O’Mara  4  Ormsbaa,  'h 
Suite  579-81.  .  I 

5:30  p.m. — Creamer  &  Wead'rf'-| 
Inc.,  Park  Avenue  Suite. 
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WHArS  WnH  WASHINGTON 

4  Political  Writers 
On  AP  Meeting  Panel 


A  four-man  panel  of  veteran 
political  reporters  will  discuss 
the  I960  presidential  campaigns 
and  election  during  the  annual 
meeting  of  Associated  Press 
members  April  25. 

The  panel  will  highlight  the 
afternoon  session  of  the  meeting 
at  the  Waldorf-Astoria  Hotel 
after  the  annual  luncheon  of 
AP  members  at  which  Secretary 
of  Defense  Thomas  S.  Gates  Jr. 
will  be  the  speaker. 


CHAIRMAN  —  Benjamin  M.  Mc- 
Kelway  is  president  of  the  Asso¬ 
ciated  Press.  He  is  a  vicepresident 
and  editor  of  the  Washington 
(D.C.)  Star. 

Raymond  L.  Spangler,  pub¬ 
lisher  of  the  Redwood  City 
(Calif.)  Tribune,  and  an  AP 
director,  will  moderate  the  politi¬ 
cal  discussion. 

Participants  on  the  discussion 
panel  have  a  combined  service 
of  more  than  125  years  with 
AP— most  of  it  on  the  political 
front  in  Washington.  They  are: 
William  L.  Beale,  chief  of  the 
Washington  bureau;  Reiman 
(Pat)  Morin,  special  reporter 
and  writer;  Jack  Bell  and  Har¬ 
old  Oliver,  the  latter  two  being 
political  writers  on  the  Wash¬ 
ington  staff. 

Mr.  Beale  has  been  with  AP 
in  the  capital  since  1930.  He  be- 
Wn  national  political  coverage 
in  1932.  He  traveled  with  Repub¬ 
lican  candidate  A  If  Landon  in 
19M  and  has  covered  all  major 
political  conventions  since  1936. 

Mr.  Morin  began  his  AP  serv- 
i«  in  Shanghai  in  1934  and 
became  a  war  correspondent.  He 
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holds  two  Pulitzer  prizes  for 
journalism  and  since  1951  has 
drawn  special  roving  political- 
campaign  assignments.  He 
headed  AP’s  Washington  bureau 
from  1947  to  1949. 

Mr.  Bell,  who  has  been  with 
AP  since  1937,  has  covered  all 
phases  of  political  life  in  Wash¬ 
ington.  He  heads  AP’s  Senate 
staff  and  is  an  expert  on  cover¬ 
age  of  national  political  conven¬ 
tions. 

Dean  of  the  group  is  Harold 
Oliver  whose  service  with  AP 
began  in  1913.  He  has  specialized 
in  covering  national  politics  for 
35  years. 

Seven  directors  will  be  elected 
to  the  18-man  AP  Board  of 
Directors  at  the  morning  busi¬ 
ness  meeting.  Terms  of  six  direc¬ 
tors  expire.  They  are:  Mark 
Ethridge,  Louwi’ifZe  (Ky.)  Cour¬ 
ier-Journal;  Harold  A.  Fitz¬ 
gerald,  Pontiac  (Mich.)  Daily 
Press;  Bernard  H.  Ridder  Jr., 
Duluth  (Minn.)  News-Tribune; 
W.  D.  Maxwell,  Chicago  (Ill.) 
Tribune;  George  W.  Healy  Jr., 
New  Orleans  (La.)  Times- 
Picayune,  and  from  cities  under 
50,000  population,  Dolph  Simons, 
Lawrence  (Kan.)  Journal- 
World. 

Ethridge  and  Simons  were  in¬ 
eligible  for  renomination,  having 
served  three  consecutive  terms, 
the  maximum  permitted  under 
AP  by-laws. 

Fitzgerald,  Ridder,  Maxwell 
and  Healy  have  been  renomin¬ 
ated  by  the  nominating  commit¬ 
tee.  Others  nominated  are  Frank 


POLITICS  PANEL  at  AP  afternoon 
meeting  will  consist  of  reports  by 
Jack  Bell,  Harold  Oliver,  Reiman 
(Pat)  Morin  and  William  Beale, 
whose  service  with  the  agency 
totals  125  years. 


S.  Hoag  Jr.,  Pueblo  (Colo.) 
Chieftan;  Robert  Bunnelle, 
Asheville  (N.  C.)  Citizen  and 
Asheville  Citizen  Times;  Joseph 
Pulitzer  Jr.,  St.  Louis  (Mo.) 
Post-Dispatch;  Robert  C.  Millar, 
Jacksonville  (Fla.)  Journal; 
William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram; 
Paul  Miller,  Rochester  (N.  Y.) 
Times-Union. 

Mr.  Miller,  who  served  on  the 
board  from  1950  until  1959,  is 
the  first  former  director  to  be 
renominated  since  the  by-laws 
were  amended  in  1942  limiting 
the  tenure  of  any  director  to 
three  consecutive  terms.  The 
limitation  does  not  apply  to  a 
director  who  serves  as  president 
of  the  association;  both  AP 
President  Benjamin  McKelway, 
editor  of  the  Washington  Star, 
and  former  President  Robert 
McLean,  Philadelphia  Bulletin, 
are  thus  exempted  from  the 
restriction. 

For  director  from  cities  of  less 
than  50,000  population,  the  com¬ 
mittee  nominations  are:  Robert 
B.  Atwood,  Anchorage  (Alaska) 
Times,  and  M.  E.  Nussbaum, 
Moultrie  (Ga.)  Observer. 

The  seventh  director  will  be 
elected  to  fill  the  unexpired  term 
of  Nathaniel  R.  Howard,  Cleve¬ 
land  (Ohio)  News,  who  resigned 
when  the  News  ceased  publica¬ 
tion.  Nominated  for  the  post  are 
Wright  Bryan,  Cleveland  (Ohio) 
Plain  Dealer,  and  Henry  D. 
Bradley,  St.  Joseph  (Mo.)  Ga¬ 
zette  and  Sunday  News  Press. 

Robert  M.  White  II,  publisher 
of  the  New  York  Herald  Tribune 
who  holds  AP  membership  from 
the  Mexico  (Mo.)  Ledger,  is 
chairman  of  the  nominating 
committee. 

• 

Returns  to  Weekly 

Sparks,  Nev. 

The  Sparks  Tribune,  which 
has  been  published  five  times 
weekly,  has  returned  to  a  weekly 
operation,  according  to  George 
Lill,  publisher.  The  daily  tabloid¬ 
sized  newspaper  was  initiated  in 
October,  1959. 


NO.  I  MAN  in  the  nation's  No.  I 
discussion — missiles,  etc. — is  Sec¬ 
retary  of  Defense  Thomas  S.  Gates 
Jr.  who  is  billed  as  the  speaker 
at  the  annual  AP  luncheon,  April 
25. 


UPI  Breakfast 
Set  for  Monday 

The  second  national  meeting 
of  the  officers  of  the  United 
Press  International  regional  edi¬ 
tors  association  will  take  place 
in  New  York  during  ANPA  con¬ 
vention  week. 

Officers  of  the  various  associa¬ 
tions  throughout  the  country 
join  UPI  general  management 
executives  and  guests  at  an  in¬ 
formal  breakfast-meeting  on 
Monday,  April  25,  at  8  a.m.,  in 
the  Empire  Room  of  the  Wal¬ 
dorf-Astoria. 

Executives’  Reports 

There  will  be  reports  from 
UPI  executives  Frank  H.  Bar¬ 
tholomew,  president;  H.  Roger 
Tatarian,  managing  editor; 
Frank  Tremaine,  general  man¬ 
ager  newspictures;  also,  Merri- 
man  Smith,  White  House  corre¬ 
spondent;  Elvezio  Biachi,  busi¬ 
ness  manager  for  Italy,  and 
S.  M.  Yankovitch,  division  man¬ 
ager  for  France. 
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New  York  Addresses  of  Convention  Visitors 


Abilene  (Tex.)  Reporter 
A.  B.  Shelton,  Drake 
Akron.  (Uhio)  Beacon  Journal 
Rofter  Burrell.  Display  Adv.  Mi:r. 

A.  F.  Falk,  Gen.  Adv.  Mirr. 

K.  L.  Milburn,  Bus.  Mgr. 

Alton  (III.)  TeleKraph 

Henry  McAdams,  Belmont-Plaza 
Aberdeen  (S.D.)  American-News 
Henry  J.  Schmitt,  Barclay 
Adrian  (Mich.)  Telegram 
C.  K.  Wesley.  St.  KeKis 
Charles  S.  Wesley,  Waldorf-Astoria 
Albany  (N.Y.)  Knickerbocker  News 
Henry  W.  Stock,  Gen.  Mur., 

Lexington 

Thomas  P.  Dolan,  Asst.  Gen.  Mgr. 

Albany  (N.Y.)  Times-Union 
Gene  Robb,  Waldorf-Astoria 
Albany  (Ore.)  Democrat-Herald 
Ralph  R.  Cronise,  Waldorf-Astoria 
Alhambra  (CJalif. )  Post-Advocate 
Barton  Heiligers,  Barclay 
Allentown  (Pa)  Call-CJhronicle 

Samuel  W.  Miller,  Waldorf-Astoria 
Donald  P.  Miller,  Waldorf-Astoria 
Chas.  C.  CXirtis.  Lexington 
Peter  W.  Leisenring,  Lexington 
Floyd  W.  Kalb.  Taft 
Herbert  H.  Weibel,  Taft 
Richard  J.  Hummel,  Taft 
Alpena  (Mich.)  News 

Angeline  S.  Richards,  Pres., 
Waldorf-Astoria 

John  Emmet  Richards,  Ed.  &  Pub. 

W  aldorf -Astoria 
Altoona  (Pa.)  Mirror 

J.  E.  Holtzinger,  Roosevelt 

R.  E.  Beeler.  Roo.sevelt 
James  G.  Slep,  Roosevelt 
Herman  S.  Reif-snyder,  Roosevelt 

Amarillo  (Tex.)  Globe-News 

S.  B.  Whittenburg,  Waldorf-Astoria 
American  Weekly.  New  York.  N.Y. 

John  K.  Herbert.  Pub. 

Eldwin  C.  Kennedy,  V.P., 

676  Lexington  Ave. 

Jim  Morton,  V.P.,  Barclay 
Amsterdam  (N.Y.)  Recorder 

(jlardiner  Kline,  Waldorf-Astoria 
William  B.  LeFavour, 

Waldorf-Astoria 
Anchorage  (Alaska)  News 

Mr.  &  Mrs.  Norman  C.  Brown, 
Waldorf-Astoria 

Susan  E.  Cai>pon,  62  W.  89th  St. 
Annapolis  (Md.)  Capital 

Elmer  M.  Jackson,  Jr.,  Lexington 
Antioch  (Calif.)  Ledger 

Stanley  Lesher,  Waldorf-Astoria 
Appleton  (Wis.)  Post-Crescent 
V.  I.  Minahan,  Barclay 
Arlington  (Va.)  Northern  Virginia  Sun 
Philip  M.  Stern.  12  Beekman  Place 
Ray  Taylor,  Barbizon  Plaza 
Arnold  Sagalyn,  c/o  Edelman, 

927  F7fth  Avenue 

Hilton  Brueggeman,  Barbizon  Plaza 
Ashtabula  (Ohio)  Star-Beacon 
Donald  C.  Rowley,  Barclay 
John  A.  Colin,  Barclay 
Carroll  E.  Bartlett,  Barclay 
Lawrence  E.  (Jerrety,  Barclay 
Ross  Smith,  Barclay 
Asheville  (N.C.)  Citizen-Times 
Robert  Bunnelle,  Barclay 
Athens  (Tex.)  Review 

Myer  M.  Donosky,  Sheraton-East 
Atlanta  (Ga.)  Atlanta  Newspapers,  Inc. 
Jack  Tarver,  Waldorf-Astoria 
Clark  Howell.  Waldorf-Astoria 
George  C.  Biggers,  Jr., 
Waldorf-Astoria 
Hobart  Franks,  Lexington 
Aubunr  (N.Y.)  Citizen-Advertiser 
William  O.  Dapping,  Haiward  Club 
Charles  J.  Wellner,  Waldorf-Astoria 
Atistin  (Tex.)  American-Statesman 
Mr.  &  Mrs.  Louis  N.  Goldberg, 
Lexington 

Waco  (Tex.)  Austin  Waco  Port  Arthur 
Color  Comic  Grou)>  Newspai)er.s,  Inc. 
Harry  Provence,  Taft 
Charles  E.  Green,  Taft 
Louis  M.  (joldberg,  Taft 
I  Richard  Brown.  Waldorf-Astoria 

I  John  Ayers,  Taft 

B 

Bakersfield  (Calif.)  Californian 
Mr.  &  Mrs.  Walter  Kane, 

Waldorf  Towers 
Bangor  (Me.)  News 

Mr.  &  Mrs.  Richard  K.  Warren, 
Waldorf-Astoria 
Mr.  &  Mrs.  Robert  E.  Kiah, 
Waldorf-Astoria 
Mr.  &  Mrs.  Andrew  J.  Pease, 
Waldorf-Astoria 

Baton  Rouge  (La.)  State-Times  & 

II  Advocate 

Charles  P.  Manship,  Jr.,  Bai-clay 
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Mrs.  Paula  G.  Manship,  Barclay 
Douglas  L.  Manship,  Barclay 
Mrs.  Jane  F'.  Manship,  Barclay 
Bay  City  (Mich.)  tfimes 
John  H.  Knilft.  Barclay 
Bayonne  (N.J.)  Times 
tlerman  Lazarus,  Jr. 

Herman  Lazarus.  Ill 
Robert  W.  Mun>hy 

Beaumont  (Tex.)  Enterprise  &  Journal 
Mr.  &  Mrs.  O.  E.  Davis, 

W  aldorf -Astoria 
Mr.  &  Mrs.  R.  M.  FVost, 
Waldorf-Astoria 

Beaver  (Pa.)  Beaver  Newspapers,  Inc. 

S.  W.  Calkins.  Waldorf-Astoria 
M.  M.  Pennock,  Beverly 
Beaver  Flails  (Pa.)  News-Tribune 
Mr.  &  Mrs.  James  H.  March  Jr. 
Belmont-Plaza 

Mr.  &  Mrs.  Wra.  T.  Dentzer, 
Belmont-Plaza 

Mr.  &  Mrs.  Wm.  B.  Northrop, 
Belmont-Plaza 

Beckley  (W.  Va.)  Beckley  Newspapers 
t,on). 

Charles  Hodel,  Waldorf-Astoria 
Mrs.  Hodel,  Waldorf-Astoria 
Bedford  (Pa.)  Gazette 

Mr.  &  Mrs.  Hugo  K.  FVear, 

Paramount 

Bethlehem  (Pa.)  Globe-Times 

Holland  L.  Adams,  Waldorf-Astoria 
Biddeford  (Me.)  Journal 

Paul  C^avant,  Pub.,  Lexington 
Binghamton  (N.Y.)  Press 

Mr.  &  Mrs.  Robert  R.  Eckert, 
Waldorf-Astoria 
Mr.  &  Mrs.  Fred  W.  Stein, 
Waldorf-Astcria 

Birmingham  (Ala.)  Post-Herald 
W.  H.  Mttz.  Waldorf-Astoria 
Bloomington  (Ill.)  Pantagraph 
Loring  C.  Menvin,  Pub., 
Waldorf-Astoria 
Davis  Merwin,  V.  P., 

Waldorf-Astoria 
Davis  U.  Merwin,  Bus.  Mgr., 
Barbizon-Plaza 

Boston  (Mass.)  Christian  Science 
Monitor 

John  H.  Hoagland,  Mgr., 
Waldorf-Astoria 

M.  Alvah  Blanchard.  Adv.  Mgr., 
Waldorf-Astoria 
Herbert  F.  Haake,  Prod.  Mgr., 
Waldorf-Astoria 

FVanklin  H.  Smith,  Pers.  Mgr., 
Waldorf-Astoria 

Bowling  Green  (Ohio)  Sentinel-Tribune 
Mr.  &  Mrs.  C.  M.  Haswell, 
Waldorf-Astoria 
Bradenton  (Fla.)  Herald 
Mr.  &  Mrs.  W.  E.  Page, 
Waldorf-Astoria 
Brandon  (Can.)  Sun 

L.  D.  Whitehead.  Waldorf-Astoria 
Bridgeton  (N.J.)  News 
John  '1'.  Schofield.  Biltmore 
Bristol  (Conn.)  Press 
Bartlett  Barnes,  Barclay 
Virgil  Conopask,  Barclay 
Bristol  (Va.-Tenn.)  Bristol  Newspai)er 
Ptg.  Corp. 

Gene  &  Anne  Worrell. 
Waldorf-Astoria 

Brockton  (Mass.)  Flnterprise-Times 
Charles  A.  Fiiller,  Waldorf-Astoria 
Brooklyn  (N.Y.)  Daily 
Sidney  Klass 
Albert  Klass 
Gladys  Sullivan 
Canton  (Ohio)  Brush-Moore 
Newspapers.  Inc. 

Thomas  S.  Brush,  V.P., 
Waldorf-Astoria 
William  I.  Hershey,  V.P., 
Sheraton-FIast 
John  D.  Raridan,  Pub., 

Sheraton-East 

G.  Gordon  Strong.  I*ree.  &  Gen.  Mgr. 
Waldorf-Astoria 

Joseph  K.  Vodrey,  V.P.,  Drake 
William  H.  Vodrey,  Jr.,  Secy.-Treas., 
Sheraton-East 

H.  I.  Bassler  (Portsmouth.  Ohio 
'Kmes)  Bus.  Mgr.,  Barclay 

Joseph  D.  Long  (Steubenville.  Ohio 
Herald-Star)  Bus.  Mgr.,  Barc'ay 
Edwin  F.  Heame  (Salisbury,  Md. 

Times)  Bus.  Mgr.,  Barclay 
A.  Q.  Miller  (San  Gabriel  Valley, 
Calif.  Tribune)  V.P. 

C.  H.  Meredith  (Hanover,  Pa.  Sun) 
Bus.  Mgr.,  Belmont  Plaza 
Burbank  (Calif.)  Review 
Hoyt  Cater,  Barclay 
Buffalo  (N.Y.) 

Mrs.  Edward  H.  Butler, 

Kelly-Smith  Co. 

Mr.  &  Mrs.  James  H.  Righter, 

750  Third  Avenue 
Mr.  &  Mrs.  Edgar  C.  Steeb, 

750  Third  Avenue 


Mr.  &  Mrs.  Henry  Z.  Urban, 

750  Third  Avenue 
Mr.  &  Mrs.  George  T.  Moseley, 

750  Third  Avenue 
Gordon  E.  Smith.  750  Third  Avenue 
William  J.  Callanan, 

750  "Riird  Avenue 
Burlington  (N.C.)  Times-News 

Mr.  &  Mrs.  Staley  A.  Cook,  Barclay 
Burlington  (Vt.)  FVee  Press 

David  W.  Howe,  Waldorf-Astoria 
J.  Warren  McClure,  Waldorf-Astoria 
Butler  (Pa.)  Flagle 
John  L.  Wise.  Jr.,  Waldorf-Astoria 
Vernon  L.  Wise,  Jr.,  Waldorf-Astoria 


Cambridge  (Md.)  Banner 

Mr.  &  Mrs.  Arnold  Daane,  Lexington 
Camden  (N.J.)  Courier-Post 
William  A.  Stretch,  Park  Lane 
Neal  Fh  Dyer.  Park  Lane 
William  H.  G<  odman,  Park  Lane 
New  Bedford  and  Hyannis  (Ma.s8. 1 
Cape  Ojd  Standard-Times 
Dan  B.  Gaylord,  Manhattan 
Catskill  (N.Y.)  Mail 
Howard  E.  Silberstein, 

W  aldorf -Astoria 
Cedar  Ra)>ids  (Iowa)  Gazette 
J.  F.  Hladky  Jr..  Barclay 
Indianapolis  (Ind.)  Central 
Newspairers,  Inc. 

Mr.  &  Mrs.  Willard  C.  Worcester, 
Waldorf-Astoria 

Chamiwiign-Urbana  (Ill.)  Courier 
Byron  C.  Vedder,  Waldorf-Astoria 
Charleston  (S.C.)  Post-Newrs  &  (Courier 
Peter  Manigault,  St.  Moritz 
Prank  B.  Gilbreth,  St.  Moritz 
Hall  T.  McGee.  Jr.,  Lexington 
Charleston  (W.Va.)  Gazette 
Robert  L.  Smith.  Barclay 
W.  E.  Chilton,  III,  Barclay 
Girard  R.  Lowrey,  Jr.,  Barclay 
Mrs.  Douglas  Murray,  Barclay 
Charleston  (W.Va.)  Mail 

Mr.  &  Mrs.  FVed  M.  Staunton. 

Barclay 

Mr.  &  Mrs.  Lyell  B.  Clay,  Park  Lane 
(Thelsea  (Mass.)  Record 
Herbert  D.  Hancock.  Taft 
Robert  F.  Hancock,  Taft 
Chicago  (Ill.)  American 
Stuart  List,  Drake 
Chicago  (Ill.)  News 

Marshall  Field.  Jr.,  Waldorf-A«toria 
Arthur  E.  Hall,  Waldorf-Astoria 
Chicago  (Ill.)  Sun-Times  &  News 
Marshall  Field,  Jr..  Waldorf-Astoria 
Russ  Stewart,  Waldorf-Astoria 
Arthur  E.  Hall,  Waldorf-Astoria 
L.  T.  Knott.  Waldorf-Astoria 
L.  L.  Si>e«r.  Waldorf-Astoria 

H.  Shannon.  Waldorf-Astoria 
J.  H.  Fkimonds.  Sheraton-East 
Chicago  (Ill.)  Tribune 
Clhesser  M.  Campbell, 

Waldorf-Astoria 

J.  Howard  Wood,  Sheraton-FIast 
W.  D.  Maxwell.  Waldorf-Astoria 
C.  E.  McKittrick.  Waldorf-Astoria 
A.  M.  Kennedy,  Plaza 
W.  C.  Kurz,  Waldorf-Astoria 

H.  F.  Grumhaus,  Sheraton-FIast 

F.  J.  Byington,  Jr.,  Waldorf-Astoria 
Chillicothe  (Ohio)  Gazette 
Mr.  &  Mrs.  W.  E.  Beeler. 
Waldorf-Astoria 

Clarksburg  (W.Va.)  Clarksburg 
PhibJishing  Ck). 

Mr.  &  Mrs.  Cecil  B.  Highland,  Jr.. 
Waldorf-Astoria 
CTearfield  (Pa.)  Progress 

Mr.  &  Mrs.  W.  H.  Ulerich,  Barclay 
Cleveland  (Ohio)  Mansfield  Journal  Co. 
&  Lorain  Journal  Co. 

Harry  R.  Horvitz.  Waldorf-Astoria 
Cleveland  (Ohio)  Plain  Dealer 

I.  F.  Freiberger,  Waldorf-Astoria 
Sterling  E.  Graham.  Waldorf-Astoria 

J.  A.  Van  Buren.  Waldorf-Astoria 
Wright  Bryan.  Waldorf-Astoria 

Clifton  Forge  (Va.)  Review 
Mr.  &  Mrs.  Jack  B.  Thompson. 
Sheraton-Fkist 
Clinton  (Iowa)  Herald 
Mr.  &  Mrs.  John  H.  Notman. 

St.  Regis 

Clolumbia  (Mo.)  Missourian 
FJarl  English,  Biltmore 
Columbia  (S.C.)  State  &  Record 
J.  M.  Blalock,  Waldorf-Astoria 
S.  L.  Latimer,  Jr.,  Waldorf-Astoria 
Ambrose  Hampton,  Barclay 
Thomas  Crenshaw,  Lexington 
(kilumbus  (Ga.)  Ledger-Enquirer 
Mr.  &  Mrs.  A.  H.  Chapman,  Sr., 
Waldorf-Astoria 
Mr.  &  Mrs.  M.  R.  Ashworth, 
Waldorf-Astoria 
Mr.  &  Mrs.  J.  E.  Hickey,  Jr., 
Waldorf-Astoria 


Columbus  (Ga.)  Ledger-E'iquiwr 
Newspapers  and  Bradenton  HwaU 
Ledger-Enquirer 
Mr.  &  Mrs.  A.  H.  Chapman,  St., 
Waldorf-Astoria 
Mr.  &  Mrs.  M.  R.  Ashworth, 
Waldorf-Astoria 
Mr.  &  Mrs.  James  E.  Hickey, 
Waldorf-Astoria 
Bradenton  Heinld 
Mr.  &  Mrs.  W.  E.  Page. 
Waldorf-Astoria 
C'olumbus  (Ohio)  Dispatch 
Preston  Wolfe,  Waidorl-.Vstoris 

D.  E.  Wolfe,  Waldorf-Astoria 
R.  E.  Davis,  Waldorf-Astoria 
Melvin  TTiorp,  Waldorf-.Vstotia 
Geo.  Hicks,  Waldorf-Astoria 

(kmcord  (N.C.)  Tribune 

Mr.  Si  Mrs.  A.  W.  nuckle,  Barclay 
Elizabeth  G.  Huckle,  Barclay 
Cordele  (Ga. )  Disiwtch 

E.  W.  Mathews,  Biltmore 
Corvallis  (Ore.)  Gazette-Times 

Bob  Ingalls,  Waldorf-Astoria 
Mrs.  Robert  C.  Ingalls, 
Waldorf-Astoria 
Culver  City  (Calif.)  Star  News 
David  J.  Duncan,  Barclay 
Cumberland  (Md.)  Times  &  Newt 
John  J.  McMullen,  Waldorf-Astoria 
James  A.  Black,  Waldorf-Astoria 


Dallas  (Tex.)  Times  Herald 
John  W.  Runyon,  Plaza 
James  Fk  Chambers,  Jr.,  Plaza 
Felix  R.  McKnight,  Plaza 
Albert  N.  Jackson.  Plaza 
Danbury  (Conn.)  News-Times 
Eugene  J.  Brown,  Gen.  Mgr. 

Donald  W.  Diehl,  Asst.  Gen.  Mjr. 
Leroy  E.  Paltrowicz,  Adv.  Dir, 
Stephen  A.  Collins,  Fkl. 

Danville  (Ill.)  Commercial-Newt 
Robert  J.  Burow,  Gen.  Mgr., 
Lexington 

Danville  (Va.)  Register  &  Bee 
Mrs.  E.  Stuart  James  Grant,  Bardti 
Betty  Grant,  Barclay 
Helen  Grant,  Barclay 
S.  C.  Powell,  Barclay 
Dayton  (Ohio)  Journal  Herald 
Dwight  Young,  St.  Regis 
Dayton  (Ohio)  Dayton  Newspapert.  lie 
Robert  A.  Wolfe.  Waldorf-Attorit 
Robert  C.  Snyder,  Waldorf-Attorit 
Denton  (Tex.)  Record-Chronicle 
Mr.  &  Mrs.  Riley  Cross. 
Waldorf-Astoria 
Des  Moines  (Iowa)  Register  and 
Tribune 

Kenneth  MacDonald.  Sheraton-Eut 
F'rank  FJyerly,  Sheraton-East 
David  Kruidenier,  Jr..  Sheraton-fts 
Vincent  Starzinger,  Waldorf-AtUm 
Arthur  T.  Gormley.  Barclay 
William  T.  Smith,  Sheraton-Bait 
Bruce  Horton 
Philip  G.  Reed 
Gardner  Cowles 

Detroit  (Mich.)  Knight  Newsi)apert. 
Inc. 

John  S.  Knight,  Waldorf  Towen 
Lee  Hills,  Waldorf-Astoria 
Henry  G.  W'eidler,  W'aldorf-Astorii 
C.  C.  Althaus,  Waldorf-Astoria 
Detroit  (Mich.)  News 

C.  A.  Weis.  Waldorf-Astoria 
R.  M.  Spitzley,  Waldorf-Astorit 
Frank  Mosher,  Waldorf-Astorit 
Tom  Dorris,  Barclay 
Bob  Nelson,  New  Weston 

L.  T.  Herman,  Waldorf-Astoria 

M.  Giles.  Waldorf-Astoria 
Dixon  (Ill.)  Telegraph 

George  B.  Shaw,  Waldorf-Astoria 
Ben  T.  Shaw,  Waldorf-Astoria 
Robert  E.  Shaw.  Waldorf-Astoria 
Arnold  V.  Lund.  Waldorf-Astoria 
Dothan  (Ala.)  Flagle 

Mr.  &  Mrs.  Ralph  Nicholson. 

West  bury 

Dover  (Del.)  State  News 
Bernard  J.  Smyth.  Taft 
Doylestown  (Pa.)  Intelligencer 
Robert  M.  Hotchkiss 
Dubuque  (Iowa)  Telegrai>h  Herald 
F’.  W.  Woodward,  Waldorf-Astoria 
Duluth  (Minn.)  Herald  &  News  Trfta* 
Eugene  dcGuckin.  Jr..  Taft 
Dunkirk  (N.Y.)  Observer 
Mr.  &  Mrs.  H.  K.  Williams, 
Waldorf-Astoria 
Durham  (N.C.)  Herald  &  Sun 
Steed  Rollins.  Taft 
Carl  C.  Council,  Taft 

E 


Flast  St.  Louis  (III.)  Journal 
Fkigene  C.  Dorsey.  Gen.  Mgr-i 
Waldorf-Astoria 
(Continued  on  page  lOS) 
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Brooks 


ATL4NTA  CONSTITUTION  CITED 


15  Named  Winners  Of  SDX  ’59  Awards 


Chicago  William  H.  Stringer,  Chris-  writing.  “was  carried  forward  despite 

and  the  tian  Science  Monitor,  Washing-  Donald  H.  Weston,  KGVO,  early  opposition  from  some  n^edi- 
ton,  for  Foreign  Correspondence.  Missoula,  Mont.,  for  Radio  Re-  cal  groups,  a  defensive  political 
Andrew  Lopez,  United  Press  porting.  administration,  and  an  apathetic 

International,  New  York,  for  WIP,  Radio,  Philadelphia,  for  public.” 
in  Journalism  News  Photography.  Public  Service  in  Radio  Journal-  Individual  citations  in  the 

Charles  Gordon  Brooks,  Edi-  ism.  newspapei*  field  are  as  follows: 

Bluedorn,  director  torial  Cartoonist,  Birmingham  xri  I'vieinv’  general  reporting,  Mr. 

^  Pett’s  story  of  the  death  of  seven 

WGN-TV  News  Department,  teen-agers  in  an  automobile  ac- 
Chicago,  for  Television  Report-  cident  “went  beyond  abstrac- 
ing.  tions  and  statistics  and  made  the 

WBZ-TV,  Boston,  for  Public  event  brutally  alive.  He  accomp- 
Service  in  Television  Journalism.  Hshed  this  by  the  use  of  restraint 

and  of  exact  human  detail. 
RESEAKdH  Every  day  deaths  are  reported 

Warren  C.  Price,  Professor  routinely  but  seldom  is  it  broken 
of  Journalism,  University  of  ^  re-counting  of  the  event  in 
Oregon,  for  Research  About  terms  of  ripped  bodies,  stopped 
Journalism.  breath,  pain  and  the  grief  that 

comes  to  survivors  and  their 
Expose  Hospital  Conditions  families.” 

The  Atlanta  Constitution  re-  Editorial  Cited 

ceived  the  Public  Service  Award 

for  newspaper  journalism  for  its  editorial  writing,  Mr. 

“skillful  and  courageous  report-  Prince  s  editorial.  This  Could 
ing,”  revealing  scandalous  fail-  the  Southern  Century,  puh- 
ures  in  the  administration  of  a  Wished  October  27,  1959,  has 
huge  state  hospital.  “This  ef-  stature  and  significance.  It  is 
fort,”  says  the  SDX  citation,  (Continued  on  page  98) 


Six  newspapermen 
Atlanta  (Ga.)  Constitution  are 
among  the  15  winners  of  the 
Delta  Chi  Awards  for  Distin- 
fniished  Service 
(1959). 


director  torial  Cartoonist, 
of  the  awards,  said  bronze  (Ala.)  News,  for  Editorial  Car- 
medallions  and  accompanying  tooning. 

plaques  will  be  presented  at  the  Atlanta  (Ga.)  Constitution, 
awards  banquet  in  the  National  for  Public  Service  in  Newspaper 
Press  Club,  Washington,  May  Journalism. 


ANDREW  LOPEZ,  DPI  photographer,  at  left,  won  the  Sigma  Delta  Ch! 
priie  tor  news  photography  with  a  series  of  pictures  on  the  war  crime 
trials  in  the  Cuban  revolution.  Photos  showed  a  former  Batista  Army 
officer  pleading  for  his  life  and  receiving  the  last  Sacraments  from  a 
priest,  and  the  child  of  a  condemned  man  visiting  him  in  prison. 


Editor 


AP-UPI  Collaborate 
On  Same  Stylebook 

Identical  stylebooks  (one  without  limiting  individual  in¬ 
word)  are  being  prepared  jointly  itiative  or  enterprise,”  it  ex- 
by  the  Associated  Press  and  plains. 


United  Press  International  for 
the  first  time. 


Spokesmen  for  the  two  organ¬ 
izations  said  they  see  in  it  a 


Members  of  the  AP  and  clients  keen  tool  with  which  to  engender 
of  UPI  (many  newspapers  are  competition,  not  decrease  it. 
both)  will  be  assured  that  taped  For  20  years,  the  two  services 
copy  from  the  two  news  services  have  used  the  same  spelling  for 
will  follow  the  same  basic  style,  geographic  names  for  the  most 
Genesis  of  the  idea  of  style-  part,  following  the  National 
book  collaboration  was  an  im-  Geographic,  with  exceptions.  A 
passioned  plea  uttered  at  the  few  years  ago,  the  two  services 
1969  convention  of  the  American  agreed  on  a  form  for  box  scores 
Society  of  Newspaper  Editors  for  sports  pages, 
exactly  a  year  ago  by  Jenkin 

Lloyd  Jones,  editor  of  the  Tulsa  .Separate  Sections 

(Okla.)  Tribune.  UPI  President 

Frank  H.  Bartholomew  and  AP  Separate  sections  in  the  book 
General  Manager  Frank  J.  Star-  be  entitled:  Capitalization, 


zel  were  on  a  panel  at  the  meet-  Abbreviation,  Punctuation,  Fig- 
ing.  The  suggestion  was  en-  Spelling,  Miscellaneous, 

dorsed  in  a  letter  from  Reed  Markets,  Religious,  Sports,  Tel- 
Sarratt,  Winston-Salem  (N.  C.)  etypesetter. 

Journal  and  Sentinel.  A  proposal  that  “Rev.  Mr.”  be 


CARRY  ON! — Norman  Chandler,  left,  hands  over  the  Lot  Aiifde 
Times  to  the  direction  of  his  son,  Otis,  who  becomes  publisher  *t  32 
in  a  fourth  generation  succession  of  Chandlers.  Since  Norman  Ckaade 
became  publisher  at  34,  the  Times  has  grown  from  337,000  to  527M 
daily  and  from  660,000  to  922,000  Sunday;  from  an  average 
edition  of  20  pages  to  84  pages;  from  82  pages  Sunday  to  450  ptfa. 


Winkler  and  Sehon  to  a  clergyman  was  discarded 

G.  P.  (Gus)  Winkler,  Tele-  after  formidable  opposition  to 
typesetter  supervisor  for  the  ^he  change  developed  among 
Ai^iated  Press,  and  John  L.  ""'^spaper  editors. 

Sehon,  editorial  assistant  to  the  yas  decided  to  spell  out 

president  of  United  Press  Inter-  “association”  because  of  typo- 
national,  last  May  5  began  a  graphical  errors  resulting  from 
year  of  on-and-off  work  on  the  an  abbreviation.  Names  of  or- 
new  stylebook.  ganizations  will  be  spelled  out 


A  proposal  that  “Rev.  Mr.”  be 

dropped  after  the  first  reference  *ag  will  be  the  shorter  version  in  the  new  book  by  having  « 
to  a  clergyman  was  discarded  Webster’s  New  International  first  reference  “up”  and  late 
after  formidable  opposition  to  Dictionary,  with  exceptions.  ones  down, 
the  change  developed  among  Stories  will  bear  no  dateline  stvij.  Prrfrrrm-rc 
newspaper  editors.  —only  the  town’s  name  and  the  ^ 

It  was  decided  to  spell  out  *icws  service  logotype.  The  only  The  UPI  and  AP  a  year  ifn 
“association”  because  of  typo-  “colored”  to  denote  race  began  consulting  clients  ik 

graphical  errors  resulting  from  ^  the  title  of  the  Na-  members,  respectively,  abnt 
an  abbreviation.  Names  of  or-  tional  Association  for  the  Ad-  their  divergent  style  preferenea 
ganizations  will  be  spelled  out  vancement  of  Colored  People.  A  rough  draft  of  the  propoiri 


A  rough  draft  of  the  propoiri 


CoDV  fOT  a  Vo-naire  booklet  is  i"  the  first  reference,  except  O^en  words  will  be  run  together  joint  stylebook  was  sent  a 
wTin^rLdier^r^intPrs  FBI  and  AFL-CIO.  After  15  without  hyphens,  as  in  the  case  mimeographed  form  all  oyer  * 


now  being  readied  for  printers. 

The  stylebooks  probably  will  be 

dated  June  1.  Each  service  will  Nations,  it  was  found  that  of-  Taped  copy  going  out  by  Tele-  oWito 

receive  an  initial  order  of  15  -  ficially  the  title  of  the  secretary-  typesetter  will  follow  the  new 

000  copies.  Each  service  will  general  is  hyphenated.  Titles,  style,  while  editors  in  newspaper  widow^  ^the  lati 

have  its  own  cover  on  its  book  except  that  of  the  incumbent  offices  can  make  the  all-caps  t  u 

and  parb  will  have  its  own  ner-  President  of  the  United  States,  copy  over  the  teletype  conform.  Bianx.  >• 

tinent  fnstT:;^  will  be  in  lower  case,  except  East  and  West  long  have  been  ,,^^'TnTstanfo^lTnrveS; 

the  identical  style  pronounce-  when  they  precede  the  man’s  in  conflict  over  “up”  and  “down”  ^ereity  aianioro  u  j 

ments  name.  First  preference  in  spell-  style.  A  compromise  is  attained  helped  with  the  effort,  oiyit 


years  of  operation  of  the  United  “weekend”  and  “coed.  ’ 


country  so  editors  could  ofc 


Taped  copy  going  out  by  Tele-  criticism.  The  respon^  in  ^ 
typesetter  will  follow  the  new  e^^l  was  favorable.  (One 


and  each  will  have  its  own  per-  vresment  oi  tne  unitea  states,  copy  over  tne  teletype  coniorm. 
tinent  instructions  in  addition  to  will  be  in  lower  case,  except  East  and  West  long  have  been 


ments. 

Small  technical  differences  do 
not  affect  style.  For  instance, 
the  UPI  will  continue  to  signal 
“Urgent”  over  the  teletype, 
while  the  AP  will  signal  “95.” 

The  AP  used  50,000  copies  of 
its  old  stylebook,  also  written 
and  edited  by  Mr.  Winkler, 
within  three  years. 

Chief  Changes 

.  Chief  changes  in  the  new 
stylebook  include  decimalization 
of  figures  ($4.5  billion  instead  of 
$4,600,000,000);  dropping  of 
parentheses  on  party  and  state 
identification  of  members  of 
Congress;  a  shorter  list  of 
Armed  Service  ratings.  (The 
Navy  alone  has  83  ratings  and 
most  of  the  abbreviations  are 
not  understood). 

“This  stylebook  represents  co¬ 
operation  of  the  major  news 
services  for  the  first  time  in  an 
effort  to  standardize  usages 


"Well,  well,  it's  just  time  for  our  Bulldog  and  your  Sunrise  Special  to 
go  to  press!" 


books  of  newspapers  from  il 
over  the  country  were  studiei 
Incidentally,  practically  all  i 
them  are  printed  as  “styk 
books”  but  the  new  edict  is  oie 
word. 

Mr.  Winkler  especially  liW 
this  quotation  from  the  IW 
“style  book”  of  the  Detnit 
(Mich.)  News. 

“The  Genesis  man  was  tht 
ideal  history  writer,”  obs^ 
James  Edmond  in  the  Sidmj 
Btilletin.  “He  said  briefly  tto 
the  ‘evening  and  the  moniik 
were  the  fourth  day.’  He  didsl 
harass  the  printer  with  gloa»- 
ing  and  the  sunset,  and  ^ 
moon’s  rising  and  setting, 
the  false  dawn,  and  the  dsn 
hour  afterwards,  and  the  s» 
rise  and  the  garish  noon  w 
the  other  frills.  He  just  poW 
the  trigger,  and  the  gun  wait* 
in  nine  words,  and  the  ^ 
wonderful  period  in  the  wowj 
record  was  bagged  right  thstt 
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Disbelief  in  Ads 
Concerns  4-A 


3,  13“ 


By  RoImtI  B.  McIntyre 

Btx'A  Raton,  Fla. 

A  defense  of  advertising  and 
it!  practitioners  was  made  here 
this  week  by  Fairfax  M.  Cone, 
chsirman  of  the  executive  com¬ 
mittee,  Foote,  Cone  &  Belding, 

Ine. 

Mr.  Cone’s  rebuttal  to  the 
•continuing  carping”  at  adver- 
rifing  and  its  people  by  “pro¬ 
fessional  and  amateur  critics  of 
our  business  whose  irresponsi¬ 
bility  is  equalled  only  by  the 
unreason  of  their  fury”  was  de¬ 
livered  before  the  annual  meet¬ 
ing  of  the  American  Association 
of  Advertising  Agencies. 

He  lashed  out  at  the  New 
York  Herald  Tribune’s  television 
colninnist,  John  Crosby,  saying 
he  was  “very  tired  of  Mr.  Cros¬ 
by’s  way  of  thinking.”  He  de¬ 
plored  Mr.  Crosby’s  “use  of 
editorial  freedom  to  exploit  one’s 
prejudices  and  make  facts  out  of 
one’s  personal  opinions.” 

Mr.  Cone  admitted  that  “no 
one  in  his  right  mind  would 
maintain  that  all  advertising  is 
either  honest  or  worthwhile;  or 
that  it  never  intrudes  upon  any¬ 
one’s  privacy,  or  jars  the  peace 
and  quiet  of  good  taste.” 

Emphasizing  that  it  should  be 
“one  of  our  continuing  respon¬ 
sibilities  as  advertising  people  to 
point  out  when  advertising  is 
used  unethically,”  Mr.  Cone  said 
he  has  suggested  before  that 
“media  offer  the  best  hope  for 
policing  of  advertising.” 

He  said  the  problem  of  dis¬ 
honesty  “is  probably  not  nearly 
so  serious,  since  the  vast  major¬ 
ity  of  all  advertising  is  honest, 
as  the  matter  of  poor  taste  in 
advertising.” 

Local  \ds  Worst 

Mr.  Cone  asserted  that  about 
99%  of  dishonest  advertising  is 
local  He  saw  the  Better  Busi¬ 
ness  Bureau  and  the  local  media 
as  offering  “the  only  possible 
policing.” 

Some  of  the  proprietary  drug 
ads  now  on  the  air  need  “to  be 
thrown  off  and  kept  off  the  air,” 
he  said,  adding:  “These  things 
are  matters  of  taste  and  when 
the  taste  is  poor  the  fault  is  ours 
and  our  clients’  and  there  is  no 
excuse  for  us.” 

Touching  on  the  charge  of 
"rigging”  of  TV  commercials, 

Mr.  Cone  said  that  such  tricks 
employed  for  reasons  of  “reality 
and  not  rascality”  is  something 
tw  will  “die  of  its  own  insig- 

"PIms*,  Doar,  I’m  frying  fo  dictate  tomorrow’*  editorial!" 

editor  ac  PUBLISHER  for  April  23,  1960 


Calm  concern  over  the  public 
disbelief  in  advertising  was 
the  dominant  thread  running 
through  key  talks  to  some  700 
4-A  members  and  guests. 

Robert  M.  Ganger,  chairman 
of  the  board,  D’Arcy  Adver¬ 
tising  Company,  4-A  chairman, 
called  on  individual  representa¬ 
tives  of  agencies,  advertisers 
and  media  to  work  together  to 
eliminate  “anything  that  tends 
to  make  masses  of  people  dis¬ 
like  advertising,  disbelieve  ad¬ 
vertising,  or  lose  confidence  in 
advertising.” 

Kudner  Award 

Geraldt  Pat  Steel,  copy  writer 
at  Young  &  Rubicam,  New  York, 
was  named  winner  of  the  Second 
Annual  Arthur  Kudner  Award 
of  a  medal  and  $500  for  “excel¬ 
lence  in  creative  writing  for 
institutional  advertising.” 

Harry  Harding,  an  executive 
vicepresident  of  Young  &  Rubi¬ 
cam,  New  York,  was  elected 
chairman. 

He  claims  the  distinction  of 
having  spent  the  first  half  of  his 
advertising  career  on  the  crea¬ 
tive  side  as  an  art  director,  and 
the  second  half  on  the  business 
side.  He  joined  Y&R  in  1943  in 
public  relations. 

• 

Offices  Moved 

Offices  of  the  Publishers’  As¬ 
sociation  of  New  York  City  have 
been  moved  from  the  Times 
Tower  at  42nd  Street  and  Broad¬ 
way  to  the  10th  fioor  of  the  News 
Building  at  220  East  42nd 
Street,  near  Second  Ave. 


A  YEAR  HAS  PASSED  since  this  group  gathered  for  picture-taking  at 
the  close  of  the  1959  AN  PA  Convention.  From  left  to  right:  Harry  H. 
Cahill,  general  manager  of  the  Seattle  (Wash.)  Times,  newly  elected 
secretary  of  ANPA  Board;  D.  Tennant  Bryan,  president;  and  St.  Clair 
Balfour,  managing  director  of  the  Southern  Company,  Canada,  new 
board  member. 

Middletown  Record 
Sold  to  Ottaway 


Middletown,  N.  Y. 

The  “cold-type”  morning 
Middletovm  Record  was  bought 
April  18  by  its  “hot-type”  eve¬ 
ning  rival,  the  109-year-old 
Middletovm  Times-Herald. 

James  H.  Ottaway,  president 
of  the  Ottaway  Newspapers- 
Radio,  Inc.,  the  purchaser,  said 
competition  between  the  two 
papers  will  continue.  Also  part 
of  a  singly-owned  triangle  is 
the  Port  Jervis  Union-Gazette, 
published  in  the  Times-Herald 
plant  and  serving  a  community 
20  miles  away. 

Mr.  Ottaway  bought  the 
Times-Herald  and  the  Union- 
Gazette  from  Ralph  McA.  In- 
gersoll  last  November.  He  now 
has  eight  newspapers  and  three 
radio  stations  in  three  states. 

Jacob  M.  Kaplan,  president  of 
Community  Newspapers,  launch¬ 
ed  the  Record  on  July  30,  1956 
to  test  offset  publishing  as  a 


1 

1 

1 

1 

less  costly  means  of  establishing 
newspaper  competition.  The 
Record  changed  from  tabloid  to 
standard  format  recently. 

Mr.  Kaplan  is  “negotiating  a 
larger  newspaper  enterprise 
than  the  Record  elsewhere,”  ac¬ 
cording  to  David  Bernstein,  CN’s 
vicepresident  and  editor  of  the 
Record  until  its  sale.  Harry  S. 
Milligan,  the  Record’s  general 
manager,  will  continue  with  him, 
Mr.  Bernstein  said. 

Both  Mr.  Bernstein  and  Mr. 
Ottaway  characterized  the  Mid¬ 
dletown  transaction  as  “happy 
and  friendly.” 

“The  papers  will  be  independ¬ 
ently  managed  and  entirely  sep¬ 
arate,”  Mr.  Ottaway  said. 

Orange  County  Publications, 
Inc.,  has  been  formed  to  own 
the  three  papers. 

William  C.  Lundquest,  with 
the  Ottaway  newspapers  for  20 
years,  who  became  executive 
vicepresident  of  the  Times-Her¬ 
ald  when  Mr.  Ottaway  bought 
it,  has  become  general  manager 
of  the  Record.  Howard  J.  Brown, 
formerly  assistant  to  the  pub¬ 
lisher,  is  T-H  general  manager. 

The  Record  built  up  an  ABC 
circulation  of  19,522.  'ITie  Times- 
Herald’s  ABC  is  13,053  and  the 
Union-Gazette’s  is  3,834. 

Both  Mr.  Bernstein  and  Mr. 
Ottaway  this  week  declared 
themselves  convinced  of  the 
practicality  of  offset  for  news¬ 
paper  publication. 

“It  is  the  best  and  most 
modem  way  to  put  out  a  news¬ 
paper,”  Mr.  Bernstein  said. 

“I  am  naturally  very  much 
interested  in  the  offset  process 
and  the  results  achieved  with  it 
by  the  Record,”  Mr.  Ottaway 
said. 
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Reproduction  Practice  Since  1871 
Outside  Scope  of  Featherbedding 

By  Jerome  H.  Walker 


industry  may  be  only  as  old  as 
the  union  records  disclose,  with 
a  beginning  on  daily  newspa- 
j)ers  in  New  Albany,  Ind.  in 

1871,  or  it  may  be  as  old  as  In  actual  negotiation  a 
Johannes  Gutenberg  in  whose  practice  this  prohibition  api- 
15th  century  print  shop  the  first  the  exchange  of  type  hai 
rules  against  lending  type  were  narrowed  to  an  application 
the  International  promulgated.  One  bit  of  re-  what  is  commonly  recogninei 
taking  search  into  the  subject  led  to  local  advertising  copy,  i 
hard  look  at  local  union  prac-  “A  Copie  of  Certen  Orders  Con-  usual  clause,  then,  in  news 
tices  which  have  tended  to  un-  ceming  Printing”  which  was  per  contracts  reads  somet*; 
dermine  the  fulfillment  of  the  posted  by  the  London  Stationer’s  like  this  one  contained  in: 
reproduction  principle  (as  seen  Company  in  1587  after  a  jour-  New  York  City  publishf 
by  the  union)  and  is  preparing  neyman  had  given  some  type  to  agreement: 
printers  had  gone  out  on  strike  some  militant  pi-onouncement  on  an  unlicensed  printer  without 
because  of  the  reproduction  the  subject  for  the  convention  in 

clause  in  their  contract.  Colorado  Springs  late  this  Sum-  Rule  No.  1  was:  “Ffyrst  that 

It  might  have  been  somewhat  mer. 
plainer  to  the  general  public  if  To  many  people  in  the  news- 

the  newspaper  publishers’  term  paper  business,  reproduction  or  woorkemen  at  any  time.”  An- 
—  “bogus”  —  had  been  used  to  “bogus”  is  a  mysterious  thing  other  rule  restricted  the  num- 
tell  the  story,  but,  being  tech-  >u  the  composing  room.  But  to  i)er  of  impressions  that  could 
nically  accurate,  the  news  writ-  publishers  in  highly  competitive  i>e  taken  from  a  form.  And  so 
ers  stuck  to  the  actual  title  of  newspaper  cities  it  is  a  very  on  ...  to  this  rule:  “That  noe 
the  clause  that  was  causing  the  expensive  thing  and  a  lot  of  un-  workman  lend 
trouble.  There  was  no  question  economic  nonsense  —  feather- 
of  reproduction  in  the  biological  bedding,  if  not  wor.se. 
sense;  it  was  onlv  a  matter  of  ■  c.  i.  > 

setting  “bogus  —  that  is,  re-  copies. 

producing  type  in  ads  that  had  The  ITU,  on  the  other  hand.  The  language  of  modem  con- 
already  been  set  and  printed.  contends  with  some  logic  that  tracts  which  controls  the  repro- 
In  due  course,  with  an  even  it’s  good  business  practice,  both  duction  arrangement  takes  many 
greater  concession  by  the  pub-  for  the  publisher  and  for  the  variations  in  the  natural  course 
lisher  which  allowed  the  print-  union.  It’s  negotiated  in  collec-  of  bargaining  but  the  essentials 
ers  to  claim  as  “bogus”  all  of  tive  bargaining  and  scores  of  for  agreement  are  found  in  the 
the  artists’  handlettered  type  in  contracts  containing  the  repro-  ITU  General  Laws  which  are 
an  engrav'ed  ad,  that  strike  was  duction  clause  —  it  is  not  uni-  basic  to  all  relations  between 
settled.  But  its  repercussions  versal  —  operate  without  diffi-  the  union  and  the  publishers, 
have  been  heard  down  through  culty,  the  union  says.  What’s  The  rule  on  Reproduction  is: 
the  years  and  will  undoubtedly  more,  the  Supreme  Court  of  the  “The  interchanging,  exchang- 
rumble  beneath  the  surface  as  United  States  has  ruled  that  it  ing,  borrowing,  lending  or  buy- 
1960  becomes  the  year  of  the  is  not  the  kind  of  featherbedding  ing  of  matter,  either  in  the  form 
reproduction  explosion.  which  the  Taft-Hartley  Law  of  types  or  matrices,  between 

Under  a  mandate  from  last  proscribed.  newspapers,  between  job  offices. 


A  few  years  after  World  War  year’s  convention,  the  Executive 
II  had  ended  and  some  15  years  Council  of  the  I  /:::  ' 

before  tbe  “population  explo-  Typographical  Union  is 
sion”  burst  into  the  headlines  a 
as  a  political  issue,  newspaper 
readers  in  an  eastern  city 
screwed  up  their  faces  in  puz¬ 
zlement  when  they  read  that 


the  consent  of  his  employer. 

Rule  No.  1  was 
no  formes  of  letters  be  kept  or  sensitive  material  are 
.standinge  to  the  prejudice  of  nished  the  office  in.stead  of  op, 

shall  be  reset  as  nearly  like  tit 
original  as  possible,  made  . 
read  and  corrected  and  a  pr. 
submitted  to  the  ihairmaa 
the  office  within  seven  work}; 
letter  (type)  days  of  publication.  .  . . 
without  consent  first  obteyned  advertisement  is  ;>■ 

of  the  Master  on  paine  to  loose  defined,  and  this  .section  of; 
the  benefit  of  hollydais  and  becomes  the  subject  of  interf 


ers  processes  must  be  res*: 
Provided,  it  .shall  not  be  ne» 
sary  to  reset  hand-lettered  pir 
tions  of  such  advert isementsf 
rotogravure  advertisements. 

“Financial  offerings  of  sea’^ 
ties  advertising  other  than  i>- 
issues  shall  not  be  reset” 
(Continued  on  page  82) 
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By  Don  Fitch 

Chief  Photographer 

/Vetr  Haven  (Conn.)  Register 


THE  NEWSPAPER 


S< 

Tl 

E) 

R< 

Wha 
lisher 
has  fin 
ite  da 
leisure 
Thei 
that  qt 
tic  ge 
momer 
magazi 
lish. 

For 
ually  I 
comes 
businei 
Taki 
ample, 
intenu 
he  gar 
Conde- 
added  I 
to  his 


.\t  t 
family' 
of  Los 
extensi 
of  Sig 
the  Ni 
World 
Only 
Hearst 
buy  tl 
which 
for  sei 
sidiary 
Papi 
hottest 


Now  add  to  this  roll  call  the 
Hearst  ma^cazines  published  in 
Great  Britain: 

Good  Housekeeping 

Harpers  Bazaar 

Vanity  Fair 

She 

House  Beautiful 

The  Connoisseur 

Another  Hearst  subsidiary 
publishes  Enfclish  Cooking  Books 
and  Victoria  Publications  Ltd. 
publishes  inexpensive  editions. 
The  Popular  Mechanics  Com¬ 
pany,  now  a  subsidiary,  puts  out 
a  12-volume  Do-It-Yourself  En¬ 
cyclopedia  for  adults,  of  which 
more  than  10  million  copies  are 
in  use,  and  numerous  textbooks. 

.Start  Tliat  Magazine! 

Mr.  Hearst’s  urge  to  be  a 
magazine  publisher  popped  into 
a  cablegram  one  day  in  1903 
when  he  was  visiting  England. 
Observing  a  little  periodical 
called  Car  he  forthwith  directed 
his  executives  in  New  York  to 
establish  a  similar  publication. 

By  the  next  boat  mail  the 
Hearst  executives  had  detailed 
instructions  from  The  Chief  for 
editorial  content  and  title  — 
Motor.  And  that  was  a  day  when 
there  were  only  11,000  horseless 
carriages  on  the  streets.  For 
years  it  prospered  as  a  consumer 
magazine  but  several  years  ago 
it  was  converted  to  a  trade  hand¬ 
book  which  no  auto  repair  shop 
can  afford  to  be  without.  An 
auxiliary  Crash  is  a  complete 
guide  to  parts,  prices,  etc. 

As  the  American  Druggist,  a 
fat  monthly,  became  the  “bible” 
of  the  pharmaceutical  trade, 
Hearst  created  New  Medical 
Materia  to  disseminate  to  physi¬ 
cians  the  latest  information  on 
wonder  drugs,  etc.  At  the  Hearst 
offices  it  is  said  to  be  still  in  the 
pablum  stage  but  growing  to 
healthy  proportions. 

Many  a  man  well  versed  in 
space  rocketry  and  fuel  injec¬ 
tion  systems  cut  his  scientific 
eye-teeth  on  Popular  Mechanics 
as  a  boy.  Yet,  for  all  its  popu¬ 
larity  as  a  boy’s  best  friend  and 
aeronaut’s  compansion,  this 
magazine  which  came  into  the 
Hearst  fold  a  little  over  a  year 
ago  boasts  of  an  audience,  male 
and  female,  in  the  25-to-39  age 
group. 

Already  issued  in  five  foreign 
editions — French,  Spanish,  Fin¬ 
nish,  German  and  Swedish  — 
Popular  Mechanics  has  recently 
added  a  Dutch  edition.  Hearst 
executives  like  to  tell  how  8,000 
copies  of  a  PM  booklet,  “How  to 
Make  a  Stradivarius,”  sold  at 
$2.75  a  copy. 

Motor  Boating,  sailing  smooth¬ 
ly  on  the  wave  of  popular  inter¬ 
est  in  the  sport,  just  celebrated 

(Continued  on  page  96) 


What  does  a  newspaper  pub-  shops  today,  according  to  News-  manac  which  a 
lisher  pick  up  to  read  after  he  dealer  Magazine  which  reports  in  1868.  It  hac 
has  finished  digesting  his  favor-  that  300  million  copies  were  sold  ness  for  10  y 

ite  daily  publication?  In  his  last  year.  The  profit  to  retailers  Pulitzer  reviv 

leisure  time,  that  is.  approached  $25  million.  And  it  has  been 

There  is  increasing  evidence  Newsdealer  has  forecast  a  $50  world  events 
that  quite  a  few  of  the  journalis-  million  “take”  for  the  shops  comi 

tic  gentrj'  in  their  slippered  from  paperbacks  by  1970,  with  a  i)ape 

moments  turn  to  a  t)ook  or  a  real  toom  in  35c,  50c  and  75c  ago 
magazine  which  they  also  pub-  titles.  and 

lish.  Some  of  the  current  bestsellers  ated. 

For  newspaper  publishers  us-  on  the  Avon  list  are  reprints  of 
ually  run  true  to  type  when  it  “The  Magnificent  Ambersons” 
comes  to  investments  in  sideline  and  John  Hersey’s  “A 
business  enterprises.  Adano.”  Also  in  the  A\ 

Take  S.  I.  Newhouse,  for  ex-  you’ll  find  Earl  Mazo’s 
ample.  Last  year  he  startled  the  Nixon”  and  Eugene 


The  Giant 

The  Hearst  Corporation,  how¬ 
ever,  is  the  giant  of  the  maga¬ 
zine  publishers  in  our  sphere  of 
Block’s  interest. 

of  the  After  you  count  the  American 
Weekly  as  either  a  magazine  or 
;he  six-  as  a  Sunday  newspaper  supple- 
)claims,  ment — actually  it’s  grouped  with 
‘Doctor  newspapers  in  the  Hearst  Pub- 
‘On  the  lishing  Company  —  the  Hearst 
“Mine  Magazines  Division  of  the 
i  Theo-  Hearst  Corporation  lists  the 
dore  H.  White’s  “The  Mountain  following  publications: 

Road.”  Good  Housekeeping 

Best  known  as  a  magazine  Cosmopolitan 

mogul  among  the  Fourth  Estate  House  Beautiful 
was  the  late  William  Randolph  Town  &  Country 
Hearst.  Ask  anyone  older  than  Sports  Afield 
a  teenager  what  newspaper  pub-  Harpers  Bazaar 
lisher  also  publishes  magazines  American  Druggist 
and/or  books,  and  you’ll  get  .Motor  Boating 

“Hearst”  as  the  answer  in  most  Motor 
cases.  Rarely  do  you  hear  An-  Bride  &  Home 
nenberg  or  Cowles  or  Newhouse  New  Medical  Materia 
or  Field  or  Whitney  or  .  .  .  Popular  Mechanics 

But  that’s  the  reason  for  this  Science  Digest 


A  mess  of  tape  .  .  .  and  a  stick  o 
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and  stuff  for  the  hellbox. 
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Here  12  sports  cartoon- < 
ists  of  newspapers  across 
the  country  present  our  na¬ 
tional  pastime  as  they 
viewed  it  in  Spring  Train¬ 
ing,  as  they  see  it  Opening 
Day,  and  as  they  envision 
it  in  the  weeks  to  come. 
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Pierotti,  New  York  Post 
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THE  LAST  ANGRY  MAN 
Gallo,  New  York  News 


STILL  "THE  MAN"? 

Mover,  King  Features  Syndicate 
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Burnley,  San  Francisco  News-Call 
Bulletin 


4MERICAW 

league 


IN  ORBIT 

Paprocki,  AP  Newsfeatures 


m  OLD  ARIZONA  byYicJ« 


IN  THE  SAME  BOAT 
O'Mealia,  New  York  News 


PLAY  BALL!— WELL.  HALF  OF  ITI' 
Oldarman,  NEA 


JUST  ASKING! 

Canfield,  Newark  News 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


POT  O’  (;OLD  AT  RAlNBOW^S  E^D 

Color  Sales  Group 
Has  2  Main  Goals 

By  Robert  B.  McIntyre 

Delegates  to  the  74th  conven-  San  Jose  (Calif.)  Mercury  & 


tion  of  the  American  Newspaper 
Publishers  Association  in  New 
York  this  week  should  be  inter¬ 
ested  in  answers  to  seven  key 
questions  concerning  recently- 
organized  Newspaper  Color  Ad¬ 
vertising,  Inc. 

Harold  H.  Jaeger,  president- 
general  manager  of  NCA,  and 
Richard  P.  Friese,  assistant  to 
Mr.  Jaeger,  teamed  up  to  an¬ 
swer  the  following  seven  key 
questions : 

1)  What  is  NCA  and  what  are 
its  aims?:  2)  Why  is  there  a 
need  for  such  an  organization?; 
3)  What  are  the  facts  to  back 
these  assertions?;  4)  Why  Color 
advertising?;  5)  Are  advertisers 
interested  in  the  project?;  6) 
What  is  the  reaction  of  adver¬ 
tisers  and  agencies  to  NCA’s 
program?;  and  7)  What  about 
the  NCA  staff  and  its  objectives? 

A  Going  (k>nrern 

Seated  in  his  office  at  509 
Madison  Avenue,  Mr.  Jaeger 
supplied  Editor  &  Publisher 
with  answers  almost  as  fast  as 
a  coffee  dispenser  in  an  automat. 
Taking  each  question  separately, 
here  is  how'  Mr.  Jaeger  an¬ 
swered  : 

1)  What  is  NCA  and  what  are 
its  aims? 

“NCA  is  a  going  concern, 
established  in  New  York  as  a 
non-profit  organization  by  a 
group  of  new’spapers  who  print 
ROP  color  in  important  markets. 
It  is  a  cooperative  newspaper 
effort  to  sell  newspaper  color 
advertising  as  a  national  medi¬ 
um,  and  is  designed  to  sell  space 
for  all  newspapers  which  print 
color,  rather  than  for  any  spe¬ 
cific  group  of  papers.” 

Mr.  Jaeger  said  that  the  spon¬ 
soring  newspapers  to  date  in¬ 
clude  the  Boston  (Mass.)  Her¬ 
ald-Traveler;  Columbus  (Ohio) 
Dispatch;  Long  Beach  (Calif.) 
Independent  &  Press  Telegram; 
Miami  (Fla.)  News;  Newark 
(N.  J.)  News;  Omaha  (Neb.) 
World  Herald;  Pasadena 
(Calif.)  Independent  &  Star 
News;  St.  Paul  (Minn.)  Dis¬ 
patch  &  Pioneer  Press;  San 
Francisco  (Calif.)  Chronicle; 


News;  Seattle  (Wash.)  Times; 
Tacoma  (Wash.)  News-Tribune; 
Washington  (D.  C.)  Post;  and 
Roanoke  (Va.)  Times  and  the 
Roanoke  World  News. 

Pointing  out  that  John  W. 
Sweeterman,  vicepresident  and 
general  manager  of  the  Wash¬ 
ington  Post,  is  chairman  of  the 
board,  he  explained  that  NCA 
by-laws  provide  a  total  of  11  di¬ 
rectors,  with  control  v'ested  in 
the  hands  of  newspaper  man¬ 
agement  executiv’es.  This  num¬ 
ber  may  be  increased  by  amend¬ 
ment  when  expanded  newspaper 
participation  warrants.  Each 
participating  newspaper  becomes 
a  voting  member.  Any  newspa¬ 
per  printing  one  or  more  colors 
and  black  is  eligible  for  NCA 
membership.  Mr.  Jaeger  told 
Editor  &  Publisher  that  a  top 
flight  marketing  and  sales  staff 
is  currently  being  organized. 
Latest  addition  to  the  staff  is 
Mr.  Friese  (E&P,  April  2,  page 
17). 

Objectives 

Mr.  Jaeger  said  that  NCA 
hopes  to  accomplish  two  main 
objectives:  1)  Provide  the  direct 
means  and  organization  through 
which  larger  national  adver¬ 
tisers’  interest  can  be  stimulated 
in  the  expanded  use  of  news¬ 
paper  color;  and  thus  2)  To 
help  re-establish  newspapers  as 
the  principal  and  basic  national 
advertising  medium,  with  its 
traditionally  high  readership 
and  sales  results. 

“These  objectives,”  Mr.  Jaeger 
told  Editor  &  Publisher,  “will 
be  accomplished  by  working  in 
depth  with  selected  leading  na¬ 
tional  advertisers  and  their 
agencies  in  the  solutions  of 
marketing  problems  that  can  be 
effected  by  the  use  of  ROP  color 
advertising.” 

He  added  that  highly  profes¬ 
sional  individualized  presenta¬ 
tions  will  be  prepared  for  spe¬ 
cific  accounts,  along  with  a 
market  and  newspaper  package 
complete  with  coverage  and  cost 
figures,  tailored  to  meet  the  in¬ 
dividual  strategy  requirements 
and  problems  of  a  specific  na¬ 
tional  advertiser. 


2)  Why  is  there  a  need  for 
such  an  organization? 

Mr.  Jaeger  answered  this 
question  by  pointing  out  that 
while  individual  newspapers 
have  been  selling  national  ROP 
color  advertising,  usually 
through  their  representatives  on 
single  market  basis,  national 
advertisers  and  their  agencies 
make  media  decisions  on  a  total 
market  basis,  usually  long  before 
the  representatives  are  made 
aware  that  basic  media  policy 
has  been  decided. 

As  an  example,  Mr.  Jaeger 
noted  how  magazines  have  cre¬ 
ated  the  popular  media  buying 
measurement  of  national  cover¬ 
age  in  a  single  order.  He  recalled 
a  recent  Politz  study  which  ad- 
v’anced  the  idea  that  a  single  ad 
page  in  Life,  Look,  Readers’ 
Digest,  and  the  Saturday  Eve¬ 
ning  Post  is  exposed  152,620,000 
times  to  67,800,000  people  age  10 
or  over,  or  51.2%  of  the  U.  S. 
population. 

He  went  on  to  note  how  TV 
has  converted  a  sizable  segment 
of  influence  in  the  advertising 
business  into  “show  business.” 

“A  whole  new  generation  of 
media  and  strategy  planners 
literally  have  grown  up  in  ad¬ 
vertising  through  the  short 
period  of  TV’s  meteoric  growth, 
and  know  little  or  nothing  about 
the  virtues  of  newspapers.  And 
TV,  too,”  he  added,  “can  be 
bought  with  a  single  order  from 
any  one  of  the  several  national 
network  organizations,  or  the 
many  talent  and  package  agen¬ 
cies  that,  every  day,  are  asking 
for  the  order  in  terms  of  a  spe¬ 
cific  national  advertising  pack¬ 
age.  We  propose  to  supply  the 
same  facility  to  newspapers 
printing  color.” 

Cites  Farts 

3)  What  are  the  facts  to  back 
these  assertions? 

In  answer  to  this  question, 
Mr.  Jaeger  cited  these  facts:  In 
1950.  newspapers  accounted  for 
35.7%  of  the  total  national  ad 
volume  in  the  four  major  medi¬ 
ums.  In  1958,  newspaper  ad 
volume  accounted  for  only 
26.6%  While  newspapers  have 
gained  in  actual  advertising 
during  this  period,  he  said,  they 
have  “lost  in  share  of  market 
because  competitive  national 
media  have  pre-empted  a  dis¬ 
proportionate  share  of  the  minds 
of  the  men  who  make  media 
policy  decisions.  Meanwhile,  to 
measure  the  performance  of  TV, 
for  example,  it’s  necessary  to 
start  as  recently  as  1955.  Not  a 


Harold  H.  Jaeger 
"A  Catalytic  Force" 


single  advertiser  had  used  T)' 
as  its  principal  medium  five 
years  earlier.  But  by  1958,  M 
advertisers  were  already  spend¬ 
ing  more  money  in  TV  than  it 
any  other  medium.” 

New  Dimension 

4)  W’hy  Color  advertising? 

“Newspaper  color,  as  a  na¬ 
tional  medium,  is  the  new  dimo- 
sion  in  the  advertising  businea,' 
Mr.  Jaeger  said  in  answerini 
this  query.  “The  scope  of  iti 
availability  and  uniformity  of 
reproduction,  coupled  with  ih 
extra  selling  effectiveness,  is  still 
news  to  a  large  number  of  ad¬ 
vertisers  and  agencies. 

“Newspaper  color  on  a  nation¬ 
al  basis  with  its  newness  can  be 
the  glamor  ingredient;  the'phn 
ingredient,  added  to  the  tradi¬ 
tional  image  of  the  solid,  depend¬ 
able,  believable  newspaper  me 
dium  that  can  awaken  the 
imagination  of  our  new  genera¬ 
tion  of  media  buyers  and  poBey 
makers.  More  than  that,  as  a 
new  potential  in  the  spectrum 
of  selling  devices,  it  can  com¬ 
mand  the  attention  of  top-leml 
agency  and  advertiser  mannp- 
ment  who  are  responsible  fw 
strategy  decisions,  and 
alone  can  make  policy  chanpm 

“Without  the  organ izatk*  to 
sell  newspaper  color  on  a  natkm- 
al  scale,”  Mr.  Jaeger  contimmi 
“we  merely  continue  the  tr^ 
tion  of  a  single-market  selliufi 
which  does  not  command  toy- 
level  attention.” 

(Continued  on  page  30) 
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Take  a  half  million  (ireater  (Meveland  families  with  a  respeetable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
of  nearly  4  billion  dollars— and  that's  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  .sales  of  goods  or  servict>s  in  the  (Meveland  market  do  not  exceed  those 
of  35  states-WRITE-WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


Represented  by  Creamer  &  Wwidu'ard.  tnc..  New  York.  Chicafio.  Detroit.  Atlanta.  San  Francisco,  Los  Angeles 
Member  of  Metro  Sunday  Comics  and  Manazine  Netu'ork. 


RETAIL  SALES  IN 

CLEVELAND  AND  ADJACENT 

COUNTIES 

COMMODITY 

CIEVEIANO 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Sales 

580,592 

479,486 

1 ,060,078 

Retail  Drug  Sales 

85,464 

51,380 

136,844 

Automative 

353,778 

337,921 

691,699 

Gas  Stations 

145,825 

165,980 

311,805 

Furniture,  Household  AppI 

iances  1 1 3,896 

91,658 

205,554 

(Source,  Sales  Management  Survey  of  Buying  Power,  May  10, 

1959) 

AkroN,  CmtMi  omI  YMn^stown  CownttM  «Mr*  iMt  iiicl«4lMl  in  okov*  mIm 


Whatover 
you  sell  In  Greater 
Cleveland  you'll 
sell  more  of  It 
In  The  Plain  Dealer 


McCLURE  NEWSPAPER  SYNDICATE 


JOHN  OSENENKO 


New  York  36,  N.Y. 


229  West  43rd  Street 


letters  received  from  top  agp^- 
cies  and  advertisers  since  NCA 
was  formed,  each  approving  rf 
NCA’s  program. 

7)  What  about  the  NCA  stal 
and  its  objectives? 

^ _ ,  Mr.  Jaeger  was  chosen  by  tk 

is  designed  to  supplement  and  board  to  head  up  NCA,  aft® 
tie-in  with  the  various  units  and  consideration  of  a  number 
organizations  promoting  adver-  highly  qualified  and  experienced 
tising  in  newspapers  today.  It  is  advertising  executives,  becau* 
the  common  denominator  of  sales  oT  bis  breadth  of  background  in 
effectiveness  among  enough  advertising  in  both  the  manage- 
newspapers  to  provide  national  nient  and  creative  areas;  hii 
market  coverage,  and  to  favor-  recognition  as  a  marketing  and 
ably  influence  advertisers’  atti-  sales  specialist;  and  his  prora 
tudes  toward  the  newspaper  in-  record  with  top-level  personnel 
dustry  as  a  whole.”  of  many  types  of  business  (E4P, 

Mr.  Jaeger  added  that  ROP  Jan.  9,  page  9). 
color  is  the  newspaper  industry’s  Early  this  month,  Richard  P. 
“mark  of  modernity.”  He  said  Friese,  formerly  an  account  ei- 
that  to  capitalize  on  all  its  po-  ecutive  at  J.  Walter  Thompwi 
tential  for  direct  and  for  overall  Co.,  was  named  as  Mr.  Jaeger’s 
industry  good,  “it  must  be  sold  assistant  (E&P,  April  2,  p.  18), 
exclusively.”  NCA’s  initial  aim,  according 

“We  have  much  convincing  to  Mr.  Jaeger,  is  to  build  u 


NCA ’s  Jaeger 


(Continued  from  page  28) 


Circulation  wise,  that  is.  We  send  out  his 
columns.  Papers  print  them.  Things  happen. 
Readers  write.  Circulations  go  up. 


And  “Only  In  America”  happens  only  in 
America.  You  can  have  it  happen  to  your 
circulation,  too. 


THREE  COLUMNS  A  WEEK 


WRITE,  OR  WIRE  COLLECT; 


You're  concerned  with  our  corporate  image?  I’m 
concerned  with  moving  three  million  dollars  worth  o? 
our  stuff  in  distributors’  warehouses— so  we  can  get 
reorders  this  Spring.  I  want  the  New  York  News  because 
it  has  a  block  of  2,200,000  exclusive  readers,  not 
reached  by  other  New  York  dailies.  And  65%  of  them  are 
in  over-$5,000  families,  which  is  good  enough  for  me.99 


‘PrudentMan’ 
In  Town  for 
ANPA  Meet 

“The  Pi-udent  Man”  will  be 
in  New  York  next  week  to 
“meet”  delegates  to  the  74th 
convention  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

Actually,  he  will  appear  in 
a  full-page  ad  scheduled  by  This 
Week  magazine  for  the  New 
York  Herald  Tribune  and  the 
New  York  Times  of  either  April 
25  or  April  26. 

Headlined,  “Dedication  and 
The  Pinident  Man,”  the  ad 
(see  cut)  is  just  one  in  a  series 
that  This  Week  has  been  run¬ 


ning  to  tell  advertisers  and 
agencies  that  the  13,000,000-plus 
circulation  Sunday  supplement 
is  “The  Keystone  of  Prudent 
Advertising  Investment.” 


The  “Prudent  Man”  concept 
was  originally  conceived  last 
summer  for  a  campaign  in  the 
Wall  Street  Journal  by  Euclid 
M.  Covington,  president  of  This 
Week,  with  copy  aimed  at 
“talking  to  top  management  in 
top  management  terms.”  Today 
the  series  runs  in  nine  news¬ 
papers. 

Mr.  Covington  suggested  the 
idea  of  applying  the  130-year 
old  legal  definition  of  “the 
prudent  man”  to  the  present- 
day  selection  of  an  advertising 
“portfolio”  by  major  corpora¬ 
tions. 

(Seems  that  130  years  ago, 
in  a  famous  court  decision,  the 
principles  of  “The  Prudent 
Man”  were  first  defined — “the 
obligations  of  the  trustees  of 
other  people’s  money,  ...  he 
is  to  observe  how  men  of  pru¬ 
dence,  discretion,  and  intelli- 


Now  we  are  twelve  .  .  .  with  the  opening  of  a  new  Branham 
sales  office  in  Minneapolis.  Each,  you'll  see,  is  strategically  placed  in  a  major 
source  of  national  advertising  policy  and  campaigns.  And  fully  staffed  with 
seasoned  media-  and  market-wise  men  ...  in  regular  contact  with  every  source 
of  newspaper  advertising,  rendering  the  brand  of  helpful  service  that  produces. 

THE  BRANHAM  COMPANY 

NEW  YORK  •  CHICAGO  •  ATLANTA  .  CHARLOTTE  •  SAN  FRANCISCO  •  DETROIT 
LOS  ANGELES  •  MEMPHIS  •  MIAMI  •  MINNEAPOLIS  •  DALLAS  •  ST.  LOUIS 


EDITOR  ac 


gence  manage  their  own  affiir, 
not  in  regard  to  -spt  culatioa,l)B 
considering  the  proi table  income 
as  well  as  the  probable  safes 
of  the  capital  to  be  invested.*! 

This  Week’s  a  dvertisiij, 
agency  Sullivan,  Stauffer, 
well  &  Bayles  Inc.,  which  ht 
had  the  account  since  Febrnarv 
1959.  translated  this  idea  inu 
an  advertising  camitaign  whid 
describes  the  qualities  and  prob- 
lems  of  today’s  “Prudent  Man' 

— the  chief  executive  officers  of 
major  business  enterprises. 

Picture  .S>  iiibol 

A  man,  described  only  as  “a 
distinguished  retired  executive’ 
was  chosen  as  the  iricture  syt. 
bol  of  today’s  “Prudent  Mu’ 
and  a  campaign  completely  con¬ 
sistent  in  copy,  picture  and  lay¬ 
out  was  developed. 

The  first  ad  ran  last  July  n 
the  Wall  Street  Journal  and  j 
followed  with  other  insertior.-  ' 
in  August,  October  and  NV  ; 
vember. 

According  to  Steven  Blaschke, 
account  executive  at  SSC4B, 
the  campaign  was  so  well  re 
ceived  that  the  media  sched® 
was  gradually  expanded  to  in¬ 
clude  the  following  dailies:  Net 
York  Herald  Tribune;  Net 
York  Times;  New  York  IFoflc- 
Teleqram  &  Sun;  Chicago Nnt: 
Minneapolis  Star;  Cincmta  1 
Enquirer;  Detroit  News  an: 
the  Los  Angeles  Times. 

Other  ads  in  the  series  cany 
provocative  heads  such  as:  ' 
“  ‘The  Prudent  Man’  Faces  ti* 
’60’s;”  “The  Burden  of  ‘TV 
'  Prudent  Man;’  ”  “The  Prudet: 
Man’  Is  a  Lonely  Man:”  ‘“Tlr 
Prudent  Man’  Wants  To  Knot 
.  .  .;”  “Courage  and  ‘The  Pn 
dent  Man’;”  and  “Meet  ‘Tht 
Prudent  Man’.” 

• 

Feeley  Named  Regional 
Rep  for  3  Papers 

Beaumont,  Cali 
Appointment  of  Edmond  L 
Feeley  as  regional  represents 
I  tive  of  Associated  Desert  NewF 
I  papers  has  been  announced  by 
i  Virgil  Pinkley,  editor  and  pub¬ 
lisher. 

Mr.  Feeley  will  be  special  ad 
representative  for  the  Impen 
I  Valley  Post  and  Press,  tk 
Brawley  News  and  the  /ai* 

I  Daily  News  with  a  combincc 
circulation  of  more  than  18,0W 
!  He  will  be  responsible  for  ad¬ 
vertising  that  will  run  in  > 
combination  of  the  three  daily 
new’spapers,  and  will  also  han¬ 
dle  advertising  for  special  ei- 
tions. 

Mr.  Feeley,  who  has  beenwi^ 
the  display  advertising  staff » 
the  Post  and  Press,  has  M 
years’  experience  in  the  ad«' 

<  tising  field. 

PUBLISHER  for  April  2i,i^ 
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New  Leadership, 
^^^^Vitality,  Achievement 


The  past  16  months  of  the  8  5  -  year  span  of  the  Chicago  Daily  News  have 
been  rich  in  accomplishment  .  .  .  adding  more  stature  than  ever  to  this  long- 
respected  newspaper.  Since  Marshall  Field,  Jr.,  assumed  control  of  the  Daily 
News  in  January  of  1959,  these  are  some  of  the  many  significant  events  that 
have  taken  place: 

More  than  35  important  awards  have  been  presented 
to  the  Daily  News  and  its  staff  .  .  .  including  citations 
for  typographical  excellence,  feature  writing,  interpre¬ 
tive  reporting,  public  service,  service  to  youth,  photog¬ 
raphy,  and  reporting  of  travel,  sports,  home  economics, 
local  news,  foreign  news,  science  and  home  news. 

^1^  The  exciting  new  Weekend  Chicago  Daily  News  was 
introduced  in  March.  This  unique  newspaper  is  pub¬ 
lished  on  Saturday  for  two  days  of  impaa  on  Chicago- 
area  families  during  their  leisure  days. 

Total  advertising  linage  in  1959  reached  an  all-time 
Daily  News  high  .  .  ,  and  included  new  records  in 
general,  retail,  grocery,  financial  and  color  advertising. 

More  than  $6  million  in  new  press  equipment  has  been 
ordered  to  give  the  Daily  News,  in  the  near  future,  the 
finest  printing  facilities  available. 


Look  for  continued  evidence  of  the  vitality  and  growth  of  the  Chicago  Daily 
News  in  the  months  and  years  to  come. 

CHICAGO  DAILY  NEWS 
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The  plate,  carried  on  power-driven  rollers, 
now  enters  the  milling  station  where  under¬ 
side  pockets  are  milled.  The  finished  plate  is 
released  onto  delivery  station,  coupled  to 
press  room  plate  conveyor. 


Severed  tail  is  being  elected  onto  an  auto¬ 
matic  conveyor  to  be  returned  to  furnace. 
Trimmed  plate  is  then  automatically  with¬ 
drawn  from  arch  and  then  positioned  on 
cooling  stand. 


A  cast  plate  is  shown  ei 
where  tail  is  severed,  pli 
and  then  ejected,  ready  for' 
tion.  These  operations  an 


1 

UNMATCHED  IN  PERFORM  AN 


THE  FIRST 

FULLY  AUTOMATIC 
PLATE  CASTING  AND 
FINISHING  MACHINE 


UUOOD 


WOO!  presents  the  latest  innovation  in  the  production  of  stereotype  plates  ...  the  SUPERMATIC 
.  .  .  a  orizontal,  streamlined  plate  casting  machine  which  automatically  casts,  shaves,  severs  and 
dispo  >  of  tail,  cools  and  transports  a  finished  plate  to  a  milling  machine,  or  onto  the  conveyor 
track,  lirect  to  the  press. 

The  vSUPERMATIC  insures  greatly  increased  efficiency  and  economy  of  operation.  Every  plate 
castin*4  operation,  formerly  performed  manually  on  a  Pony  Autoplate,  is  now  done  automatically, 
and  more  accurately!  The  operator  merely  sets  a  counter  predetermining  the  number  of  plates  to 
be  cast  from  each  mat;  every  succeeding  phase  of  the  casting  cycle,  from  pouring  to  delivery  of 
the  finished  plate,  is  under  automatic  control. 

As  a  result  of  automatic  control,  every  plate  is  uniform  in  curvature  and  density.  We  invite  you 
to  investigate  the  many  advantages  of  this  modern  method  of  automatic  plate  casting. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue.  New  York  17,  N.  Y. 
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IT’S  GOOD 


wmn  mat  and  pouring  sheet  have  been  set 
and  locked  in  casting  box,  operator  pushes 
a  button  to  activate  automatic  casting,  shav¬ 
ing.  tail  severing  and  ejecting,  cooling  and 
positioning  of  finished  plate  in  milling  ma- 


Casting  box  tilts  toward  operator  approxi¬ 


mately  20*  to  permit  more  accurate,  easier. 


and  faster  setting  of  mat  into  clips.  Tilting 


operation  controlled  by  push  button. 


advertised 

FOOD  PRODUCTS 


to  cupboard 


MOVE  FAST  IN  FLINT 

Women  love  the  Food  Section  in  the  Flint  Journal. 
It  is  their  guide  to  planning  and  preparing  better  meals. 
Your  advertising,  national  and  local,  has  a  powerful 
effect  on  their  buying.  Annual  food  expenditure  in 
Metropolitan  Flint  is  $119,245,000.* 

We  guarantee  your  ads  will  go  into  more  than  95,000 
homes  every  day. 

*SRDS,  January  15,  1960 

THE  FLINT  JOURNAL 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  11  0  E.  42nd  Street,  New  York  1  7,  MUrroy  Hill  2-4760  •  Sheldon 
B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  SUperior  7-4680  •  Brice  McQuillin,  785  Market  St., 
San  Francisco  3,  SUtter  1-3401  •  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


A  Booth  Michigan  Newspaper 
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AD-lines 

I  By  Robert  II.  >Ielnlyre_ 

"Wfdding"  are  uniting, 

instead  of  hi  .  a k i ng- ii  p,  the 
-  -eang”  fighting  Internal  Revenue 
d  Service  on  its  institutional  adver- 
f  lising  tax  poli<  >  which  declares 
(frtain  ad  expenditures  non-de- 
1  ductible  as  business  expenses  for 
income  lax  purposes. 

I  Tolling  the  latest  bell  of  warn¬ 
ing  is  Nugent  Wedding.  Univer- 
,ity  of  Illinois  marketing  profes¬ 
sor,  who  calls  the  ad^  tax  policy 
j  "unfair  and  illogical.” 

j  *  *  * 

f  Writing  in  the  April  issue  of 
I  the  Journal  of  Marketing,  he 
[  urges  “a  shift  away  from  the 
-  narrow,  outdated  concept  of  in- 
*  .titutional  advertising  and  recog¬ 
nition  by  the  Treasury  of  the 
(unction  of  advertising  as  a  legiti¬ 
mate  and  efficient  way  for  a  firm 
to  present  its  point  of  view  to 
the  public.” 

F&P  has  lung  argued  that  the 
IRS  ruling  gives  government 
power  to  censor  political  views 
by  taxation;  that  the  free  press 
guarantee  is  no  longer  ojiera- 
tive  if  government  can  rule  that 
npression  of  certain  opinions 
about  public  affairs,  legislation, 
(tc..  is  taxable  and  utterances  of 
others  is  non-taxable. 

Prof.  Wedding  cites  how,  in 
early  '59.  the  U.S.  Supreme  Court 
upheld  a  ruling  of  the  Treasury 
which  denied  a  tax  deduction  to 
liquor  dealers  in  W'ashington  and 
Arkansas  for  the  cost  of  anti- 
dry  law  ads  the  dealers  had 
‘ponsored  during  legislative  de¬ 
bates.  because  the  ads  were  de- 
‘igned  to  influence  legislative 
action  and  therefore  not  de¬ 
ductible. 


^hen  the  Treasury  ruled  these 
expenditures  non -deductible. 
Prof.  Wedding  notes,  it  ruled,  in 
eSect  that  the  expenditures  were 
not  “reasonable  and  necessary” 
.to  the  conduct  of  the  liquor  deal- 
ws  business,  even  though  they 
'ere  fighting  for  survival. 

He  further  argues  that  a  com- 
pniy's  views  on  public  issues 
^Id  be  heard ;  that  it  is  “un- 
^tf^stic  to  consider  such  adver- 
[lising  efforts  as  ‘forcing’  or  even 
putting  undue  pressures  on  legis- 
|lilor8  or  the  public.” 

Pointing  out  that  it’s  often  im- 
Iportant  for  a  business  to  argue 
■ts  viewpoint  with  legislators  or 
public.  Prof.  Wedding  says 
for  such  ads  should  be 
.'-Idered  necessary  to  the  con- 
xet  of  the  business  and  hence 
'..ctible. 


Big  Budgets 
Seen  Posing 
Problems 


The  advertising  picture  is 
changing:  more  advertisers  are 
increasing  their  exploitation 
budgets,  ‘‘and  this  will  one  day 
pose  a  serious  problem  from  the 
standpoint  of  clear  product  ex¬ 
posure,”  according  to  Lewis 
Gruber,  chairman  of  the  board 
and  chief  executive  officer  of  P. 
Lorillard  Co. 

Addressing  a  meeting  of 
stockholders  last  week,  Mr. 
Gruber  noted  that  large  firms 
are  using  more  space  and  plac¬ 
ing  increasingly  sizable  sched¬ 
ules  for  TV  and  radio  time. 
“While  print  media  can  add 


pages,”  he  said,  “the  additional 
volume  could  lessen  advertising 
impact.  However,  advertising  in¬ 
volving  air  time  can  go  no 
further  than  the  clock  permits. 

‘Media  of  Fads' 

“We  invest  in  many  types  of 
television  programs  in  an  at¬ 
tempt  to  reach  proper  age 
groups  for  our  products.  It  is  a 
media  of  fads  and  fancies,  ruled 
by  audience  influence  and  ques¬ 
tionable  ratings.  We  avoid  mak¬ 
ing  long-term  commitments  in 
order  to  guard  against  being 
caught  in  an  ebbtide  of  waning 
talent  and  program  popularity,” 
Mr.  Gruber  continued.  “When 
we  feel  a  program  has  serv’ed  its 
purpose,  we  seek  a  replacement. 
.And  may  I  remind  you  that  high 
ratings  are  not  necessarily  in¬ 
dicative  of  magic  .selling  ability. 
Many  shows  with  moderate  rat¬ 


^t’s  what  E&P  keeps  telling 
down  in  Washington. 
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ings  do  far  better  at  the  cash 
register.” 

In  1959,  P.  Lorillard  spent 
the  following  sums  of  money  in 
various  media:  newspapers 
$5,924,520;  magazines,  $1,410,- 
619;  Sunday  supplements,  2,- 
001,960;  and  network  TV,  $12,- 
825,558. 

• 

HeatU  ‘‘This  Week’ 

Sales  Development 

Gene  1).  Wilken,  fomnerly  di¬ 
rector  of  marketing,  Yardley  of 
London,  Inc.,  has  been  ap¬ 
pointed  vicepresident  in  charge 
of  sale?  development  for  This 
Week  magazine. 

He  will  supervise  and  coordi¬ 
nate  the  activities  of  the  sales 
promotion  department,  research 
and  the  three  major  marketing 
divisions  of  the  company. 
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Report  On  Reporters: 

Womanhood  Hazard 
Is  Easily  Overcome 


and  only 
ONE  can 
give  you 
TOTAL 
Coverage 
in  the 
PONTIAC 
AREA 

In  an  area  of  283,000  people, 
76%  fake  THE  PONTIAC  PRESS 
daily.  Be  sure  and  see  the  com¬ 
prehensive  new  study  on  home  1 
coverage  in  Pontiac! 

Total  Selling  needs 
Total  Coverage 
In  Pontiac,  Total  Selling 
Means  The  Press 

THE 

POHTinC  PRESS 

PONTIAC  *  MICHIGAN 
Scolore,  Meeker  &  Scott,  New  York, 
Philadelphia,  Chicago  and  Detroit 
Doyle  &  Hawley, 

San  Francisco  and  Los  Angeles 


By  Ray  Erwin 

A  woman  can  do  anything  a 
man  can  do  —  and  .sometimes 
better — in  the  field  of  metro¬ 
politan  general  assignment  re¬ 
porting. 

A  living  legend  as  a  ask-no- 
favors  and  get-the-story  reporter 
is  Judith  Crist,  New  York  Her¬ 
ald  Tribune,  who  never  has  been 
deterred  by  her  feminine  sex 
from  going  anywhere,  anytime 
to  any  person  for  any  news 
■story'. 

Judith  Crist’s  prize-winning 
11-year  reporting  career  was 
rewarded  March  30  by  her  pro¬ 
motion  to  editor  for  the  arts,  in 
which  important  position  she 
directs  a  staff  of  13  members 
in  a  growing  department  of  her 
newspaper.  While  she  is  properly 
pleased  by  her  coronation  as  an 
^  editor,  she  suffers  twinges  of 
nostalgia  at  giving  up  the  free¬ 
wheeling  ways  and  initiative 
challenging  tasks  of  the  street. 

Sexless  Approach 

“The  Herald  Tribune,  happily, 
has  a  completely  sexless  ap¬ 
proach  to  news  and  I’ve  had  11 
glorious  years,”  declared  Mrs. 
Crist  with  robust  enthusiasm. 
“Under  four  city  editors,  I  have 
had  to  cover  few’er  do-good 
luncheons  than  the  average  man 
reporter  and  I  cannot  think  of 
any  kind  of  assignment  I  have 
I  not  had.  All  my  city  editors  have 
had  the  right  approach  and  have 
never  thought  of  a  woman  re¬ 
porter  in  connection  with  freak 
reporting  but  just  regular  re¬ 
porting.” 

Only  once  did  she  voluntarily 
and  temporarily  leave  a  story 
because  she  was  a  woman  and 
then  she  did  so  only  to  save  her 
I  male  contemporaries  from  their 
'  obvious  embarrassment.  It  was 
during  the  viewing  of  a  movie  in 
a  backstage  exhibit  at  the  Kef- 
auver  obscenity  hearings. 

Rc^slroom  Interview 

Another  time  the  fact  she  is 
a  woman  got  her  an  exclusive 
interview  with  a  woman  bank 
robber,  a  story  she  promptly 
shared  with  less  fortunate  men 
reporters.  She  followed  the  ac- 
,  cused  woman,  who  had  refused 
f  to  speak  to  reporters,  into  a 
women’s  restroom  and  got  her 
to  talk.  She  recalled  times  when 
her  male  colleagues  had  followed 
male  prisoners  into  men’s  rooms 


Political  Conventions 


to  interview  them  and  later  had 
shared  information  with  her,  so  V 

she  was  glad  to  be  able  to 
reciprocate  on  this  occasion. 

Mrs.  Crist  was  amused  to  re- 
call  that  in  1956  the  then  city 
editor,  Luke  Carroll,  sent  her  to  ^ 

interview  Jack  Leonard  about  ^ 

how  he  discarded  extra  fat  at  a  i  j-  u  • 

time  when  she  was  huge  herself  Judith  Cnst 

—her  son  was  bom  the  following  jjame  time,  her  most  frustrjtiu 
week.  failures,  she  revealed,  have  bea 

“My  boy  was  practically  bom  uncovering  one  or  two  poi 
in  the  Herald  Tribune  office  and  crime  stories  without  beinffibii 
it  was  humorous  to  see  people  to  publish  them  because  proof  if 
leap  up  and  push  chairs  at  me  fruilt  was  lacking, 
when  I  arrived  to  cover  the  \  story  with  continuing  repo- 
Suffolk  County  hearings  and  cussions  was  a  three-part  sens 
other  stories,”  she  recalled  with  did  on  “Yonkers’  Starrinf 
a  ([uick  laugh.  .  Schools,”  which  won  for  he 

Political  Cx.nventions  prizes  and  results  »  , 

state  investigation  of  the  lad 
She  could  not  go  to  the  1956  of  proper  funds  for  educatka 
national  political  conventions  be-  Fendall  Yerxa  was  her  city  eit 
cause  she  was  pregnant  but  at  tor  then.  He  recently  retiinid 
the  1952  Democratic  convention  to  the  Herald  Tribune  as  nan- 
she  got  a  beat  on  Truman’s  aging  editor  and  vicepreskb'. 
declaration  for  Stevenson.  Bert  Other  big  .stories  she  fonii 
Andrews’  convention  roundup  exciting  were  the  Lanza  pawii 
story  and  her  story  on  the  Mis-  investigation  and  the  S«iii» 
souri  delegation  appeared  on  internal  security  hearings  i«i 
page  one.  She  says  she’ll  miss  Communism  in  the  schools, 
being  at  the  conventions  this  “In  between,  I  had  sad 
year  and  seeing  her  byline  on  wonderful  plums  as  cha? 
the  front  page.  Marilyn  Monroe,”  observ’d  Mn 

“Professionally,  my  new’  job  Crist  with  a  happy  smile.  “B< 
is  a  big  promotion  but  personally  the  ‘Gambi’  story  made  me  # 
it  is  more  like  a  demotion,”  she  cide  I’d  about  had  it.  About  il 
ruefully  remarked.  of  us  reporters  and  jihotor. 

During  her  action-crammed  phers  were  waiting  outside  i 
years  of  general  reporting,  Mrs.  Brooklyn  court  that  was  to  - 
Crist  became  something  of  a  cide  w’hether  the  heiress  wss : 
royal  tour  specialist  by  travel-  wayward  minor  and  we  hern 
ing  with  Queen  Elizabeth  II,  asking  ourselves  why  we  wt- 
Queen  Elizabeth  the  Queen  there.  Our  only  answer  was t- 
Mother,  Queen  Juliana  and  other  our  bosses  sent  us.” 
royal  personages.  .  i- 

“The  Queen  Mother  simply  Teaches  Joumalism  | 

exudes  warmth  and  kindness  to  Mj-g  Crist  is  an  associate 
reporters  and  niceness  general-  journalism  at  the  Columbia  I'r 
ly,”  declared  Mrs.  Crist.  versity  Graduate  School  of  Jo- 

Among  non-royal  celebrities  in  nalism  and  she  formerly  r' 
the  news,  Mrs.  Crist  praised  ducted  a  journalism  course - 
Margaret  Truman  and  Harry  Hunter  College  and  seminaiss 
Golden  for  their  warmth  and  Sarah  Lawrence  College, 
genuineness  and  said  Maria  jyirg.  Crist  was  bom  in  N" 
Callas  is  fun  to  cover  on  the  York,  was  graduated  fr  ^ 
other  end  of  the  scale.  She  found  Morris  High  School,  received  > 
Mrs.  Khrushchev  delightful  and  Bachelor  of  Arts  degree  f:™ 
easy  to  chat  with  at  all  times.  Hunter  College,  attended  Sta- 

„  D  c  I  I  College  of  Washington  and- 

Harness  Rare  .Scandals  ^  Master  of  Scier 

Longest  and  most  exciting  degree  from  Columbia  Univf 
stories  Judith  Crist  has  worked  sity  in  1945.  ^ 

on,  she  said,  were  the  harness  Her  husband,  WilliaO' 
race  scandals  and  the  five-  Crist,  is  an  educational 
month-long  hearings.  At  the  relations  consultant. 
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Twenty-Fiftli  Anniversary 


The  Baltimore  Sunday  Sun 

The  Birmingham  News 

Boston  Sunday  Herald 

Buffalo  Evening  News 

The  Charlotte  Observer 

Chicago  Daily  News 

The  Cincinnati  Enquirer 

Cleveland  Plain  Dealer 

The  Dallas  Morning  News 

The  Denver  Post 

Des  Moines  Sunday  Register 

The  Detroit  News 

The  Grand  Rapids  Press 

The  Houston  Post 

The  Indianapolis  Star 

The  Jacksonville  Florida  Times-Union 

The  Kansas  City  Star 

Los  Angeles  Times 

The  Memphis  Commercial  Appeal 

The  Miami  News 

The  Milwaukee  Journal 

Minneapolis  Sunday  Tribune 


New  Orleans  Times-Picayune 
New  York  Herald  Tribune 
Norfolk  Virginian-Pilot 
and  Portsmouth  Star 
Omaha  World-Herald 
The  Philadelphia  Sunday  Bulletin 
The  Phoenix  Arizona  Republic 
The  Pittsburgh  Press 
Portland  Oregon  Sunday  Journal 
Providence  Sunday  Journal 
Richmond  Times-Dispatch 
Rochester  Democrat  and  Chronicle 
St.  Louis  Globe-Democrat 
The  Salt  Lake  Tribune 
San  Antonio  Express 
and  Sunday  News 
San  Francisco  Chronicle 
The  Spokane  Spokesman-Review 
The  Syracuse  Post-Standard 
The  Tampa  Tribune 
The  Washington  Sunday  Star 
The  Wichita  Sunday  Eagle 


A  GOLD  PIN 


Another  Milestone 
In  Quest  of  Truth 


25-YEAR  MAN  in  AP  u-r,. 
David  A.  Cheavens,  at  ri9W,  t- 
ceivet  a  gold  pin  from  Go«.  k 
Danial  of  Texas,  acting  (or  <= 
General  Manager  Frank  Stmt 


For  the  month  of  January,  the  ROCKFORD  MORNING 
STAR  led  all  other  Illinois  dailies  in  retail  ROP  color  linage. 
(Rockford  Morning  Star  —  45,150  lines;  Chicago  Tribune  — 
44,710;  Chicago  Sun-Times  —  27,800;  Chicago  Daily 
News  —  17,249;  Peoria  Journal-Star  —  15,908; 

Chicago’s  American  -  8,665.) 

Increase  in  checkbook  spending  during  January  and 
February  was  higher  (12.8%)  in  Remarkable  Rockford  than 
anywhere  else  in  the  state. 

If  you  have  the  product .  .  .  here’s  the  market  in  which  to 
advertise  it,  and  here  are  the  newspapers  to  use  .  .  . 


ROCKFORD  MORNING  STAR 

Korkfotrb 


The  Washington  Post  is  first  in  Washington 
in  General,  Automotive,  Financial,  Classified 
and  Total  Advertising  and  gained  2,566,979 
lines  of  Retail  Advertising,  1959  over  1958 
. . .  nearly  four  times  the  gain  of 
any  other  Washington  newspaper. 


FIRST  IN  WASHINGTON 
IN  CIRCULATION 
IN  ADVERTISING 
IN  AWARDS 


Year  IPS* 

AAedio  Records  [ 

First  50  Report  »' 

Total  Advortiiing  | 

7>0oy  Nowtpoport  1 

1.  Los  Angolos  Timos 

71,690743 

2.  AAbonn  Horold 

40,267704  J 

3.  New  York  Timet 

60,056,993  * 

4.  Ckkogo  Tribooo 

56737J22  - 

5.  Milwoukoo  Journal 

S3AS9,I07 

6.  Clov.  Ptoin  Doolor 

47,589^74  ’ 

7.  Woshingtan  Post 

44.491,452 

ft.  Woshingtan  Star 

“iTtaisjr 

9.  Now  Orloont  Ti>P, 

43745,533  ' 

10.  Cincinnati  Engviror 

42731,964 

AA«fnb«r  N«wspop«r  Color  Advortising,  Inc. 

Continuity  Rotes  Apply  to  Both  Color  and  Block  and  White. 

(•RraMnted  by:  Sawy»t,  Ferguson,  Wolkor  Co.— N.  Y.,  Chk.,  Dot.,  Arionlo,  Philo.,  Son  Fran.,  Los  Angolos;  Joshua  B.  Powers,  Lid.— lotHion;  Sertor  G.  Enriquei  Simoni- Meiko 
Ctf;  Allit>  Assoooles— Toronto  and  Montreal;  The  Hal  Winter  Co.,  Florida  Hotel  and  Resorts,  AAiotni  Beach;  Tom  McGill,  New  England  Hotel  arid  Retorts,  West  Roibury,  Mast.;  Lou 
N.  Y.  ond  N  J.  Hotel  and  Resorts,  1 265  B'way,  N.  Y.;  Grant  Webb  Co.,  FinarKial  Adv.,  N.  Y.,  Chic..  Son  Fron.,  Los  Angeles,  SeoMe,  Boston,  PhMa.;  Puck,  The  Comk  Weekly 


by  JACK  SPARLING 


McCLURE  NEWSPAPER  SYNDICATE 

JOHN  OSENENKO 

229  West  43rd  Street  •  New  York  36,  N.Y. 


Chi.  S-T  and  News 
Merge  Gen.  Ad  Depi 


Chicago 

Consolidation  of  the  general 
advertising  departments  of  the 
Chicago  Sun-Times  and  Chicago  general 
Daily  News,  effective  April  16,  tions. 
was  announced  by  Laurence  T. 

Knott,  vicepresident-advertising,  and  the  circulation  staffs  of  W 
Newspaper  Division  of  Field  papers  ^except  the  Daily  N*r.| 
Enterprises,  Inc. 

David  A.  Preston,  formerly  Times  Building.  The  Daily  Ntul 
S-T  manager  of  general  adver-  editorial  and  mechanical  dqar 
tising,  is  manager  of  the  general  ments  will  remain  in  the  Dti 
advertising  department  of  the  News  Building  until  the 
Sun-Times  and  Daily  News. 

Other  re-alignments  include  the 
following: 


will  be  combined  April  29. 

Optional  combination  ad  rat» 
are  being  worked  out  ia 

advertising  clasiifirJ 

Display  advertising  penoiii:J 


changeover  is  effective  in 
Fall. 

Vance  Johnson,  director 
promotion  for  the  two  papeal 
annoimced  a  consolidation  of  t-J 


New  Alignments 

R.  C.  Henderson,  formerly  two  promotion  department 
Daily  News  national  ad  man-  which  have  mov^  to  the 
ager,  sales  manager  under  Mr.  Sun-Times  Building  at  211 ' 
Preston.  Wacker  Drive.  Under  the  w 

Lee  F.  Biedermann,  formerly  bined  operation,  Mel  Baiii 
manager  of  food  advertising,  formerly  S-T  promotion  ma:-| 
consultant  to  the  general  adver-  becomes  assistant  direc 

tising  department.  oT  promotion  and  manager 

William  E.  Sandford,  formerly  public  affairs, 
in  the  S-T  national  department,  David  A.  Lindsey,  forme: 
western  division  manager  of  Daily^  News  promotion  man«^ 
general  advertising. 

John  Mellen  of  the  Daily 


has  been  named  manager 
product  promotion  aimed  at : 


news,  retail  staff  manager  of  ^ud  Daily  News  readers; 
the  food  division.  Hirt,  formerly  S-T  assistantp:' 

William  Voss,  formerly  of  the  motion  manager,  becomes  a  mc- 
Daily  News,  western  manager  of  of  advertising  promotic'j 

James  Fitzpatrick,  formerly 
search  manager  of  the 
(Tex.)  Morning  News, 
market  research  manager.  Mi;| 
tin  Tarpey,  formerly  S-T 
comes  manager  of  sales  dev«l'> 
ment,  and  Robert  Harms,  (Ds::! 
News)  becomes  assistant 
ager  of  product  promotiwL 
Effective  April  22,  the  s;l 
counting  and  purchasing  dejr^ 
ments  of  the  two  papers  wiBi 


the  eastern  div’ision. 

Thomas  V.  Patano  (S-T), 
supervisor  of  general  food  ad¬ 
vertising. 

Frank  Zilla  (News),  super¬ 
visor  of  retail  food  advertising. 

Retail  Staffs  Separate 

Ray  Nadel,  formerly  S-T, 
manager  of  alcoholic  beverage 
division. 

Paul  Chrisman,  formerly  Daily 


News,  manager  of  the  automo-  combined  at  the  S-T  under! 


R.  Newcombe,  vicepresi(kK-| 
finance.  Carl  R.  Sand 
equipment  Newspaper  Division  control!! 

will  head  the  accounting  op 
tions;  W.  C.  Bishop  (S-T) ! 
financial  advertising  comes  assistant  controller,  T 
ett  C.  Groves  (News),  an 
and  1.  S.  Finn  (S-T),  pur 
agent. 

A  new  employe  publicit* 
“Between  Editions,”  covci 
both  newspapers,  mjide  its  inia 


tive  division. 

Earl  Zat,  formerly  S-T,  man¬ 
ager  of  household 
division. 

Jerome  Hayes  (News),  man¬ 
ager  of 
division. 

Robert  J.  Cowhey  (S-T),  man¬ 
ager  of  resort  and  travel  divi¬ 
sion. 

C.  W.  Rehfeld  (News),  man¬ 
ager  of  amusement  advertising. 


Richard  Patton,  assistant  appearance  at  employees’ ho: 


April  17.  It  will  be  under  : 
editorship  of  Margie 
with  Nancy  Blitzsten, 


amusement  sales  manager. 

William  Riley  (News),  service 
manager. 

Les  Kraft  (S-T),  manager  of 
classified  sales  training. 

The  retail  advertising  depart¬ 
ments  of  the  two  Field  papers 
will  continue  to  operate  separ¬ 
ately  under  Gabe  Joseph  of  the  . 

Sun-Times  and  Budd  Gore  of  the  the  Caterpillar  Tractor  Co^ 
Daily  News.  been  elected  a  director  of 

The  classified  ad  departments  Journal  Star,  Inc. 
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Elected  to  Board 

PEOBU,- 

A.  T.  Brown,  retired  ex« 
vicepresident  and  a  dired*/ 


It’s  this  simple:  Jack  Sparling  and  McClure 
editors  asked  themselves:  “What  could  be  the 
most  gripping,  exciting,  romantic  strip  ever 
created?” 


Brainstorms  later  they  came  up  with  Honor 
Eden  as  the  answer  —  an  answer  already  ap¬ 
proved  by  such  newspapers  as: 


ATLANTA  CONSTITUTION 
CLEVELAND  PLAIN  DEALER 
GARDEN  GROVE,  CAL.  NEWS 
HARTFORD  TIMES 
INDIANAPOLIS  NEWS 
LOS  ANGELES  MIRROR-NEWS 


MIDLAND,  TEX. 
REPORTER-TELEGRAM 

NEW  YORK  MIRROR 
SAN  FRANCISCO  CHRONICLE 
SCHENECTADY  UNION  STAR 
TOLEDO  BLADE 


4.COLUMN  SIZE 


WRITE,  OR  WIRE  COLLECT: 


42 


or  40,000  pounds  of 


black 


newspaper  inks! 


U.s.  SPECTROPLAN'  Color  Inks  adhere  strictly  to  ANPA-AAAA  standards.  The  U.S.  SPECTROPLAN'  Color  Book  is  still  the  most 
widely  acclaimed  color  reference  guide.  U.S.  Newspaper  Black  Inks  provide  the  Newspaper  Industry  with  a  standard  of  excellence. 


UNITED  STATES  PRINTING  INK  CORPORATION  LITTLE  FERRY,  NEW  JERSEY 


More  Stock 
For  Staff 


Everywhere, 

men  who  decide  what,  where 

and  how  to  advertise 

read  The  Wall  Street  Journal 


THE  WAU  STREET  JMIRKAL 


pukliiM  at: 

NEW  YORK 
WASHINGTON,  D.  C 
CHICAGO 
CLEVELAND 
DALLAS 
SAN  FRANaSCO 


who  has  resigned  to  enter  the  Agreement,  Mr.  Grant  contwl* 
ministry.  William  T.  Irwin,  cir-  75,000  and  Miss  Faye  McB«Rtk. 
dilation  manager,  is  now  assist-  a  niece  of  Lucius  W.  Nian**- 
ant  general  manager.  founder  of  the  Journal,  46,000. 
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Throat  Cancer  FataF 
To  Bill  Cunningham 


Boston 

Elijah  William  “Bill”  Cunning-  ' 
ham,  Boston  Herald  columnist  i 
and  one  of  the  nation’s  top 
sports  writers,  died  of  cancer  at  ' 
his  home  in  Newtonville,  April 
17. 

He  underwent  an  operation  in 
September,  1958,  in  which  his 
larynx  was  removed,  but  had 
resumed  work  less  than  two 
months  later. 

His  last  column  appeared  in 
the  Herald  Feb.  11,  his  64th 
birthday.  His  last  night  in  the 
newspaper  office  he  asked, 
“Don’t  say  I’m  sick.  Say  I’m  on 
vacation.” 

‘Everybody’s  Friend’ 

Bill  Cunningham  was  de¬ 
scribed  by  Archbishop  Cushing, 
at  the  dinner  to  the  Herald 
writer  last  April,  as  “every¬ 
body’s  friend  .  .  .  everybody’s 
champion,”  A  magazine  article 
about  Bill  a  few  years  ago  was 
titled:  “Bill  Cunningham’s  eight- 
day  week.” 

The  two  together  provide  a  true 
picture  of  the  man.  Whether  he 
was  championing  the  pre-war  GI 
he  thought  wasn’t  getting  a  fair 
break — as  he  did  in  1941 — or 
General  of  the  Armies  Mac- 
Arthur — as  he  did  a  decade  later 
— Bill  never  pulled  a  punch. 

And  he  was  a  prodigious 
worker.  He  never  missed  a  dead¬ 
line  until  he  was  hospitalized  in 
1958. 

His  fellow  sports  writers  con¬ 
ceded  he  was  the  best  in  the  na¬ 
tion  at  the  difficult  job  of  writing 
a  dramatic  accoimt  of  a  cham¬ 
pionship  boxing  bout  at  ring¬ 
side. 

Typical  was  the  following 
start  of  his  story  that  came  into 
the  Herald  office  close  on  the 
'  heels  of  the  “flash”  announcing 
the  outcome  of  a  1955  bout: 

“RINGSIDE,  Yankee  Stadium, 
Sept.  21 — Rocky  Marciano,  him¬ 
self  decked  for  the  count  of  three 
in  the  second  round  and  throw¬ 
ing  blood  like  a  gaffed  grampus 
thereafter,  fought  the  toughest 
;  fight  of  his  spectacular  career 
tonight,  but  finally  won  it  by 
knocking  his  amazingly  durable 
challenger,  Archie  Moore,  cold 
as  a  mummified  relic  of  the  ice 
age  in  one  minute  and  19  sec¬ 
onds  of  the  ninth  round.” 

His  colorful  description  of 
football  games  were  classics. 
They  also  reflected  the  knowl- 
i  edge  of  the  game  he  learned  to 
play  so  well.  He  was  an  All- 
American  center  at  Dartmouth 
in  1919  and  1920. 


Elijah  William  Cunnin 
“Bill”  since  Dartmouth  uni£! 
graduate  days — was  bom 
Blossom  Prairie,  Pat 
Texas,  Feb.  11,  1896.  He  wmT? 
English,  Scotch  and  Iriik  4^ 
scent,  of  pre-RevolutionamWn 
and  pioneer  Texas  stock. 

Bill  started  as  sports  wikv 
for  the  Dallas  Morning 
He  also  played  a  part  is  tht 
paper’s  battle  against  the  K| 
Klux  Klan.  Along  with  his  nm 
paper  work,  he  coached  thslhi 
Southern  Methodist  Uni\, 
football  team  with  the  Indh^ 
Choctaw  Kelly,  as  his  aide,. 

He  came  to  Boston  in  lift 
Boston  College  had  visited  Trr: 
to  play  Baylor,  and  Bill  wiai 
the  Boston  Post  if  they  w 
coverage.  They  didn’t,  M 
shortly  afterward  Centre 
lege,  then  a  national  f 
sensation,  played  Baylor. 

The  Post  remembered  Cs^ 
ningham’s  request  and 
him  to  cover  for  them.  His  stny 
was  so  good  the  Post  offered  lii 
a  job,  which  he  accepted. 

He  was  a  featured  membftd 
the  Post  staff  for  19 
specializing  in  major  ‘ 
events.  He  went  to  the  H 
in  1941,  and  his  coverage  * 
tended  from  sports  to  poli 
Bill  Cunningham’s  phil 
of  reporting  was  expressed  is 
radio  broadcast  when  he  cansto 
the  Herald  in  1941.  “I  still 
the  noblest  work  of  God  is  i 
first-class  reporter,”  he  ssitj 
“and  I  still  think  the  type  dj 
reader  I  want  in  my  fold  prrfift 
to  exercise  the  constitntifl 
privilege  of  making  up  his  oWi 
mind.” 

• 

Mrs.  Atkinson  Dies 

TOINil 

Mrs.  Joseph  S.  Atkinsa^ 
wife  of  the  president  and 
lisher  of  the  Toronto  Star,  (fid 
April  14.  The  former  Ca 
Gartshore  Cringan,  she  was 
daughter  of  the  late  A.  T. 
gan,  supervisor  of  muak; 
Ontario  Public  Schools.  1 

*  •  * 

W.  L.  Pendergraft,  69,  f 
erly  city  editor.  Bn.. 
(Tex.)  Herald,  and  nw« 
cently  editor  and  co-pu 
of  the  Baytovm  (Tex.) 
April  11. 

•  *  • 

Bruce  A.  McKelvh 
former  managing  editor, 

I  toria  (B.  C.)  Colonist,  asO 
■  member  of  the  British  Col 
i  Legislature  press  galleir 
more  than  30  years;  Aprfll* 


EDITOR  SC  PUBLISHER  for  April  23, 


The  NEW  Dirats 


^Powderless 
Fiaw~Tupe  Etcher 

Potant  pMidino 

is  the  Key! 


%  DO-IT-YOURSELF  ENGRAVED  PIOURES . . . 
COMBINATION  PUTES  AS  WELL 


Medal  FE-18 


THE  FE-18  DIRATS  FLOW-TYPE 
ETCHER  PAYS  FOR  ITSELF! 


The  new  Dirats  Powderless  Flow-Type 
\  Etcher  brings  quality  plate-making  within 
the  reach  of  even  the  smallest  shops,  with¬ 
out  increasing  personnel!  It  enables  any 
printer,  large  or  small,  to  produce  high 
quality  fine  or  coarse  screen  cuts  and  com¬ 
bination  plates  as  well. 


See  your  Dirats  Distributor  for  a  Free 
Demonstration  of  the  FE-18  Powderless 
Flow-Type  Etcher  .  .  .  the  key  to  your 
own  quality  photoengraving  shop  !  . . 


or  Write  for  Illustrated  Brochure  Today) 


DIRATS 

PHOTO-PLATE 

COMPANY 

Westfield,  Massachusetts 
Tel:  LOgan  8-5311 


WHAT  IS  THE  DIRATS  hAODEL  FE-18? 


The  Model  FE-18  is  a  fully  automatic,  but 
smaller,  lower  priced  model  of  the  World 
Famous  Dirats  Powderless  Etcher.  It  em¬ 
bodies  a  revolutionary  concept  in  the  art 
of  powderless  etching  .  .  .  the  result  of  a 
3  year  research  program,  just  completed. 


.  .  regardless  of  how  you  try  to  do  it,  it’s  tough 
to  keep  up  with  growth  like  this!  For  instance, 
on  each  of  the  365  days  of  1959: 

127  new  residents  arrived; 

38  were  born,  while  12  persons  died; 

51  new  dwelling  units  were  authorized; 

95  families  moved  to  a  new  address; 

168  cars  were  bought. 


...  so  whatever  yardstick  you  choose  —  it’s  prob¬ 
ably  already  obsolete.  In  Metropolitan  San  Jose, 
where  few  things  remain  constant,  remember 
that  only  the  San  Jose  Mercury  and  News  offer 
complete  coverage! 


Mercury  and  News  estimate  based  on 
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Deiaartment  of  Finance  totals.  Mercury  and  News  Consumer  AnsW*- 

Department  of  Commerce  figures.  County  Health  Department  figures. 
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Up  nine  per  cent  in  1959;  with  the  mkl-year  total  an  (*sti- 
inatecl  627,700!  By  U)65,  iwpnlation  should  reach  826,1(K);  hy 
1990—1,545,800  and,  if  you’re  really  interested— 2, 946,4(K)  in  2020! 


state  Oepartment  of  Finance. 
Sales  Management. 

Bay  Area  Council. 


Nearly  2,(KX)  for  the  first  two  months  of  1960  —  February 
shows  a  52  per  cent  ijain  over  February,  1959,  anil  last  year  a 
ri‘cord  18,740  permits  were  issueil!  (Since  |an.  1,  1950,  112,958 
units  have  been  authori/ed)! 


U.S.  Department  ot  Commerce;  Bureau  of  Calxir  Statistics. 


INDUSTRIAL  GROWTH 


RETAIL  SALES 


In  January  alone,  $11  million  in  new  investments  have  lM*en 
announced  —  makinjH  better  than  a  third  of  a  billion  dollars  since 
1944!  February  employment  is  up  10  i>er  cent  to  205,7(X)— 60,6(X) 
in  manufacturing.  (In  1957,  the  totals  were  154,7(X)  and  .38,0(K))! 


Greater  San  JOse  Chamber  of  Commerce  Industrial  Bureau 
State  Department  of  Employment. 


Ta.xahle  retail  sales  alone  are  up  23!f.  In  1959  the  total  wtis 
$619,619,(KX)— not  includint'  ftKid  or  jiasoline  sales  (Ixith  hiy  items 
in  metro  San  Jose).  Department  store  sales  figures  (1947-49  saltts 
e({ual  1(X))  haven’t  l)ei*n  1h*1ow  295  for  13  months;  1959’s  eain 
was  18!*!  (.\verage  in  lf)6()— up  seven  per  cent)! 

12th  Federal  Reserve  District. 

State  Board  of  Equalization 


ETCETERA 

Bank  debits,  1959,  up  25i  to  S4,540,722.(KX);  first  two  months 
of  1960;  up  16%.  Median  family  inc-ome— $6,279;  stock  and  bond 
ownership  18.5%.  Not  only  that— but  lietter  than  30%  of  the  fam¬ 
ilies  own  two  or  more  passenger  cars! 

Mercury  and  News  Consumer  Analysis. 

12tti  Federal  Reserve  District. 
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Mercury  o"'  News 


Member  of  Metro  Sunday  Comic  Network  and  Parade 


nic  Network  and  Parade  Represented  Nationally  by  Ridder-Johns,  Inc. 

Up-and-Coming  Billion  Dollar  Market! 


MAGIC  OF  MAKEUP  of  fh»  Louisville  Times  front  page  is  aiplaM 
to  Col.  Ridgway  P.  Smith,  right,  of  Stars  &  Stripes  by  Norman  littci, 
Times  ME.  The  printer  is  David  P.  Hanna. 


S&S  Editor 
Gets  Briefing 
AtNewspaper 

Louisvill£,  Ky. 

A  lean,  pipe-smoking,  warrior- 
turned-historian  will  take  over 
as  editor-in-chief  of  the  Euro¬ 
pean  editions  of  Stars  &  Stripes 
in  June. 

The  new  chief  is  Col.  Ridg¬ 
way  P.  Smith,  Fort  Knox,  Ky., 
an  armor  officer  whose  military 
career  dates  from  1930.  Col. 
Smith,  a  West  Point  graduate, 
served  with  the  13th  Armored 
Division  in  the  Third  Army 
during  World  War  II,  and  also 
was  in  the  Korean  War.  Eleven 
years  infantry  duty  is  included 
in  his  service. 

To  prep  for  his  new  post.  Col. 
Smith  spent  more  than  a  month 
observing  operations  at  the 
Courier- Journal  and  Louisville 
Times,  About  half  his  visit  was 
spent  with  heads  of  accounting, 
purchasing,  personnel,  and  other 
departments. 

Most  of  the  rest  of  Col. 
Smith’s  time  was  spent  observ¬ 
ing  newsroom  operations. 

Col.  John  D.  Nottingham, 
U.  S.  Air  Force,  is  now  the 


editor-in-chief  of  the  European 
Stars  and  Stripes. 

Col.  Smith  said  his  new  job 
would  be  primarily  administra¬ 
tive. 

Of  the  more  than  2,000  em¬ 
ployees  On  the  five  European 
additions,  all  but  about  20  are 
civilians,  he  said.  The  staff 
covers  a  territory  that  stretches 
from  Iceland  to  Pakistan.  Cir¬ 
culation  runs  between  145,000 
and  150,000.  S.  &  S.  sells  for 
5c  daily  and  10c  on  Sunday,  and 
is  a  money-making  operation 
with  help  from  book  and  periodi¬ 
cal  sales. 

New  Kind  of  History 

Col.  Smith  has  served  as  Chief 
of  the  War  Histories  Division 
in  Washington  and  Deputy  Chief 
of  Military  History  for  the  U.  S. 
Army. 

In  1957,  he  came  to  Fort  Knox 
to  head  20  officers  engaged  in 
“a  new  slant  on  writing  military 
history.” 

“For  a  student  of  military 
history  to  get  anything  out  of  it 
he’s  got  to  be  interested  in  more 
than  what  the  16th  Infantry  did 
on  a  given  day.  He’s  interested 
in  the  action  of  armies  and  the 
reasons  for  the  actions,”  Col. 
Smith  said. 

Publication  date  or  exact  size 
of  this  history  is  not  yet  known. 
Col.  Smith  said. 


Aide  to  Publisher 

Washington 
Joseph  Pauli,  assistant  to  the 
publisher  of  the  Washington 
Post,  will  become  an  assistant 
managing  editor  May  1,  and 
James  McConnell  Truitt  of  Time 
magazine’s  San  Francisco  bu¬ 
reau  will  be  the  new  assistant 
to  the  publisher. 


New  Press  Box 

CLEVHiAXD 

Sports  writers  who  cover  the 
Cleveland  Indians  baseball  tern 
and  the  Cleveland  Browns  foot¬ 
ball  team  will  have  a  new  pres 
box  this  year.  The  city  hts 
awarded  contracts  for  an  alon- 
inum  and  glass  press  box  to 
commodate  90  writers. 


Sales  are  Zooming  in  South  Bend... 

INDIANANS  MEW  CAPITAl*  CITY 


50 


Three  new  food  stores  hove  been  re¬ 
cently  opened  by  W.  W.  Wilt,  Int, 

South  Bend,  Elkhart  and  Goshen,  In¬ 
diana,  supermarket  operators.  Wilt's 
and  many  other  retailers  have  come  to 
South  Bend  due  mainly  to  one  factor 
.  .  .  Buying  Power.  South  Bend  and  its 
7-county  ABC  Trading  Zone  has  iti 
You’ll  cover  this  area  plus  a  high  pene¬ 
tration  in  6  additional  counties  wiffi  the 
South  Bend  Tribune.  Get  complete  cover¬ 
age  data  in  free  market  book. 

hnnklie  D.  Sdierz,  Editor  md  Poblislier. 


There’s  no  doubt  about  It,  1 959  was  a  good  sales  year  in 
South  Bend.  We're  hearing  no  complaints,  especially  from 
the  food  retailers  who  apparently  approached  a  $70,000,- 
000  year  in  the  South  Bend  Metro  Area  alonel  And  this 
South  Bend  buying  power  continues  to  attract  investment 
capital  for  the  construction  and  operation  of  retail  outlets. 
The  A  &  P  Is  expanding.  A  Don  M.  Casto  Shopping  Center 
and  a  Goldblatts  store  are  under  construction.  When  faith 
in  a  market  is  backed  up  by  dollars  it  has  to  be  good. 
Equally  good  (from  your  position)  is  the  fact  that  you  can 
saturate  this  spend-happy  market  with  just  one  newspaper, 
The  South  Bend 

*liivMliiiMt  Capitol  That  Is 


Tribune.  So  whe¬ 
ther  you  want  to 
test  or  dominate 
the  South  Bend 
market  a  Tribune 
schedule  will  do 
the  job. 


itlH' 
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Sevee  Citmtm,  over 
Om-HoII  MiIIm  fMpU 


I  riw  Soulh  ttod.  M.  M«Mi 


Story,  Brooks  ft  Finloy,  lac.,  Natioaal  Roprosoatativo 

EDITOR  8C  PUBLISHER  for  April  23, 


ITlS 

ONE  SINGLE 

market 

FOR  GROCERIES! 

tieaasoooo  IN  FOOD  STORE  SALES! 

TOTAL  OF  LACKAWANNA  AND  LUZERNE  COUNTIES  IN 
SROS  CONSUMER  MARKETS  —  FEBRUARY 10,1960. 


SCRANTON 


WILKES-BARRE'HAZLETOH 


•  ONE  MARKET /br  DISTRIBUTION' 

•  ONE  MARKET/br  WHOLESAUNOl 

•  ONE  MARKET/brFOOD  BROKERSl 

•  ONE  IWRKET^r  MANUFACTURERS' 

REPRESENTATIVES' 

FOR^edtCOVERAGEOF 
THE^RANTON  SEGMENT 


%  ^mnlan  iitne s 


SAWYER  -  FERGUSON  -  WALKER  COMPANY.  INC.,  National  Repreien+atives 

*  NEW  YORK  •  CHICA60  •  PHILADELPHIA  •  DETROIT  •  ATLANTA  •  LOS  AN6ELES  •  SAN  FRANCISCO 
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Editor  Poked 
By  Gun  While 


Charles  J.  Lynch,  a  laborer, 
was  subsequently  held  in  $6,000 
bail  on  charges  of  pointing  a 
deadly  weapon,  assault  with  in¬ 
tent  to  kill,  and  violation  of  the 
firearms  act. 

The  incident  occurred  in  the 
newspaper  office.  Lynch  wantetl 
a  religious  article  published.  Sunday  Paper 

to  8  Section! 


NEWLYWEDS  enroute  to  Hawaii,  Mr.  and  Mrs.  Russ  Stewart  rae4 
congratulations  from  Mr.  and  Mrs.  Phil  Harris  (at  left)  at  Palm  Dm 
Calif.  Mr.  Stewart  is  vicapresident  of  the  Newspaper  Division  of  F 
Enterprises  and  his  bride  is  the  former  Mildred  Bradford  Norrii,. 


Missouri  Honor 
List  Announced 


Ones 

Los  ANGELE.S 
The  Lo.*!  Aiifftleft  Times  will 
convert  to  an  eight-section  for-  Columbia,  II 

mat  for  its  Sunday  issues,  ef-  Dean  Earl  F.  English  of  t 
fective  April  24.  The  change  is  University  of  Missouri  School 
in  the  main  run  of  the  news-  Journalism  has  announced  tl 
paper,  which  does  not  include  the  six  American  journalists,  a 
pre-printed  supplements  and  nancial  newspaper,  and  I 
.sections.  Winston  Churchill  will  reed 

O.  K.  Barnes  has  been  named  the  Missouri  Honor  Awards  1 
Sunday  First  editor,  succeeded  Distinguished  Service  in  Jw 
as  Family  section  editor  by  Rich-  nalism  in  ceremonies  here  Ms] 
ard  Dunkel.  Irene  Krauch  has  Medalists  in  addition 
renlaced  Mr.  Dunkel  as  assistant  Churchill  are:  James  S.  CopI 


Mr.  Rowland  .said  “I  was  .stand¬ 
ing  with  my  hand  on  my  hip. 
I  think  the  bullet  went  between 
my  arm  and  my  body.” 

He  .said  Lynch  oi-dered:  “You 
call  the  editor  down  here  and  tell 
him  to  get  it  in  today.”  In  an 
attempt  to  soothe  the  man,  Mr. 
"  Martin 


Pontiac,  Michigan  represents  a 
growing,  dynamic,  rich  market  for 
newspaper  advertisers.  What’s 

more,  T  HE  PONTIAC  PRESS 
provitles  such  exclusive  coverage 
(61%  of  Pontiac  Township  house¬ 
holds  take  only  the  PRESS)  that 
no  other  newspaper  provides  the 
penetration  you  need  to  success¬ 
fully  sell  your  products.  (THE 
PONTIAC  PRh.SS  is  preferred 
3  to  1  over  the  leading  Detroit 
paper.) 

It’s  facts  like  these  that  are  caus¬ 
ing  more  and  more  advertisers  to 
select  the  PRESS: 

•  I.eader  in  the  Communitv.  76% 
take  THE  PONTIAC  PRESS. 

•  Leader  in  Oeating  Sales.  21% 
of  PRESS  homes  make  over 
87500. 

•  Leader  in  Home  Delivery.  98% 
of  coverage  is  home-defivered. 

THE  PONTIAC  PRESS  is  the 
full-coverage  independent  news¬ 
paper  serving  the  Pontiac  area 
and  Oakland  County  since  1842! 


Rowland  told  Editor  .1, 

Stroup  to  get  the  article  set  in 
type. 

Sentinel  Staffer  Dick  Ruble 
said  the  copy  was  similar  to 
other  articles  Lynch  has  brought 
in  on  previous  occasions. 

Mr.  Ruble  described  it  as  “re¬ 
ligious  in  nature  but  with  no 
meaning,  almost  incoherent.” 

Lynch,  not  .satisfied  with  an 
order  to  the  editor  to  have  the 
type  set,  blocked  Mr.  Rowland’s 
office  door  with  a  chair,  sat 
down,  and  declared  he  was  going 
to  hold  thhe  publisher  until  the 
press  run  was  completed. 

Meantime,  other  employees 
called  police. 

Publisher  Rowland  .said.  “To 
have  a  gun  pointed  at  your 
stomach  for  three-quarters  of 
an  hour  is  very  harassing  ex¬ 
perience,  I  can  tell  you.” 


Court  Rules  N<»  Libel  |1 
In  Complaint  Letter  || 

The  Colorado  Supreme  CoJ^ 
has  cleared  Eugene  Cervi 
his  Cervi’s  Rocky  Mouni^K 
Journal  of  libel  charges  bront® 
by  a  policeman  who  contend® 
that  publication  of  a  readi^l 
complaint  violated  his  rig^t-fc' 
live  “a  quiet,  peaceful  and  u* 
sullied  life.”  ^ 

Justice  Francis  J. 
wrote :  Jl 

“An  analysis  of  the  art» 


printed  by  the  defendant  f«i 
dward  J.  Meaman,  to  disclose  the  slightest  reait 
t  Memphis  Press-  blance  to  words  or  statemlrt 
I  latest  recipient  of  that  are  libelous  in  charactdl 
toward  Award,  pre-  policeman’s  suit  « 

based  on  a  letter  in  1967  i 
ir  initiative  and  en-  .  •  i 

Meeman  received  which  a  motonst  coi^W^ 
a  meeting  of  S-H  about  the  way  he  had  * 
I  Hershey,  Pa.  rested  for  a  traffic  violatKW| 

EDITOR  at  PUBLISHER  for  April  2J,  if 


.4ssi§(ne(l  to  Desk 

Houston 

Ernest  Bailey,  Washington 
correspondent  of  the  three 
Scripps-Howard  papers  in  Texas 
since  last  September,  has  been 
named  assistant  city  editor  of 
the  Houston  Press. 


Circulation  59,339  Publisher's 
Statement  Ending  September  30,  1959 
Represented  by: 

Scolaro,  Meeker  &  Scott 
New  York,  Chicago,  Philadelphia,  Detroit 
Doyle  &  Hawley 
Los  Angeles  &  San  FranciKo 
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a  new  concept 

in  newspaper  printing 


offers  exclusive  new  economies 


for  easier,  faster  operation .  .  . 

lower  operating  costs 


New  Semi-Automatic  Sockets 

for  controlling  accurate  roller  settings.These 
roller  sockets  are  easily  unlocked  and  ad¬ 
justed,  reset  rollers  automatically  to  a  pre¬ 
determined  flat. 

New  Finer-Pattern  Ink  Flow 

resulting  from  a  new  method  of  ink  feeding. 
And  the  ink  feed  roller  is  self-cleaning  I 


New  Lower  Noise  Level 

utilizing  advanced  techniques  in  press  con¬ 
struction  and  in  gear  design. 


The  Same  Built-in  Reserves 

that  mark  every  Goss  press:  advanced  en¬ 
gineering  design  .  .  .  conservative  safety 
factors  . . .  rigid  manufacturing  controls  . . . 
speeds  in  reserve  for  emergency  needs. 


New  Accessibility 

to  all  working  parts  of  this  press  through 
a  radical  new  design — yet,  it's  fully  enclosed. 


New  Centralized  Controls 


and  other  new  conveniences  assure  more 
efficient,  easier  operation. 


. . .  p/us  many  other  outstanding  features 


A  few  of  many  features 
of  the  new 

HEADLINER  MARK  II 


New  Fast  Color  Change 

—even  faster  than  you  can  lead  a  web.  New 
Sweep-Thru  fountain  provides  quick  and 
more  convenient  cleaning... no  solvents,  no 
ink  waste  I 


fhe  enttle  newspaper  publishing  field  — from 
publisher  to  pressman  — benefits  by  this 
outstanding  new  Goss  achievement  It  brings 
the  promise  of  increased  net  production  at 
ovier  costs,  unequalled  operating 
simplicity,  lower  maintenance  expense.  The  new 
Headliner  Mark  II  — rich  in  the  heritage  of  its 
renowned  predecessor— has  exclusive 
new  features  that  provide  faster  maKe-ready,  finer 
quality,  and  unusual  flexibility  for  ROP  color. 


New  Balanced  Drive 

—  with  minimum  backlash  for  improved 
color  registration  and  with  new  handwheel 
speed  reversing  or  silencing  of  either 
couple— independently! 


New  Safety  Clutch 

for  overload  protection  and  quick  silencing 
of  each  unit  and  folder. 


Learn  all  the  facts  about  this  new  pinnacle  of 
Goss  engineering.  Find  out  how  unmatched  beauty  and 
technical  superiority  have  been  blended  to  create  the 
Headliner  Mark  II — the  new  pride  of  your  pressroom. 
Ask  us  about  this  pioneer  of  tower  production  costs 


Specialists  in  newspaper,  magazine  and  roto  presses 


Baits  for  Circulation  Have  Variety  Abroad 


Bv  Owar  F.  Gavrilovich 


In  my  quest  for  unusual  news 
items,  I  have  made  a  side-line 
hobby  of  noting  every  type  of 
energy  expended  by  foreign  pa¬ 
pers  to  stir  uo  sluggish  circula¬ 
tion.  Following  are  the  accounts 
of  a  number  of  the  more  spec- 
tntuiar  circulation-building  in¬ 
tentions  in  rec-ent  use: 

(1)  S.4FE  DRIVING 

A  Rhineland  newspaper  has 
not  only  attracted  hundreds  of 
new  readers,  but  may  have  won 
jtielf  an  accolade  from  the  Ger¬ 
man  equivalent  of  our  own  Na¬ 
tional  Safety  Council;  it  has 
eeoducted  a  contest  which  de¬ 
mands  of  all  entrants  a 
tborough  knowledge  of  all 
“roles  of  the  road.”  Weekly,  in¬ 
side  a  frame  resembling  in  out- 
:  line  a  traffic  stop-sign,  it  has 
mn  a  line-drawing  cartoon 
Aowing  motorists,  cyclists,  and 

(Editor’s  Note:  Mr.  Gavrilo- 
rich,  who  lives  in  Hollywood, 
Calif.,  was  consul  general  of 
Tigoelavia  in  New  York  for 
many  years,  until  he  defected 
aad  became  a  citizen  of  the 
United  States.  In  pursuit  of  his 
occupation  as  a  free-lance  writer 
he  continues  close  observance 
of  foreign  newspapers.  This  is 
his  second  article  for  E&P  on 
circulation  and  promotion  ac- 
Ibities  abroad.  The  first  ran 
June  28,  1958.) 


pedestrians  in  the  act  of  com¬ 
mitting  some  infraction  of  traffic 
regulations.  Such  might  be,  for 
example,  turning  without  giving 
a  hand  signal,  parking  along¬ 
side  a  fire  hydrant,  jay-walking, 
etc.  Each  irregularity  in  conduct 
is  marked  by  a  circled  numeral 
close  to  the  depicted  vehicle  or 
human  character.  As  a  puzzling 
complication,  circled  numerals 
are  also  placed  near  the  draw¬ 
ings  of  cars  or  persons  who  are 
within  the  law. 

To  qualify  for  rewards,  con¬ 
testants  are  required  to  write 
down  upon  the  printed  entry 
blank  the  errors  in  behavior 
they  have  detected,  giving  each 
one  its  proper  numeral.  Such 
elaborate  prizes  as  automobiles, 
expensive  household  furnishings 
or  appliances,  are  awarded  those 
alert  enough  to  detect  all  the 
infractions  depicted  in  the  series 
of  cartoons.  Result  of  this  con¬ 
test:  the  city’s  accident  rate  has 
gone  down  and  the  newspaper’s 
circulation  has  gone  up. 

(2)  HAIRDOS 

A  Parisian  weekly  last  year 
gained  a  huge  increase  in  its 
feminine  following  by  embark¬ 
ing  upon  a  “Hairdo  Contest.” 
The  announced  objective  was  to 
decide,  by  vote  of  the  public, 
which  hair  stylings  were  most 
suited  to  a  specified  age-bracket. 
About  fifty  of  the  city’s  beauty 


salons  were  only  too  happy  to 
be  volunteer  contributors  to  this 
project.  Each  such  atelier  was 
restricted  to  submission  of  a 
single  set  of  photographs — pro¬ 
file,  full-face,  and  rear-view — 
of  one  patron  in  each  of  the 
three  categories:  youthful,  ma¬ 
ture,  and  grandmothers.  The 
participating  beauty  parlors 
gladly  covered  the  costs  of  pho¬ 
tography. 

With  each  batch  came  a  sealed 
envelope,  bearing  only  the  name 
of  the  submitting  salon;  inside 
were  written  the  names  of  the 
beauty  shop  and  that  of  the 
stylist  who  had  created  the 
coiffures.  On  the  backs  of  the 
pictures  was  written  the  occupa¬ 
tion  of  the  patron-entrant,  along 
with  her  height,  weight,  and 
age.  The  listing  of  profession 
was  to  exclude  any  such  en¬ 
trants  as  recognized  actresses, 
professional  models,  or  manne¬ 
quins. 

The  magazine  then  assigned 
an  identifying  number  to  each 
photo,  marked  the  sealed  en¬ 
velope  with  the  corresponding 
numerals,  and  filed  it  away  un¬ 
til  the  end  of  the  contest.  In 
several  successive  issues  of  the 
weekly  there  were  printed  four 
full  pages  of  the  submitted  pic¬ 
tures,  again  only  identified  by 
number.  Below  each  was  given 
the  entrant’s  height,  weight,  and 
age.  This  data  was  supplied  to 
aid  the  voting  public  in  its 
selections;  obviously,  an  up- 
swept  coiffure,  however  alluring. 


might  not  prove  so  upon  a  six- 
foot  female. 

Shrewdly,  the  editors  did  not 
let  interest  lag.  They  announced 
that  a  panel  of  “experts”  — 
prominent  artists,  a  cinema  pro¬ 
ducer,  and  other  entertainmeni 
world  celebrities — would  review 
and  comment  upon  the  choices 
made.  The  resultant  diversity  of 
opinions  has  set  the  Parisian 
public  agog,  and  has  kept  cir¬ 
culation  at  an  agreeable  peak. 

(3)  HISTORY 

This  highly  successful  circula¬ 
tion-builder,  devised  by  a  con¬ 
tinental  weekly,  merely  entails 
the  printing,  in  each  issue,  of 
one  page  in  tabloid  format  un¬ 
der  the  bold  banner-title:  “News 
Flashes  From  the  Past!”  Be¬ 
neath  this  appear  such  arresting 
headlines  as  “English  Explorer 
Condemned  to  Die!”  “20,000 
Christians  Liberated  in  Turkey,” 
or  “Vesuvius  Erupts — An  Eye¬ 
witness  Account.”  The  first  of 
these  stories  recounts,  in  mod¬ 
em  staccato  prose,  the  details 
of  the  long-postponed  execution 
of  Sir  Walter  Raleigh,  with  the 
date  line  of  “London,  1619”; 
the  second,  purportedly  written 
by  “our  special  correspondent 
with  the  Crusaders’  .Anny,”  is 
marked  “Tunis,  1536”;  the  third, 
obviously,  is  a  “reporting”  of 
the  ancient  engulfing  of  Pom¬ 
peii. 

This  feature  has  elicited  a 
flood  of  letters,  especially  from 
{Continued  on  inif/e  .58) 


For  four  days.  May  17-20,  an  event  of  major  religious  significance  will  take  place  in  the 
new  Miami  Beach  Auditorium. 

During  these  four  days,  15,000  messengers,  representing  almost  9,500,000  Southern  Baptists 
will  meet  in  the  103rd  Session  of  the  Southern  Baptist  Convention.  Among  these  15,000  mes¬ 
sengers  will  be  members  of  Baptist  churches  in  your  city.  What  is  said  and  done  at  this 
Convention  will  be  of  vital  interest  to  hundreds  of  other  people  in  your  city. 

In  order  to  insure  full  coverage,  may  we  suggest  that  you  alert  your  wire  services  in  Miami 
in  advance?  Better  even,  send  your  religion  editor.  You  may  rest  assured  of  our  com¬ 
plete  cooperation  and  assistance.  Full  pressroom  services  provided. 

- - - - - 

EXECUTIVE  COMMITTEE,  SOUTHERN  BAPTIST  CONVENTION 

f27  9th  Ave.,  No.  Nashville  3,  Tennessee 


MIAMI 

[  May 
L  17-20 


ises 
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Circulation  Bait 

(Continued  from  page  56) 


educators  and  parents,  who  ac¬ 
claim  its  enormous  value  in  in¬ 
teresting  their  charges  or  chil¬ 
dren  in  history,  geography,  and 
science. 

(4)  CANDID  CAMERA 

In  Brussels,  Belgium,  a  large 
department  store  and  a  leading 
daily  paper  got  together  on  a 
novel  program.  Concealed  cam¬ 
eras  at  strategic  spots  in  the 
store  snapped  customers  as  they 
paused  to  inspect  merchandise. 
The  developed  photos  were  dis¬ 
played  in  one  of  the  store’s  large 
windows  and  also  printed  in  the 
newspaper.  The  shoppers  thus 
caught  unaware  were  told  to 
clip  their  pictures  from  the  pa¬ 
per,  bring  them  to  the  store  as 
identification,  and  receive  a 
prize  thereby.  Several  hundred 
prize-parcels  were  handed  out, 
which  contained  not  only  items 
from  the  store’s  own  stock,  but 
also  donations  from  different 
manufacturers.  Included  in  some 
of  these  parcels  were  gift  cer¬ 
tificates,  redeemable  at  tbe  em¬ 
porium  during  designated  future 
months  —  this,  of  course,  to 
encourage  return  visits. 

The  daily,  naturally,  again 


printed  photos  of  the  top  prize¬ 
winners,  happily  displaying  the 
gifts  they  had  received,  along 
with  human-interest  interviews. 

(5)  SWISS  BEIX-RINGER 

A  Swiss  super  market  re¬ 
cently  employed  full-page  news- 
j)aper  ads,  urging  all  customers 
to  listen  for  an  alarm  bell  which 
would  sound  loudly,  at  intervals, 
from  the  cashier’s  de.sks.  At 
each  ringing  of  the  bell,  any 
customer  on  the  verge  of  pay¬ 
ing  for  his  groceries  would  re¬ 
ceive  them  free  of  charge, 
whether  the  purchase  was  only 
a  single  bottle  of  milk  or  a 
heavily-loaded  market  cart.  The 
lavish  advertising  crowded  the 
market  with  eager  listeners, 
gambling  on  their  luck  by  doing 
extravagant  buying. 

(6)  SHOES  FOR  THE 
SHARP-EYED 

Recently  a  leading  Italian 
shoe  manufacturer  ran  a  full- 
page  ad  picturing  all  the  varied 
types  of  footwear  his  firm  pro¬ 
duces.  The  reader  was  invited  to 
guess  for  what  particular  occa¬ 
sion  or  sport  each  illustrated 
shoe  should  properly  be  worn: 
i.e.  tennis,  fishing,  business, 
golf,  dancing,  skiing,  etc.  Prizes 
for  those  who  made  correct 
selections  were  pairs  of  the 
more  expensive  shoes,  plus 
added  rewards  for  such  discern¬ 


ing  “know-how,”  offered  by  the 
periodical  in  which  the  adver¬ 
tisement  appeared. 

(7)  TOURLSTS  ENTICED 

A  Viennese  publication  makes 
use  of  a  device,  financed  entirely 
by  travel  agencies  and  resort 
hotels.  Contestants  are  asked  to 
answer  a  group  of  questions  in¬ 
volving  the  history,  geography, 
famous  legends,  or  archeological 
features  of  regions  they  might 
enjoy  visiting.  The  Austrian  pa¬ 
per  topped  its  contest  page  with 
an  outline  map  of  Austria,  orna¬ 
mented  by  roughly-sketched  pic¬ 
tures  of  historic  ^ifices  at  vari¬ 
ous  spots.  Contestants  replied 
to  such  queries  as  “Where  Was 
Mozart  Born?”  or  “What 
Famous  Treaty  Was  Signed  at 
Salzburg?”  The  contest  lasted 
for  several  weeks  and  some  of 
the  questions  required  consider¬ 
able  educational  background.  An 
interesting  added  feature  was  a 
scoring  column  in  which  points 
were  not  only  recorded  for  cor¬ 
rect  answers,  but  also  sub¬ 
tracted,  by  designated  amounts, 
to  penalize  incorrect  replies. 

Prizes  were  extensive  air 
tours,  week  ends  in  famed  Euro¬ 
pean  resorts,  etc.  all  paid  for, 
as  mentioned  above,  by  travel 
agencies  or  hotels.  Increased  ad¬ 
vertising  by  these  beneficiaries 
of  tourist  travel  has  been  a  wel¬ 
come  parallel  development. 


In  conclusion  here  are  a 
quaint  contest  prizes: 

Only  recently,  a  London  pap# 
announced:  “We’ll  pay  all  yo® 
debts  to  the  last  penny.”  TIk 
plan  includes  all  current  arrean 
of  the  contest  winner,  from  the 
mortgage  on  his  house  to  the 
■subscription  of  his  periodical!, 
but  only  up  to  5,000  Brituh 
pounds. 

Some  time  ago,  another  Brit¬ 
ish  daily  offered  substantiil 
prizes  to  the  heirs  of  an  estate 
provided  that  the  deceased,  at 
the  time  of  his  death,  had  | 
copy  of  the  respective  paper  on 
him. 

A  French  magazine  topped 
the  originality  of  these  priiei 
by  providing  a  home-helper  to 
the  lucky  winner  for  one  day  or 
more.  The  free  aid  usually  is  a 
handsome,  resourceful  man  who 
will  clean  the  house,  repair  the 
car,  mind  the  children,  cater  or 
entertain  a  party,  or  act  as  es¬ 
cort  to  a  young  girl;  in  short, 
do  whatever  the  request  asked 
for,  as  long  as  it  is  within  the 
law. 


“Sesqui”  in  June 

Hendhison,  Ky. 
The  Gleaner  and  Journal  wdl 
publish  its  150  (plus)  page  ses- 
quicentennial  edition  on  Friday, 
June  24. 


COVER  THE  WHOLE  MARKET 

WITH  \CM  MARKET  NEWSPAPERS 


ARIZONA 

Arizona  Daily  Star 
Tucson  Daily  Citizen 
CALIFORNIA 

Los  Angeles  Times 
Oakland  Tribune 
San  Bernardino  Sun-Tele¬ 
gram 

Stockton  Record 

Santa  Barbara  News-Press 

Grass  Valley  Union 

CONNECTICUT 

New  Haven  Register  & 
Journal-Courier 

MARYLAND 

Baltimore  Sun 

•leapt  Chicago  and  Datroit. 

OHIO 

Cleveland  Plain  Dealer 

TENNESSEE 

Chattanooga  News- 

Free  Press  and  Times 

TEXAS 

Dallas  Morning  News 


WASHINGTON 

Spokane  Spokesman  -  Re¬ 
view  and  Spokane  Daily 
Chronicle 

ALBERTA 

Calgary  Herald 
Edmonton  Journal 
Medicine  Hat  News 

BRITISH  COLUMBIA 

Vancouver  Sun  and  Prov¬ 
ince 

MANITOBA 

Winnipeg  Tribune 
NEW  BRUNSWICK 

Saint  John  Telegraph- 
Journal  and  The  Evening 
Times-Globe 
ONTARIO 

Hamilton  Spectator 
North  Bay  Nugget 
Ottaw'a  Citizen 

QUEBEC 

Montreal  Gazette 


These  market  newspapers  are  making 
greater  advertising  gains  year  after  year. 
They  serve  with  great  responsiveness  ever 
growing  Market  Areas  Producing  Sales. 

CRESMER  &  WOODWARD,  INC. 


NEW  YORK  16.  N.  Y.,  9?  Park  Ava. 

Tel.:  Oxford  7-1320 

Leonard  L.  Marshall,  President  &  Treasurer 
Roy  L.  Rubel,  Executive  Vice  President 
John  C.  Davidson,  Vice  President 

CHICAGO  1,  ILL.,  230  N.  MIcMqan  Ave. 

Tel.:  Randolph  6-5341 

D.  J.  Worthington,  Executive  Vice  President 
M.  A.  Israelsen,  Vice  President 

DETROIT  2,  MICH.,  New  Caatar  Bldg. 

Tel.:  Trinity  5-5730 

John  L.  Sterling,  Vice  President 

SAN  FRANCISCO  5,  CALIF.,  6S1  Market  St. 

Tel.:  Exbrook  2-3501 

R.  A.  Claypool,  Vice  President 

LOS  ANGELES  5,  CALIF.,  3460  Wilsklra  Blvd. 

Tel.:  Dunkirk  5-2431 
Harold  M.  Tucker,  Manager 

ATLANTA  3,  GA.,  134  Paaektraa  St. 

Tel.:  Jackson  2-8113 

Morgan  Pirnie,  Southern  Manager 


CRESMER  &  WOODWARD,  INC. 

NEW  YORK,  CHICAGO,  DETROIT,  ATLANTA,  SAN  FRANCISCO,  LOS  ANGELES 
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ACHIEVEMENT  REPORT 
in  the  3rd  Market 
of  all  New  England 

New  Haven  Register 

New  Haven  Journal-Courier 

The  Goss  Printing  Press  Co. 

Lockwood  Greene, 

Engineers  —  Architects 

Cresmer  &  Woodward,  Inc. 


This  is  ;in  achievement  report  by  a  team 
that  has  challenged  itself,  taken  action, 
and  now  boldly  plans  for  even  greater 
growth.  The  challenge:  plumb  the  po¬ 
tential  of  a  mighty  market  —  the  ltd 
Market  in  all  New  h.ngland! 

I  he  New  Haven  Register  and  New 
Haven  Journal-Courier,  combining  thei 
design,  production,  and  sales  skills  de¬ 
scribed  in  this  report,  offer  the  most 
effective  and  most  economical  mass  me¬ 
dium  in  Metropolitan  New  Haven  City 
and  ("ounty  —  the  3rd  .Market  in  j11 
New  b'ngland! 


W^e  called  in  Lockwood  Greene,  Engineers  and  Architects  of 
New  York.  We  said.  The  New  Haven  Register  and  New  Haven 
Journal-Courier  now  enter  70%  of  the  homes  in  New  England’s 
3rd  Market  —  the  Metropolitan  New  Haven  county  area;  and 
93%  of  the  homes  in  the  New  Haven  City  area.  We  said.  New 
Haven  itself,  which  is  one  of  the  most  talked-about  redevelop¬ 
ment  cities  in  the  nation,  needs  newspapers  with  the  ability,  the 
foresight,  the  initiative  to  serve  its  readers  with  the  most  up-to- 
date  facilities  for  ne'ws  and  advertising  it  is  possible  to  provide. 

Lockwood  Greene  planned  and  produced  these  facilities  for  us. 
The  completed  $4,000,000  plant  expansion,  every  detail  of  which 
was  designed,  supervised,  and  expedited  by  Lockwood  Greene 
while  business  was  conducted  as  usual,  is  an  effectively  correlated, 
modern  newspaper  plant  that  meets  our  needs  precisely. 
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And  at  this  date  w  e  are  in  production 
wdth  eight  new'  Goss  Headliners,  giving 
us  FULL  ROP  COLOR  FLEXIBILI- 
TY.  Eight  more  Goss  units  are  on  the 
w^ay,  in  bold  anticipation  of  the  de¬ 
mand  for  advertising  in  our  125,000 
combined  circulation  daily  new  spapers, 
and  the  106,000  New'  Haven  Sunday 
Register. 


Everything’s  moving  up  in  New  Ha¬ 
ven.  Our  national  sales  representatives, 
Cresmer  &  Woodward,  Inc.,  have  al¬ 
ready  successfully  alerted  advertisers  to 
the  current  impact  of  New  Haven 
newspapers.  We  achieved  a  whopping 
13%  national  linage  increase  in  1959. 
And  now,  with  Goss  full-color  flexi¬ 
bility,  with  Lockwood  (ireene’s  plant 
layout,  and  with  an  experienced,  ag¬ 
gressive  management,  the  New  Haven 
newspapers  anticipate  another  big  lin¬ 
age  increase  by  year  end  —  1 960. 

The  XLW  New  Haven  Newspapers 
are  performing  a  vital  news  and  adver¬ 
tising  function  —  now  and  in  the  future 
-in  the  3rd  Market  of  all  New  Lng- 
iand! 

Are  you  selling  New  Lngland’s  mighty 
3rd  Market  .  .  .  coyered  by  one  news¬ 
paper  package  in  New  Mayen,  Connec¬ 
ticut? 


MUTT  &  JEFF 


WORLD’S  FUNLREST  FUNNYMEN! 


Real  humor  in  comics  is  becoming  a  lost  art. 
Persistently,  for  more  than  50  years,  enter¬ 
taining  millions!  ...THAT’S  MUTT  &  JEFF ! 

Enjoying  highest  popularity  ever!  Fact  is,  most 
newspaper  comics  polls  show  this  world- 
famous  pair  right  at  the  top! 

daily  —  4  AND  5  COLUMNS 
SUNDAY  —  FULL,  HALF,  ONE-THIRD  &  TABLOID 

WRITE,  OR  WIRE  COLLECT: 


THE  BELL  SYNDICATE 

JOHN  OSENENKO 

i29  West  43rd  Street  •  New  York  36,  N.Y. 


jMay  2  Set 
For  Weeklies 
To  Go  Daily 

By  Hale  Srarhrough 

Po»l-Herald  Slate  Editor 

Jaspex,  Ala. 

Walker  County’s  first  daily 
newspaper  will  begin  publica¬ 
tion  May  2. 

That  is  the  “target  date”  set 
by  Donald  W.  White,  who  in 
recent  months  has  purchased  all 
three  weekly  papers  published 
here. 

He  intends  to  combine  the 
three  into  a  five-day,  Monday 
through  Friday,  morning  daily. 

The  paper  will  be  known  as 
the  Daily  Mountain  Eagle, 
taking  the  name  of  the  oldest 
and  strongest  of  the  weeklies, 
the  88-year-old  Mountain  Eagle, 
published  on  Thursday. 

The  other  weeklies  are  the 
Jasper  Advertiser,  published  on 
Monday  mornings,  and  the 
Walker  County  Times,  which 
used  to  come  out  on  Thursdays 
I  but  has  l)een  moved  to  Friday 
I  afternoon. 

Printed  in  Haley^ille 

The  Times,  until  White 
acquired  it,  was  printed  in 
I  Haleyville.  Now  all  are  printed 
in  the  Mountain  Eagle  shop 
here,  the  shop  that  is  being 
beefed  up  for  daily  publication. 

Staff  for  the  daily  paper  al¬ 
ready  is  on  the  job,  headed  by 
White  as  publisher.  Bruce  Mc¬ 
Gregor,  who  with  White  came 
here  from  Bristol,  Tenn.,  will 
be  advertising  director;  H.  Rich¬ 
ard  Crouch,  formerly  of  Salis¬ 
bury,  N.  C.,  will  be  editor;  and 
Edward  Adams,  late  of  Birming¬ 
ham,  will  be  circulation  man¬ 
ager. 

The  Daily  Mountain  Eagle 
apparently  will  start  with  an 
excellent  numerical  circulation 
for  a  small  daily,  maybe  around 
15,000,  with  the  expectation  of 
leveling  it  off  at  about  7,500. 

Carryover  Circulation 

Reason  for  the  big  beginning 
circulation  will  be  the  carry¬ 
overs  from  the  already-paid  cir¬ 
culation  of  the  weeklies.  Vir¬ 
tually  everyone  now  on  the 
weekly  paid  list  will  have  some 
credit,  a  few  weeks  to  a  few 
months,  coming  when  the  daily 
starts,  and  will  get  the  daily 
free  until  the  credit  is  used  up. 
Also,  there  is  a  great  amount  of 
duplication  on  the  weekly  cir¬ 
culation  lists. 

The  three  weekly  papers  had 
;  a  combined  circulation  of  some 
1  27,000,  about  half  of  its  be- 
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NEW  SPOT— Lyle  A.  Johme*  U 
been  named  assistant  businni 
mana9er  of  the  San  Francim 
Chronicle,  after  1 1  years  with  ti. 
Omaha  World-Herald,  wh.r«  kt 
served  as  business  manager  Frw 
I9S4  to  I960.  Earlier  he  wes  nt- 
tional  advertising  manager  of  He 
Journal-Star  newspapers  in  Li. 
coin,  Nebraska,  and  with  the  PhiU- 
delphia  Inquirer. 

longing  to  the  Mountain  Eaflt 
and  some  8500  to  the  Times.  TV 
Advertiser  has  had  .some  5500, 
As  for  editorial  itolicy,  Mr 
White  says,  the  Daily  Mountain 
Eagle  will  be  Democratic  and 
for  the  upbuilding  and  progress 
of  Walker  County. 

Both  news  and  advertisin? 
will  stress  the  county,  and  retail 
advertising  from  Birmingham 
will  not  be  solicited,  he  said.  The 
paper  will  not  accept  liquor  ads. 

Plant  equipment  on  hand  in 
the  weekly  Mountain  Eagle  shop 
apparently  will  be  adequate. 

But  the  flatbed  eight-page  du¬ 
plex  press  is  expected  to  be  i 
bottleneck.  It  does  not  have  the 
speed  or  capacity  really  needed 
for  a  daily,  and  the  press  mu 
may  take  two  to  four  hours  or 
more,  depending  on  the  size  of 
the  paper. 

“We  hope  we  outgrow  the 
press,”  the  38-year-old  publisher 
says.  “But  right  now  there’s  no 
money  to  buy  another  one." 

• 

Greek  Daily  Marks 
45th  Anniversary 

The  National  Herald,  a  Greek 
language  daily  newspaper  pub¬ 
lished  in  New  York  City,  is  cele¬ 
brating  the  45th  anniversary  of 
the  publication’s  founding.  Mes¬ 
sages  to  the  publisher,  B.  T 
Marketos,  hailed  the  services  of 
the  newspaper  to  Greek  immi¬ 
grants  to  this  country. 

The  National  Herald  was 
founded  April  2,  1915  by  Pet*’’ 
Tatanis  to  support  the  efforts  of 
the  Greek  statesman,  Eleftherks 
Venizelos,  to  have  Greece  aban¬ 
don  neutrality  and  enter  the  war 
on  the  side  of  the  Allies.  Greete 
joined  the  Allied  cause  in  1917- 

UBLISHER  for  April  23,  19«» 
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TRIPLE  DUTY  MODEL  G 
MIXER  ...  is  a  full  speed 
straight  matter  machine,  a 
wide-range  display  and 
headletter  machine  as  well 
as  a  timesaving  mixer.  ■■ 


POPULAR  MODEL  C... 
widely  used  for  manual 
and  automatic  production 
of  text,  heads  and  ad  work. 
Available  in  1,  2,  3  or  4 
magazine  models.  ■■■■ 


VERSATILE  FOTOSETTER... 
more  than  three  times  as 
many  used  by  publishers, 
printers  and  typographers 
as  all  other  photographic 
typesetting  machines 
CO  m  bi  n  ed. 


NEW  MONARCH  . . .  world’s 
fastest  linecasting  machine 
for  automatic  operation. ■ 


PROFIT  MAKING  MODEL  F 
MIXER ...  for  the  efficient 
production  of  mixed  compo¬ 
sition  at  straight  matter 
speed  for  book,  commercial 
and  newspaper  work  by  either 
manual  or  automatic  methods. 


ECONOMICAL  MODEL  V 
. . .  outstanding  performer 
where  operations  call  for  a 
single  magazine  text 


machine. 


HARRIS 


Intertype  Company 


NEW  YORK,  CHICAGO,  CLEVELAND,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 


A  *  m  M  X  1  Hence,  when  he  is  not  achuHij 

Do  Anti- 1  rust  Laws  stitle 

excuse  disappears.” 

Or  Aid  Press  Competition? 

ing  one,  and  even  when  tke 

Lawsuits  and  Decisions  in  1959  t„r  .^r^•ivaI  each  lost  »v»r  uioo,. 

•  •  •  ,  ,  ,  .  stricture  in  the  1900.S,  the  con- 

Prompt  Some  Searching  Questions  „;;™:p,radTrtistor?s  “w  a'’matK7»S: 

„  ,  XI  w;  II  considered  a  necessity  to  the  places  where  dailies  conld 

By  Jerome  H.  Walker  successful  operation  of  public  i)e  counted  by  the  fingers  of  both 

enterprises.  So  completely  ap-  j^^nds.  Now  that  the  lesseninf 
Can  the  anti-trust  laws  lie  may  lie  referred  to  as  Haverhill  parent  has  this  become  that  numbers  has  reached  “aUnn- 
prescribed  as  a  medicine  for  the  and  Kennewick,  for  short — the  their  need  is  regarded  as  a  trend  proportions,  the  pow. 

economic  ailments  of  the  news-  courts  merely  decided  that  there  quasi  public  service.  This  serv-  Sherman  and  Clayton  an 

paper  business?  Or  is  some  new  was  no  basis  under  the  law  to  ice  may  be  performed  by  one  heing  played  both  for  and 
wonder  drug  needed  to  stop  the  put  either  one  of  the  rivals  out  paper  or  several.  The  trend  of  against  expansion  of  the  new 
trend  of  contraction  in  the  in-  of  business.  Competition,  with  events  and  commercial  activity  paper  press, 
dustrv?  all  of  its  financial  losses,  was  has  seemingly  limited  it  to  one 


Lawsuits  and  Decisions  in  1959 
Prompt  Some  Searching  Questions 

Bv  Jerome  H.  Walker 


Can  the  anti-trust  laws  lie 


Three  court  cases  of  the  past  ffood  in  those  two  communities; 
year  help  to  provide  one  or  more  papers  should  continue  to 


paper  in  most  cities. 

“Moreover,  competition  be- 


For  Higher  Courts  to  Say 

Three  cases  involving  newly- 


answers  to  the  first  question,  ^sht  it  out  but  there  should  be  tween  rival  enterprises  doesn  t  (.g^ablished  competition  were  be 
Anyone  who  has  a  formula  that  "o  low  blows  (such  as  rate-cut-  create  a  condition  necessarily 

A?-.  --  .1 A.^ —  — 1 - J-ViA  -rkWxHii/»r  1/^rk  rax  _  * 


might  be  an  answer  to  the  sec-  l-'ogj  under-the-table  advertis- 
ond  question  should  make  him-  log  boycott  deals,  etc.). 


self  heard  at  the  ANPA  con¬ 
vention. 


Many  questions  of  survival- 
of-the-fittest  come  to  mind  in 


desirable  for  the  production  of  Sarasota,  Fit, 

either  the  convenience  or  eco- 

nomic  advantage  of  the  pub-  eountersuit  on  file,  with , 

^  .  j  likelihood  that  .some  friendly 

“There  must  U  space  and  end  the  litigA 


As  union  leaders  crv  out  the  reading  of  the  federal  t  nere  must  space  ana  ,^rsuasion  may  end  the  litigi- 

against  “cannibalism”  in  the  judges’  reasoning  and  findings  owm  ana  subject  matter  m-  tion.  The  Kennewick  and  Haw- 

newspaper  business,  they  often  those  two  cases.  Before  they  rMinirA^  nnfJ  rivalries  have  many  mow 

suggest  that  the  Department  of  ure  considered  in  more  detail,  days,  or  years,  of  airing  in  th» 

Justice  take  some  action  under  however,  another  federal  judge’s  courts  due  to  appeals  that  haw 

the  Sherman  or  Clayton  Acts  view  of  newspaper  competition  then  discontinuance  of  compel-  allowed  from  the  trial 


.  .  j  f’Vap  1  Q^Q  i cshpQ  iTif’pT*—  tiou  IS  not  a  Violation  of  the 

to  stop  some  rumored  merger,  year  lyoy  lurnisnes  inter  t„,cf 

sale  of  assets,  consolidation  or  eating  background,  because  this  anu-trust  laws. 

whatever  it  is  that  results  in  came  in  a  case  that  had  been  Holmes  Out  of  Context? 


one  less  newspaper. 


brought  by  the  Government  and 


Until  the  Associated  Press  one  publisher  against 

ifti-  4.1.  4.-  4?  a  rival  publisher, 

case  in  194o  the  invocation  of 


the  anti-trust  laws  was  unheard 

of  in  the  newspaper  business.  _  _  „  .  .  -rnor  o 

But  since  that  timelthe  Supreme  The  Anti-Trust  Division  filed  ^y,nn  in  ^  s3  vnia^e  opportunity  for 

Court  having  held  that  the  anti-  a  criminal  action  against  Harte-  up  "an  suDP^rt  one  shop  of  ‘‘^^‘^‘"ation  of  the  possible  n* 

monopoly  statutes  were  applica-  Hanks  New^apers  on  the  nlthnucrVi  there  mav  anti-trust  laws  mi^t  pliy 

ble  to  the  press,  there  have  been  ^und  this  Texas  group  had  ^he  kind  and  although  there  may  affecting  the  growth  or  re 
close  to  a  dozen  instances  most-  <lestroyed  competition  —  and  its  ^  u"®  '’I'UP  the  kind  already  ^ardation  of  any  trend  towirii 

S  insCgatS  Sihe  Sve^^^^^^  logjical  benefits  -  for  the  adver-  ju  town.  It  then  naturally  f o  -  two-new.spaper  cities, 

itself,  where  court  edicts  affect-  ^sing  public  when  it  merged  the  ^  ^  ^  This^s  one  A  point  of  major  importanw 

S:::::7l%at;rfnl?5tLeIv!  of  the  penalties  of  freedom  of 


Doctrine  of  Public  Benefit 


lion  1.S  iioi  a  vioiai.on  oi  me  j^Jpes’  rulings, 
anti-trust  laws.  . 

The  abnormal  circumstancB 

Holmes  Out  of  Context?  that  led  to  both  the  Haveriiiii 

.  •  4.  ■  .  ■  and  Kennewick  lawsuits  miy 

T  ^  A"  "i  1,?'"'?  se^^’e  to  keep  them  out  of  th* 

Judge  Davidson  brought  into  precedents,  wbat- 

his  rationale  the  comment  by 

Justice  Oliver  Wendell  Holmes  Nonetheless,  the  primary  ml- 


‘that  a  man  has  a  right  to  set 


ings  afford  an  opportunity  for 


up  _  a  shop  in  a  small  village  examination  of  the  possible  n* 


itself,  where  court  edicts  affect¬ 
ing  the  operation  of  a  news¬ 
paper  have  come  into  play. 


Rivals  Go  to  Court 


ing  aside  .some  of  the  allegations  enterprise.  ’ 

of  pressure  used  by  the  Banner  Some  students  who  have  pur- 


have  to  go  down.  This  is  one  .  \  Pojut  of  major  im^rtaw 
of  the  penalties  of  freedom  of  ‘u  the  Haverhill  case  which  his 
enterprise.”  been  somewhat  overlooked  or 

o  4.  o  .  u  1.  minimized  by  the  basic  edit 

Some  students  who  have  pur-  _  /  ..  4f„-_ 

J  ,  . .  „  ,  ,  .  imposing  rules  of  fair  compefr 


The  majority  of  the  early  Justice  Holmes’  comment 

cases  de^K  with  ?he  effor^rS  T  to  its  ori^  think  Judge  David-  Charles  Wyzanski’s  opinion  that 

cases  aeau  wiin  ine  enores  oi  ,j,  Whitfield  Davidson  took  the  son  glossed  over  the  essential  w*™,  nn  the  combini- 

ca.e„„toftheha„dsofaj„ry  point  that  it  was  never  con-  jTr:/ S 


trench  themselves  in  a  market 
by  employing  certain  illicit  eco¬ 
nomic  weapons  against  other 
media,  radio  and  television  sta- 


case  out  oi  tne  nanas  oi  a  jury  ..cvrtx  publishers  to  support  i 

forth:  ained  in  a  le^l  opinion  by  the  ^ 

“One  of  the  papers  bowed  out  learned  jurist,  rather  it  was  properties 

/vf  +1,4.  4.4,.,+4.c+  oC+4...  „4.4.4.».+;.,„  o  mudo  lu  a  Harvard  Law  Review  .  . . .  4,. _ 4.__:_  *-.1. 


media,  radio  and  television  sta-  of  the  contest  after  accepting  a  ^  ^  in  any  way  to  restrain  tr*k 

tions  narticularlv  which  rose  P’’*®®  of  $300,000.  There  was  the  ^^4*^*®. , j  ^  P®”.  .P 

tions,  particularly  which  rose  competition  between  P^^  justify  .Staried  During  Strike 

up  to  challenge  them.  In  1959  »everesi,  tompeiiiion  oeiween  CrpAnville  mere-er  was  out 

there  came  before  the  courts  a  fl'®®®  f^o  papery  for  a  term  of  context  When  the  Haverhill  (Mass.) 

run  of  lawsuits  which  grew  out  l^o®h  of  the  evidence  t  +v,  -i  v,  +1,  cv,4,.  Gazette,  century-old  daily  in  > 

of  newly-established  competition  discloses  the  zeal  and  earnest-  ^  ose  ays  w  en  ®  city  of  47,000,  undertook  to  con- 

ness  of  the  contestants  in  this  man  Act  was  new.  Justice  '  nublication  after  a  watt- 

competition  with  each  other.  Holmes  wrote  that  the  privilege  ,  ..  „  v._;„+4,«i  lite 


for  newspapers  in  what  had  be¬ 
come  one-newspaper  cities. 

The  outcome  of  two  very  cost- 


In  those  days  when  the  Sher- 


competition  with  each  other. 
“It  is  insisted  that  Greenville, 


of  setting  up  a  competitive  shop 


out  of  its  union  printers,  lak 
in  1957,  it  suddenly  found  itsrf 


ly  a7d  bXwL7tIrTayhls  a  town  of  only  n.OOO,  coufd  “vanishes  at  common  law  when  com^^^^^ 

preTe^ted  a  Lw  not  profitably  support  two  daily  publisher"  of  the  Manck^ir 

the  discussion  of  the  anti-trust  papers  and  that  this  was  ap-  ,  ,  j,  «are  usuall^a  <N.  H.)  Union  Leader 

laws:  Can  the  anti-monopoly  parent  to  the  owners  who  for  compromise  between  conflicting  u 

statutes  be  used  to  foster  or  several  years  prior  to  the  interests,  the  aggressor  being  launch  the  Haverhill  Joa^ 

deter  the  establishment  of  com-  merger  made  proposals  and  privileged  to  invade  the  victim’s  P^mted  in  the  Manchester  p 

petition  in  the  newspaper  field?  counter  proposals  to  buy  out  interest  to  protect  his  own,  so  Qaite  a  few  of  the  local  m® 

In  both  of  these  cases — which  each  other.  During  this  fight  far  as  the  law  recognizes  it.  (Continued  on  page  68) 
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54.4^ 


of  the  number  of  press  units*  used  by  the  first  10  U.  S.  dailies  in 
order  of  circulation  (total  8,408,000  circulation)**  are  made  by  HOE! 
Nearest  number  of  competitor  units  32.8%. 


42.7^ 


of  the  number  of  press  units  used  by  the  first  50  U.  S.  dailies  in 
order  of  circulation  (total  22,665,000  circulation)  are  made  by  HOE ! 
Nearest  number  of  competitor  units  38.8%. 


40.2^° 


of  the  number  of  press  units  used  by  the  first  50  U.  S.  6  and  7  day  dailies 
in  order  of  total  advertising  lineape  (total  1,929,046,470  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  36.5%. 


38.7 


% 


O  order  of  total  advertising  lineage  (total  1,235,482,690  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  3U.7%. 


43.6 


% 


of  the  number  of  press  units  used  by  the  first  50  U.  S.  evening  papers  in 
order  of  total  display  advertising  lineage  (total  919,978,735  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  29.8%. 


THINK 


.  .  .  no  matter  how  you  look  at  the  facts,  it  is  obvious  that  there  are  many  good  reasons 
why  so  many  of  America’s  leading  U.  S.  dailies  turn  to  HOE  for  presses. 


Why  not  look  into  the  COLORMATICf  —  the  revolutionary  new  press  unit  that  fulfills  the  promise 
of  the  future  TODAY  ! 


*Numb«r  of  uniU-k)ditor  A  I’ubiisher  Yeor 
**<'ircul«tion-SundKrd  Rato  and  Data 
t  Tradamark 


910  Eatt  ISSrti  Straaf,  Naw  York  34,  N.T. 

SUES  OTFICES:  NEW  YORK  •  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  OAllAS  •  MIAMI 


HOW  ACB  SERVICES  HELPED  INCREASE  DAILY  NEWSPAPER  ADVERTISING  ! 


ACB  continues  to  inform 
advertisers  and  agencies 

on  GOOD 
CHECKING 
CTICES 


.zidvertising  Checking  Bureau  has  for  years  carried  on  a 
continuous  campaign  for  the  education  of  advertisers  and 
their  agencies  in  the  checking  of  newspaper  advertising.  Im¬ 
proved  checking  department  procedures  have  been  suggested 
— material  has  been  furnished  to  help  in  the  training  of  new 
checking  clerks.  And  unlimited  cooperation  is  offered  in  help¬ 
ing  to  establish  better  checking  practices. 

As  part  of  this  educational  program,  ACB  includes  a  folder 
or  piece  of  informative  literature  with  practically  every  ship¬ 
ment  of  tear  sheets  that  goes  to  an  agency  or  advertiser. 
“Watch  This”  or  “Don’t  Do  That”  memorandums  are  in¬ 
serted  in  packages  continually  to  remind  checking  clerks  of 
the  importance  of  the  checking  proofs  and  their  work. 


Pay  Your  Publisher  Promptly! 

In  this  educational  program  we 
strongly  stress  the  advantages  of  a 
system  whereby  the  agency  bills 
their  clients  promptly  and  pays  the 
publishers  promptly  even  when  an 
occasional  checking  copy  is  missing. 
We  ask  agencies  to  depend  on  the 
ACB  to  produce  the  missing  tear 
sheets  and  to  call  on  us  direct. 
Agencies  are  unstinted  in  their  co¬ 
operation  with  ACB! 

ACB  furnishes  complete  news¬ 
paper  directories  to  agencies  and 
advertisers  without  charge.  One 
directory  lists  every  daily  and  Sun¬ 
day  newspaper  published  in  the 
United  States  arranged  alphabeti¬ 
cally  “by  City,”  and  a  second  direc¬ 
tory  is  arranged  alphabetically  “by 


State  and  City.”  This  makes  it 
possible  to  identify  a  newspaper 
should  part  of  a  headline  be  missing 
and  locate  a  paper  even  though  the 
state  designation  is  missing. 

Educational  Job  Goes  On 

ACB  has  just  released  a  new  book¬ 
let,  “How  to  Measure  Newspaper 
Space.”  Its  purpose  is  to  help  every¬ 
one  in  the  “art”  of  measuring  both 
national  and  local  newspaper  ad¬ 
vertising. 

To  do  the  best  possible  job,  ACB 
has  established  five  strategically  lo¬ 
cated  Service  Offices — employing 
more  than  400  persons — in  order  to 
give  the  prompt,  accurate  checking 
proof  service  required  by  its  news¬ 
paper  subscribers. 


ACB  Ssrvfc*  cooperate*  with  newspaper  publith»r$  im  molcing  rt  aothr 
tor  apencies  and  adverttsers  to  use  Newspqpsers — for  their  advorihuip. 


Vic  Advertising  Checking  Bureau/  Inc. 
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Anti-Trust  Laws 

(Continued  from  page  66) 


chants  welcomed  this  new  pa¬ 
per  in  the  situation. 

In  the  opinion  of  the  court: 

“On  any  day  not  many  more 
than  20,000  local  daily  newspa¬ 
pers  have  ever  been  sold  in  the 
total  Haverhill  area  (of  about 
52,000).  Undoubtedly,  it  is  pos¬ 
sible  to  run  at  a  profit  in  Haver¬ 
hill  two  or  more  daily  newspa¬ 
pers  of  limited  news  coverage 
and  of  inferior  quality.  But  the 
tyjje  of  newspaper  which  the 
Haverhill  Gazette  has  been  for 
many  years,  which  the  Haver¬ 
hill  Journal  has  been  since  it 
began  publication,  and  which  is 
exemplified  by  other  daily  new'S- 
papers  in  most  New  England 
cities  .  .  .  could  not  succeed 
financially  as  a  wholly  independ¬ 
ent  enterprise  unless  either  it 
had  no  rivals  or  had  in  the  face 
of  rivalry  a  circulation  of  over 
15,()0().”  ‘ 

"Stupendous  I.4*sse.H’ 

In  competition,  the  court 
found,  both  the  Gazette  and  the 
Journal  “have  sustained  stu¬ 
pendous  losses.”  The  market,  in 
this  view',  could  not  have  brought 
financial  success  to  l)oth,  even 
with  less  aggressive  competitive 
tactics,  unless  one  or  both  had 
reduced  its  quality  or  been  allied 
with  some  newspaper  outside 
Haverhill. 

“In  short,”  said  the  court, 
“for  what  may  be  called  the 
New'  England  type  of  local 
new’.'-paper  familiar  in  middle- 
sized  cities,  Haverhill  is  a  one- 
newspaper  city.  ...  We  are 
dealing  with  a  market  so  nar¬ 
row  that  only  one  successful 
occupant  is  economically  possi¬ 
ble.” 

Judge  Wyzsanski  found  both 
the  Gazette  and  the  Journal  had 
been  in  violation  of  the  anti- 
,  trust  law's  through  discrimina- 
!  tory  advertising  rate  practices 
and  in  this  connection  he  spelled 
out  rules  for  adherence  to  pub¬ 
licly  announced  rate  schedules. 
He  assumed,  obviously,  that  the 
tw’o  newspapers  would  continue 
to  battle  it  out  for  this  “one- 
newspaper  city.” 

Just  as  he  found  nothing  il- 
legal  about  the  Union  Leader 
‘  Corporation  using  its  resources 
to  put  a  rival  up  against  the 
Gazette  so  he  exonerated  the 
New'spapers  of  New  England, 
Inc.  from  counter-charges  of 
I  conspiracy  to  restrain  trade  by 
its  support  of  the  Gazette.  This 
part  of  the  decision  distin¬ 
guishes  the  case  from  the  norm 
of  anti-trust  civil  suits. 

(ximmitlee  for  Defense 
I  Newspapers  of  New'  England, 
EDITOR  ac  P 


Inc.  grew  out  of  a  eommitt# 
that  was  formed  to  lend 
to  the  Gazette  when  it  begy 
to  encounter  staggering  loiy, 
while  fighting  both  the  strikiui 
union  and  the  Loeb  competitioii 
which  brought  into  jilay  a  nut 
unusual  arrangement  in  which 
the  Journal’s  publisher  paidce- 
tain  local  advertisers  .$50  a  wed 
to  be  consultants  (as  long  y 
they  didn’t  advertise  in  the  G|. 
zette)  and  promised  to  payout 
.something  in  the  neighborbooc 
of  one  million  dollars  in  the 
event  the  Journal  became  Hiv- 
erhill’s  only  daily  newspaper. 

The  disaster  committee  con¬ 
sisted  of  about  24  individmh 
and  publishing  comjianies  whc 
polled  $835,200  to  buy  the  Gi- 
zette’s  capital  stock  and  thee 
advanced  about  $100,000  in  op 
erating  capital.  In  its  counter 
claim  against  NNE,  Loeb  mide 
much  of  the  fact  that  most  of 
the  participants  in  the  stock 
purchase  already  enjoyed  ao- 
called  new'spaper  monopolies  ii 
their  respective  communities. 

Judge  Wyzsanski  brushec 
aside  this  contention  and  said 

“The  very  principle  whie: 
jjermitted  Union- Leader  Corp. 
to  use  its  funds  and  its  Mii 
Chester  plant  to  establish  tk 
Haverhill  Journal  would  sea 
to  permit  the  NNE  sharehold¬ 
ers  to  use  their  funds  to  buy 
indirectly  the  Haverhill  Gi- 
zette.  Both  ULC  and  the  NNI 
investors  had  a  commeim 
basis  for  their  decisions.  Bor 
avoided  substantial  operatioM. 
agreement',  between  their  Hsv 
erhill  and  non-Haverhill  ente 
prises.  Neither  ULC  nor  uy 
NNE  investor  in  any  substantia 
way  (a)  used  its  non-Haverliii 
market  power  within  Haverkii 
or  (b)  used  its  Haverhill  invest 
ment  to  increase  its  martet 
power  outside  of  Haverhill." 

Justifiable  Investment 

The  argument  by  Loeb  that 
the  other  New  England  publish¬ 
ers  risked  their  money  in  Haver 
hill  only  because  they  didn’t  ap 
prove  of  his  tactics  also  fell  by 
the  wayside.  The  court  held 
there  was  no  basis  for  conclnd- 
ing  that  this  motive  was  pri¬ 
mary  in  any  shareholder’s  in¬ 
cision  to  subscribe  to  NNE;  be¬ 
sides  it  wouldn’t  be  a  violatiw 
of  the  Sherman  Act  for  a  per¬ 
son  to  make  a  commercially 
justified  investment  in  an  enter¬ 
prise  in  a  way  that  does  im 
substantially  increase  his  mar¬ 
ket  power  “if  he  has  both » 
purpose  to  make  money  and* 
purpose  to  preclude  another 
from  capturing  a  maricet.” 

“In  a  commercial  compels- 
tion,  fairly  fought,  with  the 
making  of  money  a  principal*b- 
ject,  a  contestant  is  not  to  be 
(Continued  on  page  70) 
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THIS  SEAL  COMMEMORATES  the  fact 
that  Hoc  invented  and  manufactured 
the  first  Rotary  Press. 


Since  1805,  Hoe  achievements  have 
been  the  recognized  mark  of 
leadership  in  the  manufacture  of 
Graphic  Arts  equipment. 

Last  year  at  this  time, 

R.  Hoe  &  Co.,  Inc.  introduced  a 
completely  new  press  unit  .  .  .  the 
COLORMATIC*  .  .  .  a^ain  leadinj? 
the  field  with  a  major  press 
equipment  change. 

Only  recently,  Hoe  was  once  more 
pleased  to  announce  a  new  concept 
of  design  by  the  introduction  of  the 
SATELLITE*  MULTI-COLOR 
WEB  OFFSET  UNIT. 


leita 


The  industry  can  look  forward  to 
further  e.xamples  of  Hoe  achieve¬ 
ment  ...  A  new  line  of  auxiliary 
equipment  to  match  the  giant  stride 
of  the  COLORMATIC  unit  is  one 
of  these.  There  are  other  exciting 
new  products  on  the  horizon,  all 
designed  to  keep  pace  with 
the  rising  demands  of  the  entire 
Graphic  Arts  industry. 


<&CO.,/A/G, 


910  East  138th  StrMt,  Naw  York  S4,  N.Y. 

SALES  OFFICES:  NEW  YORK  •  BOSTON  •  CHICAGO 
DALLAS  •  MIAMI  •  SAN  FRANCISCO 
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Altoona,  Pa. 
is  endorsed 
and  re-elected 
by  Topmost 
Advertisers  as 
the  ideal 
TEST  city. 


ALTOONA 

"ItSTI0»ll" 

Pennsylvania 

‘STANDS  ON  ITS  RtCORO' 


•  It’s  well  isolated  from 
other  cities. 

•  It  has  typical  distribu¬ 
tive  outlets. 

•  Its  citizens  have  average 
incomes. 

•  It  has  a  splendid  mix¬ 
ture  of  industry  and  farm¬ 
ing. 

•  It  has  excellent  year- 
round  stability  and  a  good 
record  as  a  test  city. 

•  Also  the  Altoona  Mirror 
is  a  cooperative  evening 
newspaper.  It  completely 
blankets  the  market,  cir-  j 
culation  33,211  (ABC).  i 


Hltoona 

Wirror. 


RICHARD  E.  SEELER 
AdvartitJiig  Monoger 


dent  is  not  a  promise.  Cash  con-  tions  by  the  Columbia  Baia 
A  nfwrn'Tmef  f  tributions  to  invest  in  Haverhill  News  in  the  sale  of  advertant 

A  t  lAol  warrant  a  conclusion  of  which  had  the  effect  of  letm.  ' 

(Continued  from  page  68)  a  combination  or  conspiracy  to  ing  competition  or  tended  to 

act  elsewhere.”  create  a  monopoly  or  injure,  de. 

,  ,  .  .  j  In  conclusion  the  court  stated :  stroy  or  prevent  (  ompetitiai; 

condemned  for  his  anticipated  formation,  organization,  and  there  were  no  sales  of  ad. 

pleasure  in  seeing  the  tactics  functioning  of  NNE  did  not  vertising,  or  price  fixed  for  ad- 
of  his  opponent  thwa^d,  the  those  who  be-  vertising,  upon  any  agreeaart 

court  philosophized.  The  law  officers  or  stockholders  in  or  understanding  that  the  pw- 


of  his  opponent  thwarted,”  the 
court  philosophized.  “The  law 


allows  other  joys  in  business  violation  of  HI  or  H2  of  chaser  would  not  advertise  in 

life  beside  making  money.  Sherman  Act  or  "7  of  the  the  Tri-City  Herald. 

Judge  Wyzsanski  found  no  Sa^onTS”  The  court’s  recitation  of  th, 

evidence  of  interlacing  of  poli-  Gazette  owners  are  circumstances  which  led  to  th* 

cies,  practices  or  operations  of  tne  u^tte  owners  are  establishment  of  competition  ii 

NNE  stockholders  infer  se  or  f^eking  to  collet  a  mi  lion  dol-  particular  area  .  mplS 
with  the  Haverhill  Gazette  Co.  f^r  that  Scott  had  a  compeSTS 

“Each  runs  a  wholly  separate  versary  in  Howard  W. 

enterprise.  Each  is  king  in  its  ‘‘^ust  practices. 

own  city.  None  has  joined  an  Amid  I^abor  Oifficuliif^  life  in  the  newspaper  businsii, 
imperial  federation  holding  sway  ,  .  .  ,  a  substantial  part  of  it  in  «d 

in  New  England,”  he  said.  Labor  difficulties  set  the  stage  around  the  Pacific  Northwest’ 


own  city.  None  has  joined  an 
imperial  federation  holding  sway 
in  New  England,”  he  said. 


Amid  I.,abor  Uifficultif^ 


P  J  for  competition  also  for  the  Tri-  envisioned  a  rosy  opporta- 

Fear  Is  D.M-ounied  Cifl/ HeraW  of  Kennewick  P^-  Tri-City  field  ud 

On  the  point  that  the  NNE  ^  ^  Richland,  one  of  the  loathe  to  take  advanttp 

combination  thwarted  Loeb’s  u  Scott’s  difficulties  in  neso- 

hope  of  buying  out  the  Gazette,  State  of  Washington.  The  un-  tiating  with  the  union. 

the  court  made  this  analysis  ^ 

and  mmmPTit-  against  the  Herald  in  19o0  and  Bitier  Struggle 

“Plaintiff  tTiaf  Ha.  thc  Columbia  Rosm  iVcws,  which  . . ^ 


the  court  made  this  analysis 
and  comment: 

“Plaintiff  contends  that  de¬ 
fendants  have  formed  a  corn- 


had  made  an  unprofitable  be- 


Bitter  Struggle 
With  the  appearance  of  tht 


fendants  have  formed  a  com-  Columbia  Basin  News  as  a  dtilv 

bination  to  exclude  it  and  per-  as  the  week  y  osco  ng^^v^spaper,”  said  Judge  Mumt 

haps  others  from  buying  any  took  the  plunge  into  daily  ' - 3 


i  publication  soon  thereafter.  The  ^  bitter  ccmpetitive  strugjje 

local  daily  newspaper  in  any  of  oc  o  commenced  between  the  News 

I  the  cities  in  which  NNE  has  a 

j  stockholders.  The  claim  is  that  j  ^  the  respective  publishers.  The 

!what  we  have  here  is  an  in-  ^  News,  b^ng  in  the  position  of 

icipient  mutual  defense  associa-  .r.  the  newcomer  and  .seeking  to 

j  tion.  The  argument  is  that  those  Scott  Publishing  Co.,  organ-  ^  foothold  in  the  fidd 

who  solicited  investment  in  i^ed  by  Robert  F.  Philip  and  against  a  thoroughly  established 
I  NNE  gave  as  one  of  the  rea-  Glenn  C.  Lee,  import-export  paper  (at  that  time  the  Her- 

sons  for  investment  that  ‘if  business  men  neither  of  whom  aid’s  circulation  was  in  exees 

Loeb  succeeded  in  Haverhill  .  .  .  had  had  any  experience  in  news-  12,000)  was  required  to  mi- 
then  he  .  .  .  might  .  .  .  come  paper  publishing,  sued  Columbia  dertake  very  expensive  pro- 

into  their  territories’;  and  that  Basin  Publishers,  Inc.  and  oth-  gj-ams  to  build  circulation.  ... 

some  of  those  who  invested  (including  the  International  Special  reduced  subscriptin 
feared  lest  they  ‘might  at  some  Typographical  Union)  under  the  rates  were  offered  .  .  .  conte*b 
time  be  victims  of  a  distress  anti-trust  laws,  charging  a  com-  ^gre  run  .  .  .  delivery  route 
similar  or  akin  to  that  experi-  bination  and  conspiracy  to  drive  ijgyond  tjjg  trading  area  wen 
enced  by  the  Gazette.’  l^he  Herald  out  of  business  and  established,  all  of  which  w« 

“But  the  answer  to  the  argu-  create  a  monopoly  for  the  Clo-  very  costly,  but  very  necessary 
ment  is  that  there  is  no  express  lumbia  Basin  News.  The  trial  normal  in  the  establishment 
agreement  and,  as  the  findings  consumed  two  nionths  and  re-  ^  newspaper  in  an  arei 
I  indicate,  there  is  no  adequate  suited  in  a  record  of  7,300  type-  occupied  by  an  established  newj- 
i  basis  for  inferring  an  implied  written  pages  of  testimony  with  papgy.” 

agreement,  either  that  some  or  exhibits  marked  in  evidence.  Parish  and  his  associates  dis- 
all  of  the  NNE  investors  will  Doubts  Remain  covered  that  the  Tri-City  ara 

join  in  similar  ventures  in  the  was  not  the  soft  touch  corn- 

future  if  help  is  needed,  or  that  A  federal  judge  from  Mon-  petition-wise  that  they  had  an- 
they  will  join  to  preclude  plain-  tana,  William  D.  Murray,  heard  ticipated,  the  court  opined  after 
:  tiff  from  buying  any  New  Eng-  the  case  •without  a  jury  and  hearing  how  the  News,  a  mom- 
land  newspaper  except  the  Hav-  handed  down  a  30-page  opinion,  j^g  paper,  encountered  competi- 

erhill  Gazette.  He  didn’t  find  enough  evidence  tion  from  metropolitan  morninf 

'  T»  i-  r  J  A  ^  show  that  the  defendants  had  papers  which  circulated  in  snb- 

No  Defense  Fund  Apparent  conspired  to  run  the  Herald  out  stantial  numbers  in  the  Tri-City 


similar  or  akin  to  that  experi¬ 
enced  by  the  Gazette.’ 

“But  the  answer  to  the  argu- 


erhill  Gazette. 


Vi  witii  paper’ 

0  exhibits  marked  in  evidence.  associates  i» 

Doubts  Remain  covered  that  the  Tri-City  arei 

was  not  the  soft  touch  com- 
A  federal  judge  from  Mon-  petition-wise  that  they  had  an- 


No  Defense  Fund  Apparent  conspired  to  run  the  Herald  out  stanti 
“There  is  no  large  capital  to  business.  Out  of  the  appeal  area. 


purchase  newspapers  or  to  serve  ruling  may  come  a  r-^L.Ljr«tr 

I  as  a  defense  fund.  In  the  com-  higher  court’s  opinion  that  will 

!  mon  pot  there  is  hardly  enough  resolve  the  trial  judge’s  doubts  Nevertheless,  in  the  court’s 
to  carry  on  the  Haverhill  ven-  whether  newspaper  advertising  judgment,  it  was  “the  most 
i  ture.  There  is  at  most  a  corpo-  ^  “commodity”  within  the  natural  thing  in  the  world”  for 
rate  shell,  NNE,  Inc.,  with  no  meaning  of  the  Robinson-Pat-  Parish  and  his  associate*  to 
j  formidable  weapons  concealed  man  Act,  or  “goods,  wares,  rner-  choose  that  time  (when  the  Her 
I  behind  the  imposing  facade  of  chandise  or  other  commodity”  aid  had  a  strike  or  lockout  o# 
its  name.  If  disaster  strikes  within  the  meaning  of  the  Clay-  its  hands)  to  go  daily.  Aad, 


some  NNE  shareholders,  there  said  the  judge,  “it  is  also  com- 

is  no  basis  for  predicting  what  Judge  Murray  avoided  decid-  pletely  consistent  with  a  bon* 
will  happen.  Perhaps  if  there  ing  this  technical  point,  saying  fide  attempt  to  establish  a  com- 
is  a  victim  he  will  cite  the  Hav-  it  was  unnecessary  because  peting  business  enterprise." 
erhill  precedent.  But  a  prece-  there  were  no  price  discrimina-  (Continued  on  page  72) 
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Expert  reporting  and  editing,  to  exacting  standards  of  excellence  by  hard-working,  award-winning  newsmen,  have  made  THE 
SEATTLE  TIMES  the  newspaper  people  believe  in.  Advertisers  benefit  from  this  reader  trust  and  believability.  Make  sure 
your  message  is  in  THE  SEATTLE  TIMES— where  leadership  has  been  EARNED  in  all  departments. 


CONCENTRATION 


ONLY  THE  SEATTLE  TIMES  concentrates  95.6%  of 
its  circulation  within  the  six -county  Seattle  Retail 
Trading  Zone— full  of  prospects  who  believe  in  and 
look  to  THE  SEATTLE  TIMES  for  help  in  spending 
a  buying  income  of  over  $2,340,000,000  annually! 

Sbe  §eattU  Slimes 

Represented  by  O’Mara  &  Ormsbee,  Inc. 

New  York,  Detroit,  Chicago,  Los  Angeles  and  San  Francisco 


MARKETING 


Let  THE  PONTIAC  PRESS 
introduce  you 
to  the  huge  Pontiac  area! 


Here,  taken  from  an  iniporlani  new  s-iir- 
vey*.  are  «oine  facts  anil  fiftures  on  THE 
Ponti  ac;  PRESS-leailer  in  Michifcan's 
liig  fcrowth  market: 

■  Leiiiler  in  the  t^ommiinilv  take 
THE  PONTIAC  PRESS. 

■  Leader  in  Home  C.overape  Pre¬ 
ferred  3  to  1  over  the  leadinic  Detroit 
paper. 

■  Leader  in  Creating;  Sales  21^^  of 
PRESS  homes  make  over  fT.'iOO  a  year. 

■  Leafier  in  Exclusive  (Coverage  61 
of  Pontiac  Township  households  take 
only  the  PRESS. 

■  l.eailer  in  Home  Delivery  98''J  of 
coverage  is  home-delivered. 

^’Iien  you  investigate  sales  potentials 
in  Michigan  he  sure  to  take  a  close  look 

at  THE  PONTIAC  PRESS,  the  full- 
coverage  independent  newspaper  serv¬ 
ing  the  Pontiac  area  and  Oakland 
(bounty  since  1842! 

*  New  spaper  Home  (^ffverage  Study 
of  the  Pontiac,  Michigan  Area  is  a  50- 
page  comprehensive  survey  conducted 
independently  by  Benson  &  Benson, 
Inc..  Princeton.  N.  J.  and  in  consultation 
with  ADVERTISING  RESEARCH 
FOLNDATION,  INC. 

Write  direct,  or  contact  our  Repre¬ 
sentative  in  your  area;  this  new  study 
will  he  .sent  to  you  immediately. 

PONTIAC 

PRESS 

PO  \  T  I  A  C,  M  I  C  II  I  G  V  N 
Circulation  39,339  Publisher'!* 
Statement  Kndinr  September  30,  1939 
Reprei»rnted  by: 

Seolaro,  Meeker  &  Scotl 
Men  A'orky  ChiraAo,  Philadelphia,  Detroit 
Doyle  &  H«uley 
Lo^  Angeles  &  San  Francisco 


Anti’Trust  Laws 

{Continued  from  page  70) 

It  was  also  deemed  perfectly 
natural  for  the  typoKraphical 
union  to  cooperate  with  Colum¬ 
bia  Basin  Publishers.  This  coop¬ 
eration  later  extended  to  an  in¬ 
vestment  by  the  ITU,  through 
its  subsidiary  Unitypo,  of  thou¬ 
sands  of  dollars  in  the  News. 
Eventually,  with  the  News  deep 
in  hock,  the  ITU  required  the 
publishers  to  pledge  all  of  the 
Columbia  Basin  stock  as  securi¬ 
ty  for  the  union’s  loans.  With 
losses  continuing,  the  indebted¬ 
ness  to  Unitypo  mounted  to  $1,- 
178,000  at  the  end  of  1958. 

,  Some  of  the  News’  trouble, 
the  court  found,  stemmed  from 
the  withdrawal  of  merchants’ 
support  and  the  failure  of  finan¬ 
cial  help  from  Seattle  business 
friends  to  materialize.  Also,  said 
the  court,  there  was  “haphazard 
management.” 

Judge  Murray  figured  the  $1,- 
178,000  spent  by  the  ITU  to 
keep  the  News  in  business  was 
not,  in  itself,  any  item  to  bol¬ 
ster  an  effort  to  create  a  mo¬ 
nopoly  since  it  was  money  ex¬ 
pended  in  dribs  and  drabs  over 
a  period  of  almost  nine  years. 

If  there  had  been  a  serious 
intention  to  drive  the  Herald  out 
of  business.  Judge  Murray  sug¬ 
gested,  “it  would  seem  that  suc¬ 
cess  would  be  much  more  likely 
to  be  achieved  by  spending  the 
money  in  a  relatively  short  time 
to  cut  subscription  rates  and 
advertising  rates  to  such  a  point 
that  the  Herald  would  have  been 
unable  to  compete.” 

KutcM  Vi’ere  KeaMtnable 

“In  any  event,”  Judge  Mur¬ 
ray  stated,  “the  court  finds  that 
none  of  the  rates  charged  any 
advertiser  by  Columbia  Basin 
News  were  unreasonably  low  as 
compared  to  the  rates  charged 
advertisers  by  the  Tri-City  Her¬ 
ald  when  considered  in  the  light 
of  the  relative  circulation  of  the 
two  newspapers.” 

/ - \ 


ON  TOP 


...  is  where  you'll  be 
when  The  Day  sells  for  you 
in  New  London,  Connecti¬ 
cut's  top-spending  house¬ 
hold  market.  Coverage? 
98%  of  this  61,547  ABC 
City  Zone! 


01)?  Sag 


NEW  LONDON,  CONNECTICUT 
National  Kaprasantotivas: 


Jehesoa,  Keet,  Gavla 
&  Siiidiag,  lac. 


/ 


Here,  Judge  Murray  looked 
into  the  complaint  that  the 
News  had  given  local  advertis¬ 
ers  the  benefits  of  “double-bill¬ 
ing”  on  cooperative  advertising 
(one  bill  to  the  retailer  at  his 
earned  local  rate  and  a  second 
bill  to  be  submitted  to  the  na¬ 
tional  advertiser  at  the  general 
rate,  the  local  merchant  pocket¬ 
ing  the  difference). 

However,  both  papers  re¬ 
sorted  to  this  device  and  the 
Herald  also  gave  rebates  to  ad- 
v’ertisers  and  commissions  to 
local  agencies  on  local  adver¬ 
tising,  but  it  was  all  part  of 
the  bitter  struggle  between  the 
established  paper  and  the  chal¬ 
lenger.  In  this  respect  the  court 
observ'ed:  “Whatever  was  done 
by  either  party  was  done  for 
the  purpose  of  competing  and 
not  pursuant  to  a  conspiracy  to 
monopolize.” 

The  plaintiff,  Scott  Publish¬ 
ing  Co.,  was  awarded  nothing  in 
the  way  of  financial  balm.  It 
was  required,  in  fact,  to  foot 
the  bill  for  the  court  costs  — 
$545.57  to  ITU  and  $302  to 
Columbia  Basin  News.  Scott  had 
sued  to  recover  $6,625,571  dam¬ 
ages.  The  case  now  is  heading 
to  the  Circuit  Court  of  Appeals 
at  San  Francisco. 

• 

Mechanical  Parley 
Follows  3  Themes 

A  new  program  format  will  be 
tried  at  the  32nd  annual  ANPA 
Mechanical  Conference,  June  20- 
22,  at  Miami  Beach,  Fla.  Head¬ 
quarters  will  be  the  Americana 
Hotel,  Bal  Harbour. 

The  program  announced  by 
R.  E.  Lewis,  director  of  the 
Mechanical  &  Service  Division 
of  the  ANPA  Research  Institute, 
follows  a  theme  of  Men — 
Methods — Machines.  Topics 
under  each  of  those  headings 
will  be  developed  in  three  main 
sessions. 

Training  of  Mechanical  Fore¬ 
men  will  be  the  highlight  of  the 
“Men”  session,  with  production 
managers  and  consultants  to  the 
Houston  (Tex.)  Chronicle  con¬ 
ducting  the  panel.  The 
“Methods”  session  will  deal  with 
new  processes  and  systems  for 
handling  materials.  The  “Ma¬ 
chines”  session  will  cover  reports 
on  a  dozen  new  newspaper  pro¬ 
duction  devices. 

The  annual  Photocomposition 
Seminar  will  follow  the  Mechani¬ 
cal  Conference,  June  23-24. 

«  *  * 

The  Newark  (N.  J.)  Star- 
Ledger,  a  Newhouse  newspaper, 
has  ordered  two  Photon  photo- 
composing  machines.  The  Johns¬ 
town  (Pa.)  Tribune-Democrat 
has  ordered  its  second  machine 
and  the  Tarentum  Valley  News 
is  soon  to  install  its  first. 


’59  Soulliai 
Profit  Eqi 
a  Share 


The  Southam  Company 
net  earnings  of  $4,569,340 
$37,800,331  revenue  from 
newspapers,  broadcast  stat 
real  estate  and  printing 
panies  in  1959. 

Philip  S.  Fisher,  presid 
noted  in  his  annual  reportl 
shareholders  this  week  that 
earnings  per  share  were  $84 
compared  with  $4.57  in  IJ 
The  1959  figure  was  enl 
by  71  cents  from  the  sale  of! 
fourth  interest  in  Niagara  Td 
vision  Ltd.  and  by  38  cents  fr 
dividends  paid  by  London 
Press  Holdings  Ltd. 

The  Southam  New.spapenJi 
vertising  linage  in  1959  tot 
119,809,999,  or  about  6,0004 
over  the  1958  figure.  The 
circulation  average  was  up  fr 
441,338  to  454,636. 

In  1958  the  common 
price  of  Southam  stock  ra 
from  $38  to  $63  and  in  195^| 
rose  to  $83.  The  company 
$2,137,500  in  dividends. 

“The  public  interest  in  ne 
papers  seems  for  the  time 
assured,”  Mr.  Fisher  adv 
shareholders.  “While  the 
petition  of  other  media  for 
advertisers’  dollar  will  contii 
we  should  gain  our  fair  sh 
and  total  expenditures  on 
vertising  may  be  expect 
grow.  'The  problem  of  cont 
ling  costs  will  continue  to 
major  one.” 

The  company,  Mr.  Fisher  i 
is  seeking  to  extend  its  inr 
ments  in  radio  and  televid 
on  the  basis  of  minority  in 
ests.  Activities  in  radio  and ' 
are  kept  quite  separate  fr 
the  newspaper  publishing  op 
tions. 


Libel  in  ‘Pretense,’ 
Okla.  Court  Rules 

Oklahoma  City, 
The  Coweta  Times 
belled  a  former  employee  il 
story  about  a  lawsuit,  the  01 
homa  Supreme  Court  has 
reinstating  the  case  of  Mrs. 
ginia  Gentry. 

It  was  libelous  per  se,  the  l 
court  said,  to  use  the  word  ‘ 
tense”  in  the  following  itemC 
suit  filed  by  Virginia  Gent  " 
the  pretense  of  a  back  il 
was  dismissed  some  tim* 
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For  Time,  The  Weekly  Newsmagazine,  1960  is 
already  a  milestone  year,  and  on  three  counts: 
TIME  has  moved  to  new  offices;  there  have  been 


major  changes  on  the  masthead;  and  time’s 
world-wide  circulation  has  reached  a  new  high- 
more  than  3  million  copies  weekly. 


THE  PLACE... 


Headquarters  for  TIME  today 

is  the  new  48-story  Time  &  Life  Building 

at  50th  Street  and  the 

Avenue  of  the  Americas  in  Manhattan’s 

Rockefeller  Center.  It  houses 

all  Time  Inc.  publications  and  more 

than  100  other  companies. 

Time’s  editorial  facilities  take  up 
most  of  three  floors. 


‘T/iis  building  ivas  built  by  ivork, 

and  it  is  built  for  ivork'^ 

—Henry  R.  Luce, 
at  the  cornerstone  ceremony, 
new  Time  &  Life  Building, 
June  23,  1969. 


HE  PEOPLE... 
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More  than  600  men  and  women  help  produce  the  editorial  content  of  time. 
About  280  of  them  work  in  New  York.  Time  staffers  have  come  to  the  majf. 
azine  from  more  than  70  different  newspapers,  ranging  from  the  Edin- 
burgh  Scotsman  to  the  Sydney  Sun  to  just  about  every  major  daily  in  the 
U.S.  Many  have  worked  for  the  UP,  AP,  Canadian  Press,  Reuters  and 
Agence  France-Presse;  four  are  Nieman  Fellows. 


Heading  this  staff  are  Editor  Roy  Alexander  (left),  Managing  Editor  Otto 
Fuerbringer  (right),  and  Assistant  Managing  Editor  Thomas  Griffith. 


Alexander  is  time’s  new  Editor— as  of  March  this  year.  He  had  been 
Managing  Editor  for  10  years— the  longest  period  anyone  has  held  that  post 
Fuerbringer,  his  successor,  was  Assistant  Managing  Editor  for  eight  yean 
and  has  been  with  time  since  1942.  Griffith  started  with  time  17  years  ago 
and  has  been  a  Senior  Editor  since  1946.  Reporting  directly  to  them  are 
10  senior  editors,  20  associate  editors,  31  contributing  editors,  and  62 
researchers. 

Senior  Editors 

A.  T  Baker,  Louis  Banks,  Robert  W.  Boyd  Jr.,  Champ  Clark,  George  G.  Daniels,  Wil¬ 
liam  Forbis,  Henry  Anatole  Grunwald,  James  Keogh,  Hillis  Mills,  Joseph  Purtd. 

Associate  Editors 

Douglas  Auchincloss,  Bruce  Barton  Jr.,  William  Bowen,  Rodney  Campbell,  Gilbert 
Cant,  Robert  C.  Christopher,  Henry  Bradford  Darrach  Jr.,  Alexander  Eliot,  M« 
Gissen,  Barker  T.  Hartshorn,  Edward  L.  Jamieson,  Cranston  Jones,  Theodore  E.  Kaien, 
Louis  Kronenberger,  Jonathan  Norton  Leonard,  Robert  McLaughlin,  Richard  Oulabu 
Jr.,  Richai'd  Seamon,  Carl  Solberg,  Ben  Williamson. 

Contributing  Editors 

Richard  Armstrong,  James  Atwater,  Harriet  Bachman,  Jesse  L.  Birnbaum,  Alton  L 
Clingen,  James  Daniel,  John  Gregory  Dunne,  John  T  Elson,  John  Gerassi,  Alan  Hall, 
Sam  Halper,  George  Harris,  Edwai'd  Hughes,  Charles  E  Jackson,  John  Koifend,  Harri¬ 
son  Lilly,  Marshall  Loeb,  George  Love,  Peter  Bird  Martin,  Peter  Mathews,  Jason 
McManus,  John  McPhee,  Richard  Murphy,  Jerrold  L.  Schecter,  John  M.  Scott,  Robert 
Shnayerson,  John  Skow,  David  B.  Tinnin,  Mark  Vishniak,  Edwin  G.  Warner,  Richard 
J.  Whalen. 

Editorial  Researchers 

Essie  Lee  (Chief),  Mary  Elizabeth  Fremd,  Manon  Gaulin,  Dorothy  Haystead,  Amalia 
North,  Margaret  Quimby. 

Virginia  Adams,  Nancy  Ray  Armstrong,  Jean  Bergrerud,  Margaret  Gi'een  Boeth,  Pris¬ 
cilla  A.  Bolger,  Ann  Booth,  Dorothea  Bourne,  Ruth  Brine,  Karen  Burger,  Marjorie 
Burns,  Nancy  McD.  Chase,  Epsey  M.  Cooke,  Joan  W.  Coyle,  Cecilia  1.  Dempster,  Iren* 
Ertugrul,  Nancy  Gay  Faber,  Allis  N.  Fergpjson,  Blanche  Finn,  Rosemary  L.  Frank# 
Jean  A.  Franklin,  Gloria  Friedland,  Joanne  Funger,  Marcia  Gauger,  Berta  GoM, 
June  Omura  Goldberg,  Joyce  Haber,  Piri  Halasz,  Harriet  Heck,  Georgia  Hertzraan, 
Anne  Hollister,  Anne  S.  Hopkins,  Andria  E.  Hourwich,  Nancy  Jones,  Geraldits 
Kirshenbaum,  Anne  Dirkes  Kobor,  Helga  Kohl,  Vera  Kovarsky,  Mary  Lukas,  Evdyn 
Merrin,  Nancy  Newman,  Jean  Niesley,  Olga  Ourusoff,  S.  Marion  Pikul,  Madelsini 
Bittel  Richards,  Miriam  Rumwell,  Deirdre  Mead  Ryan,  Frances  Stevenson,  Pauls 
Strong,  Betty  Suyker,  Eleanor  Tatum,  Joan  Titus,  Fortunata  Sydnor  Trapnell,  Mary 
Vanaman,  Elsie  Ann  Wilkin,  Gayle  Williams,  Rosemarie  Tauris  Zadikov. 


But  the  New  York  office  represents  less  than  half  of  time’s  full  editorial 
manpower.  In  the  U.S.  and  in  16  other  countries  there  are  33  time  bureaus 
and  a  total  of  84  bureau  staffers.  These  are  the  full-time  correspondents 
who  track  down  the  facts  and  details,  get  the  quotes  and  background  color 
that  go  into  time  pieces.  Around  the  clock,  they  supply  the  basic  raw 
material  of  time— on-the-spot  news  coverage. 


U.S.  and  Canadian  News  Service 

mchard  M.  Clurman  (Acting  Chief  of  Correspondents),  Harry  Johnston,  Robert  Parker. 
0iirrau*-WASHiNGTON :  John  L.  Steele,  John  Beal,  Walter  Bennett,  Martha  Bucknell, 
Anne  Chamberlin,  Frederick  Gruin,  Jerry  Hannifin,  Neil  MacNeil,  Jeremy  Main, 
Harold  B.  Meyers.  Loye  W.  Miller  Jr.,  Charles  Mohr,  Alyce  Moran,  Willard  C.  Rap- 
pleye  Jr.,  Edwin  Rees,  Hugh  Sidey.  Chicago:  Robert  Ajemian,  Murray  Gart,  Dudley 
Doust,  Leon  Jaroff,  Mark  M.  Perlberg,  Edwin  M.  Reingold,  Marvin  H.  Zim.  Lee 
Angeles:  Frank  McCulloch,  Sherwin  Badger  Jr.,  Robert  W.  Glasgow,  C.  Robert  Jen¬ 
nings,  William  Johnson,  Charles  Parmiter.  New  York:  George  B.  Bookman,  Serrell 
Hillman,  Thomas  Martin.  Detroit:  Marshall  Berges,  Nick  Thimmesch.  Atlanta: 
Spencer  L.  Davidson.  Miami:  William  R.  Shelton.  Boston:  Paul  Welch,  Ruth  Mehr- 
tens,  Douglas  Cray.  Dallas:  Mark  Sullivan.  Denver:  Barron  Beshoar,  Bayard 
Hooper.  SAN  Francisco:  James  Truitt.  Seattle:  Wilbur  Jarvis.  Anchorage:  William 
E.  Smith.  Honolulu:  Jonathan  Rinehart.  Ottawa:  Arthur  White.  Montreal: 
Gavin  Scott.  Toronto:  Kenneth  Froslid.  Calgary:  Ed  Ogle. 


Foreign  News  Service 

John  Boyle  (Chief  of  Correspondents),  Martin  O’Neill,  Robert  E.  Jackson,  Clara  Apple- 
gate,  Eileen  MacKenzie. 

Hareaus-LONDON :  Robert  Manning,  Honor  Balfour,  Monica  Dehn,  Michael  Demarest, 
James  L.  Greenfield,  Herman  Nickel.  Paris:  Frank  White,  Curtis  Prendergast,  Ed¬ 
ward  Behr,  Godfrey  Blunden,  Israel  Shenker.  Bonn:  John  M.  Mecklin,  Robert  Ball, 
Fred  Klein.  Rome:  W’alter  Guzzardi  Jr.,  Philip  Payne.  Moscow:  Edmund  Stevens. 
Johannesburg:  James  Bell,  Lee  Griggs.  Beirut:  William  McHale,  Denis  Fodor.  New 
Delhi:  Donald  S.  Connery,  James  Shepherd.  Hong  Kong:  Stanley  Karnow,  Paul 
Hormuses.  Tokyo:  Alexander  Campbell,  Frank  Iwama.  Mexico  City:  Harvey  Rosen- 
hoase,  Rafael  Delgado  Lozano.  Havana:  Dwight  Martin.  Panama  City:  Bruce  Hen¬ 
derson.  Rio  de  Janeiro:  George  de  Carvalho,  Jayme  Dantas.  Buenos  Aires:  Piero 
Si^riti. 


Added  to  this  bureau  network,  time  has  the  services  of  special  correspond- 
ents-the  stringers— who,  for  the  most  part,  are  newsmen  on  call  for  special 
story  assignments.  In  the  U.  S.  and  Canada  there  are  142  of  them  working 
out  of  these  138  cities : 


BbmlnKham.  Montfcomery  and  Mobile.  AU.:  Fairbanks.  Alaaka;  Phoenix  and  Tucson,  Aria.;  Little  Rock. 
Ark.;  Eureka.  Fresno,  Monterey*  Sacramento  and  San  Dieso,  Calif.;  Grand  Junction,  Colo.;  Hartford  and 
Nm  Haven.  Conn.;  Wilminirton,  Del.:  Cape  Canaveral,  Palm  Beach.  Orlando,  ^rasota.  TallahassM  and 
IkBps.  Fla.;  Honolulu;  Boise,  Idaho;  Indianapolis,  Ind.;  Cedar  Rapids  and  Des  Moines.  Iowa;  Topeka  and 
Wiehita.  Kan.;  Louisville,  Ky.;  Baton  Roufre,  New  Orl^ns  and  Shreveport.  La.;  Lewiston  and  Portland. 
Me.;  Baltimore.  Md.:  Sprinirfield.  Mass.;  ^yne  City,  Mich.:  Duluth  and  Minneapolis.  Minn.:  Greenville. 
Miw.;  Kansas  City  and  St.  Louis.  Mo.;  Billinirs  and  Great  Falls.  Mont.;  Omaha.  Neb.;  Las  Veiras  and  Reno, 
Nev.;  Pittsheld,  N.  H.:  Atlantic  City*  Jersey  City*  Newark*  Princeton  and  IVenton,  N.  J,;  Albuquerque. 
N.  H.;  Albany,  Buffalo.  Rochester  and  Syracuse.  N.  Y.;  Charlotte.  Raleiirh  and  Winston^alem.  N.  C.: 
msaisrck,  N.  D.;  Akron,  Cincinnati.  Cleveland.  Columbus,  Dayton  and  Toledo.  Ohio;  Oklahoma  City  and 
Tnka,  Okla.;  Portland,  Ore.:  Harrisbunr,  Philadelphia,  Pittsbunrh  and  Scranton.  Pa.;  Providence,  R.  I.; 
^rkston  and  Columbia.  S.  C.;  Mitchell.  S.  D.;  Rapid  City*  N.  D.;  Chattanooga,  Knoxville.  Memphis  and 
Nsshville,  Tenn.;  Abilene,  Amarillo,  Austin,  Brownsville.  ^  Paso,  Fort  Worth.  Houston,  Laredo,  Lubbock, 
Sm  Antonio  and  Wichita  Falls.  Tex.:  Salt  Lake  City*  Utah;  Burlington.  Vt.;  Charlottesville,  Norfolk, 
Uekmond  and  Roanoke.  Va.;  Spokane  and  Yakima,  Wash.;  Charleston  and  Wheeling,  W.  Va.;  Madison  and 
Wiwaukee.  Wis.;  Cheyenne,  Wyo.;  Vancouver  and  Victoria.  B.  C.:  The  Pas  and  Winnipeir*  Man.;  Saint 
Jekn,  N.  B.;  St.  John's,  Nfld.;  Halifax.  N.  S.;  Brantford,  Fort  Frances.  Fort  William.  Hamilton,  Kinirston. 
leadon.  North  Bay,  St.  Catharines,  Sault  Ste.  Marie.  Sudbury*  Timmins  and  Windsor,  OnL;  Charlottetown 
ssd  Summerside.  P.  E.  L:  Charlevoix.  Quebec  City  and  Sherbrooke,  Que.;  Prince  Albert,  Reirina  and 
oiikatoon.  Sask.;  Dawson  City  and  Whitehorse,  Yukon  Territory. 


And  overseas,  on  five  continents,  there  are  117  special  correspondents  in 
these  113  cities : 


BnnMia:  Copenhaicen;  Birminghmin.  Blackpool,  Briatol,  CambridKC.  Leads.  Liverpool.  Manchester. 
Southampton  and  Sunderland.  England;  Swansea,  Wales;  Helsinki,  Finland;  Nice,  France;  Berlin 
Munich,  West  Germany;  Gibraltar;  Athens;  Reykjavik;  Dublin,  Eire;  Belfast,  Northern  Ireland; 
M*lta;  Amsterdam;  Oslo;  Lisbon;  Edinburgh  and  Glasgow,  Scotland;  Madrid;  Stockholm;  Geneva; 
Bansde:  Algiers;  Dakar;  Rabat;  Aden;  Nicosia,  Cyprus;  Cairo;  Teheran;  Baghdad;  Jerusalem;  Istanbul  and 
^ura,  Turkey;  Leopoldville;  Braxzaville;  Addis  Ababa;  Yaounde,  French  Cameroons;  Accra;  Nairobi; 
Iwrom;  Lagos;  Lourenfo  Marques,  Moxambique;  Salisbury;  Khartoum;  Dar-cs-Salaam;  Kampala;  Cape- 
wn,  Durban  and  Johannesburg.  Union  of  South  Africa;  Colombo,  Ceylon;  Bombay,  Calcutta,  Lucknow, 
***"*»■  Srinagar  and  Trivandrum,  India;  Katmandu,  Nepal;  Dacca,  Karachi  and  Lahore,  Pakistan;  Bris- 
Aastralia;  Rangoon.  Burma;  Taipei.  Formosa;  Djarkarta,  Indonesia;  Seoul,  Korea;  Vientiane,  Laos: 
Port  Moresby,  New  Guinea;  Christchurch,  New  Zealand;  Brunei,  North  Borneo;  Manila;  Sibu, 
i^**k:  Singapore;  Bangkok;  Saigon,  Viet  Nam;  Rosario.  Argentina;  Nassau,  Bahamas;  Bridgetown. 
**nados:  Hamilton.  Bermuda:  La  Pax.  Bolivia;  S&o  Paulo  and  Belem,  Braxil;  Georgetown,  British  Guiana; 
"■Bs,  BriUsh  Honduras;  Santiago,  Chile;  Bogota.  Colombia;  San  Josd,  Costa  Rica;  Havana,  Cuba:  Quito, 
jrasdor;  St.  George's,  Grenada;  Guatemala  City;  Port-au-Prince:  Tegucigalpa,  Honduru;  Kingston. 

Managua,  Nicaragua;  Panama  City;  Lima:  San  Juan.  Puerto  Rico:  Port-of-Spain,  Trinidad: 
■•Mevideo;  Caracas;  Charlotte  Amalie,  Virgin  Islands. 


THE  PRODUCT... 


Time  is  published  in  five  editions.  All  editions  are  and  Time  Latin  America  carry  expanded  news^ 

in  English  and  carry  the  same  news  content.  Only  sections  on  their  respective  areas.)  ^ 

the  advertising  pages  are  different.  (Time  Canada  ■ 


U.S.  EDITION 


CANADA  EDITION  LATIN  AMERICA  EDITION  ATLANTIC  EDITION  PACIFIC  EDITION; 


The  editorial  week  at  time  runs  from  Wednesday 
to  Sunday.  Closing  is  late  Sunday  night.  Final 
copy  is  fed  on  teleprinter  tape  to  the  Chicago 
printing  plant  where  it  is  automatically  set  in 
type.  Once  all  pages  are  in  from  New  York,  dupli¬ 


To  print,  bind  and  address  a  complete  edition  of 
TIME  takes  about  24  hours.  Some  3  million  copies 
per  week  are  delivered  everywhere  in  the  U.  S. 
and  to  readers  in  120  foreign  countries.  (Time 
receives  subscription  payments  in  58  different 
currencies.)  And  in  Boston  or  Calcutta,  Dublin  or 


cate  plates  are  made  and  rushed  by  air  to  presses 
in  Washington,  Albany,  Philadelphia  and  Los 
Angeles.  For  the  overseas  editions,  page  dupli¬ 
cates  on  lithographic  film  are  flown  to  presses  in 
Havana,  Paris,  Tokyo  and  Melbourne. 


Montevideo,  the  magazine  reaches  its  readers  at 
about  the  same  time.  An  estimated  12  million 
people  read  time  every  week,  and  probably  for 
much  the  same  reason.  They  rely  on  time’s  thor¬ 
ough  and  thoughtful  report  of  the  week’s  impor¬ 
tant  news— clear,  concise  and  all  in  one  place. 


TIME 

The  Weekly  Newsmagazine 

. . .  available  every  week,  everywhere  in  the  f  ree  world. 


iNnltfiki  Uiwityi'tMi 


LIMESTONE  front  has  dolled  up  the  enlarged  plant  of  the  New  Haven 
(Conn.)  Register  and  Journal-Courier  in  a  $2,500,000  modernization 
program. 


In  this  Tri-State  market,  covering  40  counties 
of  Tennessee,  Georgia  and  Alabama,  people  sit 
up  and  take  notice  when  they  see  it  in  the  Times, 
That’s  because  the  Times  is  so  deeply  rooted  in 
their  lives. 

Take  last  March.  Probably  the  worst  ice  storm 
in  the  history  of  the  Tri-State  area  struck  sud¬ 
denly  and  unrelentingly.  As  ice  and  the  disrup¬ 
tion  it  brought  tightened  their  grip,  human 
struggle  grew  heroically. 

When  the  five-day  ordeal  was  over,  the  Times 
summed  it  all  up  in  a  special  section,  recreating 
the  dramatic  holocaust  in  words  and  pictures 
with  typical  Times  thoroughness  and  accuracy. 
Then  the  requests  for  extra  copies  began  to  pour 
in.  Thousands  more  had  to  be  printed.  Tri- 
Staters  stood  on  line  to  get  them  until  not  a  single 
copy  remained. 

This  is  a  proud  area.  People  have  a  special  way 
of  cherishing  their  institutions.  And  the  Chat¬ 
tanooga  Daily  Times  is  one  of  their  strongest. 
Today  the  Times  serves  all  the  news,  cultural 
and  marketing  requirements  of  this  growing, 
consuming  community  of  over  1,250,000  people 
—more  than  Vermont,  Nevada,  Wyoming  and 
Alaska  combined!  Your  advertising  in  it  can 
serve  them,  too. 


|2.5  Million 
Plant  Project 
Is  Completed 


^ay  Register  and  the  mom-  Otto  Garr  Tague, 

KFS  Columnist,  Dies 

an  meet  the  greatly  increased 

in  circulation  and  ad-  Cincinnati 

ng.  Otto  Garr  Tague,  82,  author 

Athree-story  addition,  match-  of  “Wake  Up,  Americans”,  a 
V  the  height  of  the  original  King  Features  column,  died 
Itehire,  was  built  on  the  south  from  cancer,  April  12. 

H*  of  the  present  building.  Since  he  came  to  Cincinnati, 
Ikh  is  located  six  blocks  from  after  World  War  II,  Mr.  Tague, 
b  heart  of  downtown.  The  first  a  former  newspaper  editor 
|hr  of  the  addition  is  used  for  turned  manufacturer’s  agent, 

I  and  executive  offices,  bombarded  papers  with  letters  to 
md  floor  is  occupied  by  the  editor.  Three  years  ago, 
^ertising  department.  Roger  H.  Ferger,  Enquirer  pub- 
the  third  floor  has  been  lisher,  agreed  to  print  a  Tague 
for  future  expansion,  column,  on  the  ^itorial  page, 
er  addition  was  built  in  and  pay  for  it.  Then,  King  Fea- 
!■  for  the  new  presses  tures  Syndicate  took  over,  and 
hanical  department  use.  before  long,  the  controversial 
ice  of  the  original  build-  pillar  was  in  more  than  50 
removed  and  replaced  dailies. 
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FASTEST  WAY  TO  PROMPT  TRI  STATE  BUYING  ACTION 


Represented  by  Creamer  &  Woodward,  Inc. 
arid  Shannon  &  Associates,  Inc. 
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of  the  changes  foreseen  in  the 
years  ahead.  He  stated  in  part: 

“One  of  the  problems  we  face 
is  finding  a  way  to  use  photo¬ 
composition  for  the  news  content 
of  the  paper.  Before  we  can 
change  to  this  method  for  news, 
we  must  find  a  quick  and  inex¬ 
pensive  way  to  produce  a  plate. 

At  present,  too  much  time  is 
spent  in  the  engraving  depart¬ 
ment  in  making  a  plate,  and  it 
costs  much  more  to  produce  a 
plate  there  than  to  make  a 
stereotype  plate.  Also  the  fact 
that  a  num^r  of  plates  are  cast 
from  a  single  mat,  and  the  mate¬ 
rial  is  re-usable,  makes  the  pres¬ 
ent  stereotype  method  a  tough 
competitor  of  any  other  printing 
method. 

“Within  the  next  few  years  a 
new,  high-speed  phototypeset- 
„  ting  machine  will  be  on  the  mar- 

the  change  has  resulted  in  a  which  will  be  able  to  photo- 
always  *^uch  cleaner  and  less  fatiguing  gg^  lines  of  type  at  a  speed  of 
.vings,”  ^  composition  operation,  and  more  than  30  lines  a  minute, 
believe  the  system  is  capable  of  Qjjg  machine  should  be  able  to 

ived  us  handling  peak  advertising  loads  reproduce  on  photographic  pa- 

of  the  effectively.  Their  conclu-  pgj.  ^j^g  entirely  punched  Tele- 

i  Foto-  sion  was  that  phototypesetting  typesetter  tape  output  from  as 
cost  in  offers  a  large  daily  newspaper  many  as  four  good  perforator 

le  com-  ^  means  of  making  worthwhile  operators.  Such  a  machine  might  A  v«»r« 

sed  hot  ^p®t  reductions  in  ^display  adver-  ^g  of  use  not  only  for  news  mat-  •  7  '  ^ 

ur  pho-  tising  production.”  ter,  but  for  certain  parts  of  dis-  Anniston,  Ala. 

the  ad  TuL.*  1  play  ad  composition.  The  U.  S.  Army  Chemical 


Schurz  Reports  7.6% 
Savings  in  Cold  Typ< 


NEW  DIRECTOR  —  David  U*. 
Fence,  general  manager  and  ma*. 
aging  editor  of  the  Sorosote  (Ha.) 
News,  has  been  elected  a  director 
of  the  News,  Inc.,  publishers  el 
the  paper.  He  joined  the  Ne«i 
in  1956  as  real  estate  editor,  be¬ 
came  managing  editor  in  1957, 
and  was  named  general  manager 
more  than  a  year  ago. 


NATION-WIDE 


Heads  Seminar 

Springfield,  Ill. 

Robert  F.  Greenaway,  editor 
of  the  DeKalb  Chronicle,  was 
reelected  president  of  the  Illi¬ 
nois  Editor  and  Publisher  High¬ 
way  Traffic  Safety  Seminar,  and 
James  E.  Bulger,  vicepresident 
of  the  Chicago  Motor  Club,  was 
reelected  Seminar  secretary 
here  recently.  The  three-day  was  88. 
meeting  featured  10  speakers  in  Mr.  Jenkins  was  a  coloi 
the  traffic  safety  field  and  was  figure  in  Georgia  journalism, 
attended  by  newspaper  publish-  was  awarded  the  Arthur  Lu 
ers  and  editors,  reporters,  in-  Trophy  as  the  citizen  who  m 
dustrial  editors,  and  safety  offi-  the  most  outstanding  contri 
cials  from  throughout  the  state,  tion  to  Savannah  during 


Herschel  V.  Jenkins 

Savannah,  Ga 
Herschel  V.  Jenkins,  who  n- 
tired  in  1957  as  publisher  of  the 
Savannah  Morning  News  and 


TODAY  ARE  MICROFILMED  BY 


MKIMIIMtUIB 

McCLURE  NEWSPAPER  SYNDICATE 


JOHN  OSENENKO 


New  York  36,  N.Y, 


229  West  43rd  Street 


is  your  tv  coverage  suffering 'from 


feed  capsule  comments  on  current  television  shows 
basetl  on  screenings,  rehearsals  and  script.  More 
than  160  newspapers,  totaling  15  million  readers  use 
TV  KEY  to  attract  new  readers  and  hold  a  steady, 
faithful  audience.  And  TV  KEY  delivers  more,  too. 


A  television  critic  cannot  serve  readers  with  really 
helpful  recommendations  like  movie,  theater  and 
book  reviewers.  He  is  limited  to  reminiscences  about 
yesterday’s  shows  that  have  evaporated  into  thin 
air.  But  there  is  a  way  out  ...  a  way  to  give  your 
readers  real  help. 


TV  KEYnotes: 

News  stories  and  editorial  comment  covering  the 
television  field,  its  strengths  and  its  weaknesses  .  . . 
interviews  and  on-set  observations  of  stars,  directors 
and  personalities  —  exclusive  photos. 


TV  KEY  PREVIEWS: 

A  daily  feature  that  cues  your  readers  to  the  day’s 
top  viewing  fare  ...  in  advance.  Headed  by  Steven 
H.  Scheuer  —  who  created  the  preview  idea  more 
than  seven  years  ago  —  an  experienced,  eleven-man 
staff  in  New  York,  Hollywood  and  other  TV  capitals 


TV  Mailbag: 

Information  for  the  TV-curious  daily  in  Q  &  A  form. 
Once  each  month  Mailbag  provides  direct  answers  to 
questioning  readers  in  your  own  city. 


TV  KEY  Movie  Previews: 

Star  ratings,  capsule  previews  and  other  data  on 
more  than  12,000  Hollywood  films.  Publish  this  ex¬ 
clusive  information  as  films  are  scheduled  for  TV 
exposure. 


Write  today  for  a  sample  TV  KEY 
package  .  .  .  discover  how  easy  it  is 
to  quicken  reader  interest  for  a  real 
circulation  boost. 


WRITE,  OR  WIRE  COLLECTi 


’coofusism: 

»fter  the  goofus  bird,  which  is  reputed  to  fly 
Wkward  so  it  can  see  where  it  has  been. 


Day  on  Front  Pages  Of  10  Top  Dailies 


By  Philip  IN.  Schuyler 


Pott'Dispatch 
Christian  Scianca 
Monitor 


On  April  6  this  yoar  about  Nawspaper 
4,000,000  people  in  nine  cities  New  York  Times 
spent  some  $266,000  to  buy  L'sms 

copies  of  10  newspapers.  They 
put  down  five,  seven  and  10 
cents  for  each  one.  They  were  Washington  Post 
getting  what  311  publishers  as  Louisville 
polled  by  Edward  L.  Bemays,  Courier-Journal 
PR  counsel,  had  voted  were  the  Milwaukee  Journal 
10  top  dailies  in  the  United  Kansas  City  Star 
States.  (E&P,  April  9,  page  66).  Chicago  Daily  News  535,978 
rri  .  .  u  •  i?  Lo»  Angeles  Times  496,337 

To  give  the  voters  a  basis  for 

selection,  Mr.  Bemays  asked  Herald  Tribune  325,065 
them  to  judge  against  the  ideals  *  aBC  September  1959 
of  Joseph  Pulitzer  of  the  New 


Circulation*  Publisher 

614,169  Arthur  H.  Suliberger 
Joseph  Pulitzer  Jr. 


414,437 

156,267 

382,327 

215,551 

369,418 

338,237 


John  H.  Hoagland 

Philip  L.  Graham 

Mark  F.  Bhridge 
Irwin  Maier 
Roy  A.  Roberts 
Marshall  Field  Jr. 
Norman  Chandler 


Robert  M.  White  II  Robert  M.  White  II 


Virginia?”,  pointing  out  that 
in  Virginia  the  S.'i-year  old  Byrd 
machine  had  split.  One  county 
has  exerciserl  its  right  to  clot, 
its  public  schools,  but  six  uthc^ 
have  accepted  integration. 

Close  to  the  scene  the  Mil 
waukee  Journal  found  that  th, 
Robert  H.  Estabrook  primary  was  an  election  “no¬ 
body  won.”  The  Kansas  City 
Star  found  it  was  as  expecW 
and  that  Kennedy  wins  “a  bit 
one.” 

The  Chicago  Daily  News 
chose  April  6  as  the  day  os 
which  to  list  its  .selections  in 
the  coming  Illinois  and  city 
elections. 

The  Los  Angeles  Times  took 
a  slap  at  the  Forand  bill,  ex¬ 
pressing  the  thought  that  “th, 
insurance  companies,  eneour 
aged  by  business,  endorsed  by 


Editor 

Charles  Merz 
Joseph  Pulitzer  Jr. 
Erwin  D.  Canham 


Barry  Bingham 
J.  Donald  Ferguson 
Roy  A.  Roberts 
Basil  L  Walters 
Nick  B.  Williams 


Forfc  "iForW  AfTolnh”  S  Ochs  of  the  primary  piece  used  a  total  None  of  the  10  papers  were 
ke  !!^ew  YoT  tLs  of  110  stories,  and  26  pictures,  running  their  own  exclusive 

Thomas  Gibson  of  the  Denver  All  but  the  Christian  Science  crusade  or  expose. 

Rocky  Mountain  Herald.  To-  Monitor  offered  readers  local  Editorial  Topics 

day’s  readers,  and  there  were  weather  reports.  Twenty-one  .  .  •  -  -  — * 

undoubtedly  more  readers  than  reports  of  international  The  top  10  expressed  their  an  unsplintered  medical  fn- 

those  who  bought  copies,  judge  'interest  were  carried;  29  local  opinions  in  a  total  of  42  edi-  ternity  and  supported  by  th, 

by  what  they  read  day  by  day  stories  not  reported  by  any  of  to  rials.  In  five  of  the  papers,  11  whole  public  can  do  better  with 

on  news  and  editorial  pages.  1^1*®  other  10,  except  in  the  case  were  on  international  matters;  health  and  medical  care  thin 
Tbo  in  wifi,  Where  two  papers  seven  touched  on  nine  national  the  government  and  that  Ainer 

ac-creirate  circufaGon  of  3  847  represented.  Thirty-eight  topics;  eight  on  12  local  ques-  cans  young  and  old  will  b, 

io=f  A  TIP  national  stories  represented  a  tions;  three  in  three  were  re-  better  for  the  private  effort." 

786  as  of  last  Septembers  ABC  selection  with  some  gional.  Four  so  soon  after  re¬ 
carrying  the  same  dispatches,  turns  had  been  counted  leaped  -Similar  in  riirme 

The  rest  were  promotion  pieces  to  typewriters  to  express  ^ike  its  neighbor,  the  Times 
by  the  local  papers.  opinions  on  the  Kennedy  vie-  ^^e  New  York  Herald  Tribune 

leader  praised  rire^^ri 

The  New  York  Times  con-  President  de  Gaulle,  declaring  torials  seemed  vaguely  simiiir 
'thr^Milwauk^'  Journ^T  ^idered  the  fact  that  the  West-  he  had  earned  his  tribute  in  paragraph, 

with  108 •  the  smallest  the  ®’^"  Powers  rejected  the  London.  Only  the  Christian  Sciena 

Christian  Science  Monitor!  with  Khrushchev  plan  for  disarma-  “His  triumph  came  because  Monitor  gave  what  mij^it  be 
jg  ment  reported  by  its  staff  corre-  of  his  conviction,  as  he  put  it,  called  equal  play  to  its  editorials 

-r.  ...  f  c  spondent  from  Geneva  was  that  ‘France  cannot  be  France  jjg  news,  since  with  news 

5.  worth  first  column  display.  It  without  greatness’ ”.  He  staked  front-paged  editorials  were 

also  hit  the  front  pages  of  the  his  life  and  his  career  on  that  back-paged  in  that  newspaper 
patch,  Christian  Science  Mom-  Christian  Science  Monitor  in  a  faith,  which  did  not  change  an  too,  struck  while  the  new. 

tor,  and  Herald  Tribune.  Four  t^uface  short,  the  St.  Louis  iota  between  the  tragic  day  he 

^  7c  were  the  Courier-Journal,  post-Dispatch  and  the  Los  An-  landed  in  London  20  years  ago 

Milwaukee  Journal,  Star,  and  ^imes.  . 


show  a  gain  of  48,853  over  the 
same  audit  of  a  year  before. 
Five  are  morning,  five  evening 
dailies.  On  April  6  they  gave 
their  readers  a  total  of  622 
standard  sized  newspaper  pages. 
The  biggest  in  number  of  pages 
was 


Daily  News.  Two  commanding 
the  top  price  of  a  dime  were  the 
Washington  Post,  with  60  pages. 


and  yesterday.” 


was  hot  in  commenting  on  th« 
Wisconsin  results.  It  found  tha; 
“on  the  whole  the  hopes  of  those 
who  expected  Wisconsin  to  give 


Mostly  "Independent" 


Racial  curbs  in  South  Africa  The  St.  Louis  Post-Dispatch 
were  considered  front  page  snw  in  the  Wisconsin  primary  ^  big  push  to  the  front-runner's 
news  by  the  Times,  Washing-  that  “Senator  Kennedy  remains  band  wagon  appear  dis 
and  the  Los  Angeles  Times  with  Kansas  City  Star,  the  front-running  candidate  for  appointed.” 

The  New  York  Times,  Kansas  the  Democratic  Presidential  • 

City  Star,  and  Herald  Tribune  nomination  but  that  Mr.  p„  .g-  Annointed 
spotted  President  De  Gaulle’s  Humphrey  is  closer  on  his  heels  ”  »  » 

Politically,  all  but  two  listed  welcome  in  London  on  the  front  than  many  suspected.”  It  found  Joshua  B.  Powers,  Inc.  his 
themselves  as  “Independent”,  page.  Three  papers  gave  equal  the  “Catholic  vote”  signficant  been  appointed  advertising  rep- 
The  two  were  the  Los  Angeles  front  page  attention  to  the  wed-  hut  not  necessarily  conclusive,  resentatives  in  North  America 
Times,  Republican,  and  the  New  jing  of  the  wayward  minor  Comment  on  the  moderate  for  the  Dar  Al-Hayat  publish 
York  Herald  Tribune,  Independ-  Gamble  Benedict  to  her  Roman-  civil  rights  bill  took  editorial  ing  house  of  Beirut,  Lebmor. 
ent-Republican.  ian-born  Andre  Porumbeanu.  position  in  the  Washing-  Dar  Al-Hayat  publishes  three 

It  was  the  day  that  Sen.  John  They  were  the  Herald  Tribune,  ton  Post.  The  paper  declared  morning  daily  newspapers-Ah 
F.  Kennedy  beat  Sen.  Hubert  St.  Louis  Post-Dispatch  and  Los  that  the  most  important  fact  is  Hayat,  which  is  in  Arabic;  the 
H.  Humphrey  in  the  Wisconsin  Angeles  Times.  The  death  of  that  the  bill  “buttresses  the  Daily  Star,  in  English;  *iw 
Democratic  Presidential  prim-  Sputnik  III,  reported  from  right  to  vote  with  new  machin-  Beyrouth-Matin,  in  French, 
ary,  with  the  unopposed  Vice  Ottawa,  landed  on  the  front  cry.  • 

President  Nixon,  Republican,  pages  of  the  Kansas  City  Star-  Desegregation  Ghali  Back  ill  U.  S. 

running  third.  All  but  the  and  m  the  middle  of  the  political 

Courier-Journal,  which  played  play  on  page  one  of  the  Milwau-  The  Louisville  Courier-Jour-  Paul  Ghali,  Chicago  DaHi 

a  state  story,  gave  the  Milwau-  kee  Journal.  nal  spotlighted  the  “imperfec-  News  Foreign  Service  corre 

kee  dateline  top  position.  (The  Biggest  of  all  the  local  head-  tions  of  our  democracy”  by  not-  spondent  and  chief  of  the  P»n‘ 

edition  of  the  C-J  received  by  lines  was  six  column  double  ing  that  the  issue  of  school  de-  bureau,  has  arrived  in  the  U.S. 
E&P  may  have  been  an  early  bank  screamer  on  the  Chicago  segregation  in  Georgia  may  be-  in  advance  of  Premier  * 
state  edition.  The  primary  story  Daily  News  announcing  that  a  come  a  matter  for  local  option.  Gaulle’s  visit.  He  will  return  to 
showed  Humphrey  in  the  lead.)  Bingo  Case  had  fizzled — TWO  It  asked  the  question  “Can  Paris  in  time  for  the  May  « 
The  10  front  pages  counting  WOMEN  FREED!  Georgia  learn  anything  from  Summit  Conference. 

EDITOR  ac  PUBLISHER  for  April  23, 


80 


Detroit  Means  Business  — 
Business  Means  THE  NEWS! 


The  Detroit  News  is  Detroit’s  star  salesman  ★  More  people 

buy  it  daily  and  Sunday  in  the  suburban  area  and  metropolitan  area  than  any  other  newspaper.  On 
Sunday  The  News  has  the  highest  circulation  ever  reached  by  a  Michigan  newspaper!  ★  84%  of  its 
total  weekday  circulation  is  home-delivered  ★  It  reaches  300,000  families  that  read  no  other  Detroit 
newspaper  ★  Its  readers  are  those  with  the  greatest  spending  power  in  a  market  with  high  produc¬ 
tion,  high  employment,  and  the  biggest  factory  paychecks  in  the  nation. 

★  Advertising  goes  where  it  gets  results.  That’s  why  The  Detroit  News  leads  in  every  major  adver¬ 
tising  classification,  and  carries  more  total  linage  than  both  other  papers  combined  year  after 

year  ★  Whether  you’ve  got  new  products  to  introduce,  or 
established  products  to  promote .  . . 


Bogus 

{Continued  from  puye  24) 

Occasionally  you  will  find  a 
subordinate  clause  on  reproduc¬ 
tion  which  states:  “General  ad¬ 
vertising  requiring  the  addition 
of  prices  or  the  name  and  ad¬ 
dress  of  a  local  firm  or  firms  or 
selling  agents  only  shall  not  be 
reproduced.” 

And  most  local  unions  agree 
to  exempt  the  material  in 
printed  supplements,  magazines 
and  other  syndicated  plates  or 
matrices. 

Another  interesting  limitation 
on  “bogus”  has  been  won  in 
such  contracts  as  those  which 
state ; 

“This  section  shall  not  be  con¬ 
strued  as  prohibiting  the  loan¬ 
ing,  borrowing,  exchanging,  pur¬ 
chase  or  sale  of  matter  or 
matrices  or  electrotypes  occa¬ 
sioned  by  extraordinary  emer¬ 
gency,  such  as  fire,  flood,  ex¬ 
plosion  or  other  unforeseen  dis¬ 
aster,  including  the  ‘pi’  of  a 
form  or  forms,  when  it  will  be 
permitted  without  penalty.” 

“Of  No  Value’ 

The  Joint  Committee  on  La¬ 
bor-Management  Relations  in 
the  80th  Congress  took  a  rather 


swift  look  at  the  ITU  require¬ 
ments  on  resetting  of  type.  Sen¬ 
ator  Jo.;ei)h  H.  Ball's  report 
mentioned  in  a  casual  way  that 
the  American  Newspaper  Pub¬ 
lishers  Association  had  chal¬ 
lenged  the  legality  of  the  Re¬ 
production  Clause  in  the  light 
of  section  8  (b)  (6),  the  anti¬ 
featherbedding  clause  of  the 
Taft-Hartley  Law.  The  trial  ex¬ 
aminer  of  the  National  Lalwr 
Relations  Board  found  that  the 
printers’  tradition  did  not  con¬ 
flict  with  the  fundamental  prin¬ 
ciple  of  the  new  law  liecause  the 
printers  did  render  substantial 
services  and  the  resetting  work 
to  which  the  publishers  objected 
was  merely  a  small  incident  of 
the  employment  (something  like 
'dft,  it  was  figured). 

But  the  Senate  Committee 
commented,  “it  was  work  which 
the  employer  did  not  want,  did 
not  need,  was  not  willing  to  ac¬ 
cept,  and  was  of  no  value  to 
him.” 

Some  four  years  later  the  Su¬ 
preme  Court  of  the  United 
States  heard  arguments  on  the 
bogus  issue,  granting  the  ANPA 
petition  for  a  review  of  lower 
court  rulings.  The  material  fact, 
said  the  publishers’  brief,  w’as 
that  the  “bogus”  operation  does 
not  constitute  the  performance 
of  a  service  necessary  to  or  es¬ 
sential  to  the  printing  of  the 


WE  RE  PUniNG  A 
GOLD  RIBBON  ON 
2  GREAlrMARKETS 


UiyilLtiMiWt 


2  NEW  PLANTS 

Ye»,  in  keeping  with  our  plan  of  progress,  we  now 
have  2  NEW  PLANTS  under  construction  and  Goss  Head¬ 
liners  on  the  way. 

These  plants  will  be  eight  times  the  size  of  our 
present  facilities,  thereby  keeping  pace  with  our  tremen¬ 
dous  circulation  growth. 

PENNA.  35,663*  I  NEW  JERSEY  10,405* 

•Subject  To  ABC  Audit.  |  IN  LESS  THAN  18  MONTHS 


newspaper,  and  is  of  no  benefit 
whatsoever  to  the  employer.  It 
is  of  benefit  only  to  the  union, 
which  exacts  money  from  the 
employer  in  furtherance  of  the 
union’s  traditional  iwlicy  of 
“featherbedding.”  So  argued  the 
ANP.4. 

Hutv  Union  JiiKlilies  It 

The  union’s  side  of  the  debate 
stressed  reproduction  as  an  in¬ 
tegral  part  of  the  relationship 
between  the  publishers  and  the 
local  unions  and  made  these 
jwints  in  justification  of  the 
practice: 

1.  Reproduction  encourages 
and  protects  fair  competition 
and  fair  labor  practices,  neces¬ 
sary  to  the  economic  welfare  of 
both  employers  and  employees. 
The  practice  of  lending,  borrow¬ 
ing,  buying,  .selling  or  exchang¬ 
ing  profit-making  type  matter 
is  worse  than  a  wage-cutting 
evil;  it  exploits  the  .skill  and 
production  of  some  craftsmen 
while  eliminating  the  jobs  of 
others.  If  the  practice  were  un- 
re.strained,  one  employer  could 
allow  another  to  make  addi¬ 
tional  profit  from  the  .same  type 
material  without  capital  invest¬ 
ment  or  payroll  costs. 

2.  Reproduction  is  a  good 
business  practice  and  a  good 
employment  policy,  resulting  in 
distinct  advantage  and  neces¬ 
sary  protection  to  employers  and 
employees.  Because  the  volume 
of  work  in  a  newspaper  com¬ 
posing  room  fluctuates  from  day 
to  day,  week  to  week,  and  month 
to  month,  it  is  to  the  advantage 
of  the  publisher  to  have  a  steady 
supply  of  printers,  with  a  mini¬ 
mum  of  regular  situations  while 
the  union  keeps  extra  help  avail¬ 
able.  The  small  cost  of  repro¬ 
duction  is  cheap  insurance 
against  chaotic  wage  and  price 
conditions. 

3.  Reproduction  is  limited  by 
agreement  to  minimum  needs; 
it  is  not  costly  nor  burdensome; 
it  is  jointly  agreed  to  and  ad¬ 
ministered  by  the  contracting 
parties.  Reproduction  applies  to 
only  a  small  percentage  of  total 
production.  (General  (national) 
advertising  is  not  subject  to  re¬ 
production.  If  “featherbedding” 
is  to  be  charged,  ITU  points  to 
the  practice  wherein  publishers 
charge  higher-rates  for  national 
advertising  than  they  do  for 
local  advertising  and  reap 
profits  without  expenditures  for 
composition. 

Taft  Knew  About  It 

Finally  the  Supreme  Court 
;  decided  the  case  but  split  6  to  3. 
The  opinion  of  the  majority, 
written  by  Justice  Harold  Bur¬ 
ton,  concerned  itself  primarily 
with  the  fact  that  the  records 
of  debate  in  Congress  on  the 


Taft-Hartley  Law  tailed  to  sho* 
any  specific  mention  of  tb 
printers’  reproduaion  practiu 
although  it  wa-  commonly 
known  and  certainly  Senator 
Robert  A.  Taft,  being  a  mem- 
l>er  of  a  newspa|ier-publishin|t 

family,  was  aware  of  its  in. 
jrlications. 

The  debate  that  appeared  to 
l)e  the  crux  of  the  court’s  rea¬ 
soning  in  this  matter  dealt  with 
the  difference  between  a  union 
retjuirement  for  an  orchestra 
that  didn’t  play  any  music  and 
a  union  requirement  for  work 
that  might  not  be  needed  but 
was  actually  performed.  The 
court  took  judicial  notice  of  the 
fact  that  Congress  had  dropped 
one  of  the  featheriredding  pro¬ 
visions  of  the  Lea  .\ct  with  the 
result  that  the  Taft-Hartley 
Act  “now  limits  condemnation 
to  instances  where  a  labor  or¬ 
ganization  or  its  agents  exact 
pay  from  an  employer  in  return 
for  ser\Mces  not  irerformed  or 
not  to  be  performed.” 

The  law,  said  Justice  Burton, 
leaves  to  collective  bargaining 
the  determination  of  what  work 
including  bona  fide  “made 
work,”  shall  be  included  as  com¬ 
pensable  services  and  what  rate 
of  compensation  shall  be  pid 
for  it. 

DiMsenlers  Use  Harsh  Words 

It  was  in  the  opinions  of  the 
dissenters  that  the  newspaper 
publishers  found  solace  but  no 
help  in  future  contract  negotia¬ 
tions.  Justice  Clark,  with  Chief 
Justice  Vinson  concurring,  said, 
“Today’s  decision  twists  the  law 
by  the  tail.  If  the  employees  had 
received  pay  for  staying  home, 
conserving  their  energies  and 
the  publisher’s  material,  the 
court  concedes,  as  it  must,  that 
the  National  Labor  Relations 
Act  would  squarely  apply.  Yet 
in  the  Court’s  view  these  print¬ 
ers’  peculiar  ‘services’  snatch 
the  transaction  from  the  reach 
of  the  law.” 

Justice  Clark  abhorred  the 
majority’s  view  that  the  law 
sanctions  such  a  Sisyphean 
journey  —  the  casting  of  “pigs," 
the  setting  of  type,  proofread¬ 
ing,  correcting,  thence  to  a  “hell 
box.”  “Anomalously,”  he  com¬ 
mented,  “the  more  wasteful  the 
practice  the  less  effectual  the 
statute  is.” 

Nevertheless,  Justice  Clark 
agreed,  it  was  entirely  a  mat¬ 
ter  for  Congress  to  determine 
and  “under  our  system  the  Court 
ought  not  to  blithely  mangle 
the  congressional  effort.” 

More  to  the  point  was  Justice 
Douglas’  dissent.  He  failed  to 
see  how  the  reproduction  of 
type  matter  only  to  be  thrown 
away  is  a  service  performed  for 
{Continued  on  page  84) 
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(F e’re  Not  Missile  Men, 

We’re  Not  Medicine  Men,  BUT... 


.  .  .  Whenever  you  see  or  hear  the  words  research  and  development,  the 
chances  are  you  think  about  things  like  science  and  medicine,  missiles  and 
wonder  drugs. 

That’s  why  we’d  like  to  remind  you  of  something  we  are  sure  you 
know  but  seldom  give  more  than  a  passing  thought:  WE’RE  ALSO  IN 
THE  RESEARCH  AND  DEVELOPMENT  BUSINESS! 

Day  in  and  day  out,  we  are  busily  engaged  in  gathering,  processing  and 
distributing  the  news.  But  while  our  reporters  are  reporting,  our  writers  are 
writing  and  our  editors  are  editing,  we  are  conducting  a  continuous  search  for 
the  new  and  the  improved.  As  your  needs  expand  and  grow  more  demanding, 
we  attempt  to  anticipate  those  needs  with  new  concepts.  We  can’t  sit  back  and 
wait  for  changes  to  occur.  We’ve  got  to  make  some  of  them  ourselves. 

This  kind  of  thinking  has  paid  off.  Our  engineers  spearheaded  the 
development  of  Wirephoto;  invented  small  receiving  machines  and  port¬ 
able  transmitters;  produced,  in  Photofax,  the  finest  automatic  network 
picture  receiver;  established  the  first  worldwide  radio  teletype  and  radio¬ 
photo  systems  directly  to  newspapers;  and  introduced  dozens  of  other 
improvements. 

Each  advance  in  the  utilization  of  our  facilities  and  capacities  means  better 
service  to  you.  Better  service — and  no  compromise  with  quality! 

The  next  time  the  subject  of  research  and  development  comes  up, 
remember  that  it  applies  to  you,  too. 


The  Associated  Press 


Bogus 

(Continued  from  page  82) 

the  newspaper.  It  may  be  an 
old  and  deeply-insp*ained  prac¬ 
tice,  he  said,  but  Conjfress  did 
intend  to  rid  the  economy  of  all 
types  of  “featherbedding.”  The 
typesetters  on  “bogus”  make  no 
contribution  whatsoever  to  the 
enterprise.  Justice  Douglas  said. 
Their  work,  in  his  view,  is  not 
only  unwanted,  it  is  w’holly  use¬ 
less  —  “it  does  not  add  directly 
or  indirectly  to  the  publication 
of  the  newspaper  nor  to  its  con¬ 
tents.” 

Even  the  agreement  for  re¬ 
production  was  reached  under 
compulsion,  J  u  s  t  i  c  e  Douglas 
noted,  taking  cognizance  of  the 
.■\NPA  contention  that  “bogpis” 
clauses  are  negotiated  under  an 
ITU  mandate  on  its  locals  and 
in  compliance  with  the  ITU  Gen¬ 
eral  Laws. 

Techni«’al  Theories 

In  numerous  cases,  impartial 
arbitrators,  called  on  to  inter¬ 
pret  the  language  of  some  re¬ 
production  clause,  have  felt  im¬ 
pelled  to  express  their  own 
amazement  at  continuance  of 
such  a  “useless”  practice  but 
their  function  is  not  to  rule  on 
the  wisdom  or  necessity  of 
“make-work.” 


Learned  economists  who  have 
examined  the  “bogus”  history  of 
the  newspaper  business  usually 
become  involved  in  technical 
theories  as  to  why  Congress  did 
not  outlaw  the  practice  spe¬ 
cifically.  The  point  is  always 
made  that  here  a  regular  em¬ 
ployee  is  not  hired  to  set  bogus, 
he  does  it  as  part  of  his  duties. 
Publishers  could  provide  .some 
notable  examples  of  union  pres¬ 
sures  to  employ  extras  to  clean 
off  the  “bogus”  hook  and,  al¬ 
though  most  reproduction 
clauses  provide  that  no  overtime 
help  shall  be  required,  they  all 
set  a  time  limit  for  cleaning 
the  hook  and  this  often  involves 
overtime  indirectly.  The  former 
president  of  ITU,  Woodruff 
Randolph,  once  said  in  an 
NLRB  hearing  that  the  main 
reason  for  accumulation  of 
l)ogus  was  that  publishers  gen¬ 
erally  refuse  to  hire  men  at 
overtime  rates  to  produce  it. 

On  the  basis  of  the  Supreme 
Court  decision,  the  general  rule 
now  seems  to  be  that  a  union 
can  lawfully  demand  that  five 
men  be  hirefl  to  do  the  work  that 
four  could  do  but  it  can’t  de¬ 
mand  that  four  work  while  one 
is  paid  for  doing  nothing.  If 
an  employer  voluntarily  con¬ 
sents  to  a  make-work  provision 
the  legality  of  it  cannot  be  ques¬ 
tioned. 


Against  this  background  the 
ITU  will  try  to  enlarge  on  the 
areas  of  reproduction.  Its  offi¬ 
cers  have  frequently  voiced  their 
interest  in  covering  a  great 
amount  of  editorial  material 
that  comes  into  a  newspaper  of¬ 
fice  on  tape  and  also  the  volume 
of  advertising  that  runs  in  sup¬ 
plements.  In  the  case  of  the  lat¬ 
ter,  the  union  spokesmen  have 
been  heard  to  say  that  if  the 
supplement  material  had  to  be 
reproduced  the  poorer  rival  pub- 


and  “reproduction”  is  not  ao 
descriptive  of  his  personal  i*. 
gard  for  useless  work.  Hig  un- 
ion’s  dislike  for  “bot^us”  stems 
from  the  dictionary  definition 
which  makes  bogus  synonymous 
with  spurious,  fictitious  and 
sham,  as  an  adjective,  and  with 
counterfeiter’s  apparatus  as  a 
noun.  (It  is  also  a  liquor  made 
of  rum  and  molasses. )  A  famous 
semanticist  has  trace<l  the  word 
“Ixigus”  back  to  “tantraboffus,” 
commonly  applied  by  Vermont- 


lisher  would  get  a  fairer  com-  ers  to  “any  ill-looking  object." 


FOR  FASTER,  SAFER  LOADING 


bundle  loaders 


Latest  example  of  Jampol's  pioneering 
in  better  newspaper  handling  equipment 
it  this  improved  telescoping  automatic 
truck  loader. 

In  combination  with  platform  convey¬ 
ors  it  provides  systematic  loading  from 
front  to  rear  of  truck  bed  with  a  mini¬ 
mum  of  handling  and  retracing  of  steps. 


Designed  to  ease  manual  wrestling  of 
heavy  bundles  and  improve  meeting  de¬ 
livery  deadlines,  it  it  establishing  un¬ 
usual  records  in  terms  of  worker  con¬ 
venience,  loading  speeds  and  overall 
economy.  Engineered  ond  constructed 
for  even  the  heaviest  duty,  it  includes 
every  feature  to  assure  performance 
efficiency. 


Invsfigata  how  Jampol .  .  .with  over  30  yeors  of  tpociafitod  •xporionco .  . . con 
solve  all  your  newspaper  handling  problems— at  o  savings.  Your  inquiry  is  invited. 


JAMPOL  CORPORATION 

Gciiftnl  Off:-  niid  Pkinl 
S:XTY1IHST  ST  HHOOKI.YN  .;J.  NIAV  YOHK 


petitive  break  and  there  would 
be  more  job.s  for  printers. 

Some  local  unions  don’t  see 
eye-to-eye  with  the  Internation¬ 
al  and  many  are  known  to  have 
under-the-table  agreements  with 
publishers  to  either  ignore  the 
reproduction  altogether,  in  re¬ 
turn  for  some  other  concession, 
or  to  settle  every'  .so  often  on  a 
lump  sum  payment  into  the  un¬ 
ion’s  treasury.  These  are  some 
of  the  practices  which  were  con¬ 
sidered  when  the  ITU  officers 
declared  in  a  re.solution  at  last 
year’s  convention  that  reproduc¬ 
tion  is  “a  broad  and  complex 
problem  —  one  that  requires 
the  attention  of  every  member 
of  the  union.” 

Insisting  that  reproduction  is 
“a  legal  and  just  part  of  our 
contracts,”  the  Executive  Coun¬ 
cil  said  reports  to  headquarters 
indicate  “a  laxity  on  the  part 
'  of  many'  local  unions  in  the  en- 
'  forcement  of  reproduction  pro¬ 
visions”  and  “a  widespread 
:  practice  on  the  part  of  many 
local  unions  of  evading  or  avoid- 
1  ing  their  responsibility  of  en¬ 
forcing  those  provisions.” 

!  Also,  the  union’s  high  com- 
:  mand  said  it  was  aware  of 
“pressure  from  management” 
which,  combined  w'ith  apathy  by 
the  members,  results  in  “deals” 
violating  the  contract  provi¬ 
sions.  Therefore,  the  conven¬ 
tion  delegates  voted  to  instruct 
the  Executive  Council  to  make 
a  “most  exhaustive  and  com¬ 
prehensive  study”  of  the  i)rob- 
lem  because  it  is  so  far-reach¬ 
ing  and  of  such  grave  impor¬ 
tance.  A  report  is  to  be  made 
,  to  this  year’s  convention. 

Prinlerx  DiKlike  ‘Dead  Hoss’ 

But  the  nub  of  the  difficulty 
within  the  union  may  be  seen 
in  the  remark  of  a  veteran  com¬ 
positor:  “Most  of  us  hate  to 
work  on  dead  horse.  I  duck  it 
all  the  time  and  if  they  ever 
make  me  work  on  that  stuff  I 
think  I’d  quit  the  trade.” 

This  printer’s  reference  to 
“dead  horse”  revealed  that  he 
had  been  around  in  his  day. 
“Dead  boss”  is  the  good  old 
Southern  lingo  for  this  prac¬ 
tice.  Being  a  good  union  man 
he  w'ouldn’t  allude  to  “bogus” 


In  his  research  on  the  subject, 

A1  Dietz  of  the  New  York  Her¬ 
ald  Tribune  business  staff  found 
“dead  horse”  attributed  to  the 
printing  trade  as  early  as  1683. 
Jo.seph  Moxon  in  “Mechanick? 
Exercises”  wrote:  “If  any  jour¬ 
neyman  set  down  in  his  bill  on 
Saturday  night  more  work  that 
he  has  done,  that  surplusage  is 
called  horseflesh;  and  he  aWe? 
it  in  his  next  bill.” 

And  in  1871,  the  .Imcricon 
Encyclopedia  of  Printing  (k- 
fined  “dead  horse”  as  “matter 
charged  before  it  is  set.”  It 
was  at  this  time  that  the  ITU, 
grown  in  stature  from  the 
National  Typographical  Union 
which  was  founded  in  1852,  paid 
jiarticular  attention  to  a  prac¬ 
tice  by  one  of  the  several  news¬ 
papers  at  New  Albany,  Ind.,  of 
borrowing  type  previously  set, 
paid  for  and  used  by  one  of  the 
several  newspapers  at  Louis¬ 
ville,  Ky. 

In  Days  of  Piece-Work 

Now  this  trend  alarmed  the 
union  and  its  members  because 
so  many  at  that  time  were  em¬ 
ployed  on  a  piece-work  basis. 
Few  were  the  compositors  who 
worked  at  weekly  rates  and 
many  were  the  printers  who 
traveled  from  town  to  town  to 
pick  up  jobs.  Hence  the  indi¬ 
vidual  printer’s  interest  then  in 
reproduction  rules  had  the  ur¬ 
gency  of  self-preservation. 

The  union’s  own  history  of 
Reproduction  states  the  case 
thusly:  “Borrowing  type  would 
have  permitted  the  New  Albany 
publisher  an  unfair  advantage 
over  his  competitors,  by  selling 
more  pages  without  having  to 
l)ay  the  cost  of  producing  them. 
It  also  w’ould  have  eliminated 
the  jobs  and  the  extra  work  of 
compositors  required  to  produce 
the  borrowed  type.  The  New 
Albany  union,  however,  decid^ 
that  such  matter  should  be  paid 
for  at  the  prevailing  -scale  of 
wages. 

“The  New'  Albany  publisher 
appealed  to  the  convention  of 
the  ITU  which,  on  June  7,  1872, 
ruled  ‘that  the  transfer  of  mat¬ 
ter  from  one  firm  to  another  is 
detrimental  to  both  proprietor 

(Continued  on  page  86) 
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and  printer,  and  should  not  be  the  bud  .if  the  courts  had  been 
allowed.’  ”  asked  to  pass  then  on  the  valid- 

And  that  was  the  forerunner  ity  of  the  time-off  arrangement. 


any  work  for  the  extras.  All  it  ground  that  such  work  fell  with-  der  a  provision  that  it  had 
amounted  to  actually  was  reach-  in  the  photoengraver’s  jurisdic-  to  be  reset  when  altered  fof 
ing  the  union’s  hands  into  the  tion.  'The  union  struck  solely  local  publication.  The  pil«gp 
publishers’  pockets.  Taft-Hart-  on  this  issue  and  came  back  to  reached  3,000  columns  of  bo. 
ley  came  alwut  40  years  too  late,  work  only  after  the  publisher  gu.sc'd  material  ami  this  became 
It  would  have  nipped  bogus  in  had  accedeel  to  its  demands.  the  pawn  in  negotiations.  TV 


to  the  retjuirement  that  the  type 
received  from  outside  the  shop 


By  1910  the  ITU  saw  the  er-  sel  of  ANP.4,  has  warned  i)ub- 


id  accedeel  to  its  demands.  the  pawn  in  negotiations.  TV 
^  •.  in  ■  1  ^  proiwsed  to  waive  the 

‘14  ill  Strike  on  Him  UMie  if  f^e  publi.sher  would 

Elisha  Hanson,  general  coun-  make  a  jiay  rise  ret  roactive.  An 


received  from  outside  the  shop  ror  of  the  arrangement  and  Ushers  that  “the  union  has  intere.sting  today  to  note  thst 

must  be  re.set.  Section  144  of  went  back  to  the  original  re-  struck  for  bogus  and  will  strike  the  then  vicepresident  of  ITU 

the  union’s  Book  of  Laws  was  quirement  of  re.setting  but  now  on  this  issue  again.’’  In  cases  "'as  Elmer  Brown,  who  is  now 

amended  in  1901  to  provide  that  also  imposed  the  rule  that  the  which  he  has  argued  before  the  president,  and  it  was  his  inter¬ 


impasse  was  reached  and  it  jj 
intere.sting  today  to  note  tha 


the  interchanging  of  type  “is 
unlawful  and  shall  not  be  al 
lowed:  Provided,  That  the  re 


reset  material  must  be  proof-  court:  he  has  presented  evi- 
read  and  corrected  before  being  dence  to  show  that  the  cost  of 


ourt:  he  has  presented  evi-  v’ention  that  broke  the  deadlock, 
lence  to  show  that  the  cost  of  ruled  that  all  national  ad- 
etting  “bogus”  at  a  single  vertising  copy  should  lie  exempt 


lowed:  Provided,  That  the  re-  discarded.  Newproblemsaro.se  •-etting  “bogus”  at  a  single  vertising  copy  should  lie  exempt 
production  of  such  type,  mat-  when  the  unions  tried  to  enforce  newspaper  has  amounted  to  as  li'om  the  reproduction  clause; 
rices  or  plates  shall  be  deemeil  the  standard  clause  requiring  much  as  $l.sO,()(tO  a  year.  Lab  r  that  the  addition  or  insertion  of 
a  compliance  with  this  law.”  ads  to  be  reset  “as  nearly  like  costs  could  be  reduced  by  2  to  names,  addresses,  slogans,  tele 

I  the  original”  as  possible.  .At  i  if  the  reproduction  recjuire-  phone  numbers,  hours  of  busi- 

wuuld  lake  I  inie  L  It  least  one  publisher  qualified  tbis  ment  were  ruled  out.  Time  and  ness,  key  numbers  or  prices  to s 

But  with  only  a  few  years  of  to  read  “as  nearly  like  the  orig-  again  the  ITU  has  stated  that  it  national  ad  does  not  make  it  a 
experience  with  dead-horse,  the  itiiil  its  the  equipment  of  the  will  not  approve  a  contract  local  ad  subject  to  dead  horse," 
printers  found  it  irksome  to  set  office  will  permit.”  Otherwise  which  does  not  contain  a  reiiro-  One  of  the  classic  arbitration 

some  ad  material  and  then  push  he  might  have  to  go  out  and  buy  duction  clau'e  and  it  has  of-  oases  was  that  of  1924  in  which 
it  into  the  hellbox,  because  the  special  fonts  of  type  to  match  fered  to  make  no  concession  ^he  arbiter,  George  Gordon  Bat- 
ad  had  long  since  done  its  job.  those  in  the  ad  which  had  been  ev'en  in  the  light  of  |)resent-d''.y  interpreted  the  New  Yoik 

To  alleviate  this  psychological  set  in  a  typographer’s  shop.  conditions  when  a  shortage  of  contract  which  defined  local 
objection  the  Book  of  Laws  was  The  demands  of  the  ITU  are  journeymen  printers  makes  it  copy  as  that  of  a  company  “dis- 
changed  in  1914  to  allow  local  not  limited  to  insisting  that  necessary  to  clear  the  “liogus”  tinctivmy  associated  with  the 
unions  to  agree  to  taking  time  printed  words  be  reset.  At  copy  on  overtime.  city.  Battle  said  it  meant  any 

off  equivalent  in  pay  to  the  Rochester,  N.  Y.,  in  1946,  the  The  local  unions,  through  the  corporation  doing  a  large 
wages  that  would  be  received  union  demanded  that  hand-let-  chapel  chairmen  who  control  »usiness  in  New  York 

for  setting  bogus.  But  this  tered  words  be  “bogused”  in  ad-  the  flow  of  Ixigus,  are  not  al-  “,’1-  ‘'*9®®'^  1” 

didn’t  work  well  either  because  dition  to  printed  words.  The  ways  anxious  to  keep  the  hook  public  mind  with  New  Yoit 

it  obviously  favored  the  situa-  publisher  refused  to  accede  to  clean,  particularly  as  the  time  "C  u'^agreecl  with  the  publish- 

tion  holders  and  didn’t  create  the  union’s  demands  on  the  for  contract  negotiation  arrives.  contention  that  the  ta 


newspaper  has  amounted  to  as  li'om  the  reproduction  clause;  1 
much  as  $1.50,090  a  year.  Lab  r  that  the  addition  or  insertion  of 
costs  could  be  reduced  by  2  to  names,  addresses,  slogans,  tele 
.5'  i  if  the  reproduction  reejuire-  phone  numbers,  hours  of  busi- 
ment  were  ruled  out.  Time  and  ness,  key  numbers  or  prices  to  s 
again  the  ITU  has  stated  that  it  national  ad  does  not  make  it  i 
will  not  approve  a  contract  local  ad  subject  to  “dead  horse," 
which  does  not  contain  a  rejiro-  One  of  the  classic  arbitration 
duction  clau'e  and  it  has  of-  cases  was  that  of  1924  in  which 
fered  to  make  no  concession  arbiter,  George  Gordon  Bat- 
ev'en  in  the  light  of  iiresent-d  '.y  interpreted  the  New  York 
conditions  w’hen  a  shortage  of  contract  which  defined  local 
journeymen  printers  makes  it  copy  as  that  of  a  company  “dis- 
necessary  to  clear  the  “liogus”  tinctively  associated  with  the 
copy  on  overtime.  city.  Battle  said  it  meant  any 

The  local  unions,  through  the  ^’^P^ration  doing  a  large  pan 

chapel  chairmen  who  control  p.  '  ®  lusmess  in 

n,.,  ..1  closely  associated  in 


IFRESIDBNT  i 


,  ’  '  ,  ers  contention  that  the  firm 

for  contract  negotiation  arrives.  u  •  *  i  •  « 

I  i.  i  i-  must  be  incorporated  m  New 

It  often  works  out  to  a  situation  v  ,  c,*  * 

,  I  j  u  York  btate. 

where  the  accumulated  bogus  . 

u  i  i  ii.  u-  u  t  the  issue  arose  over  ads 
must  be  set  at  the  higher  rates  ,  i  i  d  n  t>  tu  v 

,  -  ■  1%  II  placed  by  Brill  Brothers,  a  New 

of  pay  in  the  period  following  U  ,  ,  ™, 

,,  York  clothing  store.  The  copy 
the  negotiations.  Occasionally, 

.  .  .  1  i  1  "’as  that  of  the  manufacturer, 

a  union  has  consented  to  make  ^ 

.  ,  ,  .u  u  Kuppenheimer,  and  the  space 

a  trade  for  some  other  benefit  ■  i  r  \  tr  u 

,  ,,  ..  1  i-  t  1  "’as  paid  for  by  Kupiienheimer. 

and  allow’  the  Ixigus  time  to  lie  t,,  i  i  j  n  n 

u  j  i.  ..u  ij  1  The  arbiter  ruled  it  was  a  Bnll 

charged  at  the  old  scale.  ,  j  u  j  j.  u  *  j 

atl  and  had  to  be  reset  under 

The  reproduction  clauses  are  t^rms  of  the  contract,  even  to 
constantly  in  arbitration  and  the  proofreading.  The  union 
from  these  decisions  come  sought  to  establish  a  criterion 
changes  in  definitions.  Just  foj.  national  advertising  as  one 
what  is  “local”  advertising?  where  identical  copy  was  pub- 
There  is  no  simple  formula  now-  ijshed  in  at  least  12  cities.  No, 
adays  to  make  it  crystal  clear,  said  Battle,  the  ads  should  be 
As  marketing  areas  change  and  substantially  the  same  to  be 
chain  stores  spread  to  shopping  considered  identical  and  there 
centers,  arbiters  find  it  increas-  should  be  a  .substantial  amount 
ingly  difficult  to  apply  the  Ian-  of  publication  in  daily  newspa- 
guage  of  contracts  drawn  years  p^rs  outside  of  New  York  City, 
ago.  One  impartial  chairman 
of  a  board  hit  u)K)n  a  novel  ap-  Siip«“rinarkel 

proach  to  settling  the  argument  ^ 

nromoted 


TELETYPE 

CORPORATION 

SUaSIDlARV  OP  Hiesrer/i  Electric  Company  me. 


of  a  board  hit  u)K)n  a  novel  ap-  !siip«“rinarkel 

proach  to  settling  the  argument  -phe  Battle  decision  prompted 

is  for  "title".  Thanks  for  ^har^X^^b^^  the  nlwLa’^^er  management  comment;  “The 
T'ornamKaT'-ir.®  an t'o  I  j  the  newspaper  jjP  gji  apj^ars  to  be 

remembering  that  ours.  |  would  determine  if  copy  was  that  the  New  York  publishers 
Teletype,  is  a  registered  •^‘^al  or  national.  Specific  ex-  confirmed  in  their 

trademark  and  needs  a  can  "T"  were  made:  Amuse  right  to  spend  every  year  an 

trademark  and  needs  a  cap  T .  ^ent  ads  for  which  the  higher-  p^y  the 

than-local  rate  applied,  finan-  salaries  of  several  managing 
cial  ads  run  at  the  national  rate,  ^jitors  and  business  managers 
and  charity  copy  tor  which  the  purpose  of  .solemnly 

publisher  received  no  compen-  composing  and  reading  proof  on 
I  L  I  L  I  mM  L  sation.  ‘advertising’  which  fills  no 

■  riri  ||r  Brown’*  I.aw 

CORPORATION  For  years  a  contract  with  the  mimic,  valueless,  profitless  pro- 

Kansas  City  Star  put  consider-  cession  from  linecaster  to  melt- 
suasiDtARv  Western  blectne  company  me.  ^  ^  i  i  i  •  « 

able  advertising  of  a  national  ing  pot  and  back  again. 

character  on  the  bogus  hook  un-  (Continued  on  page  92) 
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For  2  il  Time  In  One  Week 

- -  1' 

Courier- Journal  Rated  Near  Top  4 

AniongNation ’s  1, 7 55 Daily  Papers  j 


A  pleasant  form  of  lightning  has  struck  The  Courier-Journal 
twice  in  a  week. 

America’s  top  10  daily  newspapers,  selected  by  publishers 
in  a  private  nationwide  poll,  were  announced  today  by  New 
York  publicist  Edward  L.  Bernays. 

The  (’ourier-Journal  was  rated  fifth  among  the  10. 

If  you  think  you  saw  this  same  story  last  Monday  you  are 
almost  right.  On  that  day  the  magazine  Practical  English 
.  nnounced  results  of  a  survey  conducted  by  Scholastics  Maga- 
jnes.  This  one  was  among  editors,  and  The  Courier-Journal, 
though  one  notch  lower,  sixth,  was  rated  relatively  higher 
because  15  dailies  were  named  to  the  list  of  “most  superior’’ 
papers. 

The  Baltimore  Sun,  listed  in  a  1952  survey  of  publishers 
by  Bernays,  was  displaced  by  The  Los  Angeles  Times  among 
this  year’s  top  10. 

Vote  Percentage  For  C.-J.  Rises 

Among  the  nation’s  1,755  daily  newspapers  the  top  10  this 
year,  as  released  by  Bernays.  were: 

The  New  York  Times. 

The  St.  Louis  Post-Dispatch. 

The  Christian  Science  Monitor. 

The  Washington  Post  and  Times-Ilerald. 

The  Courier-Journal. 

The  Milwaukee  Journal. 

The  Kansas  City  Star. 

The  Chicago  Daily  News. 

The  Los  Angeles  Times. 

The  New  York  Herald-Tribune. 

The  percentage  of  publishers  voting  for  The  Courier- 
Journal  had  increased  from  38  per  cent  in  1952  to  39.54  per 
cent. 

The  10  leaders  have  a  combined  daily  circulation  of  about 
4.000.000  and  a  combined  Sunday  circulation  of  more  than 
4.500.000.  Confined  to  no  one  section  of  the  country,  they 
covered'an  area  from  the  Atlantic  to  the  Pacific. 

In  bo.th  surveys  by  Bernays,  publishers  were  asked  to  name 
the  10  papers  that,  in  their  judgment,  “best  live  up  to  the 
ideals  set  forth  by  Joseph  Pulitzer.  Adolph  S.  Ochs,  and  Thomas 
dibson,” 

Smaller  Dailies  Are  Praised 

Pulitzer  was  publisher  of  the  old  New  York  World;  Ochs 
publisher  of  The  New  York  Times,  and  Gibson  publisher  of 
The  Rocky  Mountain  Herald,  Denver. 

In  announcing  results  of  the  survey,  Bernays  said: 

“An  interesting  and  significant  fact  in  the  current  survey 
is  the  frequency  with  which  publishers  pay  tribute  to  the  high 
standards  and  idealism  of  smaller  dailies  with  only  regional 
circulation. 

“Time  and  again,  respondents  emphasized  in  personal  notes 
that  they  were  sure  there  were  many  other  papers  in  the 
country  as  deserving  as  those  that  would  undoubtedly  rank 
highest  in  a  nationwide  survey  simply  because  the  big-name 


JOSEPH  PULITZER  ADOLPH  OCHS 

‘Drastically  independent’  No  ‘fear  or  favor’ 


papers  would  be  known  to  far  more  publishers  than  the  smaller- 
circulation  journals.” 

In  both  the  1952  and  the  1960  surveys,  the  following  state¬ 
ments  by  Pulitzer  and  Ochs  were  furnished  the  publishers  as 
the  basis  for  their  judgment  on  present-day  adherence  to  the 
criteria  established  by  those  famed  individuals: 

Pulitzer,  as  the  salutatorv  of  The  New  York  World,  .Mav 
lU.  1883: 

“An  institution  that  should  always  fight  for  progress  and 
reform,  never  tolerate  injustice  and  corruption,  always  fight 
demagogues  of  all  parties,  never  belong  to  any  party,  always 
oppose  privileged  classes  and  public  plunderers,  never  lack 
sympathy  with  the  poor,  always  remain  devoted  to  the  public 
welfare,  never  be  satisfied  with  merely  printing  news,  always 
be  drastically  independent,  never  be  afraid  to  attack  wrong, 
whether  by  predatory  plutocracy  or  predatory  poverty.” 

Ochs,  on  assuming  control  of  The  New  York  Times.  .August 
18.  1896: 

“It  will  be  my  earnest  aim  that  The  New  York  Times  give 
the  news,  all  the  news,  in  concise  and  attractive  form,  in 
language  that  is  permissible  in  good  society,  and  give  it  early, 
if  not  earlier,  than  it  can  be  learned  through  any  other  medium. 
To  give  the  news  impartially,  without  fear  or  favor,  regardless 
of  party,  sect,  or  interest  involved;  to  make  the  columns  of 
The  New  York  Times  a  forum  for  the  consideration  of  all 
public  questions  of  public  importance,  and  to  that  end.  to  invite 
intelligent  discussion  from  all  shades  of  opinion.” 
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Reprinted  from  The  Courier-Journal, 
April  11,  1960 


The  First  Comic  Strip  of  Today’s  Age  of  Science 


A  free-lance  inventor,  befuddled 

man  of  science,  genius  at  doing  the 
wrong  thing— and  one  of  the  funniest 
new  comic  characters  in  years! 


r - 1 

FIRST  RELEASE  DATE:  MAY  9 

For  terms  wire  F.  J.  Nicht 
General  Sales  Manager 
King  Features  Syndicate 
235  East  45th  Street,  New  York  17,  N.  Y. 


¥ 


BLONDIE 
1507  papers 


KING’S  GALAXY 

.  of  TOP  COMICS 


BEETLE  BAILEY 
775  papers 


THEY'LL  DO  IT 
EVERY  TIME 
755  papers 


STEVE  CANYON 
642  papers 


BUZ  SAWYER 
557  papers 


DONALD  DUCK 
542  papers 


THE  HEART  OE 
JULIET  JONES 
486  papers 


THE  PHANTOM 
478  papers 


BRINGING  UP  FATHER 
467  papers 


RIP  KIRBY 
451  papers 


BARNEY  GOOGLE  & 
SNUFFY  SMITH 
432  papers 


FLASH  GORDON 
422  papers 


For  the  Best 
in  Top  Quality 
Features...  ^ 

Rely  on  •  V? 

KING  FEATURES  SYNDICATE 

The  Syndicate  of  the  Stars 


ARCHIE 
391  papers 

HI  and  LOIS 
284  papers 


NUBBIN 

0K.F.S.  156  in  one 


FAIRCHILD 

news 


l.fsier  ('rillMTt.  for  llu*  past  11 
years  a  staff  reporter  in  Fair-  | 
ehild's  Los  Anpeles  bureau,  has  j 
be«‘n  named  assistant  to  Donald  | 
L.  Pratt.  West  (ioast  news  editor. 
Mr.  (Gilbert’s  duties  will  im-lude  | 
training  new  (tersonnel.  planning  | 
and  making  news  assignments.  I 
He  will  also  continue  in  his  re-  , 
porting  capacity  on  Sl'PER- 
MARKET  NEWS. 


J«dm  R.  Fairchild.  European  di¬ 
rector  for  Fairchild  Publications.  ! 
has  been  named  publisher  of  ^ 
WOMEN'S  WEAR  DAILY  and 
DAILY  NEWS  RECORD.  He 
will  assume  his  new  duties  Oct.  1. 

FOOTWEAR  NEWS  editorial 
staffers  covering  forthcoming 
events  in  the  footwear  industry 
include;  John  Xiiieer,  who  will 
leave  Apr.  29  for  Colorado  Springs. 
(]olo..  to  spend  the  following  week 
attending  meetings  of  the  Nation¬ 
al  Hide  Assn,  and  Tanners’  Coun¬ 
cil  of  America;  William  Pyle, 
editor,  and  Nancy  Shapiro,  fashion 
editor,  who  will  be  in  St.  l.ouis 
Apr.  .'lO-May  .1  to  cover  the  Shoe 
Market  of  .Xmerica. 


Joseph  G.  Mcl^an  takes  over 
as  reporter  for  ELEfiTRONKi 
NEWS  in  Fairchild’s  Philadelphia 
bureau.  He  replaces  Stuart  (icll- 
man  who  has  resigned. 


Two  members  of  Fairchild  Publi¬ 
cations  news  department  were  re¬ 
cently  elected  as  officers  of  the 
Newspaper  Reporters  Assn.  <if 
New  York.  Inc.  James  Antone. 
chief  of  he  combined  copy  desks 
of  Fairchild,  was  elected  first 
vice-president:  Joseph  J.  Schaefer, 
of  the  HOME  FIRNISHINGS 
DAILY  copy  desk,  was  elected 
treasurer. 


Two  news  staff  additions  have 
been  announced  for  the  Los 
Angeles  bureau  of  Fairchild  Pub¬ 
lications.  Mrs.  Pat  Jensen,  former¬ 
ly  with  the  San  Francist'o  Chroni¬ 
cle,  will  cover  fashions,  dinner- 
ware  and  glass  for  HOME 
FIRNLSHINGS  DAILY.  William 
Keating  will  handle  TV-radio. 
curtain  and  drapery',  major  ap¬ 
pliance  and  housewares  news;  he 
formerly  was  with  the  Pasadena 
Star- .News. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publishan  of 

Doily  News  Record,  Supermarket  Newt, 
Women's  Weor  Doily,  Electronic  Newt, 
Home  Furnithingt  Doily,  Directoriet, 
Men't  Wear,  Footweor  Newt.  Bookt. 


Nat  Howard  Writes 
Plain  Dealer  Column 

Cleveland 

Nathaniel  R.  Howard,  former 
editor  of  the  Cleveland  News, 
has  been  appointed  a  contrib- 
utiiiK  editor  of  the  Cleveland 
Plain  Dealer. 

Editor  Wright  Bryan  of  the 
Plain  Dealer  said  Mr.  Howard 
would  write  “Howard’s  Column.’’ 

Mr.  Howard  was  managing 
editor  of  the  Plain  Dealer  from 
1930  to  1937  when  he  left  to 
become  editor  of  the  News.  He 
is  a  former  president  of  the 
American  Society  of  Newspaper 
Editors  and  a  former  director  of 
the  Associated  Press. 

• 

Head^  Gravure  Co. 

Louisville,  Ky. 

Melzar  G.  Lowe,  III,  has  been 
named  operating  manager  of 
Standard  Gravure  Corporation. 
He  was  assistant  manager  under 
Edwin  S.  Keller,  vicepresident 
and  operating  manager,  who 
died  March  30.  Mr.  Lowe,  46, 
is  a  University  of  Louisville 
graduate.  He  joined  Standard 
Gravure  in  1937.  Mr.  Lowe’s 
father,  the  late  Melzar  G.  Lowe, 
II,  was  a  former  vicepresident 
and  general  manager  of  Stand¬ 
ard  Gravure. 

• 

Dalai  Lamars  Tliankn 

Bethlehem,  Pa. 

The  Dalai  Lama,  ruler  of  the 
Tibetan  government  in  exile, 
has  conveyed  to  Seymour  Kopf 
of  the  Bethlehem  Globe-Times 
I  staff  “His  Holiness’  blessings’’ 

I  and  “sincere  gratitude”  for  Mr. 

Kopf’s  editorial  crusade  for 
,  U.  S.  and  United  Nations  inter¬ 
vention  during  the  Red  Chinese- 
Tibetan  war  last  year.  The  edi¬ 
torials  appeared  in  the  Lehigh- 
ton  (Pa.)  Evening  Leader,  a 
daily  Mr.  Kopf  edited  at  that 
time. 

• 

Headn  Meeli  Group 

!  Des  Moines,  la. 

Richard  Wilson  of  Iowa  City 
I  is  the  new  president  of  the  Iowa 
Newspaper  Mechanical  Confer¬ 
ence.  Other  officers  elected  at 
its  recent  meeting  here  were 
Ross  Bunch,  Keokuk,  vicepresi¬ 
dent,  and  Paul  Kamler,  Clinton, 
secretary-treasurer. 

• 

Career  Closiug 

Gallipolis,  Ohio 

Mrs.  Sherley  Beck  Brown,  who 
has  been  53  years  on  the  Galli¬ 
polis  Tribune,  first  as  a  hand 
'  compositor,  later  a  machine 
operator  and  lastly  a  member 
of  the  editorial  department,  is 
retiring. 


personal 


HERE  FROM  INDIA — G.  Narasimhan,  second  from  left,  chairman  and 
managing  editor  of  the  Hindu  (Madras),  and  Mrs.  Narasimhan  art 
greeted  on  their  arrival  in  San  Francisco  via  Japan  Air  Lina.  At  tha 
right  are  K.  Balaraman,  the  Hindu's  representative  in  the  U.S..  and 
M.  Sham  Singh  of  the  India  Tourist  Office.  Mr.  and  Mrs.  Narasimhan 
were  delegates  to  the  International  Press  Institute  in  Tokyo. 


Manny  Topol  —  to  sports 
etlitor,  Patchogue  (N.  Y.)  Ad¬ 
vance,  succeeding  Stanley  Pa¬ 
kula,  now  reporter  with  New- 
house  Newspapers,  Jamaica, 
N.  Y. 

*  *  a 

Leonard  J.  McAdams,  rewrite 
and  feature  desk,  Philadelphia 
(Pa.)  Inquirer  —  winner  of  the 
1960  St.  Augustine  Award  of 
Villanova  University  for  dis¬ 
tinction  in  the  field  of  journal¬ 
ism. 

a  a  a 

Eugene  Jepson  Cadou,  In¬ 
diana  political  writer,  UPI  — 
named  1960  newspaperman  of 
the  year  at  the  Indianapolis 
Press  Club’s  Front  Page  Ball. 

a  a  a 

A.  C.  Greene,  amusements 
editor,  Abilene  (Tex.)  Reporter- 
News  —  to  rewrite  desk,  Dallas 
(Tex.)  Times  Herald. 

a  a  a 

Paul  Jennewein  —  to  city 
editor,  Wilmington  (N.  C.) 

News,  replacing  Roy  Barron, 
resigned.  Peter  B.  Young  and 
Tom  McCallum  —  to  News 
stafr, 

a  a  a 

Pat  McCauley,  editorial 
writer,  Charlotte  (N.  C.)  News 
—  to  New  Orleans  (La.)  Times- 
Picayune. 

a  a  a 

Tom  Higgins,  sports  reporter, 
Winston-Salem  (N.  C.)  Journal 
and  Sentinel  —  to  outdoor  edi¬ 
tor,  succeeding  Hank  School- 
field,  now  Journal  and  Sentinel 
sports  director. 

a  a  a 

Jim  Mason,  news  staff,  IFfn- 
ston-Salem  (N.  C.)  Journal  — 
to  military  service. 


Bill  Trent  —  from  news  edi¬ 
tor,  Las  Cnices  (N.  M.)  Sun- 
News  to  editor.  Grand  Junetum 
(Colo.)  Morning  Sun. 

a  a  a 

De  Wane  Mansager— to  edi¬ 
tor,  Superior  (Ariz.)  Sun. 

a  a  a 

W.  Arthur  Grant,  manag¬ 
ing  editor,  Bennington  (Vt) 
Evening  Banner  —  to  regional 
copy  desk,  Springfield  (Mass.) 
Union.  Richard  D.  Hall,  re¬ 
porter,  Fitchburg  (Mass.)  bu¬ 
reau  of  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette  — 
to  rejxirter.  Union. 

a  a  a 

Gale  Daitghfjity,  San  Dieft 
(Calif.)  Union  —  to  church  edi¬ 
tor,  Glendale  (Calif.)  Newi- 
Press.  Jackie  Btiooks  —  to 
women’s  department,  News- 
Press. 

a  a  a 

Wayne  Mackey,  reporter, 
Oklahoma  City  (Okla.)  Timet 

—  to  assistant  city  editor. 

a  a  a 

Joseph  Jennings,  state  staff, 
Ncu'  Haven  (Conn.)  Register 

—  to  city  staff. 

a  a  a 

Herchel  Cribb,  political 
writer,  .Montgomery  (Ala.)  Ad¬ 
vertiser  —  to  editorial  writer, 
St.  Petersburg  (Fla.)  Times. 


MS  Job  Filletl 

Augusta,  Ga. 

Joseph  Budai,  composing  room 
superintendent  of  the  Augusts 
Chronicle  and  Herald,  has 
appointed  mechanical  superin¬ 
tendent  of  the  two  papers.  He 
took  over  the  composing  room 
position  in  December  1958. 
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Tnum  Named  Goss 

Conlroller- Treasurer 

Chicago 

Glenn  C.  Traum  has  been 
„jned  controller  &  treasurer  of 
the  Goss  Company,  a  division 
of  MGD  (Miehle-Goss-Dexter, 

Ine.).  it  "as  announced  by 
Joseph  A.  Kirks,  president. 

All  matters  directly  related  to 
financial  and  accountinpr  ])roced- 
ures  have  been  consolidated  by 
the  firm  and  now  fall  under  Mr. 

Tnurn’s  jurisdiction  in  this 
newly-created  post. 

Mr.  Traum  Itecame  a  member 
of  the  Goss  orcanization  in  1947 
when  the  firm  acquired  the  Du-  TALKER  —  James  Car+in, 

plex  Printins  Press  Company.  PSilade'phia  Daily  News  crime  re- 

Since  then,  and  until  his  recent  porter  (left),  is  congratulated  by 

appointment,  he  has  served  as  Police  Commissioner  Thomas  Gib- 

chief  cost  accountant,  adminis-  bons  on  being  the  first  Philadel- 

trative  assi.stant,  assistant  con-  phia  newsman  to  receive  a  police 

troller  and,  in  1954,  controller.  commendation.  Cartin  was  cited 

for  his  quick  fhinkinq.  On  calling 

*  the  address  of  a  police  radio- 

'  If  r"  1\J  „  reported  holdup,  he  learned  from 

>U-Hl  Corp.  INailies  ^he  victim  that  the  hold-uo  was 

iJwlhprp  To  Sales  Post  still  in  progress.  He  kept  the 

woman  victim  talking,  and  the 
Burton  E.  Lindberp  has  been  thugs,  afraid  to  break  the  con- 

named  Western  .sales  manager  nection,  remained  through  the 

for  Sta-Hi  Corporation,  accord-  conversation.  They  were  captured 

ing  to  0.  T.  Cochran,  vicepresi-  by  police  on  the  scene  a  minute 

dent  &  sales  manager  of  the  later. 

Whittier,  Calif  newspaper  SiiF.RRY-to  manager  of 

TT  Z"""  '‘n  advertising,  Billinffa 

Mr.  Lindberg  will  direct  Sta-  .. 

,  ,  (Mont.)  (luzette. 

Hi  machinery  sales  and  service  *  ♦  * 

O’CONNRL  Beaufait- 

and  Southwest  states.  Until  his  ,  ,  i  .  n,  • 

,  u  u  j  from  Cleveland  (Ohio)  Plain 

resignation  in  January,  he  had  rk  i  *  u  j  r  ui-  i 
j  ,  Dealer  to  head  of  public  rela- 

served  the  last  seven  years  as  ..  , 

,  ,  tions  for  the  Cleveland  Zoo. 

Western  regional  manager  for  *  *  * 

Vandercook  &  Sons,  Inc.  wr  * 

’  Joseph  W.  Feathe?.,  Asso- 

*  dated  Press,  Albuquerque — to 

Mf.4dani  Re-eleeletl  l^^te  editor, 

.succeeding  Bill  Richardson, 
Miami,  Fla.  now  bureau  chief. 

(Carles  V.  McAdam,  president  *  *  * 

of  Mc.Naught  Syndicate,  was  re-  Bob  White,  editorial  page 
elected  a  director  of  Storer  editor,  Farmini/ton  (N.  M.) 

Broadcasting  Co.  at  the  annual  Daily  Times — to  campaign  staff 
meeting  here  last  week.  The  of  a  group  of  New  Mexico  Re¬ 
company  owns  the  Miami  Beach  publicans. 

Sun  Publishing  Co.  in  addition  *  ♦  * 

to  a  group  of  radio  and  TV  sta-  Ernest  E.  Sanchez,  former- 
tions.  First  quarter  earnings  for  ly  on  staff  of  Grants  (N.  M.) 
1960  were  up  39%  as  compared  Beacon — to  city  desk,  Alhuqiier- 
with  1959  earnings.  President  que  (N.  M.)  Journal. 

George  B.  Storer  reported.  •  *  * 

*  C.  C.  Callihan,  general  ad¬ 
joins  Staff 

(Mo.)  Globe-Democrat — retires 
San  Francisco  May  1  after  32  years  of  service. 
Jack  Howard,  a  reporter  on  He  will  continue  as  a  consultant 
the  Son  Fmwc/.sco  C/ironic/c,  will  and  advisor, 
hetome  a  staff  member  of  the  *  *  ♦ 

Government  Information  Sub-  Chester  R.  Zemany  —  from 
'wnmittee  on  April  15,  it  was  National  Broadcasting  Corp., 
*Bnounced  by  Rep.  John  E.  Moss.  New  York,  to  retail  ad  sales- 
Hr.  Howard,  35,  has  been  on  the  man,  Norfolk  (Va.)  Virginian- 
Ckroniele  staff  since  1952.  He  Pilot  and  Ledger-Star.  Albert 
w  been  labor  editor  the  past  C.  Haas — from  U.  S.  Navy  re- 
hee  years.  tirement  to  classified  ad  sales- 
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man.  Pilot  and  Ledger-Star. 
Jero.me  P.  Kline,  New  York 
University  graduate  —  to  city 
desk,  Ledger-Star.  Glenn  A. 
Scott — from  leave  of  absence 
for  study  in  Germany  to  city 
desk,  Virginian-Pilot. 

*  *  * 

Burt  Brigham — to  advertis¬ 
ing  staff,  Carlsbad  (N.  M.)  Cur- 
rent-Argus. 

♦  *  * 

Sandy  Wells — to  city  desk, 
Carlsbad  (N.  M.)  Current- 

.1  rgus. 

*  *  * 

William  A.  Mullen,  former¬ 
ly  a  political  writer,  Buffalo 
(N.  Y.)  Courier-Bj- press,  and 
more  recently  publicity  director, 
Erie  County  Republican  Com¬ 
mittee — to  editorial  staff.  Ft. 
Lauderdale  (Fla.)  News. 

*  *  * 

Verne  Blake,  editor,  Irving¬ 
ton  (N.  J.)  Herald — 1960  civic 
award  of  the  Irvington  Chamber 
of  Commerce. 

*  *  * 

WiLUAM  L.  Peart,  Dallas, 
Tex.,  bureau  of  UPI — to  execu¬ 
tive  assistant  for  the  Southwest 
division  of  UPI. 

*  *  « 

Patricia  Ann  McDonnell, 
Women’s  Department,  Tucson 
(Ariz.)  Daily  Star — to  women’s 
page  editor,  Dover  (Del.)  Dela¬ 
ware  State  News,  replacing 
Mr.s.  Robert  Clery,  resigned. 

V  *  * 

Bill  Nf.al,  advertising  direc¬ 
tor,  Farmington  (N.  M.)  Daily 
Times — to  advertising  director, 
Del  Rio  (Tex.)  News-Herald. 


Honor  Sports  Writer 

Minneapolis 
Ted  Peterson,  Minneapolis 
Tribune  sports  writer,  has  re¬ 
ceived  a  stereophonic  phono- 
granh  from  the  Minnesota  State 
High  School  Coaches  associa¬ 
tion  in  recognition  of  his  out¬ 
standing  sersdee  to  high  school 
athletics  for  more  than  35  years. 
He  is  known  as  “Mr.  High 
School  Sports.’’ 


Joins  -Moss  Staff 


WINNERS  of  the  Tom  R.  Phillips 
Memorial  Award  of  UPI  Editors 
r-f  Oklahoma  are  Jack  Stamper, 
left,  and  Gene  Nesbit,  right,  of 
the  Hugo  Daily  News  for  news 
and  photos  of  a  fire  at  Boswe'l 
in  which  16  persons  died. 

Joe  Caraher  INained 
To  Publisher's  Post 

Kalispell,  Mont. 
Joe  Caraher  ha's  been  named 
publisher  of  the  Daily  Inter 
Lake,  according  to  an  announce¬ 
ment  by  E.  W.  Scripps,  chair¬ 
man  of  the  board  of  the  Scripps 
League  of  Newspapers. 

Mr.  Caraher  served  as  busi¬ 
ness  manager  of  the  Inter  Lake 
since  Sept.  1.  As  publisher  he 
succeeds  William  B.  Sweetland 
who  will  continue  his  position  as 
president  of  the  Inter  Lake 
Publishing  Co. 

Mr.  Caraher  formerly  was 
editor  and  co-publisher  of  the 
Fast  Side  Journal  at  Kirkland, 
W'ash.,  one  of  the  largest  week¬ 
ly  newspapers  in  the  state.  He 
began  his  newspaper  career  as 
a  reporter  for  the  Bellingham 
Evening  News. 


Sales  Developer 

Euclid  M.  Covington,  presi¬ 
dent  of  United  Newspapers 
Magazine  (Corporation,  has  an¬ 
nounced  the  appointment  of 
Gene  D.  Wilken  as  vicepresident 
in  charge  of  sales  development 
for  This  V’eek.  He  was  formerly 
Director  of  Marketing,  Yardley 
of  London,  Inc.,  and  for  many 
vears  with  Johnson  &  Johnson. 


dMcC 

To  Our  Friends  Attending  the  74th  Annual  Convention 

A.  N.  P.  A. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 


DROP  IN  ON  US,  anytim*  you  may  hov*  a  minafa,  at  oar  suit*  In 
the  CANADIAN  CLUB  In  the  Waldorf.  Meet  onr  new  Eastern  Manager, 
Phil  Reed,  and  others.  Henry  Martin  will  be  with  us,  too. — Bruce  Horton, 
Generol  Manager. 


.V 


Bogus 

{Continued  from  page  86) 

A  part  of  the  Battle  decision 
which  led  to  more  controversy 
as  years  went  by  disajfreed  with 
the  publishers’  definition  of 
“merchandise”  as  “anything 
capable  of  being  advertised  for 
sale,  anything  for  the  posses¬ 
sion  or  acquisition  or  enjoyment 
of  which  one  man  is  willing  to 
pay  or  customarily  pays  an¬ 
other.”  The  arbitrator  .sai<l 
“merchandise”  does  not  include 
service,  such  as  that  rendered 
by  tbe  telephone  company,  nor 
bonds,  nor  a  cemetery  lot.  It 
includes,  he  said,  only  articles 
which  are  usually  traded  in  by 
merchants. 

Opening  of  supermarket  chain 
stores  throughout  the  metro¬ 
politan  circulation  area  of  New 
York  newspapers  renews  the 
debate  and  by  this  time,  19.')6, 
the  word  “distinctively”  has 
been  changed  to  “distinctly”  as 
applied  to  the  local  character 
of  a  firm.  And  the  union  is  now 
arguing  that  the  reproduction 
clause  means  “every”  when  it 
refers  to  “any”  retail  concern, 
except  a  factory  branch  store, 
selling  more  than  one  sort  of 
merchandise  direct  to  the  con¬ 
sumer.  The  arbiter  says  this 


construction  would  destroy  the 
intention  since  the  first  contract 
was  negotiated. 

Again  favoring  “substan¬ 
tially”  as  the  yardstick,  the  ar¬ 
biter  rules  that  a  company 
which  has  109  of  its  185  out¬ 
lets  in  New  York  City  is  a  local 
advertiser  but  two  companies 
whose  New  York  stores  are  only 
a  small  {wrtion  of  their  nation¬ 
wide  operation  are  national  and 
their  copy  need  not  be  reset. 

It  is  quite  possible,  says  the 
chairman,  that  a  concern  which 
is  not  now  “distinctly”  a  New 
York  company  may  become  one 
by  increasing  its  stores  in  the 
area ;  also  some  firm  whose  ads 
must  now’  be  reset  may  extend 
its  operations  to  a  point  where 
its  ads  would  become  exempt. 
In  a  later  case  the  new  arbiter 
.sets  the  criterion  of  more  than 
.50' f  of  the  business  in  New 
York  to  make  it  a  local  firm. 

Some  contracts  describe  a 
local  ad  as  one  w’hich  has  l)een 
set  originally  in  a  shop  within 
the  jurisdiction  of  the  local 
union  and  others  say  it  is  “any 
ad  wherever  set  advertising  a 
local  business.” 

Foot  in  the  Do«ir 

-Although  there  are  some  con¬ 
tracts  W’hich  do  not  contain  re¬ 
production  clauses,  it  is  often 
erroneously  assumed  that  news¬ 


papers  which  are  alone  in  their 
markets  or  newspapers  pub¬ 
lished  by  an  agency  corporation 
in  a  common  plant  escape  the 
expense  of  bogus.  Local  union 
officers  in  those  cases  are  more 
lenient  than  they  might  be  if 
competitive  newspapers  were 
swapping  mats,  etc.  But  there 
has  been  a  tightening-up  and  in 
the  course  of  this  study  it  was 
learned  that  a  publisher  of  a 
moming-evening-Sunday  combi¬ 
nation  allowed  the  union  to  get 
its  foot  in  the  door,  where  no 
bogus  had  been  demanded  be¬ 
fore,  by  recognizing  copy  from 
banks  for  resetting. 

A  few  years  ago  publishers 
thought  they  were  on  the  eve 
of  a  new  day  on  this  question 
when  the  ITU  sanctioned  local 
agreements  to  permit  copy  on 
the  lx)gus  hook  to  be  w’orked  off 
in  the  training  of  printers  on 
photocomposition  machines.  This 
practice  is  rather  widespread 
now’  as  “cold  type”  operations 
become  more  numerous,  but  the 
union  hasn’t  given  an  inch  in 
negotiations  to  permit  bogus  to 
be  set  by  trainees  and  appren¬ 
tices  on  hot-metal  machines. 

In  a  1954  arbitration  case  the 
union  complained  that  the 
Philadelphia  Inquirer  had  per¬ 
mitted  extra  printers  to  w’alk 
while  there  was  a  sub.stantial 
amount  of  l)ogus  on  the  hook. 


It  was  brought  out  that  th 
principal  reason  for  the 
mulation  was  the  refusal  of 
printers  to  take  Sunday  u,. 
special  shifts  when  resettiii 
was  done.  At  one  point  th 
union  claimed  that  extru  df. 
prived  of  work  should  be  co#. 
l)ensated  for  time  lost.  Th 
arbiter  ordered  the  “past  pn, 
tice”  restored  and  sugjejt 
that  a  little  coop<*ration  by  th 
union  in  compelling  mentonw, 
the  bogus  shifts  would  solve th 
problem  of  overage  on  the  hool 

‘Nothing  Sacred’ 

“There  is  nothing  saen 
about  reproduction  work,"  g 
arbiter  commented  in  a  Cas(« 
(Ohio)  Repository  case  a  yer 
ago  in  W’hich  he  ruled  that  th 
publisher  was  not  obligated  bv 
the  contract  to  employ  subi  t 
clean  the  hook  when  there  w 
insufficient  bogus  work  to  kee 
all  situation  holders  busy  1« 
their  full  shift.  In  this  m 
the  union  tried  to  establish  it 
claim  that  the  managemtr 
planning  of  work  was  faulty. 

In  another  1959  arbitrstic 
of  some  significance,  the  duit 
man  defined  a  group  of  owm- 
operated  stores  in  New  Je» 
as  a  chain,  thereby  exemptir. 
their  copy  from  reprodoetk: 
because  a  clause  in  the  contnr 
{Continued  on  page  94) 


America's  Best  Loved  Underdog  and 
Fall  Cuy  is  Crowing  Fast!  He's... 


"All  right  now,  where  is  the  gentleman  who  said  he  was 
in  a  hurry  and  would  be  satisfied  to  sit  anywhere?" 


"I'm  going  to  have  to  go  home  in  a  few  minutes,  Mr. 
Foy.  I  just  know  I'm  coming  down  with  the  flu.." 


Mr.  Tweedi 


Called  the  w’ittiest  2  col.  panel 
to  hit  the  American  scene  in  many 
a  year,  MR.  TWEEDY  has  been 
a  smash  hit  wherever  he’s  ap¬ 
peared.  (He’s  even  showing  up 
now’  in  Ixtok  form — a  bestseller, 
that  is.) 

Your  readers  will  take  him  to 
their  hearts.  Let  us  send  you  more 
samples.  Wire  us  or  phone  us  col¬ 
lect.  You’ll  be  happy  you  did! 


COMPLETELY  MATTED 


2  COL  •  6  A  WEEK 


World's  leading  Independent  syndicate 


(ENERAL  FEATURES  CORPORATIOI 


250  PARK  AVE. 


NEW  YORK  17,  N.  Y. 


YO-6-7625 
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DALLAS  IS  FIRST 

in  auto  sales  per  family 
among  the  25  largest 
metropolitan  areas 
in  the  Nation! 

SM,  May  10.  1959 


Dealers  and  manufacturers  alike  choose  The  Dallas  News  for 
its  larger  circulation  over  a  bigger,  richer  market. 

That’s  why  The  News  carries  the  majority  of  automotive  advertising  — 
both  Display  and  Classified,  Natioyial  and  local! 


m  TOM  X,  1 


>>4* -mm* 

^  «  M 


fh*rte^r  duhati 
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RALPH  McGILL 


REPORTER’S  REPORTER! 


McGill's  courageous,  forceful  and  fair  columns 
add  prestige  and  impact  to  more  than  100 
influential  newspapers. 


Among  them  are: 

BOSTON  GLOBE 
CHICAGO  AMERICAN 
DETROIT  NEWS 
HARTFORD  COURANT 
KANSAS  CITY  STAR 


MIAMI  NEWS 
MILWAUKEE  JOURNAL 
PHILADELPHIA  BULLETIN 
TOLEDO  BLADE 
WASHINGTON  STAR 


Editors  like  the  way  McGill's  opinions  add  new 
dimensions  to  their  own  editorial  stature. 

SEVEN  COLUMNS  A  WEEK 

WRITE,  OR  WIRE  COLLECT: 


CONSOLIDATED  NEWS  FEATURES 

JOHN  OSENENKO 

229  West  43rd  Street  •  New  York  36,  N.Y. 


Bogus 

(Continued  from  page  92) 


tarily  consents  to  pay  for  work 
already  done,  the  lej^Uty  of 
the  contract  cannot  be  quej. 
tinned. 


Eyes  on  Tapeil  Keuliirm 

stated  that  “advertisements  of 

chain  stores  shall  not  be  con-  yery  long  auo  a  publisher 

sidered  local.”  In  the  minds  of  notice  from  the  loeii 

the  public,  the  arbitrator  taid,  typographic  union  that  Tele 
the  various  Howard  .Johnson  t.vpe'etter  tape  received  from 
outlets  are  no  less  a  chain  than  outsin**  t"**  shop  which  conUins 
the  .4&P  .stores  even  though  the  Feature  material  would  be  con- 
former  may  be  individually  bogus  material.  The 

owned  or  leased  while  the  latter  tTU,  he  was  advised,  will  not 
are  under  one  owner  ;hip,  albeit  ^ipprove  any  agreement  which 
the  ownership  by  thousands  of  I^rniit  the  use  of  socalled 

.stockholders.  canned  tape,  the  only  excep¬ 

tion  being  tape  punched  on  rtf- 
Nothing  o.n  ('.ancellution  ular  news  wire  circuits. 


When  the  St.  Louis  (Mo)  This  may  be  an  inkling  of 
Sfar-Tinu'ft  went  out  of  business  officers  have  in 

in  1951,  some  of  its  assets  hav-  future  nejcotiations. 

in^r  been  sold  to  the  Pulitzer  ^.nd  observ’^era  who  have  kept 
Publishing  Co.,  there  were  895,-  ground  at  union 

000  lines  of  l)0ffused  copy  on  the  conventions  believe  the  union 
hook.  The  union  sought  some  come  up  also  with  some 

compensation  and  the  case  went  pro|^sition  bearing):  on  the  re- 
to  arbitration.  production  of  ad  layouts  n- 

*  -  j  *  iu  ceived  from  local  stores  readv 

The  arbitrator  found  that  the  _ _ ■  .. 

.  ,  for  engraving  in  the  cold-type 

publisher  s  failure  to  reproduce  rp.  ^ 

*  .  ,  ...  '  ,  process.  the  union  is  con- 

ads  in  accordance  with  the  re-  ‘  .. -ti,  , 

,  .  .  .  I  cerned,  too,  with  the  material 

quirements  of  the  contract  had 

reduced  production  costs  and  linecasting  machines 

g  ven  the  company  an  extra  .  ^ _ _  _ ■  * 

L-  1-  •  i.1  from  a  central  point  to  tiumer- 

profit  to  which  it  was  not  justly  „innto 

entitled.  However,  he  could  not  '  ,  .  , 

hold  the  company  responsible;  Already  confronted  with  a 


keep  busy  during  slack  time. 
“We  can’t  quarrel  about  how 


first,  because  there  was  no  pro-  Proposal  to  extend  the  bo^s 
vision  in  the  contract  for  can-  executive  of  a  major 

"ellation  of  bogus  when  the  pub-  newspaper  made  a  commem 
lication  ceased  to  be  in  busi-  epitomized  the  publish- 

ness;  and  secondly,  because  the  attit^e  toward  the  whole 

company  withdrew  from  the  matter.  He  said: 
arbitration  and  the  decision  “This  absurd  and  wastefal 
could  not  be  binding  on  it.  The  practice  of  reproduction  came 
Pulitzer  company,  the  arbi-  about  when  wages  were  lower 
trator  .said,  was  not  responsible ;  and  it  seemed  impossible  to  ne 
it  had  acquired  only  “certain  as-  potiate  a  contract  with  the 
sets”;  and  the  publishers’  asso-  union  without  agreeing  to  it 
ciation  was  not  responsible  lie-  At  that  time  it  didn’t  cost  much 
cause  it  was  merely  an  agent  in  to  keep  men  around  and  let  them 
negotiating  the  contract.  keep  busy  during  slack  time. 

Between  the  time  of  the  Su-  “We  can’t  quarrel  about  how 
preme  Court  decision  and  the  it  came  about.  But  today,  times 
enactment  of  the  Landrum-  are  different.  With  more  cur- 
Griffin  law  which  altered  the  rent  work  than  we  can  keep  up 
Taft- Hartley  Act  in  certain  re-  with — and  with  many  of  our 
spects  there  w'ere  several  at-  printers  working  overtime,  be 
tempts  at  giving  Congresi  the  ing  paid  at  overtime  rates— 
wording  of  a  section  which  these  prepared  ads  continue  to 
would  have  outlawed  bogus,  stack  up.  Some  newspaper  com- 
But  nothing  came  of  these  sug-  posing  rooms  are  two  years  or 
gestions  and  it  is  still  argued  more  behind  on  these  bogus  ads. 
by  experts  in  labor  law  that  it  “This  is  an  archaic  system 
would  be  going  too  far  to  im-  and  we  should  set  about  finding 
pede  unions  in  bargaining  for  a  way  out  of  it.  If  it  can’t  be 
make-work  provisions.  The  is-  done  all  at  once,  perhaps  we 
sue  is  whether  the  socalled  could  take  an  important  first 
featherbedding  would  benefit  step  by  wiping  out  bogus  ads 
labor  more  than  it  would  injure  that  haven’t  been  set  within 
the  employer.  three  months,  or  some  such 

Senator  Taft  allowed  normal  period.” 
i  union  demands  for  call-in  pay  But  the  ITU  appears  to  he 
and  for  paid  rest  periods,  con-  unreceptive  to  any  such  pro- 
tending  these  were  not  in  the  jxisal,  the  avowed  purpose  of 
,  nature  of  an  exaction  but  were  the  year’s  study  being  to  fonnu- 
incidental  to  employment  and  late  “a  course  of  action  which 
given  for  a  valuable  considera-  its  members  will  follow  with 
,  tion.  If  the  employer  v’olun-  v'g^r  and  determination.” 
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12-month  figures 
for  ’59  confirm  the 
soli(Mi  trend  to 
the  “morning’.’ . . 
in  solid  Cincinnati 

TOTAL  ADVERTISING  RETAIL  GROCERY  ADVERTISING  MAIN  DEPARTMENT  STORE  ADVERTISING 

(p*r  c«nt  of  total  lifiogo)  (p*r  cont  of  total  linaga)  (ppc  cont  of  totol  linago) 


1954  1955  1956  1957  1958  1959*  1954  1955  1956  1957  1958  1959*  1954  1955  1956  1957  1958  1959* 

SOURCE:  M«dia  Records,  Inc.  *12  months 


The  1 2-month  figures  are  in!  And  the  trend  to  the  morning  con¬ 
tinues.  Picking  up  momentum  as  more  and  more  advertisers, 
local  and  national,  pick  the  newspaper  that  reaches  the  solid 
market-that-matters  in  this  great  metropolitan  area.  Note  the 
upswing,  not  only  in  total  advertising,  but  also  in  the  two  signifi¬ 
cant  retail  classifications  in  the  charts  above.  Total  retail  has 
climbed  from  34.9%  to  51.1%  in  5  short  years.  And  it’s  still 
climbing.  For  a  good  look  at  what’s  happening  .  .  .  and  why  .  .  . 
write,  wire  or  phone  The  Enquirer’s  Research  Department  for  a 
copy  of  the  latest  Top  Ten  Brands  survey. 

Represented  by  Moloney,  Regan  (i  Schmitt,  Inc. 


Solid  Cincinnati 


reads  the  >x 


Cincinnati 
Enquirer* 

*/oth  Largest  Nevspaper  in  the  U.  S. 
in  Total  Ado.  M;  R  /pjp. 


Magazines,  Books 

{Continued  from  page  25) 

Hearst  Magazines 

50  years  of  Hearst  ownership, 
as  did  House  Beautiful,  orip-  CoimopoK 
inally  Home  &  Field,  which  was  Good  Ho 
picked  up  for  $25,000.  Branching  Harper's  I 
out  from  HB  are  annuals  for  House  Be. 
the  builder,  the  gardener  and  Motor 
the  home  planner.  Some  60,000 
HBs  go  to  dealers  alone.  Spoi^^Afi 

Owmo’s  Radical  Switch  Town  &  C 

Mr.  Hearst  got  Cosmopolitan  Newhouse 
in  1905  and  saw  it  soar  to  a  Condo  Nas 
circulation  over  2  million  by 
1953.  Almost  70%  was  in  mail  Houte  j  * 
subscriptions  and  the  magazine  Vogue 
experts  decided  on  a  radical  Vogue  Pa 
experiment  to  achieve  100%  Street  &  Sr 
newsstand  sale.  “Co.smo”  drop-  Living  for 
ped  to  600,000  but  came  back  Mademoii 
strong  and  now  pushes  the  900,- 
000  mark,  without  clubbing  or 
other  cut-rate  deals. 

In  circulation  and  advertising  The  reci 
income  Good  Housekeeping,  a  Newhouse 

Hearstling  since  1911,  tops  all  Glamoivi 
in  the  family.  (See  accompany-  House  d 
ing  box).  Harpers  Bazaar  and  Vogue 
Town  &  Country  are  high  on  Vogue  j 
the  “class”  list  and  Sports  Afield  Bride’s 
is  a  fast-mover  now  altove  the  Mademi 

million  mark  with  outdoors  Living 
lovers.  Supplemental  annuals  make: 

cov'er  fishing,  hunting,  gunnery.  All  Spo 
Iwating,  camping,  etc.  Astotim 

When  it  comes  to  ultra-fine  Air  Pri 

printing  and  design  in  maga-  Ameriet 

zines  not  many  can  match  The  At  the  j 


Some  Members  of  the  ‘Newspaper  Family’ 


1959 

Circulation 


American  Druggist 

62,130 

Bride  and  Home 

109,255 

CosmopoKtan 

895,613 

$  1,091,928 

Good  Housekeeping 

Harper's  Bazaar 

4,437,978 

23,035,710 

391,027 

4,795,069 

House  Beautiful 

722,352 

7,329,028 

Motor 

115,630 

Motor  Boating 

83,850 

Popular  Mechanics 

1,282,021 

4,064,948 

Sports  Afield 

1,082,102 

2,986,514 

Town  &  Country 

80,508 

1,740,465 

Newhouse 

Conde  Nast  Publications,  Inc. 

Glamour 

800,599 

3,983,303 

Brides  Magazine 

144,468 

1,857,927 

House  &  Garden 

726,278 

4,567,989 

Vogue 

448,119 

7,872,877 

Vogue  Pattern  Book 

271,969 

Street  &  Smith  Publications,  Inc. 

Living  for  Young  Homemakers 

674,844 

4,201,785 

Mademoiselle 

503,543 

3,651,439 

Family’  Week  Pictorial,  which  was  a 

New  York  Times  publication. 
•959  But  to  resume  the  story  about 

Advertising  Revenue  today’s  books  and  magazines  in 
the  newspaper  family,  one  of 
the  larger  enterpri.ses  is  Vision, 
$  I  091  928  publishes  newsmaw- 

23  035  710  South  America  (Vi«os 

4  795  069  Spanish,  Visao  in  Portugese, 

7!329!o28  Diridente  for  Brazil,  Semaiu 

for  Colombia)  and  the  adver¬ 
tising  trade  journal.  PrinteYt 
4,064,948  Ink.  Also  a  new  one,  SalesKttk 
2,986,514  foj.  the  membership  of  the  Na- 

1,740,465  tional  Sales  Executives  Club, 

and  the  educational  Ixtoks  of 
A.  C.  Croft  Co. 

3,983,303  Macy  is  chairman  of 

I [857,927  the  board  of  Vision,  Inc.  and 

4,567,989  Valentine  E.  Macy,  president  of 

7,872,877  the  Westchester  Newspapers,  is 

a  member  of  the  board. 


Fur  Rural  Rraden 


(Data  supplied  by  the  Magazine  Advertising  Bureau)  ,  NlW.spaper  publishers  have 

long  cultivated  the  farm  popula¬ 
tion  with  special  magazine-type 

The  records  show  this  list  for  million  from  advertisers,  and  The  Lamade  family’s 

Bwhouse:  Official  Detective  Stories.  (ivit,  with  nearly  900,000  nation- 


Glamour  with  Charm 
House  &  Garden 
Vogue 

Vogue  Pattern  Book 
Bride’s  Magazine 
Mademoiselle 
Living  for  Young 
makers 
.All  Sports 
.Astounding  Science 
.Air  Progress 


Official  Detective  Stories.  nearly  uuu,uuii  nation¬ 

al  circulation  out  of  Williams- 
(k>wle«  ()wn^  l^k  Port,  Pa.,  is  a  notable  one. 

Much  of  the  late  U.  S.  Sena- 
Gardner  Cowles,  president  and  tor  Arthur  Capper’s  jiopularity 
publisher  of  the  Des  Moinea  dpj-ived  from  Capper’s  Farmer, 
(la.)  Register  and  Trihune,  is  has  now  been  plowed 

publisher  of  Look  Magazine,  under  as  Oscar  Stauffer,  pres- 
whose  every-week  circulation  p^t  hp^d  of  the  Capper  pub- 
climbs  toward  6  million.  Last  Jishing  empire,  sees  greater  op- 
year  s  advertising  revenue,  ac-  portunity  for  servMce  through 
cording  to  the  Publishers  Infor-  state  publications  (Kansas 
mation  Bureau,  Inc.,  exceeded  Farmer,  Missouri  Ruralist,  Cap- 
$47  million.  peris  Weekly,  Indiana  Farmer, 

At  one  time  Ambassador  John  Kentucky  Farmer,  Tennessee 


printing  and  design  in  maga-  .American  .Modeler  SL17  millinn  '  '  r  armer,  .mssoup  nuraim,  tap- 

zines  not  many  can  match  The  At  the  present  market  price  of  '  ,  t  i  ^  ^  Weekly,  Indiana  Farmer, 

Connoisseur,  a  really  de  luxe  about  $10  a  share,  the  Patriot-  At  one  time  Ambassador  John  Kentucky  Farmer,  Tennessee 
item  for  the  devotees  of  art  and  News  Company,  one  of  the  Hay  Whitney,  who  owns  control  Farmer  and  Homemaker,  Ohio 
antiques  (so  close  to  The  Chief’s  Newhouse  operating  companies  ^  ^  New  York  Herald  Tpib-  Farmer,  Michigan  Farmer, 
heart).  Priced  at  $2  a  copy,  this  which  publishes  the  Harrisburg  an  interest  in  Outlook,  Pennsylvania  Farnier). 

gem  has  a  large  sale  abroad  for  newspapers,  holds  an  interest  in  (’Newsweek,  Polo  and  Scientific  The  Kansas  City  Star  Com- 


its  five  regular  issues  and  a  Conde  Nast  worth  about  $5,000,-  -American.  His  new  company,  pany  is  in  this  field  also,  with 

year  book  and  reaches  about  000.  Whitney  Communications  Cor-  the  Weekly  Star  Farmer  of 

15,000  subscribers  in  this  coun-  From  subscriptions,  news-  Ppration,  has  only  /nfcnor  De-  about  3'70,000  circulation  in 

try.  stand  sales,  advertising,  pattern  today,  in  addition  to  Pnradv  three  regional  editions. 

and  printing  Conde  Nast  re-  which  goes  to  nearly  10  million  Another,  the  Farmer-Stock- 
NenliouKe  Group  ceived  $37  256  786  last  year  and  newspaper  subscribers  and  man,  is  published  by  the  Gay- 

\lthouffh  newcomers  to  maira-  $31,586,772  in  1958.  Gross  in-  brings  in  almost  $25  million  in  lord-owned  Oklahoma  Publishing 

zine  Sllhrng  rrNewto  come  of  Street  &  Smith  was  in  ,  Company.  This  magazine  had  a 

and  his  associates  possess  a  port-  Ibe  neighborhood  of  $15  million.  ^  which  record  year  in  1959  and  is  show- 

ana  nis  as^ciates  possess  a  port  ^  f  Chicago  Sun-Times  and  ing  advertising  linage  gains  up 

o  lo  o  1  es  second  only  o  j  'Priangle  Chicago  Daily  News  in  its  news-  to  50%  so  far  this  year.  The 

w  p  u  A  K  K  paper  division,  has  a  subsidiary  February  edition,  with  color  in- 

al  field  as  well.  When  the  news  Walter  H.  Annenberg,  pub-  *.  '  _ iv  ^  J'  ’ 

,  ,  ,  .u  4.  OT  u  j  I  1-  u  -  c  4.V,  Di.  •!„  ;  I..;  •  \  tnat  publishes  the  World  Book  serts,containedmorethan$107,- 

broke  last  y-ear  that  SI  had  ob-  lisher  of  the  P/iifadc/p/iia  (Pa.)  „  20-volume  000  in  ad  revenue.  Circulation 

tamed  stock  control  of  Conde  Inquirer,  has  only  two  naaga-  childcraft,  which  exceeds  430,000. 


Nast  Publications,  Inc.,  most  zines  in  Triangle  Publications, 
Newhouse  executives  knew  right  Inc.,  but  one  of  them,  TV  Guide, 
away  that  Vogue  and  House  &  is  the  circulation  leader  among 
Garden  were  his,  but  it  took  a  the  periodicals  owned  by  news- 
little  time  to  realize  the  full  paper  publishers,  with  the  excep- 
extent  of  the  purchase.  And  tion  of  the  Sunday  supplements, 
within  a  short  time  Conde  Nast  TV  Guide,  with  a  score  of 


comes  in  a  15-volume  set.  Until  In  the  Pacific  Northwest 
a  few  years  ago  Pocket  Books  Farm  Quad  of  the  Spokane 
was  a  Marshall  Field  property.  (Wash.)  Spokesman-Review 


as  a  Marshall  Field  property.  (Wash.)  Spokesman-Review 
^  •  .  o  and  Chronicle  are  the  Washing- 

Some  in  the  Past  Farmer,  Oregon  Farmer, 

How  many  will  recall  that  Idaho  Farmer  and  Utah 


swallowed  up  Street  &  Smith  regional  editions,  is  close  to  7  Lifterfj/ Magazine,  with  a  weekly  Famnei. 


Publications.  million.  Its  advertising  revenues  circulation  over  2.5  million  m  Tbe  Westeim 

Not  long  after  the  latter  are  zooming.  With  1-53  new  ad-  ^be  193^,  was  launched  by  Col.  slick  monthly  that  se  ®  ®  , 

transaction  had  been  digested,  vertisers  in  the  book,  the  first  Robert  R.  McCormick  and  Capt.  a  copy,  is  out  o 

Norman  Newhouse  stopped  at  a  quarter  ad  volume  exceeded  $3  Joseph  M.  Patterson  of  the  Chi-  Springs  by  Speidel  Newspape 

newsstand  in  New  York’s  Grand  million.  This  is  31%  greater 

Central  area  and  bought  a  than  in  the  corresponding  1959  Ncw.s.  That  was  in  1924.  ^ey  Ones 


Springs  by  Speidel  Newspapers, 


sold  it  on  April  1,  1931  to  Ber- 


i./enirai  area  ana  nougnt  a  man  in  me  corresponaing  ;  - ;  ,  V.  2  Ones 

copy  of  Astounding  Science.  His  period.  •  i 

curious  companion  inquired:  Two  other  sides  of  the  Tri-  oarr  McFadden  s  publishing  Two  new  entries  for  special- 

“ Escape  reading,  Norman?”  angle  are  Seventeen,  which  top-  fi™-  ized  interests  are  Shaotmg 

“Oh,  don’t  you  know?”  came  the  ped  a  million  circulation  last  And  if  your  memory’s  still  Times,  a  national  tabloid  cove^ 
reply.  “It’s  one  of  ours.”  year  and  reaped  more  than  $6.5  good  you’ll  think  of  the  Mid-  (Continued  on  page  118) 
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A  PRE-PUBLICATION  REPORT  FROM  LOOK  MAGAZINE 


Two  Leading  Protestants 
Give  Their  Views  on  a 
Catholic  for  President 


In  its  issue  of  February  16,  1960,  LOOK  published  an  article  by  the  Rev. 
John  A.  O’Brien,  of  the  University  of  Notre  Dame,  giving  a  prominent  Catho¬ 
lic’s  opinions  about  a  Catholic  President. 

Now— in  the  LOOK  issue  of  May  10,  on  sale  April  26— Methodist  Bishop 
G.  Bromley  Oxnam,  past  president  of  the  World  Council  of  Churches,  and  the 
Rev.  Dr.  Eugene  Carson  Blake,  former  president  of  the  National  Council  of 
Churches  of  Christ  in  the  U.S.A.,  tell  what  they  think  about  a  Catholic  in  the 
White  House. 

In  their  article,  Protestants  Oxnam  and  Blake  speak  out  frankly  and 
bluntly.  They  discuss  not  only  the  Catholic-for-President  issue,  but  such 
related  subjects  as  the  candidacy  of  Catholics  for  other  public  office,  the  sepa¬ 
ration  of  church  and  state,  birth  control  and  the  use  of  government  funds  for 
parochial  schools. 

Also  in  the  May  10  LOOK,  Richard  L.  Wilson— chief  of  LOOK’S  Washington 
Bureau  —  profiles  Nixon's  Best  Friend  and  predicts  he  will  get  a  top  spot  in 
any  Nixon  administration.  For  the  complete  story  on  both  of  these  timely  and 
provocative  topics,  be  sure  to  read  the  upcoming  issue  of  LOOK,  the  exciting 
story  of  people. 


I.OOK 


PEOPLE  ARE  THE  PURPOSE 


PEOPLE  ARE  THE  POWER 


SDX  Awards 

{Continued  from  page  21) 


clear  and  coherent  and  the 
writing  style  is  infused  with  a 
certain  elegance.  The  editorial  is 
scholarly  without  being  pedan¬ 
tic,  virile  in  its  thinking  and 
temperately  critical  yet  con¬ 
structive.  It  is  a  fine  example  of 
the  art  of  editorial  writing.” 

In  Washington  correspond¬ 
ence,  Mr.  Trimble’s  series  of 
articles  dealing  with  nepotism 
and  payroll  abuses  in  Congres¬ 
sional  circles  disclosed  real  in¬ 
itiative,  resourcefulness,  and 
courage.  “They  constitute  a  sig¬ 
nificant  contribution  to  the  finest 
traditions  of  the  American  Press 
that  the  public  has  the  right  to 
know.” 

In  foreign  correspondence,  Mr. 
Stringer’s  series  of  23  “Summit 
Interviews,”  published  in  early 
1959,  were  based  on  personal 
conversations  with  top  leaders 
of  Asia,  Africa,  Europe  and 
America.  They  entailed  a  full 
journey  around  the  world.  These 
fresh  impressions  were  pre¬ 
sented  against  a  background  of 
Stringer’s  deep  and  wise  study 
of  world  affairs.  “Capturing  the 
interest  of  readers  by  picturing 
top  personalities  in  their  own 
personal  settings.  Stringer  has 
described  through  them  the  ten¬ 
sions,  the  concerns  and  the  as¬ 
pirations  of  the  contemporary 
world.  His  series  is  a  genuine 
contribution  to  understanding.” 

(^Ktro  Photos 

In  photography,  Mr.  Lopez’ 
series  of  five  dramatic  pictures 
tell  an  eloquent  story  of  swift 
“justice”  in  the  early  days  of 
Fidel  Castro’s  government  in 
Cuba.  ‘“The  pictures  have  every¬ 
thing — tremendous  impact,  ac¬ 
tion,  pathos,  newsworthiness  and 
technical  excellence.” 


we  print 
more  pages*, 
operate  more 
type-setting 
machines** 
than  any 
other  news¬ 
paper  in 
f lorida 

orlando 

sentinel-star 

"gateway  to 
the  moon" 

•source: 
media  records 

••source; 
mergenthaler 
lino  CO. 


BEST  CARTOON  in  Siqma  Delta 
Chi  awards  is  by  Charles  Brooks. 
Birmingham  (Ala.)  News,  entitled, 
"Two  Deadly  Weapons." 

In  editorial  cartooning,  Mr. 
Brooks  has  produced  a  powerful 
expression  of  a  grave  national 
problem.  His  cartoon,  “Two 
Deadly  Weapons”  simply  and 
forcefully  pinpoints  a  continu¬ 
ing  challenge  to  the  American 
people.  “The  craftsmanship  of 
the  cartoon  is  excellent;  its  mes¬ 
sage  clear  and  present.  Mr. 
Brooks’  editorial  statement  con¬ 
stitutes  a  public  service.” 

Scholarly  (iompilalioii 

For  distinguished  service  in 
the  field  of  Research  about  Jour¬ 
nalism  during  1959,  the  Sigma 
Delta  Chi  award  is  made  to 
Warren  C.  Price  of  the  Univer¬ 
sity  of  Oregon,  Eugene,  Oregon. 

Mr.  Price’s  scholarly  compila¬ 
tion — “The  Literature  of  Jour¬ 
nalism:  An  Annotated  Bibliog¬ 
raphy,”  assembled  patiently, 
painstakingly  and  intelligently 
— is  an  invaluable  addition  in 
itself  to  the  literature  of  jour¬ 
nalism.  It  will  prove  enormously 
helpful  to  other  researchers  and 
scholars,  and  to  schools  and  de¬ 
partments  of  journalism  both 
large  and  small,  according  to  the 
judges. 


A.M.  Paper 
Makes  Bow 
With  Coffee 

Pompano  Beach,  Fla. 

Residents  of  the  North 
Broward-South  Palm  Beach  area 
of  fast-growing  South  Florida 
who  like  a  cup  of  coffee  with 
their  morning  news,  got  special 
service  at  dawn  April  18. 

On  the  front  doorsteps  of  30,- 
000  homes  were  copies  of  the 
new  morning  paper,  the  Sun- 
Sentinel,  and  a  sample  package 
of  Instant  Chase  and  Sanborn 
Coffee. 

The  theme  of  the  message 
with  the  two  products  was  that 
“Good  mornings  start  with  the 
Sun-Sentinel  and  a  fine  cup  of 
coffee.” 

The  project  was  a  joint  ven¬ 
ture  of  the  Gore  Publishing  Co., 
publishers  of  the  Sun-Sentinel, 
Standard  Brands,  Inc.,  manu¬ 
facturers  of  Chase  and  Sanborn 
coffee;  and  the  J.  Walter  Thomp¬ 
son  Advertising  Agency. 

A  full  page  ad  featuring  the 
sampled  instant  blend  ran  ROP 
in  the  issue  of  the  newspaper. 

The  attention-getting  feat  of 
co-delivering  the  two  early  morn¬ 
ing  favorites  —  coffee  and  the 
news  —  was  accomplished 
through  the  medium  of  Ad- 
Wrap,  an  advertising  service 
employing  preprinted  promo¬ 
tional  wrappers  for  encircling 
home  delivered  newspapers. 

Ad- Wrap  was  developed  by 
T.  T.  Gore,  president  of  Gore 
Publishing  Co.,  publishers  of  the 
Ft.  Lauderdale  Newe  and  the 
Sun-Sentinel. 

The  Sun-Sentinel  was  de¬ 
signed  to  supply  saturation 
morning  local  news  coverage  to 
the  mushrooming  area  strad¬ 
dling  the  Broward  and  Palm 
Beach  County  lines. 

Featuring  complete  stock  list¬ 


. . .  the  name  for  precision 
in  automatic  electronic  controls 
and  inspection  machines  for  the  film, 
paper,  printing  and  other  industries. 

ILECTRIC  EYE 

;quipment  company 

ANVILLE,  ILLINOIS 


GOOD  MORNING  to  y„. 
tho  Pompano  Beach  (Ra.)  $«■ 
Sentinel,  making  its  bow  wHk  i 
package  of  instant  Chase 
Sanborn  Coffee. 

ings,  late  boxscore  coverage  of 
big  league  baseball  and  extra- 
sive  wire  facilities  of  both  AP 
and  UPI,  the  Sun-Sentinel 
through  its  main  office  and  bo- 
reaus,  is  concentrating  on  u 
area  which  now  includes  95,000 
homes  and  is  developing  with 
increasing  speed. 

• 

Additions  to  Staff 
Of  Florida  Paper 

Ft.  Lauderdale,  Fit 
Five  new  employees  haw 
joined  the  staff  of  the  Ft. 
Lauderdale  News. 

Hector  Morales,  former  owner 
of  the  Beulah  (N.  D.)  Indepni- 
ent,  has  been  assigned  to  the 
Pompano  Beach  bureau.  He  wns 
sports  editor  of  the  Mexico  Cify 
News  for  four  years  and  prior 
to  that  was  circulation  manager 
for  Sports  Monthly  in  Montml 
Harry  Fox,  former  New  York 
Times  writer,  and  Ed  Eian 
have  been  named  to  the  Delny 
Beach  bureau,  and  Bob  Benoit 
to  the  Pompano  Beach  bureau. 

Chuck  McGahan,  former  as¬ 
sociate  editor  of  the  Amhent 
(N.  Y.)  Bee,  joins  the  News' 
sports  staff. 

Robert  G.  Folsom  has  been 
promoted  from  the  copy  desk  to 
Sunday  editor  of  the  News, 
succeeding  Barney  Waters,  now 
managring  editor  of  the  Ponufm 
Beach  Sun-Sentinel,  a  new  moil¬ 
ing  daily.  Both  papers  are  pib- 
lished  by  Gore  Publishing  Co. 

Other  promotions  on  the  News 
include  Jim  Gay,  from  repoite 
to  assistant  city  editor,  and  Joe 
Schabo,  from  sports  writer  to 
assistant  sports  editor. 

Charles  W.  Cabaniss,  fonnerlj 
with  the  Hollywood  (Fla.)  Sm- 
Tattler  and  earlier  with  the 
Palm  Beach  (Fla.)  Post-Tiis**- 
j  has  been  named  to  head  a  West 
I ,  Palm  Beach  bureau. 
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this  »S 


A  Market 


As  Big  As  The  Fabulous  San  Francisco  Market! 


Maybe  this  isn’t  the  way  to  sell  a  market— 
perhaps  we  should  say  twice  the  size  of  (and 
there  are  many  markets  we  could  mention) 
or  the  fourth  market  in  California,  sixth  on 
the  Pacific  Coas(- or  tu'cnty-seventh  in  the 
wflf/on— (which  it  is).  But  everyone  knows 


San  Francisco  and  what  a  fabulous  market  it 
represents  —  and  this  market,  the  Standard 
Metropolitan  Area  of  San  Bernardino  and 
Riverside  Counties,  represents  a  market  more 
than  half  the  size  of  San  Francisco, 


Son  Francisco 
taxable  safes 
lint 

three  quarters,  1959 
$1,238,302,000. 


These  figures  are  not  estimates 


San  Bernardino- 
Riverside  taxoble 
soles  first  three 
quarters,  1959 
$647,781,000. 


or  calculated  guesses— but  are  the  actual  fig¬ 
ures  of  Sales  (first  three-quarters,  1959). 
Based  upon  taxable  transactions  (everything 
except  groceries  and  gasoline)  as  assessed  by 
State  Board  of  Equalization,  State  of  Cali¬ 
fornia  and  you  cannot  get  any  more  authentic 
than  that. 


as  big . Is  really  Big! 


And  you  shouldn’t  overlook  this  “Over  a  Billion”  market,  the  Standard  Metropolitan  Area  of  San  Bernardino  and  Riverside  Counties. 


THE  STANDARD  METROPOLITAN  AREA  OF  SAN  BERNARDINO  AND  RIVERSIDE  COUNTIES 

TOTAL  mUAL  SALES  OVER  <1,000,000,000 

*This  figure  includes  groceries  and  gasoline. 

A  separate  and  independent  market  that  can  only  be  covered  by  its  two  major  newspapers 
COMBINED  CIRCULATION  OF  OVER  120,000 


SAN  BERNARDINO 

RIVERSIDE 

SUN-TELEGRAAA 

’**'*••  t'Ced  nationally  by  Creamer  and  Woodward,  Inc. 

_ 

PRESS  and  ENTERPRISE  ^ 

represented  nationally  by  Ooyle  A  Hawley  Inc,  ^ 

PHOTOGRAPHY 


Creative  Age  Opens 
For  Photographers 


By  Boh  Warner 

One  of  the  major,  continuing 
stories  in  the  photo-journalism 
field  today  is  the  manner  in 
which  new  tools  and  equipment 
are  deepening  the  creative 
talents  of  photographers  and 
broadening  out  the  types  of 
picture  coverage  used  by  news¬ 
papers. 

Freed  from  the  restricted 
range  of  the  large  format 
camera  and  the  limited  type  of 
film  it  took,  photographers  are 
now  able  to  utilize  a  whole  new 
world  of  smaller  cameras  along 


at  the  convention 
or  home  getting 
out  the  paper  .  .  . 


BUSY  EXECUTIVES 
IN  THE  NEWSPAPER 
INDUSTRY  HAVE 
FOUND  THAT 

EDITOR  &  PUBLISHER 
CLASSIFIED 
ADS  GET 
RESULTS! 

•  for  finding  help 

•  for  buying  or  selling 
machinery  or  equipment 

•  for  all  newspaper 
services 


PHONE  BRyanf  9-3052,  or  write 
EDITOR  &  PUBUSHER  to  place 
your  classiHed  ad  NOW  I 
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with  an  incredibly  varied  array 
of  lenses,  films  and  developers. 
The  area  of  choice  in  each  cate¬ 
gory  is  so  vast  that  the  profes¬ 
sion  is  becoming  just  so  much 
more  exciting  and  creative. 

Discussing  this  continuing 
trend,  Joseph  Costa,  executive 
editor  of  the  National  Press 
Photographers  magazine  and 
Chief  Photographer  for  the  New 
York  Sunday  Mirror,  put  it  this 
way : 

Dei'ade  of  Variety 

“The  next  ten  years  will  see 
I  the  changes  of  the  past  ten  years 
I  adapted  even  more.  Variety  or 
diversification  is  the  keynote  of 
I  the  present  decade.  The  40s  was 
the  era  of  the  large  format 
camera.  The  50s  was  a  decade  of 
experimentation  with  new  cam¬ 
eras,  lenses,  films  and  developers. 
The  60s  will  be  a  time  of  consoli¬ 
dation  with  experimentation  con- 
I  tinning. 

“Science  is  giving  us  so  many 
new  things  and  at  such  a  rapid 
pace,  it  is  impossible  to  predict 
when  this  era  of  experimentation 
and  adaptation  will  end. 

“One  result  of  the  trend  is 
that  the  photographer  today  has 
to  know  more  about  his  expos¬ 
ures  with  roll  film  because  such 
film  cannot  be  developed  indi- 
'  vidually.  Therefore  the  ex- 
.  posures  must  be  of  a  higher 
I  quality  than  heretofore. 

'  “However,  this  also  means 
I  that  there  is  more  room  for 
creativity  and  individual  ex¬ 
pression.  There  is  a  difference  in 
the  photographer’s  mental  out¬ 
look,  too.  Today,  photographers 
think  beyond  what  they  used  to 


and  this  in  turn  is  due  to  the 
wider  area  of  choice  provided  by 
the  new  equipment.” 

^'Iim  Trend  Began 

It  is  generally  agreed  that  the 
era  of  experimentation  with  the 
new  equipment  in  the  newspaper 
l)hotography  field  began  around 
1954,  while  the  big  push  toward 
wide  use  of  the  new  tools  started 
around  1956. 

During  the  40s  the  large  for¬ 
mat  camera,  in  conjunction  with 
the  use  of  sheet  film,  was  the 
major  working  combination  for 
the  vast  majority  of  press  pho¬ 
tographers.  In  the  late  40s  and 
early  50s,  however,  manufac¬ 
turers  began  to  introduce  on  the 
market  new  and  improved  films, 
chemicals  and  lenses  for  smaller 
cameras. 

In  combination,  these  products 
began  to  exert  a  major  influence 
in  the  photo-journalism  field 
about  five  years  ago.  By  use  of 
these  better  films  and  chemicals 
for  processing,  and  the  new 
lenses,  photographers  were  able 
to  take  the  existing  good,  small 
cameras,  which  had  been  out  for 
many  years,  and  put  them  to 
really  effective  use. 

Creative  Methods 

During  the  process  of  change, 
however,  new  and  more  creative 
methods  and  techniques  were 
opened  up  to  photographers; 
techniques  which  have  not  yet 
been  mastered  on  any  large  scale 
throughout  the  country.  During 
the  1960s,  press  photographers 
in  general  will  continue  to  be 
part  of  a  huge  indoctrination 
l)rogram  which  will  show  them 
how  to  take  full  advantage  of 
the  new  opportunities. 

“Photographers  have  gained 
freedom  from  a  lot  of  old  ideas 
they  had,”  observed  Harold 
Blumenfeld,  executive  picture 
editor  of  United  Press  Interna¬ 
tional.  “They  have  gained  free¬ 
dom  of  movement  and  more  pic¬ 
tures  for  each  assignment. 

“With  roll  film  we  find  that  a 
photographer  takes  his  cliche 
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pictures  in  the  first  one  or  tee 
frames  and  then  he  improruH 
by  using  up  the  rest  of  tk, 
frames  in  the  roll.  As  a  rernlt 
he  is  both  more  c  reative  and 
more  of  a  reporter. 

“Faster  films,  smaller  cameru 
and  a  variety  of  lenses  hart 
emancipated  the  pbotograidas 
from  the  chains  of  his  formerly 
restricted  coverage.  When  the 
cameraman  goes  out  on  an  as¬ 
signment  today  he  needs  a  214 
camera  for  flash  work  and  a 
35mm  camera  for  fast  int«t 
change  of  lenses.  The  day  of 
seeing  the  press  photograph* 
go  out  with  one  camera  and  om 
lens  is  dead.” 

More  Pix 

Eciuipped  with  roll  film  the 
photographer  has  a  greater  op¬ 
portunity  to  display  his  creative 
talent  because  he  can  take  many 
more  pictures  during  an  assign¬ 
ment.  Instead  of  taking  only 
two  pictures  (one  just  to  cover 
himself),  he  can  shoot  a  few 
extra  frames  of  the  same  scene 
or  subject  from  a  slightly  dif¬ 
ferent  angle  or  in  a  totally 
different  composition. 

Increasingly,  the  snap-shoot* 
is  taking  a  back  seat  in  photn- 
journalism  because  in  order  to 
interpret  a  news  story,  especial^ 
the  kind  of  story  which  does  not 
fit  into  the  spot  news  category, 
he  must  be  able  to  work  with  t 
variety  of  cameras,  lenses  and 
films. 

This  means  that  on  a  steadily 
ascending  scale,  the  work  of 
newspaper  photographers  is  par¬ 
alleling  that  of  their  colleagues 
on  magazines.  The  amount  of 
spot  news  pictures  used  in  new- 
papers  is  holding  its  own  but 
the  feature  photograph  and  the 
photo  essay  are  coming  more  to 
the  forefront  of  daily  journal¬ 
ism. 

In  this  area,  the  photographer 
strives  to  make  his  photograph 
or  series  of  photographs,  speak 
for  themselves  with  as  little 
captioning  material  as  possible. 
Weather  pictures,  portraits, 
humor,  offbeat  pictures  and  in¬ 
terpretative  photo  essays  are 
steadily  becoming  more  import¬ 
ant  and  more  widely  used  as  the 
years  go  by. 

Wire  Service* 

This  trend  has  been  given  an 
extra  push  by  the  work  of  the 
wire  services  which  practicaDy 
blanket  the  photo  coverage  of 
International,  national,  state 
and,  for  many  newspapers,  even 
local  affairs. 

Newspaper  photography  <!<■ 
partments  with  a  staff  of  three 
or  more  cameramen  still  have  a 
good  percentage  of  local  s|^ 
news  assigpiments  which  must  be 
{Continued  on  page  102) 
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Look  what's  behind 
Cutler-Hammer’s 
new  trademark 


WHAT’S  NEW?  ASK. . . 

OUTLER-HAMMEIi 


You  can  see  the  new  power  at  Cutler-Hammer  wherever  you  look.  New 
products.  New  engineering  depth,  particularly  in  industrial  automation. 
New  plants  and  streamlined  marketing  methods,  too.  Even  a  new  trade¬ 
mark  to  reflect  this  new  vitality. 

If  you’re  planning  ahead  for  the  great  growth  of  the  sixties,  come  to  the 
company  that's  ready  to  plan  ahead  with  you.  Look  at  just  a  few  of  the 
new  products  that  are  already  improving  efficiency  in  many  fields: 


NEW  computer  system  for  establishing  quality  of  tinplate  coils 


NEW  limit  switch  that  outlasts  others  by  at  least  two  times 


NEW  automated  system  for  charging  blast  furnaces  in  steel  mills 


NEW  stacker  that  counts  and  stacks  newspapers  automatically 


NEW  Safetybreaker  line  of  service  entrance  equipment 


Cutl«r-Hamm«r  Inc..  Milwaukee,  Wis.  •  Division:  Airborne  Instruments  Laboratory*Subsidiary:  Cutler-Hammer  International,  C«  A* 
Associates;  Canadian  Cutter-Hammer,  Ltd.:  Cutier.Hammer  Mexicana,  S.  A.;  Intercontinental  Electronics  Corporation. 


Photographers 

{Continued  from  page  100) 


covered.  However,  the  wire  serv¬ 
ices  often  take  so  much  of  the 
main  burden  off  their  backs  that 
photographers  can  spend  a  good 
portion  of  their  time  searching 
for  feature  and  interpretive  type 
material. 

The  New  Haven  (Conn.) 
Register  serves  as  a  good  ex¬ 
ample  of  the  combination  trends 
reported  here.  The  Register  has 
a  circulation  of  slightly  over 
100,000  and  a  staff  of  eight 
photographers.  The  wire  services 
fulfill  much  of  the  paper’s  photo¬ 
graphic  needs,  leaving  the  staff 
free  to  focus  its  attention  on 
new  directions. 

Use  of  Time 

Using  35  mm  and  2^4  cameras, 
along  with  new  films,  lenses  and 
developers,  the  Register  staff 
continuously  approaches  daily 
assignments  using  new  equip¬ 
ment  and  searching  for  advanced 
techniques.  Having  the  time  and 
equipment  to  do  so,  the  paper’s 
Chief  Photographer,  Don  Fitch, 
stresses  the  creative  and  inter¬ 
pretive  approach  to  photo¬ 
journalism. 


“A  lot  of  people  are  impressed 
with  a  cameraman’s  ability  to 
take  a  picture  of  an  accident,” 
Mr.  Fitch  observed.  “But  I  don’t 
think  this  is  a  criteria  for  a 
good  photographer.  All  you  have 
to  do  is  set  the  camera  properly 
and  take  the  picture  from  the 
right  angle.  To  get  a  good  pic¬ 
ture  of  spring  is  a  far  more 
difficult  assignment.  It  takes 
thought  and  the  ability  to  inter¬ 
pret.” 

As  a  result  of  this  attitude, 
the  Register  has  built  up  two  or 
three  widely  read  and  highly 
popular  photo  features;  a  Sun¬ 
day  picture  page  devoted  to  ex¬ 
ploring  and  interpreting  local 
news  events,  a  photo  feature 
page  which  offers  offbeat  and 
oftentimes  humorous  photo  es¬ 
says  and  the  daily  use  of  num¬ 
erous  feature  photographs  of 
local  people  and  events. 

In  line  with  the  trend  of  the 
times,  then,  the  newspaper  pho¬ 
tographer  is  gradually  moving 
toward  the  same  working  ap¬ 
proach  to  photo-journalism  as 
magazine  photographers.  Using 
new  tools  and  methods  he  is 
striving  toward  the  fulfillment  of 
the  actual  meaning  of  the  word 
photography,  which  comes  from 
the  Greek  words  Photos  (light) 
and  Graphos  (writing),  or  liter- 


Financial 
Linage  is  Up! 


I 


Because  more  people  are  becoming  investors  each 
year,  financial  advertising  linage  has  been  growing 
fast  .  .  .  and  many  papers  are  reporting  it  as  first  in 
percentage  gains. 

Increased  coverage  of  financial  news  is  imptirtant  to 
hold  and  increase  these  gains.  Much  of  this  material 
is  easily  obtained,  without  cost,  from  Bache  &  Co. 
investment  offices  throughout  the  country. 

While  you  are  at  the  ANPA  convention,  why  not  ask 
us  for  details?  Our  hospitality  room  will  he  open  as 
usual  in  the  Waldorf-Astoria  during  the  afternoon 
hours  in  Suite  584,  April  26  and  27.  No  invitation 
necessary  ...  we  hope  you  will  drop  in. 

Bachk  &  Co. 

Founded  1879 

MEMBCRS  NEW  YORK.  AMERICAN.  TORONTO  AND  OTHER 
LEADING  STOCK  AND  COMMODITY  EXCHANGES 

36  WALL  STREET, 

NEW  YORK  5,  N.  Y. 
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ally,  writing  in  light. 

These  new  tools  are  enabling 
the  photographer  to  try  and 
come  closer  to  the  true  meaning 
of  the  word.  We  may  even  be 
approaching  a  time  when  news¬ 
paper  photography  will  be  con¬ 
sidered  less  of  a  trade,  severely 
restricted  in  its  artistic  range 
by  the  feverish  pace  of  daily 
deadlines,  and  more  of  a  fine 
art. 

Actually,  the  work  of  the 
photo- journalist  is  gaining 
greater  stature  and  significance 
as  he  develops  new  techniques 
and  learns  how  to  write  in  light. 
♦  ♦  * 

UNDERWATER  FIX 

On  assignment  from  the  Co¬ 
lumbia  (S.  C.)  State  to  illustrate 
a  story  of  how  University  of 
South  Carolina  students  acquire 
underwater  skills  in  a  scuba 
diving  class.  State  photographer 
Stan  Schniedmiller  devised  a 
novel  photographic  approach. 

An  ex-Navy  man,  Mr.  Schneid- 
miller  knows  how  to  get  around 
underwater  with  a  scuba  rig. 
For  this  assignment  all  he 
needed  was  his  contax  camera, 
a  long  cable  reaching  to  a  strobe 
unit  above  water  and  a  strange, 
home-made  device  the  photog¬ 
rapher  dreamed-up  as  under¬ 
water  gear  for  his  camera. 

First,  he  obtained  an  18-inch 
length  of  automobile  innertube. 
In  one  end  of  this  the  photog¬ 
rapher  sealed  a  circular  piece  of 
glass.  'Then  he  slipped  the  Con- 
tax  into  the  open  end  of  the 
tube,  with  the  long  extension 
cord  trailing  from  the  camera 
connection  to  the  business  end 
I  of  the  strobe.  The  open  end  was 
made  water-tight  with  a  radiator 
hose  clamp. 

With  this  improvised  camera 
rig  and  borrowed  air  tanks, 
mask,  flippers  and  30  pounds  of 
weighted  belts,  Mr.  Schneid- 
miller  plunged  into  the  univer¬ 
sity’s  pool  and  sat  on  the  bottom 


Camera  in  automobile  innwhii 
is  held  by  Stan  SchneidmiHsr  gf 
the  State,  (Columbia,  S.C.),  w»; 
used  home-made  rigging  to  ill.i 
trate  diving  story. 

to  make  his  shots.  The  earner: 
controls  were  easily  opentee 
through  the  fiexible  innertube. 

♦  *  * 

PRIZE  PHOTO 

“Frustrated  Deer  and  Fores 
Fire,”  a  prize-winning  photo¬ 
graph  by  Los  Angeles  (Calit) 
photographer  Phil  Glicknian,hai 
been  chosen  for  exhibition  at  tb 
New  York  Metropolitan  Mu¬ 
seum  of  Modem  Art.  The  pictun 
will  be  on  display  from  May  20 
through  Sept.  4. 

Mr.  Glickman  captured  the 
photo  of  a  frightened  deer  sur¬ 
rounded  by  flames  while  he  was 
covering  a  brush  fire  at  Hidde 
Valley,  Calif.  The  picture  wor. 
the  Best  Picture  of  the  Year 
award  in  the  Hearst  nationi 
competition. 


Newspaper  Brokers  Financial  Consultants 

VINCENT  J.  MANNO 


A  long  and  experienced  history  of  constructive 
service  as  reflected  by  the  confidence  accorded 
us  by  publishers  of  small,  medium  and  large 
newspapers  throughout  the  United  States. 


Associate,  GEORGE  ROMANO 


50  East  58th  Street 

New  York  22.  N.  Y.  ELdorado  54)405 
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New  York  Addresses  of  Convention  Visitors 


(Continued  nom  page  20) 

-  (Pj.)  Expri  s 

SUckhouse.  Waldorf-Astoria 
f^R  Hamlen.  Waldorf-Astoria 
521  F.  Wohlers.  Lexington 

H.  Schmell,  Lexington 
Cbffin.  Jr..  Lexington 
licPhersoti.  Lexington 
Bata  lU.)  Courier-News 
r^irmond  Long.  Waldorf-Astoria 
(N.J.)  Journal 
satab  Ingersoll 
ogTj  P.  Frank 
Vihatine  A.  Fallon 
lu— u  K.  Wylie 

aty  (N.C.)  Advance 
*0  Kornuui  Benjamin.  Belmont  Plaza 
IitTid  B.  Dear.  Beverly 
Hi^  (Ind.)  Truth 
j5n  F.  Dille.  Jr..  Sheraton-East 
1,^.  A.  Scott.  Sheraton-East 
BwodatylPa.)  Dedlter 

■taHierite  G.  Kegel.  Barclay 
(N.y.)  Stor-Gazette 
H^tnl  P.  Seem.  Barbizon-Plaza 
IPmo  (Tex.)  Times  &  Herald-Post 
Dvrsnee  D.  Roderick. 

Waldorf-Astoria 
OinanceD.  Roderick.  Jr.. 

Wsldorf-Astoria 
Ince  M.  Barnard.  Jr.. 

Waldorf  -Astoria 

Birk  (Ohio)  (Jironicle-Telegram 
Arthur  D.  Hudnutt.  Waldorf-Astoria 
Otto  B.  Schoepfle.  Waldorf-Astoria 
{Mill  S^ley.  Waldorf-Astoria 

(Calif.)  T^e  Ekireka  Newspapers 
Ist 

Doa  O'Kane.  Barclay 
E««tt(Wash.)  Herald 
tdtKTt  D.  Best.  Waldorf-Astoria 


Firio  (N.D.)  Forum 
Mr.  A  Mrs.  Norman  D.  Black  Jr.. 

Drake 

Mr.  A  Mrs.  John  D.  Paulson.  Drake 
Funiniton  (N.M.)  Times 
Mr.  A  Mrs.  Lincoln  O’Brien. 
Waldorf-Astoria 

Fiidlay  (Ohio)  Republican-Courier 
t.  L.  Heminger.  Roosevelt 
Flist  (Mich.)  Journal 
Ckrl  A.  Ludington.  Barclay 
Flenace  (S.C.)  News 
Mr.  A  Mrs.  James  A.  Rogers.  Ed.. 
Lucington 

Foatua  (Calif.)  Herald-News 
Mr.  A  Mrs.  William  R.  Fitzgerald. 
FatSmiA  (Ark.)  Southwest  American 
k  Tima  Record 

Donald  W.  Reynolds.  Waldorf-Astoria 
Riebard  T.  Bentley.  Sheraton-Elast 
Fort  Wayne  (Ind.)  Journal-Gazette 
lima  R.  Fleming.  Pres.  &  Pub.. 
Waldorf-Astoria 

Rkhard  G.  Inskeep.  Secy-Treas  & 

Han.  Ed..  Waldorf-Astoria 
Fort  Worth  CTex.)  Star-Telegram 
Mr.  A  Mrs.  Amon  darter  Jr.. 
Waldorf-Astoria 

Mr.  A  Mrs.  B.  N.  Honea.  St.  Regis 
Mr.  A  Mrs.  Phil  R.  North. 

Waldorf-Astoria 
Mrs.  Carl  Deakins.  St.  Regis 
Mia.C.A.  Benson.  St.  Regis 
Frodvick  (Hd.)  News  &  Post 
Mr.  A  Mrs.  August  T.  Brust.  Sr.. 
Waldorf-Astoria 


Mob  (Ohio)  Inquirer 
Walter  S.  Goahom.  Berkshire 
Meaon  (Tex.)  News-Tribune 
Darid  C.  Leavell,  Waldorf-Astoria 
My  (Ind.)  Post-Tribune 
ink  T.  Snyder.  Sheraton-East 
(Mdale  (Calif.)  News-Press 
(hrroU  W.  Pr  ixher.  Waldorf-Astoria 
ShsiFalU  (N.Y.)  Post^tar  &  "nmes 
Arthur  P.  Irring.  Waldorf-Astoria 
Ooioetter  (Maas.)  'Hmee 
^Alexander  N.  Stoddart. 

<Mw«rille  (N.Y.)  Leader-Herald 
mlliam  M.  Kessler.  Taft 
u**idC.  Ormiston.  Taft 
“kott  J.  Arnold.  Taft 
(W.Va.)  Sentinel 
A  Mrs.  Monte  F.  Bourjaily. 

WaWerf-Astoria 
liyd  Forks  (N.D.)  Herald 
H.  M.  Oppegard.  Barclay 
'^RjWids  (Mich.)  Press 
HeG.  MacMiltane  Barclay 

.)  Recorder-Gazette 
J.  Broughan.  Waldorf-Astoria 
H.  Irwng  Jenka.  Waldorf-Astoria 
~pld  E.  LeVanway. 

Waldorf-Astoria 

(Pa.)  Tribune  Review 
W.  Mack,  Barclay 


W.  Edward  Momeyer.  Barclay 
Greenwich  (Conn.)  Time 
Kingsley  Gilleq>ie 
Ted  Yudain 
J.  B.  Chamberlain 


Hammond  (Ind.)  Times 
James  S.  DeLaurier,  Publisher. 
Waldorf-Astoria 
Harrisburg  (Pa.)  Patriot-News 
Edwin  F.  Russell.  Pub.. 

Waldorf-Astoria 
E.  A.  Doepke.  Gen.  Mgr., 
Waldorf-Astoria 
Hartford  (Conn.)  Courant 

John  R.  Reitemeyer.  Waldorf-Astoria 
John  Sudarsky,  Waldorf-Astoria 
Jerome  H.  O'Oallaghan,  Barclay 
John  L.  Coughlin,  Waldorf-Astoria 
Haverhill  (Mass.)  Gazette 
Ellis  Rietzel,  Lexington 
Hazleton  (Pa.)  Plain  Speaker— 
Standart-Sentinel 
FVank  Walser,  Barclay 
F'rank  H.  Walser,  Barclay 
Mrs.  John  R.  Dershuck,  Barclay 
Boston  (Mass.)  &  New  York  (N.Y.) 
Hearst  Newspapers 
Harold  G.  Kern.  .’iO  East  62  St. 
Henderson  (Ky.)  Gleaner  and  Journal 
Mrs.  Franceli  H.  Armstrong, 
Gladstone 

Herkimer  (N.Y.)  Telegram 
W.  P.  Small.  Biltmore 
Hillsdale  (Mich.)  News 
Mr.  &  Mrs.  E.  C.  Hayhow, 
Waldorf-Astoria 

Hollywood  (Calif.)  Citizen-News 
Harlan  Palmer.  Jr.,  Pub. 

Honolulu  and  Hilo  (Hawaii) 
Star-Bulletin,  (Honolulu) 
Tribune-Herald  (Hilo) 

Mrs,  Joseph  R.  Farrington, 
Waldorf-Astoria 

Holyoke  (Mass.)  Transcript-Telegram 
Mr.  &  Mrs.  William  Dwight, 

Park  Lane 

Mr.  &  Mrs.  Henry  M.  Healy, 
Biltmore 

Mr.  &  Mrs.  Donald  R.  Dwight. 

I^ger  Smith 

Mr.  &  Mrs.  William  Dwight,  Jr., 
Roger  Smith 
Houston  (Tex.)  Post 
William  P.  Hobby,  Jr„ 
Waldorf-Astoria 

Huntington  (W.Va.)  Huntington 
Publishing  Co. 

William  Birke,  Berkley 
Hilda  Long,  Berkley 
Berridge  Long,  Berkley 
Huntsville  (Ala.)  Times 

Mr.  &  Mrs.  Jack  Langhorne, 
Waldorf-Astoria 
Huron  (S.D.)  Plainsman 

Robert  D.  Lusk.  i>sex  House 
Hutehinson  (Kans.)  News 
John  P.  Harris.  Savoy  Hilton 
Peter  Macdonald.  Biltmore 


Kalamazoo  (Mich.)  Gazette 
Ralph  H.  Bastien,  Jr.,  Barclay 
Kansas  CSty  (Mo.)  Star 
Roy  A.  Roberts,  Barclay 
Arthur  C.  Wahlstedt,  Waldorf-Astoria 
Emil  A.  Sees,  Waldorf-Astoria 
Kilgore  (Tex.)  News  Herald 
Mr.  &  Mrs.  Charles  K.  Devall. 
Sheraton-East 
Kingston  (N.Y.)  Freeman 
Harry  D.  FYey,  Lexington 
Louis  R.  Netter,  Lexington 
Kinston  (N.C.)  Free  Press 
Mr.  &  Mrs.  H.  Galt  Braxton, 
Lexington 

Albert  M.  Stroud,  Lexington 
Mrs.  Stroud.  Lexington 
Knoxville  (Tenn.)  Journal 

Charles  H.  Smith.  Jr..  Savoy-Hilton 
Guy  L.  Smith,  Algonquin 
Knoxville  (Tenn.)  News-Sentinel 
Mr.  &  Mrs.  Loye  W.  Miller, 

Wa  l<k>rf- A  storia 
Mr.  &  Mrs.  FVank  B.  Powers. 
Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 

R.  H.  BJacklldge,  Waldorf-Astoria 


La  Crosse  (Wis.)  Tribune 

W.  T.  Burgess,  Sheraton-East 
La  Jolla  (Calif.)  Copley  Press,  Inc. 
William  M.  Boyd.  Asst.  V.P.. 

42  College  Rd..  Princeton.  N.J. 
James  S.  Copley.  Sheraton-East 
Richard  N.  Smith,  Waldorf-Astoria 
Robert  L.  Jones,  Waldorf-Astoria 
Lake  Charies  (La.)  American  Press 
Mr.  &  Mrs.  William  H.  Shearman. 

St.  Regis 

Mr.  &  Mrs.  Thomas  B.  Shearman. 
Gotham 

Mr.  &  Mrs.  Robert  H.  Beck, 

St.  Regis 

Mr.  &  Mrs.  Joseph  W.  Jackson, 
Gotham 

Lancaster  (Pa.)  Lancaster  Newspapers. 
Inc. 

J.  Hale  Steinman,  Waldorf-Astoria 
J.  F,  Ste-nman.  Drake 

I.  Z.  Buckwalter,  St.  Moritz 

J.  T.  Barber.  St.  Moritz 
M.  J.  Powderly,  Roosevelt 
C.  L.  Fountain.  Taft 

Ray  W.  Gilliland.  Roosevelt 
W.  H.  Detwiler,  Roosevelt 
Jay  Wenrich.  Roosevelt 
Lancaster  (Ohio)  Eagle-Gazette 
Mr.  &  Mrs.  E.  C.  Crane. 
Waldorf-Astoria 
La  Salle  (Ill.)  News-Tribune 
FVederick  C.  Miller.  Waldorf-Astoria 
Mr.  &  Mrs.  Peter  Miller.  Plaza 
Lawrence  (Kans.)  Journal-World 
Mr.  &  Mrs.  Dolph  Simons. 
^eraton-East 
Lawrence  (Mass.)  Sun 
John  P.  S.  Mahoney,  Jr.. 

W  aldorf- Astoria 
Atty.  Maurice  Ravich, 
Waldorf-Astoria 


Indianapolis  (Ind.)  Indianapolis  News-  Lawrence  (Mass.)  Eagle  Tribune 


papers.  Inc. 

William  A.  Dyer.  Jr., 
Waldorf-Astoria 

Emil  C.  Woempner,  Waldorf-Astoria 
C.  Walter  McCarty,  Waldorf-Astoria 
Paul  Grimes.  Waldorf-Astoria 
Charles  B.  Lord.  Waldorf-Astoria 
Howard  S.  Wilcox,  Waldorf-Astoria 
Iowa  City  (Iowa)  Iowan 

Leslie  G.  Moeller.  Madison  Square 
John  M.  Harrison.  New  Weston 
Ironwood  (Mich.)  Globe 

Linwood  I.  Noves.  Waldorf-Astoria 
Geraldine  H.  Noyes,  Waldorf-Astoria 


Jackson  (Miss.)  Clarion-Ledger  &  News 
R.  1)1.  Hederman,  Jr..  Pub., 
Waldorf-Astoria 

Zach  T.  Hederman,  Waldorf-Astoria 
Jackson  (Miss.)  State  Times 
O.  A.  Robinson.  Waldorf-Astoria 
Jacksonville  (Fla.)  Times-Union  & 
Journal 

Robert  C.  Millar.  Barclay 
Jamestown  (N.Y.)  Post-Journal 
J.  Ri^rt  Nelson,  Sheraton-East 
Jeannette  (Pa.)  News-Dispatch 
Mr.  &  Mrs.  J.  Graff  Bomberger, 
^rclay 

Johnson  City  (Tenn.)  Press-Chronicle 
Mr.  &  Mrs.  Carl  A.  Jones.  Barclay 
Mr.  &  Mrs.  T.  W.  Atkins,  Barclay 
Joliet  (III.)  Herald-News 

John  F.  Lux,  Waldorf-Astoria 
Joplin  (Mo.)  Globe 

Mr.  &  Mrs.  Fred  Hughes. 

W  aldorf-Astoria 


William  F.  Lucev.  Lexington 
Levittown  (Pa.)  Bristol  Courier  & 

I. «vittown  Times 

Murray  C.  Hotchkiss.  Waldorf-Astoria 
Lewiston  (Me.)  Sun-Journal 
R.  H.  Costello.  Park  Lane 
Q.  A.  Whittier,  Barclay 
Lexington  (Ky.)  Herald-Leader 
FVod  B.  Wachs.  Barclay 
Lincoln  (Neb.)  Journal 

Joe  W.  Searcrest,  Waldorf-Astoria 
Decatur  (III.)  Lindsay-Sohaub 
Newspapers 

F.  M.  Lindsay,  Waldorf-Astoria 
F.  W.  Sohaub,  Sheraton-East 
Edward  Lindsay.  Waldorf-Astoria 
Little  Rook  (Ark.)  Democrat 

K.  A.  Engel.  Waldorf-Astoria 
Little  Rock  (Ark.)  Gazette 
Hugh  B.  Patterson.  Jr.,  Pub., 

W  aldorf  -Astoria 

J.  N.  Heiskell,  Ed.,  Waldorf-Aastoria 
Lockport  (N.Y.)  Union-Sun  and 

Journal 

Mrs.  Egbert  D.  Corson.  Plaza 
Mr.  &  Mrs.  Wm.  J.  Kemble,  Plaza 
Long  Beach  (Calif.) 

Independent.  Press-Telegram 
Mr.  &  Mrs.  Herman  H.  Ridder. 
Savoy-Hilton 

Mr.  &  Mrs.  Ibiniel  H.  Bidder,  Pierre 
Mr.  A  Mrs.  Harold  M.  Hines, 

St.  Moritz 

Los  Angeles  (Calif.)  Southern  Calif. 
Associated  Newspapers 
Alden  O.  Waite.  Barclay 
Los  Angeles  (Calif.)  Times 
Norman  Oiandler.  Pierre 
Otis  Chandler,  Pierre 
Nick  B.  Williams,  Pierre 


Louisville  (Ky.)  Courier  Journal  & 
Times 

Mark  Ethridge.  Sheraton-East 
Lisle  Baker,  Jr.,  Shcraton-EJast 
Lowell  (Mass.)  Sun 
John  H.  Costello,  55  East  End  Ave 
Lubbock  (Tex.)  Avalanche-Journal 
Mr.  &  Mrs.  Parker  F.  Prouty, 
Waldorf-Astoria 
Lufkin  (Tex.)  News 

Mr.  &  Mrs.  W.  R.  Beaumier,  Barclay 
Lynchburg  (Va.)  News  &  Advance 
Mr.  &  Mrs.  Carter  Glass  III. 

Waldorf-Astoria 
Mrs.  Carter  Glass  Jr., 
Waldorf-Astoria 
Mr.  &  Mrs.  Clyde  L.  White. 
Waldorf-Astoria 
Lynn  (Mass.)  Item 

Mr.  &  Mrs.  Peter  Gamage, 

Wa  Idorf  -Astoria 

Mr.  &  Mrs.  C.  Hastings  Gamage. 
Waldorf-Astoria 


Macon  (Ga.)  TeWraph  &  News 
Peyton  Anderson 
Katherine  M.  Anderson 
Bent  Struby 

Jane  S.  Struby.  Waldorf-Astoria 
Malden  (Mass.)  News 
David  Brickman.  Taft 
Mamaroneck  (N.Y.)  Daily  Times 
H.  Richmond  Campbell 
FVed  W.  Greenwood,  Jr. 

Mankato  (Minn.)  Free  Press 
Janet  How,  Waldorf-Astoria 
Marshall  (Tex.)  News  Messenger 
Millard  Cope,  Drake 
Martinsville  (Va.)  Bulletin 

R.  H.  Haskell,  Jr..  Waldorf-Astoria 
A.  M.  Haskell,  W  jdorf-Astoria 
Massena  (N.Y.)  Observer 

FVanklin  R.  Little.  Waldorf-Astoria 
George  R.  Little,  Waldorf-Astoria 
Meadville  (Pa.)  Tribune 
Robert  S.  Bates.  Barclay 
Medford  (Mass.)  Mercury 
David  Brickman.  Taft 
Merced  (Calif.)  Sun-Star 

I>ean  S.  Lesher,  Waldorf-Astoria 
Meriden  (Conn.)  Record  &  Journal 
Carter  H.  White,  Taft 
Edward  E.  Elsenheimer,  Lexington 
Charles  G.  Iwanicki.  Lexington 
Meridian  (Miss.)  Star 

Mrs.  James  H.  Skewes,  Pres.,  Plaza 
James  B.  Skewes,  Ed.  and  Assoc. 

Pub.,  Plaza 

Mrs.  James  B.  Skewes,  Plaza 
Miami  (Fla.)  Herald 
James  L.  Knight,  Waldorf-Astoria 

L.  R.  Barnhill,  Waldorf-Astoria 
Arthur  J.  Gueker,  Waldorf-Astoria 
Miami  Beach  (Fla.)  Son 

Parka  Rusk,  Pub.,  Lexington 
Michigan  City  (Ind.)  News  Dispatch 
Mrs.  E.  H.  Honeywell, 

Waldorf-Astoria 
Mr.  &  Mrs.  Joseph  H.  Nixon, 
Waldorf-Astoria 
Mr.  &  Mrs.  John  R.  Nixon, 
Waldorf-Astoria 
Mr.  &  Mrs.  Robert  C.  Averitt, 
Waldorf-Astoria 
Middletown  (Conn.)  Press 

Russell  G.  D’Oench,  Jr..  Savoy  Hilton 
Woodbridge  A,  D’Oench,  Savoy  Hilton 
Middletown  (N.Y.)  Record 

David  Bernstein.  Waldorf-Astoria 
Harry  S.  Milligan,  Waldorf-Astoria 
Midland  (Mi<A.)  News 
Philip  T.  Rich,  Barclay 
Milford  (Mass.)  News 

William  F.  Wright.  Park  Lane 
Millville  (N.J.)  Republican 
Carl  H.  Johnson.  Barclay 
Mineapolis  (Minn.)  Star  and  Tribune 
John  Cowles,  Waldorf-Astoria  Towers 
John  Cbwles,  Jr..  125  E.  .ISth  St. 
Wilbur  Elston,  Sheraton-East 
Howard  Mithun,  Waldorf-Astoria 
John  Moffett.  Waldorf-Astoria 
Otto  Silha,  Waldorf-Astoria 
William  P.  Steven.  Tuscany 
Joyce  Swan,  Waldorf-Astoria 
Minot  (N.D.)  News 

Mrs.  Catherine  E.  Jones, 

^Imont  Plaza 

Hugh  L.  Davies,  Pelmont  Plaza 
Mobile  (Ala.)  Press  Register 
R.  B.  Chandler.  Waldorf-Astoria 
W.  J,  Hearin,  Jr..  Lexington 
Moline  (Ill.)  Dispatch 
Harry  A.  Swand.  Waldorf-Astoria 
Monroe  (Mich.)  News 
Mr.  &  Mrs.  J.  S.  Gray, 
Waldorf-Astoria 
Monrovia  (Calif.)  News-Post 
Warren  Taylor,  Barclay 
Montgomery  (Ala.)  Advertiser  tc 
Journal 

Guyton  Parks,  Belmont 
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Montreal  (Can.)  Gazette 

Charles  H.  Peters,  Waldorf-Astoria 
Moultrie  ( Ga.  (  Observer 

Mr.  &  Mra.  M.  E.  Nussbaum,  Barclay 
Mount  Vernon  I'N.Y.)  Arsus 
William  Seely 
John  M.  Fleisehmann 
Muncie  (Ind.)  Star  &  Press 
Mr.  &  Mrs.  Walter  A.  Letzler, 
Waldorf-Astoria 
Muscatine  (Iowa)  Journal 

Mr.  &  Mrs.  H.  L.  Nelson.  Barclay 
MuskoKee  (Okla.i  Phoenix  &  Times 
Democi'at 

Tams  Bixby  Jr..  Waldorf-Astoria 
Tams  Bixby  III,  Waldorf-Astoria 


NauKatuck  (Conn.)  News 

Rudolph  M.  Hennick.  Lexintrton 
Frederick  E.  Hennick.  la'xinKton 
Jo.seph  P.  Donahue,  Lexintrton 
Newark  (Ohio)  Advocate 

Mr.  &  Mra.  Frank  W.  Si>encer. 
Waldorf-.Astoria 

Mr.  &  Mrs.  Frank  W.  Sirencer.  Jr.. 

Waldorf-Astoria 
Mr.  &  Ml'S.  John  Spencer, 
Waldorf-Astoria 
Mr.  &  Mrs.  T.  D.  Griley. 
Waldorf-Astoria 
New  Britain  (Conn.)  Herald 
Mr.  &  Mrs.  Gardner  C.  Weld. 

W  aldorf  -Astoria 
Mrs.  Judith  W.  Brown. 

W  aldorf- Astoria 
Herbert  M.  Peter.son.  Barclay 
Lindsley  Wellman.  Barclay 
William  Mill.  Waldorf-Astoria 
John  T.  Heath.  Waldorf-Astoria 
New  Brunswick  (N.J.)  Home  News 
Huirh  N.  Bovd.  New  Brunswick 
Richard  N.  Sheble.  New  Brunswick 
John  K.  Quad.  New  Brunswick 
Walter  P.  Nelson,  New  Brunswick 
Richard  S.  Kain,  45  W.  4.5th  St. 
Newburtrh  (N.Y.)  Beacon  News 
Frank  T.  McCue.  St.  Moritz 
New  Castle  (Pa.)  News 
Richard  E.  Rentz.  Barclay 
New  Haven  (Conn.)  Retrister  and 
Journal-Courier 

Donald  A.  Suarjro.  Belmont-Plaza 
William  K.  Crates.  Belmont-Plaza 
Curtis  L.  Pollen.  Belmont-Plaza 
Alfred  V.  Warmintrham. 

Belmont-Plaza 
New  London  (Conn.)  Day 
Barnard  L.  Colby 

New  Orleans  (La.)  Times-Picayune 
John  F.  Sims.  Waldorf-Astoria 
C.  H.  Hyams  III.  Barclay 
Geo.  W.  Healy.  Jr..  Park  Lane 
Jenny  Nicholson.  Waldorf-Astoria 
Newport  (R.I.)  News 

Eelward  A.  Sherman.  Berkshire 
Newport  News  (Va.)  Press  and 
Times-Herald 
Mrs.  Dorothy  R.  Bottom, 
Waldorf-Astoria 
William  R.  Van  Buren  Jr., 

W  aldorf  -A  storia 

Robert  B.  Smith.  Waldorf-Astoria 
New  Rochelle  (N.Y.)  Standard  Star 
Elmer  H.  Miller 
William  J.  Fitzgerald 
Harry  Donsky 
Newton  (Iowa)  News 
Mr.  &  Mrs.  E.  K.  Shaw. 
Waldorf-Astoria 

New  York  (N.Y.)  Herald  Tribune 
Robert  M.  White  II.  Pres.  &  Ed. 
Richard  C.  Steele.  V.P.-Fin. 

A.  V.  Miller.  V.P..  Treas.  &  Sec. 
Barney  G.  Cameron,  V.P.  &  Bus. 

M>rr. 

Fendall  W.  Yerxa.  V.P.  &  Man.  Ed. 
Donald  I.  RoKers.  Fin.  Bus.  News  Ed. 
Harvey  Runner,  Spec.  Writer 
Joseph  Kaselow,  Adv.  News 
Columnist 

Lester  Zwick,  Circ.  Dir. 

John  D.  Thees.  Adv.  Dir. 

William  Butler,  Adv.  Mar. 

William  H.  Elliot.  Nat'l.  Adv.  Mitr. 
Lloyd  D.  Hairan,  Synd.  Dir. 

John  Doma,  Synd.  Bus.  Mar. 

Justin  Faherty,  Mar.  &  Ed.  News 
Service 

John  Boaart,  Mar.  Ind.  Rel. 

Robert  Paifen,  A-sst.  to  Mar.  Indus. 
Rel. 

Alen  Deitz.  Asst,  to  Mar.  Indus.  Rel. 
New  York  (N.Y.)  Journal  of  Commerce 
Joseph  E.  Ridder 
Victor  F.  Ridder 
Eric  Ridder 
Adel  rick  Benziaer.  Jr. 

Theodore  V.  Bihler 
Milton  L.  Van  Slyck 
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MetrojKrlitan  Sunday  Niw8pai>er8.  Inc. 
New  York  (N.Y.) 

Charles  T.  Kline.  Waldorf-Astoria 
New  York  (N.Y.)  Mirror 
Charles  McCabe 
W.  N.  Thomson 
Harry  Sloan 
Lawrence  W.  Kennelly 
c/o  Mirror,  236  E.  45 
New  York  News  (N.Y.) 

F.  M.  Flynn.  Pres.  &  Pub. 

220  East  42nd  St. 

P.  B.  Stephens,  Gen.  Mar. 

220  East  42nd  St. 

G.  E.  Donnelly,  Bus.  Mar. 

220  Blast  42nd  St. 

W.  H.  James,  Asst.  Bus.  Mar. 

220  ^st  12nd  St. 

S.  Davis.  Natl.  Adv.  Mar. 

220  Bla.st  42nd  St. 

W.  H.  Bush,  Asst.  Natl.  Adv.  Mar. 

2'20  Blast  42nd  St. 

J.  J.  Purcell,  Natl.  Adv.  Mar.  of 
Food 

220  Blast  42nd  St. 

H.  M.  Steele.  Sis.  Prom.  Mar. 

•220  East  12nd  St. 

L.  Willox.  Presentation  Copy  Chief 
220  Bla-st  42nd  St. 

S.  D.  Willey,  Mech.  Supt. 

■220  Blast  42nd  St. 

J.  E.  Hazel.  Roto.  Supt. 

220  East  42nd  St. 

A.  Knapp.  Pressroom  Foreman 
220  Ea.st  42nd  St. 

W.  O’Brien.  Supt.  of  Pressroom 
'220  East  42nd  St. 

J.  L.  Minoaue,  Photo  Enaravina 
Sui>t. 

‘220  Blast  42nd  St. 

H.  Bailey.  Actina  Comp.  Room.  Supt. 

■220  East  42nd  St. 

H.  Knapp.  Niaht  Comp.  Room 
B'oreman 

220  East  42nd  St. 

G.  Farley.  Stereo.  Supt. 

‘220  Blast  42nd  St. 

T.  O’Connor.  (Thief  Machinist 
220  East  42nd  St. 

J.  Heyer.  Asst,  to  Mech.  Suyit. 

220  Blast  42nd  St. 

C.  H.  Faille.  Asst,  to  Mech.  Supt. 

220  Ea.st  42nd  St. 

R.  A.  Ahlstrom.  Asst,  to  Mech.  Supt. 
‘220  East  12nd  St. 

H.  Bei'aer.  Asst,  to  Mech.  Supt. 

220  Blast  12nd  St. 

J.  J  Durkin,  Asst,  to  Mech.  Supt. 

220  Ea-st  42nd  St. 

W.  Dunn.  Chief  Electrician 
220  Bla-st  42nd  St. 

T.  DeSena.  Admin.  Asst. 

220  Ea.st  12nd  St. 

W.  A.  Carey.  Admin.  Asst. 

220  East  12nd  St. 

H.  J.  Kracke.  Admin.  Asst. 

220  East  12nd  St. 

G.  L.  Laroeque.  Admin.  Asst. 

220  Ea.st  12nd  St. 

J.  H.  Mortimer.  Mar.  of  Labor  Rel. 

220  Blast  42nd  St. 

V.  E.  Palmer,  Admin.  Asst. 

2'?0  East  42nd  St. 

E.  F.  Ouinn,  Admin.  Asst. 

220  East  42nd  St. 

A.  H.  Savaae.  Mar.  Personnel  Rel. 

2’20  Blast  42nd  St. 

S.  W.  (Tlark.  SuaKestion  System  Mar. 
220  East  42nd  St. 

Parade  Publications.  Inc.,  Ne'w  York 
(N.Y.) 

Arthur  H.  Motley,  Waklorf-Astoria 
Walter  1.  Tenney.  Waldorf-Astoria 
Milton  P.  Rasmussen, 

Waldorf-A.storia 

Wallace  A.  Spraaue.  Waldorf-Astoria 
William  J.  Gillerlain, 
Waldorf-A.storia 

Richard  W.  Winn,  Waldorf-Astoria 
E.  B.  (Taldwell,  Waldorf-Astoria 
New  York  (N.Y.)  Post 

Marvin  Beraer,  75  West  St. 

Herbert  E.  Cox.  Jr..  75  West  St 
L.  H.  Cook.  75  West  St. 

H.  Rosen.  75  West  St. 

R.  I.  Newborn.  75  West  St. 

Jesse  Simons.  75  West  St. 

Burton  M.  Marks.  75  West  St. 

New  York  Telearajrh 

J.  Samuel  Perlman,  Eid,  &  Pub. 

423  West  -and  St. 

New  York  (N.Y.)  Wall  Street  Journal 
Buren  H.  McCormack.  Sheraton-Blast 
Niaaara  Falls  (N.Y.)  Gazette 
Mr.  &  Mrs.  Kenneth  K.  Burke, 
Waldorf-Astoria 

Mr.  &  Mrs.  Herman  E.  Moecker, 
Barbizon-Plaza 

Norfolk  (Va.)  Norfolk- Portsmouth 
New8|>ai>ers.  Inc. 

B'rank  Batten,  Bar<day 
Paul  S.  Huber.  Jr.,  Barclay 
.Arthur  T.  Gormley.  Jr.,  Barclay 
Harold  G.  Suaa.  Waldorf-Astoria 
Ellis  Loveles.s,  Waldorf-Astoria 


Norristown  (Pa.)  Times  Herald 
Robert  I.  McCracken,  Amba.ssador 
Joaei>h  G.  McClellan.  Ambassador 
Wilmer  F.  Blajrens,  New  Weston 
Norwalk  (Conn.)  Hour 

Sidney  A.  Bedient.  Lexinirton 
Norwich  (Conn.)  Bulletin 

Harrison  C.  Noyes,  Waldorf-Astoria 
Clifford  C.  Oat.  Waldorf-Astoria 
Nyack  (N.Y.)  Rockland  Journal  News 
B'rederick  R.  Miller 
Norman  R.  Baker 
John  A.  Sutter 


Oak  Ridpre  (Tenn.)  Oak  Riditer 
Mr.  &  Mrs.  Alfred  G.  Hill, 
Waldorf-Astoria 
Ocala  (Fla.)  Star  Banner 

Mr.  &  Mrs.  H.  D.  Leavensood.  Taft 
OKdensburK,  (N.Y.)  Journal  & 
Advance-News 

Franklin  R.  Little.  Waldorf-Astoria 
Georse  R.  Little.  Waldorf-Astoria 
Oklahoma  (Tity  (Okla.)  Oklahoman  & 
Times 

E.  K.  Gaylord.  Waldorf-Astoria 
Edward  L.  Gaylord.  Barclay 
William  F.  Sykes.  Barclay 
Robert  H.  Spahn,  Barclay 
Omaha  (Neb.)  World-Herald 
Ben  H.  Cowdery.  Sheraton-East 
Oneida  (N.Y.)  Dispatch 

John  'T.  ’Tuttle,  Williams  (Tlub 
OssininK  (N.Y.)  Citizen-Register 
Joseph  L.  Naar 
Aloys  Robert 
DouKlas  R.  Wildey 
OsweKO  (N.Y.)  Palladium-’Times 
Clarence  T.  LeiKhton,  Pres.. 
Lexin)rton 

Thomas  A.  Cloutier,  BIxec.  V  P.. 
Lexintrton 

Ottawa.  Ont.  (Can.)  (Titizen 
David  I.  Ker,  Waldorf-Astoria 
Ottaway  Newspaiters.  Endicott  (N.Y.) 
James  H.  Ottaway.  St.  Moritz 
Lyndon  R.  Boyd.  Taft 
Ottumwa  (Iowa)  Courier 

Mr.  &  Mrs.  C.  Lloyd  Bunker, 

Barclay 

Owosso  (Mich.)  Aritus-Press 
J.  E.  Camitbell,  Barclay 


Peninsula  News|>a|>era  Inc.,  Palo  Alto. 
(Calif). 

Euttene  Bishop,  Waldorf-Astoria 
Pasadena  (Calif.)  Indejrendent,  Star- 
News 

Bernard  J.  Ridder,  Sheraton-East 
Gustaf  .A.  Nordin,  Sheraton-East 
Elwood  R.  Williams,  Sheraton-Ea.st 
Paterson  (N.  J.)  News 
Harry  B.  Haines.  Pub. 

Edward  B.  Haines.  Bus.  Mttr. 
Pawtucket  (R.I.)  Times 
Rodman  R.  Black.  Waldorf-Astoria 
Peoria  (Ill.)  Journal  Star 
Henry  P.  Slane.  Plaza 
Charles  A.  West,  Plaza 


Harry  Montirom.  ry.  Waldorf.A#«.t 
Foreet  Whitney.  Waldorf-Astoni 
Phoenixville  (Pa.i  Hepublicu 
Joseph  P.  Ujobai.  Ed.  &  Gen 
Waldorf-Astoria  ’ 

Pine  Bluff  (Ark.)  Commercial 
E.  W.  Freeman  HI.  Waldorf. Astoru 
Lc'land  Smith.  Waldorf-Astoria™ 
Pittsburirh  (Pa.)  Post  Gazette 
William  Block.  Waldorf-Astoria 
J.  F.  O’Connor.  Waldorf-Astoria 
Pittsburprh  (Pa.)  Prat-Gazette 
Mr.  &  Mra.  William  Block.  Barclai 
Mr.  and  Mrs.  James  F.  O’Connor  ’ 
Barclay  ’ 

Pittsburorh  (Pa.)  Press 


B'rank  G.  Morrison.  Waidorf-Astorii 
J.  Harold  Mintun.  Waldorf-Astoria 
Pittsfield  (Mass.)  Berkshire  EajtU 
Donald  B.  Miller,  la-xinirton 
Paul  J.  Major,  Lexinston 
Plainfield  (N.J.)  Courier-News 
A.  Wallace  Zimmerman 
Gerald  E.  Schmec.hel 
Bknrene  B'.  Hampson 
Harvey  L.  Benner 
Ponca  City  (Okla.)  Ponca  City  Nem 
Mr.  &  Mrs.  Gareth  B.  Muchmorc, 
Waldorf-Astoria 
Pontiac  (Mich.)  Prr-ss 

Mr.  &  Mrs.  Harold  A.  B'itzircrild, 
Waldorf-Astoria 

Mr.  &  Mra.  Howard  H.  Fitigersld  11. 
Waldorf-Astoria 
Port  Chester  (N.Y.)  Daily  Item 
Maurice  A.  Douirherty 
William  J.  Bassett 
Barry  G.  Booth 

Port  Huron  (Mich.)  The  Times  Hersld 


Co. 

F.  Grantcer  Weil.  Exec.  V.P., 
Waldorf-Astoria 
Portland  (Ore.)  Oretron  Journal 
Wm.  W.  Knieht,  Sheraton-East 
Portsmouth  (Ohio)  Times 
H.  1.  Bassler,  Barclay 
Potsdam  (N.Y.)  Courier-Freeman 
Franklin  R.  Little.  Waldorf-AstarU 
Georire  R.  Little,  Waldorf-.Astorii 
Pottsville  (Pa.)  Republican 
Thomas  A.  Davis.  Gen.  Msr., 
Waldorf-Astoria 
Sydney  .A.  Lazarus.  Dir., 
Waldorf-Astoria 
Uzal  H.  Martz.  Secy-Treas., 
Waldorf-Astoria 
Ralph  M.  Bashore,  Dir., 
Waldorf-Astoria 
JoHanne  Zerbey  Martz,  Dir., 
Waldorf-Astoria 


Pouirhkeepeie  (N.Y.)  New  Yorker 
Clifford  J.  Nuhn,  Ije.xinirton 
Arthur  B’.  Wollenhaupt.  Lexinyton 
Charles  G.  Murray.  Lexinttton 
Pueblo  (Colo.)  Star-Journal  &  QiielUc 
Frank  S.  Hoeir,  Jr.,  Waldorf-Astorii 
Pulaski  (Va.)  Southwest  Times 
Dan  &  Betty  Hooker.  Waldorf-Aitorii 
Punxsutawney  (Pa.)  Spirit 
Mr  &  Mrs.  P.  L.  Smith. 

Waldorf-Astoria 


Perth  Amboy  (N.J.)  News 

John  W.  Barnhart.  Waldorf-Astoria 
Bruce  Mair,  Waldorf-Astoria 
Jack  Witrte.  Waldorf-Astoria 
James  M.  Fox.  Waldorf-Astoria 
Philadelidiia  (Pa.)  Bulletin 
Robert  McLean,  Amba-ssador 
Robert  L.  Taylor,  Waldorf-Astoria 
Howard  W.  Stod^hill, 

Waldorf-Astoria 

.“Stuart  S.  Taylor.  Waldorf-Astoria 
Albert  L.  Siiendlove,  Waldorf-Astoria 
Charles  W.  Detweiler, 

Waldorf-Astoria 

Raymond  D.  McGee,  Sheraton-East 
William  L.  McLean,  Waldorf-Astoria 
Joseph  Elliott,  Waldorf-Astoria 
Harry  Keller.  Waldorf-Astoria 

I. eeland  Adams,  Waldorf-Astoria 
Maurice  Platt,  Waldorf-Astoria 
William  F.  Carr,  Waldorf-Astoria 
James  P.  Grant,  Waldorf-Astoria 

Philadelidiia  (Pa.)  Inquirer 
Robert  R.  Beck,  Union  Leasue 
Josejih  Hopkins,  Sheraton-East 
Leonard  Bach,  Sheraton- Blast 
Robert  T.  Devlin,  Jr., 

New  York  Athletic  Club 
B'red  H.  Stapleford,  Sheraton-East 
Morris  J.  Schiffman.  Savoy  Hilton 
Bruce  Wharton.  Union  Lmime 
Sol  L.  Swartz,  Sheraton-East 
Philadelphia  (Pa.)  News 

James  T.  Scott.  Waldorf-Astoria 
Natt  S.  Getlin,  BDysee 

J.  Ray  Hunt.  Waldorf-Astoria 
Gordon  F.  Chelf,  Waldorf-Astoria 

Phoenix  (Ariz.)  Republic  and  Phoenix 

Willard  C.  Worcester, 

W  aldorf- Astoria 


Quinev  (III.)  Herald-Whiir 

T.  C.  Oakley,  'Tuscany 
Quinev  (Mass.)  Patriot  Ledger 

G.  Prescott  Low,  Pub..  Royer  Smitk 
Frank  G.  Geotrheyan,  Bus.  Myr., 
Waldorf-Astoria 


Racine  (Wis.)  Journal-Times 

Harry  R.  LePoidevin.  Savoy-Hiltm 
J.  D.  McMurray.  Barclay 
Ravenna  (Ohio)  Record-Courier 
Mr.  &  Mrs.  Robert  C.  Dix.  lexmiMC 
Readinir  (Pa.)  Bkprle 
William  J.  Rohn,  Pierre 
Jose|>h  Abey,  Commodore 
Thomas  N.  Boland.  Statler-Hiltos 
Gordon  Williams.  Waldorf-Astoni 
Edward  J.  DeVelin.  Wellinyton 
Claude  E.  Schell.  Wellinyton 
Redondo  Beach  (Calif.)  South  Biy 
Breeze 

Robert  L.  Curry.  Barclay 
Redwood  City  (Calif.)  Tribune 
R.  L.  Siwnyler.  Barclay 
Mrs.  R.  L.  Spanyler.  Barclay 
Richmond  (Calif.)  Independent 
Mr.  &  Mrs.  Warren  Brown,  Jr.. 
Pierre  ,  , 

Richmond  (Va.)  ’Times-Disijatcn  aao 
News  Leader  .  ,  .  .  • 

D.  ’Tennant  Bryan.  Waldorf-Aitona 
Alan  S.  Donnahoe,  Park  lane 
James  L.  Stott,  Park  Lane 
Riverside  (Calif)  Preas-Enter^i* 
Arthur  A.  Culvir,  Waldorf-^*'*’* 
Roche.ster  (Minn.)  Po<*-Bidletin  , 
Robert  Withers.  WaWorf-Aztona 


(Continued  on  page  106) 
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Since  1874... 

Serving  Metropolitan 
Oakland,  now 
Northern  California’s 
Biggest  Market . . . 


and  the  facts  prove  that  Metropolitan 
Oakland  (Alameda  and  Contra  Costa 
Counties)  is  an  entirely  separate  market 
from  the  West  Bay  (San  Francisco)  area 
...with  different  local  editorial  interests. 


Oakland  Tribune  Household  Coverage: 

CITY  ZONE  ....  63%  Daily,  68%  Sunday 
SUBURBAN  ....  45.3%  Daily,  55.3%  Sunday 


NATIONAL  REPRESENTATIVES:  Crtsmar  &  Woodward,  Inc. 
SUNDAY  COMICS:  Motropolilon  Sunday  Nawspopors,  Inc. 


Largest  Home  Delivered  Circulation  in  Northern  California! 


'New  York  Addresses  of  Convention  Visitors 


{Continued  from  page  104) 

Rochester  (N.Y.)  Times  Union- 
Democrat  &  (^ronicle 
Don  U.  BridKe.  Roosevelt 
A1  P.  Mahar,  Roosevelt 
Joseph  T.  Adams,  St.  Moritz 
Rockford  (III.)  Star,  Retrister-Republic 
E.  Kenneth  Todd,  Pierre 
William  K.  Todd,  Sheraton-East 
Rock  Hill  (S.C.)  Herald 

Talbot  Patrick.  Waldorf-Astoria 
Wayne  C.  Sellers,  Belmont-Plaza 
Rock  Island  (Ill.)  Arirus 
Ben  H.  Potter,  Waldorf-Aatoria 
Ben  H.  Potter,  Jr.,  Waldorf-Astoria 
Miss  M.  F.  Potter,  Waldorf-Astoria 
Rock  Sprintr  (Wyo.)  Rock  Sprinus 
Newspapers  Inc. 

D.  G.  Richardson,  Waldorf-Astoria 
Rocky  Mount  (N.C. )  Telejrram 
Josh  L.  Horne,  New  Wesston 
A.  L.  Brandon,  Aator 
Royal  Oak  I  Mich.)  Tribune 

Philip  F.  Miller,  Waldorf-Astoria 
Lynn  S,  Miller,  Belmont  Plaza 
Rutland  (Vt.)  Herald 
R.  W.  Mitchell,  Barclay 
Gene  E.  Noble,  Barclay 


Sacramento  (C^lif.)  MeClatchy  News¬ 
papers 

L.  R.  Matushak  (McClatchy  News¬ 
papers),  Barclay 
Charles  F.  Sells  (Fesno  Bee), 
Waldorf-Astoria 

St.  Joseph  (Mo.)  News-Press  &  Gazette 
David  R.  Bradley,  Chatham 
Henry  D.  Bradley,  Waldorf-Astoria 
Arthur  V.  Burrowes, 

W  aldorf- Astoria 
St.  Louis  (Mo.)  Globe-Democrat 
Richard  H.  Ambers,  Pub., 
Ambassador 

St.  Louis  (Mo.)  Post -Dispatch 
Joseph  Pulitzer.  St.  R^is 
FVed  P.  Rowden,  Sheraton-Eiast 
A.  R.  Kinit,  Barclay 
Selwyn  Pepper.  Barclay 
St.  Paul  (Minn.)  Dispatch-Pioneer 
Press 

Fred  Heaberlin.  St.  Moritz 
A.  E.  Rosene,  I^exinirton 
John  Lewis,  St.  Moritz 
Harold  Shutcard.  St.  Moritz 
Bernard  H.  Bidder,  Jr., 

1021  Park  Ave. 

St.  Petersburg  (Fla.)  Independent 
Loyal  Phillips.  Lexington 
St.  Petersburg  (Fla).  Times 
Irwin  A.  Simpson,  V.P., 
Waldorf-Astoria 

St.  Thomas  (Can.l  Times-Joumal 
Geo.  M.  Dingman.  Canadian  Club. 
Waldorf-Astoria 
Salisbury  (N.C.)  Post 
J.  F.  Hurley,  Barclay 
H.  H.  Hurley,  Barclay 
Salt  Lake  City  (Utah)  Deseret  News 
Dr.  O.  Preston  Robinson,  Park  Layne 
San  Angelo  (Tex.)  Standard-Times 
Mr.  &  Mrs.  Houston  H.  Harte.  Drake 
San  Antonio  (Tex.)  Express  &  News 
Mr.  &  Mrs.  Frank  G.  Huntress.  Jr., 
Park  Lane 

San  Bernardino  (Calif.)  Sun 

James  K.  Guthrie,  Hampshire  House 
San  Diego  (Calif.)  Union  Tribune 
Wm.  Shea.  Park  Lane 
Alex  DeBakesy,  Barclay 
E.  Robert  Anderson,  Barclay 
Sandusky  (Ohio)  Sandusky  Newspapers 
Inc. 

Dudley  A.  White,  Plaza 
Charles  J.  Stark,  Lexington 
E.  G.  Heiberger,  Lexington 
San  Francisco  (Calif.)  Chronicle 
Charles  Thieriot.  Park  Lane 
San  Jose  (Calif.)  Mercury-News 
Joseph  Bidder,  Pierre 
San  Mateo  (Calif.)  Times 
Mr.  &  Mrs.  J.  Hart  Clinton, 

W  aldorf-Astoria 
San  Pedro  (Calif.)  News-Pilot 
Bynner  Martin,  Barclay 
San  Rafael  (Calif.)  Independent- 
Journal 

Roy  A.  Brown,  Waldorf-Astoria 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  Thomas  M.  Storke, 
Waldorf-Astoria 

Mr.  &  Mrs.  John  A.  Parma,  Barclay 
Santa  Monica  (Calif.)  Outicmk 
J.  D.  Punk,  Waldorf-Astoria 
Santa  Rosa  (Calif.)  Press  Democrat 
Mrs.  Ernest  L.  Finley,  Barclay 
Mr.  &  Mrs.  Evert  B.  Person,  Barclay 
Mr.  Si  Mrs.  Dan  Bowerman,  Barclay 
Sarasota  (Fla.)  News 

Mr.  &  Mrs.  Kent  McKinley, 
Sheraton-East 

106 


Saratoga  Springs  (N.Y.)  Saratogian 
(Knickerbocker  News  Saratoga 
Edition ) 

Robert  D.  Wilkinson,  Roosevelt 
Sault  Ste.  Marie  (Mich.)  News 
George  A.  Osbom 
Savannah  (Ga.)  News-Press 
Mr.  &  Mrs.  Lloyd  G.  Eder, 
Waldorf-Astoria 
Sayre  (Pa.)  'nmeo 

Dana  S.  Johnston,  Taft 
Adrian  Samuels,  Belmont-Plaza 
Schenectady  (N.Y.)  Union-Star 
Perkins  M.  Hart,  Waldorf-Astoria 
Scranton  (Pa.)  Times 

E.  J.  Lyne(tt,  Waldorf-Astoria 
T.  L.  Moran.  Waldorf-Astoria 
E.  J.  Gerrity,  Waldorf-Astoria 
Prank  J.  Blewitt.  Waldorf-Astoria 
Seattle  (Wash).  Times 

W.  K.  Ble^en,  Waldorf-Astoria 
J.  A.  Blethen,  Plaza 
H.  H.  Cahill,  Waldorf-Astoria 
R.  W.  Young,  Waldorf-Astoria 
Shamokin  (Pa.)  News-Dispatch 
Robert  E.  Malick.  Taft 
John  H.  Reid.  Taft 
Sharon  (Pa.)  Herald 

A.  W.  McDowell,  Waldorf-Astoria 
G.  A.  Harshman,  Waldorf-.Astoria 
Sheboygan  (Wis.)  Press 

Mr.  &  Mrs.  A.  Matt  Werner, 
Waldorf-Astoria 
Shreveport  (La.)  Journal 

D.  F.  Attaway,  Waldorf-Astoria 
Shreveport  (La.)  Times 

Robert  Ewing,  Jr.,  Bd.  (^mn., 
Sheraton-East 

William  H.  Bronson,  Pr€«.  &  Pub., 
Sheraton-East 

Sioux  Falls  (S.  D.)  Argus-Leadcr 
John  A.  Kennedy,  St.  Regis 
Bruce  Lee  Kennedy,  St.  Regis 
South  Bend  (Ind.)  TVibune 

Mr.  &  Mrs.  Franklin  D.  Sohurz. 

Waldorf  -Astoria 
FVanklin  D.  Schurz,  Jr., 
Waldorf-Astoria 
Southbridge  (Mass.)  News 
V.  V.  McNitt.  GO  E.  tSnd  .St. 
Spartanburg  (S.C.)  Herald-Joumal 
Mr.  &  Mrs.  Phil  Buchheit,  Barclay 
Speidel  Newspapers  Inc.,  Colorado 
Springs  (Colo.) 

Harrv  S.  Bunker.  Waldorf-Astoria 
Springfield  (III.)  Onpley  Press,  Inc. 

A.  W.  Shipton.  Pres..  Park  Lane 
Springfield  (Ill.)  Illinois  State  Journal 
&  State  Register 

Jack  Heintz.  Pub..  Waldorf-Astoria 
-Springfield  (Mass.)  Republican  News- 
Union 

(Tiarles  R.  Meyrick,  Park  Lane 
Sidney  R.  Ckx>k,  Park  Lane 
Arnold  Imshaug.  Park  Idtne 
Springfield  (Mo.)  Springfield  News¬ 
papers.  Inc. 

T.  W.  Duvall,  Waldorf-Astoria 
Arch  A.  Watson.  Waldorf-Astoria 
•Springfield  (Ohio)  News  and  Sun 
Earl  C.  Merideth.  Barclay 
Robert  S.  Hamilton,  Barday 
Edgar  L.  Morris.  Barclay 
Stamford  (Ck>nn.)  Advocate 
Kingsley  Gillespie 

E.  W.  Davis 

E.  R.  McCullough 
James  H.  Wilson 
Sumter  (S.C.)  Item 

Mr.  &  Mrs.  H.  D.  Osteen,  Bai'clay 
Superior  (Wis.)  Telegram 
Morgan  Murphy,  Plaza 
Syracuse  (N.Y.)  Herald-Joumal 
Stephen  Rogers,  Waldorf-Astoria 
Syracuse  (N.Y.)  Post-Standard 
Henry  H.  Keller,  Barclay 
Jesse  W.  Flick,  Park  Lane 


Tacoma  (Wash.)  News  Tribune 

Elbert  H.  Baker.  II,  Waldorf-Astoria 
George  F.  Russell,  Waldorf-Astoria 
Tallahassee  (Fla.)  Democrat 
Mr.  &  Mrs.  John  M.  Tapers, 

W  aldorf-Astoria 
Tarrytown  (N.Y.)  News 
William  J.  Cannon 
Robert  M.  Austin 
H.  Graham  Hubbel,  Jr. 

Taunton  (Mass.)  Gazette 

William  R.  Reed,  Waldorf-Astoria 
Milton  Reed,  Waldorf-Astoria 
Temple  (Tex.)  Telegram-Shorman 
Democrat 

Mr.  &  Mrs.  Frank  W.  Mayborn. 

Park  Lane 

Terra  Haute  (Ind.)  Tribune-Star 
Lou  Keifer,  Waldorf-Astoria 
Toledo  (Ohio),  Blade 

Paul  Block,  Jr.,  Waldorf-Astoria 
L.  F.  Newmeyer,  Waldorf-Astoria 
Brooke  Brown,  Barclay 


Chas.  D.  Cole,  Barclay 
Ray  Kest,  Waldorf-Astoria 
Paul  Schrader,  Barclay 
Herbert  Wyman,  Barclay 
Topeka  (Kans.)  Stauffer-Capper 
Publications 

Oscar  S.  Stauffer,  Waldorf-Astoria 
Mr.  &  Mrs.  Stanley  H.  Stauffer, 
Waldorf-Astoria 
Toronto  (Can.)  Star 
B.  M.  'niall,  Lombardy 
Don  M.  Purdy,  Lombardy 
W.  J.  Campbell,  Barclay 
Torrington  (Conn.)  Register 
Eldwin  M.  Stone,  Taft 
Walter  G.  Gisselbreeht.  Taft 
New  York  (N.Y.)  Tour  Co.-Associated 
Newspapers,  Inc. 

John  N.  Wheeler.  229  W.  43rd  St. 
Ernest  Oineo,  229  W.  43rd  St. 

John  Osenenko,  229  W.  43rd  St. 
Elmer  Roeesner,  229  W.  43rd  St. 
Louis  P.  DiPalma,  229  W.  43rd  St. 
Mildred  Crawbuck,  229  W.  43rd  St. 
Don  LaSpaluto,  229  W.  43rd  St. 
Traverse  City  (Mich.)  Record- Elagle 
Mr.  &  Mrs.  A.  C.  Batdorff, 
Waldorf-A  storia 
Mr.  &  Mrs.  John  Batdorff, 
Waldorf-Astoria 
Trenton  (N.J.)  Trentonian 

Edmund  Goodrich,  Waldorf-Astoria 
Rose  M.  Goodrich,  Waldorf-Astoria 
Troy  (Ohio)  News 
R.  George  Kuser,  Jr., 
Waldorf-Astoria 

James  Kemey.  Jr.,  Waldorf-Astoria 
Troy  (N.Y.)  Rtwrd 

Frank  L.  York,  Waldorf-Astoria 
J.  Arthur  Viger,  Waldorf-Astoria 
Walter  J.  Kane,  Waldorf-Astoria 
Tulsa  (Okla.)  World  &  Tribune 

Richard  Lloyd  Jones,  Jr.,  Park  Lane 
Jenkin  Lloyd  Jones,  Park  Lane 
Rex  A.  Justus.  Barclay 
Mrs.  Howard  G.  Barnett.  Park  Lane 
Upton  Hudson,  Lexington 


U 

Union  (Hty  (N.J.)  Dispatch 
James  J.  McMahon,  Pub. 

Robert  L.  Boyle.  Asst.  Treas. 

Lloyd  J.  Whitford.  Bus.  Mgr. 
Bertram  J.  Kersen,  Adv.  Dir. 
Frederick  DeKovessey,  Ret.  Adv.  Dir. 
nKMnas  Meegan,  C3rc.  Mgr, 

Utica  (N.Y.)  Pres  &  Observer-Dispatch 
Henry  J.  Leader,  Roosevelt 
(Jeorge  C.  Wertz,  Roosevelt 


V 

Vancouver,  B.  C.  (Can.)  Province 
Fred  S.  Auger,  Waldorf-Astoria 
Victoria,  B.  C.  (Can.)  Press 
Stuart  Keate,  Waldorf-Astoria 


W 

Warren  (Pa.)  Times-Mirror 
Mrs.  Jane  W.  Kopf,  Gotham 
Mrs.  Ann  W.  Davis.  Gotham 
Washington  (D.C.)  News 
John  T.  O’Rourke,  Park  Lane 
Ray  Mack.  Park  Lane 
Washington  (D.C.)  Post 
Philip  L.  Graham.  St.  Regis 
John  W.  Sweeterman, 
Waldorf-Astoria 
Adrian  Fisher 
Jack  M.  Sacks,  Barclay 
Frank  Gatewood,  Barclay 
Waterbury  (Conn.)  Republican 

William  B.  Pape,  Sheridan-Ela'^t 
.Tames  H.  Darcey,  Plaza 
Kenneth  M.  Carter,  Beverly 
Raymond  J.  Fanning,  Beverly 
William  W.  Vot^rg,  Beverly 
Wausau  (Wis.)  Recoid-Herald 
W.  F.  McCormick,  Waldorf-Astoria 
Waynesboro  (Pa.)  Record  Herald 
Paul  F.  Oialfant,  Waldorf-Astoria 
W.  H.  Shryock.  Waldorf-Astoria 
West  Covina  (Calif.)  San  Gabriel 
Valley  Tribune 
Mr.  &  Mrs.  A.  Q.  Miller,  Jr., 
Waldorf-Astoria 
Judy  Miller,  Waldorf-Astoria 
Westerly  (R.I.)  Sun 

Mr.  &  Mrs.  Charles  W.  Utter, 
Roosevelt 

Mr.  &  Mrs.  George  H.  Utter.  Maurice 
Mr.  &  Mrs.  Wilfred  B.  Utter. 
Biltmore 

West  Palm  Beach  (Fla.)  Post-Times 
Cecil  B.  Kelley,  Waldorf-Astoria 
West  Palm  Beach  (Fla.)  Post-Times 
Mr.  &  Mrs.  John  H.  Perry,  Jr., 

St.  Regis 

Mr.  &  Mrs.  W.  W.  Atterbury,  Jr., 

W  aldorf  -Astoria 

Wheeling  (W.Va.)  Intelligencer  & 
News-Register 

Mr.  &  Mrs.  John  R.  Williams, 
Barclay 


EDITOR  at  P 


G.  Ogden  Nutting,  Barclay 
Weatohester  County  (N.Y.)  n~ui-i. 

Inc. 

Valentine  E.  Maev,  Jr., 

White  Plains.  N.Y. 

J.  Noel  Macy,  White  Plains  Nv 
Wallace  Odell,  White  Plains  >iv 
George  W.  Helm.  Jr., 

White  Plains,  N.Y. 

Hugh  W.  Robertson. 

White  Plains.  N.Y. 

William  L.  Lanning, 

White  Plains,  N.Y. 

Anthony  H.  Francis, 

White  Plains.  N  Y. 

Charles  H.  Griffin, 

White  Plains.  N.Y. 

Allan  H.  Pepper,  White  Plains,  N.f 
Edward  J.  Hughes. 

White  Plains.  N.Y. 

Edwin  S.  Friendly, 

White  Plains.  N.Y. 

Shirley  B.  Klein,  White  Plains,  N.T 
Stephen  E.  Lovas,  White  Plains.  N.f 
Raymond  Dykes,  White,  Plains.  N.f. 
Tiveodore  B.  Goetz, 

White  Plains.  N.Y. 

Frank  Ooxford.  White  Plains,  N.f, 
White  Plains  (N.Y.)  Reporter  Digald 
T.  Ekigene  Duffy 
James  F.  Greasier 
William  Bookman 
Frederick  J.  Tittel 
Wichita  (Ktuis.)  Eagle 

Marcellus  M.  Murdock,  Pub., 
Waldorf-Astoria 

Wichita  Falls  (Tex.)  Umas  k  Retort 
Newa 

Mr.  &  Mrs.  Rhea  Howard,  Barclay 
Wilkes-Barre  (Pa.)  Wilkes-Barre  Psb 
lishing  Co. 

John  A.  Hourigan.  Jr., 
Waldorf-Astoria 
A.  DeWitt  Smith.  Barclay 
Harrison  H.  Smith.  Ritz  Tower 
Robert  W,  Johnson,  St.  Moritz 
Hugh  Jones.  Taft 
Thomas  A.  Gavin,  Taft 
Williamsport  (Pa.)  Grit 

RsJph  R.  Oanmer,  Exec.  V.P.  I 
Gen.  Mgr..  Waldorf-Astoria 
James  H.  Lamade,  Bus.  Mgr,, 
Waldorf-Astoria 
Gilbert  EJ.  Whiteley,  Adv.  Mgr., 
Waldorf-Astoria 
Williamsport  (Pa.)  Sun-Gazette 
John  E.  Person,  Jr.,  Waldarf-Astohi 
C.  L.  Youngman,  Waldorf-Astoria 
Willimzmtic  (Conn.)  Chronicle 
Arthur  W.  Crosbie,  Barclay 
Lucy  B.  Crosbie,  Barclay 
Willoughby  (Ohio)  News-Herald 
Oliver  P.  Bolton,  WaJdorf-Astoris 
Erwin  Maus.  Jr.,  Waldorf-Astoria 
Wilmington  (Del.)  News-Journal 
Chsu-les  L.  Reese,  Jr., 

Hampshire  House 
FVederick  Walter,  Park  Lane 
Harry  C.  Harbison,  Roosevelt 
Nicholaa  M.  Fellman,  Park  Lane 
Eugene  Christmann.  Jr.,  Park  Use 
Wilmington  (N.C.)  Star-News 
Mrs.  Daisy  G.  Page.  Waldorf-Aitoni 
Mr.  &  Mrs.  Rye  B.  Page, 
Waldorf-Astoria 
Wilson  (N.C.)  Times 

Mr.  &  Mrs.  Paul  Dickerman, 
Waldorf-Astoria 
Winchester  (Va.)  Star 
Harry  F.  Byrd,  Jr.,  ESysee 
Windsor,  Ont.  (Gan.)  Star 
Mr.  &  Mrs.  Hugh  A.  Grayfaiel, 

New  Weston 
Winsted  (Conn.)  (Stizen 
Theodore  Vaiil,  Commodore 
Winston-Salem  (N.C.)  Journal  and 
Sentinel 

James  A.  Gray,  Drake 
Wobum  (^Maas.)  Times 
James  D.  Hsggerty,  Jr.,  lexington 
Paul  L.  Haggerty,  Lexington 
Italo  Galante,  Lexington 
(Thzu'les  J.  Riley,  Lexington 
Woonsocket  (R.I.)  Call 

Buell  W.  Hudson,  Waldorf-Astona 
Nancy  E.  Hudson,  Lexington 
Morris  Shorr,  Taft 
Andrew  P.  Palmer,  c/o  Johnson, 
Kent,  Gavin  &  Sinding 
Wooster  (Ohio)  Record 
R.  E,  Dix,  liib.,  Lexington 
Worcester  (Mass.)  Telegram  . 
Gordon  A.  O’Brien,  Waldorf-Astoon 
Forrest  W.  Seymour,  Waldorf-V*®"* 
Frank  R.  Twisa,  Waldorf-Astona 


Yonkers  (N.Y.)  Herald  SUtemian 
Frank  S.  Baker,.  Waldorf-Astona 
Cxie  Rcichler 
William  Tlllinghast 
John  E.  Shells 
David  S.  Jensen 

UBLISHER  for  AprU  23, 


Of  all 

the  Sunday  newspapers 
in  the 

United.States 


The  Providence  Sunday  Joujg 

is  8th  ® 
in  the  total  amount  m 

of  news 

printed  in  its  pages 


NEWS  CONTENT  OF  TOP  TWENTY 
SUNDAY  NEWSPAPERS— 1959* 


No.  of  Linei 
..  11,993.210 
..  10,677,443 
. .  9,463,816 

. .  8,309,757 

. .  8,228,666 
. .  8,187,242 
. .  8,138,801 

. . .  8,122,819 

. . .  7,911,629 
. . .  7,873,169 

. . .  7,847,010 

. . .  7,764,192 

. . .  7,711,942 

. . .  7,703,597 

. . .  7,690,013 

. . .  7,617,292 

. . .  7,513,396 

....  7,474,446 
....  7,472,223 
. . .  7,422,001 


Lot  Anfclet  Timet . 

MUmi  Herald . 

New  York  Timet . 

Milwaukee  Jonmal  . 

Wtihin(ton  Pott . 

SL  Petertburg  Timet . 

Newark  Newt . 

PROVIDENCE  JOURNAL 

Indianapolii  Star . 

Hartford  Conrant  . 

New  York  Herald-Tribune  . 

Colombut  Ditpatch . 

Cleveland  Plain  Dealer  .... 

Oakland  Tribune  . 

Botton  Globe  . 

Saa  Francitco  Examiner  . . . 

Waibiagton  Star  . 

Miami  Newt . 

Rboenix  Republic  . 

Botton  Herald  . 

*10(/8C£;  MWte  Recerdi 


.  .  .  full  news  coverage,  integrity  of  news  cov¬ 
erage,  quality  news  coverage  . . .  the  ideal  ad¬ 
vertising  medium. 


I 


Convention  List  of  Allied  Companies  and  Services 


AIJlTIItl  SALKS  ('0.,  LTD..  Toronto,  Can. 
Sheraton  Kaat 

A.  J.  Jewett  J,  K.  Cottrelle 

Walilorf-Astorla  J.  R.  Drynan 

•U'HESOX  DISPERSED  PKiMENTS  ('0. 
Philadelphia,  Pa. 

rommodore  William  A.  t'amphell 

ACME  TYPE  METAL  CO.  Everett.  Ma.ss. 
Morton  (I.  Freed 

THE  ALLEX-KLAPP  CO.,  Xew  Yoik.  X.Y'. 
liaielay 

Mr.  &  Mrn.  EiiKefie  F.  Hinder 
Mr.  &  Mrs.  James  S.  MrAnulty 
Waldorf -Astoria 

Mr.  &  Mrs.  Henry  A.  Erltaeli 


AMERICAN'  JEWISH  PRESS  ASSOC., 

Xew  York,  X.Y. 

J31  E.  7«th  St. 

David  Horowitz 

Slieraton  .Y.stor 

Jiweph  J.  Cummins  ( L..\. ) 

AMERICAX  STEEL  CHASE  CO. 
lauiK  Island  City.  X.Y’. 

Hi-orge  E.  Boneher  Harry  L.  Williamson 
Vincent  .McIntyre 


AP  XEWSFE.YTl'RES,  Xew  York.  X.Y. 
"lO  Rockefeller  Plaza 
M.  J.  Wing  R.  J.  Cappon 

Edward  Fleming 


THE  AS.SOCIATED 
.■>0  RiK'kefeller  Plaza 
Frank  J.  Starzel 
Alan  J.  Could 
Lloyd  Stratton 
Harry  Montgomery 
Wes  Gallagher 
Ted  Smits 
Oliver  Grrunling 
Victor  HiU'kIer 
F.  .\.  Resch 
Hen  Bassett 

H. 

BELL  SYNDICATE, 
■J'JH  W.  4;trd  SL 
Jolin  X.  Wheeler 
Ernest  Cuneo 
Jidin  Osenenko 

Don 


ESS,  Xew  York,  X.Y. 

Samuel  G.  Bliickman 
L.  H.  Thoiiiason 
F.  K.  Arthur 
J.  A,  Aspinwall 
Lviuts  Kramp 
Stanley  M.  Sninton 
Daniel  DeLiU'e 
L.  A.  Briphy 
.Yndrew  C.  Lang 
R.  R.  Booth 
V.  Kelly 

Xew  York.  X.Y. 

Elmer  Rio'ssner 
Louis  P.  DiPalma 
Mildred  Crawhuck 
lauSpaluto 


BIXGHA.M  ROLLER  CO.,  Chicago.  Ill. 
Lesingtim 

At  H.  Shopnitz  Ren  Gates 

Frank  Schwartz 


BL.\CKBLRN  &  CO..  LXC.,  Washington.  D  C. 
Waldorf-.Ystoria 

James  W.  Blackburn  Jack  V.  Harvey 
Ted  Henry 


ROGXER  k  MARTIN',  New  York.  X.Y. 
iO.Y  Madison  Are. 

P.  J.  Bogner,  Sr.  P.  J.  Rogner,  Jr. 


BOW.VTER  PAPER  CO.,  INC.,  New  York.  X.Y. 
Carlyle 


277  Park  .Yve, 
Barclay 


A.  B. 
C.  T. 
J.  H.  S. 


•Meyer 

Hicks 

MacDonald 


Sheraton  East 
V.  W.  Price 
Waldorf-.Ystoria 
G.  Hutchings 
J.  Logan 


11.  W.  Woods 

Douglas  Slim  ter 
Rob  t  U.  Meyer 


THE  BR.Y.NHAM  CO.,  New  York,  X.Y. 
Town  House 

Mr.  k  .Mrs.  E.  F.  Corcoran.  Pres. 
H.  L.  Ralls.  V.P. 

Park  Lane 

L.  S.  Greenberg,  V.P.  k  Treas. 
Mr.  and  .Mrs.  J.  B.  Guenther,  V.P. 


JOHX  Bl'DO  CO.,  Xew  York,  X.Y. 
Waldorf-,Ystoria 

James  A.  Crouse 


Barclay 

Taft 


James  S.  Cooper 


Charles  J.  Cole 


BURKE,  KUIPERS  k  MAHO.XEY,  IXC., 

New  York,  N.Y. 

Waldorf-.Y.storia 

Stephen  P.  Mahoney 
Stephen  P.  Mahoney  William  J.  Osmond 
Frank  P.  Ball,  Jr. 

Barclay 

Charles  W.  Beller 


C.YN’.YDLYN  PRESS,  Toronto,  Can. 
Waldorf-.Ystoria 

Gillis  Purcell 

CAPROCK  DEVELOPMENTS,  New  York,  X.Y. 
165  Broadway 

Seymour  Schwartz 


108 


CAPITAL  rOOL  k  MFG.  CO..  INC., 

College  Park.  Md. 

Statler 

Joseph  P.  Dorr.  Pres. 

CEXTRAL  PRESS.  Cleveland.  Ohio 
Waldorf-Astoria 

Courtland  C.  Smith 

CERTIFIED  DRY  M.YT  COUP..  New  York.  X.Y. 
555  Fitth  Ave. 

Frank  M.  TIghe  G.  T.  Kempter 
James  Itlcca  F.  A.  Donnelly,  Jr. 

CHIC.YGO  SI  X-TIMES  SYXDIC.YTE, 

Chicag.o.  III. 

Waldorf-.Ystoria 

Roliert  A.  Cooper  Fred  W.  Dingman 
William  M.  Thompson  Phil  V  Bes.sey 

CHIC.YCdl  TRIlirN’E-XEW  YORK  NEWS 
..SYXDIC.YTE.  IXC..  Xew  York,  X.Y. 
Walilorf-.YstiM*ia 

Richard  W,  Clarke,  Pres. 

Maurice  T.  Reilly,  Exec.  V.P. 

Miss  Mollie  .Slott  .Mgr. 

Ray  Mason  James  .Y.  (('Connell.  Jr. 

Edward  L.  Kaiser 

COXSOLID.YTED  BOOK  PUBLISHERS, 
Chicago.  Ill. 

Waldfirf-.Ystoria 

Walter  X.  Dreyfus  W  Vincent  Xeiian 

.Yngelo  X.  Pasquini 

CONSOLIDATED  NEWS  FE.YTURES,  INC., 
Xew  York.  X.Y. 

22»  W.  4.3rd  St. 

Jolin  X.  Wheeler  Elmer  Roe.ssner 

Ernest  Cuneo  laiuis  P.  DIPalma 

Jolin  Osenenko  Mildred  Crawhuck 

Don  LaSpaliito 


CON'SOLlD.Y’rED  P.i 
Montreal.  Oiie.,  Ca 
Sheraton-East 
P  M.  Boulton 
R.  J.  Fliaal 

J.  S.  Oppe 

K.  W.  Cashourne 
F.  H.  Gavin 

A.  I 


KR  S.YLES,  LTD.. 


J.  Stone 
D.  M  Young 
M  de  B.  Stratliy 
R.  Y.  Whitehall 
D.  B.  Gihson 
Thacker 


COOSA  RIVER  XEWSRRIXT  CO.. 

Cmisa  Pines.  .Yla. 

Waldorf-Astoria 

A.  G.  Sharp  M.  L.  Hunt 

P.  .Y.  Racheldcr  S.  B.  Pinkerton 

J.  R.  Geer 


CORKP.YK  CO..  INC., 

70  .Yrgyle  .Yve.,  Xew  Rochelle.  X.Y. 

Frederick  H.  Paiilmann.  Jr..  Pres. 
F.  H.  Paulmann,  Sr..  Dir. 

COYNE  k  PYDIMB’K.  INC.. 

40-00  21s1  St..  Long  Island  City.  X.Y. 

R.  Schrappouf  Fred  Wagner 

CRESMER  &  WOODWARD.  INC., 

Xew  Y’ork.  X.Y. 

Barclav 

John  C.  Davidson  Roy  L.  Rubei 

Leonard  L.  Marshall  John  L.  Sterling 
Waldorf-Astmis 

Delwyn  J.  Worthington 

CROWN’  ZELLERB.YCH  CORP  , 

San  Francisco.  Calif. 

Barclay 

Mr.  k  Mrs.  G.  E.  Young 
.Ylr.  Mrs.  F'rank  A.  Scott 

JOHN'  W.  CULLEN’  CO..  INC.. 

Cleveland.  Ohio 
Park  I.aine 

John  W.  Cullen,  Jr.  L.  .Y.  Peterson 


CURRENT  AFFAIRS  FILMS. 

327  Madison  .Yve.,  Xew  York,  X.Y. 

James  D.  Kiuiton.  Dir. 
Benjamin  W.  McKendall.  Jr.,  .Yssoc.  Dir. 

DtX'LERUUE-SH.Y.XXOX.  New  York.  X.Y. 
Lexington 

C.  G.  Shannon  .Y.  W.  DeClerque 
W.  Y'.  Shannon 


H.  T.  DICKIXSOX  k  CO..  INC., 
New  York,  N.Y. 

Seymour 


Harry  T.  Dickinson 
545  Fifth  ,Yve. 

Frances  M.  Knox 
DOXNACOXA  SALES  CORP.. 
Donnacona,  Que.,  Can. 

■Yrthur  Dressel  Waldorf-.Ystoria 

Wm.  H.  Aird  Park  l.aine 

L.  .Y.  Palmer  Park  Lane 

Duncan  Jones  Park  Lane 

ARTHUR  DRESSEL  .YSSOCIATES, 
New  York.  X.Y. 

Waldorf -.Ysl  or  ia 


.Yrthur  Dressel 


E.YSTERN  COLOR  PRIXTI.N’G  CO.. 

.500  Fifth  Avenue,  .Xew  York,  X.Y. 

William  B.  Pape  Eugene  V.  Downey 
James  II.  Darcey  C.  E.  Poindexter 
Harold  A.  .Moore  Frank  M.  Cronan 


E.YSTERN  NEWSPAPER  SUPPLY  IXC.. 
0603  Xorthem  Blvd..  Corona,  N.Y. 

Edgar  .Y.  .Mills,  Jr.,  Pres. 
Irving  J.  Carter.  \’. P. 

ELECTRIC  EYE  E(|U1PME.NT  CO.. 
Danville.  III. 

Barclay 

G.  R.  Dajlon  W.  J.  Bishop 


FAIRCHILD  GRAPI 
Plalnview,  X.Y. 
Barclay 

Frank  Xardozzi 
Wallace  Douglass 
Roliert  McPherson 
Leicester  Oliver 
Edward  P.  Tracht 
William  B.  Condit 
Edi 


U  EQUIPME.XT. 


Howard  Carstensen 
James  Doyle 
Frank  .Yiigell 
Ruben  Let 
.Yustln  Mayberry 
Jolin  Bredfeld 
I  Testa 


FAMILY  WEEKLY  MAGAZINE.  Chicago.  III. 
Waldorf-.Ystoria 

Leonard  S.  Davidow  Don  T.  Selwell 
Walter  C.  Dreyfus  Stanley  Lewis 
Morton  Frank  Ernest  \’.  Meyn 

.Melanie  DeProft 

Gladstone 

Patrick  K.  O'Rourke 


FEDERATED  PUBLIC.YTION'S.  INC.. 
Battle  Creek,  Mich. 

Pierre 

.Mr.  k  Mrs.  Robert  B.  Miller 


FORTUNE  FE.YTURES,  llunlly.  Va. 
Waldorf-.Ystoria 

Edward  .Y.  Harris.  Ed. 

G.YN'XETT  .YDVERTISIXG  S.YLES. 

30  Rockefeller  Plaza.  Xew  Y’ork.  X.Y. 
George  J.  Allan  James  Black 

Jolm  .Ynder.son  Jolin  C.  Smith 

Roliert  Young 

GUY  GANXEIT  PUBLISIIIXC  CO.. 
Portland,  Me. 

Sheraton  Bast 

Mrs.  Jean  Gannett  Williams 
Charles  Weston  Roliert  B.  Beilti 

George  F.  Marshall 


‘lEXERAL  FEYTI'RES  CORP. 
250  Park  .Yve..  Xew  York.  X.Y 


S.  George  Little 
Rolierl  B.  Pearsall 
Donald  .Ynderson 
Bob  Sloane 
Art  Berwick 


Joe  Singleton 
Joel  Dolans 
T.  I<arkin 
Stanley  Kugler 
J.  Davis 


GENERAL  STRAPPING  CORP.. 
lOO  Park  .Yve..  Xew  Y’ork,  X.  Y'. 

X.  J.  Friese,  Jr.  S.  .Y.  Santuccio 

GILMARK  FE.YTURES  SYXDICYTE. 
525  Lexington  Ave..  Xew  Y’ork,  N.Y. 
laiu  Shainmark  Bruce  Matthews 

Michael  Loielle 


GODFREY  ROLLER  CO..  Philadelphia,  Pa. 
Waldorf-.Ystoria 

Roliert  R.  Pollock 


THE  (MISS  CO.. 
Barclay 

C.  S.  Reilly 
J.  A.  Riggs 

11  E.  Hanson 
W.  C.  Pratt 
II.  V.  Henry 

D.  R  Baar 
W.  T.  Goss 


Chicago.  111. 

W.  H.  Granger 
F.  A.  YVhile 

E.  J.  Y’agow 
R.  R.  Patch 
C.  W.  Burger 
J.  Strong 

F.  .Y.  Kopp 


GRE.YT  LAKES  PAPER  CO.. 

Fort  William,  tint..  Can. 

Sheraton  East 

C.  J.  Warwick  Fox  T.  Bruce  Fallows 


GRE.YT  XORTHERX  P.YPER  CO..  Bangor.  Me. 
Park  Lane 

M.  C.  .McDonald,  Pres. 

R.  V.  Weldon.  Exec.  V.P. 

A  R.  Caspar,  V.P. — Mkig. 

R.  G.  Croft.  Bd,  Chrm 
R.  A.  Ilaak,  V.P.  — Salw 
J.  H.  Staples,  .Ysst.  .Mgr.  Sales — Newsprint 
Howard  Willets,  .Ysst.  Mgr.  SaJes^ — Specialty 
Papers 

J.  .Y.  Sayre,  Sales  Coordinator 

GREENVILLE  XEYVS-PIEDMON’T  CO.. 
Greenville.  S.C. 

Barclay 

Mr.  k  Mrs.  J.  Kelly  Sisk 

JOHN  GRIFFITHS  CO.  LXC., 

415  Lexington  .Yve..  New  Y’ork,  X.Y. 

Jolin  Griinths 

EDITOR  ac  P 


GORIMIX  LANGLEY  lIM.L  XEWg 
k  SYXIHC.YTK..  12  W.  lOth  St 
Y’ork.  X.Y. 


Gordon  Ungley  Hall  Joseph  A  s«h«. 
Isabel  L.  Whitney' 

II.YM1LT0X-L.YN’DIS  a  ASS0CUTE8  iv 
Washingtmi.  D.C.  ’ 

Waldorf-.Ystoria 

Ray  V.  Hamilton  Dewitt  Undk 
Jolin  D  Slebhins 

HAMPDEN  NOVELTY  MFG.  Ctl..  I.\c 
Holyoke.  .Mass.  ‘  ' 

Waldorf-.Ystoria 

Lester  A  Stone 

J.  J.  HARRINGTON’  ASSOC.,  New  York.  Jt 
J.  J.  Harrington 

WILLIAM  C.  HERRICK  INK  CO.. 
Rutberford,  X.J. 

Waldorf-.Ystoria 

John  J.  Fields  HI  lilie  Zuldema 

Thomas  F.  larng  Edmond  Jones 

Charles  Merbitz 

R.  HOE  k  CO..  INC., 

HIO  Ea.st  138th  St..  .New  York.  X  Y 
J.  L.  Auer  K.  A.  WIliouihlK 

YY.  YY  Henderson  '  ”  “  "  ' 


F.  Gebhard 
R.  R.  Dittrich 
W.  W.  Pezdlrtz 
J.  M,  Crowe 
R.  J.  Cassidy 
P.  Peaquin 


L.  D.  Pollock 
W  J.  Koblnsoii 
G.  F.  Elrod 
A.  11.  Kenngott 
L  F  Kohl 
J.  Kriipp 
J.  Bohko 


J.  M.  HUBER.  Hillside.  X  J. 
Xew  Y’ork  .Ythletlc  Club 

Frank  Dassori 

C.'Uiadlan  Club 


Lexington 
E.  G.  Myover 
C.  D.  Adkins 


J.  S.  Hart 


Olin  limmg 
E.  Schirmcr 


IH’EBN’ER  GRYPilIC  ARTS  COXSrLT.YYT 
102  Mamanuieck.  Mamaroneck.  X.Y’. 

YV.  C.  Huehner 

Hl’CK  CO..  72  YV.  45th  St..  New  York.  X.I 
YV.  F.  Iluck  YV.  J.  Reilly 

J.  E.  Gllligan 

IMPERIAL  TYPE  METAL  CO.. 
Philadelphia.  Pa. 

Sheraton  Ea.st 

(’larence  Seaman 
YValdorf-.Ystoria 

YVllHam  C,  Otter 
YY’llliam  .Y.  Penney.  Jr. 

Charles  P.  Olten  William  M.  Y’ln  Citt 
New  Y’ork  .Ythletlc  Club 

Edward  Scbuller 

Sheraton  East 

Roy  C.  Kuhns.  Jr. 

Belmont  Plaza 

YVlIson  S.  Y’erger.  Jr. 

INLAND  NEWSPAPER  REPRESEXT.YTIVl! 
IXC..  41  E,  42nd  St.,  Xew  York  17,X.T 
Thomas  Srlierm 


IN’TERX.YTION’.YL  P.YPER  S.YLES  CO..  BC., 
Montreal.  Can. 

YValdorf-Astorla 

I.  H.  Peck 
R.  H.  Coyle 
It.  C.  Xeely 
YV  YV.  Morrowr 
C.  C.  Carpenter 
K.  1).  Glmdening 

A.  L.  West 
T.  E.  Reilly 
C.  .Y.  Thompson 

F.  S.  Myers 

IXTERTYPE  CO..  Brooklyn..  N.Y. 
Waldorf-.Ysloria 

R.  R.  Daigle 
Lexington 
YV.  Asdel 

B.  11.  Black 

J.  C.  Dorn 

S.  YV.  N’etherton 


L  C  liurton 
E.  R.  YY’heatly 
G.  B.  I.cljshmet 
R.  B.  Lewis 

A.  11.  Cox 

YV.  C,  McCulloacIl 
J  YV.  Veraiiint 
L.  K.  Mansllrld.  Jr. 

B.  H.  laigan 


S.  S.  Skogen 


L.  L  Doll 
T.  Martin 
A.  Fuller 
J.  11.  Floyd 


J. YMIHIL  CORP..  Brooklyn.  X.Y. 
YValdorf-.Ystoria 

II.  M.  Jampol  II.  E.  Daniels 

K.  J.  Herminghausen  F.  Casabona 

JEWISH  TELEGRAPHIC  AGENCY, 

660  First  Are..  New  Y’ork.  X.Y. 

Boris  Smobir.  Edilor-in-Chlef 
Victor  Bienstock.  Mgr. 

JOIIXSOX.  KENT.  G.YY’IX  k  SIXDIXC,  BC.- 
Xew  York.  X.Y. 

YValdorf-Astorla  .. 

William  C.  Johnson  Thomas  A.  .Slndiiil 
•Ylbert  11.  Kent  Joseph  d  Garia 

(Continued  on  i>age  110) 
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You'^re  not  getting  Florida 
unless  y  Old  re  getting 
“ALL  FLORIDA^^ 


Just  One  Order  Buys  more  than  460,000  Florida  families  in  16 
Booming  Cities  . . .  Florida’s  largest  ABC  circulation  !  Daytona  Beach  •  De  Land 

Fort  Myers  •  Gainesville  •  Jacksonville  •  Lakeland  •  Leesburg  •  Melbourne  •  Ocala  •  Panama  City  •  Pensacola  •  Sarasota  •  St.  Petersburg 
Tallahassee  •  West  Palm  Beach  •  Winter  Haven 

ALL  KLORID.A  MAtJAZlNE  is  printed  by  the  unique  Perry  Process  letterpress  method. 

Write  for  details:  Box  5736,  Jacksonville,  Florida,  or  call  your  Perry  representative. 

Friendly  Florida-slanted  family  reading— plus  TV  WEEK— five  regional  zones  with 
complete  TV'  local  program  listings.  Buy  just  one  or  all  TV  zones. 

Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES. 

NF.W  YORK  36, 19  W.  44th  St., Tel:  MUrray  Hill  7-5047,  William  K.  Dorman, C^n.  Mgr.  CHICA(.504, 224  South  Michigan  Ave.,  Teli  HArrison  7-4008,  Robert  A.  Mitchell,  Mgr. 
CltlROir  2,  7-268  General  Motors  Building, Tel:  TRinity  5-1803,  John  K.  Cole,  Mgr.  PHIUADKLPHIA  7, 12  South  12th  Street, Tel:  W'Alnut  2-3555,  Robert  Hirchings, Mgr. 
SAN  FRANCISCO  4,  Ru  .t  Building,  I'el:  YUkon  1-1281,  Louis  J.  Rubin,  Mgr.  ATLANTA  3,  411  Glenn  Building,  Tel:  Mt'rray  8-3988,  J.  D.  Whitehead,  Mgr. 
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AI.LEN  KANDEB  CO.. 
tiO  E.  42nd  St.,  New  York.  N.Y. 

Allen  Kander  George  Cooper 

K.VTZ  AGENCY,  INC.,  New  York.  N.Y. 
Waldorf-Astoria 

John  Bolide 

Vi.  F.  lairhridgc  T.  B.  Itatlilxine 

lifiti  Fifth  Ave. 

G.  B.  Katz  Eugene  Katz 

.\he  Doris 

KEELY-SMITH  CO..  New  York.  N.Y. 

7.">0 — 3rd  Ave.  &  Waldort-Astorla 

F.  W.  Miller.  Sr.  J.  J.  O  Donnell 

F  W.  Miller,  Jr.  W.  Vi.  Croceo 

KBUGEB  PAPEB  CO..  INC..  .New  York.  N.Y. 
Waldorf-.Astorla 

It.  J.  Kruger  J.  A.  Kraemer 

J.  C  Harvlson 

LAKE  SUPEBIOB  NEWSPBINT  CO.. 

Chicago,  m. 

Sheraton  Ea.st  S.  S.  Fowler 

tValdorf-.Astoria 

R.  T.  Houk  A.  K.  .Atkinson.  Jr. 

JEFFBEY  LEE  SYNDICATE. 

New  Bochelle,  N.Y’. 

Irma  Ganz 

LONDON  INTERNATIONAL  PRESS  LTD., 

New  York.  N.Y. 

Waldorf-Astoria 

G.  MacEligot  Harriet  Stix 

LORENZ  PRINTING  MACHINE  CO..  INC.. 
3H.26  31st  St.,  Long  Island  City.  N.Y. 

Walter  L.  Lorenz,  Sr.  Jonn  Gudgeon 
Walter  L.  Lorenz.  Jr.  Wesles’  Dammes 
William  II.  Farrell 

LUDLOW  TYPOCRAPH  CO..  Chicago.  111. 
Waldorf-Astoria 

John  0.  King  Frank  J.  Ferrari 

Robert  W.  Buckley  Chas.  Shepley  Cleaves 

MACLAREN  NEWSPRINT  SALES  LTD.. 
Riicklngham,  Que.,  Can. 

Park  Lane 

H.  W.  Cressy  C.  C.  Cressy 

McCHIRE  NEWSPAPER  SYNDICATE. 

229  West  43rd  St.,  New  York,  N.Y. 

John  N.  Wheeler  Elmer  Roessner 
Ernest  Cuneo  Louis  P.  DIPalma 

John  Osencnko  Mildred  Crawhuck 

Don  LaSpaluto 

McN AUGHT  SYNDICATE,  INC.. 

«0  East  42nd  St.,  New  York.  N.Y. 

V.  V.  McNltt  Peter  Boggs 

Chas.  V.  McAdam  John  Lambrakis 
Frank  J.  Murphy  MBford  Marcus 
Chas.  V.  McAdam.  Jr.  Mildred  M.  Bellali 

MACNENS.  INC.. 

Room  2006,  60  Wall  St..  New  York,  N.Y. 
PhUlp  W.  Whitcomb, 

Chief  European  Correspondent 
Philip  S.  Smith,  N.Y.  Rep. 

VINCENT  J.  MANNO,  New  York.  N.Y. 
Blackstone 

Vincent  J.  Manno  Howard  B.  Stark 
George  Romano 

JULIUS  MATHEWS  SPECUL  AGENCY 
New  York,  N.Y. 

Waldorf-Astoria 

Wm.  E.  Foster  Robert  M.  Partridge 

B.  F.  C.  Whltehouse  Jack  E.  Weaver 
Owen  E.  Landon,  Jr.  George  S.  Fitzroy 
.Arthur  D.  Wnght,  Jr.  Russell  Franz 

MATRI.X  CONTRAST  CORP.,  New  York,  N.Y. 
Waldorf-Astoria 

Clllford  Yewdall  Henry  Curlander 
Gerald  W.  Hunter  Jack  Faris 
.Morris  Rice 


MESSENGER  PRINTING  CO.. 

Fort  Dodge,  Iowa 
Waldorf-.Astorla 

W.  S.  .Merryman  R.  M.  Merryman 

MICRO  PHOTO  INC.,  aeveland,  Ohio 
Belmont  Plaza 

Jerry  Driscoll  Richard  Schmidt 

MIDWEST  PUBLISHERS  SUPPLY  CO.. 
Chicago,  Ill. 

James  Rezabek 


MINDEN  PRESS. 

230  West  41st  St..  New  York.  N.Y. 

Bendix  T.  Minden 


no 


MINNESOTA  A  ONTARIO  PAPER  CO 
Minneapolis.  Minn. 

University  Club 

Roliert  Faegre 

llarrla.v 

P,  A.  Mahony  J.  A.  Vaughan 

Waldorf-.A.sloris 

D.  F,  Gosin 

BERTA  MOHR  FASHION  SY’NDIC.ATE. 
1036  Park  .Ave.,  New  York,  N.Y. 

Berta  Mohr 


GEORGE  M.  MOLLOY.  261  Madison  .Ave., 
New  York.  N.Y. 

George  M  Molloy 

MOLONEY,  REaAN  &  SCHMITT. 

261  .Madison  Ave..  New  A’ork.  N.Y. 

Herbert  W.  Moloney,  Pres. 
Herbert  W.  Moloney.  Jr.,  Gen.  Mgr. 
Robert  Lambert.  Sales  Manager 
Blltmore 

William  J,  Schmitt.  Exec.  V.P 
New  A’ork  A’acht  Club 

Ingraham  Read,  Senior  V.P. 


MERGENTIIALER  LINOTYPE  CO.. 


Brooklyp,  N.Y. 
Waldorf -.Astoria 
Paul  Chisholm 
J.  Vi.  Reid 
Wilson  Childers 
Jack  C.  Huie 
Joe  F.  Schumann 
J.  A.  Jennings 


Joe  .Agee 
Fred  .Asdell.  Ji 
Rene  Leach 
Ray  Burgoon 
B.  W.  Patterson 
Edmund  .Arnold 


GEO  H  MORRILL  CO..  DIV.  SUN  CIlE.Mi 

C.AL  CORP..  New  York.  N.Y. 


Waldorf-Astoria 
R.  Vi.  Dando 
A.  11.  Solberg 
J.  H.  Feidkamp 


J  W.  Hays 
J.  H.  McGowan 
L.  R.  Shupe 


THE  ONTARIO  PAPER  CO.  LTD., 
Thorold,  Ont.  Can. 

St.  Regis 

Arthur  A.  Schmon,  Pres. 
Sheraton  East 

Robert  .\l.  Schmon,  .Asst.  Exec.  A’.P. 

JOHN  PARK,  JR. 

Raleigh,  N.C. 

Waldurf-.A.storia 

.Mr.  &  Mrs.  John  Park.  Jr. 

PERKINS-GOODWIN  CO. 

New  York,  N.Y. 

:.S9  Fifth  Ave. 

Edward  MeSweeney  Louis  Colder.  Jr. 
Barclay 

Mr.  &  Mrs.  Lloyd  0.  Schenck 
James  G.  lUarke  George  Newcombe 
R.  C.  Vinson 

Waldorf-.Astoria 

Louis  Caldcr 


PHOTON.  1.NC. 

Cambridge.  Mass. 

Waldorf-Astoria 

Kurtz  M.  Hanson,  Pres. 

William  Baumrucker.  Jr..  A’.P. 

Earl  N.  Godshall.  V.P. -Sales 
William  W.  Garth,  Jr..  Dir. 
Durham  Miller  Dan  Smith 

Jolin  L.  Armstrong  Ellis  Hanson 

PITTSBURGH  WHITE  METAL  CO..  INC. 
New  A’ork.  N.Y. 

Waldorf-.Astoria 

Werner  J.  Meier  Forrest  R.  Rinehart 

James  A.  Westhaver 

POWELL  RIVER— ALBERNT  SALES  CORP. 
Seattle.  Wash. 

Waldorf-Astoria 

Ralph  Shaw  Anson  Brooks 


N.ATIONAL  NEWSPAPER  SA’NDIC.ATE,  INC.. 
Chicago.  III. 

Waldorf-.Astoria 

Mr.  i-  Mrs.  Robert  C.  Dille 
.Mr.  ic  Mrs.  Don  M.  Nixon 

NEAVSPAPER  COLOR  ADVERTISING. 
r>09  Madison  Ave..  New  A’ork,  N.Y. 

Harold  H.  Jaeger  Richard  P.  Friese 

NEW’SPAPER  ENTERPRISE  .ASSOCI.ATION. 
New  A’ork.  N.Y. 

Waldorf-Astoria 
il.  W.  Walker 
Boyd  Lewis 
Meade  Monroe 
Vi  H.  Borglund 
Ernest  L.  Lynn 
Earl  Anderson 
Dick  Johnson 
Jack  Gamble 
Ned  Mills 

EU  C.  Minton 

NEWSPAPER  PUBLISHERS  SUPPLY  CO.. 
Chicago,  III. 

Belmont-Plaza 

Joseph  D.  Goggin 


PRENCO  ENGINEERING  CORP. 
Chicago,  111. 

Lexington 

Edward  0.  Stanek 

PRICE  BROTHERS  S.ALES  CORP. 
New  A’ork.  N.A’. 

Waldorf-.Astoria 

Vi.  B.  Bradley  E.  Collister 

J,  E.  Branch  H.  W.  Price 

R.  H.  Price 


PUBLISHERS  SA’NDIC.ATE 
Chicago,  III. 

Wivldorf -Astoria 

Harold  Anderson  Robert  G.  Cowles 

.Arthur  S.  Rudd  Philip  W.  Steltz 

REGISTER  AND  TRIBUNE  SYNDIC  ATE 

Des  .Moines.  Iowa 

Waldorf-.Astoria 

Bruce  Horton  Henry  P.  Martin 

Philip  G.  Reed 


RICH  &  McLE.AN 
Kenilworth.  .N.J. 

Jolin  T.  Felz  James  B.  McLean 


Hal  Hanson 
Robert  C.  Whitehead 
Robert  C.  Ilendrich 
James  Weiss 
Jean  Mooney 
George  J.  Earl 
Walter  C.  Parks 
Robert  Metz 
Robert  Vi.  Cochian 


ST.  CROIX  P.APER  CO 
New  A’ork.  N.Y. 

230  Park  Ave. 

Rivhert  Powell  Frank  Carter 

John  Uvin  Kennth  Greealeif 

SCOLARO,  MEEKER  &  SCOTT.  ISC. 

New  A’ork.  .N.A’. 

Waldorf-.Astorla 

Herbert  R.  Meeker  J.  Donald  Scott 
John  L.  Scolaro 

WALTER  SCOTT  k  CO 
Plainfield.  N.J. 

Waldorf-.Astoria 

Donald  A.  Brown  A.  W.  Stark 

R.  G.  Griffoul  I'harliet  L.  Wyaa 

LeRoy  Sehwarzwaelder  Earl  Britton 

SHANNON  &  ASSOCIATES.  ISC. 

New  A’ork,  N.Y. 

Lexington 

C.  G.  .Shannon  R.  C.  Ruggln 

W  V.  Shannon  C.  G.  Shanoon.  Jr. 

BEN  SHULMAN  ASSOCIATES 
New  A’ork.  N.Y. 

60  E.  42  St. 

Ben  Shulman 

SILENT  HOIST  k  CR.A.NE  CO. 

Brooklyn.  N  Y. 

Eric  Martin  Wunsch,  Vice  Pr«. 
James  J.  Beach,  Jr.,  Reg.  Sale*  Hv. 

SINCLAIR  k  CARROLL  CO.,  ISC. 

New  A’ork.  N.A’. 

:.91  11th  .Ave. 

W.  F.  Carroll  C.  C.  Carroll 

SINCLAIR  AND  VALENTINE  CO. 

New  A’ork.  N.A’. 
fill  Vi.  129th  St. 

laiwrenee  A.  Well 

SKIDMORE  k  MASON.  INC. 

New  A’ork.  N.A’. 

S.  S.  Mason  George  B.  Slddaitr 

SOCCER  ASSOC. 

New  A'urk.  N.  A’. 

MHton  Miller 

SOSSNER  STEEL  STAMPS,  INC. 

New  A’ork.  N.A’. 

I6I  Grand  St. 

Jerome  Friedman 

SPADEA  SYNDICATE,  INC. 

New  York.  N.A’. 

120  Vi.  31st  .St. 

J.  V.  Spadea  Stirling  Spadea 

MURIEL  STAFFORD  SA’NDIC.ATE 
Fort  I.,auderdale,  Fla 
Waldorf-.Astoria  (c/o  N.Y.  Herald  Trlbaael 
Muriel  Stafford 

ST.A-HI  CORP 
Whittier.  Calif. 

Lexington 

A’.  It.  Spitaleri 


NEWS  SUNDIC.ATE  CO.. 

220  E.  42nd  St.,  New  A’ork.  N.A’. 

Seward  Davis  John  J.  Purcell 

Warren  H.  Bush  Herbert  M.  Steele 

L.  Willox 


RICHMOND  PULP  &  PAPER  CO.  OF  C.AN.ADA 
Waldorf-.Astoria 

B.  J.  Kruger  J.  .A.  Kraemer 

J.  C.  Harvison 


STAR  COLOR  PRESS.  INC.. 
Wilmington.  Del. 

Alexis  DuP.  Bayard  St.  Regis 
J.  Vi.  Disbrow  Roosevelt 


NEW  YORK  HERALD  TRIBUNE  SA’NDIC.ATE. 
New  Work,  N.Y. 

Waldorf-.Astoria 

Lloyd  Hagan  Harold  Renneek 

John  Dema  Harry  Ellis,  Jr. 

Robert  Gillespie  Benjamin  .Martin 
Arnold  Kinsella 

NILES  &  NELSON,  INC.,  New  A’ork,  N.Y. 
Waldorf-Astoria 

J.  H.  Clancy  H.  F.  John.son 

Gene  Smith  J.  J.  Strickland 

J.  Vi.  Carroll 


NORTH  AMERIC.AN  NEWSPAPER  ALLIANCE. 
229  W.  43rd  St.,  New  York,,  N.Y. 

John  N.  Wheeler  laniis  P.  DIPalma 

Ernest  Cuneo  Mildred  Crawbuck 

John  Osenenko  Don  LaSpaluto 

Elmer  Roessner  John  Mosedale 


NORTHEASTERN  PAPER  SALES,  INC., 

280  Park  Ave.,  New  A’ork.  N.Y. 

W.  B.  Moore 

Park  Lane 

T.  R.  Kenny  A.  E.  Potter 

D.  Vi.  M.  Smith  M.  Haney-Smilh 

Walter  Craddock  Walter  I.  Tenney,  Jr. 


(IMARA  &  ORMSBEE,  INC.,  New  A’ork,  N.Y. 
Sheraton  East 
Park  Lane 

J.  Rufus  Doig  John  Vi.  Eggers 

Frederic  B.  Farrar 

Barclay 

Charles  L.  Ilealy  .A.  G.  MacKenzie 


RIDDER-JOHNS,  INC. 
New  A’ork.  N.Y. 

Barclay 

Kenneth  S.  Conn 
Harold  Hines 
J.  W.  Lundale 

M.  .AI.  Opegard 
St.  Moritz 
Fred  Heaberlin 

Harold 

Waldorf-.Astoria 

Louis  E. 

Taft 


Raymond  H.  Rhodes 
Henry  Schmitt 
Miles  Sines 
J.  R.  A’an  Horn 

John  F.  Lewis 
Shugard 

Heindel 


Eugene  McGuckin,  Jr. 
Sheraton  East 

Gustaf  Nordln  B.  J.  Bidder 

EIwovhI  Williams 
1021  Park  .Ave. 

B.  H.  Bidder,  Jr. 


Savoy  Hilton 

Herman  H.  Bidder,  Jr. 


Pierre 

Daniel  H.  Bidder  Jos.  B.  Bidder 
Belmont  Plaza 


C.  F.  Revelle 


ROLLED  PLATE  METAL  CO. 

Brooklyn,  N.Y. 

Fred  .A.  Dirkes  John  E.  Rees 

Patrick  J.  Kearns  Frank  Bonner 

BEN  ROTH  SYNDICATE  INC. 

Scaresdale,  N.Y. 

8  Longview  Dr. 

Irving  Roth 

EDITOR  ac 


STORY.  BROOOKS  &  FINLEY.  ISC. 
New  York.  N.A'. 

Waldorf-.Astoria 

Howard  C.  Story  K.  E.  Cronin 
Howard  C.  Story,  Jr.  S.  E.  Cloutier 
R.  Vi.  Mattson  R.  W.  HoUotiy 

N.AT  FOTO  NEWS 
9  E.  32nd  St..  New  York,  N.Y. 

Jerome  Lee,  Editor 
220  W.  42nd  St..  New  York,  N.Y. 

Richard  Falk,  .Asst.  Editor 


TAPE  PRODUCTION  CORP. 

St.  Petersburg.  Fla. 

Belmont  Plaza 

Furman  0.  Ruff 

THE  GEO.  TARPLEY  CO. 
Chesterland,  Ohio 

Richard  A.  Byrom 


THIS  WEEK 
New  A’ork,  N.Y. 

Waldorf-.Astoria  , 

Euclid  M.  Covington  Ben  G.  Wright 
John  C  Sterling  Vi.  Parkman  BinW 
William  I.  Nichols  Dwight  I.  Sktooer 
TORONTO  STAR  SYNDICATE 
Toronto  1,  Ont.  Can. 

Roosevelt 

James  F.  Cherrler 

{Continued  on  page  112) 
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This  bridge  links 
Westchester  and  Rockland  ^ 
Counties  —  the  wealthiest 
market  in  New  York  State . . . 


Westchester  and  Rockland  counties,  which  are  connected  by  the  Tappan 
Zee  bridge  over  the  Hudson  River,  comprise  a  market  whose  per  capita  in¬ 
come  of  $3,329  is  the  highest  in  New  York  State. 

The  Westchester-Rockland  area  is  a  vast  and  fast-growing  market: 

ffs  904,000  populcition  is  three  times  greater  than  that  of  Miami; 

Its  ^2,254,170,000  total  buying  power  exceeds  that  of  San  Francisco; 

Its  ^1,296,599,000  annual  retail  sales  are  twice  those  of  Rochester,  N.Y. 


More  than  65,000  households  have  been  added  to  the  Westchester-Rockland 
market  in  less  than  a  decade,  which  is  equal  to  a  city  the  size  of  Syracuse,  N.  Y. 

Advertisers  are  getting  their  messages  “across”  to  these  high  spending 
families  of  the  Westchester-Rockland  market  through  the  Westchester- 
Rockland  Group.  This  group  of  ten  dailies  with  a  circulation  of  over  174,000 
reaches  7  out  of  10  families  with  an  80  per  cent  home-delivery  every  day -to 
a  sure  and,  more  importantly,  a  responsive  audience. 

The  Westchester-Rockland  Group  can  be  your  bridge  to  greater  sales  by 
giving  you  the  highest  coverage  in  one  of  America’s  tending  home  markets. 


Westchester 

MH*10  STAIESMAN.  YONKERS 
OAKY  ARGUS,  MI  VERNON 
OAKY  NEWS.  lARRYTOWN 

Oaky  times,  mamaroneck 
CITIZEN  REGISTER.  OSSINING 

Oaky  item,  port  Chester 
SUNDARO  star,  new  ROCHELLE 
•erorter  Dispatch,  white  plains 

evening  star,  peekskill 

Rockland 

X>URNAL-NEWS.  nyack 


Westchester  Rockland  Group 

8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 

SOURCES:  New  York  State  Dept,  of  Commerce  Review,  February  1960.  Sales 
Management  Survey  of  Buying  Power  1959.  Net  paid  circulation  of  the  Westchester- 
Rockland  Group  as  of  February  1960. 
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W.  K.  n-ERICH  NEWSPAPERS 
Clearfield,  Pa. 

Baielay 

W.  K.  Ulerich  Mrs.  W.  K.  Ulertch 


I'NITED  AMERICAN  .MET.ALS 
Chicago.  Ill. 

Walihrrf-Astoria 

L.  W',  (loldberg 

CXITED  KE.ATl  RE  SYNDICATE.  INC. 
New  Y'ork,  N.Y. 

W'aldorf-Astnria 

Laurence  Rutman  James  Freeman 

Harry  (illli.irt  Charles  Treleren 

James  Hennessy  Stuart  Hawkins 

•At  Moody  John  J.  Carroll 

William  Wiggins 

I  NITED  PRESS  INTERNATION.VL 
New  Y’ork,  N.Y. 

Waldorf  ..Astoria 


Frank  H.  Uarttiolomew  Joe  W.  Morgan 


.Mims  Thomason 
Earl  J.  Johnson 
l.eRoy  Keller 
Joseph  L.  Jones 
W.  C,  Payette 
Frank  Tremaine 
Phil  R.  Curran 
Frank  Eyrl 
Elvezio  i’ianchi 
S.  M.  Yiinkoritch 
Harry  A'arian 
C.  E.  Allen 
Jolin  L.  Sehon 
(!.  Ross  Dimning 
Francis  T  Leary 

R.  W. 


H.  Roger  Tatarian 
W.  C.  Sexton 
Roy  Kerke 
Jerome  J.  Callahan 
Leroy  Mehlman 
Robert  L.  Frey 
W.  R.  Higglnhutham 
Edward  L.  Brant 
Carl  B.  Molander 
Rhea  T.  EsKew 
R.  W.  Beaton 
(1.  J.  Rock 
Date  M.  Johns 
R.  A.  Litfln 
R.  .S.  Bennyhoff 
Keyserlingk 


I’NITED  ST.ATES  PRINTING  INK  CORP., 
Little  Ferry,  N.J. 

Waldorf-.Astoria 

Donald  Seiias  James  Shea 

Irwin  Brooks  .Arthur  Brooks 

Nelson  Jackson 


W.ARD-GRIFFITH  CO..  INC. 

New  Y’ork.  N.Y’. 

Barclay 

Lee  .A.  Ward 

Waldorf-.Astoria 

Harry  C.  Grifhth  Jack  F.  Kent 

William  W.  Sauerherg 

WEST-HOLLID.AY  CO.,  INC. 

New  Y’ork,  N.Y’. 

Barclay 

Nelson  Roberts  Malcolm  C.  Smith 

H.  .A.  Les.sersohn 


WHITUiCK  k  CO..  INC. 

Rher  Fore.st,  111. 

Barclay 

S.  T.  .Macdonald  D.  E.  Berhaum 

WIDE  WORLD  PHOTOS 
New  Y’ork.  N.Y. 

50  Rockefeller  Plaza 

Max  Desfor 


WALLACE  WITHER  CO 
New  Y’ork,  N.Y’. 

Time  k  Life  Bldg. 

Wallace  Wilmer,  Jr. 

WOOD  NEWSPAPER  MAI  IlINERT  C0» 
Plainfield.  N.J. 

John  J.  Shea  A.  J  Munsaa 

P.  L.  Tolllaon  P.  P  Koaia* 

I.  Tomberg  R.  L  Comptaa 

D.  McColley  W  W.  Klhn  ’ 

HELEN  WORTH  ENTERPRISES 
New  York,  N.Y’. 

I  (Hi  E.  Blst  St. 

Helen  Worth 


BOOKS  EN  REVIEW 

A  Mystic’s  Philosophy 
For  Ad  Copy  Writers 

By  Richard  B.  Friedman 


Walter  Weir  admits  a  little 
ways  along  in  his  book  On  the 
Writing  of  Advertising  that  he 
takes  his  subject  into  the  meta¬ 
physical,  the  mystic.  He  then 
writes ; 

Tt>e  creative  person  ...  as  he 
moves  among  people  reacts  in 
an  "incoming”  rather  than  an 
"outgoing”  way;  his  mental 
and  emotional  pores  are  con¬ 
stantly  open,  absorbing  the 
emanations  of  others,  storing 
up  within  his  secret  self  the 
stuff  and  dreayns  of  all  man¬ 
kind.  .And  so  it  is  that,  in  his 
loneliness,  he  becomes  all  man¬ 
kind. 

The  above  is  the  hook  on 
which  he  hangs  his  creed: 

I  believe  advertising  is  essen¬ 
tially  one  human  being  com¬ 
municating  with  another;  that 


is  nothing  else;  that  it  must  re¬ 
main  this;  and  that,  unless  it 
does,  it  ultimately  fails  of  its 
end  purpose — which  must  be  to 
benefit,  not  exploit  mankind. 

Mr.  Weir  offers  this  creed — 
which  he  claims  to  have  lived 
by  for  three  decades  in  adver¬ 
tising — a  5  the  springboard  for 
a  sound,  aesthetic  philosophy  to 
guide  the  industry.  He  brings 
it  doAvn  a  Mt.  Sinai  somewhere 
on  Madison  Avenue;  illustrates 
it  with  lyrics  from  the  classic 
bards;  and  wraps  it  up  in  his 
OAA'n  individual  prose,  such  as — 
“words  poised  like  a  diver  on 
the  tip  of  the  tongue  before 
plunging  into  the  pool  of  the 
letter  .  .  .” 

Not  a  Primer 

A  primer  on  the  mechanics 


etter  take 
an  expert! 


•  Contests 
•  Puzzles 
•  Features 


Proven  Promotions  For  Circulation 


Contests  International 

P.  O.  Box  172,  San  Jose,  California 


of  writing  an  ad  this  book  defi¬ 
nitely  is  not.  The  “writing” 
implied  in  the  title  ranges  from 
the  author’s  to  those  of  St. 
Paul,  Aldous  Huxely,  and  Zen 
Buddhism.  Lest  the  word  “ad¬ 
vertising”  in  the  title  mislead, 
note  that  the  entire  book  con¬ 
sists  of  specific  references  to 
merely  two  ads,  and  those  only 
in  passing. 

He  lines  up  Disraeli,  Goethe, 
Plato  and  John  Masefield  to 
back  him  up  that  “style  is  the 
man  himself.”  Mr.  Weir  urges 
the  ad  man  “not  to  write  un¬ 
critically  but  in  the  conviction 
that  what  he  is  writing  is  of 
sufficient  importance  to  compel 
him  to  write  it  as  if  he  were 
delivering  himself  of  a  novel  or 
a  poem  or  a  play.” 

Write  Poetry 

Dylan  Thomas  and  E.  E. 
Cummings  serve  to  illustrate 
his  declaration  that  those  want¬ 
ing  to  write  outstanding  ad 
copy  should  not  “simply  read 
poetry  but  commit  it  to  memory 
.  .  .  speak  it .  .  .  attempt  to  write 
poetry  .  .  .  know’  the  nature  and 
mechanics  of  poetry  ...  It 
heightens  word  awareness.  It 
enlarges  the  vocabulary.  It  dis¬ 
courages  prolixity.  It  makes 
more  sensitive  and  acute  the 
ability  to  savor  knowingly  and 
to  identify  the  right  word.” 

Through  these  and  other  ex¬ 
amples,  Mr.  Weir  weds  the 
world  of  classic  prose  and 
poetry  to  the  world  of  commerce 
and  catch-phrases. 

The  author,  a  top  ad  w’riter, 
is  the  chairman  of  the  Execu¬ 
tive  Committee  of  Donahue  and 
Coe.  He  first  sprang  to  na¬ 
tional  attention  w’hen  a  cam¬ 
paign  he  had  written  for  Can¬ 
non  Towels  appeared  in  verse 
in  The  New  Yorker.  (A  collec¬ 
tion  of  his  poems  has  been  pub¬ 
lished  under  the  title  “Meager 


Music”  and  he  has  also  written 
fiction  and  articles  for  magn- 
zines.) 

Some  Principals 

Mr.  Weir  has  spent  30  years 
writing  advertising  for  some  of 
the  biggest  and  best-known 
agencies,  including  his  own. 

He  calls  these  30  years  of 
experience  into  play  as  he  lays 
down  some  of  his  principles, 
such  as: 

If  advertising  is  ever  to  grad¬ 
uate  from  blatancy,  from  du¬ 
plicity,  from  triviality,  it  m 
only  be  through  the  treatrmi 
given  it  by  people  who  believt 
it  serves  a  useful  end — aad 
serves  that  end  best  by  convey¬ 
ing  vividly  and  honestly  a  en- 
ception  of  the  product  (or  serv¬ 
ice)  advertised,  its  proper  use 
and  the  result  of  that  use. 

Fire*  Away 

Mr.  Weir  trains  his  guns  on 
the  “cult  of  hard  sell."  He 
questions  the  wisdom  of  busi¬ 
nessmen  who  pass  final  judg¬ 
ment  on  ads  they  pay  for— 
“persons  concerned  to  a  much 
greater  degree  with  figures 
than  with  letters.”  He  rips  the 
flesh  from  Vance  Packard's  best 
seller  of  1957,  The  Hidden  Per¬ 
suaders,  and  defends  motiva¬ 
tion  research,  which,  he  states, 
“has  introduced  an  exciting 
new  stimulus  to  advertising.” 

He  tears  into  the  practice  of 
agency  “brainstorming,"  ^ 
sorting  that  collective  thinking 
holds  back  the  creative  process, 
with  the  goal  ending  up  as 
“quantity,  not  quality.” 

Mr.  Weir  laments  the  low  es¬ 
tate  of  trade  advertising;  dis¬ 
sects  the  pros  and  cons  of  mar¬ 
keting  research  as  it  affects  the 
writer;  and  delves  into  the 
creeds  of  the  giants  of  Adver¬ 
tising,  with  emphasis  on  PhibP 
W.  Lennen. 

{Continued  on  page  HD 
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HiilaT  laii 

(‘xaniiiies  a  pulUiown  of 
iH'Ws  ink  oil  foi-  cloanliiu 
ajrainst  standard 
^pecitications. 


Huber  checks 
news  ink 

every  step  of  the  way 

Constant  quality  control  is  maintained  to  check  raw  materials  and  manu¬ 
facturing  steps  at  Huber  plants  and  service  stations.  Although  untouched 
by  human  hands,  our  inks  receive  the  greatest  attention  and  control. 

J.  M.  HUBER  CORPORATION  •  INK  DIVISION 
1478  Chestnut  Avenue.  Hillside,  N.  J. 


You  can  leant 
how  we  make 
high-quality 
news  inks  by 
writing  for 
the  issue  of 
Huber  News 
which 

describes  the 
process. 


McClure  newspaper  syndicate 


JOHN  OSENENKO 


229  West  43rd  Street 


New  York  36,  N.Y, 


Mystic 

(Continued  from  page  112) 


'  MEf^ 
WHO 

BUT 
LITTLE 
rAU<'A 
,  /.or" 


USING  HIS  HEAD  got  t  UR 

cameraman  this  optical  illiaioa 
shot  of  Miami  Herald  staff  ple- 
tographer  Bill  Kuenzel's  head  be 
ing  used  as  a  pitching  mound  bf 
White  Sox  hurler  Early  Wynn  it 
an  exhibition  game. 


I  5ZJ5PecrED 

^  AS  MUCH!! 


McClure  is  clever.  It  added  up  the  obvious; 
There's  nothing  —  repeat  nothing  —  more  ap¬ 
pealing  than  humor,  a  big  name,  or  babies, 
babies,  babies. 


We  packaged  them  all  in  a  feature  you  can't 
resist,  the  ‘li'l  Philosopher."  (sample  above) 


FIVE  RELEASES  A  WEEK 


TWO-COLUMN  MATS  OR  PHOTOS 


WRITE,  OR  WIRE  COLLECT; 


j  addressed  are  not  liable  to  harm  Ham  Weigand. 
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for  nSTe-w'siDa.pers, 
Printers  and. 
Fnloli  s  lie  r  s 


FOR  NEWSPAPER  PRINTERS 

Stuffing  Machines 
Inserters 

Automated  Mailroom  Equipment 

SHERIDAN-MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Newspaper  Feeders 

POP  TMP  PDITIDN  RnOKRINDFR 


SI£TCB3  IS  3  a 


EC.B.  SHERiaMHEO. 


220  CHURCH  STREET  -  NEW  YORK  13.  N.  Y. 


PLANTS:  •  • 

Champlain,  N.  Y.  Easton.  Penn: 

BRANCHES: 

Chicago,  III.  Boston.  Mass. 

Torrance,  Calif.  ‘.ondorv^ngland 


SELECTIVE  CROPPING  is 
easy  with  the  new  Scan- 
A-Graver  “Illustrator.” 
For  example,  in  the  pic¬ 
ture  on  the  ieft,  the  area 
within  the  dotted  tines 
can  be  cropped  right  on 
the  machine  by  scanning 
only  the  area  to  be  en¬ 
graved.  The  enlargement 
to  column  width  is  ac¬ 
complished  simultane¬ 
ously  and  automatically. 


PICTURES  THAT  SELL  MORE  SPACE,  GAIN  READERS,  MADE 
EASIER  WITH  NEW  SCAN-A-GRAVER^  “ILLUSTRATOR" 


A  new  Fairchild  Scan- A -Graver 
with  unusual  capabilities  for  stimu¬ 
lating  reader  attention  and  building 
ad  revenue  is  the  “Illustrator.”  This 
newest  addition  to  the  Fairchild  fam¬ 
ily  of  electronic  engravers  makes  all 
the  quality  halftones  wanted,  auto¬ 
matically  and  at  low  cost,  same  size 
as  copy.  It  also  makes  it  easy  to  auto¬ 
matically  and  simultaneously  en¬ 
large  and  selectively  crop  pictures  — 
produce  eye-catching  effects  —  and 
“stretch”  or  “squeeze”  a  picture’s  con¬ 
tent  with  controlled  distortion.  A  flick 


of  a  switch,  and  the  “Ulustratar" 
automatically  flops  a  picture  for  im¬ 
proved  layout,  or  produces  a  rever* 
(white  on  black)  engraving  for  a 
special  effect. 

Copy  of  any  size  up  to  a  full  8x10 
inches  is  used. Two  enlargementrili* 
— 1.7  and  2.2 — as  well  as  same-lbe 
reproduction,  are  provided.  Avaihfck 
in  either  65  or  85  line  screen.  Nw. 
modernized  styling  with  protectii* 
hood  assures  clean,  quiet  operate 
with  full  visibility,  permits  locate 
it  anywhere  in  your  office  or  plant 

PRINTING  INDUSTRY  NOW  RANKS  AS  ONE 
OF  TOP  TEN  USERS  OF  LEASED  EQUIPMENT 

'  and  more  printers  are  taking  Another  reason  is  service.  In  the 

age  of  leasing.  In  1958  produc-  case  of  the  Scan-A-Graver,  for  ex- 
[uipment  on  lease  showed  a  ample,  Fairchild  provides  the  services 
crease  over  1957,  and  indica-  of  45  electronic  engraving  specialiMs 
re  that  this  trend  will  be  an  from  coast  to  coast  to  look  after  every 
ating  one.  The  reasons  are  im-  leased  machine.  These  Fairchild 
;  in  today’s  highly  competitive  Customer  Engineers  make  regular 


preventive  maintenance  calls  and 
maintain  the  equipment  “like  new 
for  the  life  of  the  lease.  All  won 
parts  are  replaced  without  cost 
Important,  too,  is  a  continuing  pro¬ 
gram  of  Scan-A-Graver  product  im¬ 
provement,  the  results  of  which  w 


“FLOP”  FEATURE  on  the  “Illnstnitor”  is 
used  to  gain  impact  in  photo  features,  and 
to  help  seU  more  space  to  local  advertisers. 
There’s  no  limit  to  the  imaginative  use  of 
pictures  with  this  versatile  “built-in  art 
department,”  exclusive  with  Fairchild. 


incorporated  in  every  leased  machine 
to  assure  the  user  of  up-to-date  equiF 
ment.  Moreover,  equipment  rental  B 
a  tax  deductible  item. 


IDEAS  AND  INFORMATION 
FOR  THE 

GRAPHIC  ARTS  INDUSTRY 


mPHK 


DALLAS  MORNING  NEWS  BOOSTS  TYPE  OUTPUT 
WITH  FAIRCHILD  TELETYPESEHER* 


Composition  rate  of  straight  type 
matter  at  the  Dallas  (Texas)  Morning 
News  has  nearly  doubled  since  Tele¬ 
typesetter  equipment  was  installed. 
Not  only  is  more  type  produced  at 
less  cost,  but  employees  prefer  TTS* 
to  manual  operation.  Cliff  Wright, 
Composing  Room  Foreman,  says,  “It 
gives  us  more  type  when  we  need  it.” 

Automatic  linecasting  at 
top  machine  speed 
This  metropolitan  daily  is  typical 
of  hundreds  of  newspapers  that  have 
substantially  raised  their  linecasting 
machine  output  with  Teletypesetter. 
For  TTS  makes  automatic  linecasting 
possible,  hour  after  hour,  at  the  top 
rated  speed  of  the  machine. 

400  or  more  12-pica  lines  per  hour 
Operation  is  easy  and  quickly 
learned.  Any  competent  typist  can 
tape-set  type  at  400  or  more  12-pica 
lines  per  hour  on  a  TTS  Perforator. 
Automatic,  continuous  linecasting  is 
obtained  with  an  Operating  Unit, 
which  is  attached  to  the  linecasting 
machine  and  allows  manual  operation 
when  required.  This  Unit  translates 
the  tape  perforations — automatically 
and  by  mechanical  means — into  slugs 
of  type. 

Sets  wide  variety  of  type  matter 

Newspapers  have  increased  type 
production  and  reduced  typesetting 
costs  by  using  TTS  for  news,  features, 
classified,  box  scores,  market  reports, 
and  straight  and  tabular  matter.  Group 
newspapers  which  carry  much  iden¬ 
tical  material,  and  newsgathering 
associations,  use  TTS  to  set  type  by 
wire  simultaneously. 

In  newspaper  job  shops,  too,  TTS 
saves  money  by  reducing  metal  in¬ 
ventory  costs,  permitting  easy  storage 
of  type  in  tape  form  for  later  re-use. 


TDS  UNUSUAL  OVAL  LAYOUT,  says  the  DalUs  Mornins  News,  steps  up  composing  room 
tldescj  (or  both  monitorins  and  maintenance  of  its  eight  TTS-equipped  linecasting  machines. 


rate" 
)r  un¬ 
iverse 
for  a 


AUTOMATIC  RULE  DROPPER  SPEEDS  CLASSIFIED  COMPOSITION 

This  new  development  linecast- 
equipment  performs  —  automati- 
cally  and  with  split-second  accuracy 
— what  was  formerly  a  time-consum- 
■■  hand  operation.  It  saves  valuable 

time  in  setting  classified  ads  and  all 
''  composition  requiring  “cut-off”  rules. 

TTS  Rule  Dropper  works  either 
automatically  from  Teletypesetter 
^  perforated  tape,  or  manually  by 

^  means  of  a  switch  conveniently  located 

adjacent  to  the  linecasting  machine 
keyboard.  Small,  compact,  and  used 
on  either  the  upper  or  lower  half  of 
the  rules  from 

four  — 

lead,  steel,  brass  or  other  material. 


Fairchild  Graphic  Equipment,  Oept.  FGE-8 
Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 

Please  send  me  descriptive  information  on: 

□  Teletypesetter 

□  Scan-A-Graver  “Illustrator” 

□  Rule  Dropper 

Name . 

Company . . 

Street . 

City . Zone....  State 


GRAPHIC 

IQUIPMBNT 


Division  of  Fairchild  Camera  and  Instrument  Carp. 

Oisirict  Offices:Easlchesler,N.Y.;  Atlanta,  Ga.;  Chicago,  III. 
lot  Angeles,  Calif.;  Toronto,  Ont. 


THE  BELL  SYNDICATE 


JOHN  OSENENKO 
Street  • 


New  York  36,  N.Y, 


the  World  N'fwspaper  Fonj, 
are  Franklin  S.  Payne,  publiihf, 
of  the  Los  Aiiffeles  Examker 
Virgil  Pinkley,  Associated  De! 
ert  Newspapt  rs;  Herman  lij. 
der,  publisher,  Lonp  Btifi 
(Calif.)  Ind>  pendent,  Prtn. 
Telegratn. 

Members  of  the  advisory  cor. 

Los  Angeles  mittee  are  Stanley  P.  Wakefclc 
Plans  for  a  World  Newspaper  Oakdale  (Calif.)  Leader;  (ij. 
Forum  here  Oct.  13  and  14  and  roll  W.  Parcher,  GItadtI. 
designed  to  bring  together  (Calif.)  News  Press;  Euirer 
editors  and  publishers  from  Pulliam,  Indianapolis  Star  an 
throughout  the  free  world  were  News,  Arizona  Republic,  Pho, 
officially  unveiled  here  last  ncx  Gacctfe;  William  F.  Kno» 
week.  and,  Oakland  Tribune;  John  I 

The  forum  plans  to  bring  be-  Long,  general  manager  of  tr- 
fore  the  assembled  members  of  California  Newspaper  Pobiisr 
the  communication  profession  ers  Association, 
leading  experts  of  the  world  in  Other  committee  chain» 
the  fields  of  science,  industry',  are;  Finance,  Mr.  Bidder;  Re< 
education,  government  and  econ-  ervations,  Archie  Hicks  Jr 
omics.  Encinitas  (Calif.)  Coast  Di 

Chairman  Bert  Stolpe,  pub-  patch;  Hospitality,  Waltf 
lisher  of  the  Azusa  (Calif.)  Kane,  Bakersfield  (Calif.)  Col 
Herald  and  Glendora  Press,  de-  fomian;  Entertainment,  Jans 
scribed  the  forum  as  “a  re-  k.  Guthrie,  Son  Benarin 
view  and  forecast  of  our  way  (Calif.)  Sun-Telegram;  Nev 
of  life  and  its  relationship  to  Services,  Harry  Green,  John  P 
the  rest  of  the  world.”  Scripps  Newspapers;  Puhilcit 

Mr.  Stolpe  said  both  Demo-  and  Promotion,  Arthur  A  Cn 
cratic  and  Republican  party  yer,  Riverside  (Calif.)  Pm 
leaders  have  agreed  to  schedule  Enterprise;  Awards,  Mr.  Payn? 
addresses  before  the  forum  by  Reservations  for  the  Wor. 
the  parties’  presidential  candi-  Newspaper  Forum  are  btir: 

handled  by  both  the  Los  Angele 

Plans  call  for  an  address  by  and  San  Francisco  offices  of 
the  Democratic  candidate  be-  California  Newspaper  Publisf 
fore  a  dinner  meeting  on  Thurs-  gj.g  Association, 
day,  Oct.  13,  and  by  the  Re- 
publican  candidate  Friday,  he  ^ 

said.  Magazines,  Book 

The  World  Newspaper  Forum,  ^  , 

he  said,  will  attempt:  (Continued  from  page  %) 

To  provide  an  annual  sound-  _ 
ing  board  for  opinions,  predic-  i^K  every  facet  of  the  pins  u 
tions,  observations,  ideas  of  hunting  hobby,  and  Com  Work 


Plans  Told 
For  World 
Press  Forum 


There's  AP.  There’s  UPl.  And  there’s  Drew 
Pearson.  And  you  aren’t  giving  your  readers 
complete  coverage  unless  you  give  them 
Drew  Pearson. 


tiuiidy  uu&ci  vatiuii&y  luccta  uj.  — -  - - 

basic  importance  to  the  peoples  a  weekly  for  the  numisnubt 
of  the  free  world;  field.  The  latter  is  a  product  of 

To  point  up  actions  to  watch  the  Sidney  (Ohio)  Daily  Newt. 
for  in  the  year  ahead  and  im-  the  former  has  Henry  P.  Sline. 
mediate  future;  president  of  the,  Peoria  (DL) 

To  provide  information  for  Journal  Star  as  publisher, 
deliberation  and  thought  that  Long-establish^,  of  coursf. 
will  be  of  help  to  the  general  are  the  various  periodicals  of 
citizenry;  the  Christian  Science  Publish- 

To  provide  a  common  plat-  ing  Society  in  Boston  ^ich  has 
form  of  expression  for  men  of  the  daily  Christian  Seiem 
goodwill  everywhere;  Monitor  of  world  renown. 

To  demonstrate  to  the  world  Besides  the  World  Almauic 
that  free  expression  and  a  free  of  Scripps-Howard  ownership 
press  are  synonymous.  there  are  the  Almanacs  pub- 

Theme  of  the  forum  will  be  Hshed  for  many  years  by  the 
“The  World  Today— Tomorrow.”  Dallas  (Tex.)  Morning  Nm 
Vicechairmen  and  members  DhiUuhlj^ia  ^ 


AP  has  guts.  UPl  has  guts.  But  Drew  Pearson 
has  that ...  and  courage  ...  and  sources  of 
information  that  make  headlines  day  after 
day. 


For  relentless,  fearless  reporting,  there’s 
nothing  like  Drew  Pearson’s . . . 

WASHINGTON-MERRY-GO-ROUND 


7  DAYS  A  WEEK 


The  American  People's  expenditures  for  all  types  of  reading  matter 
to  rise.  But  people  keep  on  spending  more  for  their  daily  end 
newspapers  than  for  magazines  or  books.  ^ 

For  1958,  the  newspaper  figure  is  almost  twice  the  expenditure  f«  •I™*' 
magazines  or  for  books. 

Amount  Spent 
U.S.— 1958 

Daily  &  Sunday  Newspapers  .  $1,459,000,000 

Books  .  755,000,000 

Magazines  .  758,000,000 

Total  .  $2,972,000,000 

EDITOR  ac  PUBLISHER  for  April  23, 


WRITE,  OR  WIRE  COLLECT: 


ll(rrONEWSS.N.BYABmBI 

A  SUPERIOR  PAPER  FOR 
SUPPLEMENTS  AND  SPECIAL  EDITIONS 

Rotonews  S.N.  is  a  premium  paper  of 
unique  quality.  Developed  at  a  cost  ex¬ 
ceeding  one  million  dollars,  it  is  superior 
to  the  traditional  papers  in  its  category.  It 
prints  superbly  on  letterpress,  gravure  or 
offset.  Rotonews  S.N.  offers  an  improved 
formation  and  excellent  color  and  finish. 

You  can  enhance  the  appearance  of  your 
week-end  supplements  or  special  editions 
with  Rotonews  S.N.  It  is  now  available 
for  prompt  delivery  from  ample  capacity. 

ABITIBI  SALES  COMPANY,  LIMITED 

TORONTO,  CANADA 

Serviced  in  the  U.S.A.  by 

ABITIBI  SERVICE  INC.  •  NEW  YORK  •  DAYTON  •  CHICAGO 


Abitibi  has  a  quality  newsprint  capacity  of  over 
950,000  tons  annually — the  largest  in  Canada 


Newspaper  Expenditures  by  Advertiser  &  Product  — 1959 


A  complete  list  of  national  ad¬ 
vertisers  who  invested  $25,000 
or  more  in  newspapers.  This  re¬ 
port  covers  the  year  1959.  It 
lists  the  companies  or  manufac¬ 
turers  advertising  and  the 
amount  each  contributed  to  the 
total  invested  in  the  daily  or 
Sunday  newspapers  in  1959.  The 
list  compiled  by  Media  Records 
for  the  Bureau  of  Advertising, 
ANPA,  covers  1,595  companies 
and  3,740  products. 


A  &  M  Sales  Co. 

Odrinex  . * 

A.S.R.  Products  Corp. 

Gem  Razor  . $ 

Pal  Blades  &  Razors . 

Supreme  Hair  Cuttinif  Kits 


Abl»tt  Laboratories 

Sucaryl  . J 

Abbotts  Dairies  Inc. 

Dairy  Pi-oducts  . $ 

Ice  Cream  . 

Milk  . 


Adams  Dairy  Co. 


Butter  . 

.8 

681 

Cottage  Cheese  . 

3,177 

Dip-N-Chip  . 

1.0’28 

Egg  Nog  . 

1.176 

Milk  . 

18.384 

Sour  Cream  . 

8,343 

Whipped  Cream  . 

1,344 

Products  . 

30,262 

8 

64.395 

Adell  Chemical  Co. 

Lestare  . 

.  .8 

95,(70 

Lestoil  . 

175,134 

8 

260,204 

Admiral  Corp. 

Freezer  . 

.8 

6('4 

Phonograph  . 

79.253 

Radio  . 

27.039 

Refrigerator  . 

139.519 

Television  . 

228.955 

Products  . 

107.043 

8 

582,413 

Adohr  Dairy 

Milk  . 

..8 

30.2,58 

Products  . 

6.836 

8 

37,094 

Adolph’s  Ltd. 

Meat  Tenderizer  . 

96,361 

Agar  Packing  Co..  Inc. 

Meat  Products  . 

37.508 

Aileen  Knitwear.  Inc. 

Knitwear  . 

.  .8 

68,340 

Air  France,  French  National 

Air  Line  . 

.  .8 

310.272 

Airguide  Instrument  Co. 

25,987 

Alabama  Gas  Corp . 

..8 

50.642 

Aladdin  Co.,  The  Homes 

.8 

72.899 

Aladdin  Industries,  Inc 

Lunch  Kits  . 

.8 

37..574 

Vacuum  Bottle  . 

9,164 

8 

46,738 

Alaska  Airlines  Inc . 

..8 

31,359 

Alitalia 

Italian  Air  Line  . 

..8 

320,741 

Allegheny  Airlines,  Inc.  . 

80.127 

Allen-Bradley  Co . 

90,379 

AJIes  &  Fisher,  Inc. 

Air  Flo  63  Cigars . 

..8 

37.315 

J.  A.  Cigars  . 

7,080 

Jiff  Cigai-s  . 

22,536 

Pippins  Cigars  . 

6,323 

8 

73.254 

Allied  Laboratories  Inc. 

Ayds  . 

Bantron  . 

Caropana  Preparations 
D.D.D.  Prescription  . . 
Pursettes  . 


$ 

Allis-Chalmers  Mfg.  Co.  ...$ 

Allstate  Insurance  Go . $ 

All-Year  Club  of 
Southern  California  . $ 


Aloha  Airlines.  Inc . $  53.!>16 

Altmann  Corp..  The 

Bernhard  . $  34,170 

Aluminum  Co.  of  America 

Alcoa  Products  . $  169,077 

Alcoa  Wrap  .  994. 9C7 

Wear-Ever  Utensils  .  47,144 

$  1,211,129 

Alyssa  Originals.  Inc . $  25,629 

Amana  Refrigeration.  Inc. 

Air  Conditioner  . $  17,307 

Freezer  .  12,739 

RefriKerator  .  66,500 

Products  .  15,106 

$  111,652 

Amerace  Corp. 

Ace  Comb.s  . If  27,230 

American  Agricultural 
Chemical  Co.,  The 

Agrico  . $  94,454 

Agrinite  .  3,393 


-American  Airlint^,  Inc.  ...f 
American  Aut.*mubile  .Assn. 9 
American  Bakeries  Co. 

Merita  Baking  Products  ..$ 

Merita  Bread  . 

Merita  Frozen  Baking 

Products  . 

'laystee  Baking  Products 

Taystee  Bread  . 

Taystee  Thaw-N-Bake  . . . 


American  Banner  Lines  Inc.  $ 
.American  Beauty  Macaroni 

Co.,  The  . $ 

.American  Bottlers  of 

Carbonated  Beveragra  ...  $ 
American  Broadcasting- 
Pai-amount  Theatres,  Inc.  $ 
American  Can  Co. 

American  Can  Co . $ 

Northern  Tissue  &  Waxte.x 
Northern  Towels  . 


American  Chain  &  Cable 
Ckunpany,  Inc. 

Pennsylvania  Mowers  ...$ 
American  Chemical  Paint  Co. 

A-C-M  Paints  . S 

Weedone  . 


American  Cyanamid  Co. 

Creslan  . $ 

Malathion  . 

Melmac  Dinnerware  . 

Institutional  . 


American  Dairy  Assn. 

.American  Dairy  Assn.  .  .$  1.90 
Washington  State  Dairy 

Products  Commission  .  .  2 

S  1.92 

.American  Distilling  Co.. 

Inc..  The 
Bourbon  Supreme 

Whiskey  . $  2 

(.'adillac  Club  Whiskey  . . 
Dunphy’s  Irish  Whiskey  .  . 

Grand  Old  Parr 

Scotch  Whisky  . 

Guckenheimer  Whiskey  . .  1 

Old  American  Whiskey  .  . 

Stillbrook  Whiskey  . 

Tovarisch  Vodka  .  I 


.American  Enka  Corp. 

Enka  Yarns  . $ 

American  Export 

Lines.  Inc . $ 

American  Express  Co. 

Travel  Service  . $ 

American  Heritage  Publishing 

Co.,  Inc . $ 

American  Home  Products 

Aero  Shave  . $ 

Anacin  . 

Antrol  Rose  Spray  . 

Bio  Dyne  . 

Burnett’s  Extracts  . 

Chef-Boy-Ar-Dee  Lasagna 
Ohef-Boy-Ar-Dee  Meat 

Ball  Stew  . 

Chef-Boy-Ar-Dee  Products 
Chef-Boy-Ar-Dee  Sauce  . . 

Compound  W  . 

Dennison’s  Chili  COn 

Came  . 

Dondril  . 

Dristan  Products  . 

Duplex!  n  . 

Easy-Off  . 

Frey’s  Meat  Products  .... 


G.  Washington’s  Broth 

&  Seasoning  .  51,1 

Infra-Rub  .  9,' 

Instil  .  6,i 

Plastic  Wood  .  7,' 

PreiMiration  H  .  739,' 

Primatene  .  190,: 

Psorex  .  18,1 

Reedan  .  5.< 

Sleep-Eze  .  171, i 

Snarol  .  21,: 

Soothol  .  2, 

3-In-One-Oil  .  32, 

Tiz  Foot  Powder  .  1,: 

Triumph  .  9, 

Whitehall  Pharmacal  Co.  6, 

$  3,967, 

American  Homeowner 

Insurance  Go . $  60, 

American  Iron  & 

Steel  Institute  . $  967, 

American  Kitchen  Products 
Co. 

Steero  Bouillon  Cubes  ....$  30, 

Americai  Lamb  Council  . . .  .$  42, 

American  Life  &  .Accident 

Insurance  Co . $  32, 

American  Machine  & 

Foundry  Co. 

.AMF  Bowling  Equipment$  37, 

De  Walt  Power  Tools  . . .  20. 


American-Marietta  Co. 

American  Marietta  Paints  $ 

0-('edar  Endust  . 

O-Cedar  Sponge  Mop  .... 
0-Cedar  Sweep-Queen  .... 
Institutional  . 


American  Molassee  Co. 

Grandma’s  Molasses . $  48,467 

American  Motors  Corp. 

Ambassador  Cars  . $  238,797 

Kelvinator  Dryer  .  1.251 

Kelvinator  Products  .  114,687 

Kelvinator  Range .  1,439 

Kelvinator  Refrigerator  .  .  28,318 

Kelvinator  Washer  .  14,374 

Kelvinator  Water  Heater  14,243 

Metropolitan  Cars  .  25,773 

Metropolitan  & 

Rambler  Cars  .  5,327 

Nash  Cars  .  97,396 

Rambler  Cars  .  7,800,312 

Institutional  .  160,514 

Products  .  5,002 

*  8.507.433 

American  Optical  Co. 

Cool-Ray  Polaroid  Sun 

Glasses  . $  233,447 

Institutional  .  2,328 


American  Petrofina  Co. 

Of  Texas  . $ 

-American  Pop  Corn  Co. 

Jolly  Time  Pop  Corn  ....  $ 
American  President  Lines  . .  $ 
American  Radiator  & 
Standard  Sanitary  Oorji. 
American-Stantkird 
Bathroom  Fixtures  . . .  .  S 
American-Standard 
Heating  Equipment  .... 
American-Standard 

Water  Heater . 

Youngstown  Cabinets  .... 
Youngstown  Kitchens  .... 


American  Sheep  Producers 

Council  . $ 

American  Snuff  Co. 

Favorite  Snuff  . $ 

American  Society  of 

’Travel  Agents  . $ 

American  Sugar  Refining  Co. 

Crystal  Sugar  . $ 

Domino  Sugar  . 

Franklin  Sugar . 

Sunny  Cane  Sugar  . 


American  Viscose  On  p . ) 

America’s  Independent 
Electric  Light  &  Power 

Companies  . t 

Ampruf  Paint  Co.  of  N.  J.  *’"* 

Paint  . I  j, 

Amstel  American  Con). 

Beer  . I  .. 

Anderson  Clayton  &  I'o. 

Meadolake  Margarine  ....  o’Hl 

Mrs.  Tucker’s  Shortening  u’il. 

ProducU  . 7.  .S 


Andes  Coffee  Co. 

Brown  Gold  Coffee  . $ 

Anheuser-Busch,  Inc. 

Bud  Syrup  . f 

Budweiser  Beer  . 

Budweiser  &  Michcloh 

Beer  . 

Busch  Bavarian  Be<T  _ 

Institutional  . 


Appalachian  Electric 

Power  Co . }  KHj., 

Appleton-Century-Crofts, 

Inc . »  Jl,tt; 

Argentine  Airlines  . $  2I,IT: 

Arizona  Brewing  Co. 

A-l  Beer  . $  52_27^ 

Arizona  Public  Service  ....$  27,t!i 

Arkansas  Louisiana  Gas  Cb.  $  6iNl 

Arkansas  Power  & 

Lighten.... . I  22,09 

Arkansas  Rice  Growers 
Cooperative  Assn.,  ’The 

Riceland  Rice  . t  52,777 

Armour  &  Co. 

Aqua  Chiffon  . $  21,27; 

Armour’s  Canned  Meats  .  4(]m: 

Armour’s  Chili  .  55, Ip 

Armour’s  Fertilizer  .  l[(4j 

Armour’s  FVozen  Poultry 

Pixxiucts  .  IM,S71 

Armour’s  Meat  Products  .  OM.OOi 

Armour’s  Products  .  2t,lJJ 

Armoiv’s  Puppy  Formula  ija 

.Armour’s  ’Tamales  . 

Armour’s  Vegetable 

Shortening  .  SP 

Cloverbloom  Margarine  ..  1I7,»4 

Dash  Dog  Food  .  207,7W 

Dial  Soap  .  30,01: 

Glad  ‘4oap  .  1,2P 

Mayflower  Butter  .  2,J» 

Mayflower  Cottage  Cheese  128 

Mayflower  Milk  .  5,224 

Miss  Wisconsin  Cheese  ..  32,711 

Pnn-O-Goid  Chicken  .  4.032 

Princess  Dial  .  42.531 

’Treet  .  7,751 

Vertagreen  .  103.218 

$  1.344,558 

Armstrong  Cork  Co. 

Carpets  &  Rugs  . S  207,851 

Arnold  Bakers,  Inc. 

Baking  Products  . S  35,2fi 

Bread  .  189.922 

Crackers  .  11,052 

Rolls  .  3.M> 


Arrow  Liqueurs  Corp. 

Brandy  . 

Liqueurs  . 

Vodka  . 


t  in.n 

Artistic  Card  Co..  Inc. 

Artistic  Card  Co.,  Inc.  ..$  25.258 

Chaminon  Card  Co .  18.8J0 

Elmira  Greeting  Card  Co.  36,5C1 

Hyerest  Card  Co.,  Inc.  ..  40.831 


American  Telephone  & 
Telegraph  Co. 

American  Telephone  & 

Telegraph  Co . $ 

Western  Electric  Co . 


American  Tobacco  Co. 

Corona  CSgars  . $  41,432 

Half  &  Half  Tobacco _ _  35,377 

Lucky  Strike  .  1,288,063 

Pall  Mall  .  3,826,714 

Riviera  .  207,764 

Roi-’Tan  Cigars  .  537,779 

Tareyton  .  3,319,447 

Products  .  1,307 


.56,663  Ashland  Oil  &  Refining 

3.536  Co..  Inc.  . 8 

Ask  Mr.  FV)ster  ’Travel 

*3-149  Service.  Inc . S 

’29  099  Associated  Bulb  Growers  of 

’  Holland  Inc . 8 

Associated  Hospital  Service 
of  Capital  Dist.,  Albany 
184,570  *  Northeastern  New  York 

43*882  Medical  Service  . 8 

- ! -  Associated  Hospital  Service, 

228,452  Inc. — Milwaukee  &  .Sul¬ 

cal  Care,  The  Blue  Shield 
41  432  Plan  of  the  Medical  Society 

35i377  Milwaukee  County  ....8 

288!o63  Associated  Hospital  Service 
826.714  snd  Medical  Assn,  of 

207,764  Philadelphia  . 8 

537,779  Associated  Labe  Inc. 

319,447  Athlex  Foot  Pads  . 8 

1,307  Vitamin-Quota  . 


$  9,267,883  »  **’ 
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RCA  REPORTS  TO  YOU: 


NEW  ELECTRONIC  “BRAIN”  CELLS 
FIT  IN  THE  EYE  OF  A  NEEDLE 


Basic  building  block  for  compact, 
electronic  "thought  savers”  will 
serve  you  in  your  office,  in 
defense -someday,  in  your  home 

•  Today,  science  not  only  is  working  on  labor-saving 
dex’ices — Imt  on  thought-saving  devices  as  well. 

These  “thought  savers”  are  electronic  computers 
— wonder-w'orkers  that  free  us  from  tedious  mental 
work  and  are  capable  of  astoundingly  rapid  compu¬ 
tations.  Naturally,  the  more  compact  these  computers 
can  l)e  made,  the  more  applications  they  can  have. 
Not  only  in  industry,  defense  and  research — but  in 
the  oHice  and  ultimately  in  the  home. 

“Squeezing”  exacting  components 

A  big  advance  has  recently  l)een  made  by  RCA 
research  towards  making  these  “thought  savers” 
smaller  than  ever  before,  for  broader  than  ever  use. 

Take,  for  example,  the  new  “logic”  circuit  which 
actually  fits  in  the  eye  of  a  needle.  It  is  a  new 
computer  component  developed  Ijy  RCA. 

Today,  the  electronic  functions  of  this  micro¬ 
miniature  device  require  a  whole  fistful  of  wires, 
resistors,  transistors  and  condensers. 

These  tiny  units  will  calculate,  sort,  “remember,” 
and  will  control  the  flow  of  information  in  to¬ 
morrow’s  computers.  Yet  they  are  so  small  that 
100,000,000  of  them  will  fit  into  one  cubic  foot! 

Cutting  computers  down  to  home  size 

This  extreme  reduction  in  size  may  mean  that  some¬ 
day  cigar-box-size  electronic  brains  may  help  you  in 
your  home — programming  your  automatic  appli¬ 
ances,  and  keeping  track  of  household  accounts. 

Remarkable  progress  in  micro-miniaturization  is 
another  step  forward  by  RCA — leader  in  radio,  tele¬ 
vision,  in  communications  and  in  all_  electronics— Jot 
home,  office,  and  nation. 


RADIO  CORPORATION  OF  AMERICA 

THE  MOST  TRUSTED  NAME  IN  ELECTRONICS 


Needle’s  eye  holds  eleelronie  "brain”  cells —  Photograph  shows  how 
new  RC.4  “logic”  element  can  be  contained  in  the  eye  of  a  sewing  needle. 


Association  of  American 

Railroads  . 

Atchison,  Toiieka  &  Santa 
Fe  Railway  System 

Rail  Transport  . 

Atlanta  Baking  Co. 

Betsy  Ross  Bread 

&  Rolls  . 

Atlanta  Gas  Ldgrht  Co.  . . . 
Atlantic  City,  N.  J, 

Chamber  of  Commerce  . 
Atlantic  Coast  Line 

Railroad  Co . 

Atlantic  Cruise  Line,  Inc.  . 
Atlantic  Insurance 

Companies  . 

Atlantic  Rehning  Co.,  The 

Heating  Oil  . 

Institutional  . 


Atlantis  Sales  Corp. 
Colman's  Mustard  . . , 
French’s  Bird  Foods 
French’s  Spaghetti 
Sauce  Mix  . 


Atlas  Canning  Co.,  Inc. 
Laddie  Boy  Cat  Food  . 
Laddie  Boy  Cat  & 

Dog  Food  . 

trfiddie  Boy  Dog  Food  . 


Atlas  Supply  Co. 


Products 


Augstein  &  Co.,  Inc.,  S. 

Sacony  Fabrics  . . 

Austex  Foods  Inc. 


Auatex  Chili . 

Austex  Products 


Balls  . 

Mexene  Qiili  Powder 


Grant’s  Scotch  Whisky 

Mouquin  Brandy  . 

Virginia  Gentleman 

Whiskey  . 

Wild  ’Turkey  Whisikey  , 


Automobile  Club  of 


Avianca  (Colombian 
National  Airlines)  .... 
Avis-Rent-A-Car  System 


BWB  Foods 

Grandma  Brawn’s  Beans  $ 
Babbitt,  Inc.,  B.  T. 
Bab-O-Scouring  Pads  ....  $ 

Cameo  Copper  Cleaner _ 

Glim  Liquid  Detergent  . . . 
Products  . 


.3 

679,053 

.3 

803,900 

.3 

.3 

44,412 

51,661 

.3 

70,647 

.3 

.3 

186,790 

44,487 

.3 

51,587 

..3 

46,942 

14,831 

3 

60,773 

.3 

648,040 

7,920 

3 

656,048 

.3 

10,899 

5,362 

22,046 

3 

38,307 

..3 

489,466 

666,965 

3 

1,156,431 

..3 

59,798 

.3 

66,813 

70,651 

37,600 

42,212 

3,092 

3 

220,368 

y  3 

2,102 

150,862 

19,793 

1,754 

1,478 

3 

175,989 

..3 
.  3 

87,812 

136,413 

..3 

..3 

..3 

92,882 

42,102 

43,335 

Old  Barton  Whiskey 
Old  Bourbon  Hollow 

Whiskey  . . 

Tom  Moore  Whiskey 


Basic  Books,  Inc. 

Books  . 

Library  of  Science 


Bates  Mfg.  Co. 

Bedspreads  . 

Bavarian  Brewing  Co. 

Beer  . 

Bay  Petroleum  Corp. 

Gasoline  &  Oils  . . . . 
Bayuk  Cigars  Inc. 


I^iilUes 

Webster 


9,134 

4,126 

12,863 

3 

187,740 

.3 

28,245 

13,844 

3 

42,089 

.3 

67,754 

.3 

128,485 

.3 

28,379 

.3 

13,937 

167,714 

8,818 

Blitz-Weinhard  Brewing  Co. 

Blitz  Beer  . $ 

Bloch  Bros.  Tobacco  Co. 

Kentucky  Club  Tobacco  . .  $ 
Block  Drug  Co.,  Inc. 

Nytol  . » 

Polident  . 

Poli-Grip  . 

Rem  Plus  . 

Rem  Rub  . 


39,999 

173,692 


Bourjois,  Inc. 

Bourjois  Preparations 
Ghris’mas  in  July 
Preparations  . 


..t 


3,929 

167,374 

681 

7,211 

67 


180,469 


Beacon  Co.,  The 

Beacon  Wax  . $  1,315,878 

Beam  Distilling  Co., 

James  B. 

Baranof  Vodka  . $ 

Beam’s  Choice  & 

Jim  Beam  Whiskey  . . . 

Beam’s  Royal  Crystal  & 

Jim  Beam  Whiskey  . . . 

Beam’s  Whiskies  . 

Beam’s  Products  . 

Chateaux  Vodka  . 

Dark  Eyes  Vodka  . 

Gilbey’s  Spey  Royal 

Scotch  A^iaky . 

Jim  Beam  Whiskey  .... 

Old  Comiskey  Whiskey  . . 

Ph.  Boilieux  De  Luxe 
Brandy  . 


9,184 

27,482 

1,976 

84,164 

103,900 

4,56« 

16,043 

17,062 

456,746 

3,795 

2,539 


$  727,446 


Blue  Bell,  Inc. 

Wrangler  Jeans  . 3 

Blue  Cross  (Northeast 

Ohio)  . $ 

Blue  Cross  &  Blue 

Shield  (Alabama)  . $ 

Blue  Cross  &  Blue 

Shield  (Florid^)  . $ 

Blue  Cross  &  Blue 

Shield  (Illinois)  . $ 

Blue  Cross  Hospital  Service, 
Indianapolis  &  Mutual 
Medical  Insurance,  Inc.  $ 

Blumenthal  &  Co.,  Inc. 

Sidney 

Fabrics  . $ 

Bobbs-Merrill  Co.,  The 

Books  . $ 

Boeing  Airplane  Co . $ 

Bonanza  Air  Lines,  Inc.  .  .3 

Bonnie  Hubbard  Kupboard  3 

Book-Of-’nie-Month  Oub, 

Inc. 

Book-Of-’Ihe-Month  Club, 

Inc.  . 3  418,474 

RCA  Victor  Popular 

Album  Club  .  531,683 

RCA  Victory  Society  of 

Great  Music  .  60,673 

Young  Readers  of 

America  .  116,430 


Bowman  Dairy  Co. 

Coolers  . 

Cottage  Cheese  &  .Milk 
Cottage  Cheese  &  Sour 

Cream  . 

3  179,262  Dairy  Products  . 

Dips  . 

106,532  Bkk  Nog  . 

Milk  . 

Milk  &  Sta-Slim  . 


44,158 

36,690 


82,467 

26,691 


84,183 


34,170 

42,414 

96,416 

40,321 

67,087 


Boy  sen  Co.,  Walter  N. 

Paints  . I 

Brach  &  Sons,  B.  J. 

Candies  . | 

BraniS  International 

Airways  . | 

Breast  O’Oiicken  Tuna  Inc. 
Breast  O’Chicken  Tuna  ..3 
Brecut  O’Chicken  ’Tunies 
Purr  Cat  Pood  . 


UJh 

•  31.441 

•3  14,1« 

•  UJ* 

24JJ, 

•  M,Hj 

i.Mi 

IMl! 

1.44 

* 


nja 

iaju 

MiJi: 

20ltS 

MJT 

1I.M( 


Breck  &  Sons  Corp.,  Jos.  ’ 

Seeds  &  Bulbs  . 3  [itn 

Breck,  Inc.,  John  H. 

Shampoo  . 3  104,7e 

Preparations  . 


2}2,U< 

321N 


Bresler  Ice  Cream  Oo. 

Brillo  Mfg.  Co.,  Inc. 

Brillo  . 3  38QDI 

Brimm’s  Plastl-Liner  Co.,  Inc. 

Plasti- Liner  . $  st.ig 

Bristol-Myers  Co. 


Beatrice  Foods  Co. 

Beatrice  Foods  . 3 

La  Choy  Sauce  . 

La  Choy  Products  . 

Louis  Sherry  Jellies 

&  Preserves  . 

Meadow  Gold  Butter . 

Meadow  Gold  Dairy 

Products  . 

Meadow  Gold  Ice  Oeam 
Meadow  Gold  Milk  . 


3  1.127,260 


4,963 

5,246 

126,487 


Beaunit  Mills  Inc. 
.\merican  Bemberg 
Beaunit  Mills,  Inc. 


Beech-Nut  Life  Savers.  Ii 
Beach-Nut  Baby  Foods 
Beech-Nut  Cough  Drops 
Beech-Nut  Prixiucts 
Pine  Brothers  Cough 
Drops  . 


6,237 

8,627 

13,9‘'4 

11,183 

10,672 

3 

187,239 

.3 

n,394 

12,814 

3 

84,208 

7$ 

955,557 

5.8.51 

3,485 

84,514 

46,8.55 

16,231 

16,865 

19,353 

36,746 


3  1,049,407 

Bell  Brand  Foods,  Ltd. 

Bell  Corn  Chips  . 3  6,693 

Bell  Potato  Chips  .  31,624 

Bell  Brand  Products  _  1.747 

Blue  Bell  Potato  Chips  . .  15,866 


Inc. 


Bacardi  Imports 

Bacardi  Rum  . 

Bachelor  Party  Tours.  Inc. 
Badger  Paper  Mills,  Inc. 

Freshrap  Waxed  Paper  . 
Bakers  Frant^ise  Coip. 

Lite  Diet  Bread  . 3 

Bali  Brassiere  Co.,  Inc. 

Bali  Bra  . $ 

Ball  Clinic,  Inc . 3 

Ballantine  &  Sons,  P. 

Beer  . 

Baltimore  (Jas  &  Electric 

Co . 3 

Baltimore  &  Ohio  Railroad  3 
Baltimore  Paint  &  (^lor 
Works 

Gleem  Paints  . $ 

Bancroft,  Joseph,  & 

Sons  0> . 3 

Bankers  Life  &  Casualty 

Co . 3 

Barbasol  0>.,  The 

Barbasol  . 3 

Barcalo  Mfg.  Co. 

Barcalounger  . 3 

Barclay  Mfg.  Co..  Inc. 

Barcalite  Panels  . 3 

Barnes  &  Oo.,  A.  S. 

Books  . 3 

Barron’s  Publishing  Co. 

Magazines  . 3 

Bar’s  Leaks  Western,  Inc.  3 
Barton  Distillling  Co. 

Bardwell  Whiskey  . 3 

Barton  Reserve  Whiskey 
Colonel  Lee  Whiskey  .... 
House  of  Stuart  Scotch 

Whisky  . 

Kentucky  Gentlemen 

Whiskey  . 


3  88,185  Bell  &  Co.,  Inc. 


.3  230,261  Bell  Telephone  Co.  of 

3  26,070  Pennsylvania  . 

Belmont  Laboratories  Co., 
.3  128,806  Inc. 

Mazon  Products  . 

110.991  Beltone  Hearing  Aid  (i>. 


.36.027 

48,259 


3  488.627 


Hearing  Glasses 


765,862 

141,476 


84,117 

88,548 


54,654 

46,364 


31,210 

33,.591 


73,816 

41,895 


3 

55.920 

.3 

143.470 

.3 

449,989 

.3 

50,433 

.3 

33,218 

5.557 

3 

38,776 

.3 

.57.260 

Berkshire  Knitting  Mills 

Stockin'T!  . . 

Berman  Sportswear,  Inc.. 

Bud  . 3  44,421 

Bernz  Co.,  Inc..  Otto 

Bemozomatic  Torch  . 3  50,368 

Bermuda  ’Trade  Development 

Board,  ’The  . 3  144,781 

Berry  Tours  ’Travel  Service  3  44,058 

Bethlehem  Steel  Co . 3  226,400 

Bigelow-Sanford  Carpet 
Oo..  Inc. 

Bigelow  Carpets  &  Rugs  3  72,014 

Black  &  Decker  Mfg.  Co.,  ’The 

Power  Tools  . 3  147,429 

Black  Inc..  Walter  J. 

Black  Inc.,  Walter  J.  ...3  264,143 

Black’s  Readers  Service 

Co .  1.54,836 

(Tlassics  Club,  Inc .  189,491 

Detective  Book  Club  _  324,051 


Boonton  Moling  Co. 

Boontonware  . 3 

Booth  Fisheries  Cotp. 

Frozen  Fish  Products  . .  3 
Borden  Oo.,  'The 

Borden’s  Baking  Products  3 
Borden’s  Buttermilk  .... 
Borden’s  Buttermilk  & 
Dutch  Chocolate  Milk 
Borden’s  Charlotte  FVeeze 
Borden’s  Cheese  Spreads 

Borden’s  Cheese  . 

Borden’s  Chocolate  Malt  . 
Borden’s  Coffee  Ring  ... 
Barden’s  Cottage  Cheese 

Borden’s  Cream  . 

Bordens  Cream  Cheese  . . 
Bordens  Dairy  Products 
Borden’s  Dip’N  Chip  .... 
Borden’s  Dutdi  Chocolate 

Milk  . 

Borden’s  Eagle  Brand 

Condensed  Milk  . 

Borden’s  Egg  Nog  . 

Borden’s  Fruit  Drinks  . . 
Borden’s  Grated  Cheese  . . 

Borden’s  Ice  Cream  . 

Borden’s  Ice  Cream  & 

Milk  . 

Borden’s  Instant  Coffee  . . 
Borden’s  Instant  Dutch 

Chocolate  Mix  . 

Borden’s  Milk  . 

Borden’s  Parmesan  & 

Romano  (Theese  . 

Borden’s  Sherbet  . 

Borden’s  Skimmed  Milk  . . 
Borden’s  Sour  Cream  . . . . 
Borden’s  Strawberry 

Drink  . 

Bordens  Whiped  Potatoes 

Gail  Borden  Milk  . 

Lady  Borden  Ice  Cream  . . 
None  Such  Mince  Meat 

Pioneer  Ice  Cream . 

Starlac  . 

'Thompson’s  Egg  Nog  _ 

’Thompson’s  Milk  . 


50,150 


9,033 
33,483 

9.052 
3,528 
44,986 
642,2’n 
649 
5,129 
99,262 
1,726 
53,349 
121,812 
23,423 

26,843 

21,886 
26,0i35 
15,513 
7.018 
208,287 

29.227 
96!608 

111,353 
298,316 

53.388 
6.767 
8,1.32 
6,949 

6,642 
1,081,924 
1,961 
16.088 
54.336 
30 

642,027 
3,024 
33.176 

$  3.799,166 

Borg-Erickson  Corp. 

Borg  Bath  Scales  . 3  50,150 

Borg-Warner  Corp. 

Borg-Warner  Fixtures  .  .3  21,486 

Long  Manufacturing  Co.  16,241 

Norge  Dryer  .  69,760 

Norge  Dryer  &  Range  . .  2,397 

Norge  Dryer  &  Washer  64,023 

Norge  Ranges  .  7,191 

Norge  Refrigerator  .  157.127 

Norge  Wariier  .  62,952 

Norge  Products  .  16,938 

York  Air  Conditioner  ....  49.563 

York  Heating  Equipment  1,777 


Ammens  Powder  . 

3 

mj« 

Buffer!  n  . 

m 

Excedrin  . . 

44,114 

F'Ditisun  . . 

i7.«U 

Itiana  ’Tooth  Paste  . . 

4U13 

Miss  Clairol  Hair  Color 

Bath  . 

6«1,S1 

Mum  . 

141 

’Trig  . 

8.n! 

Vitapointe  . 

32.0* 

Products  . 

28,40 

1 

9<l«.48i 

British  &  Irish  Railways  . 

.3 

4«J2i 

British  Motors  Corp.,  'The 

Austin  Cars  . 

.3 

1M.W 

Austin-Healey  Cars  . . . . 

laici 

Austin-Healey  &  MG  Cars 

8,4r 

Austin-Healey  &  Morris 

Cars  . 

1.70 

Austin  &  Morris  Cars  . . 

34JI4 

British  Motor  Corp.  Cars 

51,04 

MG  Cars  . 

148,14) 

MG  &  Morris  Cars  . 

t/r 

Morris  Gars  . 

91^1 

Roils  Royce  Cars  . 

34,721 

^rite  Cars  . 

14J» 

3 

684411 

British  Overseas  Airways 

Corp . 

.3 

77*474 

British  ’Travel  Assn.,  The  . 

.3 

48,80 

British  West  Indian 

Airways  . ■ 

..3 

2i,Ul 

Brook  Bond  Tea  Co..  Inc. 
Red  Rose  Instant  Coffee3 
Red  Rose  Tea  . 


Brooklyn  Union  Gas  Co.  ..3 
Brooks  Distilling  Co.,  Ezra 
Ezra  Brooks  Whiskey  ...3 
Brown-Forman  Distillers 
Corp. 

Bols  Vodka  . 3 


S4,in 


5i.HI 

IMW 


King  Whiskey 
Early  ’limes  Whiskey  . 
Jack  Daniel’s  Whiskey 
Old  Forester  Whiskey  . 
Usher’s  Scotch  Whisky 


4.790 

.3,634 

9,298 


136,811 


S  9.32, ,521 


Blacker.  Stanley 

Wearing  Apparei  . 3 

Blackstone  Valley  Gas  & 

Electric  Co . 3 

Blair  Labs 

Kerid  . 3 


Boston  Consolidated  Gas  Oo.  3 

Boston  Edison  Co . 3 

Botany  Miils.  Inc. 

Richelieu  Pearls  . 3 

Sea  &  Ski  . 


448.445 

50,249 

41,682 


8.8» 

;  l,2i*J« 

.  20i.ia 

844.01 
1»,8»I 

3 

Brown  Inc.,  Wallace  _ 

Greeting  Cards  . 3 

Brown  Shoe  Co.  Inc.  ^ 

Air  Step  Shoes  . 3 

Buster  Brown  Shoes  . 

Naturalizer  Shoes . 

3  201.0<l 

Brown  &  Williamson 
Tobacco  Corp.  . 

Belair  . * 

Life  . 

Raleigh  . 

Sir  Walter  Raleigh 

‘Tobacco  . 

Viceroy  . 


68,340 

168,430 


Brown  Berry  Ovens 
Brown  Berry  Ovens 

Bread  . 

Catherine  Clark’s  Bread 


249,568 


3  226,770 
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/  Burgess  is  \ 

I  ,  I 

I  bustin  out  j 
'  all  over!  ^ 

\ 

\  y  y 

V  /  y 

'"n  '  ' 

\  /  /  T  T 


/  Just  built  \ 
/  a  brand  new  j 
\  mat  plant 


'\''N 


I  \  / 


\  /  I  How’s  that?  1  \  /  /'  It’s  the 

\  /  1/  I  most  modern  • 

1/  X  f  I  7,71/ 

»  /  \  and  the  best!  f 


K 

/ 


Once  again  Burgess  takes  a  giant  step  forward.  Our  new 
plant  is  open  and  going  full  blast.  It’s  the  newest  and  most 
efficient  stereotype  mat  factory  in  the  world  .  .  .  graphic 
evidence  that  Burgess  is  most  progressive  and  best. 


VRGESS 


CELLULOSE  COMPANY 

Manufacturers  and  distributors  of  Burgess  News^per,  Commercial,  and  Supreme  Tone-Tex  Mats 

FREEPORT,  ILLINOIS 

CanmtilM  ftapratantat/va;  R.  M.  Loutan  A  Co.,  LU.,  Kannady  Road,  Agincourt,  Ontario 


i 


IN  THE  SOUTH 


to  eve 


FOOD  PROCESSING,  one  of  the  South’s  flourishing  industries,  has  an  outstanding  example  in  the  Tom  Huston  Peanut  Comiin;, 
Columbus,  Georgia.  In  an  18-year  period,  annual  sales  of  this  company  and  its  affiliated  companies  have  increased  from  $4  million  to  a  cumM 
$45  million.  Plant  employees  now  number  over  1,000. 


The  last  half  of  the  twentieth  century  helongs  to  the  So0! 


ELECTRONIC  DEVICES  for  the 

United  States’  satellite  and  guided  missile 
programs  are  designed,  developed,  and 
built  at  Fort  Walton  Beach,  Florida,  by 
the  Canoga  Division  of  Underwood  Corpo¬ 
ration.  The  Canoga  plant  site  is  adjacent 
to  Eglin  Air  Force  Base. 


FEMININE  FINERY  is  manuiactMA 
for  distribution  all  over  the  United  StaM 
and  in  20  foreign  countries  at  the  Pnrnkl 
Mississippi,  plant  of  Movie  Star,  lie,i 
makers  of  lingerie  and  sleepwear.  T1mc» 
pany  has  four  plants  in  Mississippi,  rin 
approximately  1 ,300  employees. 


ONE  OUT  OF  EVERY  FIVE  grocery- 
type  bags  used  in  America  is  manufac¬ 
tured  at  Gulf  States  Paper  Corporation, 
Tuscaloosa,  Alabama.  To  increase  capacity 
and  modernize  facilities  here  and  at  its 
mill  in  Demopolis,  Gulf  States  is  engaged 
in  a  $20  million  program. 

r 


kite  ever-widening,  diversi- 
M0trial  output,  the  South 
tthe  1960’s  with  greater-  j 
IHterstrength  and  stability! 
Mting  the  region’s  amaz- 
■Mlopment  is  the  South’s 
tevl  for  its  own  products,  i 
and  demand  are  moving 
id  together. 

)oe World  War  II,  the  region 
Mcomed  almost  5  million 
Midents.  Manufactiudng 
Ills  lave  increased  by  $3.5 
on.  Retail  trade  has  jumped 
biion! 

i  the  same  period,  electric  ' 
V  production  in  the  South 
outdistanced  the  gain  of  the 
[Has  a  whole— by  48%! 
ppificant  part  of  this  power 
■Bment  has  occurred  in  the 


Brown's  Velvet  Dairy 


Products.  Inc. 

Chocolate  Milk  . 

.3 

4,968 

Ice  Cream  . 

53,958 

Milk  . 

12,431 

Sherbet  . 

10,458 

3 

81,815 

Bruce  Co.,  B.  U, 

Wax  Products  . 

.3 

401,705 

Ifa-unawick-Balke-CollswdT 

Co. 

Brunswick  Products  . . . . 

.3 

168,677 

Bubble  Up  Corp . 

.3 

60.422 

Buckingham  Corp. 

Cutty  Sark  Scotch 
Whisky  . 

.3 

366,712 

Buddig  4k  Co..  Carl 

Meat  Products  . 

.3 

34.C64 

Buitoni  Foods  Corp. 
Macaroni  Products  . 

.3 

15.151 

Sauce  . 

14.460 

3 

29,611 

Bulk  Petroleu3i  Corp. 
Gaaoline  &  Oils  . 

.3 

42.100 

Bulova  Watch  Go. 

Radio  . 

.3 

192,637 

Bureau  of  Engraving,  Inc. 
Art  Instruction,  Inc.  ... 

.3 

120.461 

Bunrer  Brewina  Co. 


Beer  . $  247.923 

Bunrermeister  Brewing  Co. 


B^r  . 

3 

26,121 

Burlington  Industries.  Inc. 

Burlington  Fabrics  . 

3 

62,204 

Pacific  Mills  Worsted  Co. 

16,440 

Stockings  . 

93,226 

3 

171,870 

Burpee  Co.,  W.  Atlee 

Seeds  . 

3 

53.698 

Business  Men’s  Assurance 

Co.  of  America  . 

3 

32.753 

Butler  Manufacturing  Co. 

Steel  Buildings  . 

3 

47,908 

Butter  Krust  Bakeries,  Inc. 

Bread  . 

3 

41.855 

Butterfield  Canning  Co. 

Potatoes  . 

3 

10,719 

Vegetables  . 

30.469 

3 

41.188 

Buxton,  Inc. 

Lady  Buxton  Products  . . 

3 

41.656 

Lord  Buxton  Products  . . . 

35,699 

Products  . 

11,732 

3 

89,087 

Bymart  Tintair,  Inc. 

Tintair  . 

.3 

142,756 

C 


liite  area  served  by  The 
Iwn  Company  and  its  in- 
DT-owned  power  companies, 
provide  increased  electric 
be  in  the  promising  years 
id,  The  Southern  Company 
B  will  continue  its  program 
.^iematic  expansion,  with 
calling  for  an  investment 
'■^one-half  billion  dollars  in 
Mrt  three  years  alone. 


Cabell’s  Inc. 

Chocolate  Malt  . $  10,149 

Egg  Nog  Mixture  .  3,736 

Ice  Cream  .  22,736 

Ice  Cream  Bar  .  2,313 

Milk  .  31,251 


$  70,185 

Cain  Co.,  John  E. 

Coffee  &  Instant  Coffee  $  28,079 

Mayonnaise  .  48,100 

Products  .  7,591 


S  83,770 

Calgon  Co.  . $  49.201 

California  &  Haiwaiian 
Sugar  Refining  Co.,  Ltd. 

C  &  H  Sugar  . $  157,057 

California  Packing  Corp. 

Del  Monte  Catsup  . $  114.247 

Del  Monte  Fruits  .  552,073 

Del  Monte  Fruits  & 

Juices  .  40,028 

Del  Monte  Juices  .  47,886 

Del  Monte  Vegetables  ....  310,825 

Del  Monte  Products  .  42,869 

$  1,108,428 

California  Physicians 

Service  . $  46.553 

California  State  Dept,  cf 
Agriculture  Wine 

Promotion  . $  286.625 

California-Western  States 

Life  Insurance  Go . $  29,036 

Caloric  Appliance  Corp. 

Ranges  . $  27,766 

Caltex  Distributors,  Inc. 

Pasitabs  Tablets  . {  27,689 

Campbell  Sons  Corp., 

Harry,  T. 

Sakrete  . $  121,171 

Campbell  Soup  Co. 

Campbell’s  Beans  . $  430,399 

Campbell’s  Tomato  Juice  109,286 

CampbeH’s  Soup  .  2,192.751 

Franco-American  Gravy  . .  82,460 

Franco-Americnn 

Spaghetti  .  407.754 

Swanson  Frozen  Foods  ...  15.878 

Swanson  Frozen  Pies  ...  41,335 

Swanson  Frozen  Poultry 

Products  .  .55.394 

Swanson  TV  Dinners  ....  1,231,163 


Swanson  TV  Dinners  & 


Main  Courses  .  130,553 

V-8  .  209,034 


$  4,906,207 

Camp  &  Co.,  S.  H. 

Supports  . $  30,520 

Canada  Dry  Corp. 

Canada  Dry  beverages  ..$  931,923 

Canada  Dry  Vodka  .  6,475 

Glamor  Beverages  .  3,409 

Hi  Spot  .  3,400 

Johnnie  Walker  Scotch 

Whisky  .  224.695 

Pedro  Domecq  Brandies  ..  22,107 

$  1.192,(X)9 

Canada  Steamship  Lines, 

Ltd . $  65,968 

Canadian  Breweries  Ltd. 

Carling’s  Black  Label 

Beer  . $  131,784 

Carling’s  Black  Label  & 

Red  Cap  Ale  .  32.906 

Carling’s  Red  Cap  Ale  ...  1,041 

Heidelberg  Beer  .  4,140 

Stag  Beer  .  25,396 


J  193,467 

Canadian  Consulate 

General  . $  25,573 

Canadian  Government  Travel 

Bureau  . S  317,122 

Canadian  National  Railways 
Canadian  National 

Railway  . $  415,964 

Grand  Trunk  Western  . . .  9,459 

Trans-Canada  Air  Lines..  230,410 


$  655,833 

Canadian  Pacific  Railway 
Co. 

Air  Lines  . S  76,325 

Railwav  .  .354,686 

Steamships  .  261,343 

(  692,554 

Canam  Sales  Co . S  27,975 

Candygram,  Inc . $  79,948 

Canepa  Co.,  John  B. 

Red  Cross  Macaroni 

Products  . S  67,096 

Canfield  Co..  J.  A . 3  32,364 

Cannon  Mills,  Inc. 

Sheets  . $  9,482 

Sheets  &  Towels .  16,920 

Spreads  .  118.215 

S  144,617 

Canute  Co.,  The 

Water  . $  163,344 

Capital  Airlinee . $  1,216,512 

Capp  Hontea  . S  32,046 

Caravan  Tours  . 3  85,265 

Carisulphoil  Co. 

Foille  Spray  . 3  27.207 

Carey  Salt  Co . 3  29,811 

Cargill,  Inc. 

Cargill  Miracle  Mulch  ...3  37.137 

Nutrena  Dog  Food  .  44.172 


3  81.309 

Caribbean  Cruise  Line . 3  66,446 

Carillon  Importers.  Ltd. 

Antiquary  Scotch  Whisky. 3  1,639 

Bardinet  Brandy  .  26,914 

Cherry  Marnier  St  Grand 

Marnier  .  2,244 

Gold  Leaf  Cognac  .  8.307 

V.O.L.  Scotch  Whisky  ...  14,396 


3  53,700 

Carnation  Co. 

Albers  Cereals  . 3  22,469 

Albers  Com  Bread  & 

Muffin  Mix  .  33,004 

Albers  Pancake  fb  Waffle 

Mix  .  125,179 

Carnation  Corn  Flakes  . .  42,204 

Carnation  Cottage  Cheese  18.402 

Carnation  Dairy  Products  19,718 

Carnation  Evaporated  Milk  718,095 

Carnation  Ice  Cream  ....  57,625 

Carnation  Instant  Dry 

Milk  .  450,868 

Carnation  Instant  Wheat.  16.307 

Friskies  Cat  St  Dog  Food.  1,162,071 

Friskies  Cat  Food  .  125.474 

Friskies  Dog  Food .  161,778 

Morning  Evaporated  Milk  36,850 

Simide  Simon  Base  Yea.st 
Dough  .  2,617 


3  2.987.661 

Carolina  Power  Sc  Light 

Co . 3  52,246 

Carrier  Corp. 

Bryant  Heating 

Ekiuipment  . 3  10.765 

Carrier  Air  Cooiditioner . .  247,125 

Carrier  Heat  Pump 

Weatherraaker  .  21,340 

Jetglas  Water  Heater  ....  6,894 


3  286,124 


Cartan  4k  Eastern 

Shipping  Corp . 3  26,089 

Cartan  Travel  Bureau  Inc. 

Tours  . 3  84,872 

Carter  Products,  Inc. 

Carter’s  Uttle  Pills . 3  2,427 

Colonaid  .  57,169 

Effisan  .  1,987 

Frenotette  Dressing  .  67,616 

Italianette  Dressings  ....  26,371 

Mayonette  .  36,018 

Nair  .  1,826 

Rise  .  2,638 

3  195,996 

Carter  William  Co. 

Knit  Baby  Wear  . 3  66.760 

Knit  Sleepwear  .  27,110 

Sleepwear  St  Underwear. .  33,690 

3  127,560 

Caaser  Tours  . 3  27,614 

Catholic  Knights  of  St. 

Gwrge  . 3  54,076 

Cat’s  Paw  Rubber  Co.,  Inc. 

Heels  St  Soles  . 3  227,259 

Celanese  Corp.  of  America 

Arnei  . 3  110.857 

Plastics  .  75,715 

3  186.572 

Central  Drug  Co. 

Diaper  Pure  . 3  27,491 

Central  Hudson  Gas  & 

ELrctric  Corp . 3  26,637 

Central  Illinois  Light  Co.  ..3  103,480 

Ceribelli  St  Uo. 

Brioschi  . 3  50,731 

Chamber  of  Commerce 

Canada . 3  28,289 

Cheerful  Card  Co  . 3  62.491 

Chemical  Compounds.  Inc. 

STP  . . 3  46.081 

Chemstrand  Corp.,  The  ....3  207,202 

Chesapeake  St  Ohio  Railway 

Co . 3  48.850 

Chesi^Make  &  Pbtomac 
'Telephone  Companies,  The  3  502.140 

Chesebrough-Pond’s  Inc. 

Pertussin  . 3  26,944 

Pond’s  Preparations  .  288,872 

Prince  Matchabeili 

Preparations  .  24,851 

Seaforth  Products  .  79,533 

Vaseline  Hair  Tonic  .  298,900 

3  714,100 

CSticago  American  Publishing 

Cb . 3  81.758 

Chicago  Arlington  St  Quincy 

Railroad  . 3  240,834 

Chicago.  Milwaukee.  St. 

Paul  4k  I^ifie  Railroad  ..3  202,252 

Chicago  &  Northwestern 

Railway  . 3  28,974 

Chicago  Printed  String  Co. 

Tie-Tie  Gift  Wrappings  ..3  94.706 

Chicago,  Rock  Island  4k 

Pacific  Railroad  . 3  7  8.284 

Chicago  Tribune  . 3  42,111 

Chicken  of  the  Sea  Tuna  Inc. 

Chicken  of  The  Sea  Tuna  3  166,314 

White  Star  'Tuna .  28,158 

3  194,472 

Chilton  Co . 3  57,596 

Chilton  Greetings  Go. 

Greeting  Cards  . 3  77,190 

Chock  Pull  O’Nuts  Corp. 

Coffee  . 3  97.712 

Christa!  Go..  Inc.,  Henry  I.  3  .30.960 

Chrysler  Corp 

Chrysler  Airtemp  . 3  71,778 

Chrysler  Cars  .  2,408,518 

Chrysler  &  Dodge  Cars  ...  7,002 

Chrysler  St  Imperial  Cars  121.184 

Chrysler  Sc  Plymouth  Gars  108,888 

Dart  Cars  .  44.717 

De  Soto  Cars  .  1,691,578 

De  Soto  &  Plymouth  Cars.  252.812 

Dodge  Cars .  3.246.190 

Dodge  4k  Plymouth  Cars. .  232,958 

Dodge  4k  Simea  Cars .  13.912 

Dodge  Truck  .  12,054 

Fargo  Trucks .  7.488 

Imperial  Cars  .  778,988 

Plymouth  Cars  .  5,714,666 

Plymouth  &  Valiant  Cars.  21.714 

Simea  Gars .  1,700 

Valiant  Cars  .  919,727 

Institutional  .  1.537,220 

317.193.094 

Chun  King  Sales  Inc. 

Chun  King  Frozen  Foods.. 3  37.216 

Chun  King  Products .  104,005 

Jeno’s  Italian  Foods .  3,577 

3  144.798 

Church  4k  Dwight  Co..  Inc. 

Arm  Sc  Hammer  Washing 

Soda  . 3  161.099 

eSneinnati  Gas  4k  Electric 

Co.  . 3  115,669 

Cincinnati  &  Suburban  Bell 
Telephone  Co.  . 3  117,878 
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256,884  UariKold  Yoi^rt  . 

566,217  Darigold  Pnxlucts 


Creamland  Uairivs,  Inc, 

Milk  . . 

Oi'MNnuUion  Gu. 

Creomulaion  . . 

Cribben  &  Sexton  Co. 

Univenud  UanKes  . | 

Crompton-Richmuixl  Go.,  lae 

Fabrics  . > 

Crowell  Oo.,  Thom.is  Y . | 

Crowley  Dairy  Oo. 

Coffee  Dairy  Drink  . | 

Cottajre  Cheese  . 

Cream  &  Eifir  Nojt  . 

Dairy  Products  . 

Milk  . 

Yoinirt  . 


Circle  Line  Sighteeelng 

Yachts,  Inc . . 

Citadel  Press,  The  . . . . 
Cities  Service  Co. 

Gasoline  &  Oil . 

Institutional  . 


Collins  &  Aikman  Corp.  . . 
Collins  Co.,  Hal 

Bakers  Hair  Tonic  . .  ■ . 
Colonia,  Inc. 

4711  Preparations . 

Colonial  Baking  Co. 

Baking  Products  . . 

Columbia  Broadcasting 
System,  Inc. 

CBS  Television  Network 
Columbia  Phonograph  . . 
Columbia  Record  Club  . . 
Columbia  Records . 


Consolidated  Edison  Co. 

of  New  York,  Inc . 

Consolidated  Foods  Corp. 

Blossom  Ice  Cream  . 

Blossom  Milk  . 

Monarch  Products  . 

Phillips  Soups  . 

Sara  Lee  Frozen  Baking 

Products  . 

Sam  Lee  Frozen  Cakes  . . 
Sara  Lee  tVozen  Chicken 

Products  . 

Sara  Lee  Kitchens . 


Citizens  Gas  &  Coke  Utility  $ 
Citroen  Cars  Corp. 

Citroen  Cars  . $ 

Panhard  Cars  . 


Cit  Travel  Service.  Inc.  . . 
City  of  St.  Petersburg, 

Dept,  of  Gas  . 

City  Products  Corp. 

P.O.C.  Beer  . 

Clark  Bros.  Chewing  Gum 

Co . 

Clark-Cleveland,  Inc. 

Fasteeth  . 

Kurb  . 


Crown  Central  Petroleum  Obip. 

Gasoline  &  Oil  . | ' 

Heating  Oil  . 


Columbia  Gas  System  . S 

Columbia  Pictures  Corp.  ...$ 
Columbus  Coated  Fabrics 
Corp. 

Wall-Tex  . * 

Columbus  Gas  Co..  The  ....$ 
Columbus  &  Southern  t>hio 

Electric  Go . $ 

Comet  Rice  Mills 

Rice  . $ 

Commercial  Travelers  .Mutual 
Accident  Assn,  of  America! 
Committee  Against  Summit 

Entanglements  . $' 

Commonwealth  Eldison  Co.  .$ 
Commonwealth  of 

Pennsylvania  . $ 

Commonwealth  of  Puerto 

Rico — Economic  Development 
Administration 
Commonwealth  of  Puerto 

Rico  . $ 

Puerto  Rican  Rums . 


Consolidated  Natural  Gas 
Co..  The 

Blast  Ohio  Gas  Co.,  The  .  .1 
Consolidated  Royal  Chemical 
Corp. 

Kolor  Bak  . 1 

Peruna  . 


Crown  Publishers  .... 
Crown  Zellerbach  ('orp. 

Chiffon  Tissues  . 

Zee  Paper  Towels  . . 
Zee  Waxed  Paper  , . , 


Clark  Equipment  Co . 

Clark  Oil  &  Refining  Con>. 

Fuel  Oil  . 

Gasoline  &  Oil  . 


Consolidated  Sun  Ray  Inc. 

Vitasafe  Vitamins  . 

Conaumer  I.,aboratories 

Oragen  . 

Pronite  . 

Tirend  . 


«  IM.1: 

Cubana  De  Aviacion 

Airlines  . . | 

Cuban  Tourist  Commission.  .$  141,4) 
Cudahy  Packing  Co.,  The 

Bar-S  Meat  Pixslucts  ....{  \tJM 

Cudahy  Meat  Products  ...  Hj, 

Patrick  Cudahy  Meat 

Products  .  ]{,l, 

Virginia  Reel  Meat 

Products  .  44,11 


Claussen  Baking  Co. 

Bread  . 

Cakea  . 


Climalene  Co.,  The 

Bowlene . 

Climalene  . 


Consumers  Power  Co . 

Continental  Air  Lines  . . . 
Continental  Baking  Co. 

Cobakco  Bread  . 

Continental  Baking 

Products  . 

Continental  Bread  . 

Daffodil  BMrm  Bread  . . . 
Hostess  Bakery  Products 

Hostess  Handi-Pie . 

Hostess  Pie  Cake . 

Morton  Baking  Products 
Morton  BVozen  B’oods  . . 
Morton  BVozen  Pies  . . . 
Morton  Frozen  Rolls  .  . . 

Profile  Bread  . 

Wonder  Baking  Products 

Wonder  Bread  . 

Wonder  Bread  &  Buns  . 
Wonder  Bread  &  Rolls  . 
Wonder  Brown-N-Serve 
Wonder  Buns . 


Cling  Peach  Industry  of 
California 

California  Cling  Peaches..! 

CliiH>er  Line,  Inc  . ! 

Club  Aluminum  Products  Co. 

Cookwsre  . ; 

Inland  Glass  Products _ 


Cunard  Steamship  Go.,  L 
Curtis  Publishing  Co. 

.\mericnn  Home  . 

Holiday  . 

I^adies  Home  Journal 
Saturday  Evening  Post 


Commonwealth  Products,  Inc. 

Alumi-Glo  . $ 

Alumi-Glo  &  Copper  Glo  . 
Copper  Glo . 


Communications  Workers  of 

America  . $ 

Compagnie  Generale  Trans- 
-\tlnntique  French  Steamship 
Line 

B'rench  Line . $ 

Comstock  B'oods.  Inc. 

Pie  Filling  . $ 

Cone  Mills.  Inc. 

Cone  Corduroy  . $ 

Towels  . 


Curtiss  Candy  Co 

Baby  Ruth  . 1 

Baby  Ruth  &  Butterfinger 
Curtiss  Candies  . 


Cluett,  Peabody  &  Co. 

Arrow  Shirts . 

Cocit^lola  Co.,  The 

Coca-Cola  . 

Fanta  . 


Curtiss-Wright  Corp. 

Air-Car  . . 

Combustion  Power  Unit 
Curon  Wall  Covering  ... 

Marine  Products  . 

Road-Paving  Material  . 
Rotating  Combustion 

Engine  . 

Institutional  . 


Coleman  Co.,  Inc..  The 
Heating  Elquipment  . . 

L  P  Gas . 

Snow-Lite  Cooler  _ _ 


Continental  Casualty  Co. 
Continental  Oil  Co. 
Conoco  Gasoline  &  Oil 
Conoco  Heating  Oil  . . 


Congoleum-Nairn.  Inc. 

Floor  Covering  . 

Forecast  Vinyl  Floors 
Gold  Seal  Congoleum 


Colgate-Palmolive  Co. 

Ad  . 5 

Ajax  . 

Cashmere  Bouquet  Soap  . . 
Cashmere  Bouquet 

Preparations  . 

Colgate  Dental  ^eam  . . . 
Colgate  Instant  Shave  . . . 
Colgate-Palmolive  Products 

Fab  . 

Florient  . 

Genie  . 

Halo  Shampoo  . 

Kan-Kil  . 

Lustre  Creme  Shampoo  . . 

Palmolive  . 

Spree  . 

Super  Suds  . 


Continental  Wax  Corp. 

Month  Floor  Wax  ...$ 
Cook  Chemical  Co. 

Real-Kill  . -.5 

Cook  &  Son,  Inc.,  Thomas  .$ 

Cooper’s.  Incorporated  . $ 

Cooper  'lire  &  Rubber  Co. 

Hres  . $ 

Coors  Co.,  Adolph 

Beer  . ! 

Corn  Products  Company,  'The 
Best  Foods  Mayonnaise  ..$ 

Best  FVxjds  Pickles . 

Bosco  . 

Hellmann’s  Mayonnaise  . 
Helhnann’s  Salad  Dressing 

Karo  . 

Kasoo  Dog  Food  . 

Mazola  . 

Niagara  Starch  . 

Nucoa  Margarine  . 

Nu-Soft  . 

Presto  Cake  Flour  . 

Shinola  Shoe  Polish  . 

Skippy  Peanut  Butter  . . . 


Connecticut  Development 

Commission  . 

Connecticut  Light  &  Power 


D.  C.  Transit  System,  Inc. 

Bus  Transport  . 

Trans-Ciiribbean  Airways. 


Connecticut  Medical 

Service,  Inc . 

Consolidated  Cigar  Sales 
Co..  Inc. 

Dutch  Masters . 

El  Producto  . 

Harvester  . 

La  Palina  . 

Lovera  . 

Muriel  . 


D  K  W  American,  Inc. 

D  K  W  Cars . 

D-W-G  Cigar  Corp. 

Marlin  . 

R.  G.  Dun . 

San  Felice  . 


Consolidated  Dairies  Inc. 

Darigold  Butter  . i 

Darigold  Dry  Milk  . 

Darigold  Evaporated  Milk 
Darigold  Milk  . 


AUSTRALIA'S 

Expanding  [Vealfh 
Offers  Opporf unifies 


Dairyman’s  Cooperative  Sales 
Assn..  Inc. 

Dwrymen’s  Ice  Cream  ...$ 

Dairymen’s  Milk  . 

Dairymen’s  Products  .... 


Dairymen’s  League  Co-operative 
Assn.,  Inc. 

Dairylea  Cheese  . ♦ 

Dairylea  Cottage  Cheese. . 

Dairylea  Cream  . 

Dairylea  EJgg  Nog  . 

Dairylear  Ice  Cream . 

Dairylea  Milk  . 


Invaatlgate  the  developments 
that  are  taking  place  —  In 
created  population.  Industrial 
devalopment,  high  standard 
of  living,  and  the  mounting 
euccestes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
in  Australia. 

To  keep  In  touch  with  markotinq, 
advartWng,  publishing  and  graphic 
arts  In  Australia  raad 


Coro,  Inc . 

Costello,  J.  H. 
FVozen  De8.<iert 
Ice  Cream  .... 


Cott  Beverage  Corp. 

Beverages  . 

Coty.  Inc. 

Preparations  . 

Coupon  Magazine.  Inc.  . . 
Courtaulds,  Inc. 

Preparations  . 

Coward-McCann.  Inc . 

Cowlea  Magazines.  Inc. 

Look  . 

Cranston  Print  Works  Co. 

Fabirics  . 

Creamette  Co..  ’The 

Creamettes  Macaroni 
T*roducts  . 

Whiz  Frozen  Cakes  . . . 


Dallas  Power  &  Light  Co. 

Dandricide  Co . 

Dan  River  Mills.  Inc. 

(^ttons  . ' 

Daroff  &  Sons,  Inc.,  H. 
Daroff  &  Sons,  Inc.,  H.  • 
House  of  Worsted-Tex,  The 


Davidow  Co. 

Wearing  Apparel 
Davidson  Baking  Oo. 
Baking  Products 
Bread  . 


FaHlthad  /•rHUghtljr 

Annual  Subeeription  to  U.  S. 

15  HaMRfasi  Sf.,  Sydeey,  Aestrallo 


$ 

■$ 

673.270 

41.008 

.$ 

4,613 

92,385 

$ 

96,998 

.$ 

29,858 

4,588 

$ 

34,446 

.$ 

.36.850 

58.409 

for  '  •■11 

Industry’s  Growing 
Needs 

pouring  through 
Anaconda’s  pipeline  down 
the  Chilean  Andes 


Throughout  the  world,  demand  for  copper  continues 
to  rise.  The  cause  for  this  increasing  demand  is  not 
hard  to  find:  The  revolution  in  electronics,  tech¬ 
nological  progress  in  many  industrial  fields,  a  rapidly 
rising  population  and  steadily  improving  living 
standards  have  been  chiefly  responsible.  The  copj)er 
industry  stands  ready  to  meet  this  growing  demand 
with  an  ever-increasing  productive  capacity,  thanks 
in  part  to  Anaconda’s  development  of  important 
copper  deposits  in  Chile. 

Through  the  unique  pipeline  system  shown  above 
at  Anaconda’s  new  El  Salvador  mine  and  concen¬ 
trator,  the  copper  concentrate  in  slurry  form  flows 
down  the  western  slopes  of  the  Chilean  Andes  for  14 


miles  to  the  Company’s  railroad  loading  point  at 
Llanta.  There  it  is  dewatered  before  being  hauled  to 
the  Potrerillos  smelter — the  end  result  of  three  years 
of  research,  development,  construction,  and  a  110- 
million-dollar  investment. 

Despite  all  of  the  copper  Anaconda  has  produced  in 
the  past,  the  Company’s  ore  reserves  today  are  sub¬ 
stantially  greater  than  ever  before.  In  the  future. 
Anaconda  may  be  counted  on  to  continue  its  mineral 
exploration — to  continue  developing,  in  its  research 
laboratories,  new  applications  for  copper,  brass  and 
bronze — to  continue  meeting  the  growing  needs  of 
world  industry  for  more  and  better  products  in  the 
entire  nonferrous  metal  field. 
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AnacondA 


SUBSIDtARIES  OF  ANACONDA  MANUFACTURE;  COPPER  AND  ALUMINUM  ELECTRICAL 
WIRES  AND  CABLES:  ALUMINUM  FOIL.  SHEET.  ROD  AND  BARS.  STRUCTURALS.  TUBING 
AND  EXTRUDED  SHAPES;  COPPER.  BRASS  AND  BRONZE  SHEET,  PLATE,  TUBE,  PIPE,  ROD, 
FORGINGS  AND  EXTRUSIONS:  FLEXIBLE  METAL  HOSE  AND  TUBING. 


Peter  Pan  Milkrunch  . . , 
Peter  Pan  Peanut  Butter. 


9,512  Wilson  Whiskey  ... 

fO.294  Wolfsi^miib  Vodka 


1K0.607  Maryland  Club  Insi  mt 
S0,432  Coffee  . 


Davol  Rubber  Co. 

Nurser  . 

Daystrom.  Inc. 

F^^rniture  . 

Weeton  E.\i)08ure  Meters 


IKxie  Brewinfc  Co.,  Inc. 

Beer  . $ 

Dr.  Pe|>per  Co . $ 

Dodd,  Mead  &  Co. 

Books  . $ 

Doehia  &  Associates,  Harry 

Greeting  Cards  . $ 

Dolcin  Corp. 

Dolcin  . $ 

Donnelley,  Reuben  H.  Corp.  $ 
Dormeyer  Oorp. 

Air  Purifier  . $ 

Appliances  . 

Coffeemaker  . 

Mixer  . 

Tools  . 


Dunlop  Tire  &  Rubber  Ca.. 
Duon,  Inc. 

Vita-Fluff  Shampoo  . 

Du  Pont  de  Nemours  &  Cb 
Inc.,  B.  I. 

Dacron  . 

Garden  Products  . 

Orasselli  . 

Karmex  . 

Mansate  . 

Neoprene  . j 

Nugreen  . 

No.  7  Polish  &  Cor  Wax 

Nylon  . 

Orion  . 

Paints  . 

Zerex  . 

Zerone  . 

Zerone  &  Zere.x  . 

Institutional  . 

Products  . 


Detroit  Edison  Co.,  The  . 
Detroit  Harvester  Co. 

Moto-Mower  . 

Detroit  News,  The . 

DeWitt  &  Co.,  Inc.,  E.  C. 

DeWitt’s  Pills  . 

Manzan  . 


Dayton  Power  &  Light  Co. 

Dean  Milk  Co. 

Buttermilk  . 

Cottage  Cheese  . . 

Dip  &  Dressing  . 

Egg  Nog  . 

Half  &  Half  . 

Ice  Cream  . 

Milk  . 

Ready  Shake  . 

Sour  Cream  . 

Vim  . 

Products  . 


Diamond  Crystal  Salt  Co.  ..$ 
Diamond  Walnut  Growers,  Inc. 

Walnuts  . $ 

Distillers  Corp.-Seagram’s  Ltd. 

B  &  G  Wines . $ 

Calvert  Gin  . 

Ctlvert  Gin  &  Reserve 

Whiskey  . 

Calvert  Reserve  Whiskey  . 

Calvert  Ruin  . 

'liianadian  Ten  Whiskey  . . 
Carstairs  White  Seal 

Whiskey  . 

Cherry  Kijafa  . 

Chivas  Regal  Scotch 

Whisky  . 

Coldene  Nasal  Spray  .... 

Four  Roses  Antittue  . 

Four  Roses  Whiskey . 

Gallagher  &  Burton 

Black  Label  Whiskey  .  . 
Gallagher  &  Burton  Black 
Label  &  White  Label 

Whiskey  . 

Hunter  Whiskey  . 

Kessler’s  Whiskey  . 

Kessler’s  Gin  . 

Kessler’s  Gin  &  Whiskey 
Loi-d  Calvert  Whiskey  . . . 

Martell  Brandy  . 

Mumm’s  Champagne . 

Myer’s  Rum  . 

Noilly  Prat  Vermouth  . . . 
Old  Lewis  Hunter  Whiskey 

Paul  Jones  Whiskey  . 

Seagram’s  Distillers  Corp.- 

Institutional  . 

Seagram’s  Gin  . 

Seagram's  Products  . 

Seagram’s  7  Crown 

Whiskey  . 

Seagram’s  V.  O.  Whiskey 

Ting  . 

Tio  Pepe  . 

White  Horse  Scotch 
Whisky  . 


Dormin  Inc. 

Dormin  . 1 

Doubleday  &  Co.,  Inc. 
American  Geographical 

Society  . I 

Around  the  World  Program 
Audubon  Nature  Program 
Doubleday  &  Co.,  Inc.  . . . 
Doubleday,  Nelson,  Inc.  . . 
Doubleday  One  Dollar 

Book  Club  . 

Know  Your  America 

Program  . 

Know  Your  Bible  Program 
Literary  Guild  of  America, 

Inc . 

Science  Program  . 


Decorative  Showrooms  Guild  $ 
Deering  Milliken  &  Co.,  Inc. 

Fabrics  . $ 

Dejur-Amsco  Corp. 

DeJur  Cameras  . $ 

DeJur  Cameras  & 

Projectors  . 

DeJur  Projectors  . 

DeJur  Stenomutic  & 

Stenorette  . 


3,060  I 

433,756  Duquesne  Brewing  Co.  of 

27,394  ntts^rgh  . ) 

359,387  Duquesne  Light  Co . | 

125,933  Dutton  &  Co.,  Inc.,  E.  P. 

Books  . I 

1,187,293  Dynamics  Letter,  Inc.,  ’^e.$ 

■21,755  E 

318,419 

Eagle  Airways  (Bermuda) 

515,371  Ltd . ...I 

60,701  Eastco,  Inc. 

-  Cleerasil  . t 

3,055, C69  Clearosil  Shampoo  . 

Cura-Ped  . 

Dr.  Merricks  Pet  Products 

Espotafas  . 

83  Scratchex  . 

39,666  Sulfodene  . 


Delaware,  Lackav/anna  & 
Western  Coal  Co 

Blue  Coal  Co . 

Glen  Alden  Coal  . 


Dougherty’s  Sons,  Inc., 
Distillers,  J.  A. 
Dougherty’s  De  Luxe 

Whisk^  . j 

Governor’s  Club  Whiskey 


Delaware,  Lackawanna  & 
Western  Railroad  Co., 

The  . 

Delta  Air  Lines  . 

Denmark  Cheese  Assn. 

Danish  Blue  (^eese _ 

Denney,  Frances 
Toilet  Preparations  .... 
Denver  Chemical  Mfg.  Co., 
Antiphlegestine  Poultice 

Dencorub  . 

Dr.  Hand’s  Products  . . . 
VM  Preparation  . 


Elastern  Air  Lines.  Inc.  ... 

Elastern  Shipping  Corp.  ... 

Elastman  Kodak  Co. 

Brownie  Movie  Camera  & 

Projector  . 

Chromspun  . 

Eastmsm  Chemical 

Products.  Inc . 

Elastman  Kodak  Co.- 

Institutional  . 

Ekistman  Kodel  . 

Eleatman  Verel  . 

Kodak  Cameras  . 

Kodak  Cameras  &  E71m  . 
Kodak  Cameras  & 

Projectors  . . 

Kodak  Products  . 

Tenite  Acetate  . . 

Verifax  . . 


Doughnut  Corp.  of  America 
Downyflake  Frozen  French 

Toast  . j 

Downyflake  EVozen  Waffles 


Douglas  Aircraft  Co. 
Dow  Chemical  Co. 
Dow  Antifreeze  . . 
Dow  Chemical  Co. 

Dowpon  . 

Saran  Wrap  ..... 
Zefran  . 


Derby  Foods.  Inc. 
Derby  Foods  . . 


Doyle  Packing  Clo.  of 
New  Jersey 

Strongheart  Dog  Food  . . . 
Drewry’s  Ltd.,  U.  S.  A.,  Inc 

Drewry’s  Beer  . 

Drexel  FSimiture  Co. 

Furniture  . 

Dreyfus,  Ashby  &  Co.,  Inc. 

Carpano  Vermouth  . 

Long  John  Scotch  AVhisky 


Elclipee  Sleep  Products.  Inc. 

Mattress  . 

Economics  Laboratory,  Inc. 

EHectra  Sol  . 

Finish  Detergent  . 

Soilax  . 


Drug  Research  Corp. 
Insta-Pep  Vitamins  . . 
Insta-Pep  Vitamins  & 
Regimen  Tablets  . . 

Man  Tan  . 

Regimen  Tablets  . . . . 
Super  Sustamin  2-12 


Eldison  Chemical  Co..  SM. 

Dermassage  . 

Ehlers  Inc.,  Albert 

Coffee  . 

El  Al  Israel  Airlines,  Ltd. 
Eaectrie  Auto-Lite  Co. 
Auto-Lite  Batteries  . . . . 
Auto- Lite  Spark  Plugs  , 


Dubuque  Packing  Co. 

Meat  Products  . 

Duffy-Mott  Oo.,  Inc. 
Clapp’s  Baby  Foods  . . 
Mott’s  AM-PM  Juice 

Drinks  . 

Mott’s  Apple  Juice  . . . 
Mott’s  Apple  Sauce  . . 

Mott’s  Juices  . 

Sunsweet  Prune  Juice 


EHectric  Storage  Battery 
Co.,  The 

EIxide  Queries  . 

Grant  Batteries  . 

Willard  Batteries  ... 


Challenging  reading,  magnetic  style — E  &  P  meets 
the  needs  ol  everyone.  Get  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 

Name  . 

Address  . 

City  .  Zone  State . 

Company . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADV/AY  NEW  YORK  36.  N.  Y. 

$6^  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


Electrical  Association  of 

Philadelphia  . S 

Elliot  Paint  &  Varnish  Co..S 
EH  Paso  Natural  Gas  Co.  ..$ 
Embassy  Dairy,  Inc. 

Milk  . % 

ElmlMssy  Pictures  Corp. 

Motion  Pictures  . $ 

Eknbassy  Tours,  Inc . t 

Eknerson  Radio  &  Phonograph 
Coep. 

Phonograph  . . 

Quiet  Kool  Air  Conditioner 

Radio  . 

Radio  &  Television  . 

Television  . 

Products  . 


Dugan  Bros..  Inc. 

Bread  . 

Cake  . 

Pies  . 


Duke  Power  Co.  . . 
Dumas  Milner  Corp. 

Perma  Starch  _ 

Pine-Sol  . 

Yam-Glo  . 


Du  Mont  Laboratories,  Inc. 
Allen  B. 

Television  . 

Duncan  Coffee  Co. 

Admiration  Coffee  . 

Boscul  Coffee  &  Instant  . 
Maryland  Club  Coffee  . . 
Maryland  Club  Coffee  & 
Instant  Coffee  . 


Eknpire  State  Pickling  Co. 
Silver  FToes  Sauerkraut 
Silver  Eloes  Sauerkraut 
Juice  . 


OVER  110,000,000  CUBIC  YARDS  OF  READY-MIXED  CONCRETE 


will  be  delivered  to  America’s  building  sites  in  1959 


You  see  them  everywhere  .  .  .  ready-mix  trucks  by  the 
thousands.  They’re  one  of  the  most  familiar  and  appro¬ 
priate  symbols  of  the  nation’s  fast-paced  building 
industry.  They  mix  on  the  move  .  .  .  speeding,  simplify¬ 
ing,  saving  on  construction  costs. 

Today,  ready-mixed  concrete  is  processed  at  the  rate 
of  3^  cubic  yards  every  second.  Over  37%  of  it  goes  into 
commercial  and  industrial  buildings.  Homes  take  over 
34%.  The  rest  is  for  everything  from  sidewalks  and  high¬ 
ways  to  bridges  and  jet  airstrips. 

Behind  this  remarkable  growth  is  one  special  fact: 


Producers  seek  to  provide  quality  .  .  .  the  right  mix  for 
every  job,  every  time. 

In  achieving  this  aim,  the  ready-mix  industry  re¬ 
ceives  valuable  help  from  a  group  of  74  leading  (and  com¬ 
peting)  companies  which  manufacture  Portland  cement 
in  the  U.S.  and  Canada.  Through  the  Portland  Cement 
Association  they  provide  an  important  flow  of  scientific 
and  technical  data  to  cement  users,  large  and  small. 

One  important  result  is  a  modern  ready-mix  designed 
to  give  added  growth  and  vitality  to  our  country’s  con¬ 
struction  program. 


It’s  a  growing  business  for  the 
country’s  3,800  producers  of  ready-mix... 

The  popularity  of  ready- mixed  concrete  is  dramati¬ 
cally  evidenced  in  its  volume  increase — well  over 
450%  since  World  War  II. 


PORTLAND  CEMENT  ASSOCIATION  >Wquart«r.:  33  W.sl  Grand  Av*.,  Chkogo  10,  lU. 

A  national  organuaiion  to  improve  and  extend  the  uses  of  Portland  cement  and  concrete 


Employers  Castuilty  Co.  ...$  55,960 

Encyclopedia  Britannica,  Inc. 

Encyclopedia  Britannica.  .$  175,087 

Great  Books  Of  The 

Western  World  .  .‘$5,309 

$  210,396 

£kiuitable  Gas  Co . $  86,758 

E<iuitable  Lafe  Assurance 

Society  of  the  U.S . $  121,377 

Erie  Brewinsr  Co.,  The 

Koehler’s  Beer  . $  32,087 

Blsquire,  Inc. 

Coronet  . $  107,060 

Blsquire  .  61,151 

$  168,211 

Ethyl  Corp . t  79,217 

Eureka  Williams  Corj). 

Eureka  Vacuum  Cleiiners.J  327,979 
EJ\'erfast  Fabrics,  Inc. 

Fabrics  . $  34,171 

Eversharp,  Inc. 

Schick  Blades  &  Razors  ..$  590,019 

Exercycle  Cori). 

Elxercycle  . $  66.549 

Ezo  Products  Co. 

Ezo  Dental  Cushions  _ .?  77,398 

Press-O-Matic  Iron  .  3,612 


8  81,010 
F 


Factor  &  Co.,  Max 

Preparations  . 8  123,755 

Fadex  Commercial  Corp. 

BMW  Cars . $  2.690 

Isetta  Cars  .  4,090 

Prim  Cars  .  27,785 

$  34,565 

Fairbanks  Whitney  Corp.  .  .$  46,000 

Fairmont  Foods  Co. 

Cottaffe  Cheese  . $  29,347 

Dairy  Products  .  29,745 

Dip’n  Snak  .  13,006 

Frozen  Fruits  .  30,562 

Ice  Cream  .  23.808 

Milk  .  9.262 


$  1.35,730 

Falls  City  Brewing  Co. 

Falls  City  Beer . $  263,576 

Great  Falls  Beer .  6,489 


.$  270,065 

Falstaff  Brewing  Corp . $  220,759 

Family  Circle,  Inc . $  77,531 

Family  Garden’s  Nursery 

Sales  Co . $  126,623 

Famous  Artists  School.  Inc.  $  219.409 

Farm  &  Home  Equipment 

Go . $  58.090 

Farmers  Insurance  Group  ...$  410.016 

Farrar,  Straus  &  Cudahy, 

Inc . $  69,802 

Fawcett  Publications.  Inc. 

True  . S  50,509 

Fear  &  Co.,  FVed 

Doxsee  Clam  Chowder  . . .  .$  37,174 

Doxsee  Clams  .  5,019 

Magic  Wand  .  3.180 


$  45,373 

Fedders  Corp. 

Air  Conditioners  . $  131,757 

Fehr  Bros.  Brewing  Co . S  133,412 

Fendrich,  Inc.,  H. 

Bankers  Choice . $  3,823 

Cadets  .  3,427 

La  Fendrich .  31,534 


$  38,784 

Fergus  Imported  Cars,  Inc. 

Borgward  Cars  . $  94,772 

Fiat  Motor  Co.,  Inc. 

Fiat  Cars  . S  469,571 

Field  Elnterprises.  Inc. 

Chicago  Daily  News . $  8,943 

Chicago  Sun-Times  .  9,041 

Simon  &  Schuster  .  421,680 


$  439.664 

Field  Seed  &  Nursery  Co., 

Henry  . S  31,061 

Filbert.  Inc.,  J.  H. 

Honey  Gold  Margarine  ...$  13,802 

Mrs.  Filbert’s  Margarine. .  499,671 

Mrs.  Filbert’s  Mayon¬ 
naise  .  13,956 

Mrs.  Filbert’s  Products  _  45,798 

S  575,227 

Filon  Plastic  Corp . $  47,457 

Financial  World  . $  111,407 

Fireman’s  Fund  Insurance 

Co . $  113,704 

Firestone  ’Tire  &  Rubber  Co. 

Power  Mower  . $  1,600 

Tires  . $  1,864,666 

Velon  Fabrics  .  3,376 

Institutional  .  33,417 

Products  . ; .  51,296 


$  1,954,355 

Fischer  Baking  Co. 

Baking  Products  . $  56,251 

Fisher  Brewing  Co. 

B^r  . 8  25,152 

Flav-R-Straws,  Inc . $  35,531 
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Fleetwood  Co. 

Larson’s  S.  M.D . $  43,189 

Untz  Shampoo  .  45,339 

Wate-On  .  69,907 


t  158,435 

Flexecs.  Inc . $  33,171 

Flex-O-Glass  Inc. 

Flex-O-Glass  . $  22,167 

Warp’s  Window  Materials  5.359 


%  27,526 

Florida  Citrus  Commission 

Frozen  Orange  Juice  ....$  866,411 

Fruits  &  Juices .  164,644 

Grapefruit  .  278.303 

Juices .  815,835 

Orange  Juice .  13,771 

Oranges  .  251,817 

Tangerines  .  61,984 


$  2,452,765 

Florid.a  Citrus  Fbccbange 

Florigold  Grapefruit  . $  22,422 

Florigold  Oranges  .  9,607 


Florida  FVuit  &  Vegetable 

Assn . {  47,652 

Florida  Power  Corp . $  29,M3 

Florida  Power  &  Light  Co.  8  91,486 

Florists’  Telegraph  Delivery 

Assn . S  178,994 

Flying  Tiger  Line,  Inc.,  ’The  %  72,397 

Folger  &  Co.,  J.  A. 

Coffee  . $  374,778 

Instant  Coffee  .  157,731 


Food  Specialties,  Inc. 

Appian  Way  Pizza  Mix  ...8  50,3.59 

Forbffl  Inc . $  34,855 

Ford  Motor  Co. 

Anglia  Cars  . 8  206,921 

Consul  Cars  .  6.993 

Continental  Cars  .  46.223 

Continental  &  Lincoln 

Cars  .  219,786 

Edsel  Cars  .  1,669.309 

Edsel  &  Mercury  Cars  ....  125,693 

Falcon  Cars  .  521,791 

Falcon  &  F\>rd  Cars .  173,861 

Ford  Banda  Bumpers  ....  1.848 

Ford  Cars  .  9.480.716 

Ford  International  .  222.496 

Ford  &  Lincoln  Cars  ....  3,927 

Ford  &  Thunderbird  Cars.  1.282 

Ford  Tractors  .  11,612 

Ford  'Trucks  .  .595,409 

Ford  Used  Cars  .  280,167 

Lincoln  Cars  .  184,713 

Lincoln  &  Mercury  Cars  . .  2.32.244 

Mercury  Cars  .  4,008.260 

Taunus  Cars .  189,420 

Thunderbird  Cars  .  74,567 

Institutional  .  1,422,314 

819.679.542 

FViremost  Dairies,  Inc. 

Dolly  Madison  Ice  Cream.  .8  23,0.33 

Foremost  Buttermilk  _  9.694 

Foremost  Buttermilk  & 

Ice  Cream  .  2.609 

Foremost  Cottage  Cheese. .  9,SS9 

Foremost  Dairy  Products. .  .35,256 

Foremost  Flvaporated  Milk  43.51.3 

Foremost  Ice  Cream  .  40,646 

Foremost  Milk  .  89.303 

Golden  State  Milk  .  2.950 


$  256..393 

Forrest  Keeling  Nursery.... $  35,734 

Fort  Howard  Paper  Co. 

Page  Paper  Products  ....$  18.683 

Page  Tissue  .  44,552 


Fort  Pitt  Brewing  Co. 

Beer  . $  26.4f6 

Foster-Milburn  Co. 

Doan’s  mis  . $  48*'.  183 

Ice-Mint  .  59,145 


$  548.328 

Four  Winds  ’Travel  . $  27,468 

Frank  Tea  &  Spice  Co.,  TTie 
Frank’s  Bed  Hot  Sauce  ..$  9,013 

FVank’s  Red  Hot  Sauce  & 

Mister  Mustard  . 

Mister  Mustard  .  12,834 


$  42.572 

Freewax  Corp . $  29.463 

Freihofer  Baking  Co. 

Baking  Products . S  62,132 

Frito  Co.,  The 

Fritoe  . $  29,893 

New  Era  Potato  Chips  . .  12,471 


$  42,364 

Fromm  &  SicheJ,  Inc. 

Christian  Brothers 

Brandy  . $  87,687 

FVontier  AirUnea  . $  63,945 

Frontier  Refining  Co.,  'The 

Gasoline  &  Oil  . $  51,781 

Fuller,  W.  P.,  &  Co. 

Paints  . $  331,492 

Fulwoods  Plant  Co. 

Plant  Farms  . $  39,749 

Funk  &  Wagnalls  Co . $  43,399 


Furness  Bermuda  Steamship 

Lane  . $ 

172,970 

Futorian-Sitratford  Furniture 

Co. 

Stratolounger  . $ 

82,156 

Gallo  Winery.  E.  &  J 

Eden  Roc  Wine  . $ 

53,977 

Gallo  Wine . 

53,032 

Paisano  Wine  . 

27,939 

$ 

134,948 

Gancia  Products  Import  Corp. 

Vermouth  . $ 

44.225 

Wine  . 

9,410 

$ 

53,635 

Garcelon  Stamp  Co . $ 

25,888 

Garcia  Y  Vega,  Inc. 

Cigars  . { 

90,595 

Gas  Service  Co. 

(Kansas  City)  . $ 

82,314 

Ga.s  Service  Co. 

(Wichita)  . $ 

47,516 

GeJvatex  Coating  Corp. 

Paints  . $ 

37,870 

General  Baking  Co. 

Bond  Bread  . $ 

126,239 

O’ConnelTs  Irish  Oatmeal 

Bread  . 

45,054 

Olympic  Meal  Bread . 

33,272 

$ 

204,565 

General  Cigar  Co. 

Aurelia  . $ 

22,518 

Corina  . 

289,923 

Robert  Burns  . 

145,556 

Van  Dyck  . 

607,578 

White  Owl  . 

681.382 

$ 

1.746,957 

(Jeneral  Dynamics  Corp. 

Convair  . $ 

28,843 

Institutional  . 

40.471 

$ 

69,314 

General  Electric  Co. 

GE  Air  Conditioner . $ 

566.443 

GE  A]>pliance8  . 

184.931 

GE  Blanket  . 

2,683 

GE  Can  Opener . 

.52,600 

GE  Clocks  . 

94,536 

GE  Dishwasher  . 

193,598 

GE  Dishwasher  &  Rancre. . 

5,782 

GE  Disposall  . 

14,222 

GE  Dryer  . 

64,239 

GB  Dryer  &  Washer . 

89,999 

GE  Fans  . 

62,982 

GE  Flashbulbs . 

11,466 

GE  Freezer . 

238,059 

GE  Heating  Equipment  . . 

60.240 

GE  Hisrh  Fidelity . 

44,734 

GB  Houseware  . 

1,005 

GE  Institutional  . 

91.389 

GE  Iron  . 

.">3.925 

GE  Kitchens  . 

58,929 

GE  Lamps  . 

185,083 

GE  Mixer  . 

9,889 

GE  Oven  . 

18,013 

GE  Phonograph  . 

130.373 

GE  Phonograph  &  Radio. 

33.947 

GE  Picture  Tube  . 

58,960 

GE  Pixxiucts  . 

1.113,373 

GE  Radio  . 

392,848 

GE  Ranges  . 

200,213 

GB  Refrigerator  . 

697,850 

GE  Refrigerator  &  Washer 

10,650 

GB  Small  Appliances . 

143,304 

GE  Television  . 

643,900 

GE  Vacuum  Cleaner . 

1.39.383 

GE  Washer . 

548,835 

GE  Water  Heater . 

11,871 

Hotpoint  Dryer . 

11,516 

Hotpoint  Dryer  &  Washer 

49,575 

Hotpoint  Fr^er  . 

12,332 

Hotpoint  Freezer  & 

Refrigerator  . 

10,032 

Hotpoint  Oven  . 

1,586 

Hotpoint  Products . 

260,132 

Hotpoint  Ranges . 

323,140 

Hotpoint  Range  & 

Refrigerator  . 

11,071 

Hotpoint  Refrigerators  . . . 

322,620 

Hotpoint  Television  . 

4-2,038 

Hotpoint  Dishwasher  .... 

98,6.?! 

Hotipoint  Washer  . 

119,6.33 

Hotpoint  Water  Heater  . . 

19,525 

Weathertron  . 

79,685 

$  7,591,773 

General  Foods  Corp. 

Baker’s  Caramel  Chii>s  .  .$ 

5.885 

Baker’s  Chocolate . 

279,369 

Baker’s  Chocolate  Chips. . 

98,128 

Baker’s  Chocolate  Mix  . . . 

82.iro 

Baker’s  Coconut  . 

87,444 

Baker’s  Extract  &  Food 

Colors  . 

1,973 

Baker’s  Lemon  Chips  .... 

79.888 

Birds  Eye  Frozen  Dinners 

289,711 

Birds  Eye  Frozen  Fish 

Products  . 

57,366 

Birds  Eye  FVozen  Poods.. 

378,410 

Birds  Eye  FVozen  Fruits. . 

251,135 

Birds  FJie  FVozen  Instant 

Whipped  Potatoes  . 

33,833 

Birds  Flye  FVozen  Juices.. 

61,091 

Birds  FJye  Frozen  Main 

Dishes  For  Two . 

134,473 

Birds  Eye  Frozen  Pies. . . . 

131,698 

EDITOR  8C  P' 

Birds  Eye  Frozen 

Vegetables  . 

Calumet  Baking 

Certo  &  Sure-Jell  . '/ 

Country  Kitchen  Syrup'" 

Dream  Whip  . '/ 

Dream  Whip  &  J,-l|.o  ’” 

Gelatin  . 

Gaines  Gravy  Train  D»” 

Food  . 

Gaines  Meal  . 

General  Foods  Products’!! 
(lood  Seasons  Dressing 

Mixes  . 

Gourmet  Foods  . ! " ' 

Jell-O  Gelatin  . 

Jell-O  Pie  miing  & 

Pudding  . 

Jell-O  Pi^ding  . !!! 

Kool-Aid  . ! ! 

La  France  . ! ! 

La  France  Bluing . !!! 

Isog  Cabin  Syrup  . !! 

Maxwell  House  Coffee  . . . ! 
Maxwell  House  Coffee  & 

Instant  Coffee  . 

Maxwell  Hou.se  Instant 

Coffee  . 

Minute  Mashed  Potatoes.! 

Minute  Rice  . 

Pace  . ! 

Post  Cereals  . 

Post  Heart  of  Oats  . . 

Postum  . 

S.O.S . 

Sanka  Instant  Coffee  ... 
Sun-Up  Orange  Drink  . 
Swans  Down  Cake  Mi.xet. 

Tang  . 

Tuffy  . 

Yubw  Coffee  . 

Yuban  Instant  Coffee  ... 
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General  Mills,  Inc. 

Betty  Crocker  Baking 

Products  . $  48I4J; 

Betty  Crocker  Boston 

Cream  Pie  Mix  . 

Betty  Crocker  Cake  Mixes  l,JTS,lll 

Betty  Crocker  Cook  Book.  I|,K 

Betty  Crocker  Cookie  Mix.  Tjjjj 

Betty  Crocker  Frosting 

Mix  .  107, HI 

Betty  Crocker  Instant 

Mashed  Potatoes . 

Betty  Crocker  Mixes  _  71, W 

Betty  Crocker  Muffin  Mix.  100, ft 

Betty  Crocker  Pancake 

Mix  &  Hi  Pro .  SiJM 

Betty  Crocker  Pancake  & 

Waffle  Mix  .  JSXi 

Betty  Crocker  Pie  Crust 

Mix  .  204, OK 

Betty  Crocker  Pizza  _  2M4N 

Betty  Crocker  Products  . .  11,13 

Betty  Crocker  Pudding 

Cake  Mix  .  liSS) 

Bisquick  .  747,18 

Cheerios  .  54411 

Frosty  O’s  .  148,141 

General  Mills,  Inc. 

Institutional  .  ITtCl 

Gold  Medal  Flour .  f2!,lli 

Gold  Medal  Gravy  Magic  .  24! 

Hi-Pro  .  U7I 

Hot  Toasted  40%  Bran  . .  34,5# 

Larro  Feeds  .  1.241 

G-Cel-O  Sponges  .  44,04* 

Protein  Plus  .  157.411 

Puffin  Products  .  70, 7H 

Purasnow  Flour  .  13.511 

Red  Band  Flour  .  25,151 

Rex  Flour  .  htli 

Sjjerry  Flour  .  4.374 

Spratts  Pet  Foods  .  38451 

Surechamp  Dog  Food  -  804,881 

3  Ldttle  Kittens  Cat  Food  50.081 

Trix  .  «.i;4 

\5^eat  Hearts  . 

Wheaties  .  I*; 

White  Deer  Plour .  ‘J** 

3  7.04444 

General  Motors  Corp. 

AC  Oil  Filter  . t  Sil, 

AC  .Spark  Plugs  .  144" 

AC  Spark  Plugs  &  Deloo 

Batteries  . 

Buick  Cars  . 

Cadillac  Cars  .  4,.W.7« 

Chevrolet  Cars  .  11445-« 

Chevrolet  Used  Cars  .  JH.W 

Chevrolet  &  Corvair  Cars 
Chevrolet  &  Corvette  Cars  It*" 
Chevrolet  &  Oldsmobile 

Cars  . 

Chevrolet  Soap  Box  Derby 

Chevrolet  ’Truck  .  '•'•J’Si 

Corvair  Cars  . 

Corvette  Cars  . 

Delco  Batteries  . 

Fisher  Bodies  . 

Frigidaire  Air 

Conditioner  . 

Frigidaire  Appliances 
Frigidaire  Dryer 

&  Washer  . 

Frigidaire  Ranges  .. 

Frigidaire  Refrigerator  .. 
Frigidaire  Washer  . 
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notice  to  EDITORS  — For  more  than  30  years.  Metropolitan 
Life  has  'ponsored  advertising  messages  on  national  health  and 
safety.  1^'cause  of  public  interest  in  the  subject  matter  of  these 
advertisi'inents.  Metropolitan  offers  all  news  editors  (including 


this  series.  The  text  may  be  used  in  regular  health  features, 
health  columns  or  health  reports  with  or  without  credit  to 
Metropolitan.  The  Company  gladly  makes  this  material  avail¬ 
able  to  editors  as  one  phase  of  its  public-service  advertising  in 


radio  news  editors)  free  use  of  the  text  of  each  advertisement  in  behalf  of  the  nation’s  health  and  safety. 


Some  things  you  should  know  about . . . 


Excessive  Drinking 


Most  Americans  either  leave  alcoholic  beverages 
alone  entirely— or  drink  moderately  and  sensibly, 
mainly  for  social  and  special  occasions. 

Unfortunately,  however,  there  are  5  million  men 
and  women  in  our  country  who  cannot  control  their 
drinking— and  most  of  them  break  down  socially, 
emotionally  and  physically.  Inevitably,  they  also 
damage  the  lives  of  their  families  and  other  people, 
sometimes  in  the  most  tragic  ways. 

Since  alcoholism  is  a  most  important  health  prob¬ 
lem,  it  deserves  our  attention.  These  questions  and 
answers  may  give  you  a  better  understanding  of  it. 

Why  do  people  become  alcoholics? 

Medical  science  does  not  yet  know  the  precise  cause 
or  causes  of  alcoholism.  Authorities  agree,  however, 
that  emotional  difficulties— tension,  worry,  guilt, 
and  other  dreaded  feelings — are  certainly  connected 
with  alcoholism.  The  alcoholic  drinks  to  escape  his 
inner  conflicts.  And  he  becomes  so  dependent  on 
alcohol  that  he  cannot  face  life  without  it. 

What  are  the  warning  signs  of  alcoholism? 

When  a  person  starts  “gulping”  alcohol  to  “fortify” 
himself,  trying  to  hide  from  others  how  much  and 
how  often  he  drinks,  drinking  alone  or  in  the  morn¬ 
ing,  giving  strange  excuses  for  his  behavior,  having 
trouble  on  the  job  or  at  home  . . .  addiction  to  alco¬ 


hol  may  be  in  the  offing.  In  some  cases,  it  may  de¬ 
velop  quickly  —  within  a  few  months.  In  others, 
slowly  over  a  period  of  years. 

Can  an  alcoholic  recover? 

Recovery  depends  on  the  alcoholic’s  own  funda¬ 
mental  desire  to  stop  drinking— and,  having  stopped, 
never  to  drink  alcohol  in  any  form  again. 

Medical  treatment  is  becoming  more  important  in 
furthering  recovery.  New  drugs  help  ease  the  alco¬ 
holic’s  discomfort.  Psychotherapy  helps  him  recog¬ 
nize  his  problems  and  deal  with  them  without 
the  use  of  alcohol. 

W’hat  should  you  do  to  help  an  alcoholic? 

Face  the  problem  without  embarrassment  .  .  .  just 
as  you  would  any  other  serious  threat  to  your  family. 

The  family— especially  those  members  closest  to 
the  alcoholic— should  seek  help  from  someone  who 
knows  the  problem.  The  family  doctor,  or  a  clergy¬ 
man,  or  a  social  worker,  or  a  trusted  friend  may  be 
able  to  advise  you  about  the  best  course  to  take. 

Alcoholics  Anonymous  helps  many  people  con¬ 
quer  their  compulsion  to  drink.  The  only  require¬ 
ment  for  AA  membership  is  an  honest  desire  to 'give 
up  liquor.  There  are  no  dues  or  fees  for  its  services. 

When  given  the  help  they  need,  many  alcoholics 
can  recover  and  make  a  fresh  start  in  the  world. 


Help  for  the  Alcoholic  and  His  Family 
If  Alcoholics  Anonymous  is  not  listed  in  your  tele¬ 
phone  directory ,  write  to:  Alcoholics  Anonymous, 
P.  0.  Box  459,  Grand  Central  Annex,  New  York 
17,  New  York. 

For  Family  guidance  write  to  Al-Anon  Family 
Groups,  P.  0.  Box  182,  Madison  Square  Station, 


New  York  10,  New  York. 

For  educational  material  and  consultation,  write 
to  the  National  Council  on  Alcoholism,  Inc., 
2  West  103rd  Street,  New  York  29,  New  York. 
Metropolitan’s  new  hookXet— Alcoholism,  A  Guide 
for  the  Family —  summarizes  this  problem  and 
offers  helpful  suggestions  for  its  solution. 
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THE  light; 
THAT 
NEVER  FAILS 


GMC  Truck .  71.676 

General  Motors  Corp. — 

Institutional  .  71,544 

General  Motors  Corp- 

(Service)  .  873,580 

Harrison  Car  Air 

Conditioner  .  197,798 

Oldsinobile  Cars  .  6,208,661 

Opel  Cara  .  91,061 

Pontiac  Cars  .  6,032,723 

Vauxhall  Cars .  66,413 

$38,622,658 

General  Services 

Administration  . $  77,420 

General  Telephone  Co . $  107,334 

General  Telephone  Co.  of 

California  . $  38,702 

General  Telephone  & 

Electronics  Corp. 

Arerus  Cameras  & 

Projectors  . $  13,516 

Sjrivania  Flashbulbs  .  282,857 

Sylvania  Picture  Tubes  . .  135,536 

Sylvania  Products  .  4,983 

Sylvania  Television  .  49,470 

$  486,362 

General  Time  Corp. 

Weetclox  Clocks  & 

Watches  . $  341,063 

General  Tire  &  Rubber  Co., 

The 

Aerojet-General  Corp .  1,159 

Tires  .  853,315 

$  854,474 

Genesco  Inc. 

Pormfit  Foundations  & 

Bra  . $  536,917 

Skippies  Foundations  ....  30,880 

Sleek  Girdles  .  208,362 

‘  $  776,159 

Genesee  Brewing  Co.,  Inc., 

The  . $  153,427 

Georgian  Bay  Line  . $  40,193 

Gerber  Products  Co. 

Baby  Foods  . $  1.199,035 

Gibson  Art  Co. 

Greeting  Cards  . $  36,020 

Gill  Co.  Inc.,  James  G. 

Coffee  . $  82,030 

Gill  Soap  Co..  Inc.,  Thomas 

Johnson’s  Foot  Soap . $  25,903 

Gillette  Co..  The 

Gillette  Blades  &  Razors  $  1,103,552 
Paper-Mate  Pencil  &  Pens  99,138 
Toni  Home  Permanent...  489,693 
Toni  Preparations  .  286,170 

$  1,977,553 

Gilmour  St  Co.,  Ltd.,  Duncan 
Glen  Rossie  Scotch 

Whiskey  . $  30.866 

Ginden  Nursery  Co . $  114,363 

Girard’s.  Inc. 

French  Dressing  . $  61,295 

Girl-Town  Inc.  of  Boston 

Sportswear  . $  25.628 

Gladiola  Biscuit  Co. 

Cake  Mixes  . $  96,493 

Flour  .  97,408 

$  193.901 

Glenmore  Distilleries 

Glenmore  Products  . $  44,878 

Glenmore  Whiskey  .  286,508 

Glenmore  Whiskies  .  27,221 

House  of  Lords  Scotch 

Whisky  .  47,972 

Kentucky  Tavern  Whiskey  327,386 

Old  Glenmore  Whiskey...  72,984 

Old  Kentucky  Tavern 

Whiskey  .  12,815 

Old  Thompson  Whiskey...  157,173 

Yellowstone  Whiskey  ....  323,968 

$  1,300,905 

Glessner  Co.,  The 

Pain-A-Lay  . $  40,891 

Glidden  Co.,  The 

Durkee  Foods . $  25.321 

Durkee’s  Margarine .  23,068 

Durkee’s  Mayonnaise  ....  42,015 

Glidden  Paints  .  284,624 

Glidden  Spred  Satin  Paint  104,151 

$  479,179 

Glover  Co.,  Inc.,  H.  Clay 

Hair  Preparations  . $  33,087 

Goetz  Brewing  Co.,  M.  K. 

Beer  . $  42,695 

Country  Club  Malt  Liquor  6,852 

$  49,547 

Gold  Bond  Stamp  Co . $  44,433 

Golden  Grain  Macaroni  Co. 

Macaroni  Products  . $  9,273 

Rice  A’  Roni  .  69,187 

$  78,460 

Golden  Peacock,  Inc. 

Esoterics  . $  61,497 

Golden  Peacock 

Preparations  .  8,035 

$  69,532 

Gold  Seal  Co. 

Glass  Wax  . $  3,786 


Siz  Instant  Charcoal 

Lighter  .  239,645 

Snowy  Bleach  .  33,888 

$  267,319 

Goliath-Hansa  . $  37,440 

Goodrich  Co..  B.  F.,  The 
Goodrich  Carpet 

Cushions  . $  10,426 

Goodrich  Co.,  B.  F. — 

Institution^  .  13,849 

Goodrich  Syringe  .  41,447 

Goorich  Texfonm  Mattress  1,883 

Goodrich  ’IMres  .  1,618,167 

Koroeenl  Footwear .  5,844 

Sun-Steps  Shoes  .  66,584 

$  1,758,200 

Goodyear  Tire  &  Rubber  Co. 

Inc.,  The 

Goodyear  Tires  . $  3,206,288 

Kelly  TTres  .  1,381 

$  3,207,669 

Goody’s  Mfg.  Corp. 

Headache  Powders . $  44,684 

Gordon  Baking  Co. 

Bread  . $  60,760 

Gossard  Co.,  H.  W.,  The _ $  36,903 

Grace  &  Co.,  W.  R. 

Grace  Line . $  136,108 

Panama  Line  .  16,888 

$  152,996 

Grandoe  Gloves.  Inc . $  25,628 

Grass  Noodle  Co..  Inc.,  1.  J. 

Mrs.  Grass’  Soups  . $  76,613 

Great  Northern  Railway  Co.  $  324,739 

Great  Southern  Line 

Insurance  Co . $  69,921 

Great  Weetem  Sugar  Co. 

G.  W.  Sugar  . $  79,824 

Greek  Line,  Inc. 

Steamship  Transport . $  97,660 

Green  Co.,  Daniei 

Slippers  . $  57,000 

Green  Giant  Co. 

Green  Giant  Vegetables..!  1,168,764 

Green  Giant  Vegetables 

&  Niblets  .  8.172 

Kounty  Kist  Vegetables  . .  49,854 

Niblets  .  269.498 

$  1,496,288 

Greenwood  Mills,  Inc . $  49,541 

Greyhound  Corp.,  ’The 

Bus  Transportation  . $  1,332,863 

Grey  stone  Corp.,  The 

Angel  Recoil  Club  . $  5,177 

Capitol  Record  Club  .  427,120 

Capdtol  Records  .  7,063 

Young  People’s  Records  . .  8,543 

$  447,903 

Grocery  Store  Products  Co. 

B  in  B  Mushrooms . $  158,075 

Cream  of  Rice .  171. 2C6 

Kitchen  Bouquet  Gravy  ..  160.710 

$  489,991 

Grolier  Society,  Inc.,  The 

Book  of  Knowledge.  The..!  77,792 
Encyclopedia  Americana..  54,387 

$  132,179 

Grossman  Clothing  Co . $  29,461 

Group  Hospital  ^rvice  Inc. 

&  Group  Medical  &  Surgi¬ 
cal  Service  (Dallas)  . $  52,080 

Group  Hospitalization  Inc., 
Washingtra  &  Medical 
Service  of  District  of 

Columbia  . $  25,730 

Grove  Laboratories,  Inc. 

Pazo  . $  433,512 

Plunder’s  Tablets  .  24,197 

$  457,709 

Grove  Press,  Inc . $  65.359 

Gueet  Airways  Mexico . $  116,283 

Gulden  Inc.,  Charles 

Mustard  . $  133,524 

Gulf  Guaranty  Land  &  Tile 

Co . $  68,833 

Gulf  Life  Insurance  Co . $  71,899 

Gulf  Oil  Corp. 

Gasidine  &  Oils  . $  430.006 

TTres  .  48,313 

$  478,319 

Gumpert  Co.,  Inc.,  S. 

Noxon  . $  31.736 


H 

Haberle  Congress  Brewing 
Co. 

Congress  Beer  . $  28,414 

Habitant  Soup  Co. 

Soupe  . $  42,249 

Haffenreffer  &  Co.,  Inc. 

Beer  . $  31,243 

Hallmark  Cards,  Inc. 

Greeting  Cards  . $  91,576 

Hamilton  Cosco,  Inc. 

Cosco  Pumitiu^  . $  66.766 

Hamilton  Mfg.  Co. 

Dryer  . $  17,767 


Dryer  &  Washer 


Hamm  Brewing  Co.,  Theo 

l^r  . $ 

Hammond  Co..  C.  S . $ 

Hampden-Harvard  Breweries, 
Inc. 

DoMer  Beer  . $ 

Hampden  Beer  . 

Harvard  Ale  &  Beer  .... 
Harvard  Beer  . 


Worcestershire  Sauce 
Products  . 


Helene  Curtis  Indu-trise.  * ' 
Inc. 

Enden  Shampoo  .  • 

Helene  Qjrtis  PreiiaiwUM*  l 
H^ene  Curtis  Shampoo.,, 
Kings  Men  Prepu  rations  ” 

Stopette  . ” 

Suave  .  "  ” 


Hancock  Mutual  Life 

Insurance  Co.,  John . $ 

Hand  Brewery  Co.,  Peter 

Meister  Brau  Beer . $ 

Happiness  Tours,  Inc . $ 

Harcourt,  Brace  &  Co.,  Inc. 

Books  . $ 

Hardware  Mutuals . $ 

Harian  Publications  Co.  ...  $ 

Harleysville  Mutual 

Insurance  Co . $ 

Harper  &  Bros. 

Atlantic  Magazine  . $ 

Books  . 


Harrison  ’Tackle  Co. 

Vivif  Lure  . $ 

Hart  Distilleries  Inc., 

’The  Alfred 

Kamchatka  Vodka  . $ 

Hartford  Electric  Light  Co.  $ 
Harvard  University  Press  ..$ 
Hathaway  Co.,  C.  F. 

Shirts  . $ 

Hauswald  Baking  Co. 

Bread  . $ 

Products  . 


Hertz  Corp.,  TTie  * 

Rent-A-Oar  . i 

Heublein  Inc. 

A-1  Sauce  . t 

Bell’s  Sipecial  Res<-r\'e  "" 

Scotch  Whisky  . 

Gilbey’s  Golden  Velvet 

Whiskey  . 

Guinnes  Stout  . 

Harvey’s  Bristol  Cream  ” 
Sherry  . 


Heublein’s  Cocktails 
HeuUein’s  Cordials 

Relska  Vodka  . 

Rose’s  Lime  Juice  . 
Ryebrook  Whiskey  . 
Smirnoff  Vodka  . . . 


Highlands  County  Land  &  ’ 

'ntle  Co . .  jAu, 

Hills  Bros.  Coffee,  Inc.  ’* 

Coffee  . t  154  9H 

Coffee  &  Instant  Coffee  ..  iV 

Instant  Coffee  . 


Hillside  Dairy  Co. 

Milk  . 

Products  . 


Hawaii  Visitors  Bureau  ....$ 

Hawaiian  Airline  . $ 

Hawaiian  Electric  Co., 

Ltd  . $ 

Hawaiian  Pineapple  Co.,  Ltd. 

Dole  Frozen  Juices  . $ 

Dole  Fruits  . 

Dole  Juices  . 

Dole  Pineapple  . 

Dole  Products  . 


Hawaiian  Telephone  Co.  ...$ 
Hawthom-Mellody  Farms 
Dairy 

Buttermilk  . $ 

Cottage  Cheese  . 

Ice  Cream  . 

Milk  . 

Sour  Cream  . 

Yogurt  . 

Products  . 


Hearst  Corp..  The 

American  Weekly  . $ 

Avon  Books  . 

Boston  Record-American- 

Advertiser  . 

Comic  Weekly  (Puck)  ... 

Detroit  Times  . 

Hearst  Corporation  . 

Los  Angeles  Examiner  . . 
New  York  Journal- 

American  . 

New  York  Mirror . 

San  Francisco  Examiner. . 


Hearst  Magazines 

Cosmopolitan  . $ 

Good  Housekeeping  . 

Good  Housekeeping 

Cookbooks  . 

Harper  Bazaar  . 

Hearst  Magazine  . 

House  Beautiful  . 

Motor  Book  . 

Popular  Mechanics . 


$  1.091.393 
$  29,109 


Hires  Co.,  Charles,  E. 

Root  Beer  . } 

Hixson  &  Co.,  Inc. 

Fireside  Coffee  . I 

Hobart  Mfg.  Co., /The 
Kitchen  Aid  Dishwasher..! 
Hoffman  Electronics  Corp. 

Phonograph  . $ 

Radio  . 

Television  . 


Hoffman  House  Sauce  Co. 

Dressings  &  Sauces  . t  4!,71' 

Holland-America  Line  . $  JN.Hl 

Holly  Sugar  Corp. 

Sugar  . $  4:.W 

Holt  &  Co.,  Inc.,  Henry  ...$  N,IH 

Home  Bakers,  Inc. 

Rainbo  Bread  . $  27,1!’. 

Home  Insurance  Co . $  187,23 

Home  Lines  Agency,  Inc. 
Hamburg-AUantic  Line  U,I!J 
Home  IJnes  .  174,]M 


Honolulu  Gas  Co . $  34,417 

Hood  &  Sons,  Inc.,  IT.  P. 

Anzio  Pizza  . $  I.TG 

Hood’s  Cottage  '^^eese  , . .  72J1( 

Hood’s  Cream  Cheese  ....  41( 

Hood’s  Dairy  Products  . . .  IWJl) 

Hood’s  Egg  Nog  .  1.171 

Hood’s  Ice  Cream  .  OJl 

Hood’s  lee  Cream  & 

Sherbet  .  1.411 

Hood's  Milk  .  IN.llI 

Hood’s  Nu  Chatel  Cheese  .  2,714 

Hood's  Peach  Melba  .  2.#i 

Hood’s  Orange  Juice  .... 

Hood’s  Skimmed  Milk  ....  tJ4! 

$  4M.W 

Hoover  Co.,  The 

Cleaner  . $  28,121 

Floor  Wsjiher  .  IN.!® 

Vacuum  Cleaner  .  111.71' 


Heaven  Hill  Distillers,  Inc. 

Bourbon  Falls  Whiskey...!  1,008 

Heaven  Hill  &  Old  Heaven 

Hill  Whiskies  .  8,305 

Heaven  Hill  Whiskey  ....  38,227 

Old  Heaven  Hill  Whiskey  13,083 

!  60,623 

Heinz  Co.,  H.  J. 

Baby  Foods . !  1,210,354 

Beans  .  87,344 

Canned  Foods  .  1,273 

Chili  Sauce  &  Ketchup  . .  49,426 

57  Sauces  .  186,924 

Ketchup  .  389,891 

Macaroni  &  Spaghetti  . . .  40,455 

Minute  Meals .  1,436 

Mustard  Sauce  .  12,374 

Relish  .  129,927 

Soups  .  357,315 

Stew  .  10,868 

Tomato  Juice .  203,203 

Vinegar  .  61,574 


Horlick’s  Carp. 

Malted  Milk  . $  S4.« 

Hormel  &  Co.,  Geo.  A. 

Meat  Products . !  M'** 

Spam  .  2I.W 


I  Whiskey  13,083  Hospital  Care  Assn . !  2S,r< 

•  «n  coQ  Hospital  Care  Corp., 

!  60,644  Cincinnati  &  OTio 

Medical  Indemnity,  Inc...!  Sle** 

. !  1,210,354  Hospital  Sei^ee  Assn,  of 

.  87,344  Western  Pennsylvania  4 

; .  1,273  Medical  Service  Assn,  of 

letchup  ..  49,426  Pennsylvania  . I  2,.i'> 

.  186.924  Hospital  Service  Corp.. 

..........  389,891  Chicago  &  Illinois  Medical 

.ghetti  ...  40,455  Service  . !  124,!8 

.  1,486  Hospital  Seiwice  Inc.  of 

.  12,374  Iowa  &  Iowa  M^ical 

.  129,927  Service  . ! 

.  357,315  Hospital  Seiwice  Plan  of 

.  10,868  New  Jersey  &  Medical 

.  203,203  Surgical  Plan  of  New 

.  61,574  Jersey  . ! 
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•  The  plural  is  never  ‘Jeeps’,  but 
‘Jeep’  vehicles. 

•  ‘Jeep’  is  never  a  verb  or  a  noun. 

It  is  an  adjective.  One  cannot, 
properly,  “‘Jeep’  around’’,  “go 
Jeeping’’,  etc. 

There’s  no  such  thing  as  “a  ‘Jeep”’, 
or  a  “‘Jeep’-type’’,  or  “‘Jeep’-like’’. 
Either  it’s  a  ‘Jeep’  vehicle,  a  product 
of  Willys  Motors,  Inc.,  or  it  isn’t! 


Properly  speaking 


As  a  trademark,  for  vehicles 
made  only  by  Willys  Motors,  ‘Jeep’ 
should  always  be  capitalized. 

To  designate  a  specific  vehicle 
‘Jeep’  is  always  linked  with  the 
model  name,  i.e.,  ‘Jeep’  Universal, 
‘Jeep’  FC-170  Truck,  etc. 


Vehicles  are  made  by,  and  only  by  Willys  Motors,  Inc. 


Hospital  Service  of 

California  . $  26,642 

Hoapitai  Service  of  Soutliern 

Oalifomia  . $  46,040 

Houbigant  Sales  Corp. 

Preparations  . $  211,779 

Houdaille  Industries,  Inc. 

Elclipse  Mower  . $  38,279 

Houghton  Mifflin  Co . t  113,666 

House  of  Wesley  . t  26,988 

Houston  Corp.,  The . $  78,167 

Houston  Light  &  Power  Co.  .$  218,994 

Houston  Natural  Gas  Corp.  .$  28.289 

Huber  Baking  ^ . $  35,888 

Hudepohl  Brewing  Co. 

Beer  . . ...$  33,479 

Hudson  Pulp  &  Paper  Corp. 

Napkins  . $  32.186 

'nssues  .  94,252 

$  126.438 

Hudson  River  Day  lane, 

Inc . 6  54,169 

Hudson  Vitamin  Products, 

Inc . »  129,136 

Hulman  &  Co. 

Clabber  Girl  Baking 

Powder  . $  56,196 

K  C  Baking  Powder .  1,356 

$  57,552 

Hunt  Foods  &  Industries. 

Inc. 

Blue  Plate  Products  . $  11,494 

Hunt's  Tomato  Paste _  3,569 

Hunt’s  Tomato  Sauce  ....  380.477 

Snide’s  Ostsup  .  1,083 

Snowdrift  .  20,167 

Weeson  Oil  .  131,673 

$  548,453 

Hupp  Corp.,  The 

Gibson  Refrigeraa>r  . $  37,993 

Hygrade  Goods  Products  Corp. 

Hygrade  Meat  Products  ..$  90,1.37 

Kingan’s  Meat  Products..  16,237 

$  106,374 


Iberia  Airlines  of  Spain  ....$  25,784 

Icelandic  Airlines,  Inc . $  65,163 

Idaho  Advertising  Conmnission 

Onions  &  Potatoes  . $  9,469 

Plums  .  6,997 

Potatoes  .  206,007 

*  222.473 

Illinois  Bell  Telephone  Co,..$  307,801 

Illinois  Canning  tki. 

Joan  of  Arc  Beans  . $  20,795 

Joan  of  Arc  Vegetables  .  13,879 

$  .34,674 

Illinois  Central  Railroad  Co.  $  158,330 

Illinois  Meat  Co. 

BnWcast  Beef  Stew  ....$  2.604 

Broadcast  Chili  .  2,604 

Broadcast  Corne«l  Beef 
Hash  .  51.152 

$  56.360 

Illinois  State  Toll  Highway 

Commission,  The  . $  T5,8C9 

Illuminating  Co.  of 

Clev^and  . $  132,918 

Imperial  Sugar  Co . $  30,360 

Incres  Nassau  Line 
Steamship  Transport  ....$  190,005 

Indemnity  Insurance  Co.  of 

Nor^  America  . $  42.023 

Indiana  Bell  Telephone  Co.  .$  109,238 

Indiana  &  Michigan  Electric 

Co . t  70.770 

Indianapolis  Power  & 

Light  Co . *  68.649 

Industrial  Rayon  Corp . $  42.713 

Institute  ot  Life  Insurance. $  1.365.083 

Institute  of  Menialphysics. . $  65.479 

International  Breweries,  Inc. 

Old  Dutch  Beer  . $  27,940 

Silver  Bar  Ale  &  Beer  . .  50,408 

International  Business 

$  78,348 

Machines  Corji. 

Btisiness  Machines  . $  228,108 

Typewriters  .  89,609 

International  Harvester 

Co . $  317.717 

International  Trucks . $  172,442 

Institutional  .  76,016 

$  248,4.58 

International  Ladies  Garment 
Workers  Union-  APL — 

CIO  . $  214,949 

International  Milling  Co. 

Big  Joe  Flour  . $  5,149 

R^in  Hood  Flour  .  339.902 

$  345,051 

International  Minerals  & 

Chemical  Corp. 

Ac’cent  . $  274,5.5.3 

Thrive  Lawn  Food  .  45,073 


International  Nickel  Co., 

Inc.,  The  . 6 

International  Salt  Co..  Inc. 

Sterling  Halite  Salt  . 6 

Sterling  Salt  . 


171,272 


International  Shoe  Co. 

Klorsheim  Shoes  . $ 

Grace  Walker  Shoes 
Poll-Parrot  Shoes  . 

Red  Goose  Shoee  . . 
Weather-Bird  Shoes 


t 

18,859 

44.884 

3 

63,743 

.3 

85,594 

10,108 

2,070 

8,415 

10,189 

Jonathan  Logan 

Dreaaes  . $ 

Judy  Bond,  Inc . $ 


182,771 

25,628 


$  116,376 


International  Silver  Co. 

1847  Rogers  Bros. 

Silverware  . $  39,519 

International  Swimming 
Pool  Corp. 

Esther  Williams  Swimming 

Pools  . $  100,684 

International  Telephone  & 

Telegrajh  Corp . $  59,383 

Interstate  Bakeries  Corp. 

Blue  Seal  Bread  . $  9.806 

Butternut  Bread  .  35,444 

Dolly  Madi.son  Cakes  ....  1.224 

llolly  Madison  Products..  6,927 

Interstate  Bakery  Products  1,405 

Lug  Cabin  Baking 

Products  .  35,475 

Log  Cabin  Bread  .  51.161 

St.  John’s  Bread  .  116,70t» 

U|>-.Side-Down  Bread  ....  13,473 

Wfher's  Bread  .  12,551 


Interstate  Nurseries,  Inc. 

Nurseries  . $  25,213 

Iowa  Power  &  Light  Co.  ..$  75,005 

Irish  Air  Lines  . $  147.370 

Inxiuois  Gas  Corp . $  151,423 

Italian  Line 

Steamship  Transport  ,...$  195,325 


Jackson  Brewing  Co. 

Jax  Beer  . S  670,227 

Jackson  &  Perkins  Co . $  57,070 

Jacksonville  Gas  Corp . $  55,333 

Jacquin  Inc.,  Charles  et  Cie, 

Brandy  . 6  6,020 

Cordials  .  18.261 

Vodka  .  23.944 

Products  .  5,444 


Jantzen  Inc. 


Sportswear 
Swim  Suits 


3 

53.669 

3 

214,279 

3 

85,901 

3 

8,543 

18.913 

17,978 

3 

33.941 

3 

70.744 

3 

3,350 

907 

145.199 

489,640 

45.464 

69,73r 


31.109 

4,832 


Japan  Airlines  Co.,  Ltd.  ..$ 
Jenkins  Spirits  Corp.,  Ltd. 

Reddy  Made  Drinks  . $ 

Siurits  . 


Jenney  Mfg.  Co. 

Gasoline  . 3 

Jergens  Co.,  Andrew,  The 

Jergens  Lotion  . $ 

Jergens  Preparations 
Woodbury  Shampoo  . 
Woodbury  Soap  . 


$  639,096 

Jiffy  Steak  Co. 

Frozen  Meat  Products  ...$  28,9.35 

.Tohns  Manville  Corp. 

Brake  Lining  . $  21.740 

Kleftone  Accoustical 

Panels  .  13.490 

Rock-Shakes  .  11.817 

Shingles  .  3,715 

Products  .  16.160 

S  66.922 

Johnson  Candy  Co.,  Walter  H. 

Powerhouse  Candy  Bars..$  48.058 
Johnson  &  Johnson 

Band-Aid  . $  19.771 

Chix  Diapers  .  25,86.3 

Cough  Medicine  .  859 

Dottie  Dust  Cloth  & 

Miracloth  .  11,977 

First  Aid  Cream  .  103,361 

Le  Page’s  Cellophane  Tape  40,589 

Le  Page’s  Glue  .  11,717 

Le  Page’s  Liquid  Solder. .  3.864 

Modess  .  889,007 

$  1,111,384 

Johnson  &  Son,  Inc.,  S.  C. 

Auto  Wax  . $  27,571 

Bravo  .  10.944 

Car  Products  .  72,705 

Carnu  .  7,353 

Glo-Coat  .  148,431 

Off  .  4,443 

$  271,447 

Johnston  Co..  Robert  A. 

Candies  . $  11,345 

Crackers  .  66.867 


KLM  Royal  Dutch  Airlines  3 

735,820 

Kahn's  Sons  Go..  E..  The 

Meat  Products  . 3 

78,.396 

Kaiser  Aluminum  &  Chemical 

Cori>. 

Aluminum  . $ 

8,459 

Foil  . 

43,494 

Foil  Cook’N  Serve  Ware.. 

29,582 

Institutional  . 

15,777 

3 

97,312 

Kaiser  Motws  Corp. 

Willys  Cars  . 3 

206.281 

Willys  Jee|>  . 

56,200 

Willys  Trucks  . 

91.398 

Institutional  . 

2,268 

3 

356,147 

Kansas  City  Board  of  Public 

Utilities  . 3 

25,944 

Kansas  City  Power  &  Light 

Co . 3 

71.582 

Kansas  City  Southern  Lines  3 

76,095 

Kapro  Con). 

Motor  Cure  &  Trans-Cure  3 

46,989 

Karagheusian  Inc.,  A.  &  M. 

Gulistan  Carpets  &  Rutts.l 

60,318 

Kasser  Distillers  Products 

tk>rp. 

Four  Queena  Whiskey  ...$ 

8.082 

House  of  Kasser  Anisette 

1,025 

House  of  Kasser  Brandy.. 

7,176 

House  of  Kasser  Eki?  N<v 

331 

House  of  Kasser  Rock  & 

Rye  . 

1,501 

Kasser's  M  Gin  & 

Whiskey  . 

27,291 

Kasser's  51  Whiskey  .... 

62,735 

Kasser  Whiskies  . 

5,930 

Kasser's  Vodka  . 

22,162 

King’s  Wine  . 

1,751 

3 

137,984 

Kayser-Roth  International 

Kayser  Gloves  . 3 

3,766 

Kayser  Hosiery  . 

14,434 

Kayser  Lingerie  . 

35,878 

SuiH>-Hose  . 

9,053 

3 

63,131 

Kelloft?  Co. 

AlUBran  . $ 

903,937 

t'ereals  . 

.393,377 

Cocoa  Krispies  . 

287,478 

Concentrate  . 

283,978 

Corn  Flakes  . 

430,518 

Corn  Flakes  &  Rice 

Krisiues  . 

45,516 

Frosted  Flakes  . 

21,884 

OK’s  . 

904,550 

Rice  Krispies  . 

236,523 

Sugar  Frosted  Flakes  .... 

419,602 

3 

3,927.363 

Kendall  Co..  The 

Blue-Jay  Corn  Plasters 

73.715 

Curad  . 

129,850 

Curity  Baby  Knits  . 

9.599 

Curity  Diapers  . 

30,880 

Cunty  Rib  Nipple  . 

6,162 

$ 

250,206 

Kennecott  Copper  Corp. 

l^ase  Brass  &  Copper  Co.  $ 

8,106 

Kennecott  Copper  Corp  . . 

45,673 

$ 

53.779 

Kenton  Pharmacal  Co.,  Inc. 

The 

Sal-Fayne  . I 

29,415 

Keystone  Camera  Co.,  Inc. 

Cameras  . $ 

39.142 

C/ameras  &  Projectors  . . . 

10«.035 

Projectors  . 

19,043 

3 

166,220 

Kiekhaefer  Cori>. 

Mercury  Outbcmrd  Motor  .3 

979,898 

Kilpatrick  Baking  Co. 

Bread  . 3 

34,615 

Kimball  Co..  C.  M. 

Red  Cap  Refresh-R . 3 

28.836 

Kimberly-Clark  Corp. 

Ferns  . 3 

430,298 

Kleenex  Towels  . 

.35..362 

Kotex  . 

349.289 

3 

814,919 

Kimborg  Product  Research 

Knopf  Inc.,  Alfrtd  A 

Books  .  , 

Knouse  Foods  Inc.  . * 

Lucky  Leaf  A|>|ile  Juice  I 
Lucky  I-eaf  Apple  Sann 

Knox  Co..  The  ^ 

Oystex  . I 

Mendaco  . | 

Knox  Gelatine  Co.,  Inc. 

Gelatine  . I 

Knudsen  Oreamei  y  Co.  of 
California 

Buttermilk  &  Cottage 

Cbeeae  . $ 

Cottage  Cheese  & 

Hamimhire  Sour  Cream. 
Cream  Cheese  &  liamiakire 

Sour  Cream  . 

Dairy  Product.^  . 

Hampshire  Sour  Cream  .. 
Hamiishire  Sour  Cream  t 

Milk  . 

Milk  . 


Kobrand  Cori>. 

K.B.B.  Scotch  Whisky  ... 

Beefeater  Gin  . 

Robertson’s  Yellow  Label 
Scotch  Whisky  . 


.319,626 


78,212 


Corp. 

Kimtab  Vitamins  . 3  56,948 

King  Korn  Stamp  Co . 3  26,687 

Kingsboro  Silk  Mills,  Inc. 

Rogers  Lingerie  . 3  42,713 

Kiplinger  Washington 

Editors.  Inc . 3  98,263 

Kirsch  Beverages,  Inc. 

No-Cal  . 3  70.517 

Kitchen  Art  Foods.  Inc. 

Py-O-My  Mixes  . 3  31,691 

Klopman  Mills 

Fabrics  . 3  68,341 

Knights  of  Columbus  . 3  387,253 


3 

Kress  &  Owen  Co. 

Glyco-Thymoline  . 3 

Kretchmer  Corp..  The 

Sugar’N  Honey  . 3 

Wheat  Germ  . 


Kray  Packing  Co. 

Meat  Products  . 3 

Krueger  Brewing  Co.,  G. 

Ambassador  Beer  . 3 

Holsten  Beer  . 

Krueger  Beer  . 

Krueger  Ale  . 

3 

Krylon  Inc. 

Paints  . 3 

Labrot  &  Graham 

L  &  G  Whiskey . 3 

Laclede  Gas  Co . 3 

L’Aiglon  Apparel,  Inc . 3 

Lan  Chile  Airlines  . 3 

Land  O' Lakes  Creameries. 
Inc. 

Butter  . 3 

Landers,  Frary  &  ClMk 
Universal  Ooffeematic  ....3 
Universal  Vacuum  Bottle 


Landorf  &  Co.,  Inc.,  Sam  ..3 
Land  'Htle  Insurance  Co.  ..3 
L^ne  Bryant  Inc. 

Hayes  . 3 

Lane  Bryant  . 

3 

Lane  Co.,  Inc.,  The 

Furniture  . 

Langendorf  United  Bakeries, 
Inc. 

Barbara  Ann  Baking 

Products  . . 

Barbara  Ann  Bread  . 

Dr.  Penlands  Bread . 

Hollywood  Baking 

Products  . 

Hollywood  Bread  . 

Holsum  Baking  Products.. 

Holaum  Bread  . 

Holsum  Bread  A  Rolls  ... 
Holsum  Brown  'n  Serve 

Rolls  . 

Holsum  Cake  . 

Holsum  Pie  . 

Langendorf  Bread  . 

Langendorf  Cake  . 

3 

Lanolin  Plus,  Inc. 

Alva  Tranquil  . • 

Hair  Spray  &  Shampoo  .. 

Lanolin  Plus  . 

Preparations  . 

Vazol  . 

WaSh’N  Curl  Shampoo  ... 

3 

Lan-0-t>heen,  Inc. 

Lan-O-Sheen  . . 

Lan-O-Wipe  . 

3 

Lanvin  Parfums,  Inc. 

Preparations  . * 

La  Rosa  &  Sons,  Inc.,  V. 

Foods  . * 

Frozen  Foods  . 

Pizza  Pie  Mix  . 


3 
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NATIONAL 
STEEL 

REPORTS  . _ 

on  1959  and  the  Future 


National  Steel's  sales  in  1959  approached  the  three-quarter 
billion-dollar  mark  and  set  a  new  high  record.  Net  earnings — 
approximately  S55  million  equal  to  S7.28  per  share — were 
exceeded  in  only  one  other  year. 

These  results  were  achieved  despite  handicaps  imposed  by  the 
long  steel  strike  and,  in  the  words  of  Chairman  George  M. 
Humphrey  and  President  Thomas  E.  Millsop  in  the  Annual 
Report: 

“This  is  a  practical  demonstration  of  the  marked  increase  in 
efficiency  from  the  new  and  improved  plants  and  facilities  on 
which  we  have  expended  hundreds  of  millions  of  dollars  in 
recent  years.” 

Other  1959  highlights: 

Production  of  5,300,000  tons  reflects  an  operating  rate  of  76% 
of  capacity  compared  with  an  average  rate  of  63%  for  the  steel 
industry  as  a  whole.  An  important  factor  was  continuance  of 
operations  throughout  the  strike  at  the  Weirton  Steel  division 
which  has  a  27-year  record  of  production  without  interruption 
by  labor  difficulty  of  any  kind. 

Employee  compensation  at  a  record  high  with  total  payments 
for  wages,  salaries  and  benefits  of  approximately  S220  million. 

The  S300  million  expansion  program — somewhat  delayed  by 
the  strike  but  now  going  forward  at  full  speed  and  still  sched¬ 
uled  for  completion  in  1961.  Major  elements  of  this  great 
program: 

...  for  the  Midwest  Steel  division  an  entirely  new  steel  finishing 
plant  in  the  Chicago  area  to  produce  tin  plate,  galvanized  steel, 
hot-  and  cold-rolled  sheet  and  strip. 

...  for  the  Great  Lakes  Steel  division  in  Detroit,  the  80-inch 
“Mill  of  the  Future”  which  will  be  computer  controlled  and 
the  finest,  fastest,  most  powerful  hot  strip  mill  ever  built — plus 
a  substantial  increase  in  ingot  capacity. 


...  for  the  Weirton  Steel  division  at  Weirton,  West  Virginia, 
and  Steubenville,  Ohio,  improvements  and  additions  to  increase 
the  production  and  further  improve  the  quality  of  tin  plate  and 
cold-rolled  sheets. 

Property  additions  amounted  to  S47  million  in  1959.  The 
remaining  cost  of  construction,  authorized  and  uncompleted 
as  of  December  31,  1959,  amounts  to  approximately  $250 
million. 

A  new  Research  Center,  scheduled  for  completion  early  in 
1%1,  will  provide  expanded  facilities  for  the  continuing  pro¬ 
gram  of  research  and  development. 

New  Products — columbium-treated  steels,  low  alloy,  high 
strength  steels,  a  new  type  of  galvanized  steel — scored  im¬ 
portant  production  gains,  reflecting  increasing  demand  from 
customers.  New  lines  of  pre-engineered  buildings  in  a  broader 
range  of  beautiful  factory-applied  colors  were  introduced  by 
the  Stran-Steel  division  and  a  new  plastic-coated  product  was 
developed  by  the  Enamelstrip  division. 

For  the  future.  Chairman  Humphrey  and  President  Millsop 
say: 

“We  look  forward  to  the  real  benefits  of  our  construction  pro¬ 
gram  which  will  begin  to  be  felt  in  1961  and  which,  we  are 
confident,  will  make  a  significant  contribution  to  the  improved 
position  of  National  Steel  Corporation.” 

1959:  A  SUMMARY 


1959 

1958 

Net  sales 

$736,978,650 

$539,957,294 

Net  earnings 

$  54,897,360 

$  35,727,414 

Net  earnings  per  share 

$7.28 

$4.80 

Total  employment  costs 

$219,991,506 

$182,223,804 

Total  dividends  paid 

$  22,522,643 

$  22,298.906 

We  will  be  glad  to  send  you  a  copy  of  our  1 959  Annual  Report  on  request. 


NATIONAL  STEEL  CORPORATION 


iiHiiuiinL  oiLLL  uunrunHiiun  \  NATIONAL  7  Grant  Building,  Pittsburgh,  Pennsylvania 

\  FTtEL  / 

Major  divisions:  Great  Lakes  Steel  Corporation  •  Weirton  Steel  Company  •  Midwest  Steel  Corporation  •  Stran-Steel  Corporation 
Enamelstrip  Corporation  •  The  Hanna  Furnace  Corporation  •  National  Steel  Products  Company 


Mentholatum  Co..  The 

r)o«T>  Heat  . 

Mentholatum  . 

Kub  . 


MariKele,  Herold  Co. 
Kint?  Fluff  & 
Versatol  Kleener 
Manisehewit*  Co..  B., 

Cracker*  . 

Gefilte  Fish  . 

Products  . 


Libby’s  Meat  Products  . . . 

Libby’s  Pineapple  . 

Libby’s  Spejrtietti  &  Meat 

Balls  . 

Libby’s  Tomato  Juice  .... 
Libby’s  Vejretables  . 


Larsen  Co..  'The 

Freshlike  Veiretablps 
Veff-All  Veftetables 


Lams  &  Bro.  Co..  Inc. 
Domino  Ciirarettes  . . . 
Edfreworth  Tobacco  . 
EJdReworth  &  Holiday 

Tobaccos  . 

Holiday  Tobaw'o . 


Mercury  Record  t’orp. 

Records  . I 

Meredith  Publishintr  Co. 

Better  Homes  &  Gardens. | 
Merrimack-Essex  Kleetrie 

Co . I 

Merritt-Ohapman  &  5k»tt 
Corp. 

Oevoe  Paints  . ) 

New  York  Shipbuilding 
Corp . 


Liberty  Bakinsr  Co. 

Dandee  Bread  . 

Liberty  Life  Insurance  Co. . . 
Liberty  Traved  Aitency  . . . . 
Liebmann  Breweries.  Inc. 

Rheinirold  Beer  . 

Lifetime  Heel  Co. 

Heels  . 

Lifrsrett  &  Myers  Tobacco  Co. 
Chesterfield  Cigarettes  . . . 

Duke  Ciimrettes  . 

L  &  M  Ciaarettes  . 

Oasis  Ciirarettea  . 


Marboro  Book  Club . 

Marcalus  Mfft.  Co. 
Kitchen  Charm  Waxerl 
Paper  &  M  areal 

Napkins  . 

Mareal  Napkins  . . 

Marcal  Tissue  . 


Latrobe  Brewinir  Co. 

Rollinsr  Rock  Beer  . ) 

Layoptik  Co..  Inc. 

Layoptik  . i 

Lawry’s  Foods.  Inc. 

DressinK  Mixes  . I 

Dressintf  Mixes  &  Retina 

Vinefrar  . 

Seasoned  Salt  . 

Spatrhetti  Sauce  Mix . 


Marchand  Co..  CSiarles.  ’The 

Preparations  . .•  •  •  • 

Maryland  Hospital  Service. 
Inc.  &  Maryland  Medical 

Service.  Inc.  . . . 

Maryland  &  Virfrinia  Milk 
Producers  Assn. 

Milk  Products  . 

Massachusetts  Dept,  of 

Commerce  . . 

Massachusetts  Hospital 
Service.  Inc.  &  Massa¬ 
chusetts  Medical  Service. , 

Matson  Naviftation  Co.  _ 

Maupin  Tour  Associates. 

Tom  . 

May.  Georpe  S..  Co . . 

Mavbelline  Co..  ’The 

Preparations  . 

Maver  &  Co..  Oscar 

Meat  Products  . 

Mavtap  Co..  The 

Dryers  . 

Dryers  &  Washers  . 

Washers  . 


no7  Merry  Mfp.  Co. 

Community  Hohby  Shops..! 

Messner  Inc..  Julian  . | 

Metropolitan  Life  Insuranet 
46,166  fjo . . 

Metropolitan  Utilities 
District  (Omaha. 

74,965  Nebraska)  . ! 

Metiper  Dairy  Co. 

58,23.7  Milk  . I 

Mexican  Government  Tourist 

,,,  Bureau  . | 

Miami  Beach,  Fla.— Oiamber 

.39,854  Commerce  . { 

Ml’mi  Beach  Hotels  & 

2].2M  Motels  . ! 

74. .92  Miami  Beach  Information 

....  Bureau  . | 

-62,61-  M'smi  Herald  . ! 

rat  tna  MicMpan  Bell  ’Telephone 

584,420  Qo . I 

Michipan  Bulb  Co . | 

Michigan  Consolidated  Gas 

2  56. .544  Co . | 

315,365  Michipan  Fmit  Canner*. 
-  Inc. 

752.294  Thank  You  Pie  Fillinp  ...! 

Michipan  Hospital  Service  i 
Michipan  Medical  51ervice.t 
27,527  Michipan  Milk  Producer* 

As,sn . I 

107.588  Michipan  Mutual  Liability 

33.0.75  Co . t 

Mid-Century  Book  Society..! 
29,984  Middle  South  Utilities.  Inc. 

-  New  Orleans  Public 

198.134  Service,  Inc . ! 

Midland  Pharmacal  Corp. 
asn  aae  Snup  Denture  Cushions  ..! 

..’sRo  Milady  Foods  Product*.  Inc. 

’  Frozen  Blintzes  . ! 

794  7«a  Milan!  Foods  Inc.,  Louis 
’  '  De  Cisco  Garlic  Dressinp.  .| 

1890  French  Dressinp  ... 

.M414  Italian  Dressinp  . 

^.397  .^^lad  Dressinp*  . 

12.453  ’Thousand  Island  Dre.ssinK. 


Lily  of  FVance.  Inc. 

Bra  . 

Bra  &  Girdle  . . . 
Girdle  . . 


Lay  &  Go..  Inc.,  H.  W. 

Potato  Chip.s  . . 

Lee  Co..  Inc..  H.  D..  The 

Leesures  . 

Workclothes  . 


.56.947 

64.405  Linco  Products  Dis 
- Co. 

21,352  Ammonia  . 

Bleach  . 

Tjiqpid  Deterpent 
3.7,164  Products  . 


Leeminp  &  Co.,  Inc.. 

Thomas 

Ben-Gay  . 

Lees  ft  Sons  Co..  James 

Carpets  ft  Pups  . 

Lehn  ft  Fink  Products  Corp. 
Dorothy  Gray 

Preparations  . 

Etiquet  Deodorant  . 

Opilvie  Sisters  Home 

Permanent  . 

Tussy  Preparations  . 


Lion.  Inc.,  ’Hie  (Gibbons 
Brewery) 

Gibbon’s  Beer  . 

Lippincott  Co..  J.  B . 

Little.  Brown  ft  Co . 

Lockheed  Aircraft  Corp.  . . 
Lone  Star  Brewinp  Co. 

Beer  . 

Lone  Star  Gas  Co . 

Lonp  Island  Liphtinp  Co.  . 
Lonpines-Wittnauer  Watch 
Co..  Inc. 

Watches  . 

L’Oreal  of  Paris  Products 

Hair  Colours  . 

Lorillard  Co.,  P. 

Bripps  Tobacco  . 

Kent  Ciparettes  . 

Lorillard’s  Ciparettes  . . . 

Madison  CSpars  . 

Newport  Ciparettes  . 

Old  Gold  Ciparettes  . . . . 
Sprinp  Ciparettes  . 


McAleer  ft  Co..  Inc.,  E.  J. 
Mrs.  Paul’s  Frozen 

Dinners  . 

Mrs.  Paul’s  Frozen  Fish 

Products  . 

Mrs.  Paul’s  FVozen  Foods, 
Mrs.  Paul’s  FVozen 
Vepetables  . 


Leslie  Salt  Co . 

Lever  Bros.  Co. 

Air-Wick  . 

All  . 

Breeze  . 

Dinner-R^v  Ham  ft 

Turkey  Slices  . 

Dove  Soap  . 

Gayla  Soap . 

Good  Luck  Marparine  . . 

Handy  Andy  . 

Imi>erial  Marparine  . . . . 
Lever  Bros.  Products  . . . 

Lifebuoy  Soap  . 

Lipton  Instant  T»'a . 

Lipton  Product-s  . 

Lipton  Sou|>s  . 

Lipton  Tea  . 

Liquid  Swan  . 

Lucky  Whip  . 

Lux  . 

Lux  ft  Lux  Liquid 

Deterpent  . 

Lux  Liquid  Deterpent  . . 

Praise  Soap  . 

Rinso  . 

Silver  Dust  . 

Spry  ...  - . 

Stripe  Tooth  Paste  . 

Surf  . 

Swan  Liquid  Deterpent  . 

Swan  Soap  . 

Whisk  . 

Wish-Boae  Cheese 

Dressinp  . 

Wish-Bone  FVench 

Dressinp  . 

Wish-Bone  FVozen  Pizza. 
Wish-Bone  Italian 

Dressinp  . . 

Wish-Bone  Russian 

Dressinp  . 

Wish-Bone  Salad 
Dressinps  . 


McCall  Corp. 
Me  Call’s 
Redbook 


McCormick  &  Co..  Inc. 
Fluffy  Ma.shed  Potatoes  . 

Schillinp  Coffee . 

Schillinp  F^rncts  . 

Schillinp  Extracts  & 

Spices  . 

Schillinp  Seasonlnp  Salt! 
Schillinp  Spices  . 


Los  Anpeles  Department 

Water  and  Power  . 

Louisiana  Sweet  Pota’o 
Advertisinp  &  Develop¬ 
ment  Otmmission 

Yams  . 

Louisville  Courier-Journal 

ft  Times  . 

Louisville  ft  Nashville 

Railroad  Co . 

Love  Inc..  Joseph 

Dresses  . 

Lowe  Coro..  Joe 

Ducky  Dubble  . 

Popslcle  . 


Miles  laboratories.  Inc 

Alka-Seltzer  . 

Bactine  . 

One-A-Day  Vitamins 


McCulloch  Corp. 

Scott  Outboard  Motor  ...$ 
McDowell.  Obolensky,  Inc. 

Books  . $ 

McGraw-Edison  Co. 

Speed  Queen  Dryer  . J 

Speed  Queen  Dryer  ft 

Washer  . 

‘'Peed  Queen  Washer  .... 
Toastmaster  Water  Heater 


Milk  Foundation.  Inc . i 

Miller  Brewinp  Co . I 

Milnot  Co . i 

Milwaukee  Gan  ft  Lipht  0>..l 

Minneapolis  Gas  Co . S 

Minneanolis-Honeywell 

Repulator  Co . t 

Minnesota  Hospital  Service 
Assn.  &  Minnesota 
Medical  Service.  Inc.  .  .1 
Minnesota  Mininp  ft 
Manufacturinp  Cb. 
Scotch-Brite  Scourinp 

Pad  . S 

.Scotch  Cellophane  Ta|)e  .. 

’Thermo-Fax  . 

Institutional  . 


Lowenstein  ft  Sons.  Inc. 
Lowenatein  ft  Sons, 

Inc..  M . 

Wantsutta  Sheets  . . . . 


McGraw-Hill  Publishinp  Co. 
Inc. 

Business  Week  . 

McGraw-Hill  Bonk  Co.. 

Inc . 

Whittlesey  House  . 


Lucky  Laper  Brewinp  Co. 

Beer  . 

Lufthansa  . 

Lummis  ft  Co. 

Nuts  . 

Peanut  Butter  . 


Le\'y  ft  San,  Inc..  Henry  S. 

Bread  . 

Lewis  Food  Co. 

Dr.  Ross  Gat  Food  . 

Dr.  Ross  Dop  Food  . . 

Dr.  Ross  Pet  Foods  . 

Skippy  Cat  A  Dop  Foixl  .... 
Skippy  Pet  Food  . 


McGreeor-Doniper,  Inc. 

Snort.=wear  . 1 

McKay  Co..  Inc..  Etevid  ...1 
McKesson  ft  Robbins,  Inc. 

Bexel  . j 

Chapin  ft  Gore  Whiskev  . . 
Martin’s  De  Luxe  ft  Fine 
&  Rare  Scotch  Whisky.. 
Martin’s  V.V.O.  Scotch 

WhUky  . 

McKesson  &  Robbins 

Products  . 

Nicholson’s  Lampliphter 

Gin  . .-. 

Ora-Fix  . 

Ronrico  Rum  . 


56,381  Minnesota  Power  ft  Lipht 

67,769  Co . « 

Minute  Maid  Corp. 

21.111  Hi  C  Beverapes . _..J 

ill, 883  Minute  Maid  FVozen  Fruit. 

Minute  Maid  FVozen  Juice* 
1,102  .Snow  Crop  FVozen  Joic»  . 

Snow  Crop  FVozen  Juice* 

154,646  &  Vepetables  . 

Snow  Croo  FVozen 

3,489  Vepetables  . 

Snow  Crop  Products  ...• 

3.220 

18,200  I 

Mirro  Aluminum  Co . i 

■ .  '  . . „  Mission  Polk,  The 
414,112  Mission  Pak  Fo^  ^ 

Products  . ; . 

30,852  Mississippi  Power  ft  light 

Co . ! 

37,207  Missouri  Pacific  Railroad 


Lustip  Food  Sales 
Punchinello  Drinks 


Mac  Fadden  Publications, 
Tnc. 

’True  Story  . 

Mackey  Airlines  . 

MacMillan  Co.,  The 
MacMillan  C^.,  The  .. 
St.  Martins  Press.  Inc. 


Lewis  Howe  Co. 

Nature’s  Remedy 
Turns  . 


Libby,  Me  Neill  &  Libby 

Hi-Fi  Dop  Food  . ! 

Libby’s  B<aby  F'oods  . 

Libby’s  Beef  Stew  . 

Libby’s  Ck>rned  Beef  Hash 

Libby’s  Foods  . 

Libby's  FVozen  Drinks  . . 
Libby's  FVozen  Foods  .... 
Libby’s  FVozen  Fruits  . . . 
Libby’s  Frozen  Vepetables 

Libby’a  FVuits  . 

Libby’s  Juices  . 

Libby  Canned  Meat  . 
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Mapic  Mold.  Inc . 

Mapnus  Orpan  Corp. 

ESectric  Orpan  . 

Maiden  Form  Brassiere  Co. 

Bra  . . 

Maier  Brewinp  Company 

Brew  102  Beer  . 

Maine  Department  of 
Flconomic  Development  , 
Maine  Potato  CJommittee 
State  of  Mein  Potatoes  , 
Maine  Sardine  Council 
Sardines  . 


McLauphlin  ft  Co.,  W.  F. 

Manor  House  Coffee  . . 

Medical  Service  of  The 
District  of  Columbia  . . 

Mennen  Co..  The 

Babv  Preparations  . $  31,569  Mister  Softee.  Inc.  •••••• 

Deodorant  .  28,778  Mobile  Gas  Service  Corp. 

Preparations  .  41,371  Moeen  David  Wine  Coep. 

-  Wine*  . 

$  101,718  Mohawk  Airlines,  Inc.  .. 
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$  1,720,453 

$  32.244 

$  32.366 

$  25,541 

$  2,210.468 

$  .77.479 

$  518.636 

727,018 
1,947.5.54 
69,401 

$  3.262,609 

.$ 

2,040 

69.658 

40,898 

$ 

ST 

112,596 

.$ 

5.104 

28.418 

.7.944 

12,851 

$ 

50,317 

36.640 

83.938 

179,356 

.$ 

356,696 

.8 

112.192 

140.648 

.* 

106.838 

.$ 

75.310 

.$ 

30,753 

.* 

13.5.50 

4,022.368 

200 

122..727 

770.635 

13 

1.850.349 

$ 

6.779,442 

r>f 

.$ 

14.5.189 

.s 

29.189 

.  .$ 

27,102 

95,165 

33.244 

..* 

3.571 

140.575 

* 

144.146 

)i. 

..* 

42.713 

29.638 

$ 

72.351 

.  .* 

150.704 

223,782 

..$ 

21,688 

12.384 

$ 

.74,072 

..$ 

41.406 

..s 

81,852 

31,649 

111.280 

24.791 

Think 


This  is  the  only  kind  of  'dozing'  going  on  in  the 


of 

»as< 

lubl 

thi 


Food  Products,  Inc. 
Fish . 


Inc. 

Jdio  . 

■fi:  Hairintr  Aid  . . 


^5  States  Telci>hone 

IdWTSph  Co . $ 

■  :ii  Valley  Water  Co. 

;  .1  Water  . $ 

lotum  Distiller.  Inc. 
Boston  Eki;  Nor  ....  $ 
Bolton  Golden  Gin  . . 
Boston  Personal 


Gazette 


Republic 


. * 

. * 

^.1^'  Power  C<..  . .  .$ 
"  'iwnical  Co. 
il  Co. 

Cbemicid  to... 


I>romedary  Cake  Mix  ....  5,208 

Milk-Bone  Dor  Biscuits..  1.258 

Millbrook  Bread  .  249.879 

National  Biscuit  Crackers  2,185,402 

S  2,500,723 

National  Cash  Rettister  Co. 

Products  . $  56,935 

National  Goal  As.sn . t  42,663 

National  Cranberry  Assn. 

Ocean  Spray  Oanberry 
Sauce  . $  221,103 


National  Dairy  Products 
Corp. 

Breakstone's  CottaRe 

Cheese  . 

Breyer's  Ice  Cream  . . . 

doverleaf  Milk  . 

Kraft  Barbecue  Sauce 

Kraft  Caramels  . 

Kraft  Caramels  & 

P'udKies  . 

Kraft  Cheese  . 

Kraft  Dinners  . 


Kraft  Jellies  &  Preserves. 

Kraft  MarRarines  . 

Kraft  Mar^mallows . 

Kraft  Mayonnaise  . 

Kraft  Products  . 

Kraft  Salad  DreesinRs  . . . 

Miracle  MarRai-ine  . 

Mirade  Whip  Salad 

DressinR  . 

Parkay  MarRarine  . 

Philadelidiia  Cream 
Cheese  . 


when  you  think  of 


l^niuun^'O  . ♦ 

I  Co..  John 

Proaocts  . * 

g*rt  Cat  F^l . 

Dor  F^ood  .... 

Meet  Products.. 


Oxp.,  Norman  M 


Philip,  Inc. 

'csiuettes  . $  1.284,052 

» t  Hedyef 

.  303,108 

„  j  RRarettc- .  1,424,525 

j  )  Oltarsttes  .  8,333 

r,t  ORsrctt.-s  ...  1,427,655 

Horris  CiRarettes. .  443,043 


PHOENIX 


Sealtest  Buttermilk  . 

4,985 

Sealtest  Chocolate  Milk  . . 

82,465 

Sealtest  Cottage  Cheese  . . 

445,340 

Sealtest  Dairy  Products  . . 

282,741 

Sealtest  Dip-N-Dressing  . . 

211,606 

Sealtest  Egg  Nog . 

29,894 

Sealtest  Ice  Cream  . 

219,988 

Sealtest  Juices  . 

17,995 

Sealtest  Milk  . 

126,265 

Sealtest  Products  . 

144,466 

Southern  Dairy  Products  . 

2,119 

Temp-Tee  Cream  Cheese. . 

107,646 

3  1 

S,645,894 

National  Distillers  A 

Chemical  CV>rp. 

Bellows  (^ub  Bourbon 
Whiskey  . 3 

348,706 

Bellows  Club  Bourbon  & 
Partners  Choice  . 

4.3,145 

Bellows  Partners  Choice 
Whltkey  . 

251,440 

Bellows  Whiskies  . 

86,075 

Bond  A  Lillard  Whiskey  . . 

226,294 

Bourbon  De  Luxe  Whiskey 

249,989 

Century  Club  Whiskey  . . . 

114,723 

Cinzano  Vermouth  . 

106,424 

Crab  Orchard  Whiskey  . . 

22,804 

De  Kuyper  Cordials . 

1,619 

De  Kuyper  Creme  De 

Menthe  . 

5,046 

Gilbey's  Gin  . 

195.349 

GHbey’s  Gin  A  Vodka  .... 

582,547 

Gilbey’s  Vodka  . 

25,943 

Hill  A  Hill  Whiskey . 

597,798 

Jockey  Club  Whiskey - 

32,211 

Kentucky  Colonel  Whiskey 

47,784 

King  George  IV  Scotch 
Whisky  . 

73,056 

Mellwood  Whiskey  . 

853 

Mount  Vernon  Whiskey. . 

8,052 

National  Distillers 
Institutional  . 

1,802 

Old  Crow  Whiskey  . 

1,507,174 

Old  Dover  Whiskey . 

56,317 

Old  Grand-Dad  Whiskey . . 

978,059 

Old  Hermitage  Whiskey. . 

126,714 

Old  Log  Cabin  Whiskey.. 

156,486 

Old  Overholt  Whiskey  . . . 

17,389 

Old  Sunny  Brook  Whiskey 

680,723 

Old  Taylor  Whiskey  . 

898,597 

PM  Whiskey  . 

451,405 

Vat  69  Scotch  Whisky  . . . 

174,862 

3 

8,069,376 

National  Fruit  Products 

Co..  Inc. 

White  House  Apple  Sauce.  3 

42,825 

National  Homea  Corp . 3 

34,100 

National  Lead  Co. 

Dutch  Boy  Paints  . $ 

48,932 

National  Nurseries  Sales 

Corp . 3 

34,061 

National  Oats  Co. 

National  Oats  . 3 

4,872 

3  Minute  Grits . 

1,128 

3  Minute  Oats . 

4,5.58 

3  Minute  Popcorn . 

12,378 

3  Minute  Quick  Oats  .... 

9,107 

3  Minute  Raisin  Oats  . . . 

5.439 

3 

37,477 

National  Steel  Corp. 

Great  Lakes  Steel  Corp..  .3 

29,466 

National  Steel  Corp . 

21,453 

3 

50,919 

National  Sugar  Refining  Co., 
The 

Arbuckle’s  Sugar  . 3 

15,042 

Godohaux  Sugar  . 

7,166 

Jack  Frost  Sugar . 

80,160 

Quaker  Sugar  . 

11,127 

3 

113,485 

National  Telefilm  Assooiatee, 
Inc . 3 

375,628 

National  Trailways  Bus 
System  . 3 

435,060 

Nation’s  Business  . 3 

45,615 

Nationwide  Insurance  0>. ..3 

673,304 

Nehi  Corp. 

Nehi  Beverages . 3 

10,696 

Par-T  Pak  Beverages  . . 

113,687 

Royal  Crown  (k)la . 

381,771 

Upper-lO  . 

9,381 

3 

516,535 

Nelson  &  Sons,  Thomas  ...  3 

27,902 

Nestle  Oo.,  Inc.,  The 

Decaf  . 3 

274,225 

Nescafe  . 

558,448 

Nestle^s  Butterscotch  .... 

44,203 

Nestle’s  Chocolate  Bits  . . 

5,860 

Nestle’s  Eveready  Cocoa. . 

108,244 

Nestle’s  Products  . 

7,596 

Nestle’s  (Juik . 

92,117 

Nestle*s  Semi-Sweet 
Chocolate  . 

174.057 

Nestle’s  Zip  . 

5,863 

Swiss  Knight  Cheese . 

32,138 

Wispride  Cheese  Spreads 

6,265 

3  1,309,016 

New  England  Pish  Co. 

Icy  Point  Salmon  . 3 

13,340 

Pillar  Rock  Salmon . 

11,141 

Pink  Beauty  Salmon . 

4,455 

$  28,936 
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New  Ehtfrland  Mutual  Life 

Insurance  Co . $  26,619 

New  Enftland  Shopper, 

The  . $  36.994 

New  Eneland  Telephone  & 

TeleKraph  Co . $  130,943 

Nc>w  Haven  Gas  &  Litrht 

Co . $  25,090 

New  Jersey  BeJI  Telei>hone 

Co . $  244,329 

New'  Jersey  Dept,  of 
Agriculture 

Eggs  . $  26.974 

New  York  Central  System.. 3  26,604 

New  York  Daily  News . $  160,966 

New  York  Herald  Tribune.  .$  163,827 

New  York  Life  Insurance 

Co . $  1,364,095 

New  York.  New  Haven  & 

Harford  Railroad  Co., 

The  . S  62,810 

New  York  Post . $  67,372 

New  York  State  Department 

of  Commerce  . 3  101,569 

New  York  Telephone  Co.  ..3  820,798 

New  York  Times.  TTve . 3  .340,566 

Newsweek  Inc . 3  353,870 

Niagara  Mohawk  Power 

Corp . 3  148,604 

Niagara  Therapy  Mfg. 

Corp . 3  39,359 

Nissan  Motor  Company, 

Ud. 

Datsun  Cara . $  34,8.36 

Norfolk  &  Weatern  Railway 

Co . 3  55,960 

North  American  Companies. 3  79,274 

North  American  Accident 
Insurance  Co.  of  Chicago.  3  40,172 

North  American  Aviation, 

Inc . 3  41,043 

North  American  Cigarette 
Mfrs.,  Inc. 

Diplomat  Cigarettes  . 3  45,900 

North  American  Life  & 

Casualty  Co . 3  44,642 

North  American  Philips  Co., 

Inc. 

Norelco  Electric  Shaver.. 3  362.115 

North  Central  Airlines  _ 3  176,422 

North  Woods  Coffee  Co. 

Coffee  . 3  118.262 

Northeast  Airlines.  Inc.  ...3  771,486 

Northern  Illinois  Gas  Co.  ..3  26,126 

Nort.hem  Indiana  Public 

Service  Co . 3  65,893 

Northern  Natural  Gas  Co., 

The  . 3  217,883 

Northern  Pacific  Railway 

Co . 3  171,695 

Northern  Paper  Mills 

Tissue  &  Waxtex . 3  .54.849 

Tissues  .  70,915 


3  125,764 

Northern  States  Power  Co.  .3  301,587 

Northrop,  King  &  Co. 

Seeds  . 3  64,942 

Northwest  Airlines  Inc.  ...3  169,466 

Northwestern  Bell  Telephone 

Co . 3  178.598 

Northwestern  National  Life 

Insurance  Co . $  33,466 

Norton  &  Co.,  Inc.,  W.  W. .3  94,888 

Norwegian  America  Line 

Agency,  Inc . 3  92,681 

Norwich  Pharmacal  Co..  The 

Cees  Cough  Medicine  ....3  32,661 

NP-27  207,619 

Nebs  .  46,212 

Norforms  .  246,707 

Norwich  Products  .  38,760 

Paracin  .  2,926 

3  574.878 

Noxzema  Chemical  Co. 

Droplets  . 3  6,598 

Noxzema  Preparations  . .  988,967 

Nozain  .  109,695 


3  1,105,250 


Oak  Farms  Dairies  . 3  33,444 

O’Brien  Corp.,  TTie 

Paints  . 3  116,117 

Ocean  Highway  Assn . 3  28,910 

Oertel  Brewing  Co.,  Inc. 

Beer  . 3  67,509 

Ohio  Bell  Tel^ihone  Co.  ...3  278,446 

Ohio  Edison  Oo . 3  89.131 

Ohio  Fuel  Gas  Oo . 3  30,707 

Ohio  Oil  Co.,  The 

Marathon  Gas  &  Oil . 3  396,606 

Marathon  Heating  Oil  . . .  39,691 

Institutional  .  22,766 

3  457,963 

Oklahoma  Gas  &  Electric 

Co . $  35,913 

Oklahoma  Natural  Gas  Co. ..3  44,491 

Oklahoma  Oil  Co . 3  295,728 

Old  American  Insurance 

Co . 3  1  68,349 

Old  Reading  Brewery,  Inc., 

The  . 3  33,845 

Olin  Mathieson  Chemical 
Corp. 


Pan  American  Missiles 

Range  Division  . 

Pan  American  Worid 
Airways  . 


Olin  Mathieson  Home 

Products  . 

Vigran  . 


Olson  Co.,  Inc.,  Robert  E. 

Motaloy  . 

Olympia  Brewing  Co. 

Beer  . 

Ontario  (Canada!  Travel 

Bureau  . 

Open  Pit  Food  Sales,  Inc. 

Barbecue  Sauce  . 

Orange-Crush  Co. 

Orange  Crush  . 

Old  Colony  Beverages 


Pandora  Knitwear,  Inc. 

Sweaters  . 

Pantheon  Books.  Inc.  ....' 

de  Publications,  Inc. 
Parker  Brothers.  Inc, 

Games  . 

Parker  Pen  Co.,  The 
Everaharp  Pencils  & 

Pens  . 

Parker  Pencils  &  Pens 


Oregon  Travel  Information 

Bureau  . 

Organization  for  European 
Economic  Cooperation 
European  Travel 

Commission  . . . 

Orient  &  Pacific  Lines 
Steamship  Transport  . . . 
Ortlieb  Brewing  Co., 

Henry  F. 

Ale  . 

Beer  . 


Parmet  Oo.,  Joseph.  TTie 
One  Wipe  Dust  ('loth  . 
One  Wipe  Dust  Mop 
Cover  . 


Patti-Lane,  Inc. 

Patti  Fashions  . t 

Pax  &  Co. 

Paxton  &  (iailagher  (io. 

Butter-Nut  Coffee . | 

Butter-Nut  Coffee  t 

Instant  (k>ffe«  . 

Butter-Nut  Instant  (^ffes 


Oster  Mfg.  Co..  John 

Appliances  . 

Hair  Drver  . 

Knife  Sharpener  . 


Pearl  Brewing  Co. 

Beer  . I 

Peavey  &  Co.,  F.  H. 

King  Midas  Flour  . $ 

Peerless  Importers,  Inc. 

Dry  Fly  ^erry  . I 

Hankey  Bannister 

Products  . 

Hankey  Bannister  Scotch 
Whisky  . 


Ostrex  Co . 

Otarion  Ustener  Corp. 

Hearing  Aid  . 

Otoe  Food  Products  Oo. 
Morton  House  Baked 

Beans  . 

Morton  House  Foods 


Outboard  Marine  Corp. 

Evinrude  Outboard  Motor. 3 
Gale  Buccaneer  Outboard 

Motor  . 

Johnson  Outboard  Motors. 
Lawn  Boy  Power  Mowers. 


Penick  A  Ford,  Ltd.,  Inc. 
Brer  Rabbit  Syrup  . . . 
Davis  Raking  Po^er  . 
My-T-Rno  Pie  FHling 
My-T-Fine  Puddings  . 
Swel  Frosting  Mix  . . . 


Outdoor  Advertising,  Inc. 
Owens-Coming  Fil^rglass 

Corp . 

Owens  Yacht  Co. 

Boats  . 

Oxford  University  Press, 

Inc . 

Ozark  Air  lines,  Inc.  . . . 


Peninsular  A  Occidental 

Steamship  Co..  The  . t 

Pen-Jel  Corp . 3 

Penn  Dairies 

Pennsupreme  Ice  Cream,. I 
Pennsalt  Chemical  fV>rp. 

Lewis  Eagle  Lye  . I 

Pennsylvania  De^  of 
Commerce,  (Harrisburg. 

Pa.)  . « 

Pennsylvania  Industries  ...5 
Pennsylvania  Mutual  life 

Insurance  Co.,  The . I 

Pennsylvania  Power  A 

Light  Co . 3 

Pennsylvania  Railroad.  The. 3 
Pennsylvania  Refining  Co. 

Gumout  . 3 

Peoples  Gas  light  A 

Coke  Co . 3 

Peoples  Gas  System 

(’Tampa)  . 3 

Peoples  Life  Insurance  (k)..3 
PeopJes  Natural  Gas  Co.  ■  .3 

Pepperell  Mfg.  Oo . 3 

Pepperidge  Farm.  Inc. 

Baking  Products  . 3 

Bread  . . 

Frozen  Baking  Products.. 
Stuffing  . 


Pabst  Brewing  Co. 

RIatz  Beer  . 1 

Blue  Ribhon  Malt  Extract 

Eastside  Old  Tap  . 

Pabst  Blue  Ribbon  Beer. . 


Pacific  Air  Lines.  Inc.  . . 
Pacific  Gamble  Robinson 

Snohoy  Apples  . 

Snoboy  Fruits  . 

Snoboy  Grapefnrit  . . . 


$  1  ^  36^ 

Pacific  Gas  A  Electric  Co... 3  307,074 

Pacific  Hawaiian  Products 


Hawaiian  Punch  . 

Pacific  Lighting  Corp. 
Southern  California  Gas 


Pacific  Northern  Airlines, 

Inc . 

Pacific  Power  A  Light  Co. 
Pacific  Telephone  & 

Telegraph  Co . 

Packard-^ll  Electronics 
Corp. 

Garage  Door  Opener  . . . 

Phonograph  . 

Radio  &  Television  . . . . 


Pepsi-Cola  Co.  . . . 
Perk  Dog  Food  Co. 
Perk  Dog  Food 
Vets  D&g  Food  . 


3  5.436  Personal  Sportswear  Co.,  Inc. 

4.644  Sportswear  . . . • 

142.266  Persons-Landsee  Travel 

- Service  . • 

$  152.346  Pet  Milk  Co. 

Golden  Key  Evaporated 

3  62.976  Milk  . • 

Pet  Dairy  Products . 

$  45,377  Pet  Ehraporated  Milk  .... 

6,389  Pet  Instant  Dry  Milk  ... 

Pet  Milk  . ..  •••.•• 

$  51.766  Pet-Ritz  Frozen  Frmt  Pies 

Sego  Evaporated  Milk  ... 

3  158.807  j 

3  251,006  Peterson  Ointment  Co . | 

Petite  Miss  . . * 

3  63,746  Peugeot.  Inc.  , 

Peugeot  Cars  . ' 

3  43,638  Pevely  Dairy  - 

Butter  . • 

Cottage  Cheese  . 

.3  212.399  Ice  (jream  . 

109,057  Milk  . 

77,102  ProducU  . 

142,398  j 

Pfeiffers  Food  ProducU.  Inc. 

.  95,945  Dressings  . 
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Paddington  Corp.,  The 
J  &  B  Scotch  Whisky 
Paillard,  Inc. 

Bolex  Cameras  . 

Hermes  Typewriter  . 


Palm  Beach  Co. 

Suits  . . 

Pam  Industries 

Dry  pSy  . 

Pan  American  Coffee 

Bureau  . 

Pan-American  Life 

Insurance  Oo . 

Pan  American  World 
Airways 

Aeronaves  De  Mexico  . 

CMA  . 

Mexicans  . 

Pan  American  Grace  . . 
Pan  American  Grace  A 
Pan  American  World 
Airways  . 


audience  has  more, 
buys  more! 


many  a  shopping  spree  starts  in 
the  pages  of  The  Daiias  Times  Heraid 


Readers  in  the  Golden  Bonus  Market  of  Texas  go  first  to 
the  Times  Herald,  then  to  the  stores!  Want  a  sell-out?  Run  powerhouse  copy  in 
the  Times  Herald!  Dallas  is  big,  spread-out;  readers  know  that  they  save  time  with  the 
help  of  newspaper  ads.  Merchants,  too,  like  the  extra  volume  generated  by  product 
ads  in  The  Times  Herald. 


Represented  Nationally  by  the 
Branham  Company 


Phiser  &  Co..  Inc-.,  Clias. 

A^M  . $  6,514 

Acnecaie  . 

Candettc-s  .  6,5(0 

Candettes  (Tou^h-Jel  .  15,940 

Cc»l  (Jold  .  6,526 

Kidr,  .  59,293 

$  132,426 

Pharmaceuticals.  Inc. 

Ac]ua  Velva  4  Liectric 

Shave  . $  27. .522 

Aqua  Velva  &  Williams 

Instant  Shave  .  36,672 

Conti  ShamiKK)  .  3,334 

Cieritol  .  19,721 

Serutan  .  62,907 

Sominex  .  1  ( .5.>4 

Williams  Preparations  ...  11,320 

^nimin  .  17,6(4 

Products  .  127, S36 

$  324,425 

Philadelphia  4  Readini;  Corp. 

Fruit  of  the  Lcacm 

Underwear  . $  117,601 

Philadelphia  ElcH-tric  Co.  ...$  207,056 

Philadelphia  Cas  Works  ...$  96,913 

Philadel)>hia  News  . $  146,557 

Philadelphia  Shelvini;  Cori>.  $  31,352 

Philco  Corp. 

Philco  Air  Conditioner  .  .$  4,273 

Philco  Automatic  Heatinu  649 

Philco-Bendix  Dryer  .  7.58S 

Philco-Bendix  Duomatic  .  29,537 

PhilcxvBendix  Washer  .  . .  23,179 

Philco  Phonotrr.-iph  .  11,362 

Philco  Products  .  26,356 

Philco  Radio  .  177 

Philco  Radio  4  Television.  9,596 

Philco  Rantce  4 

Refritterator  .  645 

Philco  RanKi‘.s  .  2,080 

Philco  Refrigerator  4 

Washer  .  3,409 

Philco  Refriiterators  ....  92,002 

Philco  Television  .  193,002 

Philco  Transac  S-2o<o  ...  2.894 

$  406.749 

Phillips  Petioleuir.  Co. 

Gasolines  4  Oils  . $  2,139.125 

Heatinjt  Oil  .  658 

66  Fertilizer  .  6,156 

$  2,145.939 

Philosophical  Libr.try.  Inc.  .$  32,785 

Piedmont  Aviation.  Inc.  .  .$  168,082 

Piedmont  Natural  Oas  Co.  .$  85,764 

Piel  Bros. 

Beer  . $  87,.351 

Pierro  Co.,  S.  S. 

Glen  Garry  Scotch 

Whisky  . $  3,729 

S.  S.  Pierce  Number  G 

WhUkey  .  18,728 

S.  S.  Pierce  Red  Label 

Whiskey  .  3,145 

S.  S.  Pierce  Wines .  389 

Products  .  15,440 


Lydia  E.  Pinkham's 
(Docniiound  .  477,806 

$  479,256 

Pitney-Bowes,  Inc. 

PostaKe  Meter  . $  35,504 

Pittsburtrh  Brewinir  Co. 

Iron  City  Beer  . $  48,331 

Tech  Beer  .  8,679 

$  57,010 

Pittsburffh  Plate  cllass  Co. 

Mirrors  . $  7,124 

Paints  .  115,270 

Products  .  29,2.36 

$  151,630 

Plarvters  Nut  4  Chocolate  Co. 

Oil  . $  45,7.30 

Peanut  Butter  .  49,756 

$  95,486 

Ploutth,  Inc. 

t%2223  . $  3,7C5 

Black  4  White  Ointment  3,384 

C<H>pertone  .  90,833 

Creolin  .  30,111 

Dr.  Edward’s  Olive 

Tablets  .  132,2.58 

Mexsana  .  64,464 

Moroline  .  33,766 

Muslerole  .  144,157 

Nix  Deociorant  .  5,606 

Nujol  .  ,37,797 

Penc4ro  Couich  Drops  ....  1,599 

Penetro  Rub  .  10,417 

Ril-Sweet  .  28,348 

St.  Joseph  Aspirin  .  442,709 

St.  Joseph  Nose  Drops  ...  31,334 

St.  Joseph  Prcducts  .  .3.579 

Solarcaine  .  6,381 

Zemo  .  193.324 

$  1,26,3,772 

Plumro.se,  Inc. 

Deviled  Ham  . $  21,659 

Meat  Prcxlucts  .  29,085 

8  50,744 

Poirette  Corsets,  Inc . $  84,043 

Poiqrer-Morson  (2orp. 

E.  Martin  Brandy  . $  2,498 

Peter  Hacren  Cordials  ....  11,880 

PoiHcer  Morson  Products  .  12,711 

$  27,089 

Portland  Cement  Assn . $  316,299 

Portland  General  Electric 

Co . $  48,168 

Potomac  Electric  Power 

Co . $  114,810 

Premium  Associated.  Inc. 

Red  Scissors  Couirons  ...$  62.922 

Prentice-Hall,  Inc . $  81,780 

Pre-Seeded  Products.  Inc. 

Flowerinif  Carpet  . $  48.095 

Plant-A-Mat  .  56,321 

$  104,416 

Prince  Gardner  Co. 

Billfold  . S  8,543 

Products  .  26,482 


$  41,431 

Pierce’s  Proprietaries.  Tnc. 

Dr.  Pierce’s  Golden  Medical 

Discovery  . $  65,219 

Pillsbury  Co. 

Ballaid  Flour  . $  91,340 

Globe  A-1  Flour  .  17,288 

Pillsbury  Apple  Crunch 

Mix  .  234, .570 

Pillsbury  Bakintr  Products  764,261 

Pillsbury  Betit  Flour  .  1,494,236 

Pillsbury  Biscuits  .  29,167 

Pillsbury  Boston  Cr.-'am  Pie 

Mix  .  16,091 

Pillsbury  Cake  Mixes  ...  1,744,599 

Pillsbury  Claramel  Nut 

Rolls  .  120..546 

PiHsburv  Chiffon  Float 

Mix  .  17,494 

Pillsbury  Cinnamon  Rolls  112,772 

Pillsbury  Coffee  Cake  . . .  4.926 

Pillsbury  Cookies  .  14,954 

Pillsbury  Dinner  Rolls  . .  33,104 

Pillsbury  Feeds  .  4,478 

Pillsbury  Frostintr  Mix  .  .  94,072 

Pillsbury  Frozen  Cookie 

Mix  .  177,385 

Pillsbury  Instant  Mashed 
Potatoes  .  96,145 


$  35,025 

Prince'on  Tire  Co. 

"nres  . $  53,258 

Procter  &  Gamble  Co.,  The 
American  Family 

Products  . $  38. .333 

Camay  Soap  .  50,682 

Charmin  Pai>er  Products  .  2,875 

Clorox  .  1.6.33,972 

Crest  Tooth  Paste  .  25, .326 

Crisco  .  24,066 

Duncan  Him*  Cake  Mix  .  667,173 

Duz  .  17,4.52 

Gleem  Tooth  Paste  .  665,370 

Ivory  .  151.667 

Ivory  Flakes  .  254,877 

Ivory  Liquid  Deter,tent  . .  364,653 

Jif  Peanut  Butter  .  4,819 

Joy  Laquid  Detercrent  ...  164,151 

Lava  Soap  .  18,006 

Mr.  Clean  .  1,045,736 

Procter  &  Gamble 

Products  .  221,586 

Secret  Deodorant  .  176,937 

Tide  .  704,598 

Whirl  .  14,112 

Wondra  Sham|x>o  .  2,907 

Zest  .  265 


Pillsbury  Pancake  &  Waffle 

Mix  .  125,156 

PUIsbury  Pie  Oust  Mix  .  1,16! 

Pillsbury  Pizza  Mix  .  2,942 

Pillsbury  Pojiover  Mix  . .  39,684 

Pillsbury  Pudding-Cake 

Mix  .  68,207 

Pillsbury  Soy  &  Feed  _ _  779 

*  5,305.357 

Pinex  Co.,  Inc.,  The 

Dexyl  . $  22,151 

Pabasone  .  4,066 

Pinex  .  20,653 

$  46,870 

Pinkham  Medicine  Co., 

Lydia  E. 

Hal-O-Gene  . $  1,450 


$  6,249,563 

Providence  Gas  Co . $  91,508 

Prudential  Insurance  Co.  of 

America,  The  . $  1,913,440 

Public  Service  Co.  of 

Colorado  . $  90,207 

Public  Service  Co.  of 

Northern  Illinois  . . $  299,504 

Public  Service  Electric  &  Gas 
Co.  of  New  Jersey 

Bus  Transportation  . $  .56,465 

Light  &  Power .  350,489 

$  406,954 

Publicker  Industries,  Inc. 

Cavalier  Vodka  . $  11,449 

(Charter  Oak  Whiskey  . . .  27,462 

Cobbs  Creek  Whiskey _  3,155 

County  Fair  Whiskey  ....  14,035 


Dixie  Belle  Gin  &  Vodka  . 
Dixie  Belle  Gin  & 

Whiskey  . 

Kinsey  l^iskey  . 

McCallum  Scotch  Whisky 

Old  Classic  Whiskey  . 

Old  Hickory  Whiskey  .... 
Philadelphia  Gold  Label 

Whiskey  . 

Philadelphia  Whiskey  .... 
Philadelphia  White  Label 
Whiskey  . 


Radiator  Sr>ecialty  Co. 

Motor-M^ic  . 

Motor-Medic  &  rran'smi' 
Transeal  . 


Puget  Sound  Pulp  &  Timber 
Co. 

M  D  Napki  ns  . $ 

Powder  Room  Tissues  .... 


Pure  Food  Co..  Inc.,  The 
Herb-O.x  Bouillon  Cube.s  8 
Stoll's  Westchester  Boned 
Chicken  . 


Radio  Corp.  of  .\inorica  * 
National  Brondi-astimr 

Co . Z...  , 

Radio  Corp.  of  ,\merica 

RCA  Tubes  . ” 

RCA  Victor  Phenograiih'l 
RCA  Victor  Phon.-y^n-anli 

&  Radio  . 

RCA  Victor  Phonofrr.iph 

&  Television  . 

RCA  Victor  Products  . , . ' 

ROA  Victor  ILulio  _ .’ 

RCA  Victor  Railio  A 

Television  . 

RCA  Victor  Rwords  .... 
RCA  Victor  Tain*  Ibcor^ 
RCA  Victor  Televi.iion  . . 


Pure  Oil  Co.,  ’The 

FMel  Oil  . $ 

Gasolines  &  Oils  . 

’Tires  . 


Raeford  WorsUxl  ''orp . }  '  (,  • 

Ratru  Packing,  Inc. 

FVozen  Meat  Balls  . t 

Spaghetti  Sauce  . 


Purex  Corp.,  Ltd. 

Bat  Guano  . $ 

Blu  White  Bluing  . 

Dutch  Cleanser  . 

Fleecy  Bleach  . . 

Little  Bo-Peep  . 

Purex  . 

Sweetheart  Soap  . 

Trend  Detergent  . 

Wrisley  Soap  Products  . . 


Railway  Express  Agency, 

Inc . I 

Raleigh  (N.  C.)  Department 
of  Conservation  &  Develop 

ment  . t  j; 

Ralston  Purina  Co. 

Corn  Chex  . $  r. 

Purina  Dog  Chow  .  . 

Purina  Fe^s  .  4.  . 

Ry-Krisii  . 

Wheat  Chex  . 

Institutional  . 

Products  . 


Puritan  Siiortswi'ar  Co.-i). 

Ban-Lon  Sportswear  . $ 

Puritron  Corp . 8 

Purity  Cheese  Co . $ 

Purity  Maid  Baking  Co. 

Bread  . 8 

Products  . 


Random  House.  Inc . $  sr 

Random  Travel  . t 

Rath  Packing  Co..  The 
Frozen  Meat  Prod-jcts  ..I 
Meat  Products  .  SJt 


Putnam,  Inc.,  I. 

Klutch  . $ 

Putnam’s  Sons,  G.  P . 8 


Rayonier,  Inc . $ 

Readers  Digest  Assn.,  Inc., 

’The  . . . t  »• 

Readers  Digest  .  I  ll" 


Quaker  Oats  Co.,  The 


Read  Foods,  Inc..  J.  L. 
Duncan  Hines  Barbecue 
Sauce  . S 


Aunt  Jemima  Bread  Mix.$ 
Aunt  Jemima  Cake  Mix 

162.013 

Duncan  Hines  Dressin^rs 
Read  Potato  Salad  . 

Aunt  Jemima  Mixes  . 

Aunt  Jemima  Pancake 

Mix  . 

95,054 

ReaUAerovias  Brasil 

t 

.$ 

43 '■ 

Aunt  Jemima  Pancake  & 
Waffle  Mix  . 

40,033 

Real  Gold  Co. 

Oran^  Juice  Drink  .... 

.) 

Aunt  J^nima  &  (Quaker 
Corn  Meal  &  Grits . 

17,312 

Realemon  Puritan  Co. 

Real  fig  Juice  . 

.$ 

RK 

Chuck  Wagon  Cnarcoijl 

Realemon  Juice  . 

Briquets  . 

44,291 

Realprune  Juice  . 

F3ako  . 

Ful-O-P'ep  Feeds  . 

6,401 

714 

t 

N.lfi 

Instant  Quaker  Oats . 

38,114 

Reddi-Wip.  Inc. 

..s 

M.1I) 

Ken-L/-Bi8kit  & 

Top-Wip  . 

1K.M 

Ken-L-Ration  . 

6,646 

Ken*L-Meal  . 

99,896 

$ 

Ken-L-Ration  . 

Ken-L-Treats  . 

Life  Cereal  . 

Mother’s  Oats  &  Quaker 

Oats  . 

Mother’s  Soup  . 

Muffets  . 

Pettijohns  Wheat  Cereal  . 
Puss  ’N  Boots  Cat  Food  . . 

Quaker  Cereals  . 

Quaker  Oats  . 

Quaker  Oats  &  Quick 

Quaker  Oats  . 

Quaker  Puffed  Grains  .... 
Quaker  Puffed  Rice  & 

Wheat  . 

Quaker  Shredded  Wheat  . 

Quaker  Sugar  Puffs  . 

Wolf  Brand  Chili  & 
Tamales  . 


Red  Dot  Foods.  Inc.  Durjr  P 

Potato  Chips  . I  *>‘4  j 

Red  L  Foods  Cori>.  tniin  N 

Frozen  Products  . t  •(•*• 

Reese  Candy  Co.,  H.  13. 

Candies  . » 

Regal  Knitwear  Co..  Inc. 

Knitwear  . • 

Reeal  Pale  Brewing  C'. 

Beer  . *  ^ 

Reily  &  Co.,  Inc..  Wm.  B.  ^ 

Luzianne  Coffee  . ' 

HnWo*.  Jb  1  IliCOTT 


Luzianne  Coffee  - ' 

Luzianne  Coffee  A  >  liicory 
Luzianne  Coffee  &  Instant 

Coffee  . 

Luzianne  Instant  Coffee  . 
Luzianne  Tea  .  .... 


Relaxacizor,  Inc. 

Relax-A-(Iizor  . ♦ 


Quality  Dairy  Co. 

Dairy  Products  . $ 

Quality  Importers,  Tnc. 
Amtessador  Scotch 

Whisky  . $ 

Old  Bushrttills  Irish 

Whiskey  . 

White  Heather  Scotch 
Whisky  . 


Relianc(4  Mfg.  Co. 

Big  Yank  Slacks 
Renault  Inc. 


Quaivtas  Empire  Airways, 

Ltd . $  5’2.878 

Quebec  Provincial  Publicity 

Bureau  . $  55,475 


ttenauit  inc.  , 

Cars  . * 

Renfield  Importers.  Lid.  ...jj 

Cointreau  Liqueurs  . *  ‘Jjj. 

Gordon’s  Gin  .  ’'JlJi 

(iordon’s  Gin  &  Vodka  .. 

Gordon’s  Vodka  . ••• 

Haig  &  Haig  Five  Star  « 

Pinch  Bottle  Scotch 

Whisky  . 

Haig  &  Haig  Five  Star  -j-nj 

Scotch  \^isky  - -  ■  •  ■ 

King  William  IV  Scotch  j-jj, 

Whisky  . him 

Martini  &  Rossi  Vermouth  » 
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Rover  Motor  Co.  of  North 
America,  Ltd. 

Rover  Cars  . 

Royal  Me  Bee  Corp. 

Royal  Typewriter  . 

Rubinstein  Inc.,  Helena 

Preparations  . 

Shampoo  . 


Cbw'c*'  (*>. 
nif  Corp- 

|UW«*  - A . 

I^^CHroera  Co. 
1--.  Osmeras  . . 
SSUk  Tape  R. 


31,637  Rupiiert,  Jacob 

B-^r  . 

32,465  Rustain  Products 

16,240  Zud  . 

- —  Rust-Oleum  Corp. 

48.6»5  Paint  . 

Rutherford  Food  Corp. 
71,235  Hy  Power  Chili  ... 

Hy  Power  Tamales 
29,550  Hy  Power  Ih-oducts 


•order 


•^Copper  &  Brass  Inc. 

^  Kntttanpr  Mills.  Inc. 

Jwrtrr  . 

ifiliB,  Inc* 

purine  Compound  . 

r^iidn  . 

BMUtiful  Room 
Mat  . .  . . 

Ictloa  Preparations  - 

laiB  S<*  . 

4e<»"  . 

Nfatnn-B  . 

Bath  . 


Saab  Motors.  Inc. 

Saab  Cars  . . 

Sabena  Belirian  World 

Airlines  . . . 

Sacramento  Municiixil 

Utility  District  . 

Safeco  Insurance  i~o.  of 

America  . 

St.  Louis-San  Francisco 

Railway  Co . 

Salada-Shirriff-Horsey, 

Ud. 

Junket  Dessert  . 

Potato  Plus  . 

Salada  Tea  . . 

Sea  Brand  Frozen  Kish 
Products  . 


Imll  DruK  Co. 
intrscel 

HfijU  Producti 
lljb^ol  . 


l-neUi  Metals  Co. 


EihBO  Pie  . . 
IVBolde  Wrap 
losolon  .... 
hakutional  . . 


San  Giorjtio  Macaroni.  Inc. 

I^oducts  . 

Sarontt.  Inc. 

Bras  &  Girdles  . 

Sauer  Co.,  C.  F. 

Duke’s  Mayonnaise  . 

IKuke’s  Peanut  Oil  . 

Duke's  Salad  Dressina  . . 
Duke’s  Sandwich  Spread 
Sauer’s  Spice  &  Kxtracts 


leid^  Tobacco  C 


(M  CIttsrettes  . 
.kins  Cintrettes  . 
Wiiiton  Ciffarettcs 


Bmb  Mfy.  Co. 
filer  Heater 
Pndnets  .... 


Savannah  Suitar  Refininit 
Corp. 

Dixie  Crystals  .^U9:ar  ....» 
Savotrran  Co. 

Strypeeze  Paint  Remover  .» 
Sawyer’s.  Inc. 

View  Master  . * 

Scaife  Co. 

Timken  Heatintt 

Equipment  . . . S 

Scandinavian  Airlines 

System.  Inc . J 

Schaeffer  Brewing  Co.. 

F.  &  M..  The 

Beer  . * 

Schenley  Industries.  Inc. 

Amitone  . J 

Ancient  Atre  Whiskey  .... 

Ifelmont  Whiskey  . 

Bertolli  Wines  . 

Bourbon  Institute,  Tiie  . . 

Carioca  Bum  . 

Cascade  Whiskey  . 

Cherry  Heerintt  . 

Coronet  Brandy  . 

Cream  of  Kentucky 

lA^iskey  . 

Danski  Vodka  . 

Dewar’s  White  T.Abel 

Scotch  Whisky  . 

Du  Bouchett  Cordials  .... 

Dubonnet  . 

Echo  Sprint!  Whiskey  .... 
Gil»on’a  IMamond  S 

Whiskey  . 

Golden  Ako  Gin  . 

Golden  Weddinir  Whiskey 
fm'.den  Yar  Vodka  . 

I.  W  Harper  Whiskey  ... 

J.  W.  Dant  Whiskey . 

J.  W.  Dant  &  Olde  Bour¬ 
bon  Whiskies  . 

J.  W.  Dant  Olde  Bourbon 

Whiskey  . 

James  E.  Pepper  Whiskey 
Kentucky  Bred  Whiskey  . 
Kentucky  Bred  &  Park  & 
Tilford  Reserve  Whiskies 
Kintore  Scotch  Wnisky  . . 
MacNauirhton’s  Whisky  . 
Marie  Brizard  Liqueur  . . 

Meirose  Gin  . 

Melrose  Gin  &  Whiskey  . . 
Melrose  Rare  Whiskey  . . 

Melrose  Whiskey  . 

Old  Charter  Whiskey  .... 
Old  Quaker  Whiskey  .... 

Old  Schenley  Whiskey _ 

Old  Stayir  Whiskey . 

Park  &  'Tilford  CarriuKe 

Whiskey  . 

Park  &  ’Tilford  Private 

Stock  Whiskey  . 

Park  &  Tilford  Private 
Stock  &  Reserve 
Whiskey  . 


Id  Products  Corp 

Ir  Cnam  . 

fbp  ToppinK  . 


IdMd  Oil  Corp.  of 

Ctlifomia  . 

Ildnsond-Chase  Co. 

Diet  Dctiirht  Canned 

Fruits  . 

Did  Deliaht  Foods 
Hurt’s  Deliiiht  K.-uit 
Juices  . 


Ixtd  Textile  Corp 


Ldr  Models,  inc.  . . 
Wurt  &  Co..  Inc. 
Iteliie  Inc..  Harold  K 

Bqlcreem  . 

HttrtCo.,  P.  J. 

Ictdiup  . . 

Piuducts  . 


Ikiry  Pr^ucts  . 3 

Idillo  5  Cunco 

loueo  Macaroni  Products  { 


Idarter  Gm  &  Electric 

Cl  . 

Iw  Allen  &  Co..  i,td 
Ourington’s  Whiskey 
MerCo. 

iisfasiic  . 


Sign  off  Progress 

And  the  best  part  of  it  is  .  .  .  our  readers 
put  us  there. 

Fact  is,  so  many  families  are  choosing  the 
Free  Press  for  its  easy-to-read,  balanced 
content  that  we’re  now  the  10th  largest  daily 
in  the  U.S.A. 

When  readers  get  more  out  of  a  newspaper, 
so  do  the  advertisers! 

For  your  sales  progress,  make  sure  the  Free 
Press  is  on  your  advertising  schedule. 

Notional  Riprosontotivts:  Story,  Brooks  (  Finley  •  letoil  lepresentotivo:  George  Motley,  New  Terk 


Cleanser  Co. 


Meal  Co. 
"•king  Product! 


Michigan’s  only  morning  newspaper 


OTTAWAY  NEWSPAPERS  ANNOUNCE 

the  acquisition  of  the 

MIDDLETOWN  DAILY  RECORD 

Middletown,  New  York 


bringing  to  8  the  number  of  newspapers  in  the  Ottaway  Group. 
Serving  seven  exclusive,  selective  markets  — 


MIDDinOWN  (N.Y.)  RECORD 
MIDDinOWN  (N.Y.)  TIMES  HERALD 

DANBURY  (Conn.)  NEWS-TIMES 

ONEONTA  (N.Y.)  STAR 
PLAnSBURBH  (N.Y.)  PRESS-REPUBLICAN 

ENDICOn  (N.Y.)  BULLETIN 

STROUDSBURG  (Pa.)  RECORD 

PORT  JERVIS  (N.Y.)  UNION-GAZETTE 


Morning  coverage  of  a  sales  territory  of  1 12,000 
advertising-conscious  consumers. 

The  afternoon  newspaper  serving  one  of  the 
major  milk  shed  and  vegetable  producing  areas 
for  New  York  City. 

Now  over  20,000  families — or  more  than  85,000 
people  read  the  News-Times  in  Danbury  and  23 
surrounding  communities. 

Serves  a  rich  and  isolated  shopping  center— 
a  $70  million  annual  Dairy  and  Farm  market. 

A  huge  SAC  B-47  bomber  and  missile  base — 
and  a  noted  Canadian  and  American  vacation- 
land. 

Home  of  the  famous  International  Business 
Machines  Corporation  and  the  Endicott  Johnson 
Shoe  Corporation. 

Shopping  center  for  Monroe  County's  60,000 
population  —  heart  of  the  wealthy  year-round 
Pocono  vacation  region. 

Center  of  the  Tri-State  vacationland. 


TOTAL  CIRCULATION:  101,897 


Represented  nationally  by  Ottaway  Newspapers. 

Philip  G.  Daniels,  Director,  91 1  East  Main  Street,  Endicott,  New  York 


NO-PACK-MAT 


Sherwin-William*  Paints.  21.^,836 
Wt^-No-More  .  1.380 


'6,189  White  Rose  Tea 


Waldorf  Tissue 


Serta  Associates,  Inc. 

Mattress  . 

Seven-Up  Co.,  The 
Shaler  Co.,  The 

Rislone  . 

Shaler  S-200  . 


Soovill  Hanufaeturinir  Co. 
Hamilton  Beach 

Appliances  . 

Hamilton  Beach 

Coffeemoker  . 

Hamilton  Beach 

Coffeemaker  &  Mi.xer 
Hamilton  Beaoh  Mixer 
Hamilton  Beach  Mixette 
Hamilton  Beaoh  Toaster 
Hamilton  Beach  Vacuum 
Cleaner  . 


Short  Line  Inc. 

Bus  Transportation  - 

Shulton,  Inc. 

Desert  Dri  Deodorant  . . 

(iood-Aire  . 

Ice-O-Derm  . 

Old  Spice  Deodorant  . . . 
Old  Spice  PreparationK 
Olii  Spice  Snu^h  Shave 
Shulton  Preparationa  . . 


Sheaffer  Pen  Co.,  W.  A. 
Maico  Hearinir  Gla-sses  . 
Sheaffer  IVncils  &  Pens. 


Shwayder  Brothers.  Inc. 
Samsonite  Cliairs  & 

Tables  . 

Samsonite  LuKlcaKe  . . 


Shedd-Bartush  Foods,  !nc. 
Churnxold  MarKorine 

Keyko  Marttarine . 

Lady  Betty  Prune  Juice 
Shedd-Bortuah  Products 
Shedd’s  Ok!  Style  Sauce 
Shedd’s  Peanut  iSuiter 


Scranton  Gas  Co.,  The  . . . 
Scribner's  &  Sons,  Charles, 
Scripto,  Inc. 

Pencils  St  Pens  . 

Scudder  Food  Products 
Laura  ScuMer’s 

Mayonnaise  . 

Laura  Scudder’s  Potato 
Chips  . 


Sicks’  Rainier  Hrewintt  Co. 

Rainier  Beer  . 

Sieuler  Corp. 

Heatinft  Ekiuipment . 

Siftnal  Oil  Co. 

Gasoline  &  Oil  . 

Silver  Skillet  Brands.  Inc. 

Beef  Stew . 

Chili  Con  Came  . 

Corned  Beef  Hash  . 


Sheinker  &  Son.  Inc..  W. 
Holland  House  Cocktail 

Mixes  . . 

.Shell  Oil  Co. 

('hemicals  . . 

Gasolines  &  Oils  . 

Shelizone  Anti-Freeze  . 


Seaboard  Air  Line  Railroad. $ 
.Seaboard  Packinir  Co. 

Neptune  Sardines  . 3 

Sealy,  Inc. 

Mattress  . 3 

Seeman  Bros.,  Inc. 

Redi-Tea  . 3 

Seabrook  Farm  Frozen 

Foods  . 

Seabrook  Farm  Frozen 

Pies  . 

.Seabrook  Farm  Frozen 
Veitetables  . 


Simea.  Inc. 

Cars  . 

Simmons  Co. 

Beautyreet  Mattress 
Hide-A-Bed  Sofa  . . 


.Sherwin-Williams  Co.,  The 

Acme  Weed  Killer . 

Kem-Tone  . 

Loxon  Lock  . 

Martin  Senour  Paints  . 


Cut  production  costs? 


Uhick 


Lotion  . 

Preparations 


t  Co. 

Kimiw  Liqueur  . 3 

in  Vermouth . 

MUT  Ram  . 

JicORum . 

i^ieesy  Brandy  . 

le  ChimpaKne  . 

Wine  . 

■(wMin  Products  . 

Vjwr's  Highland  Cream 
SMch  Whisky  . 


u  Brewing  Co.,  Jos. 
:  Milwsukee  Beer  . . 
-fiu  Beer  . 


ixwlvri.',  Wm.  The — 
irtUr  Co.,  T.  J. 
louT  Meat  Products  . 
ini!’  Baking  Co. 


Newspapers  large, 
newspapers  small, 
are  saving  produc¬ 
tion  time,  saving 
production  dollars 
.  .  .  with  one-piece 


rauit  k  Sons,  Inc.,  C. 

Hr*  Beer  . S 

sk,  Hfg.  Co..  Inc.,  'The 
k.  StWI't  -Air-Pillo 

luolei  . I 

k.  Sdnll's  Ball-O-Foot 

Cation  . 

k  Scholl’s  Electric  Foot 

. 

Jr.  SehoiPs  Foot  Powder. 


Jr.  ScMIs  kurotex 
iJr.  SehoU’s  Solvex  . 

I  Jr.  SdNdrs  Toe-Flex 


®r.  Sflhdl’s  Zino-Pads 


&  Co.,  Inc,, 
jWilii  D'Oro  Coffee 


D’Oro  Instant 

. 

Coffee  . 

ittinn  Instant  Coffee 


PLUS  IMPROVING  PRINTING 


3 

419,165 

$ 

107,8.58 

19,410 

16,454 

27,795 

8,764 

9,590 

40,546 

3 

230,417 

.3 

53,703 

.3 

123,924 

.3 

203,425 

.3 

29,802 

37,973 

3  84,896 


-I'tl  4  Co.,  Inc. 
iat  Pomy’s  tBieese 

. 3 

*"t  Penny’s  Cheese 
4  Hollanduise 

lOKe 

Penny’s  iioliandaise 

,i*Be  . 

*■1  P«ny’,  White  Sauce 

3 


5,669 

9,394 

4,604 

38,666 

38..314 


Write  today  for  a  demonstration  in  your  plant 

WOOD  FLONG  CORPORATION 


.rj^JU-S.A.)  Ltd. 


*?:h|»rCo. . *  • 

. 3  225,458 

S  .  81,036  I 

3’>:474  servi 

pITOR  Si  PUBLISHER  for  AprU  23,  1960 


HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.  PHONE:  MU  7-2950 

SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY 


SINCE  1911 
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Simmons  Tours,  Inc . $  61,475 

Simoniz  Co. 

Bodyshepn  . $  303,822 

Simoniz  Floor  Wax .  1,383,^5 


$  1,686,887 

Sinclair  Oil  Cori>. 

Fuel  Oil  . $  125,796 

Gasoline  &  Oils  .  900,37.3 


$  1,026.169 

Sioux  Honey  Assn. 

Sioux  Bee  Honey  . $  36,008 

Siroil  Laboratories,  Lie. 

Siroil  . $  94,404 

Sita  Tours  . $  30,223 

Skelly  Oil  Co. 

Gasoline  &  Oils  . $  333,199 

Skil  Corn. 

Tools  . $  78,506 

Skinner  Mftr.  Co. 

Macaroni  £  Siiairlietti  ...$  47,565 

Smith  Brothers 

Couirh  Droiis  . $  105,870 

Smokers  Drops  .  30.704 

$  136,574 

Smith  Corp.,  A.  O. 

Permaulas  Water  Heoter.S  158.796 


Smith,  Kline  £  French 
Laboratories 

Owin  Whip . 3  72,996 

Smith.  Kline  £  French 

Laboratories  .  11,384 

$  84,380 

Sno-Bol  Co . $  35,181 

Snow  Cannintr  Co.,  Inc., 

F.  H. 

Sno-Tip  Salmon  . $  1.492 

Snow's  Chowders  .  19,101 

Snow’s  Clams  .  7.920 

Snow’s  Products  .  9,589 

$  38.102 

Society  of  the  Plastic 

Industry.  Inc . $  328,496 

Soconv  Mobil  Oil  Co.,  Inc. 

General  PiAroJeum  Corji...?  640,959 

Maimolia  Petroleum  Co...  2.50,009 

Mobilheat  .  49.118 

Socony  Gasoline  £  Oils. .  1,910.635 

$  2,850,711 

Sofskin.  Inc . S  64.192 

Sorbol  Co. 

Itch-Me-Not  . $  9,290 

T-I-L  .  22!692 


S  31.982 

South  Carolina  Electric  £ 

Gas  Co.  .  . . J  .36.968 

Sontti  Carolina  Development 

Board  . *  47.965 

South  Dakota’s  State 
Hiuhway  Commission  ....*  28,449 

South  Jersey  Gaa  Co . $  27.232 

Southern  Bell  Telephone  £ 

Telegraph  Co.,  Inc . $  594,542 

Southern  California  Edison 

Co . $  462.063 

Southern  Co.,  The 

Alabama  Power  Co . $  78,876 

Geor-ria  Power  Co .  226,244 

Southern  Co..  ’The  .  10,772 

$  310.892 

Southern  Indiana  Gas  £ 

Electric  Go . $  57.861 

Southern  New  Bn'dnnd 

Telephone  Co.,  The . .8 

Southern  Pacific  Co . $  192.926 

.Southern  Pine  Association $  28,456 

.Southern  Pailway  Sy.stem..*  179.711 

Southern  Union  Gaa  Go.  69,035 

Southwestern  Bell  ToleiAone 

. $  687,368 

Southwestern  Life  Insurance 

Co . $  46,340 

Speaa  Co. 

Vinegar  . $  63,893 

Speedway  Petroleum  Corp. 

Gasoline  £  Oils  . $  75,824 

Sperry  £  Hutchinson  Co. 

S  £  H  Green  Stamps  ....$  93,123 

Sperry  Rand  Gon>. 

Remington  Princess  & 

Roll-A-Matic  Shaver  ..$  21.972 

Remington  Rand  Univ.nc..  67,755 

Remington  Shaver  .  301.053 

Remington  ’Typewriter  ..  1.55,077 

S  545.857 

Sperti  Inc. 

Sun  Lamp  . $  35,710 

Springs  Cotton  Mills,  Tlie 

Springmaid  Cottons  . $  64,370 

Springmaid  Fabrics  .  84,099 

Springmaid  Pillow 

Cases  £  Sheets .  68.169 


8 

216.638 

Squirt  Co.,  The  . 

....8 

175.104 

St&hl-Meyer,  Inc. 

Ferris  Ham  . 

....8 

29.738 

Stahl'Meyer  Meat 

Products  . 

8 

3,224 

32,962 

Staley  Mfg.  Co..  A.  E. 

Sta-Flo  Starch  . $ 

Sta-Flo  Starch  £ 

Sta>Puf  Rinse  . 


149,777 

72,983 


$  222,710 


Stanback  Co..  Ltd . $  99,857 

Standard  Brands,  Inc. 

Blu'k  £  White  Scotch 

Whisky  . $  336.579 

Blue  Bonnet  Margarine  . .  179,377 

Chase  £  Sanborn  Cctlee..  66,425 

Qiase  £  Sanborn  Instant 

Coffee  .  517,974 

Churchill  “88“  Wniskey. .  12,414 

Daviess  County  Whiskey.  14.415 

Fives  Dog  Food  .  44,416 

Fleischmann’s  Gin  .  265,249 

Fleiscbmann’s  Gin  .6 

Preferred  Whiskey  ....  36,509 

Fleischmann’s  Gin  £ 

Vodka  .  9,221 

Fieischmann’s  Margarine.  367,013 

Fleischmann’s  Preferred 

Whiskey  .  561,070 

Fleisehmann’s  Vodka  ....  85.9(il 

Fleischmann’s  Yeast  .  213,444 

Hunt  Club  Dog  Food  ....  67,119 

04d  Medley  Whiskey .  6,623 

Pilgrim  Rum  .  6.385 

Royal  Baking  Powder  ....  4,250 

Royal  Gelatin  .  117,909 

Royal  Instant  Puddings  . .  2,161 

Royal  Pie  Pilling 

£  Pudding  .  145,050 

Siesta  Instant  Coffee  ....  239, ’22.5 

Siesta  Instant  Tea  .  1,497 

Standard  Brands  Products  40,295 
Tenderleaf  Tea  .  17,695 

$  3,388,216 

Standard  Candy  Co. 

Belle~Camp  Chocolates  .  .$  30,189 

Standard  Knitting  Mills, 

Inc. 

Heaithknit  Underwear  ..$  169,035 

Standard  Milling  ilo, 

Cerewota  Flour  . $  107.564 

Hecker’s  Flour  .  94,481 


S  202,045 

Standard  Motors,  Ltd. 

Triumph  Cars  . $  332,038 

Standard  Oil  Co.  of 
California 
California  Oil  Co., 

Gasoline  £  Oil  . $  279,297 

Gasoline  £  Oil  .  1,013,311 

Ortho  Insecticides  £ 

Weed  Killers  .  450.030 

Standard  Heating  Oils  . .  292.507 

Standard  Oil  Co.  cf  Te.xas, 

Gasoline  £  Oil  .  52,561 


$  2,087,706 

Standard  Oil  Co.  (Indiana) 

American  Oil  Co., 

Gasoline  £  Oil  . $  1.177,347 

Gasoline  £  Oil  .  2,048,095 

Utah  Oil  Refining  Co., 

Gasoline  £  G'il  .  26,655 


$  3,252.097 

Standard  Oil  Co.,  Inc. 

(Kentucky)  . J  62,220 

Standard  Oil  Co. 

(New  Jersey) 

Carter  Oil  Co.. 

Gasoline  £  Oil  . $  186..598 

Esso  Heating  Oil  .  228,883 

Esso  Standard  Oil  Co. — 

Institutional  .  141,233 

Gasoline  £  Oil  .  1,273,952 

Humble  Oil  £  Refining 
Co..  Gasoline  £  Oil  . . .  286,942 

Pate  Oil  Oo..  Gasoline 
£  Oil  .  57.803 


$  2,175,411 

Standard  Oil  Co.  of  Ohio 

Gasoline  £  Oil  . $  42,477 

Standard  Oil  Co.  cf 
Ohio — Institutional  ....  41,174 


$  83,651 

Standard  Packaging  Corp. 

Flex-Vac  . $  102.905 

Royledge  Shelf  Covering.  21,720 

Roylies  Doylies  £ 

Roylprint  Place  Ma’a  . .  5.465 


$  130,090 

Standard-Romiier  Co. 

Health-Tex  Clothes  . $  47,346 

Stanley  Warner  'ori>. 

Calamatum  . $  200,811 

International  Latex  Corp.  16,407 

Isodine  .  51,658 

Playtex  Bra  .  30,304 

Playtex  Girdle  .  155.025 

Playtex  Nurser  .  8,635 


$  462,840 

Star  Kist  Foods.  Inc. 

Nine  Lives  Cat  ’’ood  ....  $  40,503 

Star-Kist  ’Tuna  .  1,554,836 


$  1,595,339 


State  Farm  Mutual 

Automobile  Insurance  Co..$  110,642 

State  of  Florida  . $  39,706 

Stauffer  Reducing,  Inc. 

Home  Reducing  Plan  ....$  152,926 

Steel  Companies 

Coordinating  Committee.  .$  2,405,469 
Stegmaier  Brewing  Co. 

Beer  . $  25.462 

Stein  £  Co.,  A. 

Paris  Belts  . $  35,182 

Perma-Lift  Bra  .  58,510 

Perma-Lift  Bra  £  Girdle. ,  17,340 


$  110,982 

Steidiano  Brothers 

Trend  Cigars  . $  165,452 

Sterling  Artco,  Inc. 

SA  Fire  Injector  . »  148,803 

Sterling  Brewers.  Inc . $  31,764 

Sterling  Drugs.  Inc. 

Bayer  Aspirin  . $  685,165 

Campho-Phenique  .  198,973 

D-Con  Mouse-Pruff  .  11,531 

E'nergine  Lighter  Fluid  . .  495 

Jayne’s  P-W  .  96,567 

Lyons  All-Day  Cushions..  1,921 

Midol  .  202,.590 

Molle  Shave  Cream .  193,728 

Phillips’  Milk  of 

Magnesia  .  238,858 

Z.B.T.  Baby  Powder .  .387,742 


*  2.017.570 


Stern’s  Nurseries  . $  29,197 

Stevens  £  Co..  Inc.,  J.  P. 

Hockanum  Fabrics  . $  25,628 

Peter  Stevens  Dresses  ...  5.116 

.Stevens  ’Twist  ’Twill  .  .33,960 

Stevens-Utica  Mohawk 
Sheets  .  226,722 

$  >91,426 

Stevens.  Inc..  Eugene 

Magic  English  Pellets  ...$  36,767 

Mark  III  Radar  Antenna.  84,858 

Power-Fla^  Spark  Plugs  192,843 

Products  .  41,650 


*  .3.56.118 

Stuart.  Lyle  . $  29,705 

Stewart’s  Private  Blend 
Coffee  Co. 

Coffee  . $  12,025 

Coffee  £  Instant  Coffee  ..  23,5.33 

Instant  Coffee  .  9,758 


$  45,316 

St itzel- Weller  Distillery, 

Inc. 

Cabin  Sitjll  Whiskey  . 8  1 .55.966 


Cabin  Still  £  Old 

Fitzgerald  Whiskies  . . .  75,846 

Old  Fitzgerald  Whiskey  ..  223,391 

Old  Fitzgerald  £  Old 

W.  L.  Weller  Whiskies.  914 

Old  W.  L.  Weller  Whiskey  19,321 

W.  L.  Wetler  £  Cabin 

Still  Whiskies  .  17,877 

Products  .  1,184 


$  494.5C5 

Stokely-Van  Camp,  Inc. 

Bean  Hole  Beans  . 8  7.967 

Pictsnweet  FVozen  Foods.  .  81,182 

Pictsweet  Frozen  Orange 

Juice  .  9,618 

Stokely  Canned  Fnods  ...  71.193 

Stokely  Fruit  Drinks  _  135,789 

Stokelv  Vegetables  .  143.628 

Van  Camp’s  Beans .  186,446 

Van  (’amp’s  Frozen 
Foods  .  76,089 


8  714,941 

Storz  Brewing  Co. 

Beer  . 8  27,466 

Stouffer  Corp..  Inc. 

Frozen  Food  Products  ...8  343,251 

Stowe-Woodward,  Inc. 

Ebonite  Bowling  Ball  ..8  55,456 

Strauss  £  Co.,  Levi 

Apimrel  . 8  325,409 

Strochmann-Sunbeam 

Bakery 

Baking  Products  . 8  30.456 

Bread  .  83.688 

Bread  £  Rolls  .  12,841 

Cake  .  6.32 


8  127,617 


Sun  Life  Assurance  Co. 

of  Canada  . 

Sun  Oil  Co. 

Gasoline  £  Oils  . 

Sunbeam  Bakir,-'  Co. 
Baking  Products  .... 
Bread  . 


•»  111.1 
•»  i.irj 


*  If 


Sunbeam  Corp. 

Ijady  Sunbmni 
Shavemastiu  &  Sunbctsi 

Rollmastcr  . I 

Sunbeam  Appliiineet  ...ij 

Sunbeam  Clocks  . ’’’ 

Sunbeeun  Vacuum  Clsaair 


Inc. 


I  ;is. 


. t  :t 


Stuikist  Growers 
Frozen  Punch 

Juicea  . 

1^‘mons  . 

. 

Products 


Sunlite  Bakery  Co. 

Baking  Products  . t 

Sunray  Mid  Continent  Oil 
Co. 

D-X  Gasolines  £  Oils  ...I 

Sunset  House  . t 

Sunshine  Biscuits,  Inc. 

Gordon’s  Potato  Chi|>s  ...I 
Schuler’s  Potato  Chi|«  ... 
Sunshine  Crackers  £ 
Cookies  . 


Suiierior  Packing  Co. 

Meat  Products  . t 

Surprise  Brassiere  Co.,  Inc. 

Bras  £  Girdles  . 1 

Swanee  Tissue  Pai>er 
Products  Ck>rp. 

Tissue  . t 

Towels  . 


I  aJ 


I 


Swank  Inc. 

Jewelry  . i 

Swanson  Cookie  Co. 

Archway  Cookies  . t 

Swedish  American  Line  ...1 

Swift  £  Co. 

Allsweet  Marnrarine  . 8 

Corkhill  Meat  Products  .. 

Duet  Margarine  . 

End -O- Pest  . 

End-O-Weed  . 

Jewel  Shortening  . 

Mayrose  Meat  Products  .. 
Ncuhoff  Meat  Products  .. 

Pard  Dog  Foods . 

Plankiniton’s  Meat 

Products  . 

Swift’s  Baby  Foods  . 

Swift’s  Chicken  Products. 
Swift’s  Frozen  Dinners  .. 
Swift’s  Frozen  Meat 

Products  . 

Swift’s  Ice  Cream  . 

Swift’s  Meat  Products  ... 

Swift’s  Products  . 

Swift’ning  . 

Vigoro  . 


Swirl,  Inc . ^ 

Swisher  £  Sons,  Inc.. 

John  H. 

King  Edward  Cigars  — I 

Swissair  . • 

Saatzeriand  Cheese  .Assn  , 
Inc.  , 

01)60^^  . . . * 

Sylvan  Seal  Milk.  Inc. 

Dairy  Products  . • 


Tam  O’Shanter,  Inc. 

Children’s  Clothing  . ♦ 

Tam|>a  Electric  Co . • 

’Tampax,  Inc . • 

'TapiMin  Co.,  The 

^ngea  . • 

Tasty  Baking  Go.  , 

Tastykake  . * 

Tastykake  Pie  . 

Products  . 


ISJ' 


.8  737.915 


Stroh  Brewery  Co.,  ’The 

Beer  . 

Sti-omberg-Chrlson  Co. 

Phonographs  . 8  50.351 

Stiidebaker-Packard  Corji. 

Hawk  Cars  . 8  47.614 

Lark  Cars  .  3.518.409 

Mercedes  Benz  Cars  .  93. .568 

Institutional  .  85,187 


8  3. 

Stvlecraft  Homes.  Inc . S 

Sue  Brett.  Inc . 8 

Sugar  Assn..  Inc . $ 

Sugarine  Co . 8 

Sullivan,  Inc.,  R.  G. 

Dexter  . 8 

7-20-4  . 


33,762 


t 


743.778 

31,784 

69.10.5 

540,8-51 

25.957 


Taylor  Wine  Co..  Inc. 

Wines  . ! 

Technicolor  (Tonxsration  ..•» 
Technique.  Inc.  , 

(3olor-Tone  . I 

Tetley  Tea  Co..  Inc . » 

■Texaco.  Inc.  , 

Gasoline  £  Oils  . . 

PT  Anti-Freeze  . . 

Texaco  Heating  Oil  . 

Institutional  . 


l.'l.N 

'■.,*9 

KIM 


16..599 

17.16.3 


Texas  Eastern  Transmissk* 

Corp . 

Texas  Electric  .Service  Co...* 
Texize  Chemicals.  Inc.  , 
Cleaners  £  DetergenU 


nje 


fl.lH 
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United  Merchants  & 

Mfrs.  Inc. 

Con-Tact  Products . $ 

United  Printers  & 

Publishers  Inc. 

(•reetinK  Cards  . % 

United  Spates  Brewers 

Foundation  Inc . I 

U.  S.  Hoffman  Machinery 
Corp. 

Uadiant  Lenticular 

Screens  . I 

United  States  iJnes  Co . I 

United  States  Naviir.ition 
Co..  Inc. 

HamburK-American  Uine  .1 
North  Cemnan  Lloyd  Line 


United  .States  Time  Corp., 
The 

Timex  Watches  . . 

United  States  Tobacco  Co. 

Model  Tobacco  . . 

Sano  Oitrarettes  . 


Union  Carbide  Corp. 

l)ynel  Fabric  . I 

Eveready  Haehliirht 

Batteries  . 

Eveready  Garden  Products 
Prestone  Anti-FVeeze  .... 

6-12  Repellent  . 

Institutional  . 


United  Steel  Workers  of 

America  . $ 

United  Taxi  Council  . $ 

United  Tours . I 

Universal  Pictures  Co.,  Inc. 

U  niversal-I  nternational 

Motion  Pictures  . $ 

Unsen  Cannina  Co. 

Tabby  t^t  Fbod  . $ 

Utah  Power  &  Liaht  Co.  . .  $ 
Utica  Mutual  Insurance  Co.  $ 


Union  Electric  Co.  . i  265,973 

Union  Oil  Co.  of  California  $1,U41,!<6T 
Union  Pacific  l^lrood  ....t  661,151 

United  Aircraft  Corp. 

Pratt  &  Whitney  Aircraft  t  32,269 

Sikorsky  Aircraft .  3,016 

United  Aircraft  Corp.  _  2.418 


piiTCt  Sale 
.  inoeiated 
.  t  Oils  . . 

.  Products 


$  1,924.971  United  States  News  & 

t  36.400  World  Report  . $ 

United  States  Overseas 

Airline  . $ 

,8  2.. 797  United  States  Pool  Corp. 

3.891  Swimming  Pools . $ 

11.804  United  States  Rubber  Co. 

20.893  Msk  Tires  . $ 

22,007  U.  S.  Golf  Balls . 

33,053  U.  S.  Keds . 

-  U.  S.  Koylon  Foam 

8  124.21.5  Mattress  . 

United  tias  Co . $  185,479  U.  S.  Rubber  Products  .. 

United  Gas  Improvement  U.  S.  Tire  . 

Co.,  The 

Readinir  (ia!!  Division  ....8  10,598  8 

United  Gas  Improvement  United  States  Shoe  Corp., 

Co .  15,359  The 

-  Red  Cross  Shoes  . 8 

■?  25,957  United  States  Steel  Corp.  ..8 

United  IlluminatinK  Co.  ..8  33,010  U.  S.  Steel  Equipment  Co.  8 


United  Air  lanes,  Inc. 
United  Artists  Corp.  . , 
United  Biscuit  Co.  of 
America 

Belle  Meade  Crackers 
Bowman  Biscuits  . . . . 
Hekman  Crackers 
Keebler  Crackers  . . . 
Siiwyer  Crackers  . . . 
Supreme  Crackers  . . 


Valley  Bell  Dairy  Co. 

Buttermilk  . 

OAtatte  Cheese 
Dairy  Products  . . 

Ice  Cream  . 

Milk  . 


Cconty  Creamery 


Van  Munchinir  &  Co. 

Heineken’s  Beer  . 

Van  Raaltc  Co.,  Inc. 

Products  . 

Vanity  Fair  Paper  Milk 

Napkins  . 

Tissues  . 


'iliu*rst«i 


$  1.594,441 

■  Co..  The 

pades  Mirror  News. 8  82.019 

■  Edier  Bearinti  Co., 

^ . 8  76.169 

kMsnce  &  Trust  Co.. 8  46.069 

htbnit  Co..  Inc. 

.  ji.  MnU . 8  15,164 

.  Priie  .  20.911 

:  Products  .  213.221 


t  UUon  Co.  . . 
t  ri  Ca,  The  . . 
itilio  Enterprises 


-  Ibiry  Farm 

I  Products  . 

Motor  Distributor' 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  36  points. 


c*;  Cars . 

Go.,  The 

r;  Enuipment  ... 
>  i-.’  I  Passenjrer 
^  Conference 


il  Airlines 


Air  Lines  . . . 
Co.,  Inc. 

k  Toys  . 

T='af  Airways  . . . 
World  Airlines.  Inc 
-  '  Sons,  Inc..  B.  F. 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod's  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


■ 

-'  5  Bread  . 

Innranco  Co. 
S*wt  Produc's  Co. 

'  Ca,  ine. 

'■  *  Cirdleg . 

'  Pnblications.  1 
*'Hia  Inquirer 


Same  range  of  sizes  as  the 
Model  F  Electric  machine. 
Same  quality  material. 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points. 


8  Blue  Stamps 
Co..  The 

Inc. 

■■  Shoe  Shine 
“Wax  . 


Same  range  of  sizes  as  the 
Model  E  Electric  machine. 
Same  quality  material. 


Century  Fox  Illm 

-  Pictures  . i 

Brands.  Inc. 

■  r  8  Gin  . I 

v\'"''8  Scotch 

•ky  . 

®t*nd  Produces  . . . . 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points.  Ideal  for 
the  smaller  plants. 


Elrod  molds  are  interchangeable  between 
the  different  models 


t  *  Tiormina  Co. 

Pood  Products 
^  sum  Bre8Utfast  F-xx! 

Foods  . . . 
-^Corp. 

™»riter 


Same  range  of  sizes  as  the 
Model  K  Electric  machine. 
Meets  most  requirements 
of  the  composing  room. 


Wide  range  of  material  from  a  single  machine 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 


Vantage  Press,  Inc . (  31,968 

Vaughan’s  Seed  Go . t  42,144 

Vermouth  Industries  of 
America,  Inc. 

'Tribune  Vermouth  . $  29,368 

Vick  Chemical  Co. 

Lavoris  . $  13,7TU 

Vicks  Cold  Tablets  .  35.649 

Vicks  Cough  Drops  .  112,885 

Vicks  Cough  Syrup  ....  61,802 

Vicks  Inhaler  .  1,692 

Vicks  Throat  Disks  .  2.905 

Vicks  Vaporub  .  8,905 

Vicks  Vapo  Steam  .  114,041 

Vicks  Va-Tro-Nol  .  50,815 

Products  .  10,638 

$  413,102 

Viking  Press,  Inc.,  The  ...$  88,606 

Viobin  O>rporation  . $  53,125 

Virginia  Department  of  Con¬ 
servation  &  Development  $  74,662 

Virginia  Electric  & 

Power  Co . $  139,861 

Virginia  State  Travel 

Bureau  . $  25,265 

Vita  Food  Products,  Inc. 

Fish  Products  . $  99,046 

Vitablen  Oorp.,  The 

Capsules  . $  60.866 

Vitaaafe  Corp. 

Vitasafe  Vitamins  . $  123,975 

Vivisection  Investigation 

League  . $  29,911 

Vogarell  Products  Co. 

Certane  . t  5,447 

Hemex  .  5.^68 

Inray  .  3.659 

Lanaoane  .  115,044 

$  129,618 

Volkswagen  Of  America,  Inc. 

Volkswagen  Cars  . $  309,682 

Volkswagen  'Trucks  .  65,504 


$  375,186 

Volvo  Distributing  Co.,  Inc. 

Volvo  Cars  . $  49,540 

W 

Wabash  Railroad  . $  40,277 

Waitt  &  Bond,  Inc. 

Blackstone  Cigars  . 3  77.940 

Yankee  Cigars  .  13,832 


$  91,772 

Walker-Gooderham  &  Worts, 

Ltd.,  Hiram 
Barclay's  Gin  &  Gold 

Label  Whiskey  . $  1,662 

Barclay’s  Gold  Label  & 

Corby’s  Reserv'e 

Whiskey  .  6,724 

Barclay’s  Products  .  22,176 

Barclay’s  Whiskey  .  47,111 

Booth’s  High  &  Dry  Gin  . .  12,691 

Booth’s  House  of  Lords 

Gin  .  27,153 

Canadian  Club  Whiskey  ..  1,123.709 

Corby’s  Products  .  773 

Corby’s  Reserve  Whiskey  .  229,767 

G  &  W  Five  Star  'Whiskey  24,594 

G  &  W  Private  Stock 

■Whiskey  .  782 

G  &  W  Products .  1,520 

G  &  W  Seven  Star 

Whiskey  .  1.5.. 385 

Grand  Macnish  Scotch 

Whisky  .  21,885 

Hiram  Walker’s  Brandy  . .  457 

Hiram  Walker’s  Cordials  3,412 

Hiram  Walker’s  De  Luxe 

Whiskey  .  425,5.32 

Hiram  Walker’s  Gin  ....  15,619 

Hiram  Walker’s  Little 

Brown  Jiig  'Whiakey  . . .  53,695 

Hiram  Walker’s  Private 

Cellar  Whiskey  .  21,032 

Hiram  Walker’s  Products  183,912 

Hiram  Walker’s  Vodka  ..  15,797 

Hiram  Walkers  Whiskies  3,464 

Imperial  'Whiskey  .  800,438 

Lauder’s  Scotch  'Whisky  . .  3,037 

Mill  Farm  'Whiskey  .  .524 

Mountain  Ridge  Whiskey  1,210 

Old  Smuggler  Scotrti 
Whisky  .  40,089 


Dear  Office  in  D.  C. 

Dear  Publication  &  Radio, 
Inc.,  which  has  newspapers  in 
five  states,  has  moved  its  cen¬ 
tral  offices  from  Jersey  City, 
N.  J.,  to  Washingrton,  D.  C,  The 
new  offices  are  in  the  Colorado 
Building,  14th  and  G  Streets, 
N.  W. 


Royal  Canadian  Whiskey  6,990 

Sandeman  Wines  . 

Sheibrook  Whiskey  .  5.197 

Ten  High  Whiskey . 

'Twin  Seal  Whiskey  . 

William  Penn  Whiskey  . .  10,380 


$  3,446.156 


Walker-Gordon  Laboratory 

Co . 

Wall  Street  Journal.  The  ..6 
Wamiioie  &  Co.,  Inc.. 

Henry  K. 

Creo-Terpin  . ♦ 

Wamsutta  Mills 

Cottons  . * 

Wanzer  &  Sons.  Sidney 

(Vgtage  Cheese  . ♦ 

Dairy  Products  . 

Egg  Nog  Mix  . 

Milk  . 


27,386 

562.373 


29,863 


Newsweek  . $ 

Weil-McLain  Co. 

Heating  Equipment  . 3 

Weldon  Pajanuks,  Inc. 

Pajamas  . 3 

Weller  Electric  Cotp- 

Power  Tools  . 3 

Welsh  Co. 

Baby  Carriages  & 

Accessories  . 3 

West  Bend  Aluminum  Co. 

Products  . $ 

West  Chemical  Products,  Inc. 

ON  Plus  . 3 

West-Pine  . 


57,039 

36,491 


WiHwr  Ellis  Co. 

Southern  Star  Bonito  ..  | 

Wilco  Fsahions  . |”l 

Wile  Sons  &  Co.,  Inc., 
JuUus 

Benedictine  . • 

Bollinger  (’hampogna 
Canasta  Crejum  Sherry 

Escouther  Sauce  . ” 

Julius  Wile  i'roductt 
Peter  Dawson  Scotch 

Whisky  . 

Romanoff  Vodka  . 

Williams  &  Humbem 


59,798 


5,622 

9,653 

8,939 

62,799 


87,015 


Ward  Baking  Co. 

Gerber  Primary  Bread  ..3 
'Tip  Top  Bread  . 


13,807 

290,955 


Ward  Green  Co . 

Waring  Products  Corp. 

Appliances  . » 

Drink  Mixer  . 


3 

304,762 

3 

41,248 

3 

44,178 

97,458 

3 

93,530 

West  Coast  Airlines  . 

,.3 

44,954 

West  End  Brewing  Co. 

Utica  Club  . 

..3 

68,947 

West  Penn  Electric 

Co..  Inc . 

..3 

74,586 

West  Point  Mfg.  Co. 

Cabin  Crafts  Carpets 

&  Rugs  . 

..3 

51,255 

Cabin  (Vafts  Cottons  . 

8,543 

Martex  Carpets  &  Rugs 

18,943 

Martex  'Towels  . 

8,693 

Sportswear  . 

25,628 

Wellington  Sears  Co. 

14,644 

3  141.636 


Warner  Bros.  Co.,  'The 

Bras  &  Girdles  . ♦ 

Warnen-Lambert 

Pharmaceutical  Co.,  Inc. 

Bromo-Seltzer  . . 

Du  Barry  Preparations  . . 

Family  Vitamins  . 

F^hion  Quick  Home 

Permanent  . 

Jewelite  Brush  &  Comb  . . 

Lip  Quick  . 

Listen  ne  . 

Listerine  'Tooth  Paste  . . . 

Perma-Grip  . 

PRO  Tooth  Brush  . 

Quick  Home  Permanent  . . 
Richard  Hudnut  Home 

Permanent  . 

Richard  Hudnut 

Preparations  . 

Super  Anahist  Nasal 

Spray  . 

Tote  Toothbrush  . 


104,381 


61.222 

120,649 

11,348 


47,769 

11.320 

3,151 

967,062 

2.5’29 

29,926 

120,646 

19,208 


78,652 


238,137 


104,831 

925 


Western  Air  Lines,  Inc.  ..3 
Western  Pacific  Railroad  ..3 
Western  Printing  & 
Lithographers 

Golden  Press  . 3 

Westinghouee  Electric  Corp. 

Air  Conilitioner  . 3 

Appliances  . 

Dishwasher  . 

Electric  Range  . 

(Veezer  . 

Heating  Equipment  . 

Lamps  . 

Laundromat  . 

Laundromat  &  Dryer  .... 

Phonograph  . 

Phonograph  &  Television 

Radio  . 

Radio  &  Television  . 

Refrigerator  . 

Television  . 

Water  Heater  . 

Westinghouse  Broadcasting 

Co..  Inc . 

Institutional  . 

Products  . 


127,706 

941,113 

57,912 


106,702 


9,016 

107,747 

14,810 

137,908 

4,974 

1,161 

711 

215.439 

235,722 

7,388 

11,946 

254 

4,684 

368,319 

77.107 

14,369 


'20,640 

16,067 

963,998 


Washington  Gas  light  Co.  3 
Washington  State  Apple 
Advertising  Commission 

Apples  . A”  1  •  ” 

Wa^ington  State  Dept,  of 
Commeroe  &  Economic 

Development  . S 

Washington  Water  Power 

Co . * 

Waste  King  Corp. 
Dishwashers  and 

Disposals  . 5 

Watchmakers  of  Switzerland. 

■The  . J 

Water  Master  Co. 

Toilaflex  . $ 

Toilet  Tank  Ball  . 


3  1.817,364 
67.591 


40,146 


Wheatena  Corp.,  'The  . 3 

Whirlpool  Corp. 

RCA  Whirlpool  Air 

Conditioner  . 3 

RCA  Whirlpool  Cleaner  . . 
I^A  Whirlpool 

Dishwasher  . 

ROA  'Whirlpool  Dryer  . . . 
44,916  RCA  'Whirlpool  Freezer  . . 

RCA  'Whirlpool  FVeezer 

&  Refrigerator  . 

94,616  RCA  A^irlpool  Products 

ROA  'Whirlpool  Ranges  . . 
RCA  Whirlpool 

Refrigerators  . 

RCA  \^irlpool  Washer  . 
RCA  'Whirlpool  Washer 

&  Dryer  . 

Institutional  . 


.212,259 

57,271 


28,181 

37,602 


62,219 

15,694 

4,817 


138,994 


11.209 

197,761 

24,573 


141.184 

51,930 


380,967 

438,916 


Waterfill  &  Frazier 
Distillery  Co. 

Whiskey  . * 

Waterman-Bic  Pen  Co..  Inc. 

Pencils  &  Pens  . 3 

Wauwatosa  Fuel  & 

Supply  Co. 

Quick  Flash  Heating  Oil  3 
Webb  Coffee  Co.,  Thomas  J. 

Coffee  . 

W»>bcor,  Inc. 

Fonograf  . 5 

Ponograf  &  Tape  Recorder 

Hi-Fi  . 

Tape  Recorder  .... 


3 

193,114 

3 

62.652 

3 

37.605 

3 

37,953 

3 

80,195 

3 

42.194 

8,9C9 

5,955 

41.370 

98,428 


Weco  Products  Co. 

Dr.  West’s  Insta-Clean  ..3  75,964 

Weekly  Publications,  Inc. 


r-TA 


Whitehouse  Co  . S 

44,924 

'White  King  Soap  Co. 

Sun  Liquid  . 3 

38,541 

'White  King  Bleach  'Tabs  . 

21,379 

'White  King  Cleanser  , . . . 

37,460 

'White  King  Detergent  . . . 

52,786 

'White  King  Products  . . . 

.32,927 

'White  King  Soap  . 

51,909 

White  Kin^r  Water 

Softener  . 

6,660 

3 

241.6.51 

White  Rock  Corp . $ 

157,200 

Whitman  &  Son,  Steirfien  F. 
Chocolates  . 3 

131,297 

Wiedemann  Brewing  Co., 

Inc.  George.  The 

Beer  . 3 

341,868 

}en 


WillUuns,  R.  K..  Inc.  ’ 

Memo  Toilet  I’repaiatioiis  { 
Williamsburg,  V’a.— duuMier 

Of  Commerce  . t 

Wilson  &  Go. 

B-V  . . 

Meat  Products  . 

Sports  Equipment  . 

Institutional  . 


Windsor  Frocks  Inc.,  Ksy 
Winebrenner  Co.,  Inc.,  D.  E. 

Breakfast  Delight  Joieei  S 
Winter  of  Milwaukee,  Ja^  3 
Wisconsin  Electric  Power 

Co . 3  .xj 

Wisconsin  Telei>hono  Oo.  ..|  lajl 

Wise  Potato  Chip  Oo . 3 

Wolverine  Shoe  &  Tanning 
Corp. 

Hush  Puppies  . $ 

Wolverine  Shoes . 

I 

Woman’s  Day,  Inc . 3  c: 

Woodco  Corp. 

Windows  . 3 

Woodmen  of  the  World  Life 

Insurance  Society  . I 

Worcester  Baking  Co. 

'Town  Talk  Baking 

Products  . I 

Town  Talk  Bread  . 

3 

Worcester  County  Electric 

Co . 3 

Worcester  Gas  Light  Co.  ,.t  8,^ 

World  Educational  Service 

Books  . t 

World  Publishing  Co..  ’Hte  $ 

World  'Travel  Service . S 

Worthington  Corp. 

Mueller  Climatrol  . t 

Worthington  Air 

Conditioner  . 

3 

Wrigley  Co..  Wra.  Jr. 

Gum  . 3 

Wyler  &  Co. 

Bouillon  Cubes  . 3 

Garlic  Powder  . 

Instant  Bouillon  . 

Instant  Onions  .  Il 

Parsley  Flakes . 

Seasoning  . 

Soups  . 

3 


of  To 
th*  T( 
r  home 
lit  the 
By  plac 


I  motio 


ipeo] 


97,286 

15,061 


iMter. 


3  1,314,286 


Yashica,  Inc. 

Cameras  . ♦ 

Young  Inc.,  W.  F. 

Absorbine  Jr . I 

■I, 

Zeigler  Packing  Co. 

Meat  Products . B 

Zenith  Radio  Corp. 

Hearing  Aids  . • 

Phonograph  . . . 

Phonograph  &  Radio  . 

Radio  . 

Radio  and  Television  - 

Television  . 

Products  . . 

3  1.M-' 

Zippo  Mfg.  Co.  ^  . 

Lighteis  . • 


K%4 

Honor 


Editorial  Writers  To  St.  Louis  in  ’61 


Joins  Allen-Klapp 


The  National  Conference  of 
Editorial  Writers  will  hold  its 
1961  meeting  in  St.  Louis,  it 
was  announced  by  Robert  S. 
Bates,  Meadville  (Pa.)  Tribune, 
chairman  of  NCEW. 

“The  Toledo  convention  had 
approved  holding  a  meeting  in 


Hawaii  in  1961  provided  the  Ex¬ 
ecutive  Board  concluded  it  would 
be  feasible,”  said  Mr.  Bates. 
“The  hoard  interpreted  the  re¬ 
sults  of  the  poll  to  mean  there 
was  insufficient  assurance  that 
a  successful  meeting  could  be 
held  in  Hawaii  in  1961.” 


John  R.  Thompson,  »  . 
uate  of  the  Universit]^^: 
nois,  who  recently  comi^w 
military  service,  has  join* 
Chicago  sales  staff  of 
Klapp  Co.,  newspaper 
sentatives. 
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lu  ^vTV  Sludio 
„  Ipeo  to  Visitors 
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•  t  6j 
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< 
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\e*sp*P«f  executives  in  New 
for  the  AN  PA  convention 
iie  been  invited  to  see  a  demon- 
mritioi'  of  the  Telemeter 
__^r,.re.jn-the-home  system. 

Balaban.  president  of 
I;  jiount  Pictures,  has  issued 
*  iavitation  on  behalf  of  his 
cMiiys  International  Tele- 
division,  which  launched 
,3*1  permanent  pay-tv  system 
26  in  Toronto. 

Tekmeter  has  set  up  a  per- 
lent  studio  in  the  Paramount 
t  ii*  dine.  Times  Square,  where 
t  aXlrram  broadcasts  are  simu- 
■t  H^XrOon  a  television  set  equipped 
*  iajru  a  coin  unit.  Newspaper 
•jtives  can  arrange  to  see  a 
instration  at  any  time. 

The  Toronto  operation  is  a 
venture  of  Telemeter  and 
;nus  Players  Canadian  Corp., 
L;.  At  present,  more  than  2,000 
^triies  in  the  Etobicoke  sec- 
epe-  of  Toronto  are  subscribing 
the  Telemeter  system,  and 
fv  homes  are  being  connected 
at  the  rate  of  300  a  week. 

By  placing  coins  in  a  meter 
rached  to  the  television  set. 


1CH.4  President 
Honored  bv  StaflF 


M. 

1414, 


0.4 

c. 


tljr. 

I  *4 


NEWS  IS  FREE  to  pay-TV  cus¬ 
tomers  of  Trans  Canada  Telemeter 
in  Toronto  suburb,  thanks  to  the 
Toronto  Star.  George  Bryant,  left, 
of  the  Star  turns  over  copy  to 
Telemeter  Newscaster  Bob  Nelson. 


Real  Satellite 
In  Bond  Booth 

When  newspaper  publishers 
arrive  at  the  Waldorf-Astoria 
for  their  annual  convention,  they 
will  have  a  visual  reminder  that 
their  deliberations  will  be  taking 
place  in  the  charged  atmosphere 
of  the  space  age. 

Among  the  exhibits  will  be  a 
real  24-inch  satellite,  of  the  type 
that  was  placed  into  orbit  by  a 
Vanguard  rocket.  But  instead 
of  the  light  metal  cover  of  the 
original,  this  sphere  will  be  of 
transparent  plastic  to  show  the 
complicated  mechanism  within. 

The  exhibit  is  one  that  has 
been  touring  the  country  in  the 
promotion  of  United  States 
Savings  Bonds.  It  was  made 
available  to  the  Treasury  with¬ 


out  cost  by  the  Sandia  Corpora¬ 
tion  of  Albuquerque,  according 
to  Jacob  Mogelever,  Savings 
Bond  promotion  manager. 

The  exhibit  carries  a  message 
reporting  that  daily  newspapers 
during  the  past  year  have  car¬ 
ried  eight  million  lines  of 
Savings  Bond  advertising  with¬ 
out  cost  to  the  Government,  ac¬ 
cording  to  Harold  Boyer,  adver¬ 
tising  manager  for  the  Treas¬ 
ury’s  Savings  Bonds  Division. 


On  Hoiieyinouii 

Beverly  Hills,  Calif. 

Kimball  C.  Firestone,  26,  son 
of  rubber  millionaire  Leonard 
K.  Firestone,  is  honeymooning 
with  Los  Angeles  debutante 
Laurie  Ann  Green,  21.  Mr.  Fire¬ 
stone  was  former  sports  editor 
of  the  Indio  (Calif.)  Daily 
News. 


j  i\i 

I  ii&'^ribers  can  tune  in  on  first 
I  a  Jur.  motion  pictures  and  major 
I  events. 

Because  of  the  widespread 
r^uoiic  interest  in  Telemeter’s 
•itre-in-the-hoiiu-  operation, 

■  Toronto  Star  lias  assigned 
Ef’orire  Bryant  of  its  news  staff 
•t  i.«i)  time  to  gather  and  broad- 
ji,  ss:  local  news  of  the  Etobicoke 
i)  Ksmunity.  These  newscasts  are 
lj  ^ally  prepared  to  feature 
b;  people  and  events,  and  are 
pvided  without  charge  to  Tele- 
KKr  subscribers,  as  a  public 
by  the  Star  and  Tele- 


Montreal 
h  recognition  of  his  election 
president  of  the  International 
(MCiiinlation  Managers’  Associa- 
Ix)uis  T.  Colvey,  circula- 
manager  of  the  Montreal 
was  honored  recently  at 

•  iiimer. 

A  painting  of  Ste.  Cecile 
|8t«et,  as  seen  from  the  Gazette 
"“liiing  before  the  surrounding 
'^rnetures  were  demolished,  was 
Prsented  to  Mr.  Colvey  by 
H.  Carpenter,  his  prede- 
"■or  as  circulation  manager, 

•  Wmlf  of  the  staff. 

C-  H.  Peters,  president  of  the 


uiedt4 
•  ICP'r’ 


a  H 

ofC 

u«i  bJ  r presiaeni  oi  me 
^  '^**tte,  noted  that  Mr.  Colvey 
with  the  company  in 
and  succeeded  Mr.  Carpen- 
**  in  1940,  when  Mr.  Carpenter 
nuuiaging  editor. 
editor  ac  PUBLISHER 


Why  do  major  advertisers 
use  the  Philadelphia  papers 

AND  THE  TRENTON  TIMES 

to  reach  the  whole 
Delaware  Valley? 

Because  Trenton  is  clearly  an  independent  market.  Thirty  miles 
above  Philadelphia,  55  from  New  York,  it  has  a  metTOpolitan 
area  population  exceeding  270,000.  The  Trenton  Times  (evening 
or  Sunday)  provides  73%  coverage  of  metropolitan  area  house¬ 
holds,  96%  of  city  zone.  That’s  nearly  10  times  more  Trenton 
households  than  any  Philadelphia  newspaper  can  deliver. 

And  the  Trenton  market  is  well  worth  selling !  Of  the  292  metro¬ 
politan  areas  covered  in  the  1959  Sales  Management  Suiwey  of 
Buying  Power,  Trenton  scores 

•  5th  Nationally  in  Effective  Buying  Income  per  Household 

•  Ath  Nationally  in  Food  Sales  per  Household 

•  2nd  Nationally  in  Retail  Sales  per  Household 

The  facts  tell  the  story.  And  the  story  is  simple:  Trenton  tops 
the  Delaware  Valley  .  .  .  and  the  “Times”  is  tops  in  Trenton! 

Contact: 

SAWYER-FERGUSON-WALKER  CO. 

TRENTON  TIMES 

Pays  to  Cross  the  Delaware” 
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The  Weekly  Editor 


By  Billy  Smith 

NEWS  IN  LEGALS 

Normally  I  glance  over  new 
legal  notices  coming  to  the  paper 
for  publication  in  case  they 
might  be  a  tip-off  on  a  news 
item  worth  checking  into.  On  at 
least  two  occasions,  however,  I 
goofed  in  this  respect  and  missed 
snatching  two  stories  from  the 
realm  of  “old  news”. 

The  municipality  was  offering 
for  sale  at  auction  a  small  valu¬ 
able  tract  of  land  it  owned  near 
the  town’s  recreation  center.  The 
proposed  sale  had  been  kept 
quiet  except  for  the  legal  notice 
required  by  law.  Of  course, 
the  type-setter  and  proofreader 
couldn’t  be  expected  to  recog¬ 
nize  the  significance  of  the  legal 
notice  and  the  news  it  contained. 

On  another  occasion  the  paper 
received  a  legal  notice  naming 
an  administrator  for  the  estate 
of  one  of  the  towm’s  outstanding 
citizens  who  died,  leaving  large 
holdings  including  some  of  the 
town’s  most  valuable  property. 

Those  tw'o  slip-ups  taught  me 
that  legal  notices,  coming  to  the 
paper  through  routine  channels, 
can  often  contain  live  news 
stories,  the  kind  a  weekly  editor 
likes  to  dig  up  and  print  before 
they  become  stale. 

^  Hn  in 

DUAL  DISASTER  ROLL 

How  are  you  fixed  for  dis¬ 
asters  in  your  community?  Ever 
had  a  devastating  fire,  a  tornado, 
flood,  hurricane  or  the  like? 

The  weekly  newspaper  editor 
has  an  unique  and  dual  respon¬ 
sibility  to  his  community  in  time 
of  disaster.  As  editor  of  the 
county  weekly  he  is  looked  to 
for  news  of  the  disaster  and  is 
expected  to  u.se  his  columns  for 
disseminating  rehabilitation  in¬ 
formation  usually  following  dis¬ 
asters.  At  the  same  time  he  must 
remember  he  is  a  citizen  of  the 
community  and  as  citizen-editor 
should  be  a  leader  in  any  rescue 
and  rehabilitation  work.  Filling 
both  roles  simultaneously  is  a 
neat  trick. 

Many  communities  have  local 
organizations  set  up  to  handle 
things  in  disasters  and  it’s  not 
too  far-fetched  to  suggest  that 
the  newspaper  editor  kicks 
around  a  few  practice  runs  for 
himself. 

It  will  be  time  well  spent. 

^  if  if 

NEWSPAPER  SURVEY 

Some  interesting  statistics 
have  been  drawn  from  a  Uni¬ 
versity  of  Washington  Weekly 
Newspaper  survey  (Wyoming  is 


planning  a  similar  survey  this 
spring).  Some  of  these  are: 

State  newspapers  are  dras¬ 
tically  under-insured,  particular¬ 
ly  in  fire  insurance. 

Vei-y  few  publishers  have  a 
progi-am  for  replacing  or  im¬ 
proving  their  equipment  syste¬ 
matically. 

Too  few  publishers  use  a  two- 
card  subscription  record  system 
— one  card  filed  alphabetically 
and  one  by  months. 

Only  20  percent  make  a  spe¬ 
cial,  separate,  charge  for  pho¬ 
tography  costs  —  for  pictures 
used  in  local  ads.  About  half 
make  an  extra  charge  for  en¬ 
gravings  in  local  ads. 

A  greater  amount  is  lost  each 
year  in  bad  debts  than  pub¬ 
lishers  realize.  A  check  should 
be  made  each  year  of  this  figure 
to  see  how  serious  it  is.  The 
large  majority  make  no  charge 
for  past-due  bills. 

No  agreement  on  how  many 
subscription  renewal  notices  to 
send  out — papers  ranged  from  1 
to  4. 

The  newspapers  who  double¬ 
billed  were  chiefly  in  the  larger 
circulation  groups. 

Ten  percent  of  newspapers 
give  a  discount  on  bills  paid 
early. 

Average  subscription  rates 
were  $3.38  for  the  more  pros¬ 
perous  weeklies — and  $3.21  for 
the  less  pro.sperous. 

Three-fourths  of  the  pub¬ 
lishers  said  they  carried  fire  in¬ 
surance  on  stock  and  equipment 
— one-fourth  didn’t.  Over  half  of 
the  papers  were  under-insured. 

About  half  of  the  publishers 
draw  out  a  regular  salary  from 
the  business  month-by-month. 
Experts  point  out  that  such  a 
practice  is  the  starting  point  for 
a  realistic  appraisal  of  how  good 
an  investment  a  weekly  newspa¬ 
per  reajly  is.  When  indicating 
that  a  new.spaper  “netted  $10,000 
last  year,”  that  figure  should  be 
indicated  ONLY  if  first  the  pub¬ 
lisher  has  taken  out  his  salarj\ 
«  «  * 

GONE  FROM  THE  SCENE— 
John  S.  Mires,  93-year-old  re¬ 
tired  publisher  of  the  Liberty 
Center  (Ohio)  Press,  died  re¬ 
cently.  Author  James  Thurber 
had  called  Mr.  Mires  one  of 
the  hard  core  of  grass  roots 
journalists  who  created  a  style 
of  writing  hard  to  duplicate.  Mr. 
Mires,  who  retired  in  1947,  was 
collecting  his  writings  into  a 
book  when  blindness  halted  his 
efforts  two  years  ago. 


Irwin,  Taylor  Buy 
Weekly  in  Oregon 

Gresham,  Ore. 

Sale  of  the  weekly  Gresham 
Outlook  to  Lee  Irwin  and  Walt 
Taylor  was  announced  here  by 
Tom  Purcell,  editor  and  pub-  \  '  Seven  Soviii 

lisher  for  the  past  20  years.  po\ernoi's  lecently  visit*! 

Mr.  Irwin  is  assistant  pro-  'O'ernor  Collin 

fessor  of  the  University  of  ®  ^  to  “i* 

Washington  School  of  Commu-  iri 

nications,  Seattle,  and  Mr.  Tay- 
lor  is  managing  editor  of  the  ^  ^ 

Auburn  (Wash.)  Globe  News,  for  propaganda  pur,^^  and  h* 

The  former  formerlv  was  edi-  G«» 

tor-pLisher  of  the  Bothell  ColHn’s  request.  Mr.  Arknell  de 
(wLsh.)  Cfffzcn,  while  the  lat- 

ter  formerlv  published  the  San  f... ''  ow  he  So¬ 

prano  (Calif.)  Times-HeraUl.  VfoHdrld  tC  usri;^ 
A  former  Iowa  newspaperman  his  “counter 

who  bought  the  (Jutlook  m  1940,  ^^e  Alachm  cJS 

Mr.  Purcell  said  he  had  no  defi-  were-“RedssS 

n.te  plans  for  the  immediate  fu-  ^5^  Teeners,”  “Khrushchev  I 

Planning  Same  Stupid  Mistik* 

,  •  ,  H’r  Hitler  Made,”  and  “US  Red 

Illinois  Paper  oolll.  Leader  Boldly  Rejects  Loyslty 

51 -Year  Editor  Retires  Pledge.”  Similar  stories  filled 
Middletown,  Ill. 

Robert  Wilson,  owner  of  the  *  ♦  ♦ 

Macon  County  Prairie  Post  has  SELLS  WEDDING  PRESENT 
purchased  the  Middletown  — John  N.  Holder,  91-year-old 
Ledfjer  from  Grant  Heatherwick.  blind  editor  of  the  Jaekm 
Mr.  Heatherwick,  editor  of  the  County  (Ga.)  Herald,  has  siM 
paper  for  51  years,  has  an-  the  paoer  which  he  received  as 
nounced  his  retirement.  The  a  wedding  present  68  years afo. 
Ledger  is  believed  to  be  the  only  The  purchase  was  made  by  1 
nevvspaper  in  the  state  still  pub-  group  of  local  businessmen, 
lished  from  hand  set  type.  Holder’s  father  bought  the 

Mr.  Wilson  recently  acquired  paper  and  presented  it  to  his 
the  Lopan  County  News,  w’hich  son  on  his  wedding  day.  Mr 
he  is  publishing  under  the  name  Holder  died  last  year.  The  blind 
Lincoln  Graphic,  and  Che  Atlanta  newspaperman  expects  to  con- 
.Argus  and  McLean  Lens  from  tinue  his  occasional  colonn. 
the  Atlanta  Lions  Club.  which  he  dictates  on  a  tape 

recorder. 

•  *  «  * 
Montana  Paper  Sohl  TOOTH  ACHE— Page  one  apd 

Libby  Mont,  ogy  for  the  lateness  of  a  recent 
W.  R.  Little,  publisher  of  the  issue  of  the  .Myrtle  Creek  (^) 
Libby  Western  News,  a  weekly  read  “A  maladjushn^ 

here,  has  announced  sale  of  the  perfectly  esteblislw 

property  to  Paul  Verdon,  of  caused  five  teeth  of  the  mmn 
Helena.  cylinder  gear  to  depart. 

Ray  Denning,  shop  foreman  *  ♦  » 

of  the  Malta  Phillips  County  END  OF  AN  ERA — After H 
News,  will  acquire  an  interest  years  of  publication,  the  Brim- 
in  the  paper  and  participate  in  field  (Ill.)  News,  one  of  the  Inst 
its  management.  of  the  handset  newspapers,  has 

Mr.  Verdon,  former  Malta  reached  the  end  of  the  line, 
and  Great  Falls  newspaperman,  Stanton  Carle,  of  Wyoming,  has 
has  been  publications  manager  imrchased  the  paper  from  Miss 
of  the  Montana  Chamber  of  Mildred  Pacey  and  will  devote 
Commerce,  editing  their  two  a  page  of  Brimfield  news  eack 
publications,  Montana  Affairs  week  in  the  Princevillt  (HL) 
and  Montana  Citizen.  Telephone.  The  name  of  the 

*  *  ♦  Brimfield  News  will  be  dropM 

Jasper,  Ala.  ♦  *  ♦ 

0.  C.  Morgan,  editor  of  the  “SISTER  CITY”  SERIES- 
Jasper  Mountain  Eagle  for  sev-  The  Rockville  (Md.)  Montge*- 
eral  years,  has  become  publisher  County  Sentinel  rec«tly 

of  the  Fayette  County  Times,  sent  its  editor,  Robert  B.  Far- 
succeeding  Lewis  Mitchell.  quhar,  and  staff  photographer, 

Mr.  Morgan  is  a  former  editor  Hugh  M.  Gillespie,  to  Europe, 
of  the  Fayette  Northwest  Ala-  They  were  dispatched  to  do  a 
hama  News.  He  left  Fayette  in  seines  of  seven  stories  op  t* 
1955  after  selling  the  West  Ala-  “Sister  City”  affiliation  bet^ 
hama  News  to  Fayette  Newspa-  Rockville  and  Pinneberg,  ^ 
pers,  Inc.  many. 

EDITOR  &  PUBLISHER  for  April  23, 
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^Pet  Doctor’ 
Offered  by  AP 


ggaTES 

Joo’s  Baby  Animals 
Jomp  in  New  Strip 


There  is  just  one  way 


America’s  pet  population  in¬ 
cludes  28,000,000  cats,  26,000,- 
000  dojgs,  20,000,000  ca^ed  birds, 
125,000  monkeys  and  15,000 
skunks. 

It  is  estimated  that  75,000,000 
Americans  spend  $600,000,000  a 
year  on  food  and  accessories  for 
their  pets. 

In  response  to  this  intense  in¬ 
terest,  AP  Newsfeatures  on 
May  16  offers  a  new  column, 
“Pet  Doctor,”  by  Dr.  Alfred 
Moller,  D.V.M.,  a  leadings  au¬ 
thority  on  animals. 

The  column  consists  of  ques¬ 
tions  and  answers  on  the  care, 
feeding,  health  and  general  wel¬ 
fare  of  animals  of  every  sort. 
Six  compact,  fully  matted  one- 
column  panels  with  art  are  sent 
for  daily  use.  The  same  material 
is  incorporated  each  week  into 
a  four-column  panel  for  use  on 
Saturday  or  the  following  Sun- 
murals  in  the  house,  Sparber  fQj.  subscribers  who  prefer, 
animals  cavorting  on  the  walls. 

Howard  was  bom  in  New 
York  in  1921  and  received  his 
art  education  at  Cooper  Union 
and  Brooklyn  College.  His  work 
was  first  published  in  Yank  S| 

magazine  in  World  War  II. 

After  the  war,  his  work  ap- 
l)eared  regularly  in  nearly  every 
national  magazine. 

Hume  Pet  Shutv 

Howard  and  his  wife,  Jean, 
have  three  sons, 


to  l»e  »ure  the  jifietice  cover¬ 
age  you  are  giving  your  wide 
audience  i.v  accurate,  vital, 
dynamic  .  .  .  get  your  reports 
by  wire,  by  mail,  from 


The  Byrd  House.”  by  Howard 
parber,  which  the  New  York 
erald  Tribune  Syndicate  be- 
;n.<  May  23. 

Head  of  household,  as  the 
fnsus-takers  like  to  .say,  at 
Pie  Byrd  House”  is  a  -soft- 
arted  lOO-keeper,  Bertie  Byrd, 
bo  brings  his  work  home  with 
ar.  (baby  animals  needing 
me  care).  His  long-suffering 
rfe,  Becky  Byrd,  whom  Bertie 
launchly  considers  “best  of 
rH,"  Wrs  the  brunt  of  this 
r  ,;  invasion. 

Zoo  At  Home 

.tnimals  in  the  first  few 
*rths  of  the  daily  strip  in- 


SCIENCE  SERVICE 


Our  editorial  staff,  the 
largest  in  the  world  reporting 
science  exclusively,  gives  day- 
by-day  coverage  in  all  major 
sciences.  Bylined,  exclusive 
stories  give  authentic  news  of 
current  importance  .  .  .  prog¬ 
ress  that  affects  each  reader's 
daily  living. 


Howard  Sparber 


ISeicK  Report.  800  words 
daily.  Copy  for  immediate  re¬ 
lease  and  stories  with  future 
date-lines.  Weekly  round-up 
of  the  most  important  patents. 
Short  short  news  stories  .  .  . 
as  cfMivenient  for  u-se  in  small 
space  as  informative. 


,,  Peter,  12; 

-^ndy,  11;  Ricky,  9.  The  boys 
'  Y  ~4  recently  sponsored  a  pet  show’ 

‘V  I  ®7  1  on  the  Sparber  law’n  in  Morris- 

A  town,  N.  J.,  for  the  benefit  of 

V.  J^V  ^  the  Community  Chest  (admis¬ 

sion  10c). 

-  k„u..  u  j  Pet  shows  are  not  unusual  in 

unramn  ^  Sparber  household  (neither 

Mvaroo  child),  a  crocodile  j  u 

a  tropical  bird,  a  camel  cub  House  ). 

Minelephant  pup.  The  humor 

^nvei  from  their  behavior  in  S>vmg  prizes  for  the  wiggliest, 

I’ strange  surroundings  of  a 

r^ical  American  home.  . 

into  a  wooded  hill.  \V  ithout  mov- 
e  Byrd  House  is  offered  from  his  drawing  board, 

»aCcolumn  strip.  A  5-column  Howard  Sparber  watches  rac- 
Sunday  page  will  eoons,  w’oodchucks,  birds  and 
fo  ered  later.  jq  ^  watering  hole 

Howard  Sparber  is  known  to  outside  his  studio  window, 
fvspaper  editors  as  creator  of  “It’s  not  exactly  a  watering 
-«  daily  and  Sunday  comic  hole,”  modestly  corrects  the  ani- 
“fl.  “Timmy,”  which  he  be-  mal-loving  cartoonist.  “It’s  real- 
w  in  1947  and  which  was  ly  a  big  puddle  from  the  rain 
fpular  with  readers  for  a  dec-  gutters  of  the  house  on  top  of  Moller  studied  at  the  Vet- 

ik.  The  new  strip  is  a  complete  the  hill.”  erinary  School  of  the  University 

of  pace  for  the  cartoon-  Herald  Tribune  Syndicate  Munich,  Germany;  Veteri- 
*•  It  took  him  a  long  time  to  spokesmen  said  they  believe  the  College  of  the  University 

ivelop  the  idea.  As  Sparber  new  strip  is  rare  in  that  it  ap-  Berlin  and  was  graduated  in 
"fked  out  the  Byrd  characters,  peals  equally  to  children  and  1937  from  the  Royal  Veterinary 

and  animal,  he  absent-  adults.  They  are  confident  kids  College  in  London.  He  became 

J^’^ly  doodled  them  on  walls  will  be  convulsed  bv  the  crazy  ^  member  of  the  Royal  College 

•bis  studio.  Day  by  day,  as  childlike  actions  of  the  young  VeterinaiTr  Surgeons  of 

came  into  focus,  the  animals  and  adults  will  share  Britain  and  Ireland, 

jj^^ccame  a  zoological  mural,  something  of  Sparber’s  emotions  attended  thousands  of  in- 

are  now  three  full-color  in  raising  his  owrn  cubs.  (Continued  on  page  150) 


News  •  Feature  Packet, 
Weekly.  Exclusive,  bylined 
story  of  some  newsworthy 
achievement,  practical  col¬ 
umn,  New  Machines  and  Gad¬ 
gets,  listing  new  products  with 
a  scientific  slant,  and  the 
article.  Nature  Ramblings,  de¬ 
lineating  the  unusual  in  plant 
and  animal  life.  Illustrated. 


Dr.  Moller  &  Patients 


Trials,  samples,  on  request. 


SCIENCE 

SERVICE 


1719  N  -Street,  N.W'. 
Washington  6,  D.  C. 


f 


Syndicates 
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jured  animals  during  the  Ger¬ 
man  blitz  of  London  and  for  a 
number  of  years  was  in  charge 
of  protecting  horses  from  Ger¬ 
man  air  attacks  and  keeping  as 
many  as  possible  fit  for  work. 
He  emigrated  to  St.  Louis  in 
1948  after  traveling  through 
European  countries  studying 
different  veterinary  methods.  He 
became  a  member  of  the  Ameri¬ 
can  Veterinary  Association,  the 
Missouri  Veterinary  Association 
and  the  Greater  St.  Louis  Vet¬ 
erinary  Association.  He  lives 
with  his  English-born  wife,  and 
two  children,  Ralph  and  Diane, 
and  has  been  in  private  practice 
in  St.  Louis  since  1950. 

*  *  * 

GOD  IN  RU.SSIA 

Universal  Press  Association 
offers  a  seven-part  series  begin¬ 
ning  May  16  covering  the  book, 
“I  Found  God  in  Soviet  Rus¬ 
sia,”  by  John  Noble,  an  Ameri¬ 
can  who  spent  10  years  in  So¬ 
viet  slave  labor  camps.  The 
series,  like  the  book,  has  an  in¬ 
troduction  by  the  Rev.  Billy 
Graham,  ev'angelist. 

Mr.  Noble  gives  an  inspiring 
eye-witness  account  of  the  monu¬ 
mental  struggle  of  Christians  to 
maintain  their  faith  in  the  face 
of  40  years  of  official  communist 
atheism.  He  tells  a  story  of 
Lutheran  pastors  from  Latvia 
and  Estonia,  Catholic  priests 
from  Lithuania  and  Poland, 
Russian  Orthodox  priests  from 
the  Ukraine  and  Russia  itself, 
the  Baptist  leaders  from  all  over 
the  Soviet  Union. 


Canada  News 
Agency  Offers 
U.S.  Service 

Canada  News  Agency,  whose 
credit  line  —  (CNA)  —  already 
appears  regularly  in  papers 
throughout  the  British  Com¬ 
monwealth,  is  soon  to  offer  its 
services  in  the  United  States. 

The  agency  was  formed  in 
Toronto  in  1958,  with  corre¬ 
spondents  in  every  Canadian 
province,  to  sell  Canadian  news 
stories  and  features  in  other 
Commonwealth  countries. 

Operating  on  the  theory  that 
the  large,  international  wire 
services  have  space  only  for  the 
top  Canadian  stories,  CNA  set 
out  to  offer:  a)  Special  Corre¬ 
spondent  coverage  of  spot  news 
by  cable,  and/or:  b)  weekly  air¬ 
mail  services  of  bright,  off-beat 
Canadian  stories. 

Clients  were  signed  up  in 
Britain,  Australia,  New  Zea¬ 
land,  South  Africa  and  the 
fledgling  West  Indies  Federa¬ 
tion. 

Having  proved  with  its  week¬ 
ly  service  that  a  good  market 
existed  for  offbeat  coverage  in 
areas  of  the  world  not  blanketed 
by  the  big  agencies,  CNA  then 
appointed  correspondents  in 
other  Commonwealth  countries, 
and  now  provides  clients  with  a 
Commonwealth  service,  in  addi¬ 
tion  to  the  Canadian  ser\dce. 

Cope  Is  Chief 

Chief  of  the  agency  is  30- 
year  old  Michael  Cope,  who  has 
served  with  the  British  Army 
News  Unit  in  the  Middle  East 


Always  in  season! 

Whether  the  sun  brings  out  swim  trunks  or  the 
snow  ski  suits— some  sport  is  always  in  season ! 
Hockey,  horseracing,  boxing,  bowling,  track 
meets,  tennis,  baseball,  football  and  fishing 
give  Chet  Adams  twelve-month  headliners  to 
capture  the  interest  of  millions  in 


and  on  the  Forece-Reuter  net¬ 
work  out  there,  British  United 
Press  (now  UPI  in  Canada), 
and  on  daily  newspapers  in 
Britain,  Australia  and  Canada. 

“There  is  a  never-ending 
stream  of  bright,  offbeat  news 
stories  and  features  around  the 
world  that  are  passed  up  by  the 
big  agencies  because  there  is 
neither  the  manpower  to  gather 
them  nor  the  wire  space  to  carry 
them,”  said  Mr.  Cope. 

«  *  « 

ARMSTRONG-JONES  STORY 

The  Chicago  Tribune  -  New 
York  News  Syndicate  on  April 
26  begins  releasing  in  eight  in¬ 
stallments  “The  Life  Story  of 
Anthony  Armstrong- Jones  by 
the  Writers  to  Whom  He  Told 
It.” 

Authors  of  the  book,  not  yet 
published,  are  Stella  King  and 
Robert  Glenton,  who  were  work¬ 
ing  with  Mr.  Armstrong-Jones 
on  his  autobiography  shortly  be¬ 
fore  the  announcement  of  his 
engagement  to  Princess  Mar¬ 
garet.  He  gave  them  permission 
to  use  the  material  which  was 
originally  intended  for  his  auto¬ 
biography.  They  have  finished 
the  story  and  put  it  into  the 
third  person. 

*  *  * 


—A  judge  of  the  AAA  Mm 
Traffic  Safel  y  Poster  r— t,,  ^ 
Washington  (16.000 
tered  and  3,000,000  poattn  iii 
be  given  schools)  wu  Jty  i,, 
ing,  cartoonist  who  ponr; 
that  lovable  police  dutrie^ 
“Pottsy”  (Chicago  Trib«arv„ 
York  News  Syndicate). 

— Frank  Robbins,  a  fa*  i.. 
painter  as  well  as  the  cai^ 
who  draws  “Johnny  Haa^ 
(King  Features  Syndicate), 
the  Henry  Ward  Ranger  ps 
chase  prize  of  $1,500  forapiE 
ing  he  exhibited  in  the  Xafa 
Academy  of  Design.  The  pj;? 
ing  was  titled  “Esprewe  Ma 
nifico”  and  depicted  a  Grenwid 
Village  Cafe  Espressa  hsMr. 

— Ned  Riddle’s  panel,  “'j 
Tweddy”  (General  Feette 
Corp.)  has  now  made  hie  ms 
appearance  in  soft-cover  ba 
form  (Fleet  Publishing  Corp- 
$1). 


2  NEW  FE.4TURES 

The  Toronto  Telegram  New’s 
Service,  Toronto,  Ont.,  offers 
two  new  weekly  features: 

1)  “Handyman  About  the 
House,”  a  home  and  building 
page  column  on  home  improve¬ 
ment  from  the  attic  to  the  base¬ 
ment,  by  Gordon  Donaldson,  a 
reporter  turned  home-owner  and 
fix-it  specialist.  Columns  are  il¬ 
lustrated  with  easy-to-follow 
art. 


— “Cassandra”  (Williaa  I 
nor,  London  Daily  Afirror 
umnist),  whose  column  h 
dicated  in  the  U.  S.  by  Unhe;^ 
Press  .Association,  left  .April 
for  a  three-week  trip  to 
and  Poland  and  will  writr 
column  from  those  coub! 
during  that  period. 

— Did  you,  too,  guffiv 
(Continued  on  page  152 


2)  “John  Ray’s  Cross  World,”  umnist  on  American,  Br*i 
(X)mbines  an  entertaining  and  and  Canadian  newspaperi  --i 
informative  column  with  a  cross  was  once  entertainment  ™  j 
word  puzzle.  Words  of  six  or  of  the  old  Vancouver  (R 
more  letters  needed  for  the  puz-  Herald.  The  column-puah 
zle  appear  in  the  column.  A  de-  provided  fully  matted  (4  ■ 
gree  of  subtlety  and  searching  by  9  inches)  or  with  punk 
is  involved.  Mr.  Ray  reads  six  2-col.  mat  form  and  copj  ^ 
langruages  and  has  been  a  col-  manuscript  form. 


MEET  THE  MOUNTIE 


All  in  Sport... 

This  gag  panel  that  spotlights  the  seasonal  sport,  is  constantly  | 
current,  contemporary,  and  catching!  Adams  delivers  side-  J 

splitters  around  the  calendar,  brightens  sports  pages,  focuses  a  lot  '  | 
of  eyes  in  little  space.  Chet’s  panel,  available  in  single  or  double  I  | 
columns,  six  days  a  week,  builds  fans  and  following!  For  proofs  1 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager...  J 

Chieaga  Tribune'"  Afetr  Yark  News  | 

Xeemm  BuHaino,  Xeet)  Yorh  1 

rnnCm  rnbun^  Toemur,  ChUsum"  u 


"Who  Always  Gets  His  Laugh" 

Readers  laugh  AT  and  WITH  the  "Mounties," 
when  they  read  "MICKEY  McNABEM",  the 
star  of  our  new  2-column  daily  panel  about 
the  RCMP.  Let  him  capture  daily  readership 
for  YOUR  paper! 


FAone  or  wire  for  sample*  and  rates. 


TORONTO  STAR  SYNDICATE 


80  Kinq  St.  W**t 
phone  EMpire  3-22 1 1 


Toronto,  CimJ* 
J.  F.  Cherrier.  Mgr. 
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EDITOR  a:  PUBLISHER  for  AffilZJ. 


To  tie-in  with  next  month's  front  page  story  — 

the  Summit  meeting  and  the  decision  on  Berlin 

The  newspaper  exclusive  that  gives  the  low-down 
on  the  crucial  city  and  its  embattled  mayor 

MY  ROAD  TO  BERLIN 

by  Willy  Brandt,  as  told  to  Leo  Lania 

if  No  magazine  serialization.  Feature  series  released  to  newspapers  two 
weeks  before  book  publication. 

if  For  release  May  1.  ★  14  parts;  1500  words  each. 


A  famous  woman  doctor  answers  women's  #1  health  problem 

WOMEN  AND  FATIGUE 

by  Marion  Hilliard,  M.D. 

Author  of  the  popular  series,  "A  Woman  Doctor  Speaks  Frankly" 
if  For  release  May  8.  if  10  parts;  1000  words  each. 


A  series  with 
double-barreled 
appeal  —  adults  and  teens 


A  medical  specialist  takes  up  where  Spock  left  off 


THE  TEEN-AGE 
YEARS 


by  Arthur  Roth,  M.  D. 

Problems  of  growing  up;  weight  problems;  questions  about  sex; 
boy  into  man;  girl  into  woman;  heart  problems;  mental  health. 
if  For  immediate  release.  ★  12  parts;  2000  words  each. 


THIS  IS  MY  GOD 

by  HERMAN  WOUK 

For  readers  of  all  faiths  —  a  great  novelist's  eloquent 
explanation  of  the  Jewish  heritage. 

★  For  immediate  release.  ★  23  parts;  1000  words  each. 


YOU  CAN  STOP  SMOKING 

A  revolutionary  system  that  really  works 
developed  by  ARTHUR  KING. 

if  For  immediate  release.  ★  10  parts;  1000  words  each. 


For  the  Civil-War  Centennial  (1960-65) 

—  the  sights  and  sounds  of  the  Civil  War  described 
by  Pulitzer  Prize-winner  BRUCE  CATTON 

THIS  HALLOWED  GROUND 


★  For  immediate  release. 
if  10  parts;  4000  words  each. 


SKILLFUL  DRIVING 

30  of  driving's  most  crucial  situations, 
written  by  MAXWELL  N.  HALSEY, 
illustrated  by  RICHARD  MACGRAW 

if  For  immediate  release. 

if  Daily  2-column  picture-panel  with  brief  explanatory  text 
on  driving  “dos”  and  “don’ts.” 


575  Madison  Avonuo,  Now  Ymk  22 
Murray  Hill  8-5300 


^  ,  r  D  ★  ★  ★ 

rwin  J  L^olumn 

★  ★★★★★ 

HAT  SPLENDID  NEW  TEXTBOOK,  “The  Professional  Journalist” 
(Holt),  by  Prof,  John  Hohenber".  Columbia  University 
Graduate  School  of  Journalism,  copies  some  of  the  lively  leads 
to  stories  carried  in  this  column  last  year  and  also  credits  Roy 
H.  Copperud’s  “Editorial  Workshop”  column  with  a  number  of 
quotes.  ...  A  reader  suggests  another  name  for  filler  was 
“Bang,”  seemingly  a  corruption  of  “Bank”  and  he  believes 
“Cats”  is  used  to  designate  filler  at  the  Pittsburgh  Sun-Tele¬ 
graph.  .  .  .  Prof,  Edward  A.  Walsh.  Department  of  Communi¬ 
cation  Arts.  Fordham  University,  re<'alls  that  once  when  Eng¬ 
land’s  poet  laureate  would  not  write  a  newspajier  headlined: 
“King’s  Canary  Won’t  Chirp.”  The  San  Diego  Evening  Tribune 
had  this  “heady  headline”  the  other  day:  “Pack  of  Playful 
Porpoises  Proves  Puzzling  to  People.”  The  New  York  Daily 
News  had  these  heads:  “Paar  Ain’t  Gone  Faar,  Back  on  Show 
Maar.  7”  and  “Say  Payola  Gals  Were  Payola  Pals  (»n  DJ 
Carousal.”  The  Fullerton  (Calif.)  Daily  News  Tribune  had  this 
one:  “Not  a  Kidnaping,  Just  Kid  Napping.” 

Anthem  to  Roget 

ThoiiKh  many  men  deplore  U)>, 

Abhor  u(«,  or  in  chorus 
.Score  us, 

Koftet,  who  worried  o'er  us, 

(Compiled  that  icrand  thesaurus 
For  us. 

—Tom  Pease 

— Rov  Dunlap,  who  writes  the  Paul  Light  column  in  the 
St.  Paul  (Minn.)  Pioneer  Press,  recalls  the  country  editor  who 
wearied  of  the  hue  and  cry  which  followed  each  of  his  editorial 
blasts.  So  one  week  he  ducked  all  public  issues  by  reprinting 
the  Ten  Commandments.  An  irate  subscril>er  wrote  him:  “Cancel 
my  subscription.  You’re  getting  too  personal.”  ...  A  club¬ 
woman,  late  for  an  appointment  in  the  new  building  of  the 
Cleveland  Press,  explained  to  Club  Editor  Betty  Klarie  that 
as  she  approached  she  saw  the  large  Scripps-Howard  legend 
across  the  structure:  “Give  Light  and  the  People  Will  Find 
Their  Own  Way.”  She  left  the  premises  without  entering  the 
building,  she  said,  because  she  thought  it  was  the  Cleveland 
Electric  Illuminating  Co. 

Teleprinter  Operator's  Epitaph 

Never  mind  ihe  crazy  clatter. 

Peace  in  now  the  only  matter; 

In  the  dirt  there’*  nothing  dirty — 

JuM  a  clean  Goodnight  and  Thirty. 

—Jacob  C.  Solovay 


Build  your  readership  with 

FAMOUS  GUEST  COLUMNISTS 

A  wide  variety  of  famous  personalities  from  all  fields  author 
an  all-new  weekly  newspaper  column,  especially  written  for 
home  town  readership  ...  in  your  newspaper.  .  .  . 

w  F4NNIE  HURST  w  PERRT  COMO 

w  JUSTICE  WILU4M  O.  OOUGL4S  w  HEUN4  RUIINSTEIN 
w  CEIL  CH4PM4N  »-  GEORGE  ROMNET 

w  FORD  FRICK  w  WILU4M  INGE 

w  ETHEL  MERM4N  w  GEORGE  G4LLUP 

.  .  .  plus  many  other  noted  leaders  in  education,  art,  theatre, 
literature,  business,  sports,  fashion,  etc. 

tynle  today  for  sample  columns,  information  and  low,  low  common- 
sense  rales,  to: 

GUEST  COLUMNISTS  FORUM 

30  E.  Mtk  St.  Haw  York  22,  N.  Y.  ELdorodo  S-««49 
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Charlotte  Women 
Take  Writing  Prills 


(Continued  from  page  150) 


Charlotte  nc 


Chapel  Hiu,  n. 


wspapen  took 


over  those  smart  and  insulting 
postcards  Jules  Feiflfer  (Hall 
Syndicate)  has  been  mailing  edi¬ 
tors  to  promote  his  brilliant 
weekly  word-and-pen  layout  (5 
or  6  col.  size)?  Some  of  the  big¬ 
gest  newspapers  carry  that 
crazy-wonderful  nonconformist 
feature  in  nonconformist  format 
by  a  nonconformist  guy. 


— Red  Smith,  New  Y’ork  Her¬ 
ald  Tribune  Syndicate  sports 
columnist,  was  chosen  by  his 
contemporaries  as  the  “National 
Sportswriter  of  the  Y’ear." 


— Opponents  of  Otto  Garr 
Tague’s  “Wake  Up,  Americans!” 
column  (King  Features  Syndi¬ 
cate),  which  appears  in  52  news¬ 
papers,  lost  a  campaign  to  get 
the  Cincinnati  (Ohio)  Enquirer, 
which  originated  it,  to  cancel  it. 
“He’s  a  great,  patriotic  Ameri¬ 
can,”  asserted  Publisher  Roger 
H.  Ferger,  who  got  Mr.  Tague, 
a  former  weekly  newspaper  pub¬ 
lisher,  to  begin  his  short  five- 
day,  three-dot  column  after  he 
became  a  regular  contributor  of 
letters-to-the-editor.  Mr.  Tague’s 
linking  of  .some  clergymen  and 
educators  with  subversive  move¬ 
ments  has  made  him  a  contro¬ 
versial  writer.  Mr.  Ferger  said 
a  poll  showed  70%  of  readers 
support  the  frank  foe  of  Com¬ 
munism.  Mr.  Tague  attributed 
the  dropping  of  his  column  by 
the  Indianapolis  (Ind.)  Star  to 
a  typographical  error. 


clean  sweep  of  first  prizes  a 
1959  North  Carolina  P,.. 
Women’s  conte.sts. 

Four  of  the  six  first  pr- 
went  to  the  Charlotte  Obeertn 
The  Charlotte  .Sews  won  ti»| 
other  two  categories.  1 

Observer  Women’s  Editor  Uej 
Winter  won  first  place  in 
news  division  for  dailies.  Ea> 
bara  Brawley  won  first  in  inp  . 
views;  Harriet  Doar,  colunni 
and  Mary  Utting,  make-up. 

Elizabeth  Blair  Prince  a 
Ann  Sawyer,  News  staffers, » 
in  features  and  series. 

Other  first  prize  winnt- 
were:  Editorials,  Elsie  Hair, 
ton,  Belmont  Banner;  featur- 
Nancy  Alexander,  Lenoir  Nn 
Topic;  non-daily  features,  Gra  l 
Laffoon,  Elkin  Tribunt; 
daily  news,  Elizabeth  Steva- 
Kings  Mountain  Herald. 

Mrs.  Emma  Drunun, 
Daily  Star,  was  elected  preside 
of  the  North  Carolina  Pr  1 
Women’s  Association. 


Seminar  at  Harvard 


Cambridge,  Ma 
A  three-day  session  on  T 
Civic  Revival:  The  Role  r 
Urban  Renewal”  has  been  set  . 
by  the  Nieman  Foundation  i!| 
Harvard,  May  17-19,  for 
New  England  Society  of  Ne*^ 
paper  Editors.  It  is  being  linit«i| 
to  a  group  of  25  editors,  aecof^l 
ing  to  Louis  M.  Lyons,  cuntnl 


— Bridge  columnist  Oswald 
Jacoby  (Newspaper  Enterprise 
Association),  holder  of  :I5  na¬ 
tional  titles,  winner  of  800  mas¬ 
ters  points  in  1959  and  there¬ 
fore  the  -McKenney  Trophy,  rep¬ 
resents  the  U.  S.  in  the  world 
champion  Bridge  Olympiad  in 


New  SDX  Chapter 

Morgantown,  W.Vil 
West  Virginia  University  kssj 
joined  72  other  colleges  andn.- 
versities  as  sites  for  underpsfl- 
uate  chapters  of  Sigma  Wu 
Chi,  professional  joumtlistiij 
fraternity.  Fourteen  stodeni- 
were  initiated  as  charter  mar 
bers  of  the  chapter  April  1.  T!k 


Turin,  Italy,  April  23-May  4.  charter,  presented  by  JoeM^ 
Special  cable  service  is  avail-  president  of  the  Pittsburgh 
able  to  NEA  clients. 


Civic  Plan  Award 
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fessional  chapter,  was  accepte 
by  Joe  Sigler,  president  of  tin  | 
new  chapter. 


CBCtfol 

The  American  Society  of  Pla¬ 
ning  Officials  has  post^  an  I 
nual  award  for  journalism,  opM 


— The  Washington  (D.  C.) 

Sunday  Star  Magazine  recently 
devoted  its  full-color  cover  to 
three  characters  from  Stan 
Drake’s  comic  strip,  “The  Heart 
of  Juliet  Jones”  (King  Fea- 
tures-Toronto  Star  Syndicates) 

and  an  inside  page  to  a  feature  - - . 

story  about  Stan  by  Star  staffer  to  all  newspapers  in  the  U. 
Philip  H.  Love.  Stan’s  wife  is  and  Canada,  for  the  newspnp*''  | 
model  for  “Evie,”  one  of  the  or  reporter  responsible  fo^ 
characters,  and  friends  in  West-  tides  dealing  with  civic 
port,  Conn.,  are  models  of  oth-  ning.  Nominations  of 
ers.  More  than  500  newspapers  published  in  1958  or 
in  the  U.  S.  and  28  foreign  coun-  now  be  made  to  ASPO, 
tries  carry  the  strip.  60th  Street,  Chicago  37. 
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“Side-Door 
Socialized 
Medicine— 
that’s  what 
we  call  the 
Forand  Bill” 

—Says  Lee  Anderson^  Editor^ 
Chattanooga  News-Free  Press 


!be  dangers  of  Forand-type  pro¬ 
posals  to  provide  medical  care  for 
^cial  Security  beneficiaries  were 
fisted  out  by  this  leading  Mid-South 
'^>paper  in  an  editorial  that  reads, 
:part,  as  follows: 

"It  is  difficult  to  see  how  anyone 
would  want  to  swap  free  enter¬ 
prise  medicine  for  a  multi-billion- 
dollar  'sick  call'  not  unlike  the 
practice  in  the  military  services 
during  World  War  II. 

"There  is,  however,  still  danger 
of  socialized  medicine — by  sneak 
rather  than  frontal  attack.  .  .  . 

"A  new  danger  is  present  in  the 
form  of  the  Forand  Bill,  which 
would  force  compulsory  health 
insurance  in  connection  with  the 
forced  insurance  of  the  Social 
Security  program. 

"The  Forand  Bill  would  provide 
hospitalization  and  surgery  for 


those  receiving  old-age  benefits. 
It  would  open  a  wedge  by  pro¬ 
viding  what  amounts  to  social- 
ized  medicine  for  a  large 
percentage  of  the  population. 
And  with  life  expectancy  being 
increased  and  requirements  for 
Social  Security  constantly  sub¬ 
ject  to  pressures  for  liberaliza¬ 
tion,  more  and  more  people 
would  likely  be  included — and 
the  cost  would  soar  by  billions 
of  dollars. 

"Already,  the  expected  cost  of 
the  present  Social  Security  pro¬ 
gram  during  the  next  10  years  is 
sure  to  require  taxes  on  individ¬ 
ual  income  far  in  excess  of  the 
amounts  the  original  proponents 
of  the  Federal  income  tax  thought 
that  tax  would  take.  If  the  cost 
of  socialized  medicine  were  added 
to  cxurent  socialized  insurance — 
and  all  of  this  were  in  addition 


to  already  staggering  income 
taxes,  the  individual  citizen  could 
find  himself  virtually  turning  his 
paycheck  over  to  the  Govern¬ 
ment.” 

Commenting  recently  on  his  news¬ 
paper’s  editorial,  Mr.  Anderson  said: 
"Because  this  is  an  election  year, 
tremendous  and  well-organized  pres¬ 
sures  are  being  brought  to  bear  upon 
Congressmen  to  enact  legislation  that 
simply  is  not  in  the  national  interest. 
The  Forand  Bill  is  a  prime  example 
of  this  kind  of  legislation.  Many 
newspapers  have  already  spoken  out 
against  it,  as  we  have;  I  hope  a  great 
many  more  will  do  so — and  do  so 
now,  when  the  fight  is  most  critical. 
For  only  from  such  expressions  of 
opinion  can  our  Congressmen  know 
that  the  great  majority  of  our  citizens 
want  no  part  of  this  scheme  to  sneak 
socialized  medicine  into  this  country 
through  the  side  door.” 


AMERICAK  MEDICAL  ASSOCIATION 

935  North  Dearborn  Street  •  Chicago  lO,  Illinois 


2  Portland  Papers 
Publish  Separately 


Portland,  Ore. 

Meeting  a  deadline  set  over  a 
month  ago,  the  Oregonian  and 
the  Oregon  Journal  published 
separate  editions  April  18  from 
their  own  plants. 

Since  Nov.  10  they  had  been 
getting  out  combined  editions 
from  the  Oregonian  plant.  This 
operation  was  made  necessary 
by  the  walkout  of  union  stereo¬ 
typers  and  observance  of  their 
picket  line  by  other  craft  unions 
and  the  Newspaper  Guild. 

The  Journal  brought  out  a  40- 
page  Northwest  edition  Sunday 
and  the  Oregonian  had  a  48-page 
Monday  morning  edition.  Each 
planned  to  continue  separate 
publication  with  their  own  man¬ 
power  and  equipment,  except  for 
some  sharing  of  beat  coverage. 

The  Journal  has  changed  its 
Saturday  edition  from  the  eve¬ 
ning  to  the  morning  and  has 
eliminated  its  Sunday  “bulldog” 
which  went  to  press  Friday 
afternoon. 

In  the  operation  of  a  joint 
news  service,  covering  police 
and  other  public  offices,  the 
Journal  has  primary  access  to 
copy  as  it  moves  on  teleprinters 
from  early  morning  to  mid- 
aftemoon.  Then  the  Oregonian 
takes  first  choice  of  the  copy  for 
its  morning  editions. 

The  Journal’s  new  weekender 
edition  on  Saturday  stresses 
sports  coverage,  with  a  play  for 
newsstand  sales. 

During  the  24  weeks  of  the 
combined  operation  a  large 
number  of  personnel  have  been 
trained  to  run  typesetting  ma¬ 
chines,  presses,  etc.  The  pub¬ 
lishers  have  said  they  find  much 
less  help  necessary  then  when 
the  unions  manned  the  jobs. 

Members  of  the  striking 
unions  paraded  through  down¬ 
town  Portland  on  Sunday  as 


publishing  was  resumed  in  the 
Journal  plant  where  a  consider¬ 
able  amount  of  labor-saving 
equipment  had  been  installed  in 
recent  weeks. 

Headlines  on  the  separate 
papers  .sought  to  dispel  an  old 
rumor  that  the  strike  would  re¬ 
sult  in  a  merger.  The  Journal: 
“At  last!  Your  favorite  news¬ 
paper  is  back!”  The  Newhouse- 
owned  Oregonian:  “Like  old 
times  we’re  single!” 

A  joint  union  committee  con¬ 
tinued  the  attack  on  S.  I.  New- 
house  as  being  the  one  mainly 
responsible  for  the  “plot”  to 
consolidate  the  newspapers.  The 
Oregonian  charged  that  the  In¬ 
ternational  Typogrraphical  Union 
was  now  seeking  to  absorb  all 
the  other  newspaper  unions  by 
having  one  of  its  representa¬ 
tives,  Rene  J.  Valentine,  as  “the 
one-man  dictator  in  future  nego¬ 
tiations.” 


The  Oregonian  noted  that  all 
craft  union  contracts  had  ex¬ 
pired  during  the  strike  period 
but  the  guild’s  contract  is  not 
up  until  June  1.  Many  guilds- 
men  have  returned  to  work. 

An  editorial  in  the  Journal 
described  the  merger  story  as  “a 
myth  conceived  and  perpetuated 
by  the  unions.” 


Ho8pital  Week  Kit 


Chicago 

The  American  Hospital  Asso¬ 
ciation  has  released  a  press  kit 
in  connection  with  National  Hos¬ 
pital  Week,  May  8-14.  Theme  of 
the  week  is  “Many  Hands  and 
Many  Skills,”  emphasizing  the 
number  of  persons  needed  to 
provide  hospital  and  medical 
care.  The  press  material  has 
been  mailed  to  hospitals  for  re¬ 
lease  locally  to  newspapers. 


ITU  and  Guild 


Agree  On  Unity 


After  a  summit  meeting  at 
Indianapolis  this  week,  officers 
of  the  International  Typograph¬ 
ical  Union  and  the  American 
Newspaper  Guild  announced 
they  had  reached  agreement  on 
a  goal  of  forming  “one  big 
union”  in  the  printing,  publish¬ 
ing  and  related  industries. 

The  statement,  issued  by 
Elmer  Brown,  ITU  president, 
and  William  J.  Farson,  execu¬ 
tive  vicepresident  of  the  guild, 
enumerated  several  fields  of 
joint  endeavor.  Field  and  staff 
directors  will  establish  liaison  in 
situations  where  a  strike  may  be 
threatened,  the  two  unions  will 
combine  their  organizing  drives 
in  certain  areas,  plans  for  mo¬ 
bile  printing  plants  will  be  con¬ 
sidered,  bargaining  efforts  will 
be  coordinated,  steps  will  be 
taken  toward  a  common  defense 
fund. 


Weeklies  Rap 
Vacation  Bil|i 
At  Hearing 


Another  top-level  meeting  is 
scheduled  for  June  15-16,  tenta¬ 
tively  at  Colorado  Springs,  site 
of  the  Printers’  Home. 


Whether  the  common  union 
idea  evolves  into  a  merger, 
amalgamation  or  new  organiza¬ 
tion  is  only  a  matter  of  detail 
and  should  not  hinder  the  effort 
to  reach  the  goal,  Messrs.  Brown 
and  Farson  said. 


W.\SHIKmfl 
A  bill  to  allow  weekliM^P 
imblish  .50  weeks  a  year 
.still  qualify  for  second  ^1^1 
mail  privileges  appears 
dying  a  slow  death  in  a  R«m 
Post  Office  subcommittee, 

A  hearing  Anril  20  on  thepnv 
posal,  which  is  intended  to  pg. 
mit  publisher.s  of  weeklinJ 
take  vacations,  produced  notkj 
but  opposition — from  the  Ifc. 
tional  Editorial  Associatiei, 
from  two  publishers  of  weekia 
and  (more  emharrassinilji 
from  officers  of  the  press  aaao^ 
tions  of  the  two  states  whK 
congressmen  introduced  the#. 

Rep.  David  S.  King  (D-Uli) 
has  already  throwm  in  the  toee. 
but  Rep.  Leonard  G.  Wolf  (B. 
Iowa)  said  he  would  stick  )| 
his  guns,  even  though  the 
aging  director  of  the  Iowa  Piw 
Association  expressed  vipjtow 
opposition  to  the  proposal  I 


I 

»  »  * 


‘Would  Ixree  Preetiae* 


CAPCO  IMPROVED  PORTABLE 


INK  FOUNTAIN 


•  SAVBS  TIME  OF  PRESSMEN  NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  .MAIN¬ 
TAINED 


Price  Rise  In  D.C.; 

N.  Y.  Dailies  Pull  Out 

Washi.ngton 

New  York  City  dailies  have 
removed  papers  from  the  stands 
of  The  Union  News  Company 
here  in  all  places  where  the  dis¬ 
tribution  company  raised  the 
selling  prices. 

The  Union  News  Company  be¬ 
gan  boosting  the  price  around 
April  9  and  the  action  by  the 
dailies  followed  the  next  week. 

The  stand-sales  raise  was  re- 
'  ported  in  most  cases  as  two 
i  cents  per  copy.  Circulation  man- 
1  agers  of  the  New  York  papers 
I  said  no  reasons  were  given  for 
I  the  increase. 


I 


Cuban  Editor  Here 


CAPITAL  TOOL 


you  about  the  many  other  feature*  I 

AND  MANUFACTURING 


!  Guillermo  Martinez  Marquez, 
60-year-old  editor  of  El  Pais  in 
^  Installation  on  late  i  Havana  who  resigned  that  post 
model  Goss  Headliner '  before  the  Castro  government 
seized  control  of  the  paper  in 
February,  has  taken  up  resi- 
I  Installation  on  Du-  dence  in  the  United  States.  The 
former  president  of  the  Inter 
American  Press  Association  is 
feature* I  I  staying  temporarily  with  Joa- 

ACTURING  CO.  quin  de  la  Roza  Sr.  at  Chappa- 


SOOO  CALVERT 


COLLEGE  PARK,  MD. 


UNION  4-7677  QUa,  N. 


EDITOR  at  P 


The  point  that  opponenti  rf 
the  measure  made  was  that  fit 
weeklies  would  lose  in  prestinif 
they  did  not  guarantee  publka- 
tion  52  w'eeks  a  year, 

“In  past  years  there  htw 
been  opinions  that  a  weeklr 
newspaper  is  a  minor  thing,' 
said  Ed  S.  Bayol,  executive  via- 
president  of  NEA,  “but  it’slwi 
growing  in  importance.” 

Mr.  Bayol  told  the  committe 
the  majority  of  weekly  psh 
lishers  opposed  the  legisUtioB 
because  it  would  cast  “an  untne 
and  unfavorable  reflection"  oi 
their  sense  of  obligation  to  sort 
the  public. 

Charles  L.  Gerwig,  publidvr 
of  a  Maryland  weekly,  said  tint 
even  if  only  a  few  weeklies  sb- 
pended  publication  two  week*  i 
year,  the  rest  of  the  weeklies 
would  be  hurt.  “We  compete 
with  Baltimore  dailies  for  id- 
vertising,”  he  said.  “This  Isv 
would  make  it  easy  for  them  to 
tell  advertisers,  ‘you  never  kno« 
when  the  weeklies  are  going  to 
take  a  vacation’.” 

The  volume  of  opposition  to 
the  bill,  most  of  it  apparent^ 
unexpected  by  members  of  the 
subcommittee,  dimmed  prospeeU  j 
for  a  favorable  report.  8^  j 
Robert  J.  Corbett  (R-Pa-) 
have  spoken  for  the  subcommit¬ 
tee  when  he  said,  “I  think 
already  wasted  more  tin* 
this  bill  than  the  whole  thing"* 
worth.” 

U  B  L  I  S  H  E  R  for  April  2), 
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RAMOUN  r  PICTURES  CORDIALLY  INVITES  YOU  TO  A  DEMONSTRATION  OF 


HE  HOME 


NEAV  YORK  (TTY,  APRIL  25-28 


iN  is  a  cordial  invitation  to  newspaper  exeentives  in  New  York  for  the  AN PA  eonvention  to 
:-i;d  a  special  demonstration  of  the  new  Telemeter  pay-as-yon-see  system  launched  in  Toronto, 
oda.  February  26. 

"  lie  interest  is  very  widespread,  as  evidenced  hy  the  press  coverage  and  by  the  inquiries  we  are 
about  possible  local  franchises  in  cities  throughout  the  U.  S. 

mbiiiin^f  the  features  of  a  theatre-in-the-home  and  a  community-oriented  television  station, 
d-rmeter  is  now  broadcasting  over  a  closed  circuit  to  more  than  2,000  subscriber  families  in  West 
routo.  A  simulated  system  has  been  set  up  in  the  Paramount  Building,  Times  Square,  New  York, 
we  are  arranging  demonstrations  at  frequent  intervals  during  the  Convention  week. 

‘  you  will  write  to  ns  now,  or  phone  when  you  arrive  in  New  York,  we  shall  be  happy  to  have  you 
"le  in  and  see  Telemeter  in  oi^eration. 


INTERNATIONAL  TELEMETER  COMPANY 

A  Division  of  Paramount  Pictures  Corp. 

1501  Broadwap 
New  York  36,  New  York 


IN  NEW  YORK,  TELEPHONE  BRYANT  9-8700  (EXT.  321  OR  322)  TO  ARRANGE  DEMONSTRATION. 


i! 


Professional 

Integrated 

Approach 


TO 

PRODUCTION  EFFICIENCY 


.  .  .  planned  to  meet  your  needs 
while  relieving  your  mechanical 
staff  of  design  and  construction 
problems. 

Publishing  business  managements 
can  find  substantial  advantage  in  the 
services  of  Professional  Engineers.  The 
Engineer’s  approach  is  scientific.  His  sole 
concern  Is  the  best  interest  of  the  client. 

OUR  STAFF 

An  integrated  engineering  organization, 
including  a  group  experienced  in  printing 
problems,  backed  by  a  complete  staff  of 
Engineers,  Architects,  Project  Managers, 
Construction  Supervisors,  and  Procure¬ 
ment  and  supporting  service  personnel 

OUR  SERVICES 

•  Investigatior  of  plant  sites. 

•  Analysis  of  existing  operations. 

•  Reports  on  design  and  estimates  of  cost  for  new  departments, 
plant  additions  and  new  plants. 

•  Complete  plans  and  specifications. 

•  Procurement  of  materials  and  equipment. 

•  Supervision  of  Construction  and  Equipment  Installation. 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINCERS  SINCE  1893 
Boston,  Massachusetts  •  Charlotte,  North  Carolina 


Brown  of  ITU 


Runs  Unopposed 


Indianapolis 

Elmer  Brown  has  no  opposi¬ 
tion  for  re-election  as  president 
of  the  International  Typo^aph- 
ical  Union  this  year.  The  bal¬ 
loting  is  scheduled  for  May  18. 

Mr.  Brown,  of  New  York 
Local  No.  6,  was  elected  presi¬ 
dent  two  years  ago  to  succeed 
Woodruff  Randolph,  of  Chicago. 
Also  unopposed  this  year  is  Wil¬ 
liam  R.  Cloud,  of  Seattle,  for 
.secretary-treasurer. 

Three  vicepresidents,  however, 
are  involved  in  contests,  accord¬ 
ing  to  the  official  slate  posted 
this  week.  For  first  vicepresi¬ 
dent,  John  J.  Pilch  of  Chicago 
is  op)X)sed  by  Clarence  W.  Ab¬ 
bott,  of  San  Francisco.  Running 
against  A.  Sandy  Bevis  of  Van¬ 
couver  for  second  vicepresident 
is  Nicholas  Williams  of  Toron¬ 
to,  and  running  against  Joe 
Bailey  of  San  Francisco  for 
third  vicepresident  (mailers)  is 
George  A.  Flondorof,  Chicago. 

Mr.  Brown  and  the  other  in¬ 
cumbent  officers  are  members 
of  the  Progressive  Party  w'hich 
has  been  in  power  since  1944. 

Two  prospective  candidates 
for  the  presidency,  Jesse  Man- 
lieck  of  Washington  and  How¬ 
ard  Murray  of  Richmond,  failed 
to  receive  enough  local  endorse¬ 
ments  to  get  on  the  ballot. 


First  Boating  Editor 


Cleveland 
The  Cleveland  Press  &  News 
has  appointed  its  first  full  time 
Iwating  writer.  The  man  named, 
Harr>’  McClelland,  has  been  a 
boating  enthusiast  most  of  his 
life.  He’s  been  a  staff  member 
for  five  years.  The  last  boat 
that  he  owned  was  a  22-foot 
cabin  cruiser.  Because  it  was 
damaged  in  a  flood  last  year, 
he’s  decided  to  sell  it  and  try 
his  hand  at  sail  boating. 


JR. 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 

DURING  ANPA 

April  24-28  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCE 
Your  Confidence  Respected 
TE  3-3018 
RALEIGH,  N.  C. 

1805  McDonald  lane 

NATIM-WIK  KKSONM.  SCUVICC 


Expert  VieJfljri 
Told  at  S-H  U 
Conference 
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EDITOR  ac  P 


Hessbit, 

Editors  of  19  Scripps-Hi 
newspapers  and  other  edn 
executives  carried  on  thn* 
of  sessions  covering  major  pi 
lems  at  the  annual  confe 
here  April  18-20. 

Background  informatioa 
the  meetings  was  presented 
Governor  David  Lawrtaa 
Pennsylvania,  Robert  Am 
Secretary  of  the  Treasury, 

Dr.  T.  Keith  Glennan,  ada 
trator,  National  .\(ronirj 
and  Space  AdministratioB. 
spoke  informally  and  ai 
questions  from  the  editon 

Correspondents  John  T 
and  Henrj'  Taylor,  of 
Scripps-Howard  Newspaper 
liance,  also  gave  reports 
health  insurance  for  the 
and  foreign  affairs. 

The  editors  also  heard 
W.  Howard,  editor  of  the 
York  World-Telegram  and 
and  chairman  of  the  exe«i 
committee  of  the  Scrips-Hi 
Newspapers,  discuss  his 
around-the-world  trip,  wi 
phasis  on  the  Far  East. 

Other  subjects  discussed 
the  editors  included  chan? 
interests  of  newspaper  readt 
liersonnel  development, 
import  and  export  probi 
promotion  and  public 
and  the  political  situatios 
Cuba. 

In  addition,  the  editors 
voted  one  session  of  the  confi 
ence  to  a  discussion  of  the  pw 
dential  campaign. 

The  Roy  W.  Howard  Aw 
plaque  for  exceptional  .wrv 
and  enterprise  was  present! 
to  Edward  J.  Meeman,  edit 
of  the  Memphis  Press-ScM*' 

The  citation  read:  “Hisfarti 
the  human  spirit  inspired  ^ 

newspapers  to  win  many  a  ■' 
cause.’  ” 

Said  Mr.  Howard  in  pres- 
ing  the  award: 

“I  know  of  no  man  who  bai 
more  truthfully  and  effectirr: 
adhered  to  the  ideals  of  E.  *• 
Scripps  than  Ed  Meeman." 

The  award  was  originated# 

1955  by  Charles  E.  Senpi*' 
chairman  of  the  board  of  tk 
Scripps-Howard  Newspapers- 

Among  the  executives  attffl^ 
ing  the  meeting  were  JiA  »■ 
Howard,  president  and  ^ 

editorial  manager;  Wifcf 
Stone,  editor  -  in  -  chief;  1^ 
Ferree,  executive  vicepreii**’ 
and  general  business 
and  Barnard  Townsend,  n***^ 
cial  vicepresident. 

UBLISHER  for  April  21,  W** 
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HBirminffham  Officials  ASNE  Approves 

I  (Continued  from  page  15) 

May  Sue  N.  Y.  Times 


fjty  commissioners  of  Bir- 
Ala.,  took  the  first 
TJlXp'onder  Alabama  law  April 
’  ij  a  threatened  libel  suit 
the  Sew  York  Times. 
^**^Tlief  sent  a  formal  demand 
I  retraction  to  Arthur  Hays 
>rcer,  publisher  of  the 
claiminsr  recent  .stories 
Harrison  Salisbury  contained 
information  about  the 
tfiunent  of  Negroes  in  Bir- 
ihani. 

Alabama  law  provides  that  a 
cation  may  escape  suit  for 
;;:vp  damaKes  in  a  libel 
1  if  it  publishes  a  retraction 
n  five  days  after  receivinp 
demand. 

TV  stories  on  Birmingham 
relations  were  part  of  a 
which  Mr.  Salisbury,  a 
uer  prize  winner,  wrote 
wuthem  cities.  The  Bir 
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committee  to  defend  Martin 
Luther  King  and  the  struggle 
for  freedom  in  the  South. 

The  Times  declined  to  publish 
a  retraction  for  statements  in 
the  ad.  The  plaintiffs  alleged 
that  the  printed  version  of  inci¬ 
dents  surrounding  demonstra¬ 
tions  by  Negro  students  was  un¬ 
true  and  subjected  the  officials 
to  ridicule  and  embarrassment. 
Those  filing  the  suit  were  Mayor 
Earl  I).  James  and  City  Com¬ 
missioners  Frank  W.  Parks  and 
L.  B.  Sullivan,  each  asking 
$500,000. 

Louis  M.  Loeb,  attorney  for 
the  Times,  said  a  ret)uest  for 
retraction  had  not  l)een  received 
from  Birmingham  up  to  Thurs¬ 
day,  nor  had  any  papers  been 
.serx’ed  in  the  Montgomery’  suit. 


officials  contended  that  PupCF  AppCUls 
■nee  to  the  rule  of  “the  ^  ^ 

Ruling  On  Price 


reference 
p,  the  razor,  the  gun,  the 
0,  the  torch,  the  club,  the 
ff,  the  mob”  libelled  them  by 
c  a  distorted  picture  of 
they  perform  their  duties. 

inre«ponsiblr  Journalism' 

The  local  Scripps  -  Howard 
^paper,  the  Post  -  Herald, 
’finalized  on  the  Times  stor- 
u “irresponsible  journalism” 
the  Newhouse-owned  Sews 
-rted  the  Times  was  guilty 
a  grave  disservice.  Other 
papers  in  the  South  have 
itized  the  stories  for  labeling 
'inghani  as  a  city  of  race 

!*i>lice  Commissioner  Eugene 
nor  charged  that  “the  good 
py^lady”,  meaning  the  Times, 
left  her  knitting  and  gone 
WKkraking.” 

George  Huddleston  said 
“*d  asked  Mr.  Sulzberger  to 
ym  another  reporter  to  take 
•'toad  look  at  Birmingham. 
saRgested  that  the  assign- 
F'  be  given  to  James  B. 
s  fbief  of  the  Times’ 
n'hmgton  bureau,  who  was  in 
-"niingham  this  week  to  give 

raaHn>oc!  D..4.  r.  .  .  .. 


.  •  ®ut  Mr.  Reston  left 

[  u  ^*l*sbury  went  on  to 
'  n.  Miss.,  where  he  spoke 
'fe  a  local  business  group. 

Montgomery  Suit 

another  case  involving 
problems,  the 
®f  Montgomery  filed  a  libel 
r  ****ost  the  Times  and  four 
l^lergymen  for  fund  ap- 
^  advertisement  of  March  29 
was  sponsored  by  the 


Bridgeport,  Conn. 

The  Bridgeport  Sunday  Her¬ 
ald  has  filed  an  appeal  from  a 
Superior  Court  ruling  which  left 
newsdealers  free  to  charge  25c 
for  the  paper  instead  of  the  pub¬ 
lisher’s  price  of  20c  (E&P, 

April  16). 

When  the  Herald  failed  to 
post  a  $40,000  bond  this  week, 
the  dealers  were  relieved  from 
an  injunction  which  had  held 
them  to  the  20c  price  since  last 
July.  The  news-dealers  had 
asked  the  court  for  protection 
against  losses  if  the  ultimate 
decision  is  in  their  favor. 

Walter  Spatta,  president  of  the 
Lower  Fairfield  County  Retail 
Newsdealers  Association,  whose 
members  distribute  about  12,000 
copies  of  the  Herald,  said  the 
20c  price  would  be  continued 
this  weekend.  The  dealers  pay 
16^2  a  copy  for  the  Herald.  The 
wholesale  price  for  the  New 
York  Times  on  Sunday  is  19Hc 
and  the  retail  price  is  25c.  The 
Herald  Tribune,  which  costs  the 
dealers  20c  sells  for  25c.  The 
Journal  American  costs  16c  and 
sells  for  20c. 


hardly  the  most  important  cri¬ 
terion  ...  on  which  the  Ameri¬ 
can  people  should  make  their 
choice  for  chief  executive.” 

“The  press  .  .  .  will  largely 
determine  whether  or  not  it  does 
l)ecome  dominant — whether  it  is 
kept  in  perspective — whether  it 
is  considered  objectively  — 
whether  needless  fears  are 
stilled  instead  of  aroused.” 

Sen.  Kennedy  deplored  report¬ 
ing  which  he  said  emphasized  re¬ 
ligion  in  Wisconsin.  “There 
(campaign)  sessions  were  rarely 
reported  in  the  press  except 
when  one  topic  was  discussed: 
Religion.” 

“In  West  Virginia,”  Kennedy 
said,  “It  is  the  same  story’.  I  do 
not  think  that  religion  is  the 
decisive  issue  in  any  state.” 

Symington  .Speech 

Sen.  Stuart  Symington  com¬ 
plimented  the  press  for  render¬ 
ing  “a  vital  service  to  the 
American  people.”  In  his  open¬ 
ing  remarks  at  the  Thursday  af¬ 
ternoon  session  at  the  Statler, 
Symington  said:  “You  provide  a 
vehicle  by  which  the  experience 
and  thinking  of  many,  including 
yourselves,  may  be  brought  to 
the  people  promptly  and  accu¬ 
rately.” 

The  weight  of  Sen.  Syming¬ 
ton’s  speech  dwelt  upon  the  chal¬ 
lenge  he  saw  confronting  the 
United  States  at  home  and 
abroad. 

In  giving  “a  look  ahead”  on 
Thursday  morning  retiring 
ASNE  president  J.  R.  Wiggins, 
Washington  Post,  said; 

“The  ASNE  is  not  yet  geared 
to  the  requirements  of  the  next 
generation  of  our  profession.  I 
think  w’e  are  part  of  a  profes¬ 
sion  that,  in  many  ways,  is  the 
most  important  in  the  country 
and  I  am  afraid  we  do  not 
approach  our  professional  prob¬ 
lems  as  if  this  were  true.” 

Moss  (lommillee 


Time,  Life 
Publishers 
Are  Changed 

Top  management  of  Time, 
Inc.  was  realigned  at  a  meeting 
of  the  l)oard  of  directors  on 
April  21. 

Andrew  Heiskell,  publisher  of 
Life  for  14  years,  liecomes  chair¬ 
man  of  the  l)oard. 

James  .\.  Linen,  publisher  of 
Time  for  15  years,  is  the  new’ 
president. 

Mr.  Heiskell  is  44  and  Mr. 
Linen  is  47. 

Henry  R.  Luce  continues  as 
editor-in-chief  and  Roy  E.  Lar¬ 
sen,  formerly  president,  becomes 
chairman  of  the  executive  com- 
mitee.  The  former  chairman  of 
the  l)oard,  Maurice  T.  Moore, 
continues  as  a  director  and  chief 
counsel. 

The  new  publisher  of  Life  is 
C.  D.  Jackson,  who  was  adminis¬ 
trative  vicepresident,  and  the 
new  publisher  of  Time  is  Barn- 
hard  M.  Auer,  formerly  director 
of  circulation. 

Sidney  L.  James  was  moved 
up  from  managing  editor  to  pub¬ 
lisher  of  Sports  Illustrated,  An¬ 
drew  Laguerre  becoming  man¬ 
aging  editor,  and  the  former 
publisher,  Arthur  R.  Murphy, 
taking  a  new  assignment  of 
director  of  production  for  the 
company’. 


Syndicate  Suite 

The  New  York  Herald  Tribune 
Syndicate  and  News  Service  will 
have  a  suite  at  the  Waldorf- 
Astoria  Hotel  during  Publishers’ 
Week.  On  hand  will  be  Lloyd  B. 
Hagen,  director,  Justin  Faherty, 
John  Dema,  Harold  Renneck  and 
Harry  Ellis  Jr. 


Wiggins  also  praised  the  work 
of  the  Moss  Government  Infor¬ 
mation  Subcommittee  saying  it 
“has  been  an  indispensable 
watchdog  over  our  vast  bu¬ 
reaucracy  and  has  given  us  a 
place  to  go  to  (with  a  complaint 
on  secrecy).” 

He  commented  —  that  Senate 
payroll  records  have  been 
opened  up,  made  public  and  that 
“committees  of  congress  are 
slowly  opening  their  doors.”  He 
said  the  percentage  of  “closed 
sessions  now  is  30  percent — 
dowm  from  40  when  ASNE 
started  its  battle.” 


Drei»8el  Firm  Has 
Domiacona  Agency 

Arthur  Dressel  Associates, 
with  offices  at  60  East  42nd 
Street,  New  York,  has  been  ap¬ 
pointed  as  special  sales  and 
service  representative  for  the 
Donnacona  Paper  Company 
Limited  of  Canada. 

The  new  firm,  specializing  in 
newsprint,  was  organized  by 
Arthur  Dressel,  who  has  been 
active  in  the  graphic  arts  field 
for  many  years.  He  was  with 
R.  Hoe  &  Company,  printing 
press  manufacturers,  for  nearly 
30  years,  starting  in  the  field 
service  division  in  1925,  and  ris¬ 
ing  to  the  position  of  executive 
vicepresident  and  general  sales 
manager,  then  president  in  1953. 
In  1954  he  left  to  head  a  news¬ 
print  sales  company. 

Announcement  of  the  new 
alfiliation  was  made  by  L.  A. 
Palmer,  vicepresident  and  gen¬ 
eral  manager  of  Donnacona  Pa¬ 
per  Company,  which  is  the  new’S- 
print  producing  subsidiary  of 
Howard  Smith  Paper  Mills  Ltd. 
of  Canada. 
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Gain  in  Automotive 


Changes  at  MM 


Chicago 

Midwest  “10,000”  and  “25,- 
000”  circulation  newspapers 
showed  gains  in  national  auto¬ 
motive  during  the  first  two 
months  of  1960.  Figures  appear¬ 
ing  in  the  “Advertising  Index” 
compiled  by  the  Inland  Daily 
Press  Association  showed  na¬ 
tional  automotive  in  the  “10,- 
000”  circulation  group  up  13.3% ; 
but  other  national  was  down 
14.7%,  and  total  national,  1.9%. 
In  the  “25,000”  circulation 
group,  national  automotive 
showed  a  gain  of  15.3% ;  but 
other  national  was  down  22.9%, 
and  total  national,  5.6%. 


Executive  changes  at  Million  ' 
Market  Newspapers  were  an-  I 
nounced  this  week.  F.  Bourne  | 
Ruthrauff  was  advanced  from 
vicepresident  to  executive  vice-  ] 
president  and  general  manager.  | 
James  W.  Sykes,  formerly  na-  i 
tional  advertising  manager  of 
the  New  York  Herald  Tribune, 
became  vicepresident  and  man¬ 
ager  of  the  New  York  office.  ! 
Everett  T.  Allen,  previously  i 
affiliated  with  Curtis  Publishing  | 
Co.,  was  named  vicepresident  i 
and  manager  in  Chicago,  and 
Robert  A.  Reiff,  West  Coast 
Manager,  was  elevated  to  vice-  j 
president. 


ANNOUNCEMENTS 
Publication*  for  Sale 


I'X>R  SALE  —  Texas  offset  produced  1 
newspaper,  weeWy,  with  very  com-  i 
pretiensive  job  shop  dointr  $60,000  an¬ 
nual  volume.  Owners  will  sell  present  ' 
equipment  as  a  laackasre  or  entire  busi¬ 
ness,  includinsr  leal  estate.  Reason, 
.seeking  larirer  field  or  new  equipment 
for  larKer  scale  oi>eration.  For  details 
address — Box  1745,  Editor  &  Pui^ 
Usher. 


MICHIGAN :  a  hi;rh-profit,  promium- 
quaiity  country  weekly.  Owner  reports 
$30,0<H)  profit  last  year.  Not  a 
"cheapie.”  Down  payment  ncpotiable. 
Write  fuliy.  DIAL.  15  Waverly,  De¬ 
troit  3,  HichiKan. 


ANNI  'UNCEIlifR^ 
_ Puldiention*  “ 

NEWSPAPERS  WANTED 

Daiiy,  IS.OOO.-.O.aOO  circiistioa  t 
rienced  publisher.  aranls 
Available  ANPA  week  New 
elsewhere  other  limes.  Box 
&  Publisher.  Ms, 

ltu*ine*s  OpportM‘‘ki  ~~ 

WEEKLY  PUBLISHeF' 


classified  section 


MIDATLANTIC  nationaliy  known  lontr 
established  weekly  new.-.paper  with  job 
shop  exceptionally  well  equipped.  Pro- 
tfressive  community  (Chart  Area  3). 
Great  i>otential.  Want  to  hear  on  con¬ 
fidential  basis  from  p.-ospective  buyer 
with  ample  capital,  exiierience  and 
eneriry  to  keep  i>ace  with  hijfh  income 
community.  Box  1710,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY 


Business  Opportunities  ITasis 


Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Publications  for  Sale 


Called  to  Service 
May  I 


YOU  CAN’T  beat  midwest  newspapers 
for  stability.  Herman  Koch,  2923  Vir¬ 
ginia  St.,  Sioux  City,  Iowa. 


Central  New  York  Publisher 
of  1  (K)-year-old  weekly 


UP  TO  $125,000  cash  to  inyist  Is  s-i 
daily  as  owner,  or  assistsat 
with  option  on  controlling  intaM.  t- 
perienced,  beet  references  Asj  £> 
(Canada  or  U.S.  except  deep  S».-. 
Strictest  confidence  assured.  Bex  i  i 
Editor  &  Publisher. 


Loans  and  Financinf 


CONFIDENTIAL  INFORMATION 
Dauly  Newspaper  Propertiea 
W,  H.  Glavsir  Co.,  Ventura,  Calif. 


Western  weeklies  and  dailies  every¬ 
where.  JACnC  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601.  6381  Hollywood 
Blvd.,  Los  Angeles  28.  California. 


$72,000. 


VERNON  V.  PAINE 
California  Newspaper  broker  repre¬ 
sentative,  will  be  registered  at  the 
Waldorf-Astoria  during  the  A.N.P.A. 
convention  and  will  be  available  for 
conferences. 

He  is  in  touch  with  the  better  news¬ 
papers  in  California.  Associated  with 
L.  H.  Paine,  broker. 

Write  P.O.  Box  266,  Upland,  California 


CAUFORNIA  EXCLUSIVE  WEEKLY 
Rich  farm  area,  top  plant,  high  earn¬ 
ings,  sound  history.  $73,750  with 
$18,500  down  include  building,  easy 
terms.  Joseph  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana- 
hmm,  (Ilalifomia. 


LOANS  NEGOTIATBD-$!00,U* 
up  for  expansion  .-ir  iHirchsM  of  ts 
paiiers,  radio  and  TV  prnpsrtia.  PI 
LISHERS  SERVICE  P.  0.  Boil: 
Greensboro,  North  '^'arolina. 


Paid  circulation  2,450  at  $3. CO. 
UnoiHxtsed  County  Seat 
of  5,C00  plus. 


Newspaper  C.onsultsnU 


WILL  YIELD  ALL  FOR 


SOUraWESTERN  DAILY,  doing  over  I 
$250,000  will  sell  or  part.  Less  than  I 
third  down.  Box  1561,  EMitor  &  Pub-  I 
Usher.  ' 


$67,500. 

MAY  BROTHERS 


NEWSPAPER  SERVICES 
Syndicates — F eatures 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim.  Calif.  Day  or  Nite. 
Phone;  KEystone  3-1361. 


ARIZONA  NEWSPAPER  Properties 
Dean  Sellers,  625  E.  Main,  Mesa.  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co. 


MAY  BROTHERS.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


FLORIDA.  No.  0771.  Fifty-year-old 
weekly  unoi)posed  in  live  central 
Florida  town  of  3.500.  Finergency  takes 
both  man  and  wife  owners,  three  part- 
timers  in  charge.  Quick  action  neces¬ 
sary,  Grossing  $40,000,  normal  $45,000. 
Price  $40,000;  terms.  Circulation  3,600 
at  $3.  Large  modem  plant.  May  Broth¬ 
ers,  Binghamton,  N,  Y. 


BINGHAMTON,  N.  Y. 
TEL.;  RA  2-5067 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 


LONG  ESTABLISHED  weekly,  plus 
second  small  pa|>er.  in  northern  New 
England ;  job  shop ;  ideal  for  printer- 
editor ;  $8,(00  will  swing.  Box  1707, 
Ekiitor  &  Publisher. 


REMARKABLE  BUY  ...  big  job  sht^ 
plus  unopposed  1 2-page  local  weekly ; 
overall  gross  $173,000  to  $200,000. 
Owner  deceased;  deep  cut  price  to 
capable  ntanager  who  knows  both  print-  | 
ing  and  newspapers.  Northeast  U.S.A.  ' 
Write  fully,  DIAL.  15  Waverly,  Detroit 
3,  Michigan. 


DOWN  ON  THE  FARM,  the  honeN 
new  farm  column,  is  now  appeirii()i| 
many  dailies  and  weeklies;  if  ja'i 
miss^  it  please  send  for  ssmpki  d 
secure  your  area;  low  rates:  Fonsi 
Features,  Huntly,  Virginia. 


SALBS-PURCHASBS  handled  with 
discretion.  P.  T.  Hines.  Publishers 
Service.  Box  3132,  Greensboro.  N.  C. 


NEGOTIATORS  for  Southern  news- 
I>ai>ers.  Newsjwper  Service  Co.,  Inc., 
408  S.  Bonita  Dr.,  Panama  City, 
Florida. 


NEBRASKA  WEEKLY  —  Forced  sale, 
no  choice  by  doctors  orders,  $14,272.00 
down  buys  weekly  crowding  $50,000 
and  head«i  for  $60  io  $70,000.  No  help 
problem,  three  in  back  shop,  boss  does 
not  have  to  be  printer.  Box  1721, 
Editor  &  Publisher. 


TEXAS  EXCLUSIVE  Weekly,  $80,000 
with  29':^  cash  down.  5,OCO  population. 
Bailey-Krehbiel,  Box  88,  Norton,  Kan¬ 
sas. 


ASSIGNMENTS  WANTED 
by  mature  experienced  writer.  Sals 
your  assignments  for  festnre  itti 
of  any  kind.  Box  1611,  Editor  t  n 
lisher. 


Roller  Grinding 


TOP-NOTCHERS 


★★  SOUND  Investments  in  selected 
Publication  Properties.  Arthur  W. 
Stypes,  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 


WE  KNOW  CAUFORNIA  and  Arizona 
newspai>ers  and  their  owners — and  they 
know  us.  If  you  want  to  buy  a  (Cali¬ 
fornia  or  Arizona  newspaixjr  property, 
let  us  show  you  how  our  itersonal 
service  operates.  GABBEJRT  &  HAN¬ 
COCK,  .3709-B  Arlington  Ave.,  River¬ 
side,  California. 


NEW  ENG.  Met-Suburban 
Weekly 

EAST  Nat’l  Trade 

Journal 

S.E.  2  weeklies  & 

Job 

FLA.  Met-Suburban 

weekly 

N.W.  Small  Daily 

S.E.  Met-Weekly 


$  35.0(Kt« 
15.000* 


No. 

Price 

Area 

No. 

Price 

Area 

9132 

$250,000 

4 

0753 

$65,000 

1 

9CC7 

200,000 

8 

0572 

60,000 

8 

0666 

98,000 

11 

0359 

60,000 

3 

0743 

98,000 

8 

0759 

52,500 

4 

9721 

90,000 

1 

0507 

52,000 

13 

C378 

85,000 

2 

0570 

50,000 

5 

0571 

80,000 

5 

0427 

50,000 

4 

0352 

80,000 

2 

0614 

50,000 

8 

0381 

80,000 

1 

0770 

50.000 

1 

0483 

70,000 

10 

0666 

46.000 

11 

0769 

67,500 

2 

Plus 

1C2  at 

less 

GEO.  C.  LOVELOCK 
Specializing  is 
Rubber-Roller  GrindiOf 
43  Hoffman  Blvd. 
East  Orange,  N.  J. 

I  Tel.  OR.  5-3344  MUrdoek  ( 


Press  Engineers 


I 


Aggressive — age  unimportant— 4» 
ond  paper  in  l)eautifni  msboboI- 
Southesat  coastal  city  (notFWi^ 
Real  ^ential  in  pleaiant  clfantb T 
man  who  can  do  a  job  , 

editing.  Paper  is  printsd  oSm 
plant  has  exceptional  job  ihm  s»!in 
plus  incentive  arrangement  Akw-' 
owner.  Box  1645,  Editor  &  Pskiut' 


UNUSUAL  OPPORTU.Vmr  -  p 
lisher  of  an  >^lucational  yootb  r,i 
cation  seeking  partner.  Write  ta  r 
fidence  to  Box  1729,  Editor  A  p. 
lisher. 


PROBLEMS’  Try  Them  oa  U.!  I 
J.  J.  HARRINGTON  .ASSOatTEl 
Newspaiier  (k>n.sultants  and  FuUi^el 
441  Lexington  Ave.,  N.Y.  MU  I 


May  Brothers,  Binghamton,  N.  Y, 


Publications  Wanted 


Neivspaper  Appraisers 


PAUL  H. 

CHAPMAN  COMPANY 

INfXIRPORATED 
MEDIA  BROKERS 


There  is  no  substitute  for  experience! 
Valuations  of  newspapers,  sulwidiaries, 
television,  radio  and  syndicates — for  tax 
and  other  purposes.  More  than  206 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witnes-s. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26,  N.  Y. 


Atlanta 
(Chicago 
New  York 
San  Francisco 


Please  address ; 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


HAVING  JUST  SOLD  semi-weekly,  de¬ 
sire  to  purchase  weekly  or  small  daily.  . 
Will  go  anywhere  opportunity  exists,  j 
Have  proven  record  and  financial  abili¬ 
ty.  Will  relocate  on  short  notice.  Re-  ' 
plies  confidential.  Call  or  write  Bill 
Matthew,  1261  East  8th,  Cookeville,  | 
Tennessee.  Phone  JAckson  6-4666.  > 


Newspaiier  Press 
MOVING— REPAlRINj^pU^ 
Expert  Service — WofW 
SKIDMORE  AND  MASON  WC- 
55-59  Frankfort  Str«« 
NBW  YORK  38.  N.  I- 
BArclay  7-9775 


UPECO.  INC. 

Move — Erect — Anywhere  . 


NEW  ENGLAND  weekly  grossing 
$50,000  plus ;  a  lively,  growing  prop¬ 
erty  unoppos^.  Priced  at  about  gross, 
one-half  down.  DIAL,  15  Waveriy,  De¬ 
troit  3,  Mich. 


ARIZONA.  No.  0744,  New  Jersey,  will  Specializing  in  Newspaper  rm 
pay  top  price  for  .\rizona  Daily.  Ample  ,  Duplex  and  Goes  Fistieii 

experience  and  financing.  Cash  deal.  |  RoUriee-Tubulsri 

Non-publicity  guaiantoed.  Name  and  Cylinderi _ _ , 


NEWSPAPER  ERBXTTORS.  Wt 

Erecting-Planning-Kepsir 

122  Maple  St..  Islip.  New  Tort 

Juniper  1-8674  J 
Erecting  by  Paul  F.  Bird,  Gesl.  W 


Non-publicity  guaiantoed.  Name  and  (jylinaeri  p-  « re 

address  upon  request.  May  Brothers,  Lyndhurat,  N,  J.  Phone  GBS*"^' 
Binghamton.  N.  Y.  20  minutes  from  New  ler* 

EDITOR  ac  PUBLISHER  for  April  2J. 


8W! 


MACHINERY  AND  SUPPLIES  SECTION 


Superior  results  at  moderate  cost  from  classified  ads. 


ork  Qb 

u, 


CompoKinc  Itoom 


— DJ/IK  4  Ma«fa*lne  model  8 
^  jl  linotypee,  4  molds, 

B^TEtric  pot,  A.O.  motor;  also 
-  inwwe  mocl'.mes.  Printcraft 
*7  Warren  St.,  New 


Insii  <1, 

1^  IK 

SM  u, 
p.  SlUn 

Ak«Ml 

[‘ilbliAe 


NEW  LOW  PRICE! 

lightweight 

linotype 

magazines 


('.ompaninfi  Koom 


INTERTYPB  MODEL  G4,  serial  # 
over  15,000,  S  full  90-channels,  1  72-  I 
ehannel.  gas  pot,  quadder,  pedestal  . 
base,  excellent  condition,  can  be  seen  ' 
running.  Mattia  Press,  ^lleville.  New  ^ 
Jersey.  PLymouth  9-0600. 

LUDLOW  MATS — worth  your  while  to  ! 
send  for  list  I  Printers  Triple  Shooter,  | 
New  Haven,  Connecticut.  j 

15  MODEL  8  UNOTYPES,  serials  over  j 
45750.  Information  and  prices  on  re-  | 
quest.  Richardson-Sovde  Co.,  Inc.,  TOO  > 
South  4th  Street,  Minneapolis  15,  Min¬ 
nesota. 


- 

. 

I  is  riiiJ 

k  P 


PiMi 


11  Length 
:#er  Split 


$165.00 

$150.00 


ITssJ 


I  is  snl 
poUiih 
ma.  b 
IV 


Now  Available  for 
Immediate  Delivery  From 
Your  Nearby  MONTCO  Dealer 
or  Direct  From 

MONTGOMERY  CO..  Inc. 


H 


1,1* 

of 

im.  PI 

Bos  >U 


fa¬ 
ster  J 


os  li: 
lOUTSli 


“fcnXRPRESS  PLANT  CONVEaiT- 
TO  OPTSPri  WILL  HAVE 
KTilUBLE  PDLLOWING  EQUIP- 
ABOUT  June  1  Model  E  Duplex 
wrisl  1300 ;  Model  14  Linotype, 
14037;  Model  25  Linotype,  serial 
|r»:  Fsetory  rebuilt  Ludlow,  serial 
Lndlow  cabinet  and  mats;  Klis- 
lixmili.  Iste  model  with  reversing 
inch.  For  sale  as  package  or  by 


Boi  309  Towanda.  Penna. 


lU  U\t 

ET 


TO 

Sedi 


HERALD  NEWSPAPERS 
> !  Broadway  Cary,  Indiana 

Ph.  Turner  4-9415 


Advertising  Rates 

CLASSIFIED 

Um  Istet  EACH  CONSECUTIVE 
Issertion 

UniATIONS  WANTED  (Payable  with 
Ms)  4  tiaci  @  55t  per  line  each 
■slae;  3  times  ®  70t;  2  9  80c: 
1 1 35c.  Add  25c  for  Box  Service. 


JOB  APPLICANTS  may  have  a  supply 
d  irieM  taplayment  applicaties  fersis 
h  Hadiei  self-addressed  8c  stamped 
■Nmt  te  EEP  Classified  DepL 


LUDLOW  OUTFIT 


21  em  Ludloiw — Electric  Pot.  A.C. 
motor — cabinet,  2  composing  sticks.  15 
fonts  of  following  mats: 

18—24—30—36  pt.  Goudy  Bold. 

10 — 12 — 14  pt  Goudy  Lite. 

18 — 24 — 36  pt.  Goudy  Lite— Cape  only. 
14 — 18 — 24  pt.  Century  Expanded— 
Ca|M  only. 

11  pt.  Caslon  Lite — ^12  pt.  Century 
Lite. 

Whole  set  up  for  only  $2,000. 

Printers  Trouble  Shooter 

New  Haven.  Conn. 


PUBLISHERS 

WELCOMED 

,  to  see  our  complete  Rebuilding  Depart¬ 
ment  of  Composing  Room  ^uipment 

OSCAR  J.  lANELLO 

APEX  PRINTING 
MACHINERY  CO.  INC. 

210  Elizabeth  St. 

New  York  12,  N.  Y.  WOrth  6-0070 

I  THE  NATION’S  NEWSPAPiai  FORMS 
I  roll  on  L.  &  B.  Heavy  Duty  Newspaper  ' 
I  Turtles — $84.50  to  $97.50,  fob  ^kin. 

I  Write  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street.  ' 
I  Elkin,  North  Carolina. 

WILL  SELL  several  fonts  old-fashioned 
!  wood  poster  type  2’'  toil2*  tall.  Tribune- 
Press,  Gouverneur,  New  York. 


Press  Room 


FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  Now 


idi*0| 


.  WC 

lir 

Tak 


i;(TO0<j 

irue 

I  tft 


Ml  OTHER  CLASSIFICATIONS: 
jtistt  •  $1.00  per  lint  etch  interlion; 
SkMi  t  $L1S;  2  times  9  $1.30;  1 
W  •  $1.^  per  lint.  3  line  minimum. 
M  2Sc  for  Bex  Stnict. 

•lAOtlSVICe  CHARGE  FOR  AIRMAIL 

IMUHE  for  classified  ad- 

WialNC,  WadRstday,  4  p.m. 
■K  30  onits  per  lint,  no  abhrcviationi 
S*  1  for  box  information.)  Box 
■w  Identities  held  in  strict  con- 
jjwt  Replies  mailed  daily.  Editor  & 
rtsencs  the  right  ta  edit  all 
■Of. 


display  rates 

^  Tim 


w  165 
J  105 
X  62 


* 

13 

26 

52 

TImm 

Times 

TImee 

Time* 

$430 

$405 

$370 

$330 

240 

228 

210 

190 

140 

128 

123 

110 

95 

84 

72 

66 

54 

48 

45 

40 

fms- 

idi 


IS  FT" 

k  00 


Editor  &  Publisher 

TImss  Towor  N.  Y.  36,  N.  Y, 
BRyast  *-3052 


3  Units.  Double  Folder,  4  plates  wide, 
floor  fed,  end  roll  stands  with  motor 
hoists.  Will  print  24  pages  straight, 
48  pages  collect.  Printing  diameter  16'. 

'  Sheet  cut  off  23  9/16'.  Angle  of  plate 
clips  45  degrees.  Cylinder  stagger  45 
degrees.  2  40-H.P,  Drive  Motors,  Cutler 
Hammer.  Omtrols  220  volts,  3  phase, 

I  60  cycle.  2  5-H.P.  inching  motors.  Now 
printing  on  66^'  wide  paper.  Ail  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1954.  All  inking  rollers 
were  recovered  with  rubber  in  1966. 

The  Times  Herald 
Norristown,  Pa. 

Robert  1.  McCracken,  Gen.  Mgr. 


FX)R  SALE 

Scott  16-32  page  press  with  compen¬ 
sators  for  color.  Stereo  included.  Will 
give  terms.  Perfect  condition.  Northern 
Valley  Tribune,  Tenafly,  New  Jersey, 


CHIPPING  BLOCKS  all  size  diameter. 
36'  Kemp  Metal  pot. 

’  Metal  imts  all  sizes. 

I  Curved  Plate  Routers. 

,  A  G  motor  press  drives  all  sizes. 
Unitubular  and  Tubular  roll  arms. 

Roll  arms  for  semi-plate  units. 
Quarter-page-foldera. 

Geo.  Oxford.  Box  903,  Boise.  Idaho 

for  Aptril  23,  1960 


Press  Room 


Press  Room 


DUPLEX  8-page,  standard  tubular 
deck  with  long  sida  framas,  upper 
former,  2  to  1  model.  Available  Now. 

(X>S8  2-nnita.  areh  type,  double  folder, 
22%'  cut-off,  color  hump,  reverie  cyl¬ 
inder,  end  feed,  60  H.P,  A(3,  (LW  , 
drive,  2-GAPCO  fountaina.  Available  ' 


DUPLEX  16-page,  standard  tubular,  2 
to  1  modal,  40  H.P.  AC,  C-W  drive, 
2-eoior  fountains,  coo^eta  stereotype, 
mat  roller.  Available  June. 

GOSS  S-unIts,  areh  type,  double  folder, 
22%'  cut-off,  color  hump,  reverae  eyl- 
indw,  end  feed,  76  H.P.  AC,  &W 
drive,  3-CAPOO  fountaina.  Available 
Now. 

DUPLEX  24-pago,  standard  tubular,  2 
to  1  model.  60  H.P.  AC.  G.E.  drive, 
2-oolor  fountains,  complete  stereotype. 
Available  Now. 

GOSS  8-page,  flat  bed,  web  fed  press. 
Comet  No.  129,  with  7%  H.P.  AC, 
drive  and  controller.  Available  May. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Preas  Erectors” 

11164  Satiooy  SL  Sun  Valley,  Calif. 
POplar  6-0610  'TRiangle  7-3871 


GOSS,  STRAIGHTUNE,  3-deck,  24-  I 
page  press.  Main  Drive  Motor  and  | 
Spare,  Inching  motor.  Spare  Rollers.  | 
with  Grids  and  Ck>ntrol  Panel,  wired 
for  220  Volt  AC.  Includes  the  follow-  | 
ing  Stereotype  equipment:  Hand  box  ‘ 
for  curved  Plate  casting,  tail  cutter 
and  rib  shaver,  with  spare  6  HP  motor 
for  either  machine,  water  cooling  tank  i 
for  Plates,  Hat  roller  and  24  Steel  i 
chasea.  Preaa  is  23-9/16'  Cutoff.  7/16'  ! 
plates.  Also  included  if  desired  is  pump  | 
and  spout  for  pouring  curved  plates.  I 
All  will  be  available  on  or  about  Sep-  i 
tember  30,  1960.  Sample  papers  will 
be  mailed  on  request.  Press  is  currently  I 
in  operation  daily,  and  will  be  sold  as 
is,  where  is.  Price:  $27,500  at  Gardner 
i  Cowles-owned  News  Tribune.  Fort 
Pierce,  Florida.  Contact  John  R.  Har¬ 
rison. 


Duplex  model  E 

Duplex  model  AB  I 

Model  8  Linotype — Fan  type 
Model  8  Linotype — 42  em,  #49800 
Intertype  model  C.  gas 
Intertype  model  C  (late  style)  with  ! 

quadder  j 

Ludlow  22%  ems  with  gas  pot.  32  ! 

fonts  of  mats  (send  for  list) 

Lanston  Monotype  Thompson  caster,  5  i 
years  old  with  assort^  molds  i 
320  Vandercook,  size  20x27,  reproduc¬ 
tion  proof  press  ! 

Hill-Curtis  full  page  saw 
Hoe  full  page  stereotype  saw  I 

I  57'  Seybold  lOZ  power  cutter 
Stones,  galleys  and  type  cabinets 

APEX  PRINTING 
MACHINERY  CO.  INC. 

210  Elizabeth  St. 

New  York  12,  N.  Y.  WOrth  6-0070 


(joaa  4  and  5  unit  presses,  roll  arms 
each  end  of  preae,  one  on  subetructure 
with  2  color  cylinders,  22%'  cut-off. 
AC  drives. 

Two  Scott  Units  with  color  cylinders 
can  be  used  with  any  preas  with  22%' 
cut-off. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


MUST  SEKL 

3  Unit  Hoe  “Z"  Rotary  Press  from 
Philadelphia  Bulletin.  Installation 
plans  changed ;  now  printing  at  con¬ 
solidated  plant.  Crated,  skidded  in 
Philadelphia.  Auto  inking,  roll  arms. 
22%'  cut  off.  drive,  control  panel. 
Sun,  Walnut  Creek,  California. 


LINOTYPES 


Model  36  Wide  Mixer.  No.  56736 
2/90 — 2/72 — 4/34  Magazines — 6  molds 
Mold  Blower- -Mohr  Saw  -Electric  Pot 
— Feeder--A.C.  Motor 

Model  30  Mixer,  No.  51985 

Model  14 — No.  49834 — Swing  Keyboard 


PRESSES 

DUPLEX  MEfTROPOLITAN  23-9/16' 
Up  to  21  Units — 5  Color  Cylinders — 5 
Folders  with  Upper  Formers — 5  Drives 
— End  Feed  or  on  Subetructure  with  3 
Arm  Reels.  Available  as  result  of  Me¬ 
chanical  Merger  of  St.  Louis  Globe- 
Democrat  and  Post-Dispute h. 

SCOTT  MUL’n-L'NIT  22%' 

Up  to  18  Units — 4  Reversible  with 
Color  Cylinders— 5  Heavy  Duty  Folders 
with  OH  CJonveyors— 3  Arm  Reels — 
Trackage  and  Turntables.  Boston  Her¬ 
ald  TVaveler. 

6  UNIT  .SCOTT  23-9,  16' 

2  Double  Folders— 2  AC  Drives.  Located 
Knoxville  Journal. 

5  UNIT  DUPLEX 
MEHTIOPOLITAN  22%' 

Double  Folder — AC  l>rive.  Located 
Charlotte  News. 

3  UNIT  HOE  22%' 

With  Reversible  Unit — Color  Cylinder 

3  Pancoast  Color  Couples — AC  Drive — 
Reels  and  Pasters.  Located  Jacksonville 
Times-Union. 

3  UNIT  HOE  22%' 

With  Color  Cylinder — End  Fed — AC 
Drive.  Located  Lebanon,  Pa. 

3  UNIT  HOE  22%’ 

End  Fed — AC  Drive.  Located  Greens- 
burg.  Pa. 

2  UNIT  HOE  22%' 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H. 

24  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
Erlanger,  Ky. 

20  PAGE  DUPLEX  TUBULAR 
Complete  Stereo— .\C  Drive.  Located 
L.ynn,  Mass. 

16  PAGE  DUPLEX  TUBUIAR 
Complete  Stereo — AC  Drive.  Located 
Diego.  Calif. 

8  PAGE  DUPI-EX  TUBULAR 
Top  Deck.  Reversible  Couple — Complete 
with  Roll  Arm  Brackets,  Compensators. 

:  etc.  NEW  1953.  Located  Midland, 
j  Texas. 

'  2— MODEL  A  DUPLEX  FIATBEDS 
I  Serial  Nos.  1271  and  16C9.  Located 
'  Olathe,  Kansas. 

j  2  -MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford,  N.  C.  and  Salt  Lake 
j  City,  Utah. 

PRESSES  OF  EVERY  SIZE, 
REQUIREMENT  AND  BUDGET 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4390 
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MACHINERY  and  SUPPLIES 


Press  Room  ' 


DUPLEX  PRESS — 4  units,  double  | 
folder.  Only  6  years  of  operating  time  I 
after  having  been  completely  rebuilt 
by  Scott  in  1987.  32  pages  straight — 
64  collect.  22%*  cut  off,  preaent  web 
68*,  spot  color,  skip  slitters,  angle  . 
bars,  sub-structure,  two  roll  potions,  ' 
electric  hoists,  220  volts,  8  phase  A.C.  ' 
Bt>eed  24,000  per  hour  straight.  C-H 
Conveyor.  Call  R.  N.  Sheble,  The 
Home  News,  New  Brunswick,  New 
Jersey.  KI  6-4000. 

%  POWER.  COLOR  DECK  —  Baum 
folder  ideal  newspapers,  circulars,  like 
new :  color  deck  fits  Scott,  two-plate 
wide,  23-9/16*  cutoff.  SPOKESMAN 
PUBLISHING,  New  Brunswick,  New 
Jersey. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


WANTED ;  8-page  Duplex  or  Goss  flat 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works,  328 
N.  4th  St.,  Phila.  6.  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSETTER  EQUIPMENT 
Ludlowa — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8tb  Kansas  City  6.  Mo 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
87  Warren  St.  New  York  7,  N.  Y. 

WANTED — Single  plate  tail  cutter — 
22%*  cut-off.  Citizen-News,  Hollywood. 
California. 


HEIJ*  W.4NTED _ 


Circulation 


HELP  WANTED :  CIRCULATION 
SALESMAN.  Established  Company  spe-  i 
clallzing  in  newsx>aper  circulation  pro¬ 
motions  wants  personable,  conscientious  i 
man  with  car.  Free  to  travel.  Salary, 
expenses,  bonus.  Write  full  details, 
bcellent  oijportunity.  Box  1602,  Editor 
A  Publisher, 

OPPORTUNITY 

New  Jersey  daily  over  16,000  needs  ; 
Circulation  Manager,  age  in  thirties,  j 
Preferably  assistant  on  larger  paper 
with  knowledge  all  phases  newsboys,  i 
coin  machines,  etc.  Pay  $6,000  to  start  ; 
plus  bonus.  Liberal  company  benefits,  | 
including  pension,  medical,  surgical, 
paid  by  company.  Write  Box  1667,  | 
Editor  &  Publisher.  Wonderful  growth  i 
opportunity.  | 

('IBtTULATION  MANAGBai-S  needed  in  j 
Pennsylvania.  Write  PNPA,  2717  N. 
Front  St..  Harrisburff,  Pa.  | 

I  Classified  Advertising  ^ 

- i 

CLASSIFIED  MANAGER  for  evening  I 
paper  in  Chart  Area  4.  Want  experi-  | 

,  nnced  man.  strong  on  outside  sales,  j 
I  lairout,  copy,  plus  telephone  room  su-  j 
pervision.  focellent  future  for  aggres-  ^ 

:  sive  veteran,  or  up  and  coming  young  | 
man  with  plenty  of  drive,  know-how  | 
and  ambition.  Write  details  of  training, 
experience,  personal  data,  salary  de- 
sii^,  references  to  Box  1607,  Editor  I 
and  Publisher.  | 

IMMEDIATE  OPENING  for  competent  [ 
manager  three  i>apor  combination  to-  | 
taling  36,000.  Salary  open.  Write  1 
R.  D.  Gill,  Advance.  Dover.  N.  J.  j 

EXPERIENCED  CLASSIFIED  outside 
salesman.  Age  26  to  40.  Must  be  tops 
in  copy,  layout,  and  hard  sell.  Good 
starting  salary.  Insurance  and  other 
benefits.  Aggressive  growing  daily  in 
Chart  Area  7.  Give  complete  outline 
experience,  present  job.  salary  re¬ 
quirements  in  first  letter.  Replies  con¬ 
fidential.  Box  1607,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED  HEIJ»  WANTED 


Display  Advertising  Display  Adtertismg 


ASSISTANT  ADVEIRTISING  MANAG-  i  ALASKA  BECKONS  I  I,an»^rr 
E3I  for  6-day  afternoon  daily  in  college  i  largest  Alaskan  city  has  aDtJ!?, 
town.  Generous  salary  plus  commission  >  ex|ierienced  si>ace  saiesaua 
to  guarantee  good  take  home  pay.  Must  do  own  layout  and  copy.  Aum? 
know  layout  and  have  car.  Leader,  me  to  Latughlin,  Daily  Tines  i.?* 
Ruston,  Louisiana.  age.  Alaska.  ’ 

DISPLAY  ADVERTISING  SALESMAN  I  SPACE  SALESMAN  for 

!  Representative  Office  in  Chait 

For  large  group  of  long  established  ,  Excellent  spot  for  respoosibls  22*,! 
community  newspapers,  ^perience  nee-  I  greaaive  young  man  26  to  82!"^ 
essary.  TVemendous  earning  imtential.  previo^  experience  wilh 
Must  be  aggressive,  imaginative.  Open-  advertiser  or  agency  desinhb 
ing  available  after  May  1.  Write  J.  L.  to  contMt  top  sgesoa 

FersU,  Chicago  North  Side  Newspapers,  advertiaers.  S.md  complete  resan.  S 
7619  N.  Ashland  Ave.,  Chicago  26.  “I.'?.- ^wiwwiss't 

Illinois.  Box  Editor  &  rublisheT^  ‘ 


OPPORTUNITY  ad-field  leader.  Cre-  Editorial  3.  * 

ative  assistant  to  publisher  for  promo-  -  _  ^  „ 

tional,  new  business,  growth  supple-  SEASONED  CITY  EDITO®  tm  u, 
ments.  Salary  sharing  $100  to  $600  i  um  daily.  Chart  Area  1,  6ne  orj^  *1 
weekly  metropolitan  Chart  Aren  six.  I  tion.  Permanence  importaat.  Bn  isi  *  ; 
Permanent.  Box  1406,  Editor  A  Pub-  Editor  &  Publisher. 

lisher.  - -  _  7  •• 

- -  -  !  SEEK  EXPERIENCED  newmas.  s'* 

AGGRESSIVE.  experienced  display  I  luainted  with  all  general  rate,-,.,  , 

salesman  strong  on  layout  and  selling,  i  phases,  to  assume  positiont  witk^  ' 

Must  he  able  to  build  new  business,  cellent  future  on  established,  m  e 
Diversified  account  list.  Age  25  to  40,  namic,  Chicago  West  suburiisa  C 
Good  starting  salary.  Excellent  work-  lies.  Send  complete  resume,  with  ng,  ! 
ing  conditions.  Paid  vacations.  Insur-  requirements,  present  salary  a^ 
ance.  Many  other  benefits.  City  ponu-  to  F.  G.  Tuttle,  Jr.,  Citizen  PAIUhui 
lation  60,000.  Chart  Area  7  daily.  Give  Corp.,  LaGrange,  Illinois. 

complete  information,  experience,  pres-  -  - 

ent  job,  salary  requirements,  in  con-  TELEGRAPH  IXIITOR  for  18,IW  t  It 
fidential  reply.  Box  1606,  Iklitor  &  '  culation  morning  newspaper  is  IN.h  liib 

Publisher.  population  area.  BIxeel lent  srorkiM  kv  -  ' 

- -  ditions  and  benefits.  Life  insorsanu  "  • 

excellent  OPPORTUNITY  for  ad-  profit  sharing  programs.  Chart  Amt  Hit 
vertising  manager  or  experienced  top  i  Send  details,  ^x  1412,  Editor  k  F»  «ft 
staff  man  ready  to  move  up.  Liberal  lisher.  *(j 

starting  salary,  merit  raises  matching  - ^  ,1, 

ability  and  initiative.  Rnest  medium  Eis 

size  daily  in  Texas.  Benefits  range  ,.“1 

from  hospitalization  and  life  insurance  ' 

to  profit  sharing  plan.  Write  detailed  |  UNCONVENTIONAL  Sn 

resume  to  William  S.  Moore.  Adver-  ,  t 

tising  Manager,  Temple  (Texas)  Daily  - 

Telegram.  „ . 


LINOTYPE  .  .  .  probably  Model  8:  fast  BUILD  Classified  Pages  on  salary  and 
screw.  NEWS,  Farmington,  New  Hamp-  commission.  Resume  and  references, 
shire.  Box  1739,  Editor  &  Publisher. 


HELP  WANTED 

Administrative 

INDUSTRIAL  RELATIONS 

Young  man  with  experience  and/or 
training  to  assist  in  industrial  rela¬ 
tions  functions  and  labor  contract  ne¬ 
gotiations.  Secure,  challenging  future 
with  progressive  daily  newspaper  op¬ 
eration  in  Chart  Area  12.  Send  resume 
to  Box  1601,  Editor  &  Publisher. 


Display  Advertising 

IF  YOU  ARB  23-36,  have  at  least  3 
years’  display  experience  with  good 
record,  and  if  you  want  an  oppor¬ 
tunity  in  a  medium  size  California 
city,  it  will  pay  you  to  check  what  we 
offer.  Expansion  program  makes  this 
a  good  spot  for  an  aggressive  sales¬ 
man,  fast  on  layout.  Salary,  car  ex¬ 
pense,  bonus.  Send  complete  story,  ref¬ 
erences,  to  Box  1560,  Editor  &  Pub¬ 
lisher. 


SMALL  SOUTH  FLORIDA  DAILY  i 
needs  Advertising  Manager.  'ITiis  paper  ' 
has  good  potential  but  requires  man 
with  proved  record  of  success  in  di¬ 
recting  small  sales  staff.  Salary  and 
incentive.  Interviews  in  New  York  dur¬ 
ing  A.N.P.A.  Box  1646,  Editor  &  Pub¬ 
lisher. 

AD  MANAGER  for  our  three  weeklies.  ^ 
Male  or  female.  Nash  Newspaiwrs,  i 
Somerville.  New  Jersey. 

ATTRACTIVE  POSITION  for  retail  ad 
man  well-grounded  in  copy,  layout  and 
merchandising.  Chart  Area  11.  40,000 
daily  and  Sunday.  Detail  fully,  back¬ 
ground  of  education,  experience,  per¬ 
sonal  data  and  references.  Box  1736, 
Eiditor  &  Publisher. 


DISPLAY  ADVERTISING  SALESMAN 


Intelligent  and  vigoroui  ibrlin, 
with  broad  general  knowUp 
and  flair  for  words,  te  writt 
and  edit  spritely  eommentirr. 
perceptive  profiles  and  pungni 
features.  Wry  cracker-lximl 
sophisticate  who  sees  humiiitr. 
places  and  proUems  with  M 
fascination  and  wonder.  Syo- 
pathetic,  imaginative  needle 
nose  to  probe  deeply,  bnetke 
sparks  into  myriad  stoatioei 
with  whimsical  elan.  One  ef 
beet  local  magazines  in  U.  S. 
English  major  top  quarter  eles 
preferred.  Age  doesn't  mattw, 
mature  judgment  does. 

Box  1400,  Editor  &  Publidier. 


BEGINNING  REPORTERS-Mib  idl 
Female.  Jobs  available  from  CoMI  n| 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


join  a  larj?e  metrofK>litan  daily  paper.  ;  Madiaon  St.*  UDlcago  <• 

Chart  Area  2.  Please  give  complete  6-5670.  ^  _ 

background,  even  if  any  with  smaller  .irAxrm  to  TnAnit 

l»a|)er.  Pull  consideration  will  be  given  ;  " 

to  any  helpful  experience.  State  |)resent  trade  excellent  working  ^ 

and  exiiected  salary,  as  well  as  how  adequate  pay  and  fnnges,  and  ^ 

soon  you  are  available.  Write  Bo.x  1731,  '  *  8®°*!  newspaper 

Editor  &  Publisher.  ;  Good  new*  sense.  enW. 


anu  e.xiieciea  salary,  as  wen  as  now  • — — -  r-.,  - - 

soon  you  are  available.  Write  Bo.x  1731,  '  *  8O0d  newspaper 
Editor  &  Publisher. 

sire  to  be  a  good  newsman.  Ew«i^ 
doesn't  matter;  only  talent  eww 

LOCAL  DISPLAY  SALESMAN  to  Openings  city  beat,  eporta. 
work  on  22,000  circulation  daily.  Ideal  growing  Southern  city.  Intereyd- W 
working  conditions,  v/onderful  lake  resume,  reference*  to  Box  1411.  M* 

,  area  with  many  other  good  living  con-  A  Publisher. 

I  ditions.  Company  paid  life  insurance,  ■ - 

retirement  benefits,  hospitalization.  We  COMPETENT  EXPERIENCH)  hm* 
imy  top  salary  pl^  tonus.  We  j  womea'i  W 

need  a  rnan  with  sales  ability,  who  combination  kjb.paymj 

;  meets  public  weAl  and  can  do  irood  tun  wMkW.  Tliii  Of**®* 

lAVrkiit  u.’f\rlc.  Write  MfinWs.o  Free  iih. 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


layout  work.  Write  Mankato  Free 
Press,  Mankato,  Minnesota. 

OPPORTUNITY 

Are  you  an  "ad  man”  tired  of  the 
same  routine,  who  has  yearned  to 
travel,  see  other  newspaper  plants 
across  America  and  earn  good  money  ? 
This  is  your  opportunity.  Tiro  oiienings 
for  representatives  who  will  call  on 
top  newspaper  iiersonnel.  Age  no  bar¬ 
rier  to  your  acceptability.  Desire  high 
tyi>e  man  who  can  pleasantly,  effi¬ 
ciently,  represent  us.  Ours  is  a  news- 
pai>er  organization  with  a  background 
of  deiiendability.  Commission  pay  idan. 
two  good  territories  open.  Box  1752, 
,  Editor  and  Publisher. 


excess  01  sisv  — i 
is  on  a  live.  60,000  Califorw 
Box  1647,  Editor  ft  Pnblidwr.  ! 


TUNITY  '  AGGRESSIVE.  deep-Sooth 

—on”  *ino-i  nf  tko  "eeds  seiwices  of  one  sport*  •'"J  ji 
man  tired  of  the  deekman,  with  mimmiij  ■ 

o  has  yearned  to  years'  experience,  under  46.  „ 

1  ?  ployee  benefits,  inclndini  lb** 

I  earn  good  money ?  y„.»ion*.  etc.  Give 

«>nn^l.  At  ToVr"  PoWisher-  _ _ 

jibility.  Desire  high  _ _  ,  ^  -Mtr 

an  pleasantly,  effi-  EDITOR  for  fast-growing  ^ 
IB.  Ours  is  a  news-  weekly  in  Chart  Area  z.  * 

with  a  background  weekly  experience  and  ^ 

ommission  pay  idan,  field.  A  challenging  gjp 

ee  open.  Box  1752,  worker.  $126  and  cw  •1‘owi^ 

,er.  Box  1845.  Editor  ft  Publiib*f- 

EDITOR  a:  PUBLISHER  for  April 
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makes  mistakes... 

ni^  ^  cortomer.-.  That’i  h«lf 

always  leaminK  and 
Wa  need  talented  younit 
ii-iS,  all  arena.  Send 


niAKK  ASSOCIATES 
'  Box  6S7 
1>ijanga,  California 

rOMMUNTTY,  mild  year-around 
aP  ■■  vidiout  flood.t.  tornadoen  or 
m!oOO  daily.  Chart  Area  11 
r““*  >CiTiiee-eoart-(teneral  reporter.  Ex- 

We.U.* 


Ming,  hunting.  Write 
&  UHor  *  Publisher. 


_.u»L  ASSIGNMENT  reporter 
NCag^ioDe  sports)  for  Southeastern 
p.m.  daily  of  12,000. 
ril  baefits.  Name  references,  sal- 
natsd  first  letter.  Box  1534,  Edi- 
i  Pibliiher, 
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.JJTERS-DESKMAN 
gm  immediate  openings  for  three 
r  fi  Pdliittin  snd  one  deskman.  Medium 
%  Giorfia  combination  morning,  eve- 
ii,  Sunday. 

ludlegt  working  conditions,  good 

E  alary  and  company  benefits, 
graduates  preferred, 
resume  of  experience  and  train- 
Jerry  Wright.  Personnel  Man- 
Sivtnnah  News-Press,  Inc., 
ih.  Georgia. 
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HELP  WANTED 


Editorial 


Editorial 


■Isry  needs,  area  preferences  j  California. 


WOMEN'S  PAGE  editor  needed  imme¬ 
diately  for  central  roast  award-winning 
daily.  Ideal  climate,  working  condi¬ 
tions.  Airmail  experience,  references, 
reouirements  to  Jack  Patton,  Managing 
Editor.  Salinas  Californian,  Salinas, 


CAPITOL  HILL  politics  reporter 
wanted  in  Washington,  D.  C.  Write 
complete  letter  telling  first  of  all  po¬ 
litical  party  affiliation,  then  age.  edu¬ 
cation,  experience,  past  salaries  re¬ 
ceived  and  expected.  Write:  Box  64. 
Benjamin  Franklin  Station,  Washing¬ 
ton  4,  D.  C. 


HELP  WANTED 


HELP  WANTED 


Mechanical 


Saletmen 


COPYREADBR  —  Experienced,  fully 
qualified  to  sit  on  desk  of  metro¬ 
politan  morning  paper.  Chart  Area  6. 
Immediate  opening.  Send  complete 
resume  and  references.  Box  1711,  Edi¬ 
tor  and  Publisher. 


PLOORMAN— AD  MAKEUP 
Compoaitor,  for  rapidly  grow¬ 
ing  "Rockland  Independent” 
weekly  in  Sulfern,  New  York, 
near  New  York  City.  Paid  va¬ 
cations.  Send  resume  of  experi¬ 
ence.  Rockland  Independent, 
Suffern,  New  York. 


COMBINA'no.V 

PRHSS-STBatEO 

()l>ening  for  competent  all  around  com- 
Unation  press-stereo  man.  Must  be 
steady  and  reliable.  Union  shop.  State 
particulars.  Chart  Area  6.  Box  1741, 
Editor  &  Publisher, 


OUTDOOR  EDITOR 

Catasaist,  for  top  Eastern 
Mty.  Must  know  fishing,  boat- 
sad  hunting.  Good  salary, 
apmsm.  Prefer  man  currently 
Mm  this  kind  of  job  on  daily. 
Stad  resume  and  by-lined  clips 
ts  Box  1566,  Iklitor  &  Pub- 


DESKMAN 

Chart  Area  2  medium  daily  seekr.  able  j 
deskman.  J1S.6  for  H  days.  Prefer  pres¬ 
ent  city,  state  or  wire  iditor  in  Miii- 
dlewest,  far  Weat.  .Southwest  small 
daily  or  weekly.  List  references.  Box 
1715.  Editor  &  Publisher. 


COMPOSING  ROOM 
FOREMAN 

40  man  union  i>hop  in  Chicago 
newspaper  plant,  excellent  op- 
liortunity  for  top  man.  Many 
company  benefits.  In  54th  year 
-established  plant.  Write  full 
details  to  Box  1725,  Editor  & 
Publisher. 


DH3SKMAN  —  strong  on  English,  lively 
heads,  nccuracv.  .35, COO  p.m.  daily  in 
good  locntion.  Box  1717,  Editor  &  Pub¬ 
lisher. 


SPORTS  DESKMAN 

Eiptrienced,  for  top  Eastern 
dally.  {160  a  week  to  start. 

hmr  week,  all  benefits. 

Need  a  man  who  has  )>een 
trantd  sports  beat  and  can 
'4scli  younger  staffers.  Send 
tsune  to  Box  1554,  Editor  & 
PiMidwr. 

OD  OPPORTUNITY,  top  news  job 
twin  weekly  in  8,000  population 
Se-industry-agric’ulture  town.  CSiart 
1  i.  Box  1631,  Editor  &  Publisher. 

■W  1  opening  on  central  Iowa  five- 
diily  for  reporter  who  likes  8i>orts, 
complete  authority  page  2.  Call 
ledbetter,  Journal,  Nevada,  Iowa. 

college  graduate  and  three 
‘JB  ,  years’  experience  preferred, 
r’mlf  Borida’s  top  weekly  newspa.oer 
i.  ^ 

News,  Fort  Walton  Beach, 

fliinda. 


DO  YOU  HAVE  initiative?  Can  you 
travel,  organize  and  run  your  own 
news  bureau?  Chart  Area  1  i)Ost  availa¬ 
ble  for  versatile  newsman.  Box  1718, 
Editor  &  Publisher. 

NEWS  EDITOR.  1ar.ge  weekly,  unop- 
|)o«ed.  600(1  Midwest  city,  near  metro¬ 
politan  area:  prefer  June  or  reeent 
J-school  graduate,  unmarried,  idanning 
small  city  career.  Box  1734,  Editor  & 
Publ  Usher.  , 

NEWSPAPERMAN  or  woman  to  take 
charge  of  editorial  and  advertising  for 
small  weekly :  chance  for  beginner  to 
move  UP  or  college  grad ;  STAR,  Frye- 
burg,  Maine. 

OPENING  IMMEDIATELY  for  copy- 
reader  on  Midwestern  metropolitan 
morning  daily.  vTood  opportunity  for 
advancement.  $132.50  Cor  five  years’ 
experience.  Box  1709,  Editor  &  Pub- 
li.sher. 


REPORTER  NEEDED  on  small  prize 
winning  Northern  New  England  daily.  : 
Some  experience  preferred  but  will  con¬ 
sider  sharp  beginner  for  interesting 
beat,  \*aried  duties  and  chance  to  learn 
all  phases  of  newspaper  business.  Oar 
necessary,  will  teach  camera  work. 
Opening  in  early  May.  Box  1751,  Edi¬ 
tor  &  Publisher. 

.  - -  - -  REPORTER  —  Newspaper  of  18.000 

y  .7®.*''*  experience  preferred,  |  circulation.  Journalism  graduate  pre¬ 
ferred.  but  not  necessary.  Excellent  op- 
Iiortunity  for  advancement.  Pension 
|>lan  included  in  benefits.  Send  complete 
resume  of  experience,  educ.ation,  per- 
.sonal  data  and  references.  Write  Box 
1706,  ^itor  &  Publisher. 


r^^YORK  Marketing  Firm  needs 

_ _ t^y!*?**  young  writer  for  expand- 

i  ji5  o^^Bnlic  Relations  activities.  Up  to 
to  start  with  rapid  increases  for 
or  woman  who  proves  capable. 

•  NbliS^r 


REPORTER  -  PHOTOGRAPHER  f  o  r  j 
growing.  7000  New  York  suburban  semi- 
weekly.  Half-time  on  .sports,  other  half 
on  idioto.  general  assignment.  $65-75  WRITING 
to  start.  Car  essential.  Immediate  open- 
imt.  Beginners  considered.  Send  resume, 
lulTe  "  —  small  daily  Chart  reference*.  Box  1732,  Editor  &  Pub- 
J.  some  sports,  photogranhv.  gen.  Usher. 


TTS  OPERATORS— Must  be  fast  and 
accurate.  Night  scale  $118.,  3'!^  hour 
week.  Contact  Floyd  W.  Pyle*.  Me-  i 
ehanieal  Superintendent.  Fort  Lauder¬ 
dale  News,  Fort  Lauderdale,  Florida. 

Photography 

(X)M  P  hJi'ENT  Photo.graphers  sought  by 
Pennsylvania  newsnaper  publishers,  i 
Write  PNPA.  2717  N.  Front  St.,  ; 
Harrisburg,  Pennsylvania.  I 

Promotiort — Public  Relations 

PUBLIC  RELATIONS  ASSISTANT 
SMALL  NEW  ENGLAND  women’s 
college  wants  1959-60  J-Grad  (female). 
Small  starting  salary  but  many  fringe 
benefits.  Would  accept  trainee.  Send 
full  resume.  Box  1616,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY 

IN 

PUBLIC  RELATIONS 

Man  between  25  and  35 
for  responsible  e<litorial  ix>- 
sition  in  public  -elation.s 
department  of  one  of 
America’s  top  corimrations. 
This  is  a  rare  opiiortunity 
both  from  the  standpoint 
of  advancement  and  sal¬ 
ary.  College  background 
preferred.  Mu.st  have  news- 
pai)er  or  wire  service  ex¬ 
perience.  Our  staff  is 
aw-are  of  this  ad  and  re¬ 
plies  will  te  m  strictest 
confidence.  S<‘nd  resume  to 
Box  1T28.  Editor  &  Pub¬ 
lisher. 


New  York  Company,  .-epreeenting  a 
Canadian  newsprint  Mill,  requires  the 
service*  of  a  Newsprint  Sale*man.  He 
will  be  baaed  in  New  York  City,  but 
must  be  free  to  travel.  Bx|>erience  in 
the  newsprint  or  an  allied  field  would 
be  advantageous.  Please  state  age,  ex- 
l>erience,  education  and  salary  required. 
Box  1719,  Eiditor  &  Publisher. 

Syndicate  Salesmen 

A  TOP  SYNDICATE 
Is  looking  for 
a  top  salesman  .  .  . 

If  you  have  a  proved  record 
of  success  in  selling,  prefer¬ 
ably  in  the  newspaper  buaineM 
or  its  allied  fields,  this  may 
be  your  opportunity  to  move 
ahead.  Ability  amply  rewarded. 
Send  resume  to  Box  1634,  Edi¬ 
tor  &  Publisher. 


EXPERIENCEai  FEIATURE  SALES¬ 
MAN  needed  at  once.  Must  own  car. 
be  free  to  travel  extensively,  but  not 
necessary  to  relocate  residence.  Start¬ 
ing  salary  $6500  annually,  plus  liberal 
travel  expenses  reimbursement,  bonus 
and  commission.  Send  complete  back¬ 
ground  information  first  letter.  Box 
1622,  Eklitor  &  Publisher. 

WANTED  —  agents  with  thorough 
knowledge  of  U.  S.  newspaper  re¬ 
quirements  to  handle  rapidly  growing 
services  of  Canadian-based  news  and 
features  agency.  Services  include  cable 
news  and  airmail  features  from  Canada. 
Australia  and  Africa.  Write:  CANADA 
NEWS  AGENCY,  Box  121,  Term  "A", 
Toronto,  Canada. 


pports,  photography,  gen- 
P  wporting.  City  12.000.  Oil  and 
P*r>.  Box  1602.  Editor  &  Pub- 


PUBLIC  RELATIONS 
WRITER 


INSTRUCTION 


Free  Lance 


EHEIE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4.000 
company  magasines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Picture*.  161  W.  48th.  N.Y.C. 

WANT  CONTACT  with  free  lance  oil 
writers  and  photo-journalists  who 
travel  the  USA  and  abroad.  Plans  of 
itineraries  would  help  mesh.  Box  1525, 
Editor  &  Publisher. 

Mechanical 

PRBSSMEa^  AND  STERBOTYPERS— 
union  or  open  shop— experienced  and 
inexperience — need^  on  Pennsylvania 
papers.  Write  PNPA,  2717  N.  E>ont 
i  St.,  Harrisburg.  Pennsylvania. 

editor  sc  publisher  for  April  23,  1960 


pORTER  with  brains,  imagination, 
^  of  humor  willing  to  work  hard 
;  oompetitive  situation.  'Two 
.  solid  reportorial  ex- 

S*”'"  “Tout  of  1-2  days  require, 
ha  tL  5*®*"*"t  benefits.  Chart 
— .  complete  resume  and 

to  Box  1641.  Editor  and  Pub- 

young  woman  wanted 

for  general  assignment 
reporting  on  one  of  the 
(,  “ewspa-iers  in  the  coun- 

oogree.  typing  speed  and 
a  must.  Send  full  in- 
S5**„*?  t'Pencer,  Managing 

Line  Times.  Ardmore, 


Major  Philadelphia  drug  manufacturer 
has  interesting  and  cimllenging  oppor¬ 
tunity  for  skilled  experience  writer 
in  Public  Relations  Department.  Duties 
would  include  preparation  of  speeches, 
special  reports,  promotional  and  audio 
visual  material.  Progressive  salary 
policies  and  liberal  benefit  plan.  Send 
complete  resume  along  with  writing 
samples.  Indicate  salary  needs.  Box 
1700,  Editor  &  Publisher. 

Salesmen 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


380  Newspapers  Hay*  Enrolled 
Salespeople  and  Elxecutives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Claaeified  Adver¬ 
tising  shows  Classified  pereonnel  how 
to  square  right  up,  to  analyse  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  saleepeople  are  ex¬ 
pertly  trained  (at  home— on  THEIR 
own  TIME)  developed  to  increase  their 
individual  sales  production  and  copy 
writing  skill  to  get  and  keep  more 
business. 

The  famed  Pariah  Course  (only  one 
in  existence)  has  proved  since  1964 
that  it  quickly,  thoroughly,  and  sne- 
ceesfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Couiae  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  yon  develop  more  Classified 
faster. 

EInroll  as  many  of  your  staff  aa  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-lataon 
s-alea-boo^ng  Course  is  $66  each.  Send 
in  the  names  now  or  vrrita  for  de¬ 
scriptive  brochure. 

j  SCHOOL  DIVISION  OF 

!  HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 

Classified  Advertising  Development 

^rvicea  for  Newspaper!  Since  1938 

2900  N.  W.  79th  St.,  Miami  47.  Florida 
Oxford  1-8331 


ABOVE  $10,000  YEAR: 

To  call  on  newspaper  publishers 
throughout  USA.  Advertising,  editorial, 
circulation,  publishing  or  syndicate  ex¬ 
perience  valuable.  Interviews  ANPA 
week  New  York,  otherwise  Uiicago. 
Box  1743,  EMitor  &  Publisher. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


I6I 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 

MY  PROVEN  SKILLS  during  25  years 
in  management,  labor  negotiations,  ad- 
▼ertising,  editorial,  and  production  are  . 
available  to  puMisher  needing  good 
buMness  executive.  Suggest  interview 
during  ANPA  Week.  Box  1610,  Editor 
ft  Publisher. 

PRESENT  GENERAL  MANAGER 
small  daily  wants  to  move  up  to  larger 
paper.  Thoroughly  experienced.  Refer¬ 
ences.  Box  1609,  ESditor  ft  Publisher. 

GENERAL  MANAGER  —  fully  quali¬ 
fied  —  Business  —  Mechanical  —  Per¬ 
sonnel.  Seek  interest  —  Challenge  — 
20,000  up  I  Box  1603,  Editor  &  Pub¬ 
lisher. 

PUBLISHER  having  sold  semi-weekly 
desires  i>osition  as  publisher  or  his 
assistant,  general  or  ad  manager  on 
small  or  medium  size  daily.  Will  relo¬ 
cate  anywhere.  Can  assume  full  re¬ 
sponsibility.  Proven  record  and  ability, 
know  all  departments,  weekly  and 
daily.  Last  paper  won  17  state  and 
national  awards.  Will  invest  if  offered. 
Available  on  short  notice.  Call  or  write 
Bill  Matthew,  1261  East  8th.  Cooke¬ 
ville,  Tennessee,  Phone  JAckson  6-4665. 


PUBLISHER,  owner,  manager  rhain 
weeklies  ;  small  daily  -  metropolitan 
background,  20  years’  administration, 
editorial,  advertising,  promotion,  pub¬ 
lic  relations;  Who’s  Who,  national 
awards.  Age  40.  family,  permanent. 
Salary  open.  Box  1619,  Elditor  ft  Pub¬ 
lisher. 


PUBLISHING  FOR  PROFIT 

I  have  applied  this  philosophy 
of  Publishing  For  Profit  and 
found  that  it  works  with  a 
certain  amount  of  intelligent 
application.  I  would  like  to 
discuss  how  I  can  help  your 
chain  or  individual  newspaper. 
As  a  coiusultant  or  on  a  per¬ 
manent  basis  I  can  provide 
you  with  the  kind  of  under¬ 
standing  that  would  result  in 
effectively  continuing  your 
newspaper  —  Publishing  For 
Profit.  For  a  date  during 
ANPA  week  would  you  com¬ 
municate  with  me  at  Box 
1600,  Elditor  &  Publisher. 


BUSINESS  -  ADVER'nsiNG  MANAG¬ 
ER.  Wide  exixirience  ...  20  years 
one  daily.  Seeks  position  in  semi-arid 
area  because  of  wife’s  health.  Superior 
salesman,  able  manager.  Any  offer 
considered.  References.  Write  1730, 
Editor  &  Publisher. 


Desire  NEW  opportunity  in  adver¬ 
tising  or  business  management.  Now 
adyen-tising  director  leading  small 
daily.  13  years’  experience  sales,  classi¬ 
fied  management,  sales  trainer,  public 
relations,  award  winning  promotion. 
B.A.  degree,  graduate  study.  Age  36. 
Box  1727,  Editor  &  Publisher. 


SUCX7ESSFUL 

PUBUSHER-GEaiERAL  MANAGER 
AND  CONSULTANT 

SEEKS  challenging  opening  as  top 
man  or  bark  stop  to  over-burdened  ex¬ 
ecutive.  Have  assisted  top  fUght  men. 
also  operated  medium  and  metroixilitan 
papers  U.  S.  and  Europe. 

CONVERTE®  $260,000  loser  to 
profit  while  cutting  costs  and  building 
circulation  and  advertising.  Over  25 
years’  practical  administrative  experi¬ 
ence  all  deiiartments  including  me- 
(^lanical.  Also  executive  headquarters 
national  chain. 

UNiyERSIT^  ;jraduate  Business  and 
Journalism  plus  mechanical  training. 

BEST  references.  Available  ANPA 
Convention  interview.  Box  1751,  Elditor 
ft  Publisher. 


Administrative  ' 

ElXPERlE!NCEa>  daily  •■ditor  seeks  po¬ 
sition  as  general  manager,  medium 
daily.  Has  had  direct  supervision,  all 
departments,  itox  1722,  Editor  &  Pub-  ' 
lisher. 

I’M  BORED 

Unassailable  reasons  for  dumping 
$8.U(Kt  burtau  chief’s  job.  Interested 
only  in  quality-conscious  employer.  At 
36  have  wife.  20  years’  newsroom,  com- 
IK>sing  ixxwti,  photography,  teaching. 
Available  in  fall,  interview  your  con¬ 
venience.  Bo.x  1714,  Eklitor  &  Pub¬ 
lisher. 

WILL  SACRIETCE  salary  to  leave  big 
city.  Eklitor  24  years,  management 
trained,  available  now  vs  publisher, 
manager,  editorial  executive.  Box  1701, 
Editor  &  Publisher. 

Artists— Cartoonists 

EDITORIAL  STAFF  ARTIST 
Will  relocate  due  closing  of  Cleveland 
News.  All  but  illustration.  Top  re¬ 
touching  and  layout.  Long  head  of  art 
staff.  John  P.  McKenna,  549  Lindberg, 
Berea.  Ohio. 

EXPERIENCED  EDITORIAL  ARTIST 
Political  and  Sports.  Know  retouching 
and  pic  page  makeup.  Also  'Typogra¬ 
phy;  Age  37.  Box  1604,  Editor  & 
Publisher. 

Elections  demand  strong  opinions  I 
EXPE21IENCED 
EDI'TORIAL  CARTOONIST 
Cartooning  now — seek  change.  Strong 
on  local  and  national.  Tearsheets  on 
re<iuest.  Box  1708,  Eklitor  &  Publisher. 

Circulation 

FIELD  SUPERVISOR  (32).  family 
man,  13  years’  metropolitan  newspaper 
production  and  national  magazine  cir¬ 
culation.  Elxcellcnt  references  and 
background.  Any  position  with  chal¬ 
lenge  and  future  considered.  Now  em¬ 
ployed.  Available  ANPA  intarview.  Box 
1636,  Elditor  &  Publisher. 

TTIIS  AD  is  intended  for  you  if  you 
are  a  publisher  of  a  daily  newspaper, 
preferably  in  Oiart  Areas  4-6-9-10-12 
and  want  a  Circulation  Manager  who 
is  not  afraid  to  tackle  any  situation 
providing  it  offers  the  following  com¬ 
pensation  in  return  for  his  sincere 
efforts. 

A  REAL  JOB  TO  BE  DONE. 
(No  soft  spot  wanted).  Ckunplete 
cooperation  from  management  and 
other  department  heads. 

’The  assurance  of  long  term  em¬ 
ployment  contract  when  proven,  as 
this  man  is  in  his  early  40’s,  a  family 
man  who  is  determined  to  establish 
roots  in  community  and  church  life. 

Will  furnish  the  tops  in  referencea 
and  a  complete  resume  if  you  are  sin¬ 
cerely  interested  in  having  a  Circula¬ 
tion  Manager  who  has  devoted  a  life¬ 
time  to  the  newspaper  business,  and 
hat  more  than  average  knowledge  of 
management  problems  as  related  to  de¬ 
partments  otho'  than  his  own. 

If  this  sounds  like  the  answer  to 
your  problems,  please  write  Box  1643, 
Editor  ft  Publisher,  for  further  details. 

WANT  TO  RELOCATE  IN  CHART 
:  AREIA  1  as  Assistant  Manager;  Super- 
'  visor  or  District  Manager.  37  years 
old.  16  years’  experience.  Hardworker. 
A-1  on  carrier  promotion.  Resume  upon 
request.  Box  1609,  Ekiitor  ft  Publisher. 

I  Classified  Advertising 

DIREXTTOR — (35)  up  from  grass  roots, 
experienced  all  phases  including  daily 
;  group  operations.  Fine  production  ree- 
I  ord.  Strong  on  staff  training  and 
’  morale  building.  Top  national  refer- 
I  ences.  Chart  Areas  10-12.  Box  1627, 

I  Editor  ft  Publisher. 


CLASSIFIED  Manager  Assistant  or 
Classified  Display.  Ck>mpetitive  Market. 
Available  interview  at  convention ;  re¬ 
locate,  Box  1716,  Eklitor  ft  P^iblisher. 


Display  Advertising 


GENERAL  ADVERTISING  9  years  on 
2  of  nation’s  leaders.  Desire  challenge 
and  opportunity.  Management  capabili¬ 
ties  July  1.  Chart  Areas  10,  11,  12. 
Box  1603.  ^itor  ft  Publisher. 

MANAGER  OR  NUMBER  2  MAN 

Versatile  Display  Salesman,  10  years’ 
top  Elastern  competitive  experience  in 
all  types  of  Display,  wishes  to  relocate 
on  West  Coast,  Texas  or  Arizona  ABC 
competitive  daily.  Good  producer,  top 
references,  college,  33,  family  man.  In¬ 
terview  at  ANPA  (Convention.  Write 
Box  1631,  Eklitor  ft  Publisher. 

ADVERTISING  MANAGER.  30  years’ 
experience.  Proven  sales  and  manage¬ 
ment  ability.  20  years’  one  paper.  Seeks 
permanent  position  with  future  on 
7,00o  to  20.000  daily.  Best  references. 
Box  1562,  Elditor  ft  Publisher. 

ADVERTISING  MANAGER.  55  years 
of  age,  healthy,  active,  experienced. 
28  years  in  advertising  classified — re¬ 
tail  —  national,  specials  and  agency 
contacts.  Last  18  years  with  metro- 
imlitan  daily  Chart  Area  2,  Box  1630, 
Ekiitor  &  Publisher. 

SOUTHERN  CALIFORNIA 
Display  sales  and  service;  10  years’ 
retail  and  2  years’  national  experience. 
Elxcellent  record  and  references.  Mar¬ 
ried.  College  and  ANPA  trained.  Avail¬ 
able  for  interview  during  ANPA  Con¬ 
vention.  Box  1239,  Elditor  &  Pub- 
li.sher,  or  in  New  York  call  LY  1-7246. 

WANT  TO  IMPROVE  your  General 
Rate  Grocery  Linage  Picture  ?  Have 
experience  with  large  metropolitan 
daily,  marketing  background  in  food 
industry,  plus  creative  selling  ideas. 
For  details  write  Box  1639,  Editor  & 
Publisher. 

AD  EXECUTIVE  on  daily  in  large 
metro  market  seeks  resiionsibility  with 
stable,  well  managed  newsi>aper.  Offer 
11  years’  retail  and  national  news- 
liaper,  representative  and  large  agency 
copy  experience.  Produced  16%  sales 
gain  in  national  last  year.  Four  years' 
present  management  iKjsition.  34.  fam¬ 
ily,  university  grad,  military  service. 
Prefer  smaller  community.  Write  Box 
1703,  Eklitor  &  Publisher. 


AMBmOUS  AD  DIREXrrOR  for  re¬ 
tail,  national,  classified  department  of 
10  people  seeks  better  job.  Strong  on 
promotions,  training  ctaff,  16  years’ 
of  new  experiences.  At  42  still  nimble 
enough  to  learn  your  job  for  mutual 
benefit.  Prefers  Chart  Areas  6,  8  or  9. 
Write  Box  1704,  Editor  &  Phjblisher. 


Cdllnriml 


COPY  EDITOR.  '*mploysd  maiiM.i 
daily,  available  for  wire 
or  direct  city  st.Hf.  Trim  hmiT  2; 
^iting.  accurate.  knowlsifsZki.  ^ 
(jollege,  family  man.  Box  1541  li*’ 
ft  Publisher. 

EDITOR,  experience,  matumy  a 
duce  quality  daily,  weekly  or  tr^\: 
per.  Brief  needs,  salary.  Bm  tta 
Elditor  ft  Publisher.  ™ 

EDITORIAL  WRITER,  featam  v- 
and  editor.  West  Coast  only 
requirements  moderate.  HarriM  w 
grown.  Will  submit  samplaa 
graph.  Box  1540.  Elditor  ft  PiftX 

GOOD,  fast  copyreoder,  MA  '  *11, 
working,  seeks  change.  Box  ISM.  tt 
tor  ft  Publisher.  ^ 

OE'FTai  12  years’  writing,  edfa^  e 
perience,  large,  small  dailies  Sw 
publio  relations.  Degrees  in  ptikiiv 
science,  education.  Seek  job  ntflk;-. 
background  more  fully.  Box  1544,  r-. 
lor  ft  Publisher. 

PKIZEWINNING  WRITER-PHOF 
RAPHER,  competent  editor,  vtiii  - 
on  weekly,  small  daily.  Box  1541,  i/. 
lor  ft  Publisher. 


REX7ENT  VETT,  Eklitor-Reporter,  seeks 
desk  on  progresive  paper  anywhere.  26, 
B.A.,  single.  Box  1341,  Eklitor  ft  Pub¬ 
lisher, 

FEATURE  WRITING  —  Reporter  on 
small  daily  wishes  to  write  feature 
stories.  Box  1443,  Eklitor  ft  Publisher. 

REPORTER.  17  yesus’  police-city  hall- 
sports  features  on  metropolitan — small 
city  papers,  seeks  place  to  put  roots 
down.  Sober,  no  floater.  Wire  and  copy 
desk  experience  but  prefer  beat.  Relo¬ 
cate  anywhere  wage  justifies.  Available 
at  once.  Box  1447,  Eklitor  ft  Publisher. 

VACA-nON  REPLACEMENT 
J-U.  Miami  senior,  25,  vet;  4  years' 
reporter  on  college,  local  i>apers  in 
news,  features,  sports  seeks  summer 
job  on  daily.  Realistic  wage.  Box  1420. 
Editor  &  Fhiblisher. 


REPORTER,  28,  former  sports  wi-i- 
of  11.000  daily,  2  years'  (.xpericatii: 
phases.  Camera,  darkroom,  nskrc. 
court,  police,  ITS  wire.  J-Grsd,  cr. 
ried,  one  child,  vet.  Seek  positios  v.: 
future,  travel  anywhere  to  obtaii  ' 
Box  1520,  Eklitor  ft  Publisher. 

REPORTER,  25.  single,  seeks  |im4 
assignment  or  beat  anywberr,  yafs 
daily  a.m.  in  medium  size  ci^,  lUI 
up:  Near  2  years’  experience ;  pna^ 
employed  city  30,000  in  Chart  Ansi: 
handle  camera;  top  J-School  pd; 
present  job  too  confining.  Box  105 
Eklitor  ft  Publisher. 

YOUNG  reporter,  23,  wsnts  jib  a 
daily  or  weekly  in  Chart  Areas  1«1 
B.A.  (kilumbia,  B.J.  Missoari.  Km, 

‘  features,  camera.  Army  discharn^ 
30.  Box  1665.  Elditor  ft  Publisbir. 

EDITORIAL  PAGE  Assistant.  37.  ec 
ried,  large  family,  capable  of  fuU 
siwnaibility,  3  years'  newspsptr, 

I  sales,  college,  ^x  1$2C,  Edte  1 
Publisher. 

I  FEATURE  WRITER,  woman,  liim 
I  professional;  creative,  adaptabk.  ns 
I  tore,  responsible ;  commercial  so* 

1  visory  experience,  some  publie  nb 
I  tions,  presently  employed,  seeks  m 
able,  permanent  job  in/oot  New  lot 
I  $110.  Box  1629,  Editor  ft  Piikiifts 

i  FIVE  YEARS  FROM  NOW  yes  se 
be  the  publisher  of  an  ew 
widely  read  newspaper.  Ifiis  is* 
man  who  can  help  make  that  posmls 
I  Background:  M.A.,  with  diretw  » 

'  perience  on  big-city  daily  u  iiW* 
copyreader,  columnist,  cartoimist,  kb 
out  idea  and  make-up  man,  sad  ei* 

,  of  color-roto  sections.  Happily  ssapa 
!  to  special  projects  with  SundM 
I  zine,  but  surrounded  by  senioriW;^ 

'  ready  at  34  for  top  res^k^ 
i  job  that  demands  originahty  sns 
I  Write  Box  1620,  Editor  ft  PshM*- 

MANAGING  EDITOR  would  U  ism 
to  run  aggressive,  honest,  rewsaisa 
independent  paiier.  New  York  usw 
view.  Box  1617,  Editor  ft  Pnbsskw- 

I  NEWSMAN.  experienced  rifts-ff^ 
city  desk,  seeks  reporter-pbojaM»» 
in  Chart  Arena  3.  4,  5,  9.  W  • 
Know  sports,  makeup.  SiHfl*-  ™J7 
top  references.  Available  for  A-n.r* 
interview.  Box  1644,  Eklitor  ft 
liiiier. 


EDITOR,  associate  editor  or  managing  SEEKING  EMPIDYMENTj^ 

editor :  broad  ex^rience  all  phases  of  For  any  job  in  puWisUag  fj*  ^ 

news  and  editorial  pages,  (ksn  guar-  bet  is  a  Situatioiu  Wsnieass 

antee  product  with  thoroughness,  re-  E  &  P.  The  cost  is  reaseniSw 

spociaibility,  readability,  sparkle.  Ef-  year  ad  will  attract  nstieasi  s^ 

fective  in  training  inexperienced  staff-  tioni 

era.  Box  1541,  Editor  ft  Publisher. 
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stations  ^  VNTED 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 

Instructorn 


SITUATIONS  WANTED 

Photography 


jjjiGiNATrVE 

UtfT 

lunrM 

P0SONABLE 


EXBXTimVE  of  newsjxiper  chain  n^eks 
challenirinK  i>osition  as  editor,  medium 
daily.  At  39.  has  Iona  experience  aa 
editor  of  faat-KTowinir,  competitive 
daily  as  well  as  mana,(ement  su|>er- 
vision.  all  deimrtments.  Box  1723,  Edi¬ 
tor  &  Publisher. 


ENGLISH  M.A.  —  Journalism  B.A. 
Some  colleKe  teachiuK  experience.  Sin- 
Kle.  male,  29.  Box  1726.  Editor  A 
ftibliaher. 

Mechanical 


TELEVISION  NEWS-FILM  PHOTOG- 
KAPHER;  desires  employment  with 
50,000  or  larger  daily.  One  year'  photo 
scitool,  2  years’  colleae:  6  years'  expe¬ 
rience  in  still  and  movie  photo-jour¬ 
nalism.  Imairinative.  with  technical 
skill:  neat  in  appearance.  Any  Chart 
Area.  Box  1633.  Eklitor  &  Publisher. 


feature 

editor 


EXPERIENCED,  accurate,  speedy  all¬ 
round  City  Room  assitrnment  Re|x>rter. 
well  qualified  feature  writer ;  special 
paKe.  community  news,  entertainment, 
church,  business  editor.  Immediately. 
Write  Box  1705,  Editor  &  Publisher. 


PRODUCTION  MANAGER 

Box  1444,  Editor  A  Publisher. 
SKILLED  MACHINIST  AND  OPEK- 


TOP  ETIATURE  PHOTOGRAPHER 
!  eeks  permanent  job  on  maaazine  or 
daily  anywhere.  12  years  with  one 
metropolitan  paper.  Axe  JO,  married. 
Wtll  send  best  references  and  clip- 


.  if  ready  to  step  into 
'•'•PO*  lartre  high- 
-aa.  newspaper  or  mag- 
This  man,  possess- 
^  creative,  thoughtful 
has  capably  filled 
„ni  executive  iwsitions 
M  leading  dailies,  large 
■d  unall.  in  a  carefully 
P^aed  career.  Now  in  his 
40'f,  he  is  one  of  the 
fff  "old  s^ool”  newsmen 
ihh  a  forward  outlook. 
With  s  craftsman’s  keen 
aMi  fur  writing  exoel- 
hate,  he  has  developed 
IHMctting  features  that 
isM  proved  big  circulation 
bd4m  for  newspapers 
'.keithout  the  country. 
Hk  contacts  among  writers 
Ii4  editors  are  broad,  as 
a  hit  knowledge  of  the 
Id  news  operation,  in- 
rMiK  production.  Now  in 
necative  i>08t  with  large 
<jwteM.it. 


HEADLINE  PERSONNEL 

(Agentjy) 

Six  Elast  46th  St..  New  York  17,  N.  Y. 

DAN  O.  GORIXIN  and  ED  FARLEY 
,  .  .  with  45  years’  publishing  experi¬ 
ence* — editing,  space  sales,  promotion, 
production,  circulation — in  newspapers, 
trade  laiblications  and  magazines  offer 
prompt  service  .  .  . 

’This  service  at  no  txtst  to  you. 

We  don’t  waste  your  time— 

We  SCREEN  I  Write,  wire  or  phone 
Oxford  7-6728— NOW  I 

MAN.  43.  former  editor  of  T.B.  sana¬ 
torium  imblication.  now  in  country 
newspaper  field,  seeks  )>osition  as  edi¬ 
tor  or  assistant  ditor  with  industrial, 
religious  or  institutional  n:agnzine. 
M.  D.  Strandburg,  t’entral  City,  Iowa. 

NEWSMAN:  15  vears’  reporter,  re¬ 
write  man.  copy  editor  and  city  editor, 
now  employed  Chart  Aren  6.  seeks 
new  assignment,  any  area.  Married, 
college  graduate.  Box  1610,  Editor  A 
Publisher. 


ATOR  seeks  situation  with  New  York 
or  New  Ehiglsnd  weekly  or  daily.  Pres¬ 
ently  employed  by  Army  overseas  but 
available  June  1.  Competent  head-letter 
and  ad  machines,  TTS.  Machine  over¬ 
haul.  Some  make-up.  ad  layout,  press 
room,  photography.  Young,  fasaily,  pre¬ 
ferring  permanent  location  in  smaller 
community.  Will  send  photo,  resume 
and  references.  Box  1410,  Editor  41 
Publisher. 


MR.  PUBLISHER 

Twenty-five  years’  experience  as  com¬ 
posing  room  executive  on  metropolitan 
newspapers  and  private  ownership.  Re¬ 
cently  sold  private  business.  Would  con¬ 
sider  composing  room  connection  if 
challenging  enough.  Former  employers 
as  references.  Confidences  mutually  re¬ 
spected.  Box  1537,  Editor  A  Publisher. 

'  AMBITIOUS  MACHINIST-Printer-Op- 
erator  (33  years  old.  I.T.U..  non¬ 
drinker,  family)  to  take  over  back 
shop  and  share  in  profit.  News  and 


pings.  Box  1618,  Editor  A  Publisher. 

Promotion — Public  Helaliont 

HARLEM  EDITOR.  5  years’  weekly 
experience.  Midwest  J-grad  seeks  pub¬ 
licity  or  public  relations  post  near  New 
York  City.  Box  1440,  ^itor  A  Pub¬ 
lisher. 


NEWSMAN,  37,  eight  years'  experi¬ 
ence  editing  and  reporting,  seeks  public 
relations  position.  Hold  B.A.,  M.A.  de¬ 
grees  in  journalism :  trained  in  public 
opinion  analysis  and  market  research. 
Reliable,  hard  worker.  Now  employed 
on  prize-winning  daily.  Southwest  pre¬ 
ferred.  Box  1522,  Editor  A  Publisher. 


NEWSPAPERMAN— eight  years— now 
managing  editor  of  small  New  England 
daily  seeks  permanent  x>osition  in  Pub¬ 
lic  Relations.  Age  35,  married.  Box 
1532,  Editor  A  Publisher. 


.'■iUSLE  INTERVIEW  A.N.P.A. 
hi  1(35,  Editor  A  Publisher 


n  SLOT-MAKEUP  40,000  daily. 
A  fensanent  position  with  man- 
iBct  potential.  Available  September 
iIi.'tAreaf  10,  12.  Box  1633.  Editor 
ihHkktr. 

VOKTK  on  Southern  daily  wants 
M  tine  auignments  from  trade, 
press.  Box  1636,  Elditor  A 

s  -ier. 

pSIS-BENT  young  daily  newsman 
sailed  beat.  Has  car,  camera.  Box 
r  Ecitor  A  Publisher. 

[ms  WITH  a  flair  for  features 
II  be  years’  experience  as  reporter 
sBbinl  arts  education  to  draw  on. 
B  ltd.  Editor  A  Publisher. 

■VRITING  REPORTED 


RACING  I 

To  swaps-minded  editor  I  Want  news-  ^ 
paper  career.  Offer  years  luperb  inter- 
Iiretation  past  |>erformances.  Splendid-  ' 
ly  conditioned  in  writing  basics.  No  ; 
social  outcast  but  determined  to  find  ‘ 
promised  land  as  dedicated  writer.  Re¬ 
locate.  Examination  earnestly  wel¬ 
comed.  Box  1744.  Editor  A  Publisher. 

REPORTER-(X)PY  DESK— Seek  good 
opportunity  Chart  Areas  1.  2.  6.  Wire  ! 
service  newsman,  metropolitan  daily  j 
copyeditor,  radio  station  news  direc-  ’■ 
tor,  J-grad.  age  29.  Available  ANPA  ! 
interview.  Box  1748,  Editor  A  Pub¬ 
lisher. 

REPORTER.  43.  getting  old,  wants  , 
iob  with  future  before  it’s  too  late. 
Have  talent  will  travel  to  prove  it. 
Box  1749.  Editor  A  Publisher. 

SPORTS  DESK  Man  and  Reporter. 

I  Eighteen  years’  experience.  Dnily  and 
I  weekly.  Single.  Present  editor  of 
sports  weekly.  Prefer  Southwestern 


■  iwort,  write,  spell ;  clear,  crisp,  | 
"Jih  copy.  3  years’  all  desks.  | 
U  S.  Clips,  resume,  et.  al.  on 
■k.  Box  1642.  Editor  A  Publisher. 

nuu  CHIEF  with  top  Chicago  > 
paper  seeks  opportunity  on 
jAily  or  weekly.  Write  Box  1713,  ' 
^  *  Publisher. 

JLILE  grad.  25,  service  com-  , 
**  “  ”r**tile  writer  seeking  be- 
reporter  m’Portunity  any-  1 
"t  Asiilable  for  ANPA  interview,  i 
(oB,  Editor  A  Ibibliaher.  I 

yrkEADER  -full  experience  met- 
jjna  dailies.  Box  1712,  Editor  A 

30  years  INS.  whose  semi 
®  honors,  including  top 
^  Jiorial  excellence,  seeks  Man-  ' 
Jfwor.  CSty  Elditor  daily.  Fotog  i 
ANPA.  Box  1758,  Edi- 
'  *  rsblither. 

or  ADVERTISING  poei- 
y  *7"°^  worker  with  trade  book. 

association .  newspaper 
™  ssotground.  Seeks  relocate  for  ' 
^y^^mdustry.  Box  1738,  Edi- 

new.sman  wants  posi- 
AreM  10,  11.  12.  Will 
L  JU*'-  *othusi:ism  and  hard  work  , 
i-”*  a  week.  Iteporter.  deskman,  i 
editing — Sunday,  state, 

-  Rasponsible,  young  family 
iT2*  f'to’vd  on  thorough 
background.  Job  most  be 
Address  Box  1740,  Editor 


Pennsylvania  or  Southeastern  Ohio. 
Write  Box  1702,  Editor  A  Publisher. 

SPORTS  REPORTER  seeks  outdoor- 
sports  imsition  on  progressive  daily. 
TVo  years’  experience  prize-winning 
weekly  and  110,000  daily.  Desk,  re¬ 
write.  Single — own  car — Available  for 
Al^A  convention  interview.  Box  1765, 
^itor  A  Publisher. 

TOP  NOTCn  sports  reporter-photog¬ 
rapher  seeks  s|)oi^  editor  position  with 
small  daily.  Experienced  on  sport  desk, 
J-Grad,  married.  Available  interview 
ANPA.  Box  1512.  Editor  A  Publisher. 


VERSATILE 

REPORTER 

PHOTOGRAPHER 

Fifteen  years’  experience  in  Israel. 
Reporting,  photography,  editing 
and  layout,  (jiood  English,  German. 
Hebrew.  Seek  opportunity  any¬ 
where.  Box  1747,  Editor  A  Pub¬ 
lisher. 

Free  Eance 

FBATURE-NBWSWRITER.  with  Bos¬ 
ton  metropolitan  newspaper — Assigned 
Cape  God  .  .  .  Available  for  free-lance 
assignments :  Interviewe-reeident  per¬ 
sonalities,  Straw  Hat  stars — sports, 
places,  events.  landnmrks.  historic 
pieces,  summer  nightlife,  etc.  Do  my 
own  photo  work.  Complate  coverage  on 
vacationland  of  the  East  .  .  .  Year- 
round.  Box  1(14,  Editor  A  Publiaher. 
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job  experience.  West  Ck>ast.  Available 
June.  Box  1621,  Editor  A  Publisher. 


JOURNALISM  graduate.  29.  six  years’ 
experience  in  advertisi.ig  dispatch  de¬ 
partment,  one  year  as  newsman  with 
wire  service,  five  years  as  Teletype¬ 
setter  o|)erator,  wants  resimnsible  ik)- 
sition,  salary  consistent  with  present 
earnings  in  ITU  shop.  Married,  one 
child.  Box  1529.  Editor  A  Publisher. 


MR.  PL'BLISHER:  Composing  Super¬ 
intendent  available  or  production  man¬ 
ager,  Have  the  background  and  ability 
to  insure  you  a  imod  operation.  Very 
familiar  New  Processes.  Box  1735,  Edi¬ 
tor  A  Publisher. 

PRESSROOM  IX)REMAN— 24  years’ 
experience  on  Goes.  Scott.  Hoe.  Du- 
\  plex  Tubular  presses  :ind  all  phases  of 
I  color.  Excellent  health  and  character 
1  references.  Married.  Desire  change 
I  Chart  Areas  8,  6,  2  or  3.  Box  17M, 

I  Editor  and  Publisher. 

Photography 

i  PHOTOCOMPOSITION  TECHNICIAN 
I  34  years  old,  married.  2  children.  Can 
!  operate  Fotoeetter.  Protype,  copy  cam- 
,  era.  off-set  presses.  Also  dark  room, 
paste  make-up.  ruling,  color  break, 
color  separation,  platemaking,  imposi¬ 
tion.  Will  relocate.  Box  1618,  Editor  A 
^blisher. 

I  AVAILABLE  IMMEDIATELY— Young 
(27)  photographer  with  10  years'  ex¬ 
perience  (7  years’  newspaper).  Box 
1628,  Editor  A  Publisher. 


WANTED 

PHOTO  CONSULTANT 
:  POSITION 

I  with  a  LARGE  organization  (any  in- 
I  dustry). 

'  Background: 

CHIEF  PHOTOGRAPHER  1925  to 
1942  for  one  of  America’s  largest 
newspapers. 

I  AS  MAJOR  in  U*.  S.  Signal  Corps 
1942  to  1945  supervised  and  co¬ 
ordinated  ydiotographic  coverage  of 
BIG  3  (X)NFERENCES. 

PHOTO  DIRECTOR  for  one  of 
Largest  Newspaper  Oiains  in  the 
world  .  .  .  1945  to  1960. 

I  Can  be  available  by  May  1,  1960. 
Box  1568,  Editor  A  P^li^er. 


PUBLIC  RELATIONS  DIRECTOR 

Record  of  outstanding  achievment  in 
community  relations,  international  af¬ 
fairs.  Present  salary  $20,000.  Inter¬ 
ested  in  responsible  i>08ition  which  will 
utilize  talents.  Box  1528,  Editor  A 
Publisher. 

PUBLIC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  poblio  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St..  Chicago  2,  Ulintris. 
CE  6-6670. 

SKILLFUL  Public  Relations  Director, 
36.  degree.  Former  newsman,  award 
winning  industrial  editor.  Excells  em¬ 
ployee  communications,  press-commu¬ 
nity  relations,  recreation.  Beet  refer¬ 
ences.  Any  area.  Box  1553.  Editor  A 
Publisher. 

PUBLIC  RELATIONS.  Ten  years’  ex¬ 
perience  New  York  and  London  with 
major  oil  and  chemical  companies. 
S^king  executive  Public  Relations 
poet.  Available  now  from  present  Mid¬ 
west  location.  Box  1608,  Editor  A 
Publisher. 

PUBLIC  RELATIONS  MANAGER,  29. 
well  grounded  all  phases  advertising, 
promotional  and  informational  activi¬ 
ties,  seeks  opportunity  in  agency,  pub^ 
lication  or  corporate  office.  7  years’ 
experience.  Box  1632,  Editor  A  Pub¬ 
lisher. 

PUBUCITY  DIRECTOR,  Western  New 
York  college  of  4,000.  B.A.  Smith 
College,  M.A.  University  of  Iowa.  7 
years’  public  relations,  writing,  edit¬ 
ing.  Returning  to  former  home,  Wash- 
i  ington,  D.  C.  Sieeks  job  with  educa- 
'  tional  institution  or  national  organi¬ 
zation.  Female.  Married.  Box  1613, 

,  Editor  and  Publisher, 

^  CREATIVITY,  imagination,  hard  work. 

I  sensible  solutions  for  tough  public  re- 
i  lations  problems.  Praw,  employee. 

'  guest  relations.  Publications,  speakers 
bureau.  radio-TV,  etc.  litperienced 
Public  Relations  staff  management,  de- 
'  velopment.  Grad  training  oommunica- 
'  tion  techniques.  Married.  30.  Any  lo- 
;  cation.  $10,000.  Send  for  resume.  Box 
1720,  Editor  A  Publisher. 

MATURE  GAL  FRIDAY — wants  to  as¬ 
sist  busy  Promotion  Manager.  Writing 
,  layout  ability ;  experience  and  back¬ 
ground  in  special  events,  youth  ac¬ 
tivities.  rsdio-tv.  script  writing,  pub¬ 
lic  relations.  J-major;  author ;  New 
;  York  Woman’s  Pres#  Oub.  Write  Box 
i  1737,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Robert  L.  Brown 


Censorship  by  Taxation 


The  attack  on  advert isinR  took 
a  new  turn  in  Washington  last 
week  w’ith  introduction  of  a  bill 
in  the  House  which  would  out¬ 
law  all  institutional  ads. 

The  anti-advertising  proposal 
came  from  Rep.  Morgan  M. 
Moulder  (D.,  Mo.)  who  intro¬ 
duced  H.R.  11,622:  “X  bill  to 
amend  the  Internal  Revenue 
Code  to  deny  any  deduction  for 
advertising  which  is  not  de¬ 
signed  to  promote  the  sale  of 
goods  or  services.” 

At  the  same  time  Rep. 
Moulder  introduced  a  second  bill 
(H.R.  11,623)  which  would  pro¬ 
hibit  the  Federal  Power  Com¬ 
mission  “from  treating  propa¬ 
ganda  advertising,  lobbying,  and 
other  political  expenditures  as 
operating  expenses  in  comput¬ 
ing  rates  and  charges  by  licen- 
•sees  and  public  utilities.” 

The  National  Editorial  Asso¬ 
ciation  says:  “Obviously,  Rep. 
Moulder  has  lined  up  on  the  side 
of  public  power  against  the 
utilities.  The  private  {K)wer  in¬ 
terests  would  l)e  permitted  to 
advertise  only  from  profits  if 
his  proposals  were  accepted. 
However,  his  first  bill  would 
affect  all  institutional  advertis¬ 
ing,  and  not  just  that  portion 
from  the  utility  field.  Any  ad 
which  did  not  have  a  direct  sell¬ 
ing  motive  would  be  non-de¬ 
ductible  under  the  Moulder  pro- 
po.sal,  even  a  department  store 
ad  asking  support  for  the  Red 
Cross.” 


It  seeks  to  allow  tax  deduc¬ 
tions  for  “expenses  lawfully  in¬ 
curred  in  supporting  or  oppos¬ 
ing  or  otherwise  influencing 
legislation  in  Congress  or  in  a 
state  legislature  or  in  the  legis¬ 
lative  body  of  a  county  or  other 
local  governmental  agency  or  in 
any  submission  of  proposed 
legislation  to  the  voters.” 

In  short,  the  Boggs  Bill  would 
permit  tax  deductions  for  each 
form  of  lobby  spending  that  has 
been  disallowed  by  the  IRS  and 
the  Supreme  Court.  In  addition 
to  advertising  these  include  dues 
and  contributions  to  an  organi¬ 
zation  if  a  “substantial”  part  of 
the  organization’s  activities  are 
dev’oted  to  lobbying. 

The  Boggs  Bill  has  the  sup¬ 
port  of  all  organized  advertis¬ 
ing  (groups  including  the  Adver¬ 
tising  Federation  of  America 
and  the  Associated  Business 
Publications.  In  addition,  the 
National  Association  of  Manu¬ 
facturers  and  the  AFL-CIO 
want  Congress  to  change  the 
tax  law. 


Rep.  Moulder’s  bill  goes  even 
further  than  the  ruling  of  the 
Internal  Revenue  Sei^’ice  w'hich 
disallows  as  tax  deductions  all 
business  expenditures  for  adver¬ 
tising  and  other  legitimate 
means  of  expressing  opinion  on 
proposed  legislation. 

The  bill  would  eliminate  all 
idea  and  opinion  advertising  in¬ 
cluding  so-called  public  relations 
advertising  designed  to  build  a 
corporate  image  or  explain  a 
company’s  operation. 


Yet,  the  bill  is  given  little 
chance  of  being  passe<l  in  this 
session.  Ways  and  Means  Com¬ 
mittee  Chairman  Wilbur  Mills 
has  said  he  will  have  to  see  “a 
ground-swell  of  public  support 
from  the  grass  roots”  before 
placing  the  bill  on  the  calendar. 

Conf/ressional  Quarterly  has 
said  “it  is  unlikely  during  an 
election  year  that  Congress 
would  legislate  tax  breaks  for 
so-called  special  interest  groups 
while  forsaking  a  general  in¬ 
come  tax  cut  for  the  voting  pub¬ 
lic.” 


How  “special  interest”  do  you 
get  when  both  the  NAM  and 
the  AFL-CIO  are  on  the  same 
side  of  the  argument? 


In  the  same  House  Ways  and 
Means  Committee,  where  the 
Moulder  Bill  now  rests,  is  the 
Boggs  Bill  —  H.R.  7123  intro¬ 
duced  by  Rep.  Hale  Boggs  (D., 
La.) ,  a  member  of  that  commit¬ 
tee. 


support. 


"What  else  is  he  90)09  to  tell  us  in  strictest  confidence?" 


Constitution.  The  need  is  for  an 
actual  law  to  spell  out,  once  and 
for  all,  in  clear  language,  the 
rights  of  businesses,  unions,  as¬ 
sociations  and  the  rights  of  citi¬ 
zens  to  speak  up  in  their  own 
liehalf.” 

We  agree  wholeheartetlly. 

Fred  A.  Scribner  Jr.,  Under 
Secretarj’  of  the  Treasury,  on 
Feb.  26  l)efore  the  Ways  and 
Means  Committee  said:  “The 
Treasury  recommends  early  con¬ 
sideration  by  the  Congress  of 
the  various  proposals  designed 
to  modify  the  bar  to  deducti¬ 
bility  of  expenditures  in  con¬ 
nection  with  the  legislative 
process.” 

Secretary'  of  Commerce  Fred¬ 
erick  H.  Mueller  in  a  letter  to 
the  Committee  Feb.  25  recom¬ 
mended  enactment  of  the  Boggs 
Bill  saying  “freedom  of  expres¬ 
sion  is  an  essential  element  of 
a  free  economy.” 

We  think  it  is  time  for  Con¬ 
gress  to  correct  the  situation 
created  by  IRS  and  the  Supreme 
Court.  Under  their  rulings  free¬ 


dom  of  expression  is  nowlia;- 
to  what  the  tax  man  appitw; 


Ohio  Moves  for  Fol 

('OLUMBin,  0’ ■ 

A  broad  approach  to  the  pr 
lem  of  opening  the  doom  of  s’ 
government  to  newspapers  j 
being  formulated  in  Ohia  A . 
member  Committee  on  Frts 
of  Information,  appointed  s 
Gov.  Michael  V.  DiSalle, 
study  what  barriers  to  the " 
of  new's  could  be  removed  v 
out  encroaching  on  the  rights 
individuals. 


A  new  organization  was 
formed  recently  to  fight  for 
adoption  of  the  Boggs  Bill.  It  is 
the  National  Associated  Busi¬ 
nessmen,  Inc.,  an  association  of 
TOO  businessmen  beaded  by 
Ralph  D.  Pittman,  a  Washing¬ 
ton  attorney. 

Theme  of  the  organization  is 
“Censorship  by  Taxation,”  a 
phrase  E&P  used  as  the  title  of 
an  editorial  on  this  subject  in 
our  Jan.  16  issue. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SAIE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


Several  bills  have  been  intro-  The  NAB  states  that  “income 


duced  in  the  86th  Congress  to  tax  auditors  have  become  cen- 
correct  this  tax  situation  but  the  sors  for  all  practical  purposes.” 


Boggs  Bill  is  considered  to  be  “The  right  to  petition  our 


the  broadest  and  has  the  most  lawmakers  is  basic  and  guaran- 


Fiiiaiirial  Editor 

Baltiv. 

Jesse  Glasgow  is  the  new 
nancial  editor  of  the  Sun,  su- 
ceeding  John  .Armstrong 
was  killed  recently  by  an  nt> 
mobile. 

Mr.  Glasgow  was  with 
Worfolk  Virr/iniun-Pilot  for! 
years  as  a  reporter  before 
coming  to  the  Sun  in  Febnar 
11)53. 


teed  to  all  Americans  bv  the 
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'^th  His  best  story— and  your  whole  paper— do  their  job  only  when  they  are 

for: 

read!  And  the  world’s  best— and  best  read— newspapers  use  Linotype 


Corona.  Because  Corona  is  so  easy  on  the  eyes,  designed  especially 
for  newspaper  use.  Readership  depends  on  readability',  the  newspap¬ 
er  that  reads  fastest,  easiest  and  most  pleasurably  is  always  at  the  top 
in  readership,  circulation  and  linage. 


Dress  right . . .  with 


(•  •)  corona 


3^  UK)  1  inU  ^  A 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 


'  'f) 

Tal:  top  drawing- card 


“Tal”  is  Harold  Talburt,  Scripps-Howard  car-  seldom  laughed,  but— always  taken  with  Tal’s  !| 

toonist-in-chief,  and  young  winner,  in  1933,  of  a  technique— frequently  requested  originals;  and 

Pulitzer  Prize  for  his  classic  on  the  Japanese  Harry  Truman,  who  ranks  first  as  a  Presidents  p 

threat  in  Asia.  collector,  often  sent  Tal  a  word  of  thanks.  | 

Tal’s  talent  has  won  him  a  lot  of  important  Nothing  is  sacred,  no  one  safe  from  Tal’s  gently.' 
friends,  too.  Many  of  our  Presidents,  in  fact,  probing  pen.  But  his  ability  to  define  an  event  <x  a 

"collect”  him!  Unofficially,  it  can  be  reported:  personality  with  a  few  strokes  has  gained  thacp 

President  Roosevelt  guffawed  as  he  examined  Tal’s  admiration  of  his  comrades  . . .  and  the  devotion  of  j 

political  portraits,  and  sent  for  many;  Hoover  millions  of  Scripps-Howard  readers. 


There’s  only  one  TALBURT . . .  and  he’s  strictly 


SCRIPPS-HOWARD 


